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133 SahR S TS HERL K 187 4 191 0 191 0 0.0%
331 E¥E TS EE 274 0 274 0 274 0 0.0%
431 SR FEAHE 1,016 39 1,055 0 1,055 0 0.0%
432 SERA LT 69 37 106 0 106 0 0.0%
433 G 187 41 228 0 224 -4 -1.8%
531 FEFHR 10,760 791 11,551 68 11,578 27 0.2%
532 BEEE A\ BBHHL(EA) 81 0 81 0 86 5 6.2%
533 ALikAl 325 50 375 0 375 0 0.0%
534 $7PE R 5 RSTEER T 1,609 45 1,654 2 1,651 3 -0.2%
535 {EHEN (F5H BEF) 131 7 138 0 138 0 0.0%
536 FRELET 97 0 97 0 97 0 0.0%
537 HHEGHT 628 111 739 0 739 0 0.0%
538 FEAIREERM 1,154 70 1,224 1 1,224 0 0.0%
631 EEHRENE 206 0 206 0 206 0 0.0%
731 TS HERE B 28 4 32 0 32 0 0.0%
732 #EEE 119 13 132 0 132 0 0.0%
733 ITEURE 797 4 801 0 801 0 0.0%
734 #FER 1,101 52 1,153 5 1,153 0 0.0%
831 AR 184 0 184 0 184 0 0.0%
/et 20,121 1,275 21,396 76 21,421 25 0.1%
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e _ N BEEh0174E 20178420164F

FREAEERG HRRR | =8 @Ak | 2 AR piliasens it
4. B
141 485/ HascE 24 0 24 0 24 0 0.0%
142 Y& E R 99 0 99 0 99 0 0.0%
241 SERUGEETAEES 62 0 62 0 62 0 0.0%
242 FAlGHEE 7 0 7 0 7 0 N/A
441 SR EEEIRT 402 10 412 0 432 20 4.9%
541 SZAUET 7,795 437 8,232 69 8,228 -4 0.0%
542 BIEITE 188 20 208 0 207 -1 -0.5%
543 EFED (FEHHER) 89 18 107 0 107 0 0.0%
544 EHEELT 18 0 18 0 18 0 0.0%
641 S2TIphHL 3,052 652 3,704 0 3,691 -13 -0.4%
741 TEURE 108 0 108 0 108 0 0.0%
742 BEE 429 20 449 0 449 0 0.0%
et 12,273 1,157 13,430 69 13,432 2 0.0%
5. {bRESRAT - HEBRHAL
151 #g%s /4ascr 237 0 237 0 233 -4 -1.7%
152 fuhg, &3 TS 4 519 0 519 0 519 0 0.0%
351 EEdn,/ HMTaEEE 119 0 119 0 121 2 1.7%
352 BB 1,157 52 1,209 0 1,211 2 0.2%
353 FlskEAE 44 22 66 0 66 0 0.0%
451 #e iR 85 15 100 0 100 0 0.0%
452 EHFEAR 1,623 129 1,752 5 1,757 5 0.3%
751 TS HERE 110 0 110 0 110 0 0.0%
752 HEREE 560 0 560 0 560 0 0.0%
753 TR A 650 4 654 0 654 0 0.0%
754 PR 72 0 72 0 72 0 0.0%
INEE 5,176 222 5,398 5 5,403 5 0.1%
6. {LHUESRAT - BE
161 48/ 4aaem 60 0 60 0 60 0 0.0%
162 23 /iR G S das: /&g 38 0 38 0 38 0 0.0%
163 sy&)E & a ek 117 1 118 0 118 0 0.0%
361 ALk 150 0 150 0 150 0 0.0%
362 EEdn/ FlTaE 62 1 63 0 63 0 0.0%
363 B MHBELE 498 0 498 0 498 0 0.0%
364 FlekEAE 77 1 78 0 78 0 0.0%
365 EF 98 1 99 0 99 0 0.0%
366 JEE 1,308 25 1,333 6 1,339 6 0.5%
461 HeflRER 39 2 41 0 41 0 0.0%
561 SRR (HEAT) 6,990 365 7,355 216 7,372 17 0.2%
562 DESZEFHRAR 326 40 366 0 366 0 0.0%
563 ALt 37 0 37 0 37 0 0.0%
761 TSR B 37 9 46 0 46 0 0.0%
762 HEREE 466 24 490 0 491 1 0.2%
763 1THREE 408 0 408 0 413 5 1.2%
764 HEFA 107 0 107 0 107 0 0.0%
/Ngf 10,818 469 11,287 222 11,316 29 0.3%
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F—(b) (1)

8
R EER sl Il e B B e e

7. EHHL

171 48%; /#aaks 6 0 6 0 6 0 0.0%
172 35 & /8 e 27 0 27 0 27 0 0.0%
471 $SFREEART (BEFH BLER) 22 0 22 0 22 0 0.0%
571 {EHER (FEH B 185 0 185 0 185 0 0.0%
572 FREEET 621 89 710 10 712 2 0.3%
574 WISKAEFERGET (B BEE) 22 0 22 0 22 0 0.0%
1 TBRE 8 0 8 0 8 0 0.0%
172 AR 4 0 4 0 4 0 0.0%
Ngt 895 89 984 10 986 2 0.2%
5 49,544 3,214 52,758 382 52,822 64 0.1%
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R 2014FE016EHRES - B HBA LRI A LB EAVEEE: GRT3ERIED)

ﬁ#ﬁﬁ”g@}gm% 2014 2016 201;5@;;635 2014 2016 201ﬁé;6$ 2014 2016 201ﬁé§6$
E#ER HHBAL FEBAL

1. FERRERER
111 %88 ek (2R 21 14 -7 0 0 0 0 0 0
211 =R - EERFEE 20 25 5 0 1 1 6 3 -3
411 FEZE 130 86 - 44 10 1 -9 41 120 79
412 FEE2HLT 25 17 -8 13 0 -13 31 17 -14
413 BhERSEAEAT 2 0 -2 0 0 0 0 0 0
414 BhEESESZHRN 0 1 1 0 0 0 0 0 0
711 TElRE 32 35 3 0 0 0 0 0 0
712 PR 19 10 -9 0 0 0 0 0 0
ek 249 188 -61 23 2 21 78 140 62
2. btk ~ RHER
121 88 & (1) 5 4 -1 0 0 0 0 0 0
221 =k - b =R 10 10 0 0 2 2 4 5 1
421 ALt EEm 32 35 3 27 3 -24 14 29 15
422 FEFELT 22 7 -15 5 1 -4 11 6 -5
423 BERALHLAEAT 5 7 2 0 0 0 0 0 0
424 BERSEFR AT 10 0 -10 0 0 0 0 0 0
721 TEiRE 11 5 -6 0 0 0 0 3 3
722 BEEE 4 5 1 0 0 0 0 0 0
ek 99 73 -26 32 6 -26 29 43 14
3. RBb/ B LRAKERL
131 4AR: HaskHE 149 200 51 0 0 0 0 0 0
132 sylafE & EEaeE 733 968 235 0 0 0 2 6 4
133 G &N TNER: 155 187 32 0 0 0 0 0 0
331 BB EE 219 274 55 0 0 0 0 0 0
431 [SEREA 1,211 1,016 - 195 0 0 0 0 0 0
432 =R 57 69 12 0 0 0 0 0 0
433 GEESREER 122 187 65 0 0 0 0 0 0
531 E5HN 10,122 10,760 638 281 571 290 727 323 - 404
532 B A BPHE(EE) 68 81 13 0 0 0 4 0 -4
533 ALizAl 391 325 - 66 74 31 -43 13 22 9
534 HFE R SR T 1,432 1,609 177 145 87 -58 123 100 -23
535 (EFAET (FFBEE) 117 131 14 0 1 1 8 24 16
536 HAEART 117 97 -20 0 0 0 0 0 0
537 HEESET 610 628 18 10 0 -10 55 25 -30
538 EAEEM 930 1,154 224 0 0 0 38 0 -38
631 FEAAMBIEE 535 206 -329 37 0 -37 39 11 -28
731 TSR 31 28 -3 0 0 0 1 38 37
732 HEEEE 137 119 -18 0 0 0 32 7 -25
733 TEUR S 652 797 145 0 0 0 0 120 120
734 HEHAR 1,008 1,101 93 0 0 0 69 94 25
831 B#EAE 176 184 8 20 4 -16 3 0 -3
/hat 18,972 | 20,121 1,149 567 694 127 1,114 770 -344
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Ea()

R TS 2014 2016 | jopqgazoresy | 2014 | 2016 | pgiagargrere | 2014 2016 | 5014g020164F
HLLEE HILLEE HYLLEBE
EH#ES HHEBAL FBAL
4. BFR
141 4% /4ascE 28 24 -4 0 0 0 0 0 0
142 yl@fsE & g iEe ey 58 99 41 0 0 0 0 4 4
241 82 58 62 4 0 0 0 0 0 0
242 0 7 7 0 0 0 0 0 0
441 EEREEEIE 524 402 -122 2 33 31 0 8 8
541 BRI 7,017 7,795 778 1,870 | 1,386 - 484 295 219 -76
542 BAFTE 204 188 -16 12 39 27 9 25 16
543 {EHET (59 R 116 89 -27 26 46 20 11 0 11
544 EREAAT 21 18 -3 0 1 1 2 0 -2
641 S2RUBHHE 3,648 3,052 -596 110 83 -27 1,136 690 - 446
741 ITEUR S 90 108 18 0 0 0 0 1 1
142 PEREE 532 429 -103 0 0 0 54 26 -28
INEF 12,296 | 12,273 23 2,020 | 1,588 -432 1,507 973 -534
5. {LHESAT - #BRHEAD
151 4% /4asce 197 237 40 0 0 0 0 0 0
152 fSuh &5k TisEEEE R 457 519 62 0 0 0 0 0 0
351 S Filiras e 100 119 19 0 0 0 0 40 40
352 B/ MG EME 1,025 1,157 132 0 0 0 4 0 -4
353 FEREME 49 44 -5 0 0 0 0 0 0
451 TR 91 85 -6 0 0 0 0 15 15
452 BHERE 1,280 1,623 343 26 0 -26 12 107 95
751 TiSHERE EhE 131 110 -21 0 0 0 0 16 16
752 HEEA 694 560 - 134 0 0 0 0 0 0
753 TTEURE 633 650 17 0 0 0 12 10 -2
754 BEHE 83 72 -11 0 0 0 0 0 0
/Ngt 4,740 5,176 436 26 0 26 28 188 160
6. (LHESAT - B8
161 48%s /4RakH 49 60 11 0 0 0 0 0 0
162 13 /SRS S LN 50 38 -12 0 0 0 0 0 0
163 Srl@fE & g Ea 134 117 -17 0 0 0 0 0 0
361 HiEGECH 180 150 -30 0 0 0 0 0 0
362 FEdn,/ Bl 42 62 20 0 0 0 0 0 0
363 B g 383 498 115 0 0 0 78 0 -78
364 FSkEE 102 77 -25 0 0 0 0 0 0
365 EF 119 98 -21 0 0 0 0 0 0
366 JEH 1,356 1,308 -48 0 0 0 0 0 0
461 FeifER 8 39 31 0 0 0 0 0 0
561 FEARER (HEL) 6,224 6,990 766 0 0 0 393 224 - 169
562 FEEZERR RN 316 326 10 0 0 0 0 4 4
563 ALizAm 46 37 -9 0 0 0 0 0 0
761 g B 35 37 2 0 0 0 3 0 -3
762 HEREE 600 466 - 134 0 0 0 260 118 -142
763 ITEURE 289 408 119 0 0 0 26 0 -26
764 HEHA 137 107 -30 0 0 0 0 2 2
et 10,070 | 10,818 748 0 0 0 760 348 -412
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’ﬁ#;@ﬁﬂﬂ’g}%m% 2014 2016 201;5@[;;635 2014 2016 ZOIﬁégﬁﬁ 2014 2016 201ﬁé§6$
E#ER HHBAL FEBAL

7. EHGL

171 #a88: /HasksE 6 6 0 0 0 0 0 0 0
172 yl@fE & e iEes ey 12 27 15 0 0 0 0 0 0
471 f5FEER (FERRRERR) 28 22 -6 0 0 0 0 0 0
472 SIS (5B 10 0 10 0 0 0 0 0 0
571 (ERE (FFREF) 311 185 -126 0 0 0 0 0 0
572 AT 725 621 - 104 0 208 208 30 13 -17
574 WISKAE AT (R BEE) 63 22 -41 0 0 0 0 0 0
575 Rt EE 0 0 0 0 0 0 0 0 0
711 TElRE 31 8 -23 0 0 0 0 0 0
172 AR 18 4 14 0 2 2 18 0 -18
ek 1,204 895 -309 0 210 210 48 13 -35
Ll 47,630 | 49,544 Lo 2,668 | 2,500 168 3564 | 2475 %
481 (20145201 64FLEBRF L) 4.0% -6.3% -30.6%
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R=(a)  HRERERNHEEE (FTEENED)

6F S IISEE Wk | B Bt | AP I L A =
1. EEREEBR
111 #85: fR (B0 1 3 0 0 0 0 10 14
211 =ERRAT - SRR EEE 8 0 3 4 0 0 10 25
411 a5 15 4 24 22 1 0 20 86
412 FEEZAM 10 0 0 6 0 0 1 17
414 pEEZEEZEL 0 0 0 1 0 0 0 1
711 TR E 0 1 11 19 0 0 4 35
72 BEE 0 0 1 5 0 0 4 10
/gt 34 8 39 57 1 0 49 188
R HEIEERTE L (F8% © 188) 18.1% 4.3% 20.7% 30.3% 0.5% 0.0% 26.1% | 100.0%
2. fbHe - EEHEER
121 8% e (R0 0 0 0 0 0 0 4 4
221 TEEREAT - bl R SEH 0 2 0 8 0 0 0 10
421 AL 2 0 1 0 32 1 0 1 35
422 FEEEET 0 0 1 6 0 0 0 7
423 BHERAL AT 0 0 0 7 0 0 0 7
721 fTEURE 0 1 0 3 0 0 1 5
722 BHE 0 0 0 5 0 0 0 5
/gt 0 4 1 61 1 0 6 73
R B EREERTE T ($8% © 75) 0.0% 5.5% 1.4% 83.6% 1.4% 0.0% 8.2% | 100.0%
3. EER /M RREPORKEERL
131 #aR: /4aakE 6 34 52 83 0 0 25 200
132 &5 RV ELE 0 146 115 418 0 8 281 968
133 LS ESE S TTBHEEE K 0 21 16 108 0 0 42 187
331 &¥ MG EE 0 6 12 212 0 0 44 274
431 AR 0 0 8 635 49 8 316 1,016
432 SERA bR 0 0 0 44 0 0 25 69
433 EASRER 0 46 0 45 0 0 96 187
531 EZHR 0 0 63 8,479 897 8 1,313 | 10,760
532 BN BN (ER) 0 15 0 66 0 0 0 81
533 {Litkfif 0 0 2 229 0 0 94 325
534 HEPER B R E TR 0 0 26 940 93 12 538 1,609
535 {EHIET (FEHHEH) 0 0 0 63 4 0 64 131
536 HAEA 0 0 0 76 13 0 8 97
537 HESHT 0 0 0 378 24 0 226 628
538 FEAEEM 0 0 13 848 18 0 275 1,154
631 FEZAEREE 0 0 0 170 17 0 19 206
731 THEHERE R 0 0 0 17 0 0 11 28
732 HEEE 0 0 0 114 0 0 5 119
733 TTEEE 0 4 24 599 0 0 170 797
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F=() (@)

oF S GITSEE Wk | B Bt | AT I L A s
3. ERB/RERLRAKERL (#)
T34 BEEE 0 0 12 810 12 0 267 1,101
831 B#EAE 0 168 0 16 0 0 0 184
gt 6 440 343 14,350 1,127 36 3,819 | 20,121
G2 BRI (488 : 20,121) 0.0% 2.2% 1.7% 71.3% 5.6% 0.2% 19.0% | 100.0%
4. B
141 4%/ Hake 0 3 0 6 0 0 15 24
142 &5 R VEELE 0 4 0 50 16 0 29 99
241 SRR EHAARE 0 2 0 34 14 0 12 62
242 Fiflrds: 0 3 0 0 0 0 4 7
441 e EERIE 0 0 0 297 19 0 86 402
541 S2HUfR 0 0 0 4,401 2,394 0 1,000 7,795
542 BHELME 0 0 0 68 39 0 81 188
543 fEHE (5 BEE) 0 0 0 86 0 0 3 89
544 FHERLR 0 0 0 16 2 0 0 18
641 SZRUBNEE 0 0 0 1,273 1312 0 467 3,052
741 TTEURE 0 2 0 98 2 0 6 108
742 BHE 0 9 0 336 30 0 54 429
gt 0 23 0 6,665 3,828 0 1,757 | 12,273
G B EIE I (488 : 12,273) 0.0% 0.2% 0.0% 54.3% 31.2% 0.0% 14.3% | 100%
5. bEERAE - #HBREAD
151 4%/ Haske 0 147 12 56 0 0 22 237
152 GhRiESE TTBHEE: K 0 129 69 263 0 0 58 519
351 /RO EEER 0 86 14 0 0 0 19 119
352 BB EAE 0 89 43 556 0 0 469 1,157
353 ISR EME 0 6 13 25 0 0 0 44
451 FigRER 0 0 1 76 0 0 8 85
452 BEERE 0 108 121 1,104 130 0 160 1,623
751 TS HEE R 0 4 5 101 0 0 0 110
752 HEEE 0 0 0 380 0 0 180 560
753 TTEUEE 0 12 129 383 0 0 126 650
754 BEE 0 0 0 72 0 0 0 72
/Nt 0 581 407 3,016 130 0 1,042 5,176
R HEEERTE L (§8% © 5,176) 0.0% 11.2% 7.9% 58.3% 2.5% 0.0% 20.1% | 100.0%
6. {LERAT - BE
161 #aR: /48akE 1 6 8 36 0 0 9 60
162 3,/ SRR G R LR K8 0 6 1 3 0 0 28 38
163 &5 R EELE 1 43 2 42 0 0 29 117
361 AEACHE 2 9 0 95 0 0 44 150
362 b BAGEEER 0 4 0 52 0 0 6 62
363 B HEEE 1 66 2 276 50 0 103 498
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F=(a) (@)

oF S GITSEE Wk | B Bt | AT I L A s
6. {LRERAT - BE (8)
364 FSREME 0 0 17 33 0 0 27 77
365 HEF 3 17 12 41 0 0 25 98
366 JEE 0 59 27 933 1 0 288 1,308
461 FAiGRAR 0 2 3 34 0 0 0 39
561 EXREEM (HEAL) 0 0 95 4,896 20 0 1,979 6,990
562 DASZETHEAR 0 0 0 35 291 0 0 326
563 {Litkfifi 0 0 0 9 0 0 28 37
761 TSR 0 0 1 24 0 0 12 37
762 HEEE 0 0 0 297 160 0 9 466
763 TTEURE 0 0 58 314 20 0 16 408
764 PERFR 0 0 14 47 0 0 46 107
Net 8 212 240 7,167 542 0 2,649 | 10,818
G2 BRI (485 © 10,818) 0.1% 2.0% 2.2% 66.3% 5.0% 0.0% 24.5% | 100.0%
7. EBRHL
171 #a%: /48akE 0 2 0 4 0 0 0 6
172 &5 R e EEE 0 15 0 12 0 0 0 27
471 FEHERR (B BEH) 0 0 0 22 0 0 0 22
571 {EHET (F5HHEH) 0 0 0 185 0 0 0 185
572 FHEAET 0 0 2 545 37 0 37 621
574 WIS EAT (B BEE) 0 0 0 22 0 0 0 22
771 TTERE 0 0 0 4 0 0 4 8
172 FREE 0 0 0 4 0 0 0 4
/Nt 0 17 2 798 37 0 41 895
G2 BRI (485 : 895) 0.0% 1.9% 0.2% 89.2% 4.1% 0.0% 4.6% | 100.0%
LBt 48 1,285 1,032 32,114 5,666 36 9,363 | 49,544
EZEERELTIE L (85 - 49,544) 0.1% 2.6% 2.1% 64.8% 11.4% 0.1% 18.9% | 100.0%
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RZ(0)  EREESHANRERER (ZT5EE )

FRETI L TR woEh | B | mmE | e BE | g | o | 8
1. BERBERER
111 &% KR (B0 3 1 1 5 0 0 4 14
211 EEREA - EERFEE 8 4 1 3 0 0 9 25
411 EEE 15 5 26 21 1 0 18 86
412 HEE2mp 10 2 0 4 0 0 1 17
414 BHFESEEZELAT 0 0 0 1 0 0 0 1
711 fTEURE 0 4 11 17 0 0 3 35
712 BEEE 0 0 1 6 0 0 3 10
IhEF 36 16 40 57 1 0 38 188
2K FREENE I (B8 - 188) 19.1% 8.5% 21.3% 30.3% 0.5% 0.0% 20.2% | 100.0%
2. fbi ~ EHSER
121 #8%: Be& (2R 0 1 1 1 0 0 1 4
221 AT - AR SEH 0 6 0 3 0 0 1 10
421 AL 0 1 0 27 1 0 6 35
422 FEHIHE 0 0 1 6 0 0 0 7
423 BERAL i 0 0 0 7 0 0 0 7
721 fTEURE 0 3 0 1 0 0 1 5
722 BEEE 0 0 0 4 0 0 1 5
et 0 11 2 49 1 0 10 73
LB EIE A (458 73) 0.0% 15.1% 2.7% 67.1% 1.4% 0.0% 13.7% | 100.0%
3. XER /RO RKE L
131 4G/ dasgs 6 46 36 87 0 0 25 200
132 y@fEf S g 5 141 92 397 4 0 329 968
133 b, B3 TiRAET K 0 24 28 92 0 0 43 187
331 & B EME 0 6 9 206 0 0 53 274
431 EERSERAT 0 0 8 638 39 0 331 1,016
432 =R ALLAT 0 0 0 44 12 0 13 69
433 GHASREAR 0 46 0 45 0 0 96 187
531 EEH 0 0 372 8,343 662 0 1,383 | 10,760
532 B A BENEE(EA) 0 0 15 66 0 0 0 81
533 ALHkfR 0 0 2 184 64 0 75 325
534 43R K B R AT 0 0 26 900 127 0 556 1,609
535 BN (5 BER) 0 0 0 63 4 0 64 131
536 FHEER 0 0 0 85 0 0 12 97
537 4HASHT 0 0 20 358 24 0 226 628
538 SEAIHM 0 0 13 685 0 0 456 1,154
631 EZETBIE 0 0 0 126 61 0 19 206
731 TSR 0 0 0 17 0 0 11 28
732 HEEER 0 0 0 114 0 0 5 119
733 (TERE 0 4 29 508 0 0 218 797
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BRI E TR Wk | B | ek | AT TE | e | o |
3. EBEB/BETLRAKETL (8)
734 BHE 0 24 12 728 12 0 325 1,101
831 BHEAER 0 168 0 16 0 0 0 184
INEE 11 497 662 13,702 1,009 0 4,240 | 20,121
B HEREIE T (4% - 20,121) 0.1% 2.5% 3.3% 68.1% 5.0% 0.0% 21.1% | 100.0%
4. B
141 #aEG /4asgm 0 3 0 8 0 0 13 24
142 s & 8 Ea 0 3 0 79 14 0 3 99
241 SRAURGETAERE 0 0 0 48 2 0 12 62
242 s 0 0 0 0 0 0 7 7
441 =R AR 0 0 0 311 15 0 76 402
541 S2AUEN 0 25 0 4,942 1,878 150 800 7,795
542 EHEATA 0 0 0 68 31 0 89 188
543 EHET (F5HHER) 0 0 0 84 0 0 5 89
544 FHET 0 0 0 16 0 0 2 18
641 BERIghH 0 1 0 1,627 923 30 471 3,052
741 TTBUR A 0 2 2 96 0 0 8 108
742 BERE 0 9 0 329 28 0 63 429
INEt 0 43 2 7,608 2,891 180 1,549 | 12,273
LZH BB T (4% 12,273) 0.0% 0.4% 0.0% 62.0% 23.6% 1.5% 12.6% | 100.0%
5. {LESAT - HBRHAL
151 s /4aace 0 142 10 63 0 0 22 237
152 fuhg, &3k T 4 0 238 60 163 0 0 58 519
351 i Rt ica 0 86 0 14 0 0 19 119
352 &3 /BT 0 154 65 469 0 0 469 1,157
353 FlskEAE 0 6 13 25 0 0 0 44
451 FLAlsRs 0 0 1 76 0 0 8 85
452 AR 0 143 246 924 110 0 200 1,623
751 TSR BNE 0 4 5 101 0 0 0 110
752 HEREE 0 0 0 380 0 0 180 560
753 {TEUR & 0 12 164 388 0 0 86 650
754 FEFE 0 0 0 72 0 0 0 72
INEE 0 785 564 2,675 110 0 1,042 | 5,176
BB IT S (458 - 5,176) 0.0% 15.2% 10.9% 51.7% 2.1% 0.0% 20.1% | 100.0%
6. {LRESRAT - BE
161 #aEs /gasm 1 7 1 44 0 0 7 60
162 23 /SR G a4 0 23 1 3 0 0 11 38
163 SyEJE & 2 mag 1 57 3 41 0 0 15 117
361 TS 0 36 1 96 0 0 17 150
362 FEdn/ RBAfrasHE 0 5 25 27 0 0 5 62
363 B MHEE 0 35 1 278 85 0 99 498
364 FI&k LA 1 0 5 61 0 0 10 77
365 EF 0 17 12 44 0 0 25 98
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BRI ERG Wk | B | ek | AT TE | e | o |
6. {LHERAT - BE (8)
366 JEE 0 199 15 879 0 0 215 1,308
461 FLAfER 0 2 3 34 0 0 0 39
561 75RER (HEfr) 0 0 95 6,096 0 0 799 6,990
562 FEEZEHLER 0 0 0 35 291 0 0 326
563 {LitLEn 0 0 0 17 0 0 20 37
761 TIGHEREEEhEE 0 0 1 24 0 0 12 37
762 HEREE 0 0 0 272 57 0 137 466
763 TTBUE A 0 0 58 324 0 0 26 408
764 TR 0 0 14 89 0 0 4 107
gt 3 381 235 8,364 433 0 1,402 | 10,818
I BTN E L (4% 10,818) 0.0% 3.5% 2.2% 77.3% 4.0% 0.0% 13.0% | 100.0%
7. EEHL
171 #a%: /4ascE 0 2 0 4 0 0 0 6
172 p&EEE EEKH 0 15 0 8 0 0 4 27
471 FEHEARS (FEFRHER) 0 0 0 22 0 0 0 22
571 BT (FEH /BEH) 0 0 0 185 0 0 0 185
572 FREERT 0 0 2 582 0 0 37 621
574 WIERIEHR T (FEHBEE) 0 0 0 22 0 0 0 22
171 TEUE S 0 0 0 4 0 0 4 8
172 A 0 0 0 4 0 0 0 4
INEF 0 17 2 831 0 0 45 895
EZHEREENE L (48 - 895) 0.0% 1.9% 0.2% 92.8% 0.0% 0.0% 50% | 100.0%
fE 50 1,750 1,507 33,286 4,445 180 8,326 | 49,544
EZHEREEIIE L (58 © 49,544) 0.1% 3.5% 3.0% 67.2% 9.0% 0.4% 16.8% |100.0%
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®() © EREREANVHEBER (ETRENED)

NEETF

EEEAE

— =

KRB

TREGIN T EBE TEHUE BT U NF —8EUT o BB
1. BERBERER
111 #88 Be& (R0 2 3 2 0 0 7 14
211 =Rk - RERFEE 1 3 11 0 0 10 25
411 7SR 1 10 52 3 0 20 86
412 FEE2HT 0 1 15 0 0 1 17
414 PRS2 0 0 1 0 0 0 1
1 {TERE 1 0 2 24 1 7 35
712 R 0 0 1 4 1 4 10
Net 5 17 84 31 2 49 188
LTS (458 : 188) 2.7% 9.0% 44.7% 16.5% 1.1% 26.1% | 100.0%
2. b ~ EFBK
121 #88 BeR (R0 0 0 2 0 0 2 4
221 AT - AR AR 1 7 2 0 0 0 10
421 AL 0 8 22 4 0 1 35
422 FFHZHEL 0 0 6 1 0 0 7
423 Rl A 0 0 0 7 0 0 7
21 {TERE 0 0 0 4 0 1 5
722 R 0 0 0 5 0 0 5
NeF 1 15 32 21 0 4 73
LT (48 73) 1.4% 20.5% 43.8% 28.8% 0.0% 5.5% | 100.0%
3. RABT/ L RAKERG
131 485G /4EseH 48 114 16 0 0 22 200
132 p@JE & 2 66 280 285 8 0 329 968
133 dmf# B3 Ti5HEEE 16 100 29 0 0 42 187
331 EEWHHEE 0 0 124 101 5 44 274
431 SERFEBAR 10 194 352 140 4 316 1,016
432 AL 0 37 4 3 0 25 69
433 GRESRERT 0 37 12 2 0 136 187
531 EEEN 151 174 3,393 4,689 973 1,380 | 10,760
532 B A BBHHL(EE) 0 0 44 37 0 0 81
533 ALk 2 57 18 108 46 94 325
534 HEPEER 5 RETEER AT 0 54 283 656 84 532 1,609
535 (ZEAET (FF REF) 0 0 5 62 0 64 131
536 FAEAHT 0 0 30 59 0 8 97
537 HRAGHT 0 0 58 315 29 226 628
538 FE7SEER 0 66 330 483 0 275 1154
631 FEZfMEHHE 0 0 0 26 161 19 206
731 e R 0 0 1 12 4 11 28
732 HEEE 0 0 3 51 60 5 119
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FU(a) (48)

AR IR g g | NUERE | SHENF | TEEEE | e | AT am
3. EBEBR/BETLRAKETL (8)
733 TTBEE 0 26 84 415 89 183 797
734 BEER 37 0 29 430 327 278 1,101
831 BHAE 0 18 10 128 16 12 184
IR 330 1,157 5,110 7,725 1,798 4,001 20,121
I EZIET S (888 20,121) 1.6% 5.8% 25.4% 38.4% 8.9% 19.9% | 100.0%
4. 8RR
141 485 /HAscE 2 7 1 0 0 14 24
142 ry&EE E R 8 49 26 10 0 6 99
241 BRRUGEETAEEE 3 0 47 0 0 12 62
242 FfGHEEE 3 0 0 0 0 4 7
441 SRS 52 57 159 42 0 92 402
541 S2AUER 28 139 3,530 2,427 576 1,095 7,795
542 EHELAMTE 0 5 23 28 45 87 188
543 [EHRET (F5H B 0 2 74 1 8 4 89
544 FHEERT 2 2 12 2 0 0 18
641 B2 0 0 25 792 1,745 490 3,052
741 FTBURE 0 0 1 87 14 6 108
742 BHEE 0 0 0 170 196 63 429
/NEF 98 261 3,898 3,559 2,584 1,873 12,273
S EEHE S (488 © 12,273) 0.8% 2.1% 31.8% 29.0% 21.1% 15.3% | 100.0%
5. {LHESAT - #HR/REAL
151 488 /4Racm 112 92 10 5 0 18 237
152 Guhd &3k THSAEE Ak E 55 128 268 10 0 58 519
351 EEdh Fiffiaa 1 95 4 0 0 19 119
352 &3 MG TEA 0 132 193 344 19 469 1,157
353 GI&k LA 0 6 38 0 0 0 44
451 ReffEns 0 0 17 60 0 8 85
452 E¥EAR 0 0 156 1,178 129 160 1,623
751 AiGHERE B 0 0 0 106 4 0 110
752 HEREE 0 0 0 380 0 180 560
753 1TTBEE 0 0 57 403 64 126 650
754 BER 0 0 0 15 57 0 72
/NaE 168 453 743 2,501 273 1,038 5,176
HZEEHIE S (558 5,176) 3.2% 8.8% 14.4% 48.3% 5.3% 20.1% | 100.0%
6. {LHUESRAT - BE
161 4EE; /4Ram 24 28 0 0 0 8 60
162 13 /SRR G Seaas: /&g 4 6 0 0 0 28 38
163 ri&@fhif EEaE 7 68 16 0 0 26 117
361 ALk 2 22 45 37 0 44 150
362 EEan/ FfEsE 1 24 31 0 0 6 62
363 B WL 0 65 50 280 0 103 498
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6. {LitERAE - BE (&)
364 SR FAE 0 23 27 0 0 27 77
365 HF 0 0 29 44 0 25 98
366 5 59 280 485 185 1 298 1,308
461 HeffrRER 0 0 34 5 0 0 39
561 EERR () 0 0 546 3,467 998 1,979 6,990
562 THEZE AR 0 0 0 0 321 5 326
563 Abiifl 0 0 3 6 0 28 37
761 TG HERE Bh 0 0 0 24 1 12 37
762 HREE 0 0 178 204 51 33 466
763 ITEUEER 0 0 12 203 177 16 408
764 BEFFE 0 0 2 41 18 46 107
/NgT 97 516 1,458 4,496 1,567 2,684 10,818
IEZELE S (4% 10,818) 0.9% 4.8% 13.5% 41.6% 14.5% 24.8% | 100.0%
7. EREHL
171 485/ 4Eak e 4 2 0 0 0 0 6
172 Syl&JE /e 0 14 13 0 0 0 27
471 FEEREERT (FRERBEE) 0 0 4 18 0 0 22
571 fEHET (FEFHEF) 0 0 0 185 0 0 185
572 HHEEET 0 0 0 311 273 37 621
574 VARG EEER (F5FBEEE) 0 0 0 22 0 0 22
771 fTBURE 0 0 0 4 0 4 8
772 BHEE 0 0 0 0 4 0 4
/INEE 4 16 17 540 277 41 895
ZEEHTE T (B8 - 895) 0.4% 1.8% 1.9% 60.3% 30.9% 46% | 100.0%
L2t 703 2,435 11,342 18,873 6,501 9,690 | 49,544
i EERIE T (48 © 49,544) 1.4% 4.9% 22.9% 38.1% 13.1% 19.6% | 100.0%
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PRI L W taps | VEERF | SEERE | CRESE | _gup| X -
1. EERREER
111 #8%: e (R0 6 1 0 0 0 7 14
211 =R - EA R EEE 6 2 8 0 0 9 25
411 EREE 8 23 37 0 0 18 86
412 FEB2EER 5 1 10 0 0 1 17
414 BhEREEEAEET 0 0 1 0 0 0 1
711 TEURE 3 2 14 10 0 6 35
712 BEEE 1 3 2 1 0 3 10
Nt 29 32 72 11 0 44 188
HFFEEE 7L (8% 188) 15.4% 17.0% 38.3% 5.9% 0.0% 23.4% 100.0%
2. fbHf - REER
121 485 R (B0 1 2 0 0 0 1 4
221 =EREAR - bR ER 9 1 0 0 0 0 10
421 ALl T 12 17 6 0 0 0 35
422 FEHE 0 6 1 0 0 0 7
423 BERALG AT 0 0 0 7 0 0 7
721 TEURE 2 1 1 1 0 0 5
722 BHE 0 0 5 0 0 0 5
ANt 24 27 13 8 0 1 73
FEERHI T (488 73) 32.9% 37.0% 17.8% 11.0% 0.0% 1.4% 100.0%
3. EEB/RESLRAKFERL
131 405 /s 100 74 5 0 0 21 200
132 S&EIER Ve EKHE 281 234 132 0 0 321 968
133 SR EFE TN K 61 63 19 1 0 43 187
331 BT 45 52 90 38 4 45 274
431 BT 243 227 137 81 0 328 1,016
432 =R A L 4 49 3 0 0 13 69
433 SESIER 1 37 13 0 0 136 187
531 EZ5HH 2,516 1,859 3,093 1,880 36 1,376 10,760
532 BB ANEBNE(EE) 0 13 46 22 0 0 81
533 {EHEER 20 33 86 111 0 75 325
534 PR R B B e A 110 157 370 429 0 543 1,609
535 fEHEEN (FEHREE) 1 0 58 6 0 66 131
536 EHEEE 0 0 30 59 0 8 97
537 dhELEi 38 3 95 263 3 226 628
538 SEEEAM 30 116 327 233 0 448 1,154
631 FEZFiiEyRE 0 0 29 93 65 19 206
731 SRR 0 1 0 16 0 11 28
732 HERER 0 3 0 111 0 5 119

E
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TR L TR tap | NEETFR | SEENE ) TRESE | enr | FH sy
3. ERB/RERLRAKERL (#)
733 {TBURE 0 37 134 399 0 227 797
T34 BEEE 37 11 120 608 0 325 1,101
831 BEAE 52 100 4 15 1 12 184
/Nt 3,539 3,069 4,791 4,365 109 4,248 20,121
EZEBEHIE S (458 © 20,121) 17.6% 15.3% 23.8% 21.7% 0.5% 21.1% 100.0%
4. B
141 #aR: /48akE 5 5 1 0 0 13 24
142 &5 R VEELE 38 48 1 10 0 2 99
241 BRAUEHAARE 38 0 14 0 0 10 62
242 FfrdEEs 3 0 0 0 0 4 7
441 ARSI 259 39 9 20 0 75 402
541 BZRIFR 2,963 1,969 1,408 643 0 812 7,795
542 BYFIME 25 20 24 24 0 95 188
543 fEHEG (FEH B 4 60 18 1 0 6 89
544 FREAE 2 12 0 2 0 2 18
641 SERIBNEE 141 136 498 1,490 357 430 3,052
741 fTEURE 3 0 79 18 0 8 108
742 $EFR 13 4 115 194 31 72 429
/Ngt 3,494 2,293 2,167 2,402 388 1,529 12,273
FERHI T (488 12,273) 28.5% 18.7% 17.7% 19.6% 3.2% 12.5% 100.0%
5. bRERAE - #HBREAD
151 405 /s 199 25 0 0 0 13 237
152 GhRSESE TTBHEE: K 165 233 68 0 0 53 519
351/ BOmEEER 23 73 4 0 0 19 119
352 B EAE 92 126 466 0 4 469 1,157
353 PSR EME 0 20 24 0 0 0 44
451 FfrrER 0 16 41 20 0 8 85
452 BHAE 107 136 527 624 29 200 1,623
751 TSR 0 0 50 60 0 0 110
752 HEE 0 0 247 133 0 180 560
753 fTEURA 33 106 121 304 0 86 650
754 R 0 0 11 56 5 0 72
/Nt 619 735 1,559 1,197 38 1,028 5,176
HEZERHIE S (F8% © 5,176) 12.0% 14.2% 30.1% 23.1% 0.7% 19.9% 100.0%
6. {LERAT - BE
161 45 /4R 49 3 0 0 0 8 60
162 3%,/ SRR G R K 4 6 0 0 0 28 38
163 &5 R e HLHE 32 44 15 0 0 26 117
361 migEEHE 24 27 55 0 0 44 150
362 FEf R 51 0 5 0 0 6 62
363 BB EME 55 115 91 109 0 128 498
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6. {LRERAT - BE (8)
364 FSREME 24 4 23 0 0 26 77
365 HF 0 3 46 24 0 25 98
366 JEER 71 376 495 0 1 365 1,308
461 FAiGREER 0 1 35 3 0 0 39
561 FEZEART (HEAL) 198 104 839 3,344 506 1,999 6,990
562 BABZETEEAR 5 0 30 290 1 0 326
563 ALk 0 0 3 6 0 28 37
761 TS 0 0 0 25 0 12 37
762 HEEEE 0 57 148 100 0 161 466
763 {TEURE 5 26 12 238 101 26 408
764 FEFR 0 18 13 30 0 46 107
/et 518 784 1,810 4,169 609 2,928 10,818
HEZERHIE T (#8% © 10,818) 4.8% 7.2% 16.7% 38.5% 5.6% 27.1% 100.0%
7. EBRHL
171 485 /4R 4 2 0 0 0 0 6
172 &5 R Ve EEE 8 2 13 0 0 4 27
471 FEHERR (B BERY) 0 4 0 18 0 0 22
571 EHET (F5HREH) 0 0 0 185 0 0 185
570 FRBET 37 57 446 44 0 37 621
574 WIS LA (EHBLE) 0 0 0 22 0 0 22
171 TEURE 0 0 0 4 0 4 8
72 BHE 0 0 0 4 0 0 4
iNSs 49 65 459 277 0 45 895
I EEBHIE A (4% : 895) 5.5% 7.3% 51.3% 30.9% 0.0% 5.0% 100.0%
BT 8,272 7,005 10,871 12,429 1,144 9,823 49,544
IFERHI T (485 © 49, 544) 16.7% 14.1% 21.9% 25.1% 2.3% 19.8% 100.0%
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1. EBERERER
HEWKE (BREHE) 1 0 0 1
W SRl 5 5 5 34 B2 | 4 2 B e RAE B o -
« R 4 5 1 10
« ALH b 2 2 0 4
- RINREDE HERIRIE S 1 1 0 2
- SERUAT 1 1 1 3
REERTREREE (B SR s 3 E 3 2 1 6
HAt AR S PR E A 2 3 1 6
HoAtr B M R R B 6 7 3 16
s 20 21 7 48
2. bR RHER
BRWeEER (RRE%EE) @ 0 0 0 0
g ehfs A E | i B g e SR &
- EAEM 0 0 0 0
« ALl 1 1 0 2
SRZUARMEDC RS EE B 0 0 0 0
- SRR 0 0 0 0
RRETRMERE B S ik RatEsE & 1 2 0 3
HAt AR ESE PR E A 2 1 0 3
HATBRPE R R AR 4 4 2 10
INEF 8 8 2 18
3. EBBE/EERLRAKEDL
BIRMEA (REE%E) @ 54 13 207 274
T o5 255 52| A B e I SaRE &
« RN 189 158 760 1,107
- ALt 0 8 45 53
* SRFUARAD LRSS R E R 67 46 116 229
- BETUET 0 0 0 0
TSR (R B RS & 138 226 593 957
HAtARE S PR E A 108 100 122 330
HA R TR 461 605 1,207 2273
/Nt 1,017 1,156 3,050 5,223
4. EEK
IRk HE (RREEE) #E 25 9 9 43
T SERf ) 5 5 4 B | S 2 B R RE Bt
© EAHN 0 0 10 10
- ALtk 1 0 1 2
* TRPUAREDE AR IR A 0 0 0 0
« SETUE 51 43 241 335
FEEIRT R & (R B Rs S & 56 57 271 384
HA AR SRR E 11 2 47 60
HA AR AR R 38 29 149 216
N 182 140 728 1,050
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5. HBRHAOEZAE
BIRBEEE (FREEE) EE 2 0 0 2
e s R AR HE B g R lliaE E
- EAHR 0 46 0 46
« Abitihm 0 0 0 0
- SRFUNRAEDEHESIRE R 0 0 0 0
- SERIAT 0 0 0 0
REERTRMERE E B R fe S E 0 41 2 43
HAr A BRI E S EE 0 0 4 4
HAtr BRI M R R B E 56 46 15 117
et 58 133 21 212
6. FEELAH
BIRBEEE (FEEE) EE 40 21 22 83
e R A E | T B g e SR F
« R 2 21 21 44
- AL itihn 8 8 7 23
- SRFUNRAED SRR 0 0 0 0
- B2 0 0 0 0
FEERTRIZRE E (B B fs S E 1 1 3 5
HAr A ESE PR E A 21 2 3 26
HoAtr B M R R B 1 3 67 71
Ui 73 56 123 252
7. EHFL
BUZBEE S (REEE) &&F 0 0 37 37
e 5 A 5| R B S e I SRE &
« R 0 0 0 0
+ ALt 0 0 0 0
FRZUARMEDC R EE B 0 0 0 0
- AU 0 0 0 0
FRERRTRIZRE & /g B s 3 E 37 37 74 148
A A B SRR E A 2 2 2 6
HAnBERE S AR 1 1 38 40
N 40 40 151 231
8. Hfth (BEBYBEERATIRERD
BUZRSE A (REEE) &F 1 1 1 3
WSl ok e 5 A L B2 | SR 28 B R RE B
« RN 1 1 2 4
+ ALt 1 1 2 4
- SRFUARA LS R E R 0 0 0 0
- BRI 1 1 2 4
FRETHRMERE R S R & 0 0 0 0
HAr A B SRR E AR 2 2 2 6
HANBERE M ESE SR AT 1 1 2 4
INEF 7 7 11 25

78




FTi(a) (&)

. s Ifﬂ&/ KI&/ s
(EE = Vil BEEABREER ES T Kefig Bk ERREL TR @-o
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amst -

HEWKE (BREHE) &l 123 44 276 443
Wk R R B EE R E B GRAENREE
« R 196 231 794 1,221
« Abitihm 13 20 55 88
- SRFUNRAED SRR 68 47 116 231
- SERIAT 53 45 244 342
REERTREREE (B SR fs S E 236 366 944 1,546
HAAE S SRR E B 148 112 181 a4
HABIRE M SRR E 568 696 1,483 2,747
#Ef 1,405 1,561 4,093 7,059
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Gt REFERERNS sk | wbEg | mesrm | 2%
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1. FERREREN
BUZRSE S (RAeEE) ®&F 1 1 0 2
e o 5 25 5 5523 | ahi B RiE I Bae 2
- A 1 2 0 3
* ALt 1 1 0 2
- SRFUARAED SRR 1 1 0 2
- SR 0 0 0 0
FREHRMERE R S B S 0 0 0 0
HoAr A B3 e SRR AR 1 2 0 3
HA BRI 7 9 0 16
NEF 12 16 0 28
2. 1Bt REFER
BUZCEEE (RAEEE) &F 0 0 0 0
WERlIaR ) 5 B A 523 | R ZE B T RRE NI BE &5
 REEN 0 0 0 0
- ALt ff 0 0 0 0
- SRUARED S RE R 0 0 0 0
- BTG 0 0 0 0
REERTHRERE & (B B S s & 0 0 0 0
HoAtr A 3 SO R SR 1 4 0 5
FA BRI R AR 4 6 2 12
INEF 5 10 2 17
3. RAB/EERLRAKEPL
BIZBCEEE (RAEEEE) & 21 43 415 479
WHHISR 5 5B 4023 R ZE B S R RE N BRE 35
© FEAN 66 47 686 799
* ALALEm 13 7 0 20
- SRFUARED S ERE S 29 7 86 122
- SEAUEN 0 0 0 0
REERTH e E /(R B ) R E 51 52 266 369
HoAr A 2SR e R G 102 17 294 413
FA BRI R SRR 183 219 1,592 1,994
/INEE 465 392 3,339 4,196
4. B2
BIZRBCEERE (REEEEE) ®H 25 0 70 95
IR e s B A E A R B ERRE MIseRE &
© EAEAN 0 0 20 20
« fbtift 0 0 0 0
- SRFUAREDEERIERES 0 0 0 0
« SEAURTN 14 40 310 364
RIS EREE /B B i RaE S 4 9 224 237
HA A ESE R E 1 2 191 194
HA BRI R SRR 39 16 283 338
JNaf 83 67 1,098 1,248
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5. EBREAOESAT
BIRMeEHE (RE%EE) HE 0 0 0 0
e o 5 25 A 5523 | ah s B G RRE I Bae 2
© EAH 0 7 0 7
- ALt 0 0 0 0
- TRTUAREE FE AR R A 0 0 0 0
- SR 0 0 0 0
R divan o tion V= Rt e o o] 0 0 0 0
HA A B SRR E A 1 1 4 6
oA B M TSR TR 15 50 14 79
/NgF 16 58 18 92
6. FEELAT
BIRMEHE (RAEEE) E 0 1 1 2
Tk Sl ef =) 55 25 54 B | 4 2 B TR RE I Bt o -
© REEN 1 27 21 49
* AbtkBm 8 8 7 23
- RTIAREE HE AR B 0 1 1 2
« S2RUET 0 0 0 0
ERdivan rtion Il = st o A 0 0 2 2
HoAr A 3 S e R SR 1 2 28 31
HoA B M SR TR R 0 28 68 9%
INeF 10 67 128 205
7. EHGL
HRMCEHE (RAEEE) HH 0 0 37 37
Tk Sl of =) 55 25 54 B | S 2 B BT R RE M Bty o -
- EEA 0 0 0 0
« AL 0 0 0 0
- RIUAREE H R ERIE R 0 0 0 0
Ee2it] 0 0 0 0
FREIRT R E R B R 0 0 38 38
HAAS B3 R RS 6 2 40 48
o BB M B TR AR R 1 1 76 78
NEE 7 3 191 201
8. HAtl (EIEEQEE RERFEEED
EFRBELE REEE) &E 1 2 0 3
TSRl S A A5 54 B | S B R RE B o -
- EAH 1 1 2 4
« {bihl 0 1 0 1
- RPAREE R IRES 1 0 1 2
- SEAUET 0 1 1 2
FRER B E R B RS E 0 0 0 0
HApf A IE AR A 1 1 1 3
AR M R R 1 2 3 6
N 5 8 8 21
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&zt -
BIRBEEE (FAEEE) EE 48 47 523 618
W R AT A K S GRS E
- EAHR 69 84 729 882
- ALt 22 17 7 46
- EFIIREDC B 2RIE S 31 9 88 128
- B2 14 41 311 366
AR S (R B S & 55 61 530 646
Hit A F S SRR E A 114 31 558 703
HANBIREMEE R 250 331 2,038 2,619
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1. EEREESR
— R
EERRE O R - EEA R R 2 1 1 1 0 0 5
ANE 1 1 1 0 0 0 3
bt 2 1 1 1 0 0 5
BB s 1 1 1 0 0 0 3
At 0 0 0 0 0 0 0
/Nat(a) 6 4 4 2 0 0 16
BRI
[ RIS 0 0 0 1 1 1 3
BB 0 0 0 1 1 1 3
S R T e R 0 0 0 1 1 1 3
i SR R 0 0 0 1 1 1 3
HoAtt 0 1 0 2 0 0 3
/NgT(b) 0 1 0 6 4 4 15
RESCBAE
L ES 1 1 1 2 2 2 9
POCERAEN 1 1 1 2 2 2 9
FLHEIRES 1 1 1 2 2 2 9
JEES 1 1 1 2 2 2 9
HoAh 0 0 0 0 0 0 0
/Ngt(e) 4 4 4 8 8 8 36
3t (a - c) 10 9 8 16 12 12 67
2. bR =R

—R R
EERRE O R - EEA R R 0 0 0 0 0 0 0
ANE 0 0 0 0 0 0 0
bt 0 0 0 0 0 0 0
BB s e 0 0 0 0 0 0 0
At 0 0 0 0 0 0 0
/Nat(a) 0 0 0 0 0 0 0
BARAE
[CEESi e Es 2] 0 0 0 0 0 0 0
FREEEERTY 0 0 0 0 0 0 0
S R T e R 0 1 0 1 0 0 2
i SR R 0 0 0 0 0 0 0
HoAtt 1 0 0 1 0 0 2
/gt (b) 1 1 0 2 0 0 4
RECBAE
L ES 0 0 0 0 0 0 0
POCERREN 0 0 0 0 0 0 0
FHEIRES 0 0 0 0 0 0 0
JEEEEE 0 0 0 0 0 0 0
At 0 0 0 0 0 0 0
/Ngt(e) 0 0 0 0 0 0 0
3t (a - c) 1 1 0 2 0 0 4
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3. EFBEGERE L BOKE L
—REERE
ETRREE (AR R - T R R EE) 488 408 409 55 18 5 1,383
ANTT&E 458 399 400 37 0 0 1,294
it 457 399 400 74 37 0 1,367
(B E 525 450 451 101 64 64 1,655
FiAtt 0 0 0 0 0 0 0
/Nef(a) 1,928 1,656 1,660 267 119 69 5,699
BARRE
B RIS R 503 464 468 566 777 552 3,330
L TRTG 510 463 465 495 538 475 2946
BB R T R T 519 477 481 561 623 514 3,175
JEHS TG 498 434 436 482 595 448 2893
HAt 12 0 1 53 155 2 223
/N (D) 2,042 1,838 1,851 2,157 2,688 1,991 12,567
BB
WisE 358 329 329 348 405 364 2,133
PICERAEN 298 282 283 309 320 307 1,799
B H RS RES] 315 283 283 314 345 323 1,863
BB ErEE 410 379 379 386 421 405 2,380
FiAtt 0 0 0 0 0 0 0
/NEE(e) 1,381 1,273 1,274 1,357 1,491 1,399 8,175
#3t(a - c) 5,351 4,767 4,785 3,781 4,298 3,459 26,441
4. R

—REHERE
EIRIEAE (AR ~ R - EEA R REETE) 63 60 49 0 0 0 172
ANITER 67 56 46 1 1 0 171
it 57 55 45 0 0 0 157
(EER s EE 67 65 55 0 1 0 188
FiAtt 0 0 0 0 0 0 0
/NeF(a) 254 236 195 1 2 0 688
B
B RIS R 103 105 104 111 254 253 930
L TRTG 96 104 104 105 133 157 699
BB R T R T 86 94 104 95 131 156 666
JEHS I RTG 85 94 94 94 205 179 751
HAt 15 2 0 9 95 95 216
/NEH(b) 385 399 406 414 818 840 3,262
BB
WiEsE 68 68 67 70 72 74 419
PICERAEN 45 36 26 27 27 27 188
BEERIRE T 45 36 26 26 26 26 185
BiEErEE 70 70 69 82 85 87 463
Fiftt 0 0 0 0 0 0 0
/Ngt(e) 228 210 188 205 210 214 1,255
#3t(a - c) 867 845 789 620 1,030 1,054 5,205
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5. #BRHAOERAT
—R R
EERRE ORI R - EEA R R 44 40 43 1 0 0 128
ANE 42 40 42 0 0 0 124
Bt ee 55 40 42 0 0 0 137
BB s 42 40 42 0 0 0 124
At 0 0 0 0 0 0 0
et (a) 183 160 169 1 0 0 513
BAIRAE
[CEESieEEs 2] 68 52 71 118 69 52 430
e BRI 44 40 44 85 39 39 291
P8 R TS HE RS RO 58 40 59 105 46 39 347
JE SR TT 54 40 44 83 49 39 309
HAftl 10 5 9 10 14 0 48
/NEF(b) 234 177 227 401 217 169 1,425
FBCBAE
i ES 1 0 1 40 39 39 120
PEERES] 0 0 0 39 39 39 117
HLHEEIRES 0 0 0 39 39 39 117
JEEE 0 0 1 40 39 39 119
At 0 0 0 1 0 0 1
/Nt (e) 1 0 2 159 156 156 474
3t (a - c) 418 337 398 561 373 325 2,412
6. BBEEMAT

— R
EERRE ORI R - EEA R R ) 99 90 93 0 19 0 301
ANTT&E 77 70 72 0 0 0 219
Bt 96 89 89 19 19 0 312
BB s 110 110 113 20 41 20 414
oAt 0 0 0 0 0 0 0
/NEF(a) 382 359 367 39 79 20 1,246
BAIRAE
B RIS 103 79 179 114 183 133 791
e BRI 91 78 109 90 117 108 593
B8 R TS HE RS RO 101 78 153 113 178 133 756
JE SR 92 78 113 89 112 108 592
HoAtt 1 0 36 1 10 0 48
/NEF(b) 388 313 590 407 600 482 2,780
33
Wi 34 27 34 53 64 52 264
P EEREN 27 20 27 45 52 45 216
B EERES 46 39 48 64 71 45 313
JhEEE 46 39 46 65 76 64 336
Hofh 0 0 25 0 1 0 26
/Ngf(e) 153 125 180 227 264 206 1,155
3t (a - c) 923 797 1,137 673 943 708 5,181
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bt 1 0 0 0 0 0 1
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/Nat(a) 1 0 0 0 0 0 1
BRI
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i SR RS 0 0 0 0 0 0 0
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/INEE(b) 38 38 38 37 39 37 227
SESCIAE
L ES 0 0 0 0 0 0 0
POCERREN 0 0 0 0 0 0 0
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JEEEE 0 0 0 0 0 0 0
At 0 0 0 0 0 0 0
/gt (e) 0 0 0 0 0 0 0
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ANI#E 5 4 5 0 0 0 14
bt 5 5 5 0 0 0 15
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At 0 0 0 0 0 0 0
/NgF(a) 20 19 20 2 0 0 61
BARAE
[CEESi e Es 2] 5 5 5 5 4 4 28
RIS 5 5 5 5 4 4 28
S R T e R 5 5 5 5 4 4 28
i S T 5 5 5 5 4 4 28
HoAth 1 0 0 0 1 0 2
/INEE(b) 21 20 20 20 17 16 114
RESCIAE
L iES 1 1 1 1 0 0 4
B 1 1 1 1 0 0 4
FHEIRES 1 1 1 0 0 0 3
JhEEs 1 1 1 0 0 0 3
At 0 0 0 0 0 0 0
/Ngt(e) 4 4 4 2 0 0 14
#3f@-c) 45 43 44 24 17 16 189
2t 7,654 6,837 7199 | 5714 6,712 5,611 39,727

86




TN (D)

ol AR waw | me |ew | memm | wre | s | %
9. 4t

— B
ETRRE (AR R - SRR R ) 701 604 600 58 37 5 2,005
ANI#G 650 570 566 38 1 0 1,825
Bt e 673 589 582 94 56 0 1,994
(EER A 750 671 667 122 106 84 2,400
At 0 0 0 0 0 0 0
/Ngt(a) 2,774 2,434 2,415 312 200 89 8,224
B
B R 820 743 865 952 1326 1032 5738
LT RTT 746 690 727 781 833 784 4561
BB R e R 769 695 802 881 983 847 4977
JEHS ERTT 734 651 692 754 966 779 4576
At 40 8 46 76 275 97 542
Nt (D) 3,109 2,787 3,132 3,444 4,383 3,539 20,394
BESCBAE
it 463 426 433 514 582 531 2949
PCEERE 372 340 338 423 440 420 2333
B EERES 408 360 359 445 483 435 2490
FEE e 528 490 497 575 623 597 3310
FiAt 0 0 25 1 1 0 27
/gt (c) 1,771 1,616 1,652 1,958 2,129 1,983 11,109
=24 7,654 6,837 7,199 5,714 6,712 5,611 39,727

87




xte)  BRLREARN - EBRERENEEE ENEBARE GETEENED)

o &g Eﬁ&&/ . '&Iéﬁ/ iy
T [FR HATER Rt B8k FREE TR (a-0)
(@) (b) ©
1. ERREEER
k= EARRERS BRI A TTE R 0 0 0 0
k= EAHRA BRI 0 0 0 0
SRIBEE S IR IR BRI 2SR 0 1 0 1
TAERREE R 0 0 0 0
AR R 0 0 0 0
TAEPER A S 0 1 0 1
BV 0 0 0 0
R S i SRR 0 0 0 0
BAR BN B RO 0 7 /7R A 0 0 0 0
;EHBE@%E&E@&T%EEIWM&E 0 0 0 0
4
WA ERRNES NA RS REN B 0 0 0 0
oAt 0 0 0 0
INEF 0 2 0 2
2. bk B EERER
= EARRISR,EIREN A TTE TR 0 0 0 0
i = EAH R AR 0 0 2 2
SKIBEE S IR IRl RN K s 0 0 2 2
TAERFfET R 0 0 0 0
ELER AEIRE e R 0 0 0 0
LA EAE 0 0 0 0
ALY 0 0 0 0
TBCE S i S RIR 0 0 0 0
AR TEAYETER I T 175 B 0 0 0 0
;&Hﬂ%%ﬁ?&ﬁ@é?ﬁém’w\ﬂﬁw 0 0 0 0
N
A R R TS A RS kR B 0 0 0 0
FHAt 0 0 0 0
/et 0 0 4 4
3. EEB /RO BOKEP L
it = ELAHEAF ISR E RN TE R 19 20 100 139
= EAHRA A BRI 6 94 297 397
SRIBEE RO I B 2K e v 2 89 523 614
TAERSHE 0 13 124 137
B AEIRE RS 0 0 2 2
TAEME A 4 0 131 135
AR [N 0 0 59 59
HHE SR iR R 0 0 49 49
AR T AVET RSN T 17345 0 13 120 133
g%ﬁ%@%%%&ﬁ@fﬁ%@%za@/\ﬁ%ﬁfﬁ 0 0 7 7
[
WA RIS NE S NE RS RN B 6 0 23 29
LKl 4 0 151 155
/NEF 41 229 1,586 1,856

88




Ft) @)

KEg

EEHR

BRI

GE= bl s gy | EmE® | ymesra | ¥
(@) (b) ©

4. 8
2 BRI BRI A TR 0 1 414 425
= EAHRR S B oK IE 0 13 235 248
RBE B IR R IR 0 0 253 253
TERRAE 0 0 137 137
SRR A R 0 0 6 6
TR E A 0 0 356 356
H ARG 0 1 35 36
R RATR R 0 0 33 33
B T BB T {350 B 0 0 279 279
%ﬁﬁﬂﬂ@%éﬁa@ﬁ?ggammﬁﬁw o o 5 28
TS R 7T A RS A 0 2 114 116
HoAth, 0 0 24 24
/Nt 0 27 1,914 1,941

5. HBRHADERAT
B BRSNS 0 5 0 5
T B SRR 0 12 4 16
KB B IRT RE H SR i 0 2 12 34
TAREFEIE 0 0 0 0
B R A R 0 0 0 0
TR A 0 5 0 5
HEfir S 0 0 0 0
Bt R EAT R 0 0 0 0
B TR BRI T (TS0 0 2 12 34
%E;{%ﬁﬂa’ﬂﬁagﬁ&é@fﬁ%ém@u% o o 0 o
WY
B B 7 A RS S B 0 17 16 33
Hotr 0 4 2 6
s 0 87 46 133

6. BEERAT
i BRI B A TR 0 9 24 33
i EUR AR 0 3 81 84
R SR R IR 0 2 92 94
TAERREEE 0 7 2 9
SR A R 0 0 0 0
TAFEE A 0 1 11 12
Hfir 0 0 0 0
MR BRI 0 0 1 1
B T B AR T (TS 0 0 8 8
%ﬁﬁﬂﬂ@%%ﬁﬁ@é?%@éiﬂ@/\%ﬁ o o o "
TS R 7T A R A 0 0 27 27
HoAth, 0 0 13 13
et 0 22 278 300

89




Ft@ @)

o &g Eff_&&/ . '&Iéﬁ/ iy
T [FR HATER Rt B8k FREE TR (a-0)
(@) (b) ©

7. EFRHPL
k= BAHRRRNSR, & R N &R 0 0 0 0
k= EAHRA BRI 0 0 7 7
SRIBEE S IR IR RN K 0 0 17 17
TR 0 0 13 13
AR R 0 0 0 0
TAEPER A S 0 0 13 13
B AV 0 0 0 0
W S i S R 0 0 0 0
BAR TE A B RO 0 7 /7R A 0 0 0 0
Eﬁﬁﬂﬂ@%éﬁ%@ﬁ?%@%m@)\ﬁi 0 0 0 0
|54
PRSI S NA RS REN B 0 0 0 0
A 0 0 1 1
INEF 0 0 51 51

8. HAth (BB R KRR
= EARRISR, AR A TR TR 0 0 1 1
i = ELAH RS SRR 0 0 2 2
SKIBEE S B IRl RN K s 0 0 0 0
TAREFHIE 0 0 0 0
BB AT A R 0 0 0 0
TAEMEAE 0 0 0 0
ALY 0 0 0 0
TRCE S i RIR 0 0 0 0
AR T EAYETER I T 175 B 0 0 0 0
;&ﬁﬂ%ﬁ%ﬁ&é@ﬁ?géimuﬁ%i 0 0 0 0
WY
A R R TS A RS ke B 0 0 0 0
At 0 0 0 0
Nt 0 0 3 3

9. FrAESE(L LI-8F)
k= BAHRARNSR, & RN &R 19 45 539 603
k= EARRA BRI & 6 122 628 756
SRIBEE R IR BRI ZE K B 2 114 899 1,015
TAERFEEE 0 20 276 296
AR R 0 0 8 8
TAEMER A 4 7 511 522
H ARG 0 1 94 95
T SR i R R 0 0 83 83
AR TR BN I T TR B 0 35 419 454
;ﬁﬁﬂﬂ@%é%ﬁ@@?%@ém@ﬂ%ﬁ 0 0 ” 54
i
RSNV T A AR B 6 19 180 205
HoAth, 4 4 191 199
$7.0 41 367 3,882 4,290

90




REO) : BRRERNA - HBRERER RS TE LN GTE8EED)

R A | B | et | hend |
INES Ay &S = Ui 1 5 19 4 29
2. {bth B R 2 1 13 0 16
3. BN O R KL 805 174 2,960 97 4,036
4. B[R 776 149 2,255 367 3,547
5. tbEE R A S A ] 44 66 967 86 1,163
6. BERELAE 128 60 644 12 844
7. FEH, 20 2 217 37 276
8. HuAth (ELIEIS& R SO A A SEARAE) 2 1 39 3 45
&t 1,778 458 7,114 606 9,956

91



®/\(a) : BRIMEAN - BBAER AR GEITREED)

B/EZME A RBREE B AR

(g Vil Ltk g FEEHS BT&%/
Erdiid Ergi=t14 HBGE T4 | ERRRALR |ERRRARK

(a) (b) (c) (a-¢ (H1pkb)
1. ER R FESLER 1 12 0 13 0.1%
2. b B FEHERRE 0 1 2 3 0.0%
3. FERR /BT K L 67 187 3,665 3,919 41.8%
4. B2[Ep 0 2 3,775 3,777 40.3%
5. fitEE R A EE A E] 22 434 78 534 5.7%
6. BEFEMAH 0 160 923 1,083 11.6%
7. FEHRFLL 0 0 39 39 0.4%
8. HoAth (ELIEMSA RS R TR AH) 0 0 4 4 0.0%
4=t 90 796 8,486 9,372 100.0%

92




®/\0) - BELREAN - BRANES AR (ZTREHI#ED)

frseil WEG, | BEGR| BT8R/ | | SEGS |\ EER/| BIRS |
gk Kt | FRAGEKIH (a-c) RKERR | BT R | FRERE LK (d-f)
(2) (b) () @ © (f)
1. BT FELEL 13 19 0 32 1 1 0 2
2. b R SRR 0 1 2 3 0 1 2 3
3. 35750, T o R KR UL 68 168 2,806 3,042 44 148 2,053 2,245
4. 52 0 2 2,772 2,774 0 2 1,653 1,655
5. $tE R A S AT 21 335 58 414 16 230 58 304
6. FEEMNT 0 144 741 885 0 139 539 678
7. FEHF L 0 0 31 31 0 0 31 31
s — 0 ’ : ’ 0 3 2 .
st 102 672 6,412 7,186 61 524 4,338 4,923

93




®IL  TESERINHRER R SEED)

TSR BEHE HEEE
1. EEREESR
1 -- 4 13
5--9 7
10 -- 19 6
20 -- 49 2
50 -- 99 0
100 -- 199 0
200K 2L B 1
JNet 29
2. bk EHERT
1 -- 4 6
5--9 1
10 -- 19 2
20 -- 49 3
50 -- 99 0
100 -- 199 1
2005 PAE 3
INet 16
3. EEB/EETLRKERL
1 --4 3,313
5--9 385
10 -- 19 193
20 -- 49 97
50 -- 99 16
100 -- 199 20
200K PAE 12
INet 4,036

94




el BEEE —
. B

I --4 2,661

5--9 630
10 -- 19 7
20 -- 49 75
50 -- 99 6
100 -- 199 )
20052 - |

gt 3,547

5. fEBRHAOESAT

L--4 935

5--9 110
10 -- 19 54
20 -- 49 41
50 -- 99 13
100 -- 199 1
200524 9

et 1,163

6. FEEMAT

L--4 619
5--9 105
10 -- 19 43
20 -- 49 2
50 -- 99 17
100 -- 199 16
200824 17

et 844

95




EINE Y

TSR EEBE HEEE
7. FEHGLL
1.4 186
5--9 51
10 -- 19 34
20 -- 49 4
50 -- 99 1
100 -- 199 0
2005 A E 0
gt 276
8. HAth (BIEELREE KT RERE)
1 --4 16
5--9 10
10 -- 19 6
20 -- 49 2
50 -- 99 0
100 -- 199 2
200K I 9
INat 45
Gt 9,956

96




Rt ATRSERIEH RIS A BB GERUEEST)

FEEG g
(R okl ER%E EEAR EEAB %%
(@) (b) (@) +(b)
1. EERFERER
1 -- 4 1 23 24
5--9 3 27 30
10 -- 19 4 47 51
20 -- 49 0 30 30
50 -- 99 0 0 0
100 -- 199 0 0 0
2005 BAE 0 1 1
INet 8 128 136
2. fbft R RS
1--4 0 13 13
5--9 0 4 4
10 -- 19 8 9 17
20 -- 49 10 36 46
50 -- 99 0 0 0
100 -- 199 0 15 15
2005 E 0 1 1
INE 18 78 96
3. BB/ REHL R
1--4 0 6,118 6,118
5--9 119 2,168 2,287
10 -- 19 140 2,036 2,176
20 -- 49 227 2,471 2,698
50 -- 99 141 890 1,031
100 -- 199 193 2,416 2,609
2005 LAk 1,395 3,638 5,033
INet 2,215 19,737 21,952
4. B
1--4 25 4,922 4,947
5--9 30 3,503 3,533
10 -- 19 14 1,625 1,639
20 -- 49 51 1,790 1,841
50 -- 99 44 257 301
100 -- 199 33 255 288
200524 E 0 1 1
JNEt 197 12,353 12,550




Tt &

IR Bl
T35 fER&H 32PN 4 =N ¢ Ly
(a) (b) (a) + (b)
5. B RHAOESAT
| -- 4 85 1,983 2,068
5--9 225 466 691
10 -- 19 175 495 670
20 -- 49 352 729 1,081
50 -- 99 352 509 861
100 -- 199 176 4 180
200824 F 1,034 1,371 2,405
st 2,399 5,557 7,956
6. FEELAH
1 --4 0 939 939
5--9 120 573 693
10 -- 19 102 600 702
20 -- 49 65 532 597
50 -- 99 72 1,000 1,072
100 -- 199 662 1,524 2,186
2008 1 4,402 5,404 9,806
/at 5,423 10,572 15,995
7. EFRHL
1--4 0 149 149
5--9 13 281 294
10 -- 19 4 282 286
20 -- 49 0 150 150
50 -- 99 8 44 52
100 -- 199 0 0 0
20052 LA 0 0 0
et 25 906 931
8. HAth (BEBYRE RERIREHEE)
1 --4 0 13 13
5--9 0 6 6
10 -- 19 0 6 6
20 -- 49 0 6 6
50 -- 99 0 0 0
100 -- 199 0 38 38
2005 A F 0 144 144
JINet 0 213 213
=t 10,285 49,544 59,829

98




Rt— 1+ RERER016E N TTRERES T

i anin | anm | enn | i | meim | sk | eeEp [seses
i wAknER| =E s = o
e HORS, R
GhR e 2 14 0 2 0 2 0 0 20
E0 1 0 0 0 0 1 0 0 2
&bt 2 14 0 1 0 0 0 0 17
Worg ~ Hh-d A 5 19 7 5 0 4 0 0 40
R ES 4% 12 36 11 18 0 3 3 0 83
USR5S 1 1 6 7 0 10 0 0 25
SRR 0 3 0 1 0 14 27 I 46
B EEE S 2 2 2 2 0 3 0 0 11
HER AR &R 24 23 3 6 0 3 0 3 62
E4E 0| E 4 16 5 4 3 3 0 0 35
fgjeﬁi%ﬂg%ﬁﬁ%ﬁﬁ 2 9 5 0 0 1 3 0 20
Ao|fE 217 214 57 60 4 47 15 2 616
T 6 19 5 5 0 5 1 1 4
ey i 0 1 0 0 0 0 0 0 1
B3t 278 371 101 111 7 96 49 7 1,020
TSR | RSP L R P L A B BT S L B 7 26 -

99




2016 Manpower Survey Report
Beauty Care, Hairdressing and Cosmetics Industry

Executive Summary

Manpower Survey

1. The Beauty Care and Hairdressing Training Board [Training Board] conducts a
biennial manpower survey for assessing the manpower situation, manpower demands and
training needs of the industry.

2. Fieldwork of the manpower survey was conducted in the first quarter of 2016, with
17 January 2016 as the reference date to be surveyed. Out of a total of 12 337 registered
companies, 1 020 were selected for this survey by adopting the stratified random sampling
method.

3. The 1 020 selected companies were distributed in the following six sectors of the
industry:

1) School (Beauty & Hairdressing/ Make-up & Nail) [abbreviated as
“School”];

11) Beauty Centre/ Health Centre & Spa [abbreviated as “Beauty Centre”];

iii) Hairdressing Salon;

1v) Cosmetic Product Company - Wholesale, Import & Export [abbreviated as
“Cosmetic Product Company - WIE”];

V) Cosmetic Product Company - Retail;

vi) Nail Salon.

4. The overall effective response rate was 95.2 %.

Objective

5. The survey aimed to collect updated manpower data for the industry, and to assess
the manpower demands and training needs, with a view to recommend strategies for
curriculum development and proposals for in-service training.

Limitations

6. Owing to resources constraints, companies were drawn by statistical sampling
method for this survey. Statistical discrepancies were therefore inevitable and might affect
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the interpretation of survey findings.

Economic Outlook

7. As benefited from increased domestic demand and improved external trades as well
as the momentum of global market, the Hong Kong economy showed a moderate growth in
2016. Recovering from the slack growth in the first half of the year, the US economy
showed an upturn in the third quarter. Although the repercussions of the “Brexit” (United
Kingdom to withdraw the European Union) were generally under control, there were still
uncertainties of whether the British government could officially commence the “Brexit”
procedures in the following year, leaving the Eurozone on a track of mild growth.

8. In the Asian regions, the economic recovery in Japan was still weak, prompting the
Central Bank to adjust its monetary policy for avoiding the risk of deflation and also consider
a launch of other easing measures. The economy in the Mainland gradually stabilised and
showed a sign of achieving an annual growth set by the Government. Nevertheless,
uncertainties such as possible US interest rate hike, monetary policy divergence among major
central banks and heightened geopolitical tensions in many regions have still been affected
the performance of the global economy.

0. Exports of goods in Hong Kong in the third quarter continued to grow despite of
the weakening in-bound tourism. Regional trade and cargo flows had stabilised and exports
of services improved. Private consumption expenditure had regained the momentum,
coupled with a strong rebound in investment expenditure, domestic demand has also been
improved in the second half of the year. The labour market remained in a state of full
employment, with sustained growth in household income and earnings. Unemployment rate
stood at low level of 3.4%, and underemployment rate remained at steady level of 1.4%.
Total employment figures sustained moderate year-on-year growth. Employment situation
in most of major sectors showed improvements, though those in the trade-and
consumption-related sectors had signs of weakening.

10. Inflationary pressures stayed mild. For the local market, there was an impact of
the year-on-year rents reduction of newly-signed leases for residential and commercial spaces,
coupled with stable labour costs, and helped control the pressure of price hikes. The
underlying consumer price inflation in the third quarter dropped slightly to 2.1%, down from
2.3% in the previous quarter. On the other hand, the headline inflation rate rose from 2.6%
in the second quarter to 3.1% in the third quarter. Office rentals, which the industry raised
the concern, went up by 1% in the third quarter, while rents of commercial spaces dropped by
1%, could lower the pressure of operational costs of these commercial spaces. Looking
forward, consumer price inflation rate will likely remain moderate in the short-term, provided
that the instability of monetary environments will not lead any significant upsurge of
international food and energy prices.
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11. Net output of services sector increased by 2.6% in real terms in the second quarter
of 2016, compared with the 1.5% rise in the first quarter. Net output of import and export
trades increased at a faster pace, while the drop in net output of wholesale and retail trades
slowed down. Net output of accommodation and food services sector posted a moderate
growth, mirroring the slowdown in the negative impact of slackened inbound tourism.

Business Outlook and Manpower Implications

12. In the past year, the business environments in Hong Kong, including development
of beauty care and hairdressing industry, personal services, situation of import and export
trade as well as tourism, and external economic factors had affected employers in taking a
cautious approach for its business development and manpower recruitment.
Notwithstanding the above, there was a growing trend of consumer spending on ‘high-tech’
beauty services and relevant personal services/products in the beauty care sector. With the
continuous development of diversified scope of services such as anti-aging and health care
services as well as beauty treatments for men, the business growth of this sector remained
positive.

13. Since the 2012 manpower survey exercise, the Training Board has been paying
attention to the impact of the implementation of the Statutory Minimum Wage. The 2016
manpower survey revealed that only 17% of employers had indicated that the implementation
of Minimum Wage was a major reason for recruitment difficulties compared with other
factors. The same situation was also found in the Hairdressing sector which was more
affected by this factor previously. Besides, employers were more willing to offer an
attractive salary package to hire experienced workers so that it could help retain staff and
keep salary levels stay competitive.

14. Nevertheless, an increasingly high operation costs (e.g. rental cost of shops and
commercial offices) remained a key challenge and pressure of the industry in which is mainly
labour intensive. The industry also faced other challenges such as a decreasing number of
visitors’ arrival from the Mainland under the Individual Visit Scheme. In view of all these
challenges, it is advised that the industry should still put an investment on staff training as
there was an increasing expectation from customers about the quality of services.

15. For the beauty care services sector, consumers had raised their expectations of the
qualities of different beauty services and products. With keen competitions in the sector, the
charges/ prices of such services/ products had become very competitive. A large variation
in prices between high-tech/ high-ended and low-ended beauty services was found in the
market. Nevertheless, different kinds of training for upgrading frontline staff are considered
necessary to cater for the different needs. The various modes of operation and marketing
strategies would eventually help sustain the development of the sector.
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16. From the perspective of business operation, beauty care treatments with an
application of advanced technology/ hi-tech cosmetology! will imply higher amount in
consumption than the traditional service while it normally requires a shorter treatment time.
This can fit the situations of Hong Kong where there are high operating costs in business.
Employers are not only required to invest on these advanced devices/ equipment and products,
they also need to provide sufficient training to equip their staff. Suitable training should be
offered to enhance the skills/ knowledge as well as safety awareness of frontline staff, and
also to those Beauty Consultants for them to provide professional consultation service and
skin analyses. All of these can safeguard customers’ rights, build up the confidence of
consumer, and eventually enhance the professional image of the industry.

17. For traditional types of beauty care services, there was an increasing demand of
health and wellness related services from the public. Massage therapy and health services
had become popular in recent years. To attract different kinds of customers, both beauty
chain-groups and stand-alone beauty care centres would normally provide both traditional
beauty care services and massage therapy and health related treatments. Such kind of
services required a longer treatment duration and at a competitive charge level, thus a large
volume of sales would be required to sustain their businesses. Relevant training support
arrangements should be considered to cater for the manpower needs.

18. The latest business development of the nail sector was within the expectation of the
Training Board. The overall number of nail salons decreased as a result of the drop of
small-sized nail salons. On the contrary, the number of medium-sized salons had increased.
In terms of the number of technical employees working in the sector, the manpower situation
remained stable. There was still a significant number of nail artists/ therapies working on a
freelance basis which had reflected that there was still a steady demand for nail services.
The Training Board believed that nail services would become more popular and suggested
that training institutions should provide different kinds of nail training such as nail arts, 3D
painting and nail airbrushing techniques.

19. With the increasing aging population in Hong Kong, there might be a growing
demand of manicure and pedicure services. Practitioners should also upgrade their
professional knowledge in the physical setting of nail salons, safety and hygiene, fingernail/
toenail abnormalities and lesions as well as correction techniques of nail shapes.
Practitioners equipped with the comprehensive professional skills and knowledge would be
able to steer for the further development of the industry.

20. The persistent high wastage rate in the hairdressing sector had affected its
sustainable development. On the other hand, Government’s provision of 12 years’ free
education might defer young people to join the sector for employment. Besides, apart from
the mechanism of traditional education, there existed different options of training

! Hi-tech cosmetology: refers to beauty care or body care treatment procedures by applying high-ended
technological device/equipment. There was also known as ‘medical cosmetology or scientific cosmetology’.
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opportunities available for the youngsters. After attaining a higher qualification/ education,
the hairdressing sector with comparatively obnoxious working nature might not be appealing
to them.

21. Due to the high rental cost and manpower shortage, there was an increasing number
of salons providing solely hair-cut service in the market in recent years. This type of salons
were normally operated in a very small scale and under franchised arrangement, including the
adoption of a standardised procedures and offer of speedy hair-cut service. On the one hand,
it would minimise the operating cost and maintain a stable customer base. On the other
hand, it could help the sector to retain manpower.

22. In line with the sustainable developments of online platform, there was a trend for
industry to adopt different strategies to work/ cooperate with digital media counterparts to
further promote their products and services. For instances, a cross-over partnership with
well-known bloggers, famous make-up artists and web-writers for product promotions in
recent years. A launch of respective mobile apps as well as O20? services would also
facilitate the customers to order different types of services in beauty, hairdressing as well as
nail sectors via online platform. Even though such O20 spending mode might not be
popular at the moment in Hong Kong, it would provide an alternative channel for the industry
to attract customers.

23. The Training Board noted that there was an increasing number of industry
practitioners such as bridal/ stage make-up artists as well as hairdressers who worked on
self-employment or in partnership at different premises in recent years. Although the
existing sampling method may not be able to capture these manpower figures, the Training
Board observed the obvious increase and considered this mode of working arrangement
might be able to provide a good reference for the younger generation to start up their own
business. Relevant trade unions and associations may wish to approach these practitioners
proactively to explore their training needs and possible areas for improvements so as to help
them identify a career ladder for their development.

24. Regarding the wastage problem in the industry, the Training Board observed that no
major improvement had been made in the situation at the frontline technical working level
over the years. The cause of which was not only due to the unattractive job nature and
remuneration packages, but was also attributed to the limited manpower and resources of
most small and medium sized companies and for their employees, which resulted in the
wastage of manpower. Their organisation structure was simple and might not be able to
provide sufficient training opportunities and clear career progression pathway for their
employees. With the development of the Qualifications Framework [QF], a number of
competency-based QF recognised programmes in beauty care and hairdressing are now
available and the “Recognition of Prior Learning [RPL]” mechanism is also supported by

2 020, Online to Offline (commonly abbreviated to 020), is used in digital marketing to describe systems
enticing consumers within a digital environment to make purchases of goods or services from physical
businesses. (source: Wikipedia)

104



trade associations. Closer interaction between employers and training institutions is
desirable. Employers should consider to put more resources in staff training and explore
collaborations with training providers for programme/ curriculum design so that to encourage
their staff to equip themselves with relevant knowledge and expertise. For frontline staff, it
can foster their knowledge of quality service and its professionalism gradually, and help
establish a positive image of the industry. For middle/ supervisory staff, they are
encouraged to update their knowledge in supervisory skills, business practices, marketing and
promotion and business operations, etc, eventually it facilitates them to move up further on
their career developments.

25. Although the Hong Kong Government has put in a variety of resources on
vocational education and training in recent years, the provision of training services are mainly
provided by charity organisations, non-profit making organisations, public bodies and other
academic institutions etc. Nevertheless, it is found that the number of small and medium
sized training institutions and part time beauty care instructors were increasing in the training
market, this might possibly be driven by an increasing concern of professionalism from the
industry and consumers. As compared with the results in the 2014 manpower survey, the
number of part-time instructors had increased whereas full-time instructors had decreased.
It is recommended that more training should be provided for instructors for to the healthy
development of the industry.

26. As a whole, the Training Board believes that practitioners can upgrade themselves
through professional training and rigorous assessment. In the long run, to cope with the
development of the QF, a licensing system or professional credit accumulation mechanism
could further improve the professional service, enhance the standards of services and raise the
income level of practitioners. From a macro perspective, better career prospects and
increasing social recognition would in turn attract new generation to join the industry, thus
achieving a win-win situation of the industry.

Manpower Situation in 2016

27. The survey result revealed that in January 2016, a total of 64 804 workers were
employed in the six sectors of the industry. Among them, 54 519 (84.1%) were employed in
the principal jobs (as technical employees), and the remaining 10 285 (15.9%) were
employed in non-principal jobs (as non-technical employees). Compared with the total
number of 53 862 technical employees in 2014, an increase of 657 employees were recorded
in 2016, representing a growth of 1.2% within two years. Table 1 below shows the
distribution of employees by sector (including freelancers and part-time employees):
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Table 1: Distribution of Employees by Sector

Direct Part-time

Sector Employees Freelancers Employees
1. Beauty Centre 20 121 694 770
2. Hairdressing Salon 12 273 1 588 973
3. Cosmetic Product Company - Retail 10 818 0 348
4. Cosmetic Product Company - WIE 5 176 0 188
5. Nail Salon 895 210 13
6. School 261 8 183

Total: 49 544 2500 2 475

28. Compared with the result in the 2014 manpower survey, there was a significant drop in

the number of Part-time Employees (-1 089 or -30.6%) and Freelancers (-168 or -6.3%), an
increase was recorded in Direct Employees (+1 914 or +4%)).

Forecast of Manpower Demand

29. Employers also forecasted that by January 2017, there would be 52 822 posts
(excluding freelancers and part-time employees), representing a slight increase of 64 posts
compared with the year 2016. There were also an increase of different posts, including 29
posts in the Cosmetic Product Company — Retail followed by 25 posts in Beauty Centre. A
comparison of the number of direct employees at the time of survey and the employers’
forecast by 2017 is summarised in Table 2 below.

Table 2: Employers’ Forecast of Manpower by Sector (by January 2017)

January 2016
Number of | Number of Total Employers’
. . | /
Sector Direct Vacancies | Numberof | o .. o ];1::::::6
Employees Posts January 2017 (%)
() ®) (a+b)
1. Beauty Centre 20 121 1275 21396 21421 0.12%
2. Hairdressing Salon 12 273 1157 13 430 13 432 0.01%
3. Cosmetic  Product| ¢ 469 11287 11316 | 0.26%
Company - Retail
4. Cosmetic  Product o
Company - WIE 5176 222 5398 5403 0.09%
5. Nail Salon 895 89 984 986 0.20%
6. School 261 2 263 264 0.38%
Total: 49 544 3214 52 758 52 822 0.12%
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Emplovee Turnover and Wastage Rate

30. At the time of survey, employers reported that 9 372 employees have left the
industry. During the same period, 4 923 employees with relevant experience had been
recruited to fill the vacancies (i.e. a total of 4 449 employees lost). The wastage rate of the
industry was 7.7%, which was higher than 6% (3 431) in 2014. By sector, the highest
wastage rate was found in Hairdressing Salon (13.2%, 4% higher than in 2014) and followed
by Beauty Centre (7.5%). Nail Salon recorded a remarkably low wastage rate of only 0.6%.

31. Having taking into considerations of the various factors, the Training Board had
adopted the “Adaptive Filtering Method” to project the average annual growth in manpower
between 2016 and 2021. In addition to the forecast of manpower demand, the wastage rate
had also been taken into account. Based on these factors, the projected average annual
additional training requirement for the Beauty Care, Hairdressing and Cosmetics Industry is
shown in Table 3 below.

Table 3: Average Annual Additional Training Requirement by Sector in 2016-2021

Annual Additional
Wastage Rate  Average Annual Manpower Training
Sectors in 2016 Growth Requirement
1. School 3.3% -3.8% -2
2. Beauty Centre 7.5% 1.3% 2 067
3. Hairdressing Salon 13.2% -2.9% 1 533
4. Cosmetic Product
. 3.6% 0.8% 648
Company - Retail
5.  Cosmetic Product 3.8% 179 261
Company — WIE o7 e
6. Nail Salon 0.6% -6.1% -59
Total : 4 448
32. The above manpower projection reveals that a majority of additional manpower

training requirement would come from Hairdressing Salon/ Beauty Centre in the next 5 years.
It is noted that the manpower demand in Beauty Centre has slowed down whereas high
wastage rate will remain as a key concern in the Hairdressing sector.

Preferred and Actual Education and Vocational Qualifications of Employees

33. With an implementation of the new academic system, the preferred education level
of employees and their actual education attainment have been raised. The survey revealed
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that 73.8% of employees have received junior secondary education and/ or above, with a
majority (67.2%) of them completing senior secondary education. This was similar to the
situation in 2014 and also close to employers’ expectation of the education level of
employees.

34. Apart from mainstream education, employers tended to hire employees who have
obtained vocational training qualifications. Up to now, it is found that 79.6% of employees
at Tradesman/ Semi-skilled level already possessed different vocational -certificates
qualifications, in which mainly were international professional/ recognised qualifications
(43.6%).

35. In conclusion, employers preferred employees to possess certificates of
international professional/ recognised training courses (38.9%), certificates of trade tests
issued by the VTC (26.7%) and certificates of Skills Upgrading Scheme/ Employees
Retraining Board (21.9%). Most of them (58%) preferred employees at Tradesman/
Semi-skilled level to possess relevant certificates of vocational qualifications. This shows
that the above vocational qualifications are highly recognised by the industry and there is a
growing importance for employees at Tradesman/ Semi-skilled levels to possess such
qualifications.

Preferred and Actual Years of Working Experience of Emplovyees

36. Apart from education level, years of working experience of employees is also an
essential factor for employers to consider. Having taking into account of increasing salary
costs, employers preferred to recruit employees with relevant working experiences in order to
lower the operating cost of provision of in-house training. More employers believed that
employees should have with 1 to 3 years of working experiences, followed by 3 to 6 years.

37. The Training Board observed that there was an increase of 1 585 employees with 1
to 3 years of working experiences in 2016 when compared with those in 2014.  This reflects
that even the Statutory Minimum Wage was implemented, the development of the industry
(especially in the beauty care and retail service sectors) has been blooming over the past two
years and would have certain interests for retaining new entrants. On the other hand, the
Statutory Minimum Wage also pushed up the salary levels of all employees. For those
experienced workers, such increase in salaries had prompted them to stay in the industry.

Training Needs for Employees

38. Similar to the manpower situation in 2014, with regard to the rapid development of
Tourism industry over the past two years and continuous high consumers’ expectations of
quality of services, most of the employers considered that all staff (including frontline
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technical staff and managerial staff levels) should enhance in the following skills areas:
Customer Services, Sales & Marketing, Complaints Handling, Spoken English and
Putonghua, so as to continue improving the overall quality of services in the Beauty Care,
Hairdressing and Cosmetics industry. Besides, employers also expected that middle to
senior management level of staff should enrich the management skills in quality service.

Recruitment Difficulties

39. The survey revealed that 2 236 companies have conducted recruitment exercise in
the past 12 months. 1 778 companies (79.5%), the number of which was less than in 2014,
reported that they had encountered recruitment difficulties. Major difficulties were mainly
come from the posts of Tradesman/Semi-skilled levels, i.e. frontline/ new entrants’ posts.
The most acute situation was found in the Beauty Centre and Hairdressing Salon, 20% of
them indicated that they had similar difficulties. Many employers in the Hairdressing sector
opined that insufficient trained/qualified manpower and comparatively obnoxious working
nature were the main reasons for recruitment difficulties.

Recommendations

40. In view of survey findings and the latest industry development as a whole, the
Training Board has the following recommendations on manpower development:

1.  For emplovers and employees:

41. The launching of the Specification of Competency Standards [SCS] and the
mechanism of RPL in hairdressing and beauty care industry under the QF have been highly
recognised by trade associations. QF recognised programmes have also been extensively
offered in the market. In accordance with competencies and job requirements of employees,
employers should encourage their employees to pursue continuing education and training
under the progression ladder from the QF, so as to enhance its professional and generic skills
through vocational assessments.

42. Apart from skill upgrading of respective vocational knowledge and skills,
employers should also encourage their employees to continue receive training in generic
aspects such as Customer Services, Sales and Marketing, Complaints Handling and Stores
Operations, etc. This helps equip employees to stay competitive and widen their scopes for
career development and advancements.

43. Senior employees in the companies can be nurtured as a cornerstone for business
expansions, more related training courses in management skills and quality management
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aspect should be provided for them so as to enhance their knowledge in business and
management. This can enable them to have a better understanding of business operations
and in return enhance their capability in this area.

44, It is also necessary to pay attention to the young people who start up their own
businesses or incline to work at freelance, i.e. develop online business in wholesale and retail
sectors and freelanced make-up artists and hair stylists respectively. The Training Board
recommends that they should actively upgrade themselves not only by enhancing technical
knowledge and skills, but also enriching knowledge in business start-up and operations
(including e-commerce, Internet of Things [IoT], and share of best practices, etc). Besides,
they should build up their career path by participating in different industry activities and
collaborating with other sectors.

II. For training institutions:

45. From pre-employment’s perspective, in order to attract more youngsters joining the
industry, training institutions could consider develop some industry-related pre-employment
training programmes. Apart from covering fundamental theoretical knowledge and practical
skills, it is considered more necessary to include the latest industry information and direction
of personal career development so as to motivate their desire for employment.

46. To widen the horizon of young people, training institutions may explore possible
collaborations with local and overseas vocational education and training institutions or
industry partners so as to encourage young people to gain more international experiences and
broaden their exposure through industrial attachments, exchanges and visits. Through these
activities, it can eventually bring in more reference information to the Hong Kong industry.

47. Training institutions can also provide various training programmes, including
business start-up/marketing and sales strategies, Trade Descriptions Ordinance, personal
management, e-commerce (e.g. application of IoT and social media) as well as franchising
and branding to those young people who are self-employed and/or young entrepreneurs.

48. Training institutions can develop different levels of competency-based professional
programmes, so as to provide employees with a clear articulation pathway for further study
according to the different scopes of professional service and QF levels.

49. From the perspective of train-the trainers, the survey revealed that there was an
increasing number of training schools in 2016. In this connection, it is necessary to nurture
more teaching staff. Apart from providing programmes in training and supervisory skills,
training institutions should also include new elements by incorporating possible new skills or
the latest technology of the industry into the curriculum, so that teaching staff could master
the up-to-date knowledge and skill in their teaching.
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50. Besides, with a higher expectation of customers in the quality of services and the
popularity of high-technology and its products in recent years, training institutions should
consider collaborate with industry partners to provide tailor-made training programmes
relating to these advanced technologies. In addition, the training providers can collaborate
with device suppliers/product suppliers or overseas accreditation and training partners to
offer recognised training programmes for meeting industry needs as well as providing
training recognised by employers.

III. For the industry:

51. The industry should actively consider co-operate with training institutions by
offering different internship or visit opportunities in the pre-employment training so that
those who are interested to join the industry can have a better understanding of the latest
development in the industry during the training period. Such initiatives will facilitate them
to prepare themselves for joining the industry, and at the same time to retain talent with a
view to cater for the market needs.

52. Trade unions and associations, in collaboration with different organisations (i.e.
welfare organisations, youth associations, secondary schools or tertiary education institutions,
etc.), should organise career talks and seminars to the public, including young people, parents
and teachers, so that they can have a better understanding of the latest industry development,
career prospects and promotion pathways with a view to encourage new entrants.

53. The industry should encourage more young people to participate in local and/or
overseas skills competitions for exchange of skills with young people of other countries so as
to enhance their professional skills standard.

IV. For Government and relevant departments:

54. With the launch of the QF and the RPL mechanism, relevant departments can base
on the academic and vocational qualifications and different scope of works, explore further
the setting up of an industry recognised mechanism of continuous professional development.

55. To encourage the industry to contribute and put efforts in organising industrial
promotion events such as skills competitions or demonstrations, career expos, etc., relevant
parties can consider to provide suitable venues or sponsorship. Through these activities, it
can raise the public awareness and enhance industry’s image to the public and young people,
in particular, to attract them to join the industry.
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56. Regarding the aspect of ‘Current Life Planning Education and Career Guidance’, it
is considered necessary to continue strengthening partnership/ collaborations among schools
and industry by organising different kinds of campus and outreaching activities. In order to
provide young people with more diversified experiences in career exploration and the latest
market information, practical workshops, industry talks, skill demonstration, workplace
experiences and job shadowing activities can be organised. These will help secondary
schools students to have a better understanding of the industry and its interests. Different
sharing sessions targeting for students, school social workers, teachers and parents, can also
be organised to provide them an overview of the industry development and career planning.

Future Surveys

57. The Training Board recommends that the manpower survey will be conducted
regularly to collect the relevant latest information of the Beauty Care, Hairdressing and
Cosmetics Industry for projecting manpower situation and formulating relevant policies/
strategies.
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Section I

Survey Scope and Methodology

A. Beauty Care and Hairdressing Training Board

The Training Board

1.1 The Beauty Care and Hairdressing Training Board [Training Board] of the
Vocational Training Council [VTC] was set up in 2001. With members appointed by the
Government of the Hong Kong Special Administrative Region [HKSAR], the Training Board
is required, among other duties, to determine and assess the manpower situation and training
needs of the industry, and to make recommendations to employers, industry associations,
trade unions, professional bodies, education/training institutions and government departments
for developing talents to meet the demand for trained manpower. The terms of reference

and membership list of the Training Board are given in Appendices 1 and 2 respectively.

Working Party on Manpower Survey

1.2 A Working Party was formed under the Training Board to co-ordinate and oversee
the manpower survey in questionnaire design, sampling, data analysis and report compilation
with the assistance of the Census and Statistics Department [C&SD] of the Government of

the HKSAR. Membership list of the Working Party is given in Appendix 3.
1.3 Six manpower surveys for the Beauty Care, Hairdressing and Cosmetics Industry
have been conducted since 2003. The seventh manpower survey was conducted in the first

quarter of 2016 with the following objectives:

1) To assess the manpower and training needs of principal jobs of the Beauty

Care, Hairdressing and Cosmetics Industry;
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i1) To forecast the manpower growth of the industry; and

111) To recommend measures to meet the training needs of the industry.

B. Survey Scope and Methodology

Scope of the Survey

1.4 Based on the same classifications of the past three surveys, the 2016 manpower

survey covered principal jobs in the six sectors of the industry as follows:

1) School (Beauty & Hairdressing/ Make-up & Nail) [abbreviated as
“School”];

i) Beauty Centre/Health Centre & Spa [abbreviated as “Beauty Centre”];

ii1) Hairdressing Salon;

1v) Cosmetic Product Company - Wholesale, Import & Export [abbreviated
as“Cosmetic Product Company - WIE”];
V) Cosmetic Product Company - Retail;

vi) Nail Salon.

1.5 The above six sectors were grouped with reference to the list of companies
registered with the C&SD (in which the companies list updated in the third quarter of 2015).
Under the C&SD’s database, the following classification was adopted:

1) Branch 1: Hairdressing Service

i1) Branch 2: Beauty Service

ii1) Branch 3: Cosmetic Products and Perfumes — Wholesale, Import & Export
iv) Branch 4: Cosmetic Products — Retail

V) Branch 5: Athletic Institute

Vi) Branch 6: School

vii) Branch 7: Bridal Salon

viii) Branch 8: Television & Entertainment Company
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1.6 By adopting the stratified random sampling method, 1 020 out of the 12 337

companies based on different branches and its employment sizes were selected to be

surveyed:
Number of Selected
Branch
Companies

1.  Hairdressing Service 278
2. Beauty Service 371
3. Cosmetic Products and Perfumes - 101

Wholesale, Import & Export
4. Cosmetic Products - Retail 111
5. Athletic Institute 7
6.  School 96
7. Bridal Salon 49
8. Television & Entertainment Company 7

Total 1020
1.7 Private training institutes/ schools and non-profit training institutes were also

included in the School for a better picture of the number of training personnel in the industry.

Survey Methodology

1.8 The survey aimed at collecting information on manpower and training situation of
the Beauty Care, Hairdressing and Cosmetics Industry. Each of the 1 020 selected
companies was invited to complete a questionnaire on manpower and training needs.
Fieldwork officers of the C&SD then visited the companies to collect the completed

questionnaires and assist in completing the questionnaires when necessary.

1.9 Employers were requested to classify their employees according to the duties
performed rather than the job titles held in the organisations. Questionnaires collected were
checked, and if necessary, verified with the respondents. The survey data collected were

scaled up statistically to give an overall manpower situation of the industry.
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Analysis of the Responses

1.10 Of the 1 020 selected companies, 35 declined to respond. 616 companies
returned the required information while 62 and 17 provided partial and combined responses
respectively. The remaining 369 companies had either ceased operation, moved, were
untraceable or no longer engaged in the related trades. The effective response rate was

95.2%.

Limitation

1.11 Owing to resource constraints, companies were drawn by statistical sampling

method for this survey. Statistical discrepancies were therefore inevitable and might affect

the interpretation of survey findings.
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Section 11

Survey Findings

A. Manpower Situation in 2016

Coverage of the Survey

2.1 The 1 020 selected companies were distributed in the following six sectors of the
industry:

1) School (Beauty & Hairdressing/ Make-up & Nail) [abbreviated as “School”];

i1) Beauty Centre/ Health Centre & Spa [abbreviated as “Beauty Centre”];

iii) Hairdressing Salon;

iv) Cosmetic Product Company - Wholesale, Import & Export [abbreviated as
“Cosmetic Product Company - WIE”];

v) Cosmetic Product Company - Retail;

vi) Nail Salon.

Manpower Situation

2.2 The survey result revealed that in January 2016, a total of 64 804 workers were
employed in the six sectors of the industry. Among them, 54 519 (84.1%) were employed in
the principal jobs (as technical employees including 49 544 Direct Employees, 2 500 Freelancers
and 2 475 Part-time Employees), and the remaining 10 285 (15.9%) were engaged in
non-principal jobs (as non-technical employees). Compared with the percentages of 92.1% &
7.9% for technical and non-technical employees in 2014 respectively, there was a decrease in
technical employees in 2016. An increase of 657 technical employees were recorded in 2016
when compared with those 53 862 in 2014, representing a slightly growth of 1.2% within two

years.
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23 Same as the 2014 manpower survey, non-technical employees in general
administration, accounting and other supporting functions have been excluded from all analyses
in this report. With the peculiarities of the industry, Direct Employees, Freelancers and
Part-time Employees were included in this survey to fully reflect the manpower situation of the

whole industry.

Distribution of Employees

24 The survey revealed that the majority of employees were working in Beauty Centre
(21 585, or 39.6% of the total workforce), followed by Hairdressing Salon (14 834, 27.2%),
Cosmetic Product Company — Retail (11 166, 20.5%), Cosmetic Product Company — WIE (5
364, 9.8%), Nail Salon (1 118, 2.1%) and School' (452, 0.8%). Distribution of employees by
sector is shown in Figure 1. Detailed manpower statistics are shown in Table 1(a) at Section

V.

Figure 1: Distribution of Employees by Sector
(including Direct Employees, Freelancers and Part-time Employees)
Total: 54 519 employees

Nail Salon School
1118 (2.1%) 452 (0.8%)

Cosmetic Product
Company - WIE
5364 (9.8%)

Beauty Centre
21 585 (39.6%)

Cosmetic Product
Company — Retail
11 166 (20.5%)

Hairdressing OEEEEEN
Salon
14 834 (27.2%)

! School Sector: Both private training institutes/ schools and non-profit training institutes were covered.
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2.5 Compared with the result in the 2014 manpower survey, Cosmetic Product
Company — WIE recorded the highest manpower growth (+570 or +11.9%), followed by Beauty
Centre (+932 or +4.5%) and Cosmetic Product Company — Retail (+336 or +3.1%). On the
other hand, School recorded the largest drop in manpower (-58 or -11.4%), followed by Nail
Salon (-134 or -10.7%) and Hairdressing Salon (-989 or -6.3%). Manpower distribution by
sector in 2014 and 2016 is shown in Figure 2. Detailed comparison of the manpower statistics

between the two years is shown in Table 2 at Section V.

Figure 2: Distribution of Employees in 2014 and 2016 by Sector
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2.6 Distribution of employees by sector (including Freelancers and Part-time Employees)

1s shown in Table 1:

Table 1: Distribution of Employees by Sector

Direct Part-time

Sector Employees Freelancers Employees
1. Beauty Centre 20 121 694 770
2. Hairdressing Salon 12 273 1 588 973
3. Cosmetic Product Company - Retail 10 818 0 348
4. Cosmetic Product Company - WIE 5 176 0 188
5. Nail Salon 895 210 13
6. School 261 8 183

Total: 49 544 2500 2 475
2.7 Compared with the result in the 2014 manpower survey, there was a significant drop

in the number of Part-time Employees (-1 089 or -30.6%) and Freelancers (-168 or -6.3%), an

increase was recorded in Direct Employees (+1 914 or +4%).

2.8 By sector, Cosmetic Product Company — WIE recorded a growth in Direct Employees
(+436 or +9.2%), followed by Cosmetic Product Company — Retail (+748 or +7.4%) and Beauty
Centre (+1 149 or +6.1%), indicating a moderate growth in the business. On the other hand,
significant drops were recorded in Direct Employees in Nail Salon (-309 or -25.7%) and School
(-87 or -25%), reflecting an obvious slowdown in growth. Only a slight decrease of 0.2% was

recorded in Hairdressing Salon, showing that the growth in the sector became stable.

2.9 The survey also revealed that in 2016, there were 2 500 Freelancers, representing a
decrease of 168 compared with the survey in 2014. By sector, a drop in Freelancers was the
most obvious in Cosmetic Product Company — WIE (-26 or -100%), School (-47 or -85.5%) and
Hairdressing Salon (-432 or -21.4%). However, there was an increase in Freelancers in Beauty

Centre (+127 or +22.4%).

2.10 There were 2 475 Part-time Employees in the 2016 manpower survey, representing a

drastic decrease of 1 089 compared with those in 2014. The decline in the Nail Salon was the
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most obvious (-35 or -72.9%), followed by Cosmetic Product Company — Retail (-412 or
-54.2%), Hairdressing Salon (-534 or -35.4%) and Beauty Centre (-344 or -30.9%). Among all
sectors, Cosmetic Product Company — WIE recorded a significant fivefold increase of Part-time

Employees (+160), followed by School (+76 or +71%)).

2.11 Principal jobs with the greatest number of employees are shown in Table 2 below:

Table 2: Number of Employees Engaged in 2014 and 2016 (by Principal Job)

Number of Employees
(Including Direct Employees, Part-time Employees
and Freelancers)

Job Titles 2014 2016
1. Senior Beautician and Beautician 12 341 (22.9%)" 12670  (23.2%)"
2. Senior Hair Stylist and Hair Stylist 9708 (18.0%)" 9 843 (18.1%)"
3. Beauty Adviser (Counter) and 6933 (12.9%)" 7 544  (13.8%)"
Hair Care Adviser
4. Hairdressing Assistant 4 894 (9.1%)* 3 825 (7.0%)*
5. Sales Representative 1318 (2.4%)" 1 730 (3.2%)"
6. Body Therapist 1700 (3.2%)" 1 796 (3.3%)"

Total: 36 894 (68.5%)" 37408  (68.6%)"

Total Number of Employees: 53 862 (100.0%) 54519  (100.0%)

(#: As a percentage of the total number of employees)

2.12 The percentage distribution of employees engaged in the above mentioned principal
jobs was similar to that of 2014, with varying rates of growth/ decline. The highest growth was
recorded in Sales Representative (+412 or +31.3%), Beauty Adviser (Counter) and Hair Care
Adviser (+611 or +8.8%), Body Therapist (+96 or +5.6%), Senior Beautician (+329 or +2.7%)
and Senior Hair Stylist and Hair Stylist (+135 or +1.4%). On the other hand, a significant

decrease was recorded in the post of Hairdressing Assistant (-1 069 or -21.8%).
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Number of Vacancies

2.13 At the time of the survey, employers reported that there were 3 214 vacancies,
representing 6.1% of 52 758 employees (including posts filled by Direct Employees and unfilled
vacancies). Compared with the result of 3 359 vacancies in 2014, there were 145 fewer
vacancies. By sector, Beauty Centre had recorded 1 275 vacancies and 1 157 in Hairdressing

Salon. Comparison of the number of vacancies by sector between 2014 and 2016 is shown in

Figure 3.
Figure 3: Number of Vacancies in 2014 and 2016 by Sector
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2.14 Vacancies of major principal jobs are summarised below :

Number of Percentage of Total
Job Titles Vacancies Vacancies
1. Beautician 791 24.6%
2. Hairdressing Assistant 652 20.3%
3. Hair Stylist 437 13.6%
4. Beauty Adviser (Counter) 365 11.4%
5. Sales Representative 129 4.0%
6. Nair Artist 89 2.8%
Total: 2 463 76.6%

Total Number of Vacancies: 3 214) (100%)
Number of Trainees
2.15 A total of 382 trainees were employed in the six sectors, mainly in Cosmetic Product

Company — Retail (222 trainees), followed by Beauty Centre (76 trainees) and Hairdressing
Salon (69 trainees). The number of trainees decreased by 57 when compared with those in

2014.
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B.

Forecast of Manpower Demand

Emplovers’ Forecast of Manpower Demand by January 2017

2.16

Employers forecasted that by January 2017 there would be 52 822 posts (excluding

those for Freelancers and Part-time Employees), representing a slight increase of 64 posts

compared with the year of 2016. There was an increase posts at every sector, including 29

posts in Cosmetic Product Company — Retail and 25 posts in Beauty Centre.

A comparison of

the number of Direct Employees in 2016 and the employers forecast by 2017 is summarised in

Table 3 below.

Table 3: Employers’ Forecast of Manpower by Sector (by January 2017)

January 2016
Number of | Number of Total Employers’
Direct Vacancies | Number of | porecast for | Increase/
Sector
Employees Posts January Decrease
() (b) (a+b) 2017 (%)
1. Beauty Centre 20 121 1275 21396 21 421 0.12%
2. Hairdressing Salon 12 273 1157 13 430 13 432 0.01%
3. Cosmetic Product 10 818 469 11287 11316 | 0.26%
Company - Retail
4. Cosmetic Product o
Company - WIE 5176 222 5398 5403 0.09%
5. Nail Salon 895 89 984 986 0.20%
6. School 261 2 263 264 0.38%
Total: 49 544 3214 52 758 52 822 0.12%
2.17 In terms of number of employees, significant change was recorded in the following
principal jobs:
Job Titles Increase/Decrease in
Number of Posts
Beautician 27
Senior Hair Stylist 20
Beauty Adviser (Counter) 17
Hairdressing Assistant -13
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C. Recruitment Requirements

Preferred Education Level of Direct Employees

2.18 The survey revealed that employers preferred 64.8% of Direct Employees to receive
senior secondary education level and 11.4% at junior secondary education level. As the new
academic system was introduced, the categorisation of education levels in the 2016 manpower
survey was revised accordingly. Distribution of the preferred level of education of Direct

Employees is shown in Figure 4(a). Detailed statistics are shown in Table 3(a) at Section V.

2.19 Compared with the result in 2014, employers had similar expectations on Direct
Employees’ education levels in this survey. In 2014, employers preferred 46.2% of Direct
Employees to attain education level at Secondary 4-5, 12.1% and 4.1% at Hong Kong Diploma
of Secondary Education (HKDSE) level and at Secondary 6-7 respectively, accounting for
63.1% in total. For 2016, employers found that 64.8% of Direct Employees should attain at

senior secondary education level, i.e. Secondary 4-6.

Figure 4(a): Preferred Education Level of Direct Employees in 2016
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Actual Education Level of Direct Employees

2.20 Similar to the situation in 2014, the survey reported that the majority of Direct
Employees (67.2%) had completed senior secondary education level, followed by junior
secondary education (9%).

With an implementation of the new academic system, the education
attainments of Direct Employees have been raised. Distribution of actual education level of

Direct Employees is shown in Figure 4(b) and the comparison of preferred and actual education

levels is shown in Figure 5. Detailed statistics are given in Table 3(b) at Section V.

Figure 4(b): Actual Education Level Attained by Direct Employees in 2016
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Number of Employees

Figure 5: Preferred and Actual Education Levels of Direct Employees in 2016
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Preferred Years of Working Experience of Direct Employees

2.21 The survey revealed that 38.1% of Direct Employees in various sectors to possess 1 to
3 years of working experience, and 22.9% to possess 3 to 6 years. Compared with the
percentages of 49.9% and 22.6% in 2014, more employers indicated a lower preference of their
Direct Employees (a drop of 11.8%) to possess 1 to 3 years of relevant experience.
Comparison of the preferred years of working experience of Direct Employees in 2014 and 2016

is shown in Figure 6. Detailed statistics are given in Table 4(a) at Section V.

Figure 6: Preferred Years of Working Experience of Direct Employees in 2014 and 2016
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Actual Years of Working Experience of Direct Emplovyees

2.22 25.1% of Direct Employees had possessed 1 to 3 years of working experience,
recording an increase of 2.3% compared with the result of 22.8% in the 2014 manpower survey.
Those who possessed 6 to less than 10 years of working experience reached 14.1%, 2.4% lower
than the 16.5% in 2014, while those who possessed 10 years or more working experience
decreased to 16.7% when compared with 21.4% in 2014. This indicated that more experienced
Direct Employees had left the industry. Actual years of working experience of Direct

Employees is shown in Figure 7. Detailed statistics are given in Table 4(b) at Section V.

Figure 7: Actual Years of Working Experience of Direct Employees in 2014 and 2016
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Preferred Vocational Qualifications of Direct Emplovees

2.23 The survey revealed that employers preferred Direct Employees to possess certificates
of international professional/ recognised training courses (38.9%), certificates of trade tests
issued by the VTC (26.7%) and certificates of Skills Upgrading Scheme/ Employees Retraining
Board (21.9%). Employers’ preferred vocational qualifications of Direct Employees is shown

in Figure 8. Detailed statistics are given in Table 5(a) at Section V.

Figure 8: Preferred Vocational Qualifications of Direct Employees
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Actual Vocational Qualifications of Direct Employees

2.24 The survey showed that 43.6% of Direct Employees currently possessed certificates of
international professional/ recognised training courses, certificates of trade tests issued by the
VTC (23.7%).  For Tradesman/ Semi-skilled level, 3 173 employees (66.3%) had already
possessed those relevant certificates of vocational qualifications. This reflected the importance
of those vocational qualifications to Direct Employees. Actual vocational qualifications of
Direct Employees is shown in Figure 9. Detailed statistics are given in Table 5(b) at Section

V.

Figure 9: Actual Vocational Qualifications of Direct Employees
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D. Manpower Training and Development

Training Needs

2.25 Apart from the trade-specific skills training mentioned at the above, most of employers
considered that employees should receive a variety of training on the areas of Management
Skills, Generic Skills and Language Skills in the next 12 months. Among them, Generic Skills
(51.3%) was in the greatest demand, in which had covered Customer Services Skill (28.1%),
Sales & Marketing Skill (24.4%), Complaints Handling Skill (22.4%) and Stores Operations
Skill (22.4%). For Management skills aspect, Quality Management was the key training area.
For language skills aspect, Spoken English (30.0%) and Putonghua (26.5%) were the most
important areas. Employers found that employees at all job levels, including managerial,
technologist, officer and tradesman levels are considered necessary to receive training of the

above aspects. Detailed statistics are given in Table 6, Section V.

Recruitment Difficulties

2.26 The survey revealed that 2 236 companies have conducted recruitment exercise in the
past 12 months. 1 778 companies (79.5%), the number of which was less than in 2014,
reported that they had encountered recruitment difficulties. The most acute situation was found
in the Beauty Centre and Hairdressing Salon. Table 4 below lists out the reasons of
recruitment difficulties in 2014 and 2016 by percentage. Detailed statistics are given in Table

7(a) and (b), Section V.

Table 4: The Reasons of Recruitment Difficulties in 2014 and 2016 by Percentage

Reasons of Recruitment Difficulties 2014 | 2016
High expectation on working conditions / remuneration package from

1. . 15.0%| 23.7%
candidates

2. |Lack of candidates with relevant experiences 19.8%| 17.6%

. |Insufficient trained / qualified manpower in related disciplines 12.4%| 14.1%

4. |Relative hard work 16.8%| 12.2%
More choices in the job market with the implementation of minimum

5. 17.2%| 10.6%
wage

6. |Long working hours 6.7%| 6.9%
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Reasons of Recruitment Difficulties 2014 2016

Young people with higher education level have more choices in the job

7. 3.1%| 4.8%
market
Low status 3.3% 2.2%
9. |Limitation of career path 1.8%| 1.9%
Extension of free education entitlement deferred junior level employees
10. . 04%| 1.3%
starting to work
11. |Long apprentice / on-the-job training period 0.8%| 0.2%
12. |Others 2.7%| 4.6%
Staff Turnover

2.27 The survey reported that 9 372 employees have left the industry in the past 12 months,
representing 17.2% of the total number of posts. By job level, the highest turnover was
reported in Tradesman/ Semi-skilled workers (8 486 or 90.5%). By sector, the highest turnover
was recorded in Beauty Centre (3 919 or 41.8%) Hairdressing Salon (3 777 or 40.3%) and
Cosmetic Product Company — Retail (1 083 or 11.6%).

Wastage

2.28 For calculating the annual manpower wastage rate, employers were required to
provide information on the number of employees leaving their posts and new recruits with
relevant experiences in the past 12 months. “Wastage” refers to those employees take up a job
or start up a business other than the Beauty Care, Hairdressing & Cosmetics Industry, or leave
the industry for reason of emigration, repatriation or retirement. Based on this definition, the

wastage in the past 12 months by sector is calculated in Table 5 below:
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Table 5: Wastage in the Past 12 Months by Sector

Number of
Number of | New Recruits
Employees with Number Total
e Left in the Relevant of Number of | Wastage
eetor industry Experiences | Wastage | Employees@ | Rate*
(a) (b) (c=a-b) (d) (c/d)
1.  School 16 5 11 329 3.3%
2. Beauty Centre 3919 2 245 1674 22 357 7.5%
3. Hairdressing Salon 3777 1 655 2122 16 090 13.2%
4. Cosmetic Product | 4 678 405 11386 3.6%
Company- Retail
5. Cosmetic Product 0
Company- WIE 534 304 230 6 067 3.8%
6. Nail Salon 39 31 8 1 244 0.6%
7. Other (Bridal
Salon and
Television & 4 5 -1 260 -0.4%
Entertainment
Company)
Total *: 9372 4923 4 449 57 733 7.7%"

@ Including the number of Direct Employees, Freelancers, Part-time Employees and Vacancies

*  Percentage of the total number of employees in the sector

* Percentage of the total number of employees in the industry

+ Including Bridal Salon and Television & Entertainment Company related to the beauty care industry

2.29 At the time of survey, employers reported that 9 372 employees have left the industry.
During the same period, 7 186 were recruited. Among those new recruits, 4 923 employees
had possessed relevant working experiences. In this connection, 4 449 experienced employees
had left the industry, representing 7.7% of the total employees (which is 57 733, including

vacant posts). Detailed statistics are given in Table 8(a) and (b), Section V.
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Distribution of Income Range

2.30 “Total monthly income” includes basic salary, overtime pay, other allowances,
commission and bonus. Figure 10 shows the distribution of income range of the industry.

Compared with the result in the manpower survey in 2014, employees’ income continued to rise

with the introduction and adjustment2 of the Statutory Minimum Wage. Most of the Direct
Employees earned an average monthly income from $13 001 to $16 000, which was close to the
income median published by the C&SD. Since this is a manpower survey which focuses on
manpower needs of the industry, relevant information obtained is for cross-reference purpose

only.

Figure 10: Income Range of Direct Employees in 2014 and 2016 by Sector
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2 Starting from 1 May 2015, the Statutory Minimum Wage was adjusted from $30 per hour to $32.5 per hour.
Therefore, the monthly income ranges of “under $8 001” and “$8 001-$10 000 were adopted in the questionnaire
of the 2016 manpower survey.
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Section 111

Conclusions

A. Economic Outlook

3.1 As benefited from increased domestic demand and improved external trades as well
as the momentum of global market, the Hong Kong economy showed a moderate growth in
2016. Recovering from the slack growth in the first half of the year, the US economy
showed an upturn in the third quarter. Although the repercussions of the “Brexit” (United
Kingdom to withdraw the European Union) were generally under control, there were still
uncertainties of whether the British government could officially commence the “Brexit”
procedures in the following year, leaving the Eurozone on a track of mild growth.

3.2 In the Asian regions, the economic recovery in Japan was still weak, prompting the
Central Bank to adjust its monetary policy for avoiding the risk of deflation and also consider
a launch of other easing measures. The economy in the Mainland gradually stabilised and
showed a sign of achieving an annual growth set by the Government. Nevertheless,
uncertainties such as possible US interest rate hike, monetary policy divergence among major
central banks and heightened geopolitical tensions in many regions have still been affected
the performance of the global economy.

33 Exports of goods in Hong Kong in the third quarter continued to grow despite of
the weakening in-bound tourism. Regional trade and cargo flows had stabilised and exports
of services improved. Private consumption expenditure had regained the momentum,
coupled with a strong rebound in investment expenditure, domestic demand has also been
improved in the second half of the year. The labour market remained in a state of full
employment, with sustained growth in household income and earnings. Unemployment rate
stood at low level of 3.4%, and underemployment rate remained at steady level of 1.4%.
Total employment figures sustained moderate year-on-year growth. Employment situation
in most of major sectors showed improvements, though those in the trade-and
consumption-related sectors had signs of weakening.

34 Inflationary pressures stayed mild. For the local market, there was an impact of
the year-on-year rents reduction of newly-signed leases for residential and commercial spaces,
coupled with stable labour costs, and helped control the pressure of price hikes. The
underlying consumer price inflation in the third quarter dropped slightly to 2.1%, down from
2.3% in the previous quarter. On the other hand, the headline inflation rate rose from 2.6%
in the second quarter to 3.1% in the third quarter. Office rentals, which the industry raised
the concern, went up by 1% in the third quarter, while rents of commercial spaces dropped by
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1%, could lower the pressure of operational costs of these commercial spaces. Looking
forward, consumer price inflation rate will likely remain moderate in the short-term, provided
that the instability of monetary environments will not lead any significant upsurge of
international food and energy prices.

3.5 Net output of services sector increased by 2.6% in real terms in the second quarter
of 2016, compared with the 1.5% rise in the first quarter. Net output of import and export
trades increased at a faster pace, while the drop in net output of wholesale and retail trades
slowed down. Net output of accommodation and food services sector posted a moderate
growth, mirroring the slowdown in the negative impact of slackened inbound tourism.

B. Business OQutlook and Manpower Implications

3.6 In the past year, the business environments in Hong Kong, including development
of beauty care and hairdressing industry, personal services, situation of import and export
trade as well as tourism, and external economic factors had affected employers in taking a
cautious approach for its business development and manpower recruitment.
Notwithstanding the above, there was a growing trend of consumer spending on ‘high-tech’
beauty services and relevant personal services/products in the beauty care sector. With the
continuous development of diversified scope of services such as anti-aging and health care
services as well as beauty treatments for men, the business growth of this sector remained
positive.

3.7 Since the 2012 manpower survey exercise, the Training Board has been paying
attention to the impact of the implementation of the Statutory Minimum Wage. The 2016
manpower survey revealed that only 17% of employers had indicated that the implementation
of Minimum Wage was a major reason for recruitment difficulties compared with other
factors. The same situation was also found in the Hairdressing sector which was more
affected by this factor previously. Besides, employers were more willing to offer an
attractive salary package to hire experienced workers so that it could help retain staff and
keep salary levels stay competitive.

3.8 Nevertheless, an increasingly high operation costs (e.g. rental cost of shops and
commercial offices) remained a key challenge and pressure of the industry in which is mainly
labour intensive. The industry also faced other challenges such as a decreasing number of
visitors’ arrival from the Mainland under the Individual Visit Scheme. In view of all these
challenges, it is advised that the industry should still put an investment on staff training as
there was an increasing expectation from customers about the quality of services.

3.9 For the beauty care services sector, consumers had raised their expectations of the

qualities of different beauty services and products. With keen competitions in the sector, the
charges/prices of such services/ products had become very competitive. A large variation in
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prices between high-tech/ high-ended and low-ended beauty services was found in the market.
Nevertheless, different kinds of training for upgrading frontline staff are considered necessary
to cater for the different needs. The various modes of operation and marketing strategies
would eventually help sustain the development of the sector.

3.10 From the perspective of business operation, beauty care treatments with an
application of advanced technology/ hi-tech cosmetology! will imply higher amount in
consumption than the traditional service while it normally requires a shorter treatment time.
This can fit the situations of Hong Kong where there are high operating costs in business.
Employers are not only required to invest on these advanced devices/ equipment and products,
they also need to provide sufficient training to equip their staff. Suitable training should be
offered to enhance the skills/ knowledge as well as safety awareness of frontline staff, and
also to those Beauty Consultants for them to provide professional consultation service and
skin analyses. All of these can safeguard customers’ rights, build up the confidence of
consumer, and eventually enhance the professional image of the industry.

3.11 For traditional types of beauty care services, there was an increasing demand of
health and wellness related services from the public. Massage therapy and health services
had become popular in recent years. To attract different kinds of customers, both beauty
chain-groups and stand-alone beauty care centres would normally provide both traditional
beauty care services and massage therapy and health related treatments. Such kind of
services required a longer treatment duration and at a competitive charge level, thus a large
volume of sales would be required to sustain their businesses. Relevant training support
arrangements should be considered to cater for the manpower needs.

3.12 The latest business development of the nail sector was within the expectation of the
Training Board. The overall number of nail salons decreased as a result of the drop of
small-sized nail salons. On the contrary, the number of medium-sized salons had increased.
In terms of the number of technical employees working in the sector, the manpower situation
remained stable. There was still a significant number of nail artists/ therapies working on a
freelance basis which had reflected that there was still a steady demand for nail services.
The Training Board believed that nail services would become more popular and suggested
that training institutions should provide different kinds of nail training such as nail arts, 3D
painting and nail airbrushing techniques.

3.13 With the increasing aging population in Hong Kong, there might be a growing
demand of manicure and pedicure services. Practitioners should also upgrade their
professional knowledge in the physical setting of nail salons, safety and hygiene, fingernail/
toenail abnormalities and lesions as well as correction techniques of nail shapes.
Practitioners equipped with the comprehensive professional skills and knowledge would be
able to steer for the further development of the industry.

! Hi-tech cosmetology: refers to beauty care or body care treatment procedures by applying high-ended
technological device/equipment. There was also known as ‘medical cosmetology or scientific cosmetology’.
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3.14 The persistent high wastage rate in the hairdressing sector had affected its
sustainable development. On the other hand, Government’s provision of 12 years’ free
education might defer young people to join the sector for employment. Besides, apart from
the mechanism of traditional education, there existed different options of training
opportunities available for the youngsters. After attaining a higher qualification/ education,
the hairdressing sector with comparatively obnoxious working nature might not be appealing
to them.

3.15 Due to the high rental cost and manpower shortage, there was an increasing number
of salons providing solely hair-cut service in the market in recent years. This type of salons
were normally operated in a very small scale and under franchised arrangement, including the
adoption of a standardised procedures and offer of speedy hair-cut service. On the one hand,
it would minimise the operating cost and maintain a stable customer base. On the other
hand, it could help the sector to retain manpower.

3.16 In line with the sustainable developments of online platform, there was a trend for
industry to adopt different strategies to work/ cooperate with digital media counterparts to
further promote their products and services. For instances, a cross-over partnership with
well-known bloggers, famous make-up artists and web-writers for product promotions in
recent years. A launch of respective mobile apps as well as O20? services would also
facilitate the customers to order different types of services in beauty, hairdressing as well as
nail sectors via online platform. Even though such O20 spending mode might not be
popular at the moment in Hong Kong, it would provide an alternative channel for the industry
to attract customers.

3.17 The Training Board noted that there was an increasing number of industry
practitioners such as bridal/ stage make-up artists as well as hairdressers who worked on
self-employment or in partnership at different premises in recent years. Although the
existing sampling method may not be able to capture these manpower figures, the Training
Board observed the obvious increase and considered this mode of working arrangement
might be able to provide a good reference for the younger generation to start up their own
business. Relevant trade unions and associations may wish to approach these practitioners
proactively to explore their training needs and possible areas for improvements so as to help
them identify a career ladder for their development.

3.18 Regarding the wastage problem in the industry, the Training Board observed that no
major improvement had been made in the situation at the frontline technical working level
over the years. The cause of which was not only due to the unattractive job nature and
remuneration packages, but was also attributed to the limited manpower and resources of
most small and medium sized companies and for their employees, which resulted in the

2 020, Online to Offline (commonly abbreviated to 020), is used in digital marketing to describe systems
enticing consumers within a digital environment to make purchases of goods or services from physical
businesses. (source: Wikipedia)
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wastage of manpower. Their organisation structure was simple and might not be able to
provide sufficient training opportunities and clear career progression pathway for their
employees. With the development of the Qualifications Framework [QF], a number of
competency-based QF recognised programmes in beauty care and hairdressing are now
available and the “Recognition of Prior Learning” mechanism is also supported by trade
associations. Closer interaction between employers and training institutions is desirable.
Employers should consider to put more resources in staff training and explore collaborations
with training providers for programme/ curriculum design so that to encourage their staff to
equip themselves with relevant knowledge and expertise. For frontline staff, it can foster
their knowledge of quality service and its professionalism gradually, and help establish a
positive image of the industry. For middle/ supervisory staff, they are encouraged to update
their knowledge in supervisory skills, business practices, marketing and promotion and
business operations, etc, eventually it facilitates them to move up further on their career
developments.

3.19 Although the Hong Kong Government has put in a variety of resources on
vocational education and training in recent years, the provision of training services are mainly
provided by charity organisations, non-profit making organisations, public bodies and other
academic institutions etc. Nevertheless, it is found that the number of small and medium
sized training institutions and part time beauty care instructors were increasing in the training
market, this might possibly be driven by an increasing concern of professionalism from the
industry and consumers. As compared with the results in the 2014 manpower survey, the
number of part-time instructors had increased whereas full-time instructors had decreased.
It is recommended that more training should be provided for instructors for to the healthy
development of the industry.

3.20 As a whole, the Training Board believes that practitioners can upgrade themselves
through professional training and rigorous assessment. In the long run, to cope with the
development of the QF, a licensing system or professional credit accumulation mechanism
could further improve the professional service, enhance the standards of services and raise the
income level of practitioners. From a macro perspective, better career prospects and
increasing social recognition would in turn attract new generation to join the industry, thus
achieving a win-win situation of the industry.
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C. Survey Findings

3.21 Same sampling plan based 2014 survey was adopted by the C&SD with reference
to the list of companies registered. Data were collected to enhance the accuracy of
projection of the long-term manpower needs. After reviewing the survey findings, the
Training Board considers that the survey findings can reflect the overall manpower situation
of the industry during the survey period.

Manpower Structure and Growth

3.22 At the time of the survey, the report revealed that a total of 54 519 technical
employees (including Direct Employees, Freelancers and Part-time Employees) were
engaged in the industry as at January 2016. Among these six sectors, Beauty Centre had the
largest number of employees, followed by Hairdressing Salon, Cosmetic Product Company —
Retail, Cosmetic Product Company — WIE, Nail Salon and School.

3.23 Compared with the findings in 2014, the number of Freelancers and Part-time
Employees decreased by 168 (-6.3%) and 1 089 (-30.6%) respectively. The manpower
structure of the industry is given in Figure 1, which shows the distribution of Direct
Employees by company and employment size. Detailed statistics are given in Table 9 and
Table 10 at Section V.

Figure 1: Distribution of Direct Employees by Company and Employment Size
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3.24 The survey revealed that the majority of companies in the industry were found as
small-scaled companies which had less than 10 employees, similar situation when compared
with 2014. Similar to the manpower distribution in 2014, 90.9% of the companies
employed 1 to 9 employees, accounting for 36.5% of the total workforce. On the other hand,
companies with employment size of 50 to 99 workers declined from 8.5% in 2014 to 5.5%,
while those with employment size of 100 or above increased from 34.6% to 38%, this shows
that there was a shift of employees working from middle-sized to large enterprises. Beauty
Centre and Cosmetic Product Company — Retail were the two main sectors with large
employment size.

Number of Vacancy

3.25 The overall vacancy rate of the total number employed in the industry was about
6.1%, a slightly drop from 6.6% in 2014. Manpower shortage was found the most acute in
Beauty Centre, with 791 vacancies for the posts of Beautician, 652 vacancies for of the posts
of Hairdressing Assistants in the Hairdressing Salon. Benefitted by positive economic
growth and an implementation of the Statutory Minimum Wage, it is anticipated that young
employees may consider to have jobs in other industries. Meanwhile, Government’s
provision of different education initiatives and different options of training opportunities
available for youngsters will defer them to join the sector for employment, which caused
manpower shortages in service industries in recent years.

Staff Turnover and Wastage

3.26 As shown by findings in the preceding Section, a total of 9 372 workers had left the
industry during the survey period, and 4 923 were new recruits that possessed relevant
working experience. The overall manpower wastage rate was 7.7% (4 449), higher than the
6% (3 431) in 2014. A breakdown by sector shows the highest wastage was found in the
Hairdressing Salon (13.2% or 2 122), Beauty Centre (7.5% or 1 674). 653 workers had also
left in the remaining sectors.

Emplovers’ Forecast of Manpower Demand by January 2017

3.27 Employers forecasted that the industry would have a total of 52 822 posts
(excluding Freelancers and Part-time Employees) by January 2017, an approximate 0.1%
increase over 2016. Employers from all sectors had taken a cautious approach for
manpower recruitment because of highly operational costs and manpower shortages in the
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service industries. Significant change in manpower demand for 2017 is anticipated to the
following principal jobs:

Increase/ Decrease in
Number of Posts

(1) Beautician +27
(i) Senior Hair Stylist +20
(iif) Beauty Adviser (Counter) +17
(iv) Hairdressing Assistant -13

Manpower Projection in the next 5 years

3.28 Having considered the various factors, the Training Board adopted the “Adaptive
Filtering Method” [AFM] to project the average annual growth in manpower from 2016 to
2021. Historical data were weighted through computer analysis, and heavier weighting was
given to the more recent data. By adjusting the weighing factor (A = 0 to 1), appropriate
values were selected to generate the projections. Factors like market trends, technological
developments and the economic situation that might affect the manpower demand of the
industry were also duly considered. The average annual additional training requirement for
the industry is projected in Table 1 below.

Table 1: Average Annual Additional Training Requirement
by Sector in 2016-2021

Annual
Wastage  Average Additional
Rate Annual Training
Sector in 2016 Growth  Requirement
1. School 3.3% -3.8% -2
2. Beauty Centre 7.5% 1.3% 2067
3. Hairdressing Salon 13.2% 22.9% 1533
4. Cosmetic Product Company — WIE 3.8% 1.7% 261
5. Cosmetic Product Company - Retail 3.6% 0.8% 648
6. Nail Salon 0.6% -6.1% -59
Total: 4 448
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3.29 Table 1 shows that a majority of additional manpower training requirements would
come from Hairdressing Salon/ Beauty Salon in the next 5 years. It is noted that in the
manpower demand in Beauty Centre, Cosmetic Product Company — Retail has slowed down,
and negative growth in manpower demand in the nail sector was found. It is necessary to
pay attention of the wastage rate (13.2%) in the hairdressing salon. This sector has still
faced a lack of new blood and high wastage rate. Such serious manpower shortage cannot

fully solved given that training resource has been provided.

3.30 To encourage young people to stay in the industry for long term development, the
industry should examine a clear training system, career pathway, changes in business
operations or training arrangement and upgrading the professional image of the industry.
Such initiatives can help attract more young people to join the sector and facilitate for career
development, eventually it can solve the problem of manpower shortage of the industry.

Preferred and Actual Education and Vocational Qualifications of Employees

3.31 With an implementation of the new academic system, the preferred education level
of employees and their actual education attainment have been raised. The survey revealed
that 73.8% of employees have received junior secondary education and/ or above, with a
majority (67.2%) of them completing senior secondary education. This was similar to the
situation in 2014 and also close to employers’ expectation of the education level of
employees.

3.32 Apart from mainstream education, employers tended to hire employees who have
obtained vocational training qualifications. Up to now, it is found that 79.6% of employees
at Tradesman/ Semi-skilled level already possessed different vocational certificates
qualifications, in which mainly were international professional/ recognised qualifications
(43.6%).

3.33 In conclusion, employers preferred employees to possess certificates of
international professional/ recognised training courses (38.9%), certificates of trade tests
issued by the VTC (26.7%) and certificates of Skills Upgrading Scheme/ Employees
Retraining Board (21.9%). Most of them (58%) preferred employees at Tradesman/
Semi-skilled level to possess relevant certificates of vocational qualifications. This shows
that the above vocational qualifications are highly recognised by the industry and there is a
growing importance for employees at Tradesman/ Semi-skilled levels to possess such
qualifications.
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Preferred and Actual Level of Working Experience

3.34 Apart from education level, years of working experience of employees is also an
essential factor for employers to consider. Having taking into account of increasing salary
costs, employers preferred to recruit employees with relevant working experiences in order to
lower the operating cost of provision of in-house training. More employers believed that
employees should have with 1 to 3 years of working experiences, followed by 3 to 6 years.

3.35 The Training Board observed that there was an increase of 1 585 employees with 1
to 3 years of working experiences in 2016 when compared with those in 2014.  This reflects
that even the Statutory Minimum Wage was implemented, the development of the industry
(especially in the beauty care and retail service sectors) has been blooming over the past two
years and would have certain interests for retaining new entrants. On the other hand, the
Statutory Minimum Wage also pushed up the salary levels of all employees. For those
experienced workers, such increase in salaries had prompted them to stay in the industry.

Skills Training for Emplovees

3.36 Similar to the manpower situation in 2014, with regard to the rapid development of
Tourism industry over the past two years and continuous high consumers’ expectations of
quality of services, most of the employers considered that all staff (including frontline
technical staff and managerial staff levels) should enhance in the following skills areas:
Customer Services, Sales & Marketing, Complaints Handling, Spoken English and
Putonghua, so as to continue improving the overall quality of services in the Beauty Care,
Hairdressing and Cosmetics industry. Besides, employers also expected that middle to
senior management level of staff should enrich the management skills in quality service.

Recruitment Difficulties

3.37 As shown in the last Section, out of the 2 236 companies conducting recruitment
exercises during the survey period, 1 778 (79.5%) reported that they encountered recruitment
difficulties. The situation was most acute for recruitment of Tradesman/ Semi-skilled level
workers to fill the frontline/ entry level posts.

3.38 Analysed by sector, the problem was most severe in Beauty Centre and
Hairdressing Salon, with 20% of the employers reporting such cases. Many Hairdressing
Salons attributed the problem mainly to the “Lack of candidates with relevant experiences”
and the “Relative hardship of the job”. Among all sectors of the industry, Hairdressing Salon
employers considered the implementation of Statutory Minimum Wage a relatively important
factor in causing recruitment difficulties.
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3.39 For Beauty Centre, the problem was mainly attributed to “High expectation on
working conditions/ remuneration package from candidates”, followed by “Lack of
candidates with relevant experiences”. As training for beauty care services lasts relatively
long, and sound professional knowledge and skills, good customer services and sales
techniques are required, practitioners with relevant qualifications and experience will expect
better pay packages.

3.40 Recommendations to meet manpower training requirements and suggestions of

various sectors of the Beauty Care, Hairdressing and Cosmetics Industry are presented in the
following Section.
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Section IV

Recommendations
A. Additional Training Requirements
4.1 In addition to the forecast of manpower demand, the wastage rate had also to be

taken into account. Based on these factors, the projected average annual additional training

requirement for the Beauty Care, Hairdressing and Cosmetics Industry is shown as follows:

. Average Annual
ol Manpower 4 itional
Manpower Growth -
in 2016% Per Y Training
Sector er Year  Requirement
(%)
1. School 329 -3.8% -2
2. Beauty Centre 22 357 1.3% 2 067
3. Hairdressing Salon 16 090 -2.9% 1533
4. Cosmetic Product Company—WIE 6 067 1.7% 261
5. Cosmetic Product Company — Retail 11 386 0.8% 648
6. Nail Salon 1 244 -6.1% -59
Total: 4 448
* Including Direct Employees, Freelancers, Part-time Employees and Vacancies
4.2 For the additional training requirement (4 447 employees), most of them were

found in the Beauty Centre, Hairdressing Salon and Cosmetic Product Company — Retail. Its
distribution was similar to the situation in 2014. In the long run, the industry needs to pay
attention to a decline in number of employees in some principal jobs and provides the
quality training programmes for new entrants so as to attract these new recruits and retain
talents. As the above additional training requirement serves as reference only, when
considering the allocation of training resources, the industry should be taken into account of

the actual manpower situation and the latest development of the industry.

B. Recommendations

43 In view of survey findings and the latest industry development as a whole, the

Training Board has the following recommendations on manpower development:

147



I.  For emplovers and employees:

4.4 The launching of the Specification of Competency Standards [SCS] and the
mechanism of RPL in hairdressing and beauty care industry under the QF have been highly
recognised by trade associations. QF recognised programmes have also been extensively
offered in the market. In accordance with competencies and job requirements of employees,
employers should encourage their employees to pursue continuing education and training
under the progression ladder from the QF, so as to enhance its professional and generic skills

through vocational assessments.

4.5 Apart from skill upgrading of respective vocational knowledge and skills,
employers should also encourage their employees to continue receive training in generic
aspects such as Customer Services, Sales and Marketing, Complaints Handling and Stores
Operations, etc. This helps equip employees to stay competitive and widen their scopes for

career development and advancements.

4.6 Senior employees in the companies can be nurtured as a cornerstone for business
expansions, more related training courses in management skills and quality management
aspect should be provided for them so as to enhance their knowledge in business and
management. This can enable them to have a better understanding of business operations

and in return enhance their capability in this area.

4.7 It is also necessary to pay attention to the young people who start up their own
businesses or incline to work at freelance, i.e. develop online business in wholesale and retail
sectors and freelanced make-up artists and hair stylists respectively. The Training Board
recommends that they should actively upgrade themselves not only by enhancing technical
knowledge and skills, but also enriching knowledge in business start-up and operations
(including e-commerce, Internet of Things [[0T], and share of best practices, etc). Besides,
they should build up their career path by participating in different industry activities and

collaborating with other sectors.

II. For training institutions:

4.8 From pre-employment’s perspective, in order to attract more youngsters joining the
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industry, training institutions could consider develop some industry-related pre-employment
training programmes. Apart from covering fundamental theoretical knowledge and practical
skills, it is considered more necessary to include the latest industry information and direction

of personal career development so as to motivate their desire for employment.

4.9 To widen the horizon of young people, training institutions may explore possible
collaborations with local and overseas vocational education and training institutions or
industry partners so as to encourage young people to gain more international experiences and
broaden their exposure through industrial attachments, exchanges and visits. Through these

activities, it can eventually bring in more reference information to the Hong Kong industry.

4.10 Training institutions can also provide various training programmes, including
business start-up/ marketing and sales strategies, Trade Descriptions Ordinance, personal
management, e-commerce (e.g. application of IoT and social media) as well as franchising

and branding to those young people who are self-employed and/or young entrepreneurs.

4.11 Training institutions can develop different levels of competency-based professional
programmes, so as to provide employees with a clear articulation pathway for further study

according to the different scopes of professional service and QF levels.

4.12 From the perspective of train-the trainers, the survey revealed that there was an
increasing number of training schools in 2016. In this connection, it is necessary to nurture
more teaching staff. Apart from providing programmes in training and supervisory skills,
training institutions should also include new elements by incorporating possible new skills or
the latest technology of the industry into the curriculum, so that teaching staft could master

the up-to-date knowledge and skill in their teaching.

4.13 Besides, with a higher expectation of customers in the quality of services and the
popularity of high-technology and its products in recent years, training institutions should
consider collaborate with industry partners to provide tailor-made training programmes
relating to these advanced technologies. In addition, the training providers can collaborate
with device suppliers/ product suppliers or overseas accreditation and training partners to
offer recognised training programmes for meeting industry needs as well as providing

training recognised by employers.
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III. For the industry:

4.14 The industry should actively consider co-operate with training institutions by
offering different internship or visit opportunities in the pre-employment training so that
those who are interested to join the industry can have a better understanding of the latest
development in the industry during the training period. Such initiatives will facilitate them
to prepare themselves for joining the industry, and at the same time to retain talent with a

view to cater for the market needs.

4.15 Trade unions and associations, in collaboration with different organisations (i.e.
welfare organisations, youth associations, secondary schools or tertiary education institutions,
etc.), should organise career talks and seminars to the public, including young people, parents
and teachers, so that they can have a better understanding of the latest industry development,

career prospects and promotion pathways with a view to encourage new entrants.
4.16 The industry should encourage more young people to participate in local and/or

overseas skills competitions for exchange of skills with young people of other countries so as

to enhance their professional skills standard.

IV. For Government and relevant departments:

4.17 With the launch of the QF and the RPL mechanism, relevant departments can base
on the academic and vocational qualifications and different scope of works, explore further

the setting up of an industry recognised mechanism of continuous professional development.

4.18 To encourage the industry to contribute and put efforts in organising industrial
promotion events such as skills competitions or demonstrations, career expos, etc., relevant
parties can consider to provide suitable venues or sponsorship. Through these activities, it
can raise the public awareness and enhance industry’s image to the public and young people,

in particular, to attract them to join the industry.

4.19 Regarding the aspect of ‘Current Life Planning Education and Career Guidance’, it

is considered necessary to continue strengthening partnership/collaborations among schools
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and industry by organising different kinds of campus and outreaching activities. In order to
provide young people with more diversified experiences in career exploration and the latest
market information, practical workshops, industry talks, skill demonstration, workplace
experiences and job shadowing activities can be organised. These will help secondary
schools students to have a better understanding of the industry and its interests. Different
sharing sessions targeting for students, school social workers, teachers and parents, can also

be organised to provide them an overview of the industry development and career planning.

C. Future Surveys

4.20 The Training Board recommends that the manpower survey will be conducted
regularly to collect the relevant latest information of the Beauty Care, Hairdressing and
Cosmetics Industry for projecting manpower situation and formulating relevant policies/

strategies.
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Table 1(a): Direct Employees, Freelancers, Part-time Employees, Vacancies and Total Manpower Demand by Sector

Direct Part-time . Total
Principal Jobs in the Industry Employees Freelancers Employees Total |Vacancies| Manpower Percentage
@) (b) © (a-¢) (d) Demand (%)
(a-d)

1. Beauty & Hairdressing School
111 Director / Principal (School) 14 0 0 14 0 14 0.0%
211 Senior Tutor / Senior Instructor - Beauty Care and Hairdressing 25 1 3 29 0 29 0.1%
411 Tutor / Instructor - Beauty Care 86 1 120 207 2 209 0.4%
412 Tutor / Instructor - Hairdressing 17 0 17 34 0 34 0.1%
414 Assistant Tutor / Instructor - Hairdressing 1 0 0 1 0 1 0.0%
711 Administrative Staff 35 0 0 35 0 35 0.1%
712 Receptionist 10 0 0 10 0 10 0.0%
Sub-total 188 2 140 330 2 332 0.6%
2. Make-up & Nail School
121 Director / Principal (School) 4 0 0 4 0 4 0.0%
221 Senior Tutor / Senior Instructor - Make-up and Nail 10 2 5 17 0 17 0.0%
421 Tutor / Instructor — Make-up 35 3 29 67 0 67 0.1%
422 Tutor / Instructor - Nail 7 1 6 14 0 14 0.0%
423 Assistant Tutor / Instructor - Make-up 7 0 0 7 0 7 0.0%
721 Administrative Staff 5 0 3 8 0 8 0.0%
722 Receptionist 5 0 0 5 0 5 0.0%
Sub-total 73 6 43 122 0 122 0.2%
3. Beauty Centre / Health Centre & Spa
131 Director / General Manager 200 0 0 200 0 200 0.3%
132 Chief Shop Manager / Operation Manager 968 0 6 974 7 981 1.7%
133 Brand/Sales/Marketing Director / Manager 187 0 0 187 4 191 0.3%
331 Sales / Marketing Officer 274 0 0 274 0 274 0.5%
431 Senior Beautician 1,016 0 0 1,016 39 1055 1.8%
432 Senior Make-up Artist 69 0 0 69 37 106 0.2%
433 Slimming Consultant 187 0 0 187 41 228 0.4%
531 Beautician 10,760 571 323 11,654 791 12 445 21.6%
532 Assistant to Medical Practitioner (Beauty Care) 81 0 0 81 0 81 0.1%
533 Make-up Artist 325 31 22 378 50 428 0.7%
534 Body Therapist 1,609 87 100 1,796 45 1841 3.2%
535 Manicurist / Pedicurist 131 1 24 156 7 163 0.3%
536 Nail Artist 97 0 0 97 0 97 0.2%
537 Slimming Therapist 628 0 25 653 111 764 1.3%
538 Beauty Consultant 1,154 0 0 1,154 70 1224 2.1%
631 Beauty Assistant 206 0 11 217 0 217 0.4%
731 Marketing Assistant 28 0 38 66 4 70 0.1%
732 Promoter 119 0 7 126 13 139 0.2%
733 Administrative Staff 797 0 120 917 4 921 1.6%
734 Receptionist 1,101 0 94 1,195 52 1247 2.2%
831 Medical Personnel 184 4 0 188 0 188 0.3%
Sub-total 20,121 694 770 21,585 1,275 22,860 39.6%
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Table 1(a) (Cont'd)

Direct Part-time . Total
Principal Jobs in the Industry Employees Freelancers Employees Total |Vacancies| Manpower Percentage
@) (b) © (a-¢) (d) Demand (%)
(a-d)
4. Hairdressing Salon
141 Director / General Manager 24 0 0 24 0 24 0.0%
142 Chief Shop Manager / Operation Manager 99 0 4 103 0 103 0.2%
241 Art Director 62 0 0 62 0 62 0.1%
242 Technical Director 7 0 0 7 0 7 0.0%
441 Senior Hair Stylist 402 33 8 443 10 453 0.8%
541 Hair Stylist 7,795 1,386 219 9,400 437 9,837 16.0%
542 Technician (perm and color) 188 39 25 252 20 272 0.4%
543 Manicurist / Pedicurist 89 46 0 135 18 153 0.3%
544 Nail Artist 18 1 0 19 0 19 0.0%
641 Hairdressing Assistant 3,052 83 690 3,825 652 4,477 7.8%
741 Administrative Staff 108 0 1 109 0 109 0.2%
742 Receptionist 429 0 26 455 20 475 0.8%
Sub-total 12,273 1,588 973 14,834 1,157 15,991 27.7%
5. Cosmetic Product Company - Wholesale, Import & Export
151 Director / General Manager 237 0 0 237 0 237 0.4%
152 Brand / Sales / Marketing Director/ Manager 519 0 0 519 0 519 1.0%
351 Product / Technical Manager 119 0 40 159 0 159 0.3%
352 Sales / Marketing Officer 1,157 0 0 1,157 52 1,209 2.3%
353 Trainer 44 0 0 44 22 66 0.1%
451 Technical Adviser 85 0 15 100 15 115 0.2%
452 Sales Representative 1,623 0 107 1,730 129 1,859 3.2%
751 Marketing Assistant 110 0 16 126 0 126 0.2%
752 Promoter 560 0 0 560 0 560 1.0%
753 Administrative Staff 650 0 10 660 4 664 1.2%
754 Receptionist 72 0 0 72 0 72 0.1%
Sub-total 5,176 0 188 5,364 222 5,586 9.7%
6. Cosmetic Product Company - Retail
161 Director / General Manager 60 0 0 60 0 60 0.1%
162 Corporate & Brand Image Sales Director / Manager 38 0 0 38 0 38 0.1%
163 Chief Shop Manager / Operation Manager 117 0 0 117 1 118 0.2%
361 Marketing Manager 150 0 0 150 0 150 0.3%
362 Product / Technical Manager 62 0 0 62 1 63 0.1%
363 Sales / Marketing Officer 498 0 0 498 0 498 0.9%
364 Trainer 77 0 0 77 1 78 0.1%
365 Buying Officer 98 0 0 98 1 99 0.2%
366 Shop Manager / Supervisor 1,308 0 0 1,308 25 1,333 2.3%
461 Technical Adviser 39 0 0 39 2 41 0.1%
561 Beauty Adviser (Counter) 6,990 0 224 7,214 365 7,579 14.0%
562 Hair Care Advisor 326 0 4 330 40 370 0.7%
563 Make-up Artist 37 0 0 37 0 37 0.1%
761 Marketing Assistant 37 0 0 37 9 46 0.1%
762 Promoter 466 0 118 584 24 608 1.1%
763 Administrative Staff 408 0 0 408 0 408 0.8%
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Table 1(a) (Cont'd)

Direct Part-time . Total
Principal Jobs in the Industry Employees Freelancers Employees Total |Vacancies| Manpower Percentage
@) (b) © (a-¢) (d) Demand (%)
(a-d)
764 Receptionist 107 0 2 109 0 109 0.2%
Sub-total 10,818 0 348 11,166 469 11,635 20.2%
7. Nail Salon
171 Director / General Manager 6 0 0 6 0 6 0.0%
172 Chief Shop Manager / Operation Manager 27 0 0 27 0 27 0.0%
471 Nail Consultant (Fingernail / Toenail) 22 0 0 22 0 22 0.0%
571 Manicurist / Pedicurist 185 0 0 185 0 185 0.3%
572 Nail Artist 621 208 13 842 89 931 1.4%
574 Junior Nail Technician (Fingernail / Toenail) 22 0 0 22 0 22 0.0%
771 Administrative Staff 8 0 0 8 0 8 0.0%
772 Receptionist 4 2 0 6 0 6 0.0%
Sub-total 895 210 13 1,118 89 1,207 2.1%
Total 49,544 2,500 2,475 54,519 3,214 57,733 100.0%
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Table 1(b): Direct Employees, Vacancies, Trainees and Employers' Forecast for 2017 by Sector

Direct Vacancies M;l‘;)t(i‘\laver Trainees Fl?ol:"l:cl::te;s; Comparison of Comparison of
Principal Jobs in the Industry Emlz:;yees o) Demand © 2017 2017 and 2016 2017 :1;:1) 2016
(a-b) ()
1. Beauty & Hairdressing School
111 Director / Principal (School) 14 0 14 0 14 0 0.0%
211 Senior Tutor / Senior Instructor - Beauty Care and Hairdressing 25 0 25 0 26 1 4.0%
411 Tutor / Instructor - Beauty Care 86 2 88 0 88 0 0.0%
412 Tutor / Instructor - Hairdressing 17 0 17 0 17 0 0.0%
414 Assistant Tutor / Instructor - Hairdressing 1 0 1 0 1 0 0.0%
711 Administrative Staff 35 0 35 0 35 0 0.0%
712 Receptionist 10 0 10 0 10 0 0.0%
Sub-total 188 2 190 0 191 1 0.5%
2. Make-up & Nail School
121 Director / Principal (School) 4 0 4 0 4 0 0.0%
221 Senior Tutor / Senior Instructor - Make-up and Nail 10 0 10 0 10 0 0.0%
421 Tutor / Instructor — Make-up 35 0 35 0 35 0 0.0%
422 Tutor / Instructor - Nail 7 0 7 0 7 0 0.0%
423 Assistant Tutor / Instructor - Make-up 7 0 7 0 7 0 0.0%
721 Administrative Staff 5 0 5 0 5 0 0.0%
722 Receptionist 5 0 5 0 5 0 0.0%
Sub-total 73 0 73 0 73 0 0.0%
3. Beauty Centre / Health Centre & Spa
131 Director / General Manager 200 0 200 0 200 0 0.0%
132 Chief Shop Manager / Operation Manager 968 7 975 0 975 0 0.0%
133 Brand/Sales/Marketing Director / Manager 187 4 191 0 191 0 0.0%
331 Sales / Marketing Officer 274 0 274 0 274 0 0.0%
431 Senior Beautician 1,016 39 1,055 0 1,055 0 0.0%
432 Senior Make-up Artist 69 37 106 0 106 0 0.0%
433 Slimming Consultant 187 41 228 0 224 -4 -1.8%
531 Beautician 10,760 791 11,551 68 11,578 27 0.2%
532 Assistant to Medical Practitioner (Beauty Care) 81 0 81 0 86 5 6.2%
533 Make-up Artist 325 50 375 0 375 0 0.0%
534 Body Therapist 1,609 45 1,654 2 1,651 -3 -0.2%
535 Manicurist / Pedicurist 131 7 138 0 138 0 0.0%
536 Nail Artist 97 0 97 0 97 0 0.0%
537 Slimming Therapist 628 111 739 0 739 0 0.0%
538 Beauty Consultant 1,154 70 1,224 1 1,224 0 0.0%
631 Beauty Assistant 206 0 206 0 206 0 0.0%
731 Marketing Assistant 28 4 32 0 32 0 0.0%
732 Promoter 119 13 132 0 132 0 0.0%
733 Administrative Staff 797 4 801 0 801 0 0.0%
734 Receptionist 1,101 52 1,153 5 1,153 0 0.0%
831 Medical Personnel 184 0 184 0 184 0 0.0%
Sub-total 20,121 1,275 21,396 76 21,421 25 0.1%
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Table 1(b) (Cont'd)

Direct Vacancies Ma’fl‘;)?:ver Trainees l?or::cl:z:;s; Comparison of Comparison of
Principal Jobs in the Industry Em]Z:;yees o) Demand © 2017 2017 and 2016 2017 Z;g 2016
(a-b) (d)
4. Hairdressing Salon
141 Director / General Manager 24 0 24 0 24 0 0.0%
142 Chief Shop Manager / Operation Manager 99 0 929 0 929 0 0.0%
241 Art Director 62 0 62 0 62 0 0.0%
242 Technical Director 7 0 7 0 7 0 N/A
441 Senior Hair Stylist 402 10 412 0 432 20 4.9%
541 Hair Stylist 7,795 437 8,232 69 8,228 -4 0.0%
542 Technician (perm and color) 188 20 208 0 207 -1 -0.5%
543 Manicurist / Pedicurist 89 18 107 0 107 0 0.0%
544 Nail Artist 18 0 18 0 18 0 0.0%
641 Hairdressing Assistant 3,052 652 3,704 0 3,091 -13 -0.4%
741 Administrative Staff 108 0 108 0 108 0 0.0%
742 Receptionist 429 20 449 0 449 0 0.0%
Sub-total 12,273 1,157 13,430 69 13,432 2 0.0%
5. Cosmetic Product Company - Wholesale, Import & Export
151 Director / General Manager 237 0 237 0 233 -4 -1.7%
152 Brand / Sales / Marketing Director/ Manager 519 0 519 0 519 0 0.0%
351 Product / Technical Manager 119 0 119 0 121 2 1.7%
352 Sales / Marketing Officer 1,157 52 1,209 0 1,211 2 0.2%
353 Trainer 44 22 66 0 66 0 0.0%
451 Technical Adviser 85 15 100 0 100 0 0.0%
452 Sales Representative 1,623 129 1,752 5 1,757 5 0.3%
751 Marketing Assistant 110 0 110 0 110 0 0.0%
752 Promoter 560 0 560 0 560 0 0.0%
753 Administrative Staff 650 4 654 0 654 0 0.0%
754 Receptionist 72 0 72 0 72 0 0.0%
Sub-total 5,176 222 5,398 5 5,403 5 0.1%
6. Cosmetic Product Company - Retail
161 Director / General Manager 60 0 60 0 60 0 0.0%
162 Corporate & Brand Image Sales Director / Manager 38 0 38 0 38 0 0.0%
163 Chief Shop Manager / Operation Manager 117 1 118 0 118 0 0.0%
361 Marketing Manager 150 0 150 0 150 0 0.0%
362 Product / Technical Manager 62 1 63 0 63 0 0.0%
363 Sales / Marketing Officer 498 0 498 0 498 0 0.0%
364 Trainer 77 1 78 0 78 0 0.0%
365 Buying Officer 98 1 99 0 99 0 0.0%
366 Shop Manager / Supervisor 1,308 25 1,333 6 1,339 6 0.5%
461 Technical Adviser 39 2 41 0 41 0 0.0%
561 Beauty Adviser (Counter) 6,990 365 7,355 216 7,372 17 0.2%
562 Hair Care Advisor 326 40 366 0 366 0 0.0%
563 Make-up Artist 37 0 37 0 37 0 0.0%
761 Marketing Assistant 37 9 46 0 46 0 0.0%
762 Promoter 466 24 490 0 491 1 0.2%
763 Administrative Staff 408 0 408 0 413 5 1.2%
764 Receptionist 107 0 107 0 107 0 0.0%
Sub-total 10,818 469 11,287 222 11,316 29 0.3%
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Table 1(b) (Cont'd)

Direct Vacancies M;‘;)?:ver Trainees lflor::cl:z:;s; Comparison of Comparison of
Principal Jobs in the Industry Em]Z:;yees o) Demand © 2017 2017 and 2016 2017 ?';g 2016
(a-b) (d)
7. Nail Salon
171 Director / General Manager 6 0 6 0 6 0 0.0%
172 Chief Shop Manager / Operation Manager 27 0 27 0 27 0 0.0%
471 Nail Consultant (Fingernail / Toenail) 22 0 22 0 22 0 0.0%
571 Manicurist / Pedicurist 185 0 185 0 185 0 0.0%
572 Nail Artist 621 89 710 10 712 2 0.3%
574 Junior Nail Technician (Fingernail / Toenail) 22 0 22 0 22 0 0.0%
771 Administrative Staff 8 0 8 0 8 0 0.0%
772 Receptionist 4 0 4 0 4 0 0.0%
Sub-total 895 89 984 10 986 2 0.2%
Total 49,544 3,214 52,758 382 52,822 64 0.1%
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Table 2: Comparison of Direct Employees, Freelancers and Part-time Employees in 2014 and 2016 by Sector

Direct Employees Freelancers Part-time Employees
1. Beauty & Hairdressing School
111 Director / Principal (School) 21 14 -7 0 0 0 0 0 0
211 Senior Tutor / Senior Instructor - Beauty Care and Hairdressing 20 25 5 0 1 1 6 3 -3
411 Tutor / Instructor - Beauty Care 130 86 -44 10 1 -9 41 120 79
412 Tutor / Instructor - Hairdressing 25 17 -8 13 0 -13 31 17 -14
413 Assistant Tutor / Instructor - Beauty Care 2 0 -2 0 0 0 0 0 0
414 Assistant Tutor / Instructor - Hairdressing 0 1 1 0 0 0 0 0 0
711 Administrative Staff 32 35 3 0 0 0 0 0 0
712 Receptionist 19 10 -9 0 0 0 0 0 0
Sub-total 249 188 -61 23 2 =21 78 140 62
2. Make-up & Nail School
121 Director / Principal (School) 5 4 -1 0 0 0 0 0 0
221 Senior Tutor / Senior Instructor - Make-up and Nail 10 10 0 0 2 2 4 5 1
421 Tutor / Instructor — Make-up 32 35 3 27 3 -24 14 29 15
422 Tutor / Instructor - Nail 22 7 -15 5 1 -4 11 6 -5
423 Assistant Tutor / Instructor - Make-up 5 7 2 0 0 0 0 0 0
424 Assistant Tutor / Instructor - Nail 10 0 -10 0 0 0 0 0 0
721 Administrative Staff 11 5 -6 0 0 0 0 3 3
722 Receptionist 4 5 1 0 0 0 0 0 0
Sub-total 99 73 -26 32 6 -26 29 43 14
3. Beauty Centre / Health Centre & Spa
131 Director / General Manager 149 200 51 0 0 0 0 0 0
132 Chief Shop Manager / Operation Manager 733 968 235 0 0 0 2 6 4
133 Brand/Sales/Marketing Director / Manager 155 187 32 0 0 0 0 0 0
331 Sales / Marketing Officer 219 274 55 0 0 0 0 0 0
431 Senior Beautician 1,211 1,016 -195 0 0 0 0 0 0
432 Senior Make-up Artist 57 69 12 0 0 0 0 0 0
433 Slimming Consultant 122 187 65 0 0 0 0 0 0
531 Beautician 10,122 10,760 638 281 571 290 727 323 -404
532 Assistant to Medical Practitioner (Beauty Care) 68 81 13 0 0 0 4 0 -4
533 Make-up Artist 391 325 -66 74 31 -43 13 22 9
534 Body Therapist 1,432 1,609 177 145 87 -58 123 100 -23
535 Manicurist / Pedicurist 117 131 14 0 1 1 8 24 16
536 Nail Artist 117 97 -20 0 0 0 0 0 0
537 Slimming Therapist 610 628 18 10 0 -10 55 25 -30
538 Beauty Consultant 930 1,154 224 0 0 0 38 0 -38
631 Beauty Assistant 535 206 -329 37 0 -37 39 11 -28
731 Marketing Assistant 31 28 -3 0 0 0 1 38 37
732 Promoter 137 119 -18 0 0 0 32 7 -25
733 Administrative Staff 652 797 145 0 0 0 0 120 120
734 Receptionist 1,008 1,101 93 0 0 0 69 94 25
831 Medical Personnel 176 184 8 20 4 -16 3 0 -3
Sub-total 18,972 | 20,121 1149 567 694 127 1,114 770 -344
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Table 2 (Cont'd)

Direct Employees Freelancers Part-time Employees
4. Hairdressing Salon
141 Director / General Manager 28 24 -4 0 0 0 0 0 0
142 Chief Shop Manager / Operation Manager 58 99 41 0 0 0 0 4 4
241 Art Director 58 62 4 0 0 0 0 0 0
242 Technical Director 0 7 7 0 0 0 0 0 0
441 Senior Hair Stylist 524 402 -122 2 33 31 0 8 8
541 Hair Stylist 7,017 7,795 778 1,870 1,386 -484 295 219 -76
542 Technician (perm and color) 204 188 -16 12 39 27 9 25 16
543 Manicurist / Pedicurist 116 89 -27 26 46 20 11 0 -11
544 Nail Artist 21 18 -3 0 1 1 2 0 -2
641 Hairdressing Assistant 3,648 3,052 -596 110 83 -27 1,136 690 -446
741 Administrative Staff 90 108 18 0 0 0 0 1 1
742 Receptionist 532 429 -103 0 0 0 54 26 -28
Sub-total 12,296 | 12,273 -23 2,020 | 1,588 -432 1,507 973 -534
5. Cosmetic Product Company - Wholesale, Import & Export
151 Director / General Manager 197 237 40 0 0 0 0 0 0
152 Brand / Sales / Marketing Director/ Manager 457 519 62 0 0 0 0 0 0
351 Product / Technical Manager 100 119 19 0 0 0 0 40 40
352 Sales / Marketing Officer 1,025 1,157 132 0 0 0 4 0 -4
353 Trainer 49 44 -5 0 0 0 0 0 0
451 Technical Adviser 91 85 -6 0 0 0 0 15 15
452 Sales Representative 1,280 1,623 343 26 0 -26 12 107 95
751 Marketing Assistant 131 110 221 0 0 0 0 16 16
752 Promoter 694 560 -134 0 0 0 0 0 0
753 Administrative Staff 633 650 17 0 0 0 12 10 -2
754 Receptionist 83 72 -11 0 0 0 0 0 0
Sub-total 4,740 5,176 436 26 0 -26 28 188 160
6. Cosmetic Product Company - Retail
161 Director / General Manager 49 60 11 0 0 0 0 0 0
162 Corporate & Brand Image Sales Director / Manager 50 38 -12 0 0 0 0 0 0
163 Chief Shop Manager / Operation Manager 134 117 -17 0 0 0 0 0 0
361 Marketing Manager 180 150 -30 0 0 0 0 0 0
362 Product / Technical Manager 42 62 20 0 0 0 0 0 0
363 Sales / Marketing Officer 383 498 115 0 0 0 78 0 =78
364 Trainer 102 77 25 0 0 0 0 0 0
365 Buying Officer 119 98 221 0 0 0 0 0 0
366 Shop Manager / Supervisor 1,356 1,308 -48 0 0 0 0 0 0
461 Technical Adviser 8 39 31 0 0 0 0 0 0
561 Beauty Adviser (Counter) 6,224 6,990 766 0 0 0 393 224 -169
562 Hair Care Advisor 316 326 10 0 0 0 0 4 4
563 Make-up Artist 46 37 -9 0 0 0 0 0 0
761 Marketing Assistant 35 37 2 0 0 0 3 0 -3
762 Promoter 600 466 -134 0 0 0 260 118 -142
763 Administrative Staff 289 408 119 0 0 0 26 0 -26
764 Receptionist 137 107 -30 0 0 0 0 2 2
Sub-total 10,070 | 10,818 748 0 0 0 760 348 -412
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Table 2 (Cont'd)

2014 2016 . 2014 2016 . 2014 2016 .
P . Comparison of Comparison of Comparison of
Principal Jobs in the Industry 2014 and 2016 2014 and 2016 2014 and 2016
Direct Employees Freelancers Part-time Employees
7. Nail Salon
171 Director / General Manager 6 6 0 0 0 0 0 0 0
172 Chief Shop Manager / Operation Manager 12 27 15 0 0 0 0 0 0
471 Nail Consultant (Fingernail / Toenail) 28 22 -6 0 0 0 0 0 0
472 Senior Nail Technician (Fingernail/ Toenail) 10 0 -10 0 0 0 0 0 0
571 Manicurist / Pedicurist 311 185 -126 0 0 0 0 0 0
572 Nail Artist 725 621 -104 0 208 208 30 13 -17
574 Junior Nail Technician (Fingernail / Toenail) 63 22 -41 0 0 0 0 0 0
575 Foot Reflexologist 0 0 0 0 0 0 0 0 0
771 Administrative Staff 31 8 -23 0 0 0 0 0 0
772 Receptionist 18 4 -14 0 2 2 18 0 -18
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Table 3(a) (Cont'd)

Table 3(a): Preferred Education Level of Direct Employees by Sector

Other
Principal Jobs in the Industry Postgraduate Degree Sub-degree < Senii)rr <« Juni:)r professional | Unspecified Total
° Yo ¥ | qualifications

1. Beauty & Hairdressing School
111 Director / Principal (School) 1 3 0 0 0 0 10 14
211 Senior Tutor / Senior Instructor - Beauty Care and Hairdressing 8 0 3 4 0 0 10 25
411 Tutor / Instructor - Beauty Care 15 4 24 22 1 0 20 86
412 Tutor / Instructor - Hairdressing 10 0 0 6 0 0 1 17
414 Assistant Tutor / Instructor - Hairdressing 0 0 0 1 0 0 0 1
711 Administrative Staff 0 1 11 19 0 0 4 35
712 Receptionist 0 0 1 5 0 0 4 10
Sub-total 34 8 39 57 1 0 49 188
Percentage by Educational Level (Total: 188) 18.1% 4.3% 20.7% 30.3% 0.5% 0.0% 26.1% 100.0%
2. Make-up & Nail School
121 Director / Principal (School) 0 0 0 0 0 0 4 4
221 Senior Tutor / Senior Instructor - Make-up and Nail 0 2 0 8 0 0 0 10
421 Tutor / Instructor — Make-up 0 1 0 32 1 0 1 35
422 Tutor / Instructor - Nail 0 0 1 6 0 0 0 7
423 Assistant Tutor / Instructor - Make-up 0 0 0 7 0 0 0 7
721 Administrative Staff 0 1 0 3 0 0 1 5
722 Receptionist 0 0 0 5 0 0 0 5
Sub-total 0 4 1 61 1 0 6 73
Percentage by Educational Level (Total: 73) 0.0% 5.5% 1.4% 83.6% 1.4% 0.0% 8.2% 100.0%
3. Beauty Centre / Health Centre & Spa
131 Director / General Manager 6 34 52 83 0 0 25 200
132 Chief Shop Manager / Operation Manager 0 146 115 418 0 8 281 968
133 Brand/Sales/Marketing Director / Manager 0 21 16 108 0 0 42 187
331 Sales / Marketing Officer 0 6 12 212 0 0 44 274
431 Senior Beautician 0 0 8 635 49 8 316 1,016
432 Senior Make-up Artist 0 0 0 44 0 0 25 69
433 Slimming Consultant 0 46 0 45 0 0 96 187
531 Beautician 0 0 63 8,479 897 8 1,313 10,760
532 Assistant to Medical Practitioner (Beauty Care) 0 15 0 66 0 0 0 81
533 Make-up Artist 0 0 2 229 0 0 94 325
534 Body Therapist 0 0 26 940 93 12 538 1,609
535 Manicurist / Pedicurist 0 0 0 63 4 0 64 131
536 Nail Artist 0 0 0 76 13 0 8 97
537 Slimming Therapist 0 0 0 378 24 0 226 628
538 Beauty Consultant 0 0 13 848 18 0 275 1,154
631 Beauty Assistant 0 0 0 170 17 0 19 206
731 Marketing Assistant 0 0 0 17 0 0 11 28
732 Promoter 0 0 0 114 0 0 5 119
733 Administrative Staff 0 4 24 599 0 0 170 797
734 Receptionist 0 0 12 810 12 0 267 1,101
831 Medical Personnel 0 168 0 16 0 0 0 184
Sub-total 6 440 343 14,350 1,127 36 3,819 20,121
Percentage by Educational Level (Total: 20,121) 0.0% 2.2% 1.7% 71.3% 5.6% 0.2% 19.0% 100.0%
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Table 3(a) (Cont'd)

Principal Jobs in the Industry Postgraduate Degree Sub-degree < Senij)r < Juni_(‘)r pr ?thf" 1 | Unspecified Total
Yo Y qualifications

4. Hairdressing Salon
141 Director / General Manager 0 3 0 6 0 0 15 24
142 Chief Shop Manager / Operation Manager 0 4 0 50 16 0 29 99
241 Art Director 0 2 0 34 14 0 12 62
242 Technical Director 0 3 0 0 0 0 4 7
441 Senior Hair Stylist 0 0 0 297 19 0 86 402
541 Hair Stylist 0 0 0 4,401 2,394 0 1,000 7,795
542 Technician (perm and color) 0 0 0 68 39 0 81 188
543 Manicurist / Pedicurist 0 0 0 86 0 0 3 89
544 Nail Artist 0 0 0 16 2 0 0 18
641 Hairdressing Assistant 0 0 0 1,273 1,312 0 467 3,052
741 Administrative Staff 0 2 0 98 2 0 6 108
742 Receptionist 0 9 0 336 30 0 54 429
Sub-total 0 23 0 6,665 3,828 0 1,757 12,273
Percentage by Educational Level (Total: 12,273) 0.0% 0.2% 0.0% 54.3% 31.2% 0.0% 14.3% 100%
5. Cosmetic Product Company - Wholesale, Import & Export
151 Director / General Manager 0 147 12 56 0 0 22 237
152 Brand / Sales / Marketing Director/ Manager 0 129 69 263 0 0 58 519
351 Product / Technical Manager 0 86 14 0 0 0 19 119
352 Sales / Marketing Officer 0 89 43 556 0 0 469 1,157
353 Trainer 0 6 13 25 0 0 0 44
451 Technical Adviser 0 0 1 76 0 0 8 85
452 Sales Representative 0 108 121 1,104 130 0 160 1,623
751 Marketing Assistant 0 4 5 101 0 0 0 110
752 Promoter 0 0 0 380 0 0 180 560
753 Administrative Staff 0 12 129 383 0 0 126 650
754 Receptionist 0 0 0 72 0 0 0 72
Sub-total 0 581 407 3,016 130 0 1,042 5,176
Percentage by Educational Level (Total: 5,176) 0.0% 11.2% 7.9% 58.3% 2.5% 0.0% 20.1% 100.0%
6. Cosmetic Product Company - Retail
161 Director / General Manager 1 6 8 36 0 0 9 60
162 Corporate & Brand Image Sales Director / Manager 0 6 1 3 0 0 28 38
163 Chief Shop Manager / Operation Manager 1 43 2 42 0 0 29 117
361 Marketing Manager 2 9 0 95 0 0 44 150
362 Product / Technical Manager 0 4 0 52 0 0 6 62
363 Sales / Marketing Officer 1 66 2 276 50 0 103 498
364 Trainer 0 0 17 33 0 0 27 77
365 Buying Officer 3 17 12 41 0 0 25 98
366 Shop Manager / Supervisor 0 59 27 933 1 0 288 1,308
461 Technical Adviser 0 2 3 34 0 0 0 39
561 Beauty Adviser (Counter) 0 0 95 4,896 20 0 1,979 6,990
562 Hair Care Adviser 0 0 0 35 291 0 0 326
563 Make-up Artist 0 0 0 9 0 0 28 37
761 Marketing Assistant 0 0 1 24 0 0 12 37
762 Promoter 0 0 0 297 160 0 9 466
763 Administrative Staff 0 0 58 314 20 0 16 408
764 Receptionist 0 0 14 47 0 0 46 107
Sub-total 8 212 240 7,167 542 0 2,649 10,818
Percentage by Educational Level (Total: 10,818) 0.1% 2.0% 2.2% 66.3% 5.0% 0.0% 24.5% 100.0%
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Table 3(a) (Cont'd)

Principal Jobs in the Industry Postgraduate Degree Sub-degree < Senij)r < Juni_(‘)r pr ?thf" 1 | Unspecified Total
Yo Y qualifications

7. Nail Salon
171 Director / General Manager 0 2 0 4 0 0 0 6
172 Chief Shop Manager / Operation Manager 0 15 0 12 0 0 0 27
471 Nail Consultant (Fingernail / Toenail) 0 0 0 22 0 0 0 22
571 Manicurist / Pedicurist 0 0 0 185 0 0 0 185
572 Nail Artist 0 0 2 545 37 0 37 621
574 Junior Nail Technician (Fingernail / Toenail) 0 0 0 22 0 0 0 22
771 Administrative Staff 0 0 0 4 0 0 4 8
772 Receptionist 0 0 0 4 0 0 0 4
Sub-total 0 17 2 798 37 0 41 895
Percentage by Educational Level (Total: 895) 0.0% 1.9% 0.2% 89.2% 4.1% 0.0% 4.6% 100.0%
Total 48 1,285 1,032 32,114 5,666 36 9,363 49,544
Percentage by Educational Level (Total: 49,544) 0.1% 2.6% 2.1% 64.8% 11.4% 0.1% 18.9% 100.0%
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Table 3(b): Actual Education Level of Direct Employees by Sector

Principal Jobs in the Industry Postgraduate Degree Sub-degree | Seni:)r < JuniJor pr (Zm?" 1 | Unspecified Total
° L ™Y | qualifications

1. Beauty & Hairdressing School
111 Director / Principal (School) 3 1 1 5 0 0 4 14
211 Senior Tutor / Senior Instructor - Beauty Care and Hairdressing 8 4 1 3 0 0 9 25
411 Tutor / Instructor - Beauty Care 15 5 26 21 1 0 18 86
412 Tutor / Instructor - Hairdressing 10 2 0 4 0 0 1 17
414 Assistant Tutor / Instructor - Hairdressing 0 0 0 1 0 0 0 1
711 Administrative Staff 0 4 11 17 0 0 3 35
712 Receptionist 0 0 1 6 0 0 3 10
Sub-total 36 16 40 57 1 0 38 188
Percentage by Educational Level (Total: 188) 19.1% 8.5% 21.3% 30.3% 0.5% 0.0% 20.2% 100.0%
2. Make-up & Nail School
121 Director / Principal (School) 0 1 1 1 0 0 1 4
221 Senior Tutor / Senior Instructor - Make-up and Nail 0 6 0 3 0 0 1 10
421 Tutor / Instructor — Make-up 0 1 0 27 1 0 6 35
422 Tutor / Instructor - Nail 0 0 1 6 0 0 0 7
423 Assistant Tutor / Instructor - Make-up 0 0 0 7 0 0 0 7
721 Administrative Staff 0 3 0 1 0 0 1 5
722 Receptionist 0 0 0 4 0 0 1 5
Sub-total 0 11 2 49 1 0 10 73
Percentage by Educational Level (Total: 73) 0.0% 15.1% 2.7% 67.1% 1.4% 0.0% 13.7% 100.0%
3. Beauty Centre / Health Centre & Spa
131 Director / General Manager 6 46 36 87 0 0 25 200
132 Chief Shop Manager / Operation Manager 5 141 92 397 4 0 329 968
133 Brand/Sales/Marketing Director / Manager 0 24 28 92 0 0 43 187
331 Sales / Marketing Officer 0 6 9 206 0 0 53 274
431 Senior Beautician 0 0 8 638 39 0 331 1,016
432 Senior Make-up Artist 0 0 0 44 12 0 13 69
433 Slimming Consultant 0 46 0 45 0 0 96 187
531 Beautician 0 0 372 8,343 662 0 1,383 10,760
532 Assistant to Medical Practitioner (Beauty Care) 0 0 15 66 0 0 0 81
533 Make-up Artist 0 0 2 184 64 0 75 325
534 Body Therapist 0 0 26 900 127 0 556 1,609
535 Manicurist / Pedicurist 0 0 0 63 4 0 64 131
536 Nail Artist 0 0 0 85 0 0 12 97
537 Slimming Therapist 0 0 20 358 24 0 226 628
538 Beauty Consultant 0 0 13 685 0 0 456 1,154
631 Beauty Assistant 0 0 0 126 61 0 19 206
731 Marketing Assistant 0 0 0 17 0 0 11 28
732 Promoter 0 0 0 114 0 0 5 119
733 Administrative Staff 0 42 29 508 0 0 218 797
734 Receptionist 0 24 12 728 12 0 325 1,101
831 Medical Personnel 0 168 0 16 0 0 0 184
Sub-total 11 497 662 13,702 1,009 0 4,240 20,121
Percentage by Educational Level (Total: 20,121) 0.1% 2.5% 3.3% 68.1% 5.0% 0.0% 21.1% 100.0%
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Table 3(b) (Cont'd)

. . Other
Principal Jobs in the Industry Postgraduate Degree Sub-degree Sescf)l:c;):ry Se‘lcl(l):l(;):ry prot."essiolnal Unspecified Total
qualifications

4. Hairdressing Salon
141 Director / General Manager 0 3 0 8 0 0 13 24
142 Chief Shop Manager / Operation Manager 0 3 0 79 14 0 3 99
241 Art Director 0 0 0 48 2 0 12 62
242 Technical Director 0 0 0 0 0 0 7 7
441 Senior Hair Stylist 0 0 0 311 15 0 76 402
541 Hair Stylist 0 25 0 4,942 1,878 150 800 7,795
542 Technician (perm and color) 0 0 0 68 31 0 89 188
543 Manicurist / Pedicurist 0 0 0 84 0 0 5 89
544 Nail Artist 0 0 0 16 0 0 2 18
641 Hairdressing Assistant 0 1 0 1,627 923 30 471 3,052
741 Administrative Staff 0 2 2 96 0 0 8 108
742 Receptionist 0 9 0 329 28 0 63 429
Sub-total 0 43 2 7,608 2,891 180 1,549 12,273
Percentage by Educational Level (Total: 12,273) 0.0% 0.4% 0.0% 62.0% 23.6% 1.5% 12.6% 100%
5.C ic Product Company - Wholesale, Import & Export
151 Director / General Manager 0 142 10 63 0 0 22 237
152 Brand / Sales / Marketing Director/ Manager 0 238 60 163 0 0 58 519
351 Product / Technical Manager 0 86 0 14 0 0 19 119
352 Sales / Marketing Officer 0 154 65 469 0 0 469 1,157
353 Trainer 0 6 13 25 0 0 0 44
451 Technical Adviser 0 0 1 76 0 0 8 85
452 Sales Representative 0 143 246 924 110 0 200 1,623
751 Marketing Assistant 0 4 5 101 0 0 0 110
752 Promoter 0 0 0 380 0 0 180 560
753 Administrative Staff 0 12 164 388 0 0 86 650
754 Receptionist 0 0 0 72 0 0 0 72
Sub-total 0 785 564 2,675 110 0 1,042 5,176
Percentage by Educational Level (Total: 5,176) 0.0% 15.2% 10.9% 51.7% 2.1% 0.0% 20.1% 100.0%
6. Cosmetic Product Company - Retail
161 Director / General Manager 1 7 1 44 0 0 7 60
162 Corporate & Brand Image Sales Director / Manager 0 23 1 3 0 0 11 38
163 Chief Shop Manager / Operation Manager 1 57 3 41 0 0 15 117
361 Marketing Manager 0 36 1 96 0 0 17 150
362 Product / Technical Manager 0 5 25 27 0 0 5 62
363 Sales / Marketing Officer 0 35 1 278 85 0 99 498
364 Trainer 1 0 5 61 0 0 10 77
365 Buying Officer 0 17 12 44 0 0 25 98
366 Shop Manager / Supervisor 0 199 15 879 0 0 215 1,308
461 Technical Adviser 0 2 3 34 0 0 0 39
561 Beauty Adviser (Counter) 0 0 95 6,096 0 0 799 6,990
562 Hair Care Adviser 0 0 0 35 291 0 0 326
563 Make-up Artist 0 0 0 17 0 0 20 37
761 Marketing Assistant 0 0 1 24 0 0 12 37
762 Promoter 0 0 0 272 57 0 137 466
763 Administrative Staff 0 0 58 324 0 0 26 408
764 Receptionist 0 0 14 89 0 0 4 107
Sub-total 3 381 235 8,364 433 0 1,402 10,818
Percentage by Educational Level (Total: 10,818) 0.0% 3.5% 2.2% 77.3% 4.0% 0.0% 13.0% 100.0%
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Table 3(b) (Cont'd)

Principal Jobs in the Industry Postgraduate Degree Sub-degree Sescf):ic;):ry Se‘lcl(l):i(;):ry proot."et:sei;.nal Unspecified Total
qualifications

7. Nail Salon
171 Director / General Manager 0 2 0 4 0 0 0 6
172 Chief Shop Manager / Operation Manager 0 15 0 8 0 0 4 27
471 Nail Consultant (Fingernail / Toenail) 0 0 0 22 0 0 0 22
571 Manicurist / Pedicurist 0 0 0 185 0 0 0 185
572 Nail Artist 0 0 2 582 0 0 37 621
574 Junior Nail Technician (Fingernail / Toenail) 0 0 0 22 0 0 0 22
771 Administrative Staff 0 0 0 4 0 0 4 8
772 Receptionist 0 0 0 4 0 0 0 4
Sub-total 0 17 2 831 0 0 45 895
Percentage by Educational Level (Total: 895) 0.0% 1.9% 0.2% 92.8% 0.0% 0.0% 5.0% 100.0%
Total 50 1,750 1,507 33,286 4,445 180 8,326 49,544
Percentage by Educational Level (Total: 49,544) 0.1% 3.5% 3.0% 67.2% 9.0% 0.4% 16.8% 100.0%
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Table 4(a): Preferred Relevant Years of Working Experience of Direct Employees by Sector

Principal Jobs i the Industry orabove | than 10yeurs | than  years | than 3yeurs | Tyear | USpeciied | Totl
1. Beauty & Hairdressing School
111 Director / Principal (School) 2 3 2 0 0 7 14
211 Senior Tutor / Senior Instructor - Beauty Care and Hairdressing 1 3 11 0 0 10 25
411 Tutor / Instructor - Beauty Care 1 10 52 3 0 20 86
412 Tutor / Instructor - Hairdressing 0 1 15 0 0 1 17
414 Assistant Tutor / Instructor - Hairdressing 0 0 1 0 0 0 1
711 Administrative Staff 1 0 2 24 1 7 35
712 Receptionist 0 0 1 4 1 4 10
Sub-total 5 17 84 31 2 49 188
Percentage by Relevant Years of Experience (Total: 188) 2.7% 9.0% 44.7% 16.5% 1.1% 26.1% 100.0%
2. Make-up & Nail School
121 Director / Principal (School) 0 0 2 0 0 2 4
221 Senior Tutor / Senior Instructor - Make-up and Nail 1 7 2 0 0 0 10
421 Tutor / Instructor — Make-up 0 8 22 4 0 1 35
422 Tutor / Instructor - Nail 0 0 6 1 0 0 7
423 Assistant Tutor / Instructor - Make-up 0 0 0 7 0 0 7
721 Administrative Staff 0 0 0 4 0 1 5
722 Receptionist 0 0 0 5 0 0 5
Sub-total 1 15 32 21 0 4 73
Percentage by Relevant Years of Experience (Total: 73) 1.4% 20.5% 43.8% 28.8% 0.0% 5.5% 100.0%
3. Beauty Centre / Health Centre & Spa
131 Director / General Manager 48 114 16 0 0 22 200
132 Chief Shop Manager / Operation Manager 66 280 285 8 0 329 968
133 Brand/Sales/Marketing Director / Manager 16 100 29 0 0 42 187
331 Sales / Marketing Officer 0 0 124 101 5 44 274
431 Senior Beautician 10 194 352 140 4 316 1,016
432 Senior Make-up Artist 0 37 4 3 0 25 69
433 Slimming Consultant 0 37 12 2 0 136 187
531 Beautician 151 174 3,393 4,689 973 1,380 10,760
532 Assistant to Medical Practitioner (Beauty Care) 0 0 44 37 0 0 81
533 Make-up Artist 2 57 18 108 46 94 325
534 Body Therapist 0 54 283 656 84 532 1,609
535 Manicurist / Pedicurist 0 0 5 62 0 64 131
536 Nail Artist 0 0 30 59 0 8 97
537 Slimming Therapist 0 0 58 315 29 226 628
538 Beauty Consultant 0 66 330 483 0 275 1,154
631 Beauty Assistant 0 0 0 26 161 19 206
731 Marketing Assistant 0 0 1 12 4 11 28
732 Promoter 0 0 3 51 60 5 119
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Table 4(a) (Cont'd)

Principal Jobs i the Industry orabove | than 10yeurs | than years | than 3yeurs | Tyear | USpeciied | Totl
3. Beauty Centre, Health Centre & Spa (Cont')
733 Administrative Staff 0 26 84 415 89 183 797
734 Receptionist 37 0 29 430 327 278 1,101
831 Medical Personnel 0 18 10 128 16 12 184
Sub-total 330 1,157 5,110 7,725 1,798 4,001 20,121
Percentage by Relevant Years of Experience (Total: 20,121) 1.6% 5.8% 25.4% 38.4% 8.9% 19.9% 100.0%
4. Hairdressing Salon
141 Director / General Manager 2 7 1 0 0 14 24
142 Chief Shop Manager / Operation Manager 8 49 26 10 0 6 99
241 Art Director 3 0 47 0 0 12 62
242 Technical Director 3 0 0 0 0 4 7
441 Senior Hair Stylist 52 57 159 42 0 92 402
541 Hair Stylist 28 139 3,530 2,427 576 1,095 7,795
542 Technician (perm and color) 0 5 23 28 45 87 188
543 Manicurist / Pedicurist 0 2 74 1 8 4 89
544 Nail Artist 2 2 12 2 0 0 18
641 Hairdressing Assistant 0 0 25 792 1,745 490 3,052
741 Administrative Staff 0 0 1 87 14 6 108
742 Receptionist 0 0 0 170 196 63 429
Sub-total 98 261 3,898 3,559 2,584 1,873 12,273
Percentage by Relevant Years of Experience (Total: 12,273) 0.8% 2.1% 31.8% 29.0% 21.1% 15.3% 100.0%
5. Cosmetic Product Company - Wholesale, Import & Export
151 Director / General Manager 112 92 10 5 0 18 237
152 Brand / Sales / Marketing Director/ Manager 55 128 268 10 0 58 519
351 Product / Technical Manager 1 95 4 0 0 19 119
352 Sales / Marketing Officer 0 132 193 344 19 469 1,157
353 Trainer 0 6 38 0 0 0 44
451 Technical Adviser 0 0 17 60 0 8 85
452 Sales Representative 0 0 156 1,178 129 160 1,623
751 Marketing Assistant 0 0 0 106 4 0 110
752 Promoter 0 0 0 380 0 180 560
753 Administrative Staff 0 0 57 403 64 126 650
754 Receptionist 0 0 0 15 57 0 72
Sub-total 168 453 743 2,501 273 1,038 5,176
Percentage by Relevant Years of Experience (Total: 5,176) 3.2% 8.8% 14.4% 48.3% 5.3% 20.1% 100.0%
6. Cosmetic Product Company - Retail
161 Director / General Manager 24 28 0 0 0 8 60
162 Corporate & Brand Image Sales Director / Manager 4 6 0 0 0 28 38
163 Chief Shop Manager / Operation Manager 7 68 16 0 0 26 117
361 Marketing Manager 2 22 45 37 0 44 150
362 Product / Technical Manager 1 24 31 0 0 6 62
363 Sales / Marketing Officer 0 65 50 280 0 103 498
364 Trainer 0 23 27 0 0 27 77
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Table 4(a) (Cont'd)

o oot et | it s it | o
6. Cosmetic Product Company - Retail (Cont')
365 Buying Officer 0 0 29 44 0 25 98
366 Shop Manager / Supervisor 59 280 485 185 1 298 1,308
461 Technical Adviser 0 0 34 5 0 0 39
561 Beauty Adviser (Counter) 0 0 546 3,467 998 1,979 6,990
562 Hair Care Advisor 0 0 0 0 321 5 326
563 Make-up Artist 0 0 3 6 0 28 37
761 Marketing Assistant 0 0 0 24 1 12 37
762 Promoter 0 0 178 204 51 33 466
763 Administrative Staff 0 0 12 203 177 16 408
764 Receptionist 0 0 2 41 18 46 107
Sub-total 97 516 1,458 4,496 1,567 2,684 10,818
Percentage by Relevant Years of Experience (Total: 10,818) 0.9% 4.8% 13.5% 41.6% 14.5% 24.8% 100.0%
7. Nail Salon
171 Director / General Manager 4 2 0 0 0 0 6
172 Chief Shop Manager / Operation Manager 0 14 13 0 0 0 27
471 Nail Consultant (Fingernail / Toenail) 0 0 4 18 0 0 22
571 Manicurist / Pedicurist 0 0 0 185 0 0 185
572 Nail Artist 0 0 0 311 273 37 621
574 Junior Nail Technician (Fingernail / Toenail) 0 0 0 22 0 0 22
771 Administrative Staff 0 0 0 4 0 4 8
772 Receptionist 0 0 0 0 4 0 4
Sub-total 4 16 17 540 277 41 895
Percentage by Relevant Years of Experience (Total: 895) 0.4% 1.8% 1.9% 60.3% 30.9% 4.6% 100.0%
Total 703 2,435 11,342 18,873 6,501 9,690 49,544
Percentage by Relevant Years of Experience (Total: 49,544) 1.4% 4.9% 22.9% 38.1% 13.1% 19.6% 100.0%
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Table 4(b): Actual Relevant Years of Working Expeience of Direct Employees by Sector

Principal Jobs i the Industry orabove | than 10yeurs | than  years | than 3yeurs | Tyear | USpeciied | Totl
1. Beauty & Hairdressing School
111 Director / Principal (School) 6 1 0 0 0 7 14
211 Senior Tutor / Senior Instructor - Beauty Care and Hairdressing 6 2 8 0 0 9 25
411 Tutor / Instructor - Beauty Care 8 23 37 0 0 18 86
412 Tutor / Instructor - Hairdressing 5 1 10 0 0 1 17
414 Assistant Tutor / Instructor - Hairdressing 0 0 1 0 0 0 1
711 Administrative Staff 3 2 14 10 0 6 35
712 Receptionist 1 3 2 1 0 3 10
Sub-total 29 32 72 11 0 44 188
Percentage by Relevant Years of Experience (Total: 188) 15.4% 17.0% 38.3% 5.9% 0.0% 23.4% 100.0%
2. Make-up & Nail School
121 Director / Principal (School) 1 2 0 0 0 1 4
221 Senior Tutor / Senior Instructor - Make-up and Nail 9 1 0 0 0 0 10
421 Tutor / Instructor — Make-up 12 17 6 0 0 0 35
422 Tutor / Instructor - Nail 0 6 1 0 0 0 7
423 Assistant Tutor / Instructor - Make-up 0 0 0 7 0 0 7
721 Administrative Staff 2 1 1 1 0 0 5
722 Receptionist 0 0 5 0 0 0 5
Sub-total 24 27 13 8 0 1 73
Percentage by Relevant Years of Experience (Total: 73) 32.9% 37.0% 17.8% 11.0% 0.0% 1.4% 100.0%
3. Beauty Centre / Health Centre & Spa
131 Director / General Manager 100 74 5 0 0 21 200
132 Chief Shop Manager / Operation Manager 281 234 132 0 0 321 968
133 Brand/Sales/Marketing Director / Manager 61 63 19 1 0 43 187
331 Sales / Marketing Officer 45 52 90 38 4 45 274
431 Senior Beautician 243 227 137 81 0 328 1,016
432 Senior Make-up Artist 4 49 3 0 0 13 69
433 Slimming Consultant 1 37 13 0 0 136 187
531 Beautician 2,516 1,859 3,093 1,880 36 1,376 10,760
532 Assistant to Medical Practitioner (Beauty Care) 0 13 46 22 0 0 81
533 Make-up Artist 20 33 86 111 0 75 325
534 Body Therapist 110 157 370 429 0 543 1,609
535 Manicurist / Pedicurist 1 0 58 6 0 66 131
536 Nail Artist 0 0 30 59 0 8 97
537 Slimming Therapist 38 3 95 263 3 226 628
538 Beauty Consultant 30 116 327 233 0 448 1,154
631 Beauty Assistant 0 0 29 93 65 19 206
731 Marketing Assistant 0 1 0 16 0 11 28
732 Promoter 0 3 0 111 0 5 119
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Table 4(b) (Cont'd)

Principal Jobs i the Industry orabove | than 10yeurs | than years | than 3yeurs | Tyear | USpeciied | Totl
3. Beauty Centre, Health Centre & Spa (Cont')
733 Administrative Staff 0 37 134 399 0 227 797
734 Receptionist 37 11 120 608 0 325 1,101
831 Medical Personnel 52 100 4 15 1 12 184
Sub-total 3,539 3,069 4,791 4,365 109 4,248 20,121
Percentage by Relevant Years of Experience (Total: 20,121) 17.6% 15.3% 23.8% 21.7% 0.5% 21.1% 100.0%
4. Hairdressing Salon
141 Director / General Manager 5 5 1 0 0 13 24
142 Chief Shop Manager / Operation Manager 38 48 1 10 0 2 99
241 Art Director 38 0 14 0 0 10 62
242 Technical Director 3 0 0 0 0 4 7
441 Senior Hair Stylist 259 39 9 20 0 75 402
541 Hair Stylist 2,963 1,969 1,408 643 0 812 7,795
542 Technician (perm and color) 25 20 24 24 0 95 188
543 Manicurist / Pedicurist 4 60 18 1 0 6 89
544 Nail Artist 2 12 0 2 0 2 18
641 Hairdressing Assistant 141 136 498 1,490 357 430 3,052
741 Administrative Staff 3 0 79 18 0 8 108
742 Receptionist 13 4 115 194 31 72 429
Sub-total 3,494 2,293 2,167 2,402 388 1,529 12,273
Percentage by Relevant Years of Experience (Total: 12,273) 28.5% 18.7% 17.7% 19.6% 3.2% 12.5% 100.0%
5. Cosmetic Product Company - Wholesale, Import & Export
151 Director / General Manager 199 25 0 0 0 13 237
152 Brand / Sales / Marketing Director/ Manager 165 233 68 0 0 53 519
351 Product / Technical Manager 23 73 4 0 0 19 119
352 Sales / Marketing Officer 92 126 466 0 4 469 1,157
353 Trainer 0 20 24 0 0 0 44
451 Technical Adviser 0 16 41 20 0 8 85
452 Sales Representative 107 136 527 624 29 200 1,623
751 Marketing Assistant 0 0 50 60 0 0 110
752 Promoter 0 0 247 133 0 180 560
753 Administrative Staff 33 106 121 304 0 86 650
754 Receptionist 0 0 11 56 5 0 72
Sub-total 619 735 1,559 1,197 38 1,028 5,176
Percentage by Relevant Years of Experience (Total: 5,176) 12.0% 14.2% 30.1% 23.1% 0.7% 19.9% 100.0%
6. Cosmetic Product Company - Retail
161 Director / General Manager 49 3 0 0 0 8 60
162 Corporate & Brand Image Sales Director / Manager 4 6 0 0 0 28 38
163 Chief Shop Manager / Operation Manager 32 44 15 0 0 26 117
361 Marketing Manager 24 27 55 0 0 44 150
362 Product / Technical Manager 51 0 5 0 0 6 62
363 Sales / Marketing Officer 55 115 91 109 0 128 498
364 Trainer 24 4 23 0 0 26 77
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Table 4(b) (Cont'd)

o oot et | it s it | o
6. Cosmetic Product Company - Retail (Cont')
365 Buying Officer 0 3 46 24 0 25 98
366 Shop Manager / Supervisor 71 376 495 0 1 365 1,308
461 Technical Adviser 0 1 35 3 0 0 39
561 Beauty Adviser (Counter) 198 104 839 3,344 506 1,999 6,990
562 Hair Care Advisor 5 0 30 290 1 0 326
563 Make-up Artist 0 0 3 6 0 28 37
761 Marketing Assistant 0 0 0 25 0 12 37
762 Promoter 0 57 148 100 0 161 466
763 Administrative Staff 5 26 12 238 101 26 408
764 Receptionist 0 18 13 30 0 46 107
Sub-total 518 784 1,810 4,169 609 2,928 10,818
Percentage by Relevant Years of Experience (Total: 10,818) 4.8% 7.2% 16.7% 38.5% 5.6% 27.1% 100.0%
7. Nail Salon
171 Director / General Manager 4 2 0 0 0 0 6
172 Chief Shop Manager / Operation Manager 8 2 13 0 0 4 27
471 Nail Consultant (Fingernail / Toenail) 0 4 0 18 0 0 22
571 Manicurist / Pedicurist 0 0 0 185 0 0 185
572 Nail Artist 37 57 446 44 0 37 621
574 Junior Nail Technician (Fingernail / Toenail) 0 0 0 22 0 0 22
771 Administrative Staff 0 0 0 4 0 4 8
772 Receptionist 0 0 0 4 0 0 4
Sub-total 49 65 459 271 0 45 895
Percentage by Relevant Years of Experience (Total: 895) 5.5% 7.3% 51.3% 30.9% 0.0% 5.0% 100.0%
Total 8,272 7,005 10,871 12,429 1,144 9,823 49,544
Percentage by Relevant Years of Experience (Total: 49,544) 16.7% 14.1% 21.9% 25.1% 2.3% 19.8% 100.0%
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Table 5(a): Preferred Vocational Qualification of Direct Employees by Sector

Manager / Officer / Tradesman / Total
Sector Preferred Vocational Qualification of Employees Technologist | Technician Semi-skilled @-9
(a) (b) (©)
1. Beauty & Hairdressing School
Certificates of National Occupation Qualifications of the Mainland 1 0 0 1
Certificates of trade tests issued by the Beauty Care and Hairdressing Training Board,
VTC:
* Beautician 4 5 1 10
* Make-up Artist 2 2 0 4
« Intense Pulsed Light (IPL) Equipment Operator 1 1 0 2
* Hairdresser 1 1 1 3
Certificates of Skills Upgrading Scheme / Employees Retraining Board 3 2 1 6
Certificates of local professional / recognized training courses / qualifications 2 3 1 6
Certificates of international professional / recognized training courses 6 7 3 16
Sub-total 20 21 7 48
2. Make-up & Nail School
Certificates of National Occupation Qualifications of the Mainland 0 0 0 0
Certificates of trade tests issued by the Beauty Care and Hairdressing Training Board,
VTC:
* Beautician 0 0 0 0
* Make-up Artist 1 1 0 2
« Intense Pulsed Light (IPL) Equipment Operator 0 0 0 0
* Hairdresser 0 0 0 0
Certificates of Skills Upgrading Scheme / Employees Retraining Board 1 2 0 3
Certificates of local professional / recognized training courses / qualifications 2 1 0 3
Certificates of international professional / recognized training courses 4 4 2 10
Sub-total 8 8 2 18
3. Beauty Centre, Health Centre & Spa
Certificates of National Occupation Qualifications of the Mainland 54 13 207 274
Certificates of trade tests issued by the Beauty Care and Hairdressing Training Board,
VTC:
* Beautician 189 158 760 1,107
* Make-up Artist 0 8 45 53
« Intense Pulsed Light (IPL) Equipment Operator 67 46 116 229
* Hairdresser 0 0 0 0
Certificates of Skills Upgrading Scheme / Employees Retraining Board 138 226 593 957
Certificates of local professional / recognized training courses / qualifications 108 100 122 330
Certificates of international professional / recognized training courses 461 605 1,207 2,273
Sub-total 1,017 1,156 3,050 5,223
4. Hairdressing Salon
Certificates of National Occupation Qualifications of the Mainland 25 9 9 43
Certificates of trade tests issued by the Beauty Care and Hairdressing Training Board,
VTC:
* Beautician 0 0 10 10
* Make-up Artist 1 0 1 2
« Intense Pulsed Light (IPL) Equipment Operator 0 0 0 0
* Hairdresser 51 43 241 335
Certificates of Skills Upgrading Scheme / Employees Retraining Board 56 57 271 384
Certificates of local professional / recognized training courses / qualifications 11 2 47 60
Certificates of international professional / recognized training courses 38 29 149 216
Sub-total 182 140 728 1,050
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Table 5(a) (Cont'd)

Manager / Officer / Tradesman / Total
Sector Preferred Vocational Qualification of Employees Technologist | Technician Semi-skilled @-9
(a) (b) (©)
5. Product Company - Wholesale, Import & Export
Certificates of National Occupation Qualifications of the Mainland 2 0 0 2
Certificates of trade tests issued by the Beauty Care and Hairdressing Training Board,
VTC:
* Beautician 0 46 0 46
* Make-up Artist 0 0 0 0
« Intense Pulsed Light (IPL) Equipment Operator 0 0 0 0
* Hairdresser 0 0 0 0
Certificates of Skills Upgrading Scheme / Employees Retraining Board 0 41 2 43
Certificates of local professional / recognized training courses / qualifications 0 0 4 4
Certificates of international professional / recognized training courses 56 46 15 117
Sub-total 58 133 21 212
6. Product Company - Retail
Certificates of National Occupation Qualifications of the Mainland 40 21 22 83
Certificates of trade tests issued by the Beauty Care and Hairdressing Training Board,
VTC:
* Beautician 2 21 21 44
* Make-up Artist 8 8 7 23
« Intense Pulsed Light (IPL) Equipment Operator 0 0 0 0
* Hairdresser 0 0 0 0
Certificates of Skills Upgrading Scheme / Employees Retraining Board 1 1 3 5
Certificates of local professional / recognized training courses / qualifications 21 2 3 26
Certificates of international professional / recognized training courses 1 3 67 71
Sub-total 73 56 123 252
7. Nail Salon
Certificates of National Occupation Qualifications of the Mainland 0 0 37 37
Certificates of trade tests issued by the Beauty Care and Hairdressing Training Board,
VTC:
* Beautician 0 0 0 0
* Make-up Artist 0 0 0 0
« Intense Pulsed Light (IPL) Equipment Operator 0 0 0 0
* Hairdresser 0 0 0 0
Certificates of Skills Upgrading Scheme / Employees Retraining Board 37 37 74 148
Certificates of local professional / recognized training courses / qualifications 2 2 2 6
Certificates of international professional / recognized training courses 1 1 38 40
Sub-total 40 40 151 231
8. Others (Including Bridal Salon and Television & Entertainment Company)
Certificates of National Occupation Qualifications of the Mainland 1 1 1 3
Certificates of trade tests issued by the Beauty Care and Hairdressing Training Board,
VTC:
* Beautician 1 1 2 4
* Make-up Artist 1 1 2 4
« Intense Pulsed Light (IPL) Equipment Operator 0 0 0 0
* Hairdresser 1 1 2 4
Certificates of Skills Upgrading Scheme / Employees Retraining Board 0 0 0 0
Certificates of local professional / recognized training courses / qualifications 2 2 2 6
Certificates of international professional / recognized training courses 1 1 2 4
Sub-total 7 7 11 25
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Table 5(a) (Cont'd)

Manager / Officer / Tradesman / Total
Sector Preferred Vocational Qualification of Employees Technologist | Technician Semi-skilled @-9o
(@) (b) ()
Total:

Certificates of National Occupation Qualifications of the Mainland 123 44 276 443
Certificates of trade tests issued by the Beauty Care and Hairdressing Training Board,
VTC:
* Beautician 196 231 794 1,221
* Make-up Artist 13 20 55 88
« Intense Pulsed Light (IPL) Equipment Operator 68 47 116 231
* Hairdresser 53 45 244 342
Certificates of Skills Upgrading Scheme / Employees Retraining Board 236 366 944 1.546
Certificates of local professional / recognized training courses / qualifications 148 112 181 441
Certificates of international professional / recognized training courses 568 696 1,483 2,747
Total: 1,405 1,561 4,093 7,059
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Table 5(b): Present Vocational Qualification Employees Have Acquired by Sector

Manager / Officer / Tradesman / Total
Sector Preferred Vocational Qualification of Employees Technologist | Technician Semi-skilled @-9
(a) (b) (©)
1. Beauty & Hairdressing School
Certificates of National Occupation Qualifications of the Mainland 1 1 0 2
Certificates of trade tests issued by the Beauty Care and Hairdressing Training Board,
VTC:
* Beautician 1 2 0 3
* Make-up Artist 1 1 0 2
« Intense Pulsed Light (IPL) Equipment Operator 1 1 0 2
* Hairdresser 0 0 0 0
Certificates of Skills Upgrading Scheme / Employees Retraining Board 0 0 0 0
Certificates of local professional / recognized training courses / qualifications 1 2 0 3
Certificates of international professional / recognized training courses 7 9 0 16
Sub-total 12 16 0 28
2. Make-up & Nail School
Certificates of National Occupation Qualifications of the Mainland 0 0 0 0
Certificates of trade tests issued by the Beauty Care and Hairdressing Training Board,
VTC:
* Beautician 0 0 0 0
* Make-up Artist 0 0 0 0
« Intense Pulsed Light (IPL) Equipment Operator 0 0 0 0
* Hairdresser 0 0 0 0
Certificates of Skills Upgrading Scheme / Employees Retraining Board 0 0 0 0
Certificates of local professional / recognized training courses / qualifications 1 4 0 5
Certificates of international professional / recognized training courses 4 6 2 12
Sub-total 5 10 2 17
3. Beauty Centre, Health Centre & Spa
Certificates of National Occupation Qualifications of the Mainland 21 43 415 479
Certificates of trade tests issued by the Beauty Care and Hairdressing Training Board,
VTC:
* Beautician 66 47 686 799
* Make-up Artist 13 7 0 20
« Intense Pulsed Light (IPL) Equipment Operator 29 7 86 122
* Hairdresser 0 0 0 0
Certificates of Skills Upgrading Scheme / Employees Retraining Board 51 52 266 369
Certificates of local professional / recognized training courses / qualifications 102 17 294 413
Certificates of international professional / recognized training courses 183 219 1,592 1,994
Sub-total 465 392 3,339 4,196
4. Hairdressing Salon
Certificates of National Occupation Qualifications of the Mainland 25 0 70 95
Certificates of trade tests issued by the Beauty Care and Hairdressing Training Board,
VTC:
* Beautician 0 0 20 20
* Make-up Artist 0 0 0 0
« Intense Pulsed Light (IPL) Equipment Operator 0 0 0 0
* Hairdresser 14 40 310 364
Certificates of Skills Upgrading Scheme / Employees Retraining Board 4 9 224 237
Certificates of local professional / recognized training courses / qualifications 1 2 191 194
Certificates of international professional / recognized training courses 39 16 283 338
Sub-total 83 67 1,098 1,248
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Table 5(b) (Cont'd)

Manager / Officer / Tradesman / Total
Sector Preferred Vocational Qualification of Employees Technologist | Technician Semi-skilled @-9
(a) (b) (©)
5. Product Company - Wholesale, Import & Export
Certificates of National Occupation Qualifications of the Mainland 0 0 0 0
Certificates of trade tests issued by the Beauty Care and Hairdressing Training Board,
VTC:
* Beautician 0 7 0 7
* Make-up Artist 0 0 0 0
« Intense Pulsed Light (IPL) Equipment Operator 0 0 0 0
* Hairdresser 0 0 0 0
Certificates of Skills Upgrading Scheme / Employees Retraining Board 0 0 0 0
Certificates of local professional / recognized training courses / qualifications 1 1 4 6
Certificates of international professional / recognized training courses 15 50 14 79
Sub-total 16 58 18 92
6. Product Company - Retail
Certificates of National Occupation Qualifications of the Mainland 0 1 1 2
Certificates of trade tests issued by the Beauty Care and Hairdressing Training Board,
VTC:
* Beautician 1 27 21 49
* Make-up Artist 8 8 7 23
« Intense Pulsed Light (IPL) Equipment Operator 0 1 1 2
* Hairdresser 0 0 0 0
Certificates of Skills Upgrading Scheme / Employees Retraining Board 0 0 2 2
Certificates of local professional / recognized training courses / qualifications 1 2 28 31
Certificates of international professional / recognized training courses 0 28 68 96
Sub-total 10 67 128 205
7. Nail Salon
Certificates of National Occupation Qualifications of the Mainland 0 0 37 37
Certificates of trade tests issued by the Beauty Care and Hairdressing Training Board,
VTC:
* Beautician 0 0 0 0
* Make-up Artist 0 0 0 0
« Intense Pulsed Light (IPL) Equipment Operator 0 0 0 0
* Hairdresser 0 0 0 0
Certificates of Skills Upgrading Scheme / Employees Retraining Board 0 0 38 38
Certificates of local professional / recognized training courses / qualifications 6 2 40 48
Certificates of international professional / recognized training courses 1 1 76 78
Sub-total 7 3 191 201
8. Others (Including Bridal Salon and Television & Entertainment Company)
Certificates of National Occupation Qualifications of the Mainland 1 2 0 3
Certificates of trade tests issued by the Beauty Care and Hairdressing Training Board,
VTC:
* Beautician 1 1 2 4
* Make-up Artist 0 1 0 1
« Intense Pulsed Light (IPL) Equipment Operator 1 0 1 2
* Hairdresser 0 1 1 2
Certificates of Skills Upgrading Scheme / Employees Retraining Board 0 0 0 0
Certificates of local professional / recognized training courses / qualifications 1 1 1 3
Certificates of international professional / recognized training courses 1 2 3 6
Sub-total 5 8 8 21
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Table 5(b) (Cont'd)

Manager / Officer / Tradesman / Total
Sector Preferred Vocational Qualification of Employees Technologist | Technician Semi-skilled @-9o
() (b) ()
Total:

Certificates of National Occupation Qualifications of the Mainland 48 47 523 618
Certificates of trade tests issued by the Beauty Care and Hairdressing Training Board,
VTC:
* Beautician 69 84 729 882
* Make-up Artist 22 17 7 46
« Intense Pulsed Light (IPL) Equipment Operator 31 9 88 128
* Hairdresser 14 41 311 366
Certificates of Skills Upgrading Scheme / Employees Retraining Board 55 61 530 646
Certificates of local professional / recognized training courses / qualifications 114 31 558 703
Certificates of international professional / recognized training courses 250 331 2,038 2,619
Total: 603 621 4,784 6,008
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Table 6: Types of Training Needs for Employees in the Next 12 Months by Sector

Sector Areas of Training Manager | Technologist | Officer I Trad Semi-skilled | Total
1. Beauty & Hairdressing School
General Management Skills
PrinFiPle of Management (e..g. Prf)t?lem Solving, 5 1 | | 0 0 5
Decision Making, Leadership, Crisis Management)
Human Resource Management 1 1 1 0 0 0 3
Marketing Management 2 1 1 1 0 0 5
Quality Management 1 1 1 0 0 0 3
Others 0 0 0 0 0 0 0
Sub-total (a) 6 4 4 2 0 0 16
Generic Skills
Customer Services 0 0 0 1 1 1 3
Complaints Handling 0 0 0 1 1 1 3
Sales & Marketing 0 0 0 1 1 1 3
Stores Operations 0 0 0 1 1 1 3
Others 0 1 0 2 0 0 3
Sub-total (b) 0 1 0 6 4 4 15
Language Skills
Putonghua 1 1 1 2 2 2 9
Written Chinese 1 1 1 2 2 2 9
Written English 1 1 1 2 2 2 9
Spoken English 1 1 1 2 2 2 9
Others 0 0 0 0 0 0 0
Sub-total (¢) 4 4 4 8 8 8 36
Total (a-c) 10 el 8 16 12 12 67
2. Make-up & Nail School
General Management Skills
Prin'ci.ple of Managemem (e..g. Prf)b.lem Solving, 0 0 0 0 0 0 0
Decision Making, Leadership, Crisis Management)
Human Resource Management 0 0 0 0 0 0 0
Marketing Management 0 0 0 0 0 0 0
Quality Management 0 0 0 0 0 0 0
Others 0 0 0 0 0 0 0
Sub-total (a) 0 0 0 0 0 0 0
Generic Skills
Customer Services 0 0 0 0 0 0 0
Complaints Handling 0 0 0 0 0 0 0
Sales & Marketing 0 1 0 1 0 0 2
Stores Operations 0 0 0 0 0 0 0
Others 1 0 0 1 0 0 2
Sub-total (b) 1 1 0 2 0 0 4
Language Skills
Putonghua 0 0 0 0 0 0 0
Written Chinese 0 0 0 0 0 0 0
Written English 0 0 0 0 0 0 0
Spoken English 0 0 0 0 0 0 0
Others 0 0 0 0 0 0 0
Sub-total (c) 0 0 0 0 0 0 0
Total (a-c) 1 1 0 2 0 0 4
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Table 6 (Cont'd)

Sector Areas of Training Manager hnol Officer | Tech Trad Semi-skilled | Total
3. Beauty Centre, Health Centre & Spa
General Management Skills
Decson Mildng. Leadesip,Cres Mamgemen) | 4% sl I 18 5| e
Human Resource Management 458 399 400 37 0 0 1,294
Marketing Management 457 399 400 74 37 0 1,367
Quality Management 525 450 451 101 64 64 1,655
Others 0 0 0 0 0 0 0
Sub-total (a) 1,928 1,656 1,660 267 119 69 5,699
Generic Skills
Customer Services 503 464 468 566 777 552 3,330
Complaints Handling 510 463 465 495 538 475 2,946
Sales & Marketing 519 477 481 561 623 514 3,175
Stores Operations 498 434 436 482 595 448 2,893
Others 12 0 1 53 155 2 223
Sub-total (b) 2,042 1,838 1,851 2,157 2,688 1,991 12,567
Language Skills
Putonghua 358 329 329 348 405 364 2,133
Written Chinese 298 282 283 309 320 307 1,799
Written English 315 283 283 314 345 323 1,863
Spoken English 410 379 379 386 421 405 2,380
Others 0 0 0 0 0 0 0
Sub-total (¢c) 1,381 1,273 1,274 1,357 1,491 1,399 8,175
Total (a-c) 5,351 4,767 4,785 3,781 4,298 3,459 26,441
4. Hairdressing Salon
General Management Skills
. . .

Decon Maldng. Lendeship, Cros Managemen) | © o | e ) 0 0 "
Human Resource Management 67 56 46 1 1 0 171
Marketing Management 57 55 45 0 0 0 157
Quality Management 67 65 55 0 1 0 188
Others 0 0 0 0 0 0 0
Sub-total (a) 254 236 195 1 2 0 688
Generic Skills
Customer Services 103 105 104 111 254 253 930
Complaints Handling 96 104 104 105 133 157 699
Sales & Marketing 86 94 104 95 131 156 666
Stores Operations 85 94 94 94 205 179 751
Others 15 2 0 9 95 95 216
Sub-total (b) 385 399 406 414 818 840 3,262
Language Skills
Putonghua 68 68 67 70 72 74 419
Written Chinese 45 36 26 27 27 27 188
Written English 45 36 26 26 26 26 185
Spoken English 70 70 69 82 85 87 463
Others 0 0 0 0 0 0 0
Sub-total (c) 228 210 188 205 210 214 1,255
Total (a-c) 867 845 789 620 1,030 1,054 5,205
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Table 6 (Cont'd)

Sector Areas of Training Manager hnol Officer 1 Trad Semi-skilled | Total
5. Product Company - Wholesale, Import & Export
General Management Skills
Desson Mking, Leadrsin, Crvs Mamagemeny | S R 0 0 128
Human Resource Management 42 40 42 0 0 0 124
Marketing Management 55 40 42 0 0 0 137
Quality Management 42 40 42 0 0 0 124
Others 0 0 0 0 0 0 0
Sub-total (a) 183 160 169 1 0 0 513
Generic Skills
Customer Services 68 52 71 118 69 52 430
Complaints Handling 44 40 44 85 39 39 291
Sales & Marketing 58 40 59 105 46 39 347
Stores Operations 54 40 44 83 49 39 309
Others 10 5 9 10 14 0 48
Sub-total (b) 234 177 227 401 217 169 1,425
Language Skills
Putonghua 1 0 1 40 39 39 120
Written Chinese 0 0 0 39 39 39 117
Written English 0 0 0 39 39 39 117
Spoken English 0 0 1 40 39 39 119
Others 0 0 0 1 0 0 1
Sub-total (c) 1 0 2 159 156 156 474
Total (a - c) 418 337 398 561 373 325 2,412
6. Product Company - Retail
General Management Skills
. . .

Decion Maling. Lendeship,Cres Mammgemen) | % 0 | o 1 o | m
Human Resource Management 77 70 72 0 0 0 219
Marketing Management 96 89 89 19 19 0 312
Quality Management 110 110 113 20 41 20 414
Others 0 0 0 0 0 0 0
Sub-total (a) 382 359 367 39 79 20 1,246
Generic Skills
Customer Services 103 79 179 114 183 133 791
Complaints Handling 91 78 109 90 117 108 593
Sales & Marketing 101 78 153 113 178 133 756
Stores Operations 92 78 113 89 112 108 592
Others 1 0 36 1 10 0 48
Sub-total (b) 388 313 590 407 600 482 2,780
Language Skills
Putonghua 34 27 34 53 64 52 264
Written Chinese 27 20 27 45 52 45 216
Written English 46 39 48 64 71 45 313
Spoken English 46 39 46 65 76 64 336
Others 0 0 25 0 1 0 26
Sub-total (c) 153 125 180 227 264 206 1,155
Total (a-c) 923 797 1,137 673 943 708 5,181
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Table 6 (Cont'd)

Sector Areas of Training Manager | Technologist | Officer | Technici: Trad Semi-skilled | Total
7. Nail Salon
General Management Skills
Prin'ci.ple of Managemem (e..g. Prf)b.lem Solving, 0 0 0 0 0 0 0
Decision Making, Leadership, Crisis Management)
Human Resource Management 0 0 0 0 0 0 0
Marketing Management 1 0 0 0 0 0 1
Quality Management 0 0 0 0 0 0 0
Others 0 0 0 0 0 0 0
Sub-total (a) 1 0 0 0 0 0 1
Generic Skills
Customer Services 38 38 38 37 38 37 226
Complaints Handling 0 0 0 0 1 0 1
Sales & Marketing 0 0 0 0 0 0 0
Stores Operations 0 0 0 0 0 0 0
Others 0 0 0 0 0 0 0
Sub-total (b) 38 38 38 37 39 37 227
Language Skills
Putonghua 0 0 0 0 0 0 0
Written Chinese 0 0 0 0 0 0 0
Written English 0 0 0 0 0 0 0
Spoken English 0 0 0 0 0 0 0
Others 0 0 0 0 0 0 0
Sub-total (c) 0 0 0 0 0 0 0
Total (a - c) 39 38 38 37 39 37 228
8. Others (Including Bridal Salon and Television & Entertainment Company)
General Management Skills
PrinFiPle of Management (e..g. Prf)t?lem Solving, 5 5 5 | 0 0 16
Decision Making, Leadership, Crisis Management)
Human Resource Management 5 4 5 0 0 0 14
Marketing Management 5 5 5 0 0 0 15
Quality Management 5 5 5 1 0 0 16
Others 0 0 0 0 0 0 0
Sub-total (a) 20 19 20 2 0 0 61
Generic Skills
Customer Services 5 5 5 5 4 4 28
Complaints Handling 5 5 5 5 4 4 28
Sales & Marketing 5 5 5 5 4 4 28
Stores Operations 5 5 5 5 4 4 28
Others 1 0 0 0 1 0 2
Sub-total (b) 21 20 20 20 17 16 114
Language Skills
Putonghua 1 1 1 1 0 0 4
Written Chinese 1 1 1 1 0 0 4
Written English 1 1 1 0 0 0 3
Spoken English 1 1 1 0 0 0 3
Others 0 0 0 0 0 0 0
Sub-total (c) 4 4 4 2 0 0 14
Total (a-c) 45 43 44 24 17 16 189
Total 7,654 6,837 7,199 5,714 6,712 5,611 39,727
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Table 7(a): Reasons of Recruitment Difficulties in the Past 12 Months by Sector

Manager/ Officer / Tradesman / Total
Sector Reasons Technologist Technici Semi-skilled (ao :)
(a) (b) ()
1. Beauty & Hairdressing School
Insufficient Trained / Qualified Manpower in Related Disciplines 0 0 0 0
Lack of Candidates with Relevant Experiences 0 0 0 0
High Expectation on Working Conditions / Remuneration Package from 0 1 0 1
Candidates
Long Working Hours 0 0 0 0
Long Apprentice/ On-the-job Training Period 0 0 0 0
Relative Hard Work 0 1 0 1
Low Status 0 0 0 0
Limitation of Career Path 0 0 0 0
More Choices in the Job Market with the Implementation of Minimum Wage 0 0 0 0
Extention of Free Education Entitlement Deferred Junior Level Employees
. 0 0 0 0
Starting to Work
Young People with Higher Education Level have More Choices in the Job
0 0 0 0
Market
Others 0 0 0 0
Sub-total 0 2 0 2
2. Make-up & Nail School
Insufficient Trained / Qualified Manpower in Related Disciplines 0 0 0 0
Lack of Candidates with Relevant Experiences 0 0 2 2
High Expectation on Working Conditions / Remuneration Package from 0 0 2 2
Recruits
Long Working Hours 0 0 0 0
Long Apprentice/ On-the-job Training Period 0 0 0 0
Relative Hard Work 0 0 0 0
Low Status 0 0 0 0
Limitation of Career Path 0 0 0 0
More Choices in the Job Market with the Implementation of Minimum Wage 0 0 0 0
Extention of Free Education Entitlement Deferred Junior Level Employees
. 0 0 0 0
Starting to Work
Young People with Higher Education Level have More Choices in the Job
0 0 0 0
Market
Others 0 0 0 0
Sub-total 0 0 4 4
3. Beauty Centre, Health Centre & Spa
Insufficient Trained / Qualified Manpower in Related Disciplines 19 20 100 139
Lack of Candidates with Relevant Experiences 6 94 297 397
High l'ixpeclalmn on Working Conditions / Remuneration Package from ) 39 523 614
Recruits
Long Working Hours 0 13 124 137
Long Apprentice/ On-the-job Training Period 0 0 2 2
Relative Hard Work 4 0 131 135
Low Status 0 0 59 59
Limitation of Career Path 0 0 49 49
More Choices in the Job Market with the Implementation of Minimum Wage 0 13 120 133
Extention of Free Education Entitlement Deferred Junior Level Employees
. 0 0 7 7
Starting to Work
Young People with Higher Education Level have More Choices in the Job
6 0 23 29
Market
Others 4 0 151 155
Sub-total 41 229 1,586 1,856
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Table 7(a) (Cont'd)

Manager/ Officer / Tradesman / Total
Sector Reasons Technologist Technici Semi-skilled (ao :)
(a) (b) ()
4. Hairdressing Salon
Insufficient Trained / Qualified Manpower in Related Disciplines 0 11 414 425
Lack of Candidates with Relevant Experiences 0 13 235 248
High l'ixpeclalmn on Working Conditions / Remuneration Package from 0 0 253 253
Recruits
Long Working Hours 0 0 137 137
Long Apprentice/ On-the-job Training Period 0 0 6 6
Relative Hard Work 0 0 356 356
Low Status 0 1 35 36
Limitation of Career Path 0 0 33 33
More Choices in the Job Market with the Implementation of Minimum Wage 0 0 279 279
Extention of Free Education Entitlement Deferred Junior Level Employees
. 0 0 28 28
Starting to Work
Young People with Higher Education Level have More Choices in the Job
0 2 114 116
Market
Others 0 0 24 24
Sub-total 0 27 1,914 1,941
5. Product Company - Wholesale, Import & Export
Insufficient Trained / Qualified Manpower in Related Disciplines 0 5 0 5
Lack of Candidates with Relevant Experiences 0 12 4 16
High Expectation on Working Conditions / Remuneration Package from
R 0 22 12 34
Recruits
Long Working Hours 0 0 0 0
Long Apprentice/ On-the-job Training Period 0 0 0 0
Relative Hard Work 0 5 0 5
Low Status 0 0 0 0
Limitation of Career Path 0 0 0 0
More Choices in the Job Market with the Implementation of Minimum Wage 0 22 12 34
Extention of Free Education Entitlement Deferred Junior Level Employees
. 0 0 0 0
Starting to Work
Young People with Higher Education Level have More Choices in the Job
0 17 16 33
Market
Others 0 4 2 6
Sub-total 0 87 46 133
6. Product Company - Retail
Insufficient Trained / Qualified Manpower in Related Disciplines 0 9 24 33
Lack of Candidates with Relevant Experiences 0 3 81 84
High Expectation on Working Conditions / Remuneration Package from
R 0 2 92 94
Recruits
Long Working Hours 0 7 2 9
Long Apprentice/ On-the-job Training Period 0 0 0 0
Relative Hard Work 0 1 11 12
Low Status 0 0 0 0
Limitation of Career Path 0 0 1 1
More Choices in the Job Market with the Implementation of Minimum Wage 0 0 8 8
Extention of Free Education Entitlement Deferred Junior Level Employees
. 0 0 19 19
Starting to Work
Young People with Higher Education Level have More Choices in the Job
0 0 27 27
Market
Others 0 0 13 13
Sub-total 0 22 278 300
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Table 7(a) (Cont'd)

Manager/ Officer / Tradesman / Total
Sector Reasons Technologist Technici Semi-skilled (ao :)
(a) (b) (¢)
7. Nail Salon
Insufficient Trained / Qualified Manpower in Related Disciplines 0 0 0 0
Lack of Candidates with Relevant Experiences 0 0 7 7
High Expectation on Working Conditions / Remuneration Package from 0 0 17 17
Recruits
Long Working Hours 0 0 13 13
Long Apprentice/ On-the-job Training Period 0 0 0 0
Relative Hard Work 0 0 13 13
Low Status 0 0 0 0
Limitation of Career Path 0 0 0 0
More Choices in the Job Market with the Implementation of Minimum Wage 0 0 0 0
Extention of Free Education Entitlement Deferred Junior Level Employees
. 0 0 0 0
Starting to Work
Young People with Higher Education Level have More Choices in the Job
0 0 0 0
Market
Others 0 0 1 1
Sub-total 0 0 51 51
8. Others (Including Bridal Salon and Television & Entertainment Company)
Insufficient Trained / Qualified Manpower in Related Disciplines 0 0 1 1
Lack of Candidates with Relevant Experiences 0 0 2 2
High Expectation on Working Conditions / Remuneration Package from 0 0 0 0
Recruits
Long Working Hours 0 0 0 0
Long Apprentice/ On-the-job Training Period 0 0 0 0
Relative Hard Work 0 0 0 0
Low Status 0 0 0 0
Limitation of Career Path 0 0 0 0
More Choices in the Job Market with the Implementation of Minimum Wage 0 0 0 0
Extention of Free Education Entitlement Deferred Junior Level Employees
. 0 0 0 0
Starting to Work
Young People with Higher Education Level have More Choices in the Job
0 0 0 0
Market
Others 0 0 0 0
Sub-total 0 0 3 3
9. All Sectors
Insufficient Trained / Qualified Manpower in Related Disciplines 19 45 539 603
Lack of Candidates with Relevant Experiences 6 122 628 756
High l'ixpeclalmn on Working Conditions / Remuneration Package from ) 114 899 1,015
Recruits
Long Working Hours 0 20 276 296
Long Apprentice/ On-the-job Training Period 0 0 8 8
Relative Hard Work 4 7 511 522
Low Status 0 1 94 95
Limitation of Career Path 0 0 83 83
More Choices in the Job Market with the Implementation of Minimum Wage 0 35 419 454
Extention of Free Education Entitlement Deferred Junior Level Employees
. 0 0 54 54
Starting to Work
Young People with Higher Education Level have More Choices in the Job 6 19 180 205
Market
Others 4 4 191 199
Total 41 367 3,882 4,290
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Table 7(b): Difficulties Encountered in Recruitment in the Past 12 Months by Sector

No Recruitment Unspecified/
Sector Yes No Nor Tried to P Total
. Refusal
Recruit

1. Beauty & Hairdressing School 1 5 19 4 29
2. Make-up & Nail School 2 1 13 0 16
3. Beauty Centre, Health Centre & Spa 805 174 2,960 97 4,036
4. Hairdressing Salon 776 149 2,255 367 3,547
5. Product Company - Wholesale, Import & Export 44 66 967 86 1,163
6. Product Company - Retail 128 60 644 12 844
7. Nail Salon 20 2 217 37 276
8. Others (Including Bridal Salon and Television & Entertainment Company) 2 1 39 3 45
Total 1,778 458 7,114 606 9,956
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Table 8(a): Number of Employees Left in the Past 12 Months by Sector

Sector

Number of employees left in the past 12 months

Manager /

Officer /

Tradesman /

Technologist | Technician | Semi-skilled :‘O_til)
(a) (b) (©)

1. Beauty & Hairdressing School 1 12 0 13
2. Make-up & Nail School 0 1 2 3
3. Beauty Centre, Health Centre & Spa 67 187 3,665 3,919
4. Hairdressing Salon 0 2 3,775 3,777
5. Product Company - Wholesale, Import & Export 22 434 78 534
6. Product Company - Retail 0 160 923 1,083
7. Nail Salon 0 0 39 39
8. Others (Including Bridal Salon and Television & Entertainment Company) 0 0 4 4
Total 90 796 8,486 9,372
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Table 8(b): Number of Recruits in the Past 12 Months by Sector

Sector

Total number of recruits

Total number of recruits have performed
services related duties in their last jobs

Manager/ Officer/ |Tradesman/ Manager/ Officer/ |Tradesman/
Technologist | Technician | Semi-skilled | Subtotal | Technologist | Technician | Semi-skilled | Subtotal
(a) (b) (©) (a-¢) (d) () U] -9
1. Beauty & Hairdressing School 13 19 0 32 1 1 0 2
2. Make-up & Nail School 0 1 2 3 0 1 2 3
3. Beauty Centre, Health Centre & Spa 68 168 2,806 3,042 44 148 2,053 2,245
4. Hairdressing Salon 0 2 2,772 2,774 0 2 1,653 1,655
5. Product Company - Wholesale, Import 2 135 53 414 16 230 53 304
& Export
6. Product Company - Retail 0 144 741 885 0 139 539 678
7. Nail Salon 0 0 31 31 0 0 31 31
8. Other§ (‘Includlng Brl.dal Salon and 0 3 ) 5 0 3 ) 5
Television & Entertainment Company)
Total 102 672 6,412 7,186 61 524 4,338 4,923
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Table 9: Number of Companies in the Industry by Employment Size by Sector

Sector Number of Employees Number of Companies
1. Beauty & Hairdressing School
1--4 13
5--9 7
10 -- 19 6
20 -- 49 2
50 --99 0
100 -- 199 0
200 or above 1
Sub-total 29
2. Make-up & Nail School
1--4 6
5--9 1
10-- 19 2
20 -- 49 3
50 --99 0
100 -- 199 1
200 or above 3
Sub-total 16
3. Beauty Centre, Health Centre & Spa
1--4 3313
5--9 385
10-- 19 193
20 -- 49 97
50 --99 16
100 -- 199 20
200 or above 12
Sub-total 4,036
4. Hairdressing Salon
1--4 2,661
5--9 630
10-- 19 172
20 --49 75
50 --99 6
100 -- 199 2
200 or above 1
Sub-total 3,547
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Table 9 (Cont'd)

Sector

Number of Employees

Number of Companies

5. Product Company - Wholesale, Import & Export

1--4 935
5.-9 110
10--19 54
20 -- 49 41
50 -- 99 13
100 -- 199 1
200 or above 9
Sub-total 1,163
6. Product Company - Retail
1--4 619
5--9 105
10-- 19 48
20 -- 49 22
50 --99 17
100 -- 199 16
200 or above 17
Sub-total 844
7. Nail Salon
1--4 186
5--9 51
10-- 19 34
20 -- 49 4
50 -- 99 1
100 -- 199 0
200 or above 0
Sub-total 276
8. Others (Including Bridal Salon and Television & Entertainment Company)
1--4 16
5--9 10
10 -- 19 6
20 -- 49 2
50--99 0
100 -- 199 2
200 or above 9
Sub-total 45
Total 9,956
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Table 10: Number of Technical and Non-technical Employees by Company Size by Sector

Sector Number of Employees Non-technical Manpower Technical Manpower Total
(€] (b) (2) + (b)
1. Beauty & Hairdressing School
1--4 1 23 24
5--9 3 27 30
10--19 4 47 51
20 --49 0 30 30
50 --99 0 0 0
100 -- 199 0 0 0
200 or above 0 1 1
Sub-total 8 128 136
2. Make-up & Nail School
1--4 0 13 13
5--9 0 4 4
10-- 19 8 9 17
20 --49 10 36 46
50--99 0 0 0
100 -- 199 0 15 15
200 or above 0 1 1
Sub-total 18 78 96
3. Beauty Centre, Health Centre & Spa
1--4 0 6,118 6,118
5--9 119 2,168 2,287
10--19 140 2,036 2,176
20 --49 227 2,471 2,698
50 --99 141 890 1,031
100 -- 199 193 2,416 2,609
200 or above 1,395 3,638 5,033
Sub-total 2,215 19,737 21,952
4. Hairdressing Salon
1--4 25 4,922 4,947
5--9 30 3,503 3,533
10-- 19 14 1,625 1,639
20 --49 51 1,790 1,841
50--99 44 257 301
100 -- 199 33 255 288
200 or above 0 1 1
Sub-total 197 12,353 12,550
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Table 10 (Cont'd)

Sector Number of Employees Non-technical Manpower Technical Manpower Total
(a) (b) (a) + (b)
5. Product Company - Wholesale, Import & Export
1--4 85 1,983 2,068
5--9 225 466 691
10--19 175 495 670
20 --49 352 729 1,081
50 --99 352 509 861
100 -- 199 176 4 180
200 or above 1,034 1,371 2,405
Sub-total 2,399 5,557 7,956
6. Product Company - Retail
1--4 0 939 939
5--9 120 573 693
10--19 102 600 702
20--49 65 532 597
50--99 72 1,000 1,072
100 -- 199 662 1,524 2,186
200 or above 4,402 5,404 9,806
Sub-total 5,423 10,572 15,995
7. Nail Salon
1--4 0 149 149
5--9 13 281 294
10--19 4 282 286
20 --49 0 150 150
50 --99 8 44 52
100 -- 199 0 0 0
200 or above 0 0 0
Sub-total 25 906 931
8. Others (Including Bridal Salon and
Television & Entertainment Company)
1--4 0 13 13
5.9 0 6 6
10--19 0 6 6
20 --49 0 6 6
50 --99 0 0 0
100 -- 199 0 38 38
200 or above 0 144 144
Sub-total 0 213 213
Total 10,285 49,544 59,829
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Table 11: Response Analysis of the 2016 Manpower Survey

1. 2. 3. 4. 5. 6. 7. 8.
All Branch* | Hairdressing | Beauty Shops | Wholesales and | Retail of | Athletic | Beauty Wedding | Entertainment
Salon Import / Export| Cosmetics | Institutes | Schools | Photographic | Companies & Total
of Cosmetics, Stores Services Education
Result Perfumes Institutions
Closed 2 14 0 2 0 2 0 0 20
Duplication 1 0 0 0 0 1 0 0 2
Merged 2 14 0 1 0 0 0 0 17
Moved, address cannot be located / 5 19 7 5 0 4 0 0 40
untraceable
Non-contact 12 36 11 18 0 3 3 0 83
Not engaged in specific trade 1 1 6 7 0 10 0 0 25
No technical manpower 0 3 0 1 0 14 27 1 46
Not yet start operation 2 2 2 2 0 3 0 0 11
Partial response 24 23 3 6 0 3 0 3 62
Refusal 4 16 5 4 3 3 0 0 35
Registered office / corresponding 5 9 5 0 0 1 3 0 20
address
Response 217 214 57 60 4 47 15 2 616
Temporary ceased 6 19 5 5 0 5 1 1 42
Vacant 0 1 0 0 0 0 0 0 1
Total 278 371 101 111 7 96 49 7 1,020

*Branch: Random sampling of registered companies from the database of the Census and Statistics Department.
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10.

11.

12.

13.

14.

Appendix 1

Beauty Care and Hairdressing Training Board
Terms of Reference

To determine the manpower demand of the industry, including the collection and
analysis of relevant manpower and student/trainee statistics and information on
socio-economic, technological and labour market developments.

To assess and review whether the manpower supply for the industry matches with the
manpower demand.

To recommend to the Vocational Training Council the development of vocational
education and training facilities to meet the assessed manpower demand.

To advise the Hong Kong Institute of Vocational Education (IVE) and Pro-Act
Training & Development Centres on the direction and strategic development of their
programmes in the relevant disciplines.

To advise on the course planning curriculum development and quality assurance
systems of the IVE and Pro-Act Training & Development Centres.

To prescribe job specifications for the principal jobs in the industry defining the skills,
knowledge and training required.

To advise on training programmes for the principal jobs in the industry specifying the
time a trainee needs to spend on each skill element.

To tender advice in respect of skill assessments, trade tests and certification for
in-service workers, apprentices and trainees, for the purpose of ascertaining that the
specified skill standards have been attained.

To advise on the conduct of skill competitions in key trades in the industry for the
promotion of vocational education and training as well as participation in
international competitions.

To liaise with relevant bodies, including employers, employers’ associations, trade
unions, professional institutions, training and educational institutions and government
departments, on matters pertaining to the development and promotion of vocational
education and training in the industry.

To organize seminars/conferences/symposia on vocational education and training for
the industry.

To advise on the publicity relating to the activities of the Training Board and relevant
vocational education and training programmes of VTC.

To submit to the Council an annual report on the Training Board’s work and its
recommendations on the strategies for programmes in the relevant disciplines.

To undertake any other functions delegated by the Council in accordance with Section
7 of the Vocational Training Council Ordinance.
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Appendix 2
Beauty Care and Hairdressing Training Board

Membership List

Chairman

Mr PANG Kam-chiu

Vice-chairman

Ms YANG Hui-chun, Juliana
Members

Ms CHAN Mei-heung, Sindy

Ms CHAN Sau-yee, Angela

Ms Liza CHEUNG

Mr Orpheus CHOY

Ms CHU Chi-ping, Candy

Mr HO Shiu-chung, Joseph

Ms HUI Wai-fung, Amy

Mr LAU Ka-lok

Ms LAU Yuk-tong, April

Ms LEE Chun-fong, Fanny

Ms LI Yuk-mei

Ms LUK Wai-fong, Shelly

Mr NG Koon-ting, Ray

Ms PONG Lai-hung, Ruby

Ms PUN Pui-fun, Elsa

Mr TANG Wai, William

Mr WONG Kwok-wah, Thomas

Ms Wong Siu-ying, Vajra
Commissioner for Labour (or his representative)
Consumer Council (or his representative)

Executive Director of the Vocational Training Council

Secretary

Ms KWAN Ying, Maggie
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Appendix 3

Working Party on Manpower Survey
Membership List

Convenor

Mr HO Shiu-chung, Joseph

Members

Ms Liza CHEUNG
Mr Orpheus CHOY
Ms HUI Wai-fung, Amy

Mr LAU Ka-lok

Mr TANG Wai, William
Ms WONG Siu-ying, Vajra
Ms NG Sin-han, Doris

Mr IP Sai-hung, Nelson

In Attendance

Representative of the Census and Statistics Department

Secretary

Ms KWAN Ying, Maggie
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Vocational Training Council B % 7l 4 /5
Headquarters (Industry Partnership) #3# 5E& (1T ¥ & 1F)
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www.vtc.edu.hk
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Appendix 4

Vocational Training Council B 234 &

Headquarters (Industry Partnership) # B & (TS5 1)

30F, Billion Plaza Il, 10 Cheung Yue Street, Cheung Sha Wan, Kowloon, Hong Kong
ERNERDEBRMEF L0 EREFE2H301

www.vtc.edu.hk

(1) in BH/1/2 (2016)

23 February 2016

Dear Sir/Madam,
The 2016 Manpower Survey of the
Beauty Care, Hairdressing and Cosmetics Sector

I am writing to solicit your cooperation in the 2016 Manpower Survey, conducted by the Beauty Care and
Hairdressing Training Board (BHTB) of the Vocational Training Council.

The Beauty Care and Hairdressing Training Board is appointed by the Chief Executive of the Hong Kong
Special Administrative Region (HKSAR) to be responsible for training matters in the beauty care and hairdressing field. To
enable it to assess the manpower situation of the sector and formulate training plans, the Training Board has been conducting
manpower surveys on a biennial basis. Data of the 2016 Manpower Survey will be collected as at 17 January 2016.

Over the past years, the manpower survey findings were widely used by employers and training institutions as
reference materials for formulating their manpower and business plans.  Your participation in the survey is important to its
success and I sincerely hope that the survey will provide you with the relevant manpower statistics to assist in the formulation
of your company’s human resources development plans and strategies.

I enclose one copy each of the Survey Questionnaire, Explanatory Notes and Job Descriptions of Principal Jobs
for your reference and completion. During the survey period between March to May 2016, an officer of the Census and
Statistics Department (C&SD) will contact your office. The officer will assist in the completion of the questionnaire, if
necessary, and collect the questionnaire for processing.

I wish to assure you that the information collected will be handled in strict confidence and will be published
only in the form of statistical summaries without reference to individual organizations. May I also draw your kind attention
to the fact that the HKSAR may use the data collected from this survey to assist in the formulation of manpower development
policies. For compliance with the Privacy Ordinance, we wish to solicit your explicit consent for us to share our data with
the HKSAR for the specific purpose of government’s manpower planning and training, with the understanding that
confidentiality will again be strictly observed.

The Manpower Survey Report will be uploaded onto the VTC website at http://bhtb.vtc.edu.hk. Kindly
provide us with your e-mail address in the enclosed questionnaire and you will be informed of the release of the Survey
Report in due course.

Thank you for your kind participation and contribution to the Beauty Care, Hairdressing and Cosmetics Sector.
Should you have any queries in connection with the survey, please contact the Manpower Statistics Section of the C&SD by
telephoning 2116 8324.

Yours faithfully,

: — 5

(PANG Kam-chiu)
Chairman
Beauty Care and Hairdressing Training Board
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10

11

12

13

14

15

16

17

18

19

20

21

22

23

24

25

26

27

28

29

30

31

32

33

34

35

Questionnaire (Part 1)

AER (E—E)

Sheet

)

Principal Job

7

(8)

Direct Employees
asat17.1.2016
(exclude trainees)
117.1.2016 Y

E RS (ZlERI)

Job Title
HRee

Rec.
Type|

Job Code
R AReE

Income
Code
WA
EeL

Number

N

©

Number of
Part-time
Employees
asat
17.1.2016

£17.1.2016 11y
e 1
A

(D)

Number of
Freelancers
as at
17.1.2016

£17.1.2016 11y
Bl A+
N

(E)
Forecast
Number of
Employees
as at
17.1.2017
(exclude
trainees)

£17.1.2017 1
(VN3
CZIFERRIM)

(]
Number of
Vacancies

as at
17.1.2016
(exclude
trainees)

£17.1.2016 11y
CZIEERSM)

(G)
Number of
Trainees
as at
17.1.2016

1£17.1.2016 1y
A%
IV

H)
Actual
Level of

Education

REHA
HERE

(see
Column L)
(R LD

U]
Preferred
Level of
Education

REHAH
HERE
(see

Column L)
(R LD

V]
Actual
Years of
Experience|

REHA
HRHER

(see
Column L)
(R LR

(K)
Preferred
Years of

Experience|

REHA
HHRHFE
(see

Column L)
(R LR

11

12-15

16-19

20-23

24-27

28-30

31-33

34

35

36

37

L
Please use the follow Codes for Column
(8). (H), (1), (9) and (K).

SIS - HAB) ~ (H) ~ ()~ ()
Be (K) iR -

(i) Column (B) : Please base on the following
appropriate code numbers, enter the
average monthly income range of the
employee(s) after probation period. The
monthly income should include basic
salary, overtime pay, other allowances,
commission and bonus.

(B) il - 54 NHI4R%HE - R (g REUH
&P HUARMER - THEHUA
BUFEJEHT ~ M TR ~ ARG
s R AEAL -

Average Monthly Income
Income Range Code
P H AR W Agmek

under $8,001 DL T 1
$8,001 - $10,000 2
$10,001 - $13,000 3
$13,001 - $16,000 4
$16,001 - $20,000 5
$20,001 - $30,000 6
over $30,000 DL | 7

(ii) Column (H) & (1) : Please base on the
following appropriate code number, enter
the actual education level of the employees
and the minimum education level which an
employer prefers his employees to have
respectively.

(H) RO = 554 FHI4mSE > o BIEA
EEHANHERE kETLHEREER
AEALERE -

Education Level Education Level Code
HERY BERE RS
Postgraduate 1
WoEkE

First degree

I 2
BB fy
Sub-degree 3
Al
Senior Secondary 4
IS
Junior Secondary 5
RN
Other Professional qualifications 8
HAHEE

(iii) Column (J) & (K) : Please base on the
following appropriate code numbers, enter
the actual and preferred years of experience
respectively.

() B (K) il © 358 T HI4RSE - 2 RIEA

IR EHA R EAHEBEE -
Actual/ Preferred Experience
Years of Experience Code

A EANMHBER FHRE

10 years or more 1
FERLLE
6 years to less than 10 years 2

NEEFFLUT

3 years to less than 6 years 3
SEENEMUT

1 year to less than 3 years 4
—FEEZEDT

Less than 1 year 5
—ELT
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2016 Manpower Survey of the Beauty Care, Hairdressing and Cosmetics Industry
2016 H£ER ~ EERbHmEANTTHE

Questionnaire (Part 1)

HAER BZED)

FOR OFFICIAL USE ONLY

ILREREES
Est. No.
ER No.
Present / Preferred Vocational Qualification
BERE HEAREER
1. Present Vocational Qualification

B RIA R AR

Please tick the vocational qualification which employees have acquired in a particular job level in your company.
(You may wish to tick more than 1 box for each job level.)

SR EERI N S RS HBRA R HBRCE &8 - (B TS E T L o)

Manager / Officer / Tradesman /
Vocational Qualifications Technologist Technician Semi-skilled
HEEERS K Fh Tt FlfE BT HRGRR T
i. Certificates of National Occupation Qualifications |:| |:| |:|
of the Mainland 8 9 10

BIRMEEE (FRESE) &5

ii. Certificates of trade tests issued by the
Beauty Care and Hairdressing Training Board,
Vocational Training Council

W1 E R E e S B G R RE N R &

® Beautician
EA5HT

® Make-up Artist
{Litififi

® [ntense Pulsed Light (IPL) Equipment Operator
IR E LR ERE R

® Hairdresser
SZRUfH

iii. Certificates of Skills Upgrading Scheme /
Employees Retraining Board

T EMERE R B R

BI:I 8|:| :D :D .':I:I
ED uD ;D GD SD
NN

iv. Certificates of local professional / recognized |:| |:|
training courses / qualifications 26 21 28
(e.g. Recognition of Prior Learning under Qualifications Framework, VVocational Assessment
please specify):

Hr A B SRR LB
(PIANFYEEEAE TR, SHERRE TRl - 5551W)

v. Certificates of international professional / |:| I:l
recognized training courses (please specify): 29 30
FA R RIS E (Y1) ¢

gl

For Offical Use Only

B RS CT L] || ||

32 33 34

35
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Preferred VVocational Qualification
e B HABCEE

Please tick the vocational qualification which your company prefers an employee has acquired in a particular job
level. (You may wish to tick more than 1 box for each job level.)

BRI RSB HE AR AR - (ER B —IHEL L <)

Manager / Officer / Tradesman/
Vocational Qualifications Technologist Technician Semi-skilled
EE & s st TSR T RS T

i.  Certificates of National Occupation Qualifications |:| I:l |:|

of the Mainland 36 37 38

BIRBEAER (RAEEE) &5

ii. Certificates of trade tests issued by the
Beauty Care and Hairdressing Training Board,
Vocational Training Council

Bt SRR ARG B SR AE AR E

® Beautician
FEAAM

® Make-up Artist
{Littfifi

® Intense Pulsed Light (IPL) Equipment Operator
EERED RS IREE

® Hairdresser
SZRIfH

iii. Certificates of Skills Upgrading Scheme /
Employees Retraining Board

FREfE TR E e AT EsfiEss &

ED al:l aD sl:l $D
sl:l gD gl:l aD gl:l
aD ‘3|:| *:D tl:l *:D

iv. Certificates of local professional / recognized |:| |:|
training courses / qualifications 54 55 56
(e.g. Recognition of Prior Learning under Qualifications Framework, VVocational Assessment
please specify):

HAit A EE RS A
(BN E AR TR, HERE skl - 55519) ¢

v. Certificates of international professional / |:| |:| |:|

recognized training courses (please specify): 57 58 59

FArEpR M ESE SRR (GEYI)

For Offical Use Only

IR || || ||

60 61 62

63
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I1.  Manpower Training and Development Plan

ANF85E b sk st

3. What types of training you think the personnel in the beauty care, hairdressing & cosmetics industry needs to enhance
their skills in the next 12 months (18.1.2016 - 17.1. 2017)? (You may wish to choose more than one type of training.)
FEARAAZ{# H A (18.1.2016 - 17.1. 2017) » & Tl REEFEEE R ALt (e 58 B /AR Z RS 2
(TR —THEC A BB < )

Manager Technologist Officer Technician Tradesman Semi-skilled

) FeHm F1E Filr & E A = O
General Management skills
—RE AR
i.  Principal of management |:| |:| |:| |:| |:| |:|

64 65 66 67 68 69

(e.g. problem solving, decision making,
leadership, crisis management)
EEIRRE (MIRRTRE ~ AR
SHELARE N EREEE)

ii. Human resource management |:| |:| |:| |:| |:| |:|
AHEE 70 71 72 73 74 75

iii. Marketing management |:| |:| |:| |:| |:| |:|
AR 76 77 78 79 80 81

iv. Quality management |:| |:| |:| |:| |:| I:l
BB 82 83 84 85 86 87

v. Others (please specify): |:| |:| |:| |:| |:| |:|
88 89 20 o1 92 93

HoAtr GERID ¢

Generic skills

IR RE

i.  Customer services |:| |:| |:| |:| |:| |:|
BRI 94 95 96 97 98 99

ii. Complaints handling |:| |:| |:| |:| |:| |:|
PRI TS 100 101 102 103 104 105

iii. Sales & marketing |:| |:| |:| |:| |:| |:|
S R T TS 106 107 108 109 110 111

iv. Stores operations |:| |:| |:| |:| |:| |:|
JE SR T 112 113 114 115 116 117

v. Others (please specify): |:| |:| |:| |:| |:| |:|

118 119 120 121 122 123

HoAr GERID ¢

Language skills

FERERE

i Putonghua [ ] L1 [ L1 [ [ ]
jéflzi%%‘ﬁ 124 125 126 127 128 129

ii. Written Chinese |:| |:| |:| |:| |:| I:l
E'j X%%E‘E 130 131 132 133 134 135

iii. Written English ] ] ] [] [ ] [ ]
%X%%ﬁ% 136 137 138 139 140 141

iv. Spoken English [] (1 1 I O [
BT @2 143 a4 145 146 47

v. Others (please specify):
Fft, (F5R8H)

[]
[]
[]
[]
[]
[]

H
IS
&
=
I
o
=
Q
o
=
a
-
N
a1
~
=
a1
@

For Offical Use Only
i

L
L
C
L
C
L
C

154 155 156 157 158 159 160
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I11. Employee Leaving the Company

YN S

4. The total number of employees left the company in the past 12 months (18.1.2015 - 17.1.2016).
#B75+ —{EH A (18.1.2015 - 17.1. 2016 ) Bfehkr1 g £ A -

Manager / Technologist Officer / Technician Tradesman / Semi-skilled
s g i FEEFHTE B/ T
161 164 167

IV. Recruitment

il

5. Please state the number of recruits of your company in the past 12 months (18.1.2015 - 17.1. 2016).
YIRS R+ (8 H A (18.1.2015 - 17.1. 2016) IS E A -

Manager / Officer / Tradesman /
Technologist Technician Semi-skilled
sty ST FEARME TR T
i.  Total number of recruits | | | | | | | | | | | |
Z}%{j{{:{]ﬂ%)\ﬁ 170 173 176

ii. Number of recruits who have performed | | | | | | | | | | | |
beauty care, hairdressing & cosmetics services related duties in their 179 182 185
last jobs from item (i) above

BT - ABRATRIE SR E =52 R bl AR R Ay A

V. Recruitment Problems

BRI

6. Did your company encounter any difficulties in recruitment of beauty care, hairdressing and cosmetics
personnel at various job levels in the past year (18.1.2015 - 17.1. 2016)?

FAREE R R+ E A A (18.1.2015 - 17.1. 2016) FEFARS SR B 52 S (Ll dnsife Sk R A R E 7

Yes No No recruitment nor tried to recruit
(please go to Q.7)
B GHEETE) REIFFEATHE

7
[]
189

188

For Offical Use Only

BRSERLE || L | | | L |

191 192 193 194 195

208



Please choose the possible reasons for encountering recruitment difficulties.
(You may tick more than 1 box for each job level).

BB TR NEY RN o (R B E—THE L L )

Manager / Officer /
Technologist Technician
sty ST T/ i E

i. Insufficient trained / qualified manpower
in related disciplines 196 197

= BARRHRISE, E A A IR

ii. Lack of candidates with relevant experiences

= ELAHRE A BRI & 199 200

iii. High expectation on working conditions /
remuneration package from candidates

SKEEEBIRS R B2k S

N
o
R
N
=1
@®

iv. Long working hours
TAERFf 2 &

[]

N
o
a

[]

V. Long apprentice/ on-the-job training period
BB/ TERRELIN e R

N
o
@

vi. Relative hard work

BR(SEREY R

N
=
ey

vii. Low status

BTN

[

N
=
~

L]
] 8] ] ] o]

viii. Limitation of career path

SRR RRTRAVER

N
~
]

iX. More choices in the job market with the implementation of minimum wage
AR TEAV BT 0 T 1735

N
N
=

220

X. Extention of free education entitlement deferred junior level employees starting to work

FRARHEAFER THE 8 THIARER

223 224
xi. Young people with higher education level have more choices in the job market

A ER SRR AA RS BRry B

226 227
xii. Others (please specify):
HoAth GEERLEA) 28 20

Tradesman /
Semi-skilled

[ AW S an

198

N N
o =]
J;D HD

N N N N N
[ [ = = <]
© = @ S <

N
N
N

N N N
W N N
= @ ar

For Offical Use Only

B RS CT || || || ||

232 233 234 235

L

236

End of questionnaire. Thank you for your cooperation.

&5 SHEE
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AN
Appendix 6

2016 Manpower Survey of the Beauty Care, Hairdressing and Cosmetics Industry

ZO—RNEEF - FZEAMASREANHE

Explanatory Notes

i 5

Questionnaire (Part I)

FHER (B 7)

1.

Please complete all columns (‘A’ to ‘K”) of the questionnaire which are applicable to
your business sector and insert a zero (0) in any column which is not. Please refer to
the information as at 17.1.2016.

AEERN (A) 2 (K) B - 0 EA - FFE (0) 7797 - EHE ZERGF 2 2016
15 17 HERERHEZ

Column *A’ - Titles of Principal Jobs in the Beauty Care,
Hairdressing and Cosmetics Industry

(A) B8 — =& ~ 252 Kbt T SR 4

Some of the job titles in Appendix may not be the same as those used in your
organisation. Please classify an employee according to his/her major duty and supply
the required information if the jobs have similar or related functions.

Pt P2 PO 30 5 el T BE S S S AR PITER FH Y 2 - 55 B TIOR3 PN I Y
WEARAT > ATGUEARIE RS - AR (R B RV L ERE 0 - WML ATR &R -

Column *B’ - Total Monthly Income Range of Direct Employees (excluding trainees)

(B) i — E#E(EEEHAUA CZIllEFRIL)

Please enter in this column the appropriate code number showing the average monthly
income range after probation period for the employee(s). The total monthly income
should include basic salary, overtime pay, other allowances, commission and bonus. If
there is more than one employee doing the same job, please enter the code of the average
monthly income for the 12 months prior to the survey.

s tE A e B U B R P9 AW AE S AVERTE - T B HUA L BFEEHT - Al T
TEEAL ~ ARG ~ e R ACEL - A — R BIEERE —BRAL - 55 LRl
| {8 H az B8 e B9 H WA SRR -

Average Monthly Income
Income Range Codeu
PR H U IEE LA T

Under $8,001 LR
$8,001 - $10,000
$10,001 - $13,000
$13,001 - $16,000
$16,001 - $20,000
$20,001 - $30,000
Over $30,000 DL

~NOo OB wWw N -
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Column ‘B’ - Number of Direct Employees (excluding trainees) (as at 17.1.2016)
(B) i — (f£2016 4F 1 H 17 HAY) HEEE AE CZHI[EERIN)

‘Employees’ refer to those working full-time under the payroll of the organisation.
These include proprietors, partners and sales working full-time for the organisation.
This definition also applies to ‘employee (s) ’ appearing in other parts of the
questionnaire.

"B A R EREAN SR TENZH AR AP EEEEEN 2B TIER
T EBAREFER - AEHERAMM T I TBE , —5 > EFRIRE -

Column “C’ - Number of Part-time Employees (as at 17.1.2016)
(C) i — ({F 2016 1 H 17 HAY) FEEEA 1 A

‘Part-time Employees’ refer to those working part-time under the payroll of the
organisation. These include proprietors, partners and sales working part-time for the
organisation. This definition also applies to ‘part-time employee (s) ’ appearing in
other parts of the questionnaire.

"FERA L IR IR L IER 2 AR - KR aiEE R A SRRy
HE - AR ARBEE - EiHERIMMTTHIRN "HEBEAL, —5 > EFIR
EE

Column ‘D’ - Number of Freelancers (as at 17.1.2016)
(D) f# — (F£2016 F1 H 17 HHY) EHHBEA+ A%

‘Freelancers’ refer to those providing services on appointment basis and not under the
payroll of the organisation. This definition also applies to ‘freelancer (s) ’ appearing in
other parts of the questionnaire.

"HHBEAL ) EIEE R M SRR R RS IRB I L - FEHE
RHEMMTTHIRR " HEBAL ) —5 > EFIRE -

Column ‘E’ - Forecast of Number Employed 12 Months from Now (excluding trainees)

(E) M — FHETT (8 A& e 8 AB (2RI

The forecast of number employed means the number of employees the organisation will
be employing 12 months from now (as at 17.1.2017). The number given could be
more/less than that in column “B’ if an expansion/contraction is expected.

et EE ABFE B - @ He (£ 2017 4 1 H 17 H) #9EEAE - WfdEt
SES T ATRE R ki - IERIPTER B E S Y D (B) M -

Column “F’ - Number of Vacancies (as at 17.1.2016)
(F) H — (£ 2016 £ 1 H 17 HAY) ZEHEHE

‘Vacancies’ refer to those unfilled, immediately available job openings for which the
organisation is actively trying to recruit personnel.

"ZERRER ) IR ZE o AL Z AR IE RS A\ SR
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9. Column ‘G’ - Number of Trainees (as at 17.1.2016)
(G) fifl — (£ 2016 1 A 17 HHY) =ZFIE ANH

Please fill in the total number of trainees undergoing training / apprentices.
SHE B IEAT R SR e B B AEAEEL -

10. Column ‘H’ & ‘I’ — Actual and Preferred Level of Education of Employees
(H) Kz () e —(&ERA (g IS E 8 T HAEEE

Please enter in column (H) & (1) the appropriate code number showing actual education
level of the employees and the minimum education level which an employer prefers
his/her employees to have respectively.
s NdmsE > Rk R B AN B EEE e EIE e B HANE AR EEE
EA (H) ko (DR -

Education Level

BEREE

Postgraduate
AT

First degree
B

Sub-degree
RIEEAL

Senior Secondary

e

Junior Secondary
IRk

Others
At

Details
it HH

Higher degrees (e.g. master degrees) or equivalent
E 2 (AEEE2AL) - SEEREEE

First degree or equivalent
B2 EFAEEE

Associate Degree, Higher Diploma, Professional
Diploma, Higher Certificate or equivalent

RISt~ SECUE ~ FHEIUE ~ S8EEE » BiH
FHEEE

Secondary 4-6, Diploma, Hong Kong Diploma of
Secondary Education (HKDSE), Diploma of
Vocational Education/Foundation Diploma/Yi Ji
Diploma or equivalent

U~ s RN~ SO BRSSO
RS SR EESUR FESUEIRE > 2iE
FHAERE

Secondary 1-3 or equivalent

— - h =R = SESERERE

5

Other professional qualifications

HAM FHIE AL

212

Education Level

Code

HETR SRR
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11. Column ‘)’ & ‘K’ — Actual and Preferred Years of Relevant Experience

(0) B (K) 1 — (FEFRAR e S

Please enter in Column (J) & (K) the actual and preferred years of relevant experience
according to the following codes:

s E B3R A N EANMHRREE - & MRS REA ) K (K) A -

Actual/ Preferred Experience
Years of Experience Code
WA K EAEREEE FERIT
10 years or more 1

+HEDL

6 years to less than 10 years 2
NEETFELLT

3 years to less than 6 years 3
ZFEENRFELT

1 year to less than 3 years 4
—HERZEDT

Less than 1 year 5
—ELIF

Note: The information received will be treated in strict confidence and will be published only
in the form of statistical summaries without reference to any individual company.

it HAEEERERRE > ROSEHREE SR o WA TE S E R -
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Job Descriptions for the Principal Jobs
in the Beauty & Hairdressing Schools

IR R F RS TAFE

Code No. Job Title Job Description
Aot e TAERHE
MANAGERIAL LEVEL & A B4l
111 Director/Principal (School) |Formulates and implements educational,
administrative  and  business  development
strategies. Meets with tutors to evaluate and

ﬁfz
_DIL

SRR (R

coordinate educational programmes. Arranges
different levels of appropriate training
programmes to tutors. Establishes and
maintains relationship with professional bodies
and communities. Procures and allocates
supplies, equipment and instructional materials.

HET RIT RS > TTE R ERF R

i o BLERTERTT Z%E{E&Zfﬁi%%%&é;%
12 RS ERIZPRE BHYSIERAE - B

PR KA B O S R R (5 » STHE R o BT
FHRHAG D © RS AR

TECHNOLOGIST LEVEL $ZEhgk

211

Senior Tutor / Senior
Instructor — Beauty Care and
Hairdressing

EECERT — FEMFEE

Plans and directs training programmes.
Instructs and suggests tutors to improve teaching
methods and techniques. Conducts follow-up
studies to evaluate effectiveness of training
programmes in relation to activities of the
school.

RE e Rt E B R E A UE
£ ke J7 =0 AT SR E S A A RV B
A -
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Code No.
i

Job Title
He e

Job Description
TAESEH

TECHNICIAN LEVEL it &4k

411 Tutor / Instructor — Beauty | Conducts beauty care technique training courses.
Care Plans and supervises students’ works, tests and
evaluates students’ performance.
FERERN B BB EOITERE - REINEEEEH
{E > W SRR AR -
412 Tutor / Instructor — Conducts  hairdressing  technique  training
Hairdressing courses. Plans and supervises students’ works,
tests and evaluates students’ performance.
B Bz R EERTERE - RE B EE 5EF -
M EHZ R B FRIR
413 Assistant Tutor / Instructor — | Assists the Tutor / Instructor to conduct beauty
Beauty Care care training courses.
B S 2 A BN EEEE R A E TR -
414 Assistant Tutor / Instructor — | Assists the Tutor / Instructor to conduct

Hairdressing
B SE B2

hairdressing training courses.
UL e e e e

SUPPORTING STAFF B8 B4k

711 Administrative Staff Handles all administrative duties (including
preparation of schedules, filing and record
keeping etc).

TEE & BEEJTHNTELIE - GIAl4RHIRFHEZR
BRIRTHIEE BRI -

712 Receptionist Handles telephone enquires. Accepts
appointments arrangement.  Serves customers
and provide relevant information. Maintains

relationship with customers.
PETREE RS - [MIBE5E - EZTHLHE - B
R AR BEAHRA AR - B IR -
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Job Descriptions for the Principal Jobs
in the I\/Iake -up & Nail Schools

bt ~ 5 H B T S Y L IFER A
Code No. Job Title Job Description
Ao L TAFEREA
MANAGERIAL LEVEL & A E4%

121 Director/Principal (School) |Formulates and implements educational,
administrative  and  business  development
strategies. Meets with tutors to evaluate and
coordinate educational programmes. Arranges
different levels of appropriate training
programmes to tutors. Establishes and

ﬁfz
_DIL

SRR (R

maintains relationship with professional bodies
and communities. Procures and allocates
supplies, equipment and instructional materials.

HET RIT RS - TTE R ERF R

g o BLEATERTT Z%J{EE&ZE*%IE%&T%Z%
2 HEEMZHFEEIEIERE - BEZE
Rt R AT BRI SRR A % o BTHE S o BC P
TR - BB RBURbIR -
TECHNOLOGIST LEVEL $5£figk
221 Senior Tutor / Senior Plans and directs training programmes.
Instructor — Make-up and Instructs and suggests tutors to improve teaching
Nail methods and techniques. Conducts follow-up
studies to evaluate effectiveness of training
programmes in relation to activities of the
school
=S ERT — b 5= iJ)S’z?a%cdllﬁili”r% B R SRR
Ferg ke J7 =0 o AT SRET E S AR A BV ED
AU RS -
TECHNICIAN LEVEL #:if E4%

421 Tutor / Instructor — Make-up | Conducts make-up technique training courses.
Plans and supervises students’ works, tests and
evaluates students’ performance.

e X BIAEALFRTERE - RE B HEE 58 E -
HERREHZ BRI -
422 Tutor / Instructor — Nail Conducts nail care technique training courses.

<R

Plans and supervises students’ works, tests and
evaluates students’ performance.

P FEHEHEERE - RENEEEEH
B W EZEE B FRIR -
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Code No. Job Title Job Description
St e TFefAA
TECHNICIAN LEVEL #fiif&4K (Continued) (48)
423 Assistant Tutor / Instructor — | Assists the Tutor / Instructor to conduct make-up
Make-up training courses.
B LA T B BEN A LHLGERIE -
424 Assistant Tutor / Instructor — | Assists the Tutor / Instructor to conduct nail care

Nail
Bl 25 FH 2B

training courses.

A B AT = R R AR -

SUPPORTING STAFF ifiB/{E B4k

721 Administrative Staff Handles all administrative duties (including
preparation of schedules, filing and record
keeping etc).

fTERS S T ECLAE » Bl S %
BB KB -

722 Receptionist Handles telephone enquires. Accepts
appointments arrangement.  Serves customers
and provide relevant information. Maintains

relationship with customers.
PEIREEES o [BIBEEE B THAVELHE - B

BR R AR AR R - B IR RIS -
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Job Descriptions for the Principal Jobs
in the Beauty Centre, Health Centre & Spa

FAEBE ~ RO SRR LG
TR LI

Code No. Job Title Job Description
Aot L TAEEHA
MANAGERIAL LEVEL &2 A 24k
131 Director/General Manager Formulates and implements company policies.
Oversees and manages the operations of all the
departmental and branches in order to achieve
company objectives.
HGERsE REN ~ BB B AW T R oy ] HY
{E » DLZFIAFHYHAE -
132 Chief Shop Manager / Takes charge of the overall operations and
Operation Manager managements of stores. Supervises and
instructs staff for works completion. Carries
out company’s strategic plans. Formulates and
implements sales policies and promotion plans.
Controls operational costs.
PANTA S - g Gk AS BE/EMHESEEHE - BEEMIEEETE
B TAE o BN FIHIEEE RIS BUR - HETT K
HESHE « HEETTE ~ R EER -
133 Brand / Sales / Marketing Plans, coordinates and implements the

Director / Manager

ani, S
Rl st

organizational business development strategies
and sales plans. Establishes the organizational
branch image. Identifies potential opportunities
in order to increase business volume and market
share. Arranges sales conventions and
seminars. Prepares sales reports and reviews
sales/marketing strategies.

SR ~ TR A ST SR S R SRS R T 55
& o BIIAFmRIP S - WESEEE - DL
HEEBIRE TG AR - e g%
Kt - il Ems gt g 5
R

OFFICER LEVEL T4k

331

Sales / Marketing Officer

5 VARG

Assists the Sales/Marketing Director/Manager to
monitor sales/marketing activities.  Prepares
sales reports. Organizes sales promotion
programmes to sales persons.

WBhEE T 4EE SR ENE T
WL - wEHERE - /HHEERER
JEEE) -
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Code No.
i

Job Title
Kot

Job Description
TAEERHA

TECHNICIAN LEVEL Ffif &4k

431

Senior Beautician

SRS ek

Analyzes skin types. Recommends appropriate
beauty services and products. Provides beauty
care  services. Supervises and advises
beauticians on beauty care techniques and the
services to customers.

TINTEZRE - R RR SEA SE E AR S L
TR B REH AR - B E NI E =R
FEARTT AR B TR IR -

432

Senior Make-up Artist

SRSl

Applies appropriate cosmetics to customers.
Provides proper make-up advices. Advises
make-up artists on the application of make-up
products and its technique.
feftEem b TEE - HEEFDEEL
WA E - $5 B AL AL AN E A bl on S AL A% 552
TG o

433

Slimming Consultant

e A

Analyzes health conditions and problems based
on professional knowledge and experiences.
Recommends appropriate slimming programme.
Advises customers to build up proper life style
and suitable diets.

DA SRR, 5 &85 oy i B e R L R TR - 2
s o IV EEG ST E] - A E R B IL IR
ATEMERREE -

TRADESMAN LEVEL 7 T4k

531 Beautician Provides beauty care services including facial,
body treatments and other related treatments by
using electronic equipments, manicure, waxing
and make-up services.

SEAZYHI REEREERS - G EE - BiE
H - B T HESERARE - BH - IRE K
{ERESF -
532 Assistant to Medical Assist medical practitioners to provide different

Practitioner (Beauty Care)

B NBH(ES)

lasers / intense pulsed light / other light optics or
cosmetic treatments. Provide other beauty care
services. Perform duties assigned by medical
practitioners.

BN EsEE N BIEIT A [EROE SR FUAREDE K
BB RS A YRR - IREHMER
sEEARAS - P TESE N BPTZIRAVERS -
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Code No.
i

Job Title
Kot

Job Description
TAEERHA

TRADESMAN LEVEL £ T4} (Continued) (4&)

533

Make-up Artist

ekl

Applies cosmetics and make-up techniques in
order to meet customers’ requirements for
improved appearance.

2 B ROH R AL B AL B & i B = 4
Bl o

534

Body Therapist

TR K B e E P

Provides massage services and  body
conditioning treatments for hygienic or remedial
purposes. Uses different techniques (hands /
equipment) and care products to facilitate blood
circulation, relax muscle tension and increase
metabolism. Recommends body conditioning
treatments.

Fe Bt ERR 75 PO T B G (R FRSEERAR - A1
P F B0 ER YT ~ R s BGE B A an DA
RO o FRS AL A R AR - $R Ot B AGEE
Bk s

535

Manicurist / Pedicurist

fEFET (FEHHEH)

Removes old nail polish. Cleans, shapes and
smoothes out nails with tools. Applies clear
and colour polish.

EERTEH _ERYEE - BRiER > (ERTEE
BUHE H RS RIS E - AR R 2
E}EI °

536

Nail Artist

FREART

Provides nail painting and drawing. Applies
nail sticker and builds on three dimensional (3D)
sculptures in order to beautify nail appearance
for customers. Excludes nail and hand
conditioning treatment.

FEBEE -~ 4~ IAREN BT EESE o By
BIE R ez e SN 25 - AR
o H TR FRAR -

537

Slimming Therapist

gl

Uses equipments and products to reduce weight,
make slimming and firm up muscles on an
overall or partial basis.

M s N E M BT B EEERE ~ B
B FBRGHIRBUR

538

Beauty Consultant

SRR

Provides professional analysis of skin conditions
and problems. Recommends proper skin care
proposal and/or advises customers to establish
appropriate life style and skin care concept.
FeBEHS 7 IR S B REY B 0 A RS
HHGEHETTE > MAFERBF R IEMN A0S
TIEERF R -
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Code No.
i

Job Title
Kot

Job Description

TAERH

SEMI-SKILLED LEVEL 2}k T 4%

631 Beauty Assistant Assists beauticians in providing beauty care
services.  Performs duties as assigned and
instructed by beauticians. Receives theoretical
and practical training to meet services
requirements.

==X atElilinpeE =R At = A B R - BTSSR
IR A EZ S o FEZH w5 E I 8R A
EEFIRAEOR -
SUPPORTING STAFF ##B/1{& B4k

731 Marketing Assistant Implements marketing plans and promotion
activities.

s B B AT EIHVERS B S E) -

732 Promoter Participates in promotion activities.  Sells
products to customers or visitors.

HEE SBUN RIS E) - MR B R EE
[l:I:l[:I o

733 Administrative Staff Handles all administrative duties (including
preparation of schedules, filing and record
keeping etc) of the stores.

TEEE BEEHEE & ITHEITE LR - G4
HllF IR ~ FRERAE I AR ER T -

734 Receptionist Handles telephone enquires. Accepts
appointments arrangement.  Serves customers
and provide relevant information. Maintains
relationship with customers.

PERFR PEIRERSS » [HIBFEE - B TRV - B
B SR AR A - B ORI -
OTHERS HAftl
831 Medical Personnel Includes Dentist, Doctor, Chinese Medicine

o3l
p
pilln

Practitioner, Chiropractor,
Therapist, Optometrist, Pharmacist,
Physiotherapist, Radiographer, Dietitian,
registered nurses and midwives and other
personnel under the Supplementary Medical
Profession Ordinance.

BAEEE ~ HE > TR - B - BEEIER
Bifi ~ FROGHET ~ SERIAN - PIEE AN « RO
Bl - EERD  SEfEE L -~ BhE LRI EAMARE
W R FEE R A R AL -

Occupational
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Job Descriptions for the Principal Jobs

in the Hairdressing Salon

CAEIEEERY o R

Code No. Job Title Job Description
Aol Lt T{Fa5EH
MANAGERIAL LEVEL &2 A 24k
141 Director/General Manager Formulates and implements company policies.
Oversees and manages the operations of all the
departmental and branches in order to achieve
company objectives.
i s RE BB RE A E AT oy A EI R E AR
PAZEF] A S| HAE -
142 Chief Shop Manager / Formulates and implements sales policies.

Operation Manager

T e

Reviews sales figures and assesses market
demands. Conducts sales briefings and
implements sales campaigns. Supervises
performance of staff.

S BT BETHH B EUR - et & HE R &
TG - ERAEEEE G - T
) o BEEENVRIA

TECHNOLOGIST LEVEL A4k

241

Art Director

o
o
K
=113
—+
@2
c]

A
AT

Advises customers on appropriate hairstyle and
designs tailor-made hairstyles to models for
specified occasions. Provides hairdressing
services. Trains and supervises hairdressers.

Ry A B 5 SR B I MBI BRI MR
e At A GEES G - IR EE
M5 - BEE RE RS2 AR T AF -

242

Technical Director

Work closely with art directors and hairstylists
for perm, color and related chemical treatments
based on the hair image designs of customers.
Conduct different treatments (i.e. perm, color
and chemical etc) training to technicians (perm
and color). Train and supervise technicians
(perm and color).

BB R aH L MBI E G 1F - M
iRt EER A EREE  HeB2 ROH R LERSR
12 o BUXEIROIT BN FEEEE - 4e82 KAHRH
{EERRAR - B A EE ARG A -
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Code No. Job Title Job Description
Aol et TAESEH
TECHNICIAN LEVEL #fifif &4%
441 Senior Hair Stylist Analyzes hair types and understands customer

needs.  Advises customers on appropriate
hairstyle and designs tailor-made hairstyles to
models for specified occasions.  Provides
hairdressing services. Assigns works to and
supervises hairdressers.

TN EEE R T RRER R TR o Ry RR R B R
FALIME BB SN 1 i s Bak s T B2 A e
EiEES G - REHREERS - REE
ST TAF -

TRADESMAN LEVEL # T4

541 Hair Stylist Analyzes hair types and provides hairdressing
services.

SR TR E AR AT R SRR -

542 Technician (perm and color) |Provides technical services (e.g. perm and color
treatments) to hairstylists for hair image design
purpose.

CEC R TR B2 AU Bl K R 25 Pl s s T Y 48 B SR L
B2 RAB2IHs

543 Manicurist / Pedicurist Removes old nail polish. Cleans, shapes and
smoothes out nails with tools. Applies clear or
colour polish.

fEHED (F5H,BEH) EBRTEFH _EAVHOH © JERIEH - (EH AR
SO S SR - AR e sA e R
5

544 Nail Artist Provides nail painting and drawing. Applies
nail stickers and builds on three dimensional
(3D) sculptures in order to beautify nail
appearance for customers. Excludes nail and
hand conditioning treatments.

FHELHT FmE T~ Fhg - AAREN BT ReREE - By

B R bECRE S B MEANE 25 - AR
filirE B R T ER B R A
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Code No.

Job Title
He e

Job Description
TAESEH

SEMI-SKI

LLED LEVEL 3N T 4%

641

Hairdressing Assistant

SERIBNH

Provides technical services (e.g. perm and color
treatments) to hairstylists for hair image design
purpose and basic hair services (including
shampoo).  Performs duties as assigned by
hairdressers. Receives theoretical and practical
training to meet services requirements.

RIS A BT et AV S A EOR IR LB 52 - H
B2k % S F AR B2 RIAR 5 (R B AS) » $hTT
SR Z IRk AR E 2 B - BBl e SE

AR R AR 20K -

SUPPORT

ING STAFF #fih{g B4k

741

Administrative Staff

TBUE AR

Handles all administrative duties (including
preparation of schedules, filing and record
keeping etc) of the stores.

SR EEEE AT EATBCLAE > B4R
HINFRIR ~ B I AR -

742

Receptionist

Handles telephone enquires. Accepts
appointments arrangement.  Serves customers
and provide relevant information. Maintains
relationship with customers.

PEISEERS o MBS » BRI L R
BEE SR AR AR - BB ORI -
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Job Descriptions for the Principal Jobs
in the Product Company —Wholesale, Import & Export

3% s A 2 s =] E BB Y T /RsR

Code No. Job Title Job Description
Aot L TAESEA
MANAGERIAL LEVEL &\ 24
151 Director/ General Manager | Formulates and implements company policies.
Oversees and manages the operations of all the
departmental and branches in order to achieve
company objectives.
WG | dRekE RE ~ BB ST EEERT Koy A SR E R DL
ZEFNEHEHAE -
152 Brand / Sales / Marketing Plans, coordinates and implements the
Director / Manager organizational business development strategies
and sales plans. Establishes the organizational
branch image. Identifies potential opportunities
in order to increase business volume and market
share. Arranges sales conventions and seminars.
Prepares sales reports and reviews sales/marketing
strategies.
oo | B | T RE ~ b S TR R RIS AT 5T -
WEES | WO BIAER S - WEAERE - DURRE
B STSEA R - ZHEB G Kt aS
o AT B R R imat g & TS RIS -
OFFICER LEVEL E{T4k
351 Product / Technical Manager | Takes charge of the overall stock of products.
Gives technical advice on the quality and
application of, and provides appropriate after-
sales services. Oversees and follows up buyers
or sales orders and product deliveries to sales
stations.
P,/ BTEEEE BEAE VAR Em KAFRE » BEmn
FE - JEROEE 2 BRI BRI EEER -
ME R E T SHESTE - MERE M LERT
HIXEPHERL -
352 Sales / Marketing Officer Assists the Sales/Marketing Director/Manager to

5 VARG

monitor sales/marketing activities.
sales reports. Organizes sales
programmes to sales persons.
BhEZE TG MR SCHEEREEE TS
HEREEE) - Bl ERE - RIHE BREHE
EES

Prepares
promotion
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Code No. Job Title Job Description

i Eeit TAF35EH

OFFICER LEVEL (Continued) F{L4%k (%)

353 Trainer Organizes practical and technical courses
including the demonstration of sales skills of
products, and other theoretical and practical
lectures. Tests and evaluates students’
performance and assesses the effectiveness of
training programmes.

5[4k F 1 SHERE B KR ITERE - B E A EROTR
g~ M~ ESAVEERE o M RETR R ERYER
B S ERIE A R
TECHNICIAN LEVEL £fft E4

451 Technical Adviser Provides technical advice on the quality and
application of certain products. Assists
managers in the preparation of technical manuals
to beauty advisers / consultants for their reference.

Reialgafd RS E R E SER R EE R R - B
PR BIE TR Tt 2 B 275 -

452 Sales Representative Identifies potential customers to promote
products. Provides services to existing
customers and gives advice on products.

BERAE e ERE IR F LS EEm - IRIBRARF
&EjEFDUTIE{/\ IS8 % °
SUPPORTING STAFF #fB/1{& B4l

751 Marketing Assistant Implements marketing plans and promotion
activities.

[ERzzziiAn et BTN EHEBEE S E) -

752 Promoter Participates in promotion activities. Sells
products to customers or visitors.

HEE S BN EINHEEES) - RS B EE
[l:I:l[:I o

753 Administrative Staff Handles all administrative duties (including
preparation of schedules, filing and record
keeping etc) of the stores.

TEEE BERIEHEE L& T TBUCLAE » B4R S
IR ~ PRERAEZE BRSO R -
754 Receptionist Handles telephone enquires. Accepts

appointments arrangement.  Serves customers
and provide relevant information. Maintains
relationship with customers.

PETEREEE > MRS %yﬁﬁiﬁ#}?? FEFFIEA
& AR AR AR - B ORI R
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Job Descriptions for the Principal Jobs
in the Product Company — Retalil

TR N F EEE Y TR

Code No.
A

Job Title

it

Job Description

TAERHH

MANAGERIAL LEVEL EH A 54K

161 Director / General Manager |Formulates and implements company policies.
Oversees and manages the operations of all the
departmental and branches in order to achieve
company objectives

by ks RE ~ BB B EEERT Koy A SR E R L
RN HEIHEHEE -
162 Corporate & Brand Image Plans, coordinates and implements the
Sales Director / Manager organizational business development strategies
and sales plans. Establishes the organizational
branch image. Identifies potential opportunities
in order to increase business volume and market
share. Arranges sales conventions and seminars.
Prepares sales reports and reviews sales/marketing
strategies.
e P RE ~ Wb ST EEETE] o EEILA ST A
Cf ST SEl B4 - ESEES - DIhEEGNR S TS
AR - ZHEEB SRS - 2SR
& Rt o B R
163 Chief Shop Manager / Formulates and implements sales policies.
Operation Manager Reviews sales figures and assesses market
demands. Conducts sales briefings and
implements  sales  campaigns.  Supervises
performance of staff.
srliefEf A %@%ﬁ&%i%ﬁﬁ% UZERE A== o ans]
%% FHREHEFEEGE  RPITHHS
gy - B R BHYFRH -
OFFICER LEVEL F {4k
361 Marketing Manager Implements and coordinates marketing activities

iR L

and launches promotion campaigns. Conducts
market research. Liaises with advertising
agencies for the preparation of promotion Kits.
Provides services to sales force.

BT R rp TS HE R A - G BRI 85 EE) -
TSI - BEEAERS > HiEEEE
- RyEsR A Rie s -
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Code No.
i

Job Title
Kot

Job Description

TAERH

OFFICER LEVEL (Continued) F{T4%k (44)

362

Product / Technical Manager

FEan /R

Takes charge of the overall stock of products.
Gives technical advice on the quality and
application of, and provides appropriate after-sales
services. Oversees and follows up buyers’ or
sales orders and product deliveries to sales stations.
BEAFE—VIAMESRFRES > EmZ
2H - JEROEE 2 ERIRGREEEER -
SENRHEET HESTE - MEIRE MmN
IR ERS -

363

Sales / Marketing Officer

B MBEL

Assists the Sales Director / Marketing Manager to
monitor sales/marketing activities. Prepares sales
reports. Organizes sales promotion programmes.

BN E R TSR E TSR
HE) - mBEHERE - HIHERSEHEEE
H -

364

Trainer

HIIEREAE

Organizes practical and technical courses including
the demonstration of sales skills of products, and
other theoretical and practical lectures. Tests and
evaluates students’ performance and assess the
effectiveness of training programmes.

SHERE T R aR IR - EFEE e H B R R
i B BRI - sl etz BHR
R R AR

365

Buying Officer

HF

Keeps eyes on the latest design and quality
requirements of new and existing products.
Collects samples and asks quotations from
suppliers / manufacturers to place orders.
Negotiates with suppliers / manufacturers and
follows up the progress of product delivery.

VIR E T S E0 FORA E e at R R E %
oK o [E B RS A E e YRR R i (B DA ST
i - (LRSS R R BT

366

Shop Manager / Supervisor

JE

Supervises beauty advisers to acquire business and
serve customers. Contacts customers to promote
sales.
BEEHEFEEAS AR BB NIRRT - A
BB - HEESERS -

TECHNIC

IAN LEVEL i E4%

461

Technical Adviser

TR

Provides technical advice on the quality and
application of certain products. Assists managers
in the preparation of technical manuals to beauty
advisers / consultants for their reference.
WHBEmNRE REMAREERER - i
SCFRAR IR TRl T LSS R 275 -
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Code No.

st

Job Title
Kot

Job Description

TAERH

TRADESMAN LEVEL 7 T4k

561 Beauty Adviser (Counter) Analyzes skin types and recommends proper skin
care products to improve skin conditions. Sells
beauty care products. Gives advice on other skin
care and beauty services.

FERRAM (H&(r) TN EZRE - R SE A S fn DADGE S 1
KR EEm o IREEHA SR EHE RS R E A -

562 Hair Care Adviser Analyzes hair types and scalp conditions,
recommends proper hair care products to improve
hair conditions. Sells hair care products. Gives
advice on other hair care and related services.

PR EZE H A ] T T EEE KR B IR - R SR A BERE T 2 an DA
BUE AR L R BH B o TR AL Ho At SR B2 E P
AR R,

563 Make-up Artist Provides cosmetics and make-up services in order
to meet customers’ requirements for improved
appearance.

e Fac R s SR A B i B AR H075 25 s il A
HNE -
SUPPORTING STAFF #fiBfi{E B 4%

761 Marketing Assistant Implements marketing plans and promotion
activities.

5 HE EE B BTN EIHEBEE SRS E) -

762 Promoter Participates in promotion activities and sells
products to customers or visitors.

R B SEUNEINHERE RS 0 M E IR EE
Lo

763 Administrative Staff Handles all administrative duties (including
preparation of schedules, filing and record keeping
etc) of the stores.

TEE & BEEHEE E&ITHATTBULAE - Bl 4R H]
IR ~ PR ZE BRI -
764 Receptionist Handles telephone enquires. Accepts appointments

arrangement. Serves customers and provide
relevant information. Maintains relationship with
customers.

PRISEREE - & R THZHE - TR
& R AR A - B R R -
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Job Descriptions for the Principal Jobs
in the Nail Salon

SE L £ R L AF SR

Code No. Job Title Job Description
AT L TAFa5EH
MANAGERIAL LEVEL &2 A 24k
171 Director/General Manager Formulates and implements company policies.
Oversees and manages the operations of all the
departmental and branches in order to achieve
company objectives.
KR R S~ B R A (E P R 3 EIAE AR L
B EE -
172 Chief Shop Manager / Formulates and implements sales policies.
Operation Manager Reviews sales figures and assesses market
demands. Conducts sales briefings and
implements  sales  campaigns.  Supervises
performance of staff.
EER e S BT RBGETHEECR - s &I T
LR o TR HE TR - LKPITHREE
gl o EE (g RIVRE -
TECHNICIAN LEVEL #ififif &4k
471 Nail Consultant (Fingernail / | Supports Director / Manager on daily operations.
Toenail) Assigns jobs to and supervises subordinates.
faH AR (F5HBER) ARAEE K Y HEEE - RAEBE
J& S oy B LA -
472 Senior Nail Technician Accumulates adequate experience as a nail

(Fingernail / Toenail)

= 8RTE AT
(8 HEH)

technician.  Assists nail consultant to provide
natural nail care, nail shape improvement, nail
extension or refill services by using artificial nail
materials and different techniques. Analyzes the
texture of fingernail / toenail. Suggests
appropriate home care products to improve nail
condition. Provides Nail Arts.

A e SE AT LIF4EER - Bhis R E
TS EE R - TR ftE S B R
DAzt Fe N3 RIRESGE P~ ERAE B
fEf NiGTs HAVIRSS - B EEmFREE
HLIMEEHE - teft ks -
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Code No.
i

Job Title
g

Job Description
TAEERHA

TRADESM

AN LEVEL #T4%

971

Manicurist / Pedicurist

fEFET (FEHHEH)

Removes old nail polish. Cleans, shapes and
smoothes out nails with tools. Applies clear or
colour polish.

HbRTE R EAVEOH - JFEER 0 (EH T EER
TR RS NS - AR e R -

572

Nail Artist

Provides nail painting and drawing. Applies nail
sticker and builds on three dimensional (3D)
sculptures in order to beautify nail appearance for
customers. Excludes nail and hand conditioning
treatment.

FEiRE T~ g~ ARAREO EITASEES - K
FRALEZE S PN Z A5 - NS
FHECFERE AR

573

Hand and Foot Care
Therapist

T EE

Uses hand / foot care products to provide
conditioning treatments on hand, arms, feet or legs
(with or without massage) for hygienic or remedial
purpose. Applies hand massage technique and
uses equipment to facilitate blood circulation,
relax muscle tension and release body toxins.
Recommends hand, arm, feet or legs conditioning
activities or treatments and furnishes with
treatment records.

FEEEA T e E A o BT T IR
(BCETGHLEE ) AR E AL - %Uﬁﬁ?ﬁﬁﬁt
BERTT e Es e HE MR A > FRTAIL A KRR
BENER - et B - MISRAEEE A K
P B RFREACH -

574

Junior Nail Technician
(Fingernail / Toenail)

IR CEREEF &
(& HEE)

Provides natural nail care, nail shape
improvement, nail extension or refill services by
using artificial nail materials and different
techniques. Analyzes the texture of fingernail /
toenail. Suggests appropriate home care products
to improve nail condition.

BT HREER - REEENAR R HE
BB AR iy R N 3545 EF'%HEKZEEE%/ AERAE
FHEE A A S TE H AR - B e #E o fF o
JEE IR DA E L ©
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Code No.
i

Job Title
g

Job Description

TAE=H

TRADESMAN LEVEL (Continued) % T4% (48)

575

Foot Reflexologist

Je JEA% EERT

Uses thumb, finger and hand pressures to
concentrate on ten different reflex points which
correspond to every part of the bodies in order to
promote health and relaxation and achieve
physiological effect.

Ry DUHE ~ FHERTE - BE-EAE
PRI [m B 3G SR BR AL TG ER - 22 B 5 AG Y A= PR E
PR -

SUPPORT

ING STAFF #fih{E B4k

771

Administrative Staff

TEES

Handles all administrative duties (including
preparation of schedules, filing and record keeping
etc) of the stores.

BHEEHEE S EAT BZIT’E {514 5 1
e[ ~ PR R ZE RO

772

Receptionist

enquires. Accepts
Serves customers
Maintains

Handles  telephone
appointments arrangement.
and provide relevant information.
relationship with customers.

PREREREL - [MEESE ?ﬁci?ﬁzﬁﬁw PEFFIRA
Z R AR IER AR - B ORI R
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