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Executive Summary of the
Report on the 2014 Manpower Survey
of the Mass Communication Industry

1. Introduction

The Mass Communications Training Board of the Vocational Training Council
(VTC) conducted its biennial manpower survey in January / February 2014. The survey
covered 1 006 companies (including 4 newly discovered cases) in the journalism sector and
the advertising and public relations (PR) sector. The effective response rate was 90.0%.

2. Current Manpower Status

2.1 Total Number of Persons Engaged

The labour market in the mass communication (MC) industry stabilised in January
2014 with total MC employment (including freelancers) rose to 37 539 MC employees,
representing an increase of 7.6% over February 2012 (34 895 MC employees). However,
owing to a moderate increase in the total labour force by just about 1.0% per year, the
percentage share of MC employees in the labour force grew steadily from 0.92% in February
2012 to 0.98% in January 2014.

2.2 MC Employees in the Journalism Sector and
the Advertising and Public Relations Sector

The survey revealed that in January 2014, 11 554 (30.8%) MC employees were
engaged in the principal jobs of the journalism sector and 25 985 (69.2%) MC employees in
the advertising and public relations sector (including advertising sales / PR / marketing
department in media organizations).

2.3 Freelancers Employed

At the time of the survey, 84 companies in the journalism sector including
advertising sales / PR / marketing department in media organizations (or 18.1% of the existing
463 companies covered by the survey in that sector) and 84 companies in the advertising and
public relations sector (or 1.9% of the existing 4 540 companies covered by the survey in that
sector) had employed freelancers to perform various MC job duties. In terms of company
size, companies employing fewer than 10 employees in the magazines branch accounted for
the major of job creation for the freelancers. Most of these freelancers in the MC industry
are employed as graphic artist, photographer, editorial / leader writer, senior reporter /
reporter, production assistant, and account coordinator.



3. Saff Turnover, Number of Vacancies and
Retention of Existing MC Employees

31 L eaving M C Employees

Employers reported that 2 946 MC employees (d¥/07 the existing 38 167 MC
posts) in the journalism sector and the advertissngublic relations sector had left the
companies in the past 12 months. The news depatrimeadio / TV stations recorded the
highest turnover rate (16.1%), followed by the prbélations services suppliers (12.2%).
In terms of job level, the highest turnover ratesveanong the editorial / production staff
(9.5%) in the journalism sector and the suppoechnical staff (8.6%) in the advertising and
public relations sector.

3.2 Recruitment Numbers

The survey reveals that 3 130 employees (or 8.2#tecexisting 38 167 MC posts)
were recruited in 2013/14, including 2 541 (6.7%jperienced employees recruited in the
MC industry and 589 (1.5%) non-experienced emplsyeén terms of job level, managerial
level recruited 160 MC employees, supervisory |ek88, editorial / production / executional
level 1 938, and support / technical level 594.

33 Internal Promotion

The survey also reveals that 429 MC employees. I lof the existing 38 167
MC posts were promoted from within the companiegdspect of new or existing posts
during the past 12 months. In terms of job leu&9 positions (3.0% of number of MC
posts at the job level) in managerial, 199 (2.5%)supervisory, 80 (0.4%) in editorial /
production / executional, and 21 (0.4%) in suppaorti technical are filled by internal
promotion.

34 Vacancies

At the time of the survey, employers reported jd®vacancies (or 1.6% of the
existing 11 744 MC posts) in the journalism secéorgd 438 job vacancies (or 1.7% of the
existing 26 423 MC posts) in the advertising anbtliguelations sector. In terms of job title,
the high vacancies were observed in the accourduéixe, senior reporter / reporter, digital
designer / designer, and officer / assistant foedising & marketing communications.

35 L ocal MC Employees Working Major for the Website or New Media

At the time of the survey, 337 companies (or 66f%e responded 5 003 companies
of the survey) had deployed / recruited local MQpkryees to work major for the website or
new media. Among all the 1 577 MC employees degaddyrecruited to work major for the
website or new media, 351 MC employees (52.1% df) &7 the journalism sector and 408
(45.2% of 903) in the advertising and public rela sector are also requested to engage in
tasks / duties related to the social networkingsiteb.

3.6 Retention of Existing MC Employees

The survey reveals that MC employers (in particth@se with employment size
of 1-4) making “salary increment” as the top statention factor.



4 Employers’ Requirements / Expectations of
Employees’ Competencies

4.1 Education Requirement

It is observed that employers generally preferred their MC employees (77.5%) to
have tertiary qualifications (i.e. diploma / higher certificate / certificate or above
qualifications). Within which, 47.6% of MC employees were preferred to have bachelor
degree or above qualifications, and 29.9% to have associate degree / higher diploma / diploma
/ higher certificate / certificate qualifications in 2014. It is considered that the MC industry
is one of the knowledge-intensive sectors requiring more highly educated manpower.

4.2 Skills and Knowledge Requirements

It is observed that the top essential skill / knowledge in the journalism sector and
the advertising and public relations sector are “Political System, Social and Economic
Development in the Mainland of China” and “Multimedia Knowledge and Applications”
respectively. It is also observed that the emergence of various types of management and new
technology within the top eight has reflected the situation that companies are more aware of
the establishment of the above skills / knowledge to enhance their competitiveness in the
globally connected world.

5. Manpower Training and Development Plan

51 Training Needs of Existing MC Employees

The survey reveals that employers would plan to provide / sponsor training in
respect of skills and knowledge to 4 561 MC employees (in terms of man-times) in the next
12 months. The type of skills / knowledge to be provided / sponsored by employers for the
existing MC employees include innovative media technology (advertising and PR sector),
language skills, industry specific skills (advertising and PR sector), management skills, and
innovative media technology (journalism sector).

6. Manpower Forecast and Demand & Supply Analysis
6.1 Employers’ Forecast of MC Manpower Demand in January 2015

Employers forecast that there would be 38 332 MC posts in January 2015, an
increase of 0.43% (165) over the number of existing MC posts (38 167). Among the job
levels in the journalism sector, supporting / technical level recorded the highest growth rate of
1.19% (30), followed by editorial / production level 0.87% (64).

6.2 Projected Annual Additional Manpower Requirement
for 2014/18 by Preferred Educational Level

As the pace of globalization continues to accelerate, supported by domestic
consumption as well as CEPA, the manpower requirement of the MC industry will follow a
growing trend in the long run. The projected annual additional manpower requirement for
2014/18 by preferred educational level is estimated to be 1 523 MC employees with degree or
above qualifications and 964 with associate degree / higher diploma / higher certificate /
diploma / certificate.



6.3 Estimated Average Annual Supply of Graduates in
MC Programmes for 2014/18 by Educational Level

The average annual supply of graduates in MC programmes joining the MC
industry (from local educational and training institutions) for 2014/18 by educational level is
estimated to be 1 369 with degree or above qualifications and 742 with associate degree /
higher diploma.

6.4 Manpower Demand and Supply Analysis

It can be concluded that the average annual supply of 1 369 local degree or above
graduates from MC programmes would not be able to meet the forecast annual additional
manpower demand for 1 523 MC employees with such qualification. The annual shortfall of
154 additional MC employees could be met in general by MC graduates returning from
overseas and non-MC graduates having received in-depth MC training. At the associate
degree / higher diploma and diploma / higher certificate / certificate levels, the annual
shortfall of 222 additional MC employees could be met by graduates from other non-MC
disciplines.

7. Major Developments in the MC Industry

Based on the manpower changes between the 2012 and 2014 surveys and other
observations, the Training Board concludes the following major developments in the MC
industry:

Impact of Digital / New Media Developments
on Business and Manpower Needs

(i) Job opportunities are best for applicants in the expanding world of digital /
new media (such as launching the social media applications and the mobile
services).

(ii) Due to the development of technology and the awareness of environmental
protection, the number of advertising sales / PR / marketing employees
engaged in the tasks of 2D paper promotion in newspapers and magazines
has been reduced over the two-year period.

(i) MC employees (such as reporters, online editors, web page designers, and
webmasters) engaged in e-marketing / on-line marketing (with social media
web experience) are growing in number due to the popularity of web
promulgation / promotion.

(iv) Since social networking website (such as Facebook, Weibo or Twitter) roll
up in popularity, it is essential for the local MC employees to acquire skills
/ knowledge on web searching / analytics, social networking / sharing
platform, apps development, and web security to perform the social media
functions.

(v) Existing MC employees are required to have multi-skills to perform
multi-tasking in response to the expanding world of digital / new media and
the merger or abolishment of some MC posts.



Impact of Further Transition to Knowledge Society

(vi)

(vii)

(viii)

(ix)

(x)

It appears that employers in the MC industry tended to take a more
cautious stance with regards to recruitment, and raised the bar on the
quality of candidates in respect of their qualifications and relevant
experience they looked to hire.

Demand for well-rounded MC employees tends to become more acute
when companies are looking to get more work done with fewer people.

More advertising / PR / marketing employees in the MC industry are
working closely with media partners to conduct promotional seminars /
activities with a view to increasing the number and type of media outlets to
reach the target customers.

More local companies in the advertising and PR sector have been engaged
in outsourcing their supporting / technical related jobs (such as graphic and
visua design, printing, and web design / updating) which allow them to
focus on their core business, expand quickly into new frontiers, address
manpower and skills constraints, and reduce costs.

Skill sets (such as Putonghua; multimedia knowledge and applications;
political system, social and economic development in the mainland of
China; sales / marketing strategic planning; account strategic planning;
market research applications; innovative media research and applications;
and production management) will continue to be in demand to perform
various MC functions.

Business Outlook in the MC Industry

Impact of Digital / New Media Developments

(i)

New media / socia networking websites (with the use of web 3.0
technology) have created new challenges that the MC industry must adapt
to in order to continue to be successful. These digital / new media
widened the reach of various productions to local and overseas users for
their enjoyment anytime, anywhere by any device.

Impact of Further Transition to Knowledge Society

(i)

(iii)

More advertisers will make use of magazines / new media as a vehicle to
promote the product sales of their clients. The production of regiona
publications in Hong Kong underlines its importance as afinancial, trading,
media and communications centre.

The factors that might affect the growth rate of the MC industry for the
years ahead include industry consolidation, the introduction of new
technologies, greater use of services outside the industry, and competition
from different emerging media platforms.



Younger Generation

(iv) Young MC employees are expected to acquire relevant accomplishment

training and self-management skills (such as working attitude, team work,
creativity, concentration on work, passion, interpersonal communication
skills, punctuality, and protection of company’s tangible & intangible
assets) so that they can have greater contributions to the company.

0. Recommendations

Major recommendations on the manpower and training needs of the MC industry
are summarized as follows:

(i)

(i)

(iii)

(iv)

(v)

(vi)

(vii)

(viii)

The annual additional training requirement for MC employees from 2014
to 2018 is estimated to be 822 in the journalism sector and 2 078 in the
advertising and PR sector.

MC practitioners should capitalize on the opportunities and upgrade
themselves by getting more training and gaining more experience with the
latest trend of digital / new media (such as social networking platform,
web searching, apps development, web security, web analytics, and sharing
platform) and build awareness of services and products through
m-commerce offering to reach the global market.

Media practitioners in Hong Kong are now facing a more complicated
media and information environment. They need advanced skills to
access, evaluate, select, analyze, use and create information and
knowledge. Therefore, Media and Information Literacy (MIL) training
should be offered to the young MC employees for their professional
development.

The changing role of MC employees today requires them to acquire
language skill (such as Putonghua), multimedia knowledge & applications,
political system, social & economic development in the mainland of
China, sales / marketing strategic planning, account strategic planning,
market research applications, innovative media research & applications,
and production management, of which the training demand would increase
substantially.

Employers should understand the attitude and behaviour differences of
young MC employees and adopt suitable measures to bridge the generation

gap.

Employers should also provide / sponsor external or in-house training
(including fundamental training on some basic skills) with the provision of
financial support or grant of leave to existing MC employees.

Local educational institutions could offer more degree and sub-degree
courses in the MC Discipline so that more secondary school graduates
could be encouraged to study the MC related programmes when they
attend tertiary education.

Relevant trade associations and professional bodies under their existing
e-learning platforms could develop training programmes / packages (such
as generic competence or transferable skills) by strengthening the whole
person development of young MC employees through the VTC’s
Out-centre Course Scheme.
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SECTION I

INTRODUCTION

The Training Board

11 The Mass Communications Training Board of the Vocational Training Council
(VTC) is appointed by the HKSAR Government to be responsible for matters pertaining to
the manpower and training needs of the mass communication (MC) industry. Comprising
representatives of the craft, academics and government officials, the Training Board is
required, among other duties, to recommend to the Council the development of training
strategy to meet the increasing demand for trained MC manpower. The membership list and
terms of reference of the Training Board are given in Appendices 1 and 2.

Purpose of the Survey

1.2 To assist the Council to carry out two of its main functions as stipulated in the
VTC Ordinance, namely, to review the industry needs for trained manpower and to review
the availability of trained manpower to meet such needs, the Training Board has been
conducting manpower surveys once every two years since early 1980s. The aim of the
survey is to collect accurate data on the present and future manpower situation and training
information in the principal jobs of the MC industry.

Time of the Survey

1.3 With the assistance of the Census and Statistics Department (C&SD), the Training
Board conducted the manpower survey of the MC industry during the period from 7 January
2014 to 6 March 2014.

1.4 The findings of the survey reflect the manpower situation of the MC industry at
the time of the survey. However, the current uncertainty in global financial markets might
have an effect on the MC manpower demand. The manpower data and forecast in the report
should therefore be read with the phenomenon in mind.

Working Party on Manpower Survey

15 Under the Training Board, a Working Party was formed to oversee the conduct of
the manpower survey. The scope of its work can be broadly divided into four parts:
questionnaire design, sampling, analysis and reporting. The Working Party has prepared the
relevant survey documents and subsequently submitted to the Training Board for approval.
On the other hand, the C&SD provided the following professional services: fieldwork, data
input and tabulation.  The Working Party’s membership list is given in Appendix 1.



Scope of the Survey

1.6 The survey covered the following five branches in the journalism sector (whose
business operations aim primarily for Hong Kong readers / audience) and four branches in the
advertising and public relations sector:

Journalism Sector

(@  Newspapers

(b) Magazines

(¢)  News department in radio / TV stations
(d)  News agencies

(e) Digital / new media

Advertising and Public Relations Sector

(f)  Public relations services suppliers

(g) Advertising sales / public relations / marketing department in
media organizations

(h)  Advertising companies, agencies and other advertising services

(i)  Corporate communications / public relations / advertising /
marketing department in companies / institutions

Method of the Survey

1.7 In view of limited resources, a stratified random sampling method was adopted to
select some 1 000 companies in the specified frame of about 7 500 companies under the MC
industry in the Central Register of Establishments (CRE) maintained by the C&SD.
Companies were classified by major type of branch engaged. Under each type of branch,
companies were further classified by their employment size. Companies were then
randomly selected with reference to the sampling fractions of their corresponding branch and
the employment size in respect of each branch. In addition to the above, 71 supplementary
samples from the newspapers, magazines, radio / TV stations, and digital / new media, and 39
supplementary samples from the advertising companies, agencies and other advertising
services, and the corporate communication / public relations / advertising / marketing
department in companies / institutions were provided by the Working Party on 2014
Manpower Survey of the MC Industry. A total of 1 006 companies were required to
complete a detailed questionnaire on manpower and training needs.

1.8 About two weeks before the fieldwork, a questionnaire with explanatory notes and
a list of descriptions of the principal jobs in the MC industry were mailed to each of the
sampled / selected companies. A copy of the survey documents is in Appendix 3. During
the period of the survey, fieldwork officers of the C&SD visited the selected / sampled
companies to ensure the proper collection of information. The distribution of samples by
branch and by employment size (sampling plan) is shown in Appendix 17.



1.9 Employers were requested to classify their MC employees according to job
descriptions based on the duties the employees performed rather than the job titles held in the
organizations. Fieldwork officers of the survey were specially briefed about the nature of
various jobs before they carried out the fieldwork. Questionnaires collected were checked,
coded and if necessary verified with the respondents. The data collected were grossed up
statistically to reflect the overall manpower situation of the MC industry.

Publicity

1.10 A press release about the survey for publication in Chinese and English
newspapers was issued on the first day of the fieldwork. All relevant bodies were also
requested to publicize the survey among their members.

Analysis of the Responses

1.11 Out of the 1 006 companies selected, 66 had no technical manpower, 84 were
non-contact, and 154 had closed, moved, were untraceable or were registered offices without
operations, temporarily not in operation, merged with other company, and others. Only 70
companies refused to respond. Taking into account those 632 companies (including 4 newly
discovered cases) which had completed and returned the questionnaires, the effective
response rate was 90.0%. The analysis of the responses of the survey is summarised as
follows:

Companies sampled / selected

1 006
| | |
Contacted No technical
702 manpower, Non-contact,
(69.8%) Closed, Moved, etc.
| | | 304
Enumerated Non-responded (30.2%)
632 70
(90.0%) (10.0%)
Presentation of the Survey Findings
1.12 A summary of the survey findings (including the manpower and training needs of

the MC industry and their statistical analysis) is presented in Section Il of the survey report,
while the Training Board’s recommendations are set out in Section I11.

Definition of Terms
1.13 “Employees” refer to all personnel who are directly paid by the company and who

are either at work or temporarily absent from work, viz sick leave, maternity leave, annual
vacation, casual leave or on strike.



1.14 “MC employees” refer to all full-time / part-time personnel (including freelancers)
who are engaged in principal jobs related to various job levels (such as managerial,
supervisory, editorial / production / executional, and supporting / technical) of the MC
industry.

1.15 “Labour force” is defined as the economically active population, comprises the
employed population and the unemployed population.

1.16 “A company” is defined, for the purpose of this survey, as a business undertaking
including establishments having the same first 7 digits of business registration number (i.e.
under a single ownership or control) with the same nature of business (i.e. in the same
branch). A company forms the basic enumeration unit in the survey.

1.17 “Participation rate” in each discipline is defined as the percentage of graduates
who will enter into employment in their related field of study or training. Such information
is usually obtained from employment surveys of full-time graduates conducted by
educational institutions.

1.18 “Wastage rate” is defined as the percentage of MC employees leaving their current
MC jobs and taking up non-MC positions, and for other reasons, out of the total number of
MC employees.

1.19 *Qutsourcing” is defined as a contractual agreement between a company and one
or more external suppliers on the provision of services that the company is currently
providing / has provided internally.

1.20 “A freelancer” is a person who pursues a profession without a long-term
commitment to any one employer in the journalism sector and the advertising and public
relations sector. Freelancers may be engaged on a daily, an hourly or a project basis.

1.21 “Existing vacancies” refer to those unfilled, immediately available job openings
for which the company is actively trying to recruit personnel at date of survey.

Acknowledgement

1.22 The Training Board wishes to thank the Census and Statistics Department for
supervising the fieldwork and processing the survey data; the University Grants Committee
(UGC)-funded institutions and other tertiary institutions for providing information on
planned output of graduates from UGC / Government-funded and self-financed MC
programmes.
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SECTION II

SUMMARY OF SURVEY FINDINGS

Current Manpower Status
Number of Persons Engaged

2.1 The survey revealed that in January 2014, a total of 37 539 persons (including
freelancers) were employed in the princi(pal jobs of the MC industry in Hong Kong or about
1.0% of the total labour force 3 833 900 " in the first quarter (Q1) of 2014. 30.8% (11 554)
of the MC employees worked in the journalism sector and 69.2% (25 985) in the advertising
and public relations sector (including advertising sales / PR / marketing department in media
organizations).

2.2 The survey showed that advertising companies, agencies and other advertising
services had 14 214 MC employees (including freelancers), accounting for 54.7% of the total
MC manpower in the advertising and public relations sector, followed by newspapers (5 111
or 44.2% of the total MC manpower in the journalism sector). The distribution of MC
employees by sector by branch is shown in Figures 1 and 2.

Figure 1  Distribution of MC Employees (including Freelancers)
in the Journalism Sector by Branch
(As in January 2014)

Total 11 554 Persons
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Figure 2 Distribution of MC Employees (including Freelancers)

in the Advertising and Public Relations Sector by Branch
(As in January 2014)

Total 25 985 Persons
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2.3 Table 2.1 shows that advertising companies, agencies and other advertising
services (3 691), which constituted about 73.8% of the total companies (5 003) in the MC

industry, accounted for about 37.9% of the industry’s total MC employment in 2014 (14 214 /
37 539).

However, on a per company basis, they registered the smallest average
employment size of 4 MC employees.
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. 1
Table 2.1  Comparison of the Number of MC Employees "
and Companies Covered in the Survey by Branch
(February 2012 — January 2014)
No. of Average MC Employees
No. of Companies Employees @ No. of MC | as a Percentage
Branch Covered Covered No. of MC Employees |of All Employees
by the Survey by the Survey Employees "’ |Per Company| (c)/(b) x 100%
(@) (® (©) (©)/(a) %
2012 2014 2012 2014 2012 2014 2014 2014
Journalism Sector
. Newspapers 45 41 8 620 9271 6011 6 148 150 66.3
. Magazines Include 318 329 5285 5837 | 4653 4510 14 77.3
. News Department | 2dvertising |5, 37 8100 | 12087 | 2499 | 3502 95 29.0
. . Sales / PR/
in Radio / TV .
. Marketing
Stations
Department
. News Agencies in Media 21 20 335 370 287 311 16 84.1
Organizations
. Digital / 43 36 1769 2214 1138 1284 36 58.0
New Media
Sub-total 457 463 24109 | 29779 | 14588 | 15755 34 52.9
Advertising and Public Relations Sector
. Public Relations Services 353 378 2483 2738 2 056 2264 6 82.7
Suppliers
. Advertising Companies, Agencies | 3 740 3691 15037 | 16454 | 13122 | 14214 4 86.4
& other Advertising Services
. Corporate Communications / PR / 474 471 705020 | 681231 | 5129 5306 11 0.8
Adpvertising / Marketing
Department in Companies /
Institutions
Sub-total 4567 | 4540 | 722540 | 700423 | 20307 | 21784 5 3.1
Total 5024 5003 |746 649 | 730202 | 34895 | 37539 8 5.1
(-0.4%) (-2.2%) (7.6%)
Notes: (1) Number of MC employees including freelancers.
(2) Number of employees includes MC employees and non-technical staff.
(3) Figures may not add up to their totals due to rounding.
24 The number of MC employees and freelancers by sector by branch by job level is

summed up in Table 2.2. More detailed analyses of the findings by branch by job title are
presented in Appendix 4.
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Table 2.2 Number of MC Employees and Freelancers
by Sector by Branch by Job Level

Editorial /
Job Level Production / Supporting /
Managerial Supervisory Executional Technical Total
Branch (%)* (%)* (%)* (%)* (%)* Overall
#
EM | FL [ EM | FL EM [ FL EM [ FL EM | FL (%)
Journalism Sector
Newspapers 180 - 509 - 3424 8 977 13 5090 21 5111
3.5 () | (10.0) | (=) (67.3) | (38.1) | (19.2) | (61.9) | (100.0) | (100.0) | (44.2)
Magazines 214 - 448 26 1862 | 104 521 41 3045 171 3216
(7.0) (=) | (14.7) | (15.2) | (61.1) | (60.8) | (17.1) | (24.0) | (100.0) | (100.0) | (27.8)
News Department in 92 - 280 - 1414 28 638 19 2424 47 2471
Radio / TV Stations (3.8) ) | (11.6) ) (58.3) | (59.6) | (26.3) | (40.4) | (100.0) | (100.0) | (21.4)
News Agencies 17 - 41 - 163 - 20 - 241 - 241
7D | (& A7) | () [ (676) | () | 83) | () |(100.0)] () 2.1)
Digital / New Media 15 - 45 20 198 5 232 - 490 25 515
3.1 ) (9.2) | (80.0) | (40.4) | (20.0) | (47.3) ) (100.0) | (100.0) | (4.5)
Sub-total 518 - 1323 46 7061 | 145 | 2388 73 | 11290 | 264 | 11 554
(4.6) () | (11.7) | (17.4) | (62.5) | (54.9) | (21.2) | (27.7) | (100.0) | (100.0) | (100.0)
Advertising and Public Relations Sector
Public Relations Services 353 2 622 12 1181 35 59 - 2215 49 2264
Suppliers (159) | (4.1) | (28.1) | (24.5) | (533) | (714 | 2.7 () 1(100.0) | (100.0) | (8.7)
Advertising Sales / PR / 918 1 1244 - 1976 38 24 - 4162 39 4201
Marketing Department in| (22.1) | (2.6) | (29.9) | (-) 47.5) | (97.4) | (0.6) (-) 1(100.0) | (100.0) | (16.2)
Media Organizations
Advertising Companies, 1285 12 | 3277 9 6 848 1 2602 | 180 | 14012 | 202 | 14214
Agencies & other 9.2) | (59) | (234) | (4.5 | (48.9) | (0.5) | (18.6) | (89.1) | (100.0) | (100.0) | (54.7)
Advertising Services
Corporate 1125 3 1323 - 2771 1 83 - 5302 4 5306
Communications / (21.2) [(75.0)] (25.0) | (-) (52.3) | (25.0) | (1.6) (-) 1(100.0) | (100.0) | (20.4)
PR / Advertising /
Marketing Department in
Companies / Institutions
Sub-total 3681 | 18 | 6466 21 | 12776 75 | 2768 | 180 | 25691 | 294 | 25985
(14.3) | (6.1) | (25.2) | (7.1) | (49.7) | (25.5) | (10.8) | (61.2) | (100.0) | (100.0) | (100.0)
Total 4199 | 18 | 7789 67 | 19837 | 220 | 5156 | 253 | 36981 | 558 | 37539
(11.4) | 3.2) | (21.1) | (12.0) | (53.6) | (39.4) | (13.9) | (45.3) | (100.0) | (100.0)

EM  Number of employees as at 7.1.2014 (excluding freelancers).

FL  Number of freelancers as at 7.1.2014.

* As a percentage of total number of MC employees / freelancers by branch.

# As a percentage of total number of MC employees (including freelancers) by sector.
Note: Figures may not add up to their totals due to rounding.

2.5 The survey showed that the editorial / production / executional level had
contributed the largest number of MC employees (including freelancers) in both the
journalism sector (7 206 or 62.4% of the total MC manpower in that sector) and the
advertising and public relations sector (12 851 or 49.5% of the total MC manpower in that
sector).
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Advertising Sales / PR / Marketing Employees
(including Freelancers) in Media Organizations

2.6 Employers reported that in January 2014, a total of 4 201 advertising sales / PR /
marketing employees (or 26.7% of the existing 15 755 MC employees), including freelancers,
were engaged in media organizations. As compared with the 2012 survey findings, the
percentage rate of advertising sales / PR / marketing employees in media organizations has
slightly decreased from 28.0% to 26.7% of the respective total numbers of MC employees in
media organizations in 2012 and 2014. However, the Training Board observes that the
percentage rate of advertising sales employees in digital / new media branch has significantly
increased from 55.1% (627) in 2012 to 59.9% (769) in 2014, which might attribute to the
proliferation of the mobile media market in Hong Kong. A comparison of the number of
advertising sales / PR / marketing employees (including freelancers) in media organizations
by branch by job level over the two-year period is shown in Table 2.3.

Table 2.3  Comparison of the Number of Advertising Sales /
PR / Marketing Employees (including Freelancers)
in Media Organizations by Branch by Job Level

(February 2012 — January 2014)

Advertising Sales / PR / Marketing Employees (including Freelancers) in Media Organizations

Supporting /
Job Level Managerial Supervisory | Executional Technical Total
(%0)* (%0)* (%0)* (%0)* (%0)*
Branch

2012 | 2014 | 2012 | 2014 | 2012 | 2014 | 2012 | 2014 | 2012 | 2014
Newspapers 233 231 363 267 464 539 - - 1060 | 1037
6011)° (6 148)" 39 |38 | 60| @ | an || o | o |76 |a69)
Magazines 407 434 437 395 643 441 24 24 1511 | 1294
(4653 (4510) 38) | 9.6) | 94) | 88 |13.8)| 9.8) | 05 | 05 |32.5) | 287
News DepartmentinRadio /) 15| 453 | 200 | 348 | 500 | 530 | - | - | 817 | 1031

TV Stations

(24997 (3 502)’ @6) | @4 | 8.1 | 99 |20.0)| 15| O | O |(32.7)]@29.4)

News Agencies 25 16 14 35 23 19 - - 62 70
287" (311)" @&7) | 5.1) | 49 | (11.3)]| (8.0) | (6.1) ) (-) [(21.6)|(22.5)
Digital / New Media 80 85 164 199 382 | 485 1 - 627 769
(1138 (1284) (7.0) | (6.6) | (14.4) | (15.5)| (33.6) | (37.8) | (0.1) (-) [(55.1)|(59.9
Total 860 | 919 | 1180 | 1244 | 2012 | 2014 | 25 24 | 4077 | 4201
(14 588) (15 755)" 59) | 5.8) | 8.1) | (7.9 | (13.8) | (12.8) | (0.2) | (0.2) | (28.0) | (26.7)

Total number of MC employees (includes advertising sales / PR / marketing employees) in the respective branch
of the media organizations in the 2012 survey.

+ Total number of MC employees (includes advertising sales / PR / marketing employees) in the respective branch
of the media organizations in the 2014 survey.
* As a percentage of total number of MC employees (including freelancers) by branch in the respective survey.

Note: Figures may not add up to their totals due to rounding.
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Freelancers Employed

2.7 At the time of the survey, 84 companies in the journalism sector " (or 18.1% of
the existing 463 companies covered by the survey in that sector) (2012 survey: 91 companies)
and 84 companies in the advertising and public relations sector (or 1.9% of the existing 4 540
companies covered by the survey in that sector) (2012 survey: 336 companies) had employed
freelancers to perform various MC job duties (Table 2.4). In terms of company size,
companies employing fewer than 10 employees in the magazines and the advertising
companies, agencies and other advertising services accounted for the major of job creation
for the freelancers.

Table 2.4  Number of Companies Having Employed Freelancers to Perform Various
MC Job Duties by Sector by Branch by Employment Size of Company

Employment
ize of
Ciﬁ;gn 100 & 500 &
Y 1-9 10-19 | 20-49 | 50-99 | Over® |300-499 | Over | Overall
Branch
Journalism Sector
Newspapers 5 - - 1 4 - - 10
Magazines Include 36 14 1 1 1 . - 63
Advertising
News Department Sales / PR / - 1 - 1 4 - - 6
in Radio / Marketing
TV Stations Department
- in Media
News Agencies Organizations |~ - - - i i - -
Digital / New Media 1 - 2 - 2 - - 5
Sub-total (463) * 42 15 13 3 11 - - 84

Advertising and Public Relations Sector

Public Relations 19 5 2 - - - - 26
Services Suppliers

Adpvertising Companies, 29 14 13 - 1 - - 57
Agencies and other
Adpvertising Services

Corporate Communications / - - - - - - 1 1
PR / Advertising /
Marketing Department in
Companies / Institutions

Sub-total (4 540) * 48 19 15 - 1 - 1 84

Total (5 003) * - 168

@  For corporate communications / PR / advertising / marketing department in companies / institutions, the
employment size of company is 100-299 instead.
+ Number of companies covered by the survey in the respective sector.
Notes: (1) Journalism sector includes advertising sales / public relations / marketing department in media organizations.
(2) Figures may not add up to their totals due to rounding.
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2.8 As regards the total number of freelancers (558) employed to perform various
MC job duties by sector by branch by employment size of company as shown in Table 2.5,
the advertising companies, agencies and other advertising services recorded the highest
number of freelancers (202), followed by the magazines (171) and the public relations
services suppliers (49). Most of these freelancers in the MC industry are employed as
graphic artist, photographer, editorial / leader writer, senior reporter / reporter, production
assistant, and account coordinator. (2012 survey: 427 companies in the MC industry
employed 1 249 freelancers.) The Training Board observes that the employment market is
likely to be focused on permanent MC jobs and therefore some of the freelancers in the 2012
survey have been changed to full-time employment in the 2014 survey to meet the business
growth of the companies.

Table 2.5  Number of Freelancers Employed to Perform Various MC Job
Duties by Sector by Branch by Employment Size of Company

Employment
Size of 100 & 500
Company | 1-9 | 10-19 | 2049 | 50-99 | Over® |300-499| & Over | Overall
Branch o)* | 0)* | C0)* | 0)* | (%)* (%)* (%0)* (%)*
Journalism Sector

R 10 - - 4 7 - - 21
Newspapers (5 I11) 69| 0 | o lenvlon | o | 0 | 04
. R 68 | 43 | 29 | 14 17 - - 171
Magazines (3 216) (14.6) | (11.4) | @0) | @8 | 1.5 | © O | 63

News Department in Radio / - 8 - 15 24 - - 47
TV Stations (2 471) * O lasoy| o [ess| 1.0 | © O | (1.9

News Agencies (241) Olololololol ol o

. . R 5 - 20 - . ) ; 25
Digital / New Media (515) (29.4) “) (12.2) “) “) ) “) (4.9)
83 | 51 | 49 | 33 | 48 ; ; 264

Sub-total (11 554) * (143 | 112 | @2 | @0 | 06 | © - | 23

Advertising and Public Relations Sector

Public Relations 30 12 7 - - - - 49
Services Suppliers (2 264) * B35 | 24 | (14 (-) () ) (-) 2.2)

Advertising Sales / PR / - 2 1 - 36 - - 39

Marketing Department in ) (0.8) | (0.1) -) (1.4) ) ) 0.9)

Media Organizations (4 201) *

Advertising Companies, 77 96 26 - 3 - - 202
Agencies and other (1.0) | 46) | (1.4 (-) (0.2) ) ) (1.4)
Advertising Services (14 214) *

Corporate Communications / - - - - - - 4 4
PR / Advertising / Marketing (-) (-) (-) (-) (-) ) (0.1 0.1)
Department in Companies /

Institutions (5 306) *
107 110 34 - 39 - 4 294
Sub-total (25 985) *
( ) 1.2) | 3.9 | (1.1 - (1.0) -) (0.1) (1.1)
+ 558
Total (37 539) - (1.5)
@ For corporate communications / PR / advertising / marketing department in companies / institutions, the
employment size of company is 100-299 instead.
+ Number of MC employees (including freelancers) covered by the survey in the respective branch.
* As a percentage of total number of MC employees by sector by branch by employment size of company.

Note:  Figures may not add up to their totals due to rounding.
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Staff Turnover
MC Employees Leaving in the Past 12 Months

2.9 MC employees leaving of the company are initiated by changed employment /
transferred out, retirement, dismissal / retrenchment and voluntary wastage. As shown in
Table 2.6, employers reported that 2 946 MC employees (or 7.7% of the existing 38 167 MC
posts) in the journalism sector " and the advertising & public relations sector had left the
companies in the past 12 months. (2012 survey: 5 073 MC employees or 14.2% of the 35 606
MC posts had left the companies.) Figures 3 and 4 show the numbers of MC employees left
in the past 12 months by branch in the respective sectors. Number of MC employees
leaving in the past 12 months by branch by job level is shown in Appendix 5.

Table 2.6 MC Employees Leaving in the Past 12 Months by Sector
by Job Level by Employment Size of Company

Employment
Size of

Company 1-4 59 10-19 | 2049 | 50-99 g’v(lr% 300-499 Sgge‘f‘ Overall

(%)* (%)* (%)* (%)* (%)* %)* (%)* %)* (%)*

Job Level
Journalism Sector ¥

M ol 1 2 1 3 7 32 - - 46
anageria (1.0) 2.9) (1.0) (1.0) (4.6) (4.5) - ) (3.2)
S . 2 1 5 36 11 163 - - 218
upervisory (1.4) (1.1) (3.6) 9.7) %)) 9.9) 6] ) (8.3)
o . 45 16 39 121 85 585 - - 891
Editorial / Production | »g3y | (78) | (10.7) | (129) | (129) | (83) ©) 6 9.5)
Subporting / Technical 14 4 30 37 12 137 - - 234
upporting / techmical | 37 gy 4.7 26.1) | (13.1) (8.9) (7.2) - ) 9.2)
+ 62 23 75 197 115 917 - - 1389

SEead ey (13.9) (5.1) 10.5) | (10.9) (9.7) 8.1) - - (8.7)

Advertising and Public Relations Sector

M ol 5 13 4 25 2 17 15 38 119
anageria 1.7 4.3) (1.2) (7.1) (1.0) ©.1) (7.3) (4.0 4.2)
s . 7 33 22 47 14 41 20 70 254
upervisory 0.7) 2.9) (3.9) 6.7) 4.1) (15.5) (6.8) (6.8) 4.8)
Executionl 72 142 256 180 109 49 3 116 927
xecutiona (2.3) (13.9) | (19.0) | (18.8) | (12.1) (6.0) (0.5) (5.3) (8.4)
Subporting / Technical 28 91 31 29 57 13 - 8 257
upporting /- techmical |5 7y (14.5) 7.7 (6.5) (36.8) (5.4) - (10.5) (8.6)
N 112 279 313 281 182 120 38 232 1557

CLSIRT PR (2.0) (9.0) 1.8 | (114 | (I13) (8.0) (3.4) (5.5) (7.0)
Total (38 167) * - 2(79;)6

@  For advertising and public relations sector, the employment size of company is 100-299 instead.
* As a percentage of total number of MC posts by sector by job level by employment size of company.
+ Total number of MC posts.
Notes: (1) Journalism sector includes advertising sales/public relations/marketing department in media organizations.
(2) Number of MC Employees (including freelancers).
(3) Figures may not add up to their totals due to rounding.
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Figure 3 ~ Number of MC Employees Leaving in the Past 12 Months
in the Journalism Sector " by Branch

Total No. Left 1 389

586 (16.1%)*
600
400
278 (4.5%)*
200 / 134 (10.2%)*
19 (6.1%)*
0 1 1 1
Newspapers Magazines News News Digital / New
Department in Agencies Media
Radio / TV
Stations

As a percentage of total number of MC posts by sector by branch.

Notes: (1) Journalism sector includes advertising sales / public relations / marketing department
in media organizations.

(2) Number of MC employees (including freelancers).

Figure 4  Number of MC Employees Leaving in the Past 12 Months
in the Advertising and Public Relations Sector by Branch

Total No. Left 1557

1500 1 000 (6.9%)*

1000 /f/

500

274 (5.1%)*

* As a percentage of total number of MC posts by sector by branch.

Key: A -- Public Relations Services Suppliers
B -- Advertising Companies, Agencies and other Advertising Services
C -- Corporate Communications / PR / Advertising / Marketing
Department in Companies / Institutions
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Staff Turnover Rate

2.10 The Training Board observes that MC employees continue to be cautious in
changing jobs and the turnover rate as a percentage of number of MC posts in the industry
has decreased from 14.2% (5 073) in February 2012 to 7.7% (2 946) in January 2014. A
comparison of the turnover rates of the MC industry by sector over the two-year period is
shown in Figure 5.

Figure 5 Comparison of the Turnover Rates by Sector
(February 2012 — January 2014)

Sector
Journalism
(16 027)" (14 845) " 16.2% (2 409)**
Advertising and 7.0% (1 557)*
Public Relations
(22 140)" (20 761) ™ 12.8% (2 664)**
Overall ;
(38 167)" (35 606) " 14.2% (5 073)**
0 5 10 15 20 25
Turnover Rate
B Turnover Rate in February 2012 E Turnover Rate in January 2014

Number of MC employees leaving the companies in January 2014.

*x Number of MC employees leaving the companies in February 2012.

+ Total number of MC posts in January 2014 by sector.

++  Total number of MC posts in February 2012 by sector.
Notes: (1) Journalism sector includes advertising sales / public relations / marketing department in media organizations.
(2) Figures may not add up to their totals due to rounding.

2.11 The Training Board observes that the news department in radio / TV stations
recorded the highest turnover rate (16.1%), followed by the public relations services suppliers
(12.2%) (Figures 3 and 4). In terms of job level, the highest turnover rate was among the
editorial / production staff (9.5%) in the journalism sector and the support / technical staff
(8.6%) in the advertising and public relations sector (Table 2.6). It is also observed that
editors and reporters in the media organizations, and account executives, designers and
graphic artists in the advertising companies / agencies recorded a high turnover rate during
the past 12 months.

2.12 The Training Board considers that the turnover rates of the MC industry over the
two-year period tend towards the low side because MC employees are concerned that global
economic uncertainty will affect Asia Pacific as a growth market. In general, they only
moved for a perceived more stable environment, job satisfaction and a higher salary.
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Sour ces of Recruitment of MC Employeesin the Past 12 Months

2.13 The survey reveals that 3 130 employees (or 8.2% of the existing 38 167 MC
posts) were recruited in 2013/14, including 2 541 (6.7%) experienced employees recruited in
the MC industry and 589 (1.5%) non-experienced employees (2012 survey: 5 157 MC
employees or 14.5% of the 35 606 MC posts). Interms of job level (Figure 6), managerial
level recruited 160 MC employees, supervisory level 438, editoria / production / executional
level 1 938, and support / technical level 594. A summary of the sources of recruitment of
MC employeesin the past 12 months by sector by branch is given in Table 2.7.

Table2.7  Sources of Recruitment of MC Employees
in the Past 12 Months by Sector by Branch
Sources of Recruitment
Experienced Non-experienced
Branch Employees Employees
Recruited Recruited Total
in this Industry in this Industry Recruitment
(%)* (%0)* (%)*
Journalism Sector @
1. Newspapers 106 a7 167 27 273 4.9
(6 209)*
2. Magazines Include 347 (7.6) 26 (0.6) 373 (8.2
(4 563) Advertising
3. News Department Sales/ PR/ 486 (13.4) 127 (3.5) 613 (16.9)
in Radio/ TV Stations Marketing
(3630)" Department
4. News Agencies in Media 5 (1.6) 11 (3.5) 16 (5.1)
(314) Organizations
5. Digital / New Media 110 (8.4) 5 0.4) 115 (8.8)
(1311)"
Sub-total (16 027)" 1054 (6.6) 336 (2.1 1390 (8.7)
Advertising and Public Relations Sector
6. Public Relations Services Suppliers 261 (11.2) 76 3.3 337 (14.5)
(2329)"
7. Advertising Companies, Agencies 943 (6.5) 149 (1.0 1092 (7.6)
and other Advertising Services (14 398) *
8. Corporate Communications/ PR / 283 (5.2 28 (0.5 311 (5.7)
Advertising / Marketing Department
in Companies/ Institutions (5 413)"
Sub-total (22 140)" 1487 (6.7) 253 1.1 1740 (7.9
Total (38 167)" 2541 (6.7) 589 1.5) 3130 (8.2)

* As apercentage of total number of MC posts by sector by branch.
+ Total number of MC posts by sector by branch.
Notes: (1) Journalism sector includes advertising sales/ public relations / marketing department in media organizations.
(2) Figures may not add up to their totals due to rounding.
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2.14

The Training Board observes that, in the present survey, the recruitment of

experienced employees and non-experienced ones is in a ratio of 3 to 1 in the journalism
sector " (2012 survey: a ratio of 8 to 1) and a ratio of 6 to 1 in the advertising and public

relations sector (same ratio as in the 2012 survey).

It appears that employers in the

journalism sector tend to recruit an appropriate ratio of experienced employees to
non-experienced ones (including fresh graduates from MC-related disciplines) to fill
vacancies over the two-year period. A comparison of the sources of recruitment of MC

employees by sector by job level is shown in Figure 6.

Comparison of the Sources of Recruitment
of MC Employees by Sector by Job Level

Figure 6

1200

Journalism Sector " Job Level  Advertising & Public Relations Sector
Total
(Sub-total Recruited = 1 390) Récfuie q (Sub-total Recruited = 1 740)
=3 130)
39 117 4
Managerial 5
39 (160) o™
3
9 183 . 243
o777 Supervisory FZEraa ]
bt @) [ e
275 630 Editorial/ 847 186
Production/
905 Executional 1033
(1938)
52 202 Igupporting/| 280 60
Technical
1200 1000 800 600 400 200 0 0 200 400 600 800 1000
Number Number

fZ]  Experienced employees recruited in this industry.

B Non-experienced employees recruited in this industry

Notes:
(2) Figures may not add up to their totals due to rounding.
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Internal Promotion in the Past 12 Months

2.15 The survey reveals that 429 MC employees or 1.1% of the existing 38 167 MC
posts (2012 survey: 286 MC employees or 0.8% of the 35 606 MC posts) were promoted
from within the companies in respect of new or existing posts durmg the past 12 months.
A summary of the internal promotion pattern by sector by branch is given in Table 2.8.

Table 2.8  Internal Promotion of MC Employees
in the Past 12 Months by Sector by Branch
Number of Internal Promotion
Internal From
Promotion Erorp Supportmg / From
From Editorial / Technical to Other Total
Branch Supervisory Produption / Editorigl / Posts to No. of
to Executional to | Production/ | Supporting/ |  Promotion
Managerial | Supervisory Executional Technical (%)*
Journalism Sector
Newspapers 3 11 12 - 26 (0.4)
(6 209)"
Magazinef Include 12 37 2 7 58 (1.3)
(4 563) Advertising
News Department in Sales / PR/ 2 7 36 12 57 (1.6)
Radio / TV Stations Marketing
(3 630)" Department in
News Agencies Media - 2 - - 2 (0.6)
(314) Organizations
Digital / New Media - 1 - - 1 (0.1)
(1311)"
Sub-total (16 027)" 17 58 50 19 144 (0.9)
Advertising and Public Relations Sector
Public Relations Services Suppliers 15 37 1 - 53 (2.3)
(2329)"
Advertising Companies, Agencies 22 23 16 2 63 (0.4)
and other Advertising Services (14 398)"
Corporate Communications / PR / 75 81 13 - 169 (3.1)
Advertising / Marketing Department
in Companies / Institutions (5 413)"
Sub-total (22 140)* 112 141 30 2 285 (1.3)
Total (38 167)" 129 199 80 21 429 (1.1)
* As a percentage of total number of MC posts by sector by branch.

+ Total number of MC posts by sector by branch.
Notes: (1) Journalism sector includes advertising sales / public relations / marketing department in media organizations.
(2) Figures may not add up to their totals due to rounding.

2.16 The survey also reveals that 129 positions (3.0% of number of MC posts at the job
level) in managerial, 199 (2.5%) in supervisory, 80 (0.4%) in editorial / production /
executional, and 21 (0.4%) in supporting / technical are filled by internal promotion in
respect of new or existing posts. The Training Board observes that employers in the MC
industry were willing to give reasonable promotion opportunities to their MC employees for
retaining their existing talents. The Training Board encourages the practice of internal
promotion and suggests that employers should provide more training to their MC employees
to prepare them for career progression and lifelong learning.
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Existing Vacancies
Number of Job Vacancies

2.17 At the time of the survey, employers reported 190 job vacancies (or 1.6% of the
existing 11 744 MC posts) in the journalism sector, and 438 job vacancies (or 1.7% of the
existing 26 423 MC posts) in the advertising and public relations sector. In the journalism
sector, the news department in radio / TV stations recorded the highest number of 77 job
vacancies, followed by the newspapers with 55 job vacancies. In the advertising and public
relations sector, the advertising companies, agencies and other advertising services recorded
the highest number of 184 job vacancies, followed by the corporate communications / PR /
advertising / marketing department in companies / institutions with 107 job vacancies. The
number of job vacancies by sector by branch by job level is shown in Table 2.9. More
detailed analyses of the findings by branch by job code / title are presented in Appendix 4.

Table 2.9  Number of Job Vacancies by Sector by Branch by Job level

Editorial /
Job Level Production/ | Supporting /
Branch Managerial Supervisory | Executional Technical Total
(%)* (%0)* (%)* (%0)* (%)"
Journalism Sector

+ - 3 49 3 55
Newspapers (5 166) “) (0.6) (1.4) 0.3) (1)

. + 1 - 18 13 32
Magazines (3 248) (0.5) “) 0.9) 223) (1.0)

News Department in Radio / - - 40 37 77
TV Stations (2 548) " ) ) 2.7) (5.3) (3.0)

. + - - 3 - 3
News Agencies (244) ) ) (1.8) ) (1.2)

. . + 1 - 13 9 23
Digital / New Media (538) 6.3) “) (6.0) 3.7) 43)
Sub-total 2 3 123 62 190
(11 744)° 0.4) 0.2) (1.7) (2.5) (1.6)

Adbvertising and Public Relations Sector

Public Relations Services 3 12 50 - 65
Suppliers (2 329) (0.8) (1.9) 3.9 -) (2.8)

Advertising Sales / PR / 1 17 64 - 82
Marketing Department in 0.1) (1.3) 3.1 -) (1.9)
Media Organizations (4 283) "

Advertising Companies, Agencies 6 16 90 72 134
& other Advertising Services 0.5) (0.5) (1.3) (2.5) (1.3)
(14 398)"

Corporate Communications / 30 15 62 - 107
PR / Advertising / Marketing (2.6) (1.1) (2.2) ) (2.0)

Department in Companies /
Institutions (5 413) "

Sub-total 40 60 266 72 438
(26 423)° (1.1) 0.9) (2.0) (2.4) (1.7)
Total 42 63 389 134 628

(38167)" (1.0) 0.8) 1.9 24 1.6)

* As a percentage of total number of MC posts by sector by branch by job level.

# As a percentage of total number of MC posts by sector by branch.

+ Total number of MC posts by sector by branch.

Note: Figures may not add up to their totals due to rounding.
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Vacancy Rates

2.18 While companies remain cautious about the overall economy, all branches in the
MC industry still view Hong Kong as a key component of their growth strategy and have
continued to fill up the existing vacancies to enhance their competitiveness in the global
market. As compared with the 2012 survey findings, the vacancy rate as a percentage of
total number of MC posts in the journalism sector has slightly increased from 1.4% (146) to
1.6% (190) and moderately decreased in the advertising and public relations sector " from
2.3% (565) to 1.7% (438). (The total number of MC posts being the sum of total MC
employees (including freelancers) and total MC vacancies.) In terms of job title, the high
vacancies were observed in the account executive, senior reporter / reporter, digital designer /
designer, and officer / assistant for advertising & marketing communications to meet the
business growth and service demand of the MC industry. A comparison of the vacancy rates
by sector over the two-year period is shown in Figure 7. The distribution of job vacancies
by sector from December 2003 to January 2014 is shown in Figure 8.

Figure 7 Comparison of the Vacancy Rates by Sector
(February 2012 — January 2014)

Sector j

. 1.6% (190)*
Journalism

(11 744)" (10 657)"" 1.4% (146)**

Advertising and Public 1.7% (438)*
Relations

(26 423)" (24 949)"" 2.3% (565)**

Overall Lo (628)*
(38167)" (35606) " 2.0% (711)**

0 1 2 3
Vacancy Rate

@ Vacancy Rate in February 2012 B Vacancy Rate in January 2014

Number of MC vacancies in January 2014 by sector.
**  Number of MC vacancies in February 2012 by sector.
+ Total number of MC posts in January 2014 by sector.
++  Total number of MC posts in February 2012 by sector.
Notes: (1) Advertising and public relations sector includes advertising sales / public relations / marketing department in
media organizations.
(2) Figures may not add up to their totals due to rounding.
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Figure 8  Distribution of Job Vacancies by Sector
(December 2003 - January 2014)

Total
Number of
Job Vacancies
Year
190 (30.3%)* 438 (69.7%)*
RS 628
2014
146 (20.5%)* 565 (79.5%)*
2012 71
L | 113 21.6%)* 411 (78.4%)*
2010 524
|| 118 (13.8%)* 740 (86.2%)*
858
2008
|| 167 (38.4%)* 268 (61.6%)*
435
2005
L |52 (17.4%)* 246 (82.6%)*
298
2003
0 100 200 300 400 500 600 700 800 900

Number of Job Vacancies

W Journalism Sector

B Advertising and Public Relations Sector

As a percentage of total number of job vacancies in the respective survey.
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Overall Labour Market Situation in the MC Industry
MC Manpower, Vacancy and Forecast Growth

2.19 It was found that in January 2014, 11 554 MC employees (including freelancers)
were engaged in the journalism sector and 25 985 MC employees in the advertising and
public relations sector (includes advertising sales / public relations / marketing department in
media organizations). In January 2015, employers in general anticipate a moderate growth
of 2014 level for their manpower situation. The MC employment rate will increase slightly
with the forecast number of MC posts grow by 0.43% to reach 38 332. The findings on MC
manpower, vacancy and employers’ forecast growth by sector by job level are summarized in
Table 2.10. The percentage share of MC employees in the labour force between December
2003 and January 2014 is shown in Figure 9.

Table 2.10 MC Manpower, Vacancy and Forecast Growth by Sector by Job Level

No. of MC January 2015 | January 2015
Employees No. of No. of Manpower E , ,
. ) mployers Employers
(Excl. Freelancers Vacancies Demand
Job Level . . . Forecast Forecast
Freelancers) in January in January in January
in Januar 2014 2014 2014 Manpower No. of
Y Growth (%)* | MC Posts
2014
Journalism Sector
Managerial 518 - 2 520 - -) 520
Supervisory 1323 46 3 1372 - (-) 1372
Editorial / 7 061 145 123 7329 64 (0.87) 7393
Production
Supporting / 2 388 73 62 2523 30 (1.19) 2553
Technical
Sub-total 11 290 264 190 11 744 94 (0.80) 11 838
Advertising and Public Relations Sector *
Managerial 3 681 18 40 3739 1 (0.03) 3740
Supervisory 6 466 21 60 6 547 3 (0.05) 6 550
Executional 12 776 75 266 13 117 54 (0.41) 13171
Supporting / 2 768 180 72 3020 13 (0.43) 3033
Technical
Sub-total 25 691 294 438 26 423 71 0.27) 26 494
Total 36 981 558 628 38 167 165 (0.43) 38 332
* As a percentage of total number of MC posts at the same job level by sector in January 2014.
+ Advertising and public relations sector includes advertising sales / public relations / marketing department in

media organizations.
Notes: (1) Manpower Demand includes the number of existing MC employees, number of freelancers, and number of
vacancies.
(2) Figures may not add up to their totals due to rounding.
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Percentage (%)

Figure 9  Percentage Share of MC Employees in the Labour Force
(December 2003 — January 2014)
Number
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*  Source: Census and Statistics Department.

Note: (1)

Number of MC employees including freelancers.
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2.20 The labour market in the MC industry stabilised in January 2014 with total MC
employment (including freelancers) rose to 37 539 MC employees, representing an increase
of 7.6% over February 2012 (34 895 MC employees). However, owing to a moderate
increase in the total labour force by just about 1.0% per year, the percentage share of MC
employees in the labour force grew steadily from 0.92% in February 2012 to 0.98% in
January 2014.

Total MC Posts

2.21 Sustained economic expansion has continued to underpin job creation in the MC
industry. Overall, there is a 7.2% (2 561) growth in MC posts between February 2012
(35 606) and January 2014 (38 167), after taking into account employment and vacancies as
shown in Figure 10. However, as compared with 8.7% growth in MC posts between 2010
(32 767) and 2012 (35 606), it is observed that Hong Kong employers may still be more
cautious in planning their new MC posts which aligns with the uncertainty in the job market
due to the still ongoing EU crisis.

Figure 10  Total MC Posts, Employed and Vacancies
(December 2003 — January 2014)

MC Posts
40000 r Growth
628 Rate
o,
35606 2561 (7.2%)
35000 | 711 [N
e 2839 (8.7%)
32767 = .
524 pem=— o
] . V)
3851 (13.3%)
30000 f o o]
28916 e %
]58 s 5
] - o
T o e 4584 (18.8%)
i e o
| 24 332 o B i 37 539
25000 o e =
S — il e R e foaed---------
o T -2 34895
g i e o 0
o] ] o o] 5436 (28.8%)
-] Fooe] P ]
ol 32 243 B
-] Fooe] P ]
20000 F 18896
20— e S IR S I S
-] Fooe] P ]
o] 28 058 fiid
g i e o
23 897 5 oo e 2
g i e o
15000 | a oo e 2
g i e o
-] Fooe] P ]
18]598 g i e o
g i e o
g i e o
g i e o
g i e o

0 o 1 Foe] 1 o] 1 i 1
2003 2005 2008 2010 2012 2014
Year
E MC Employees B Vacancies

29



Percentage Distribution of Companies and
M C Employees by Employment Size of Company

2.22 Companies that employed 50 or more employees engaged about 78.2% of the MC
employees (including freelancers) in the journalism sector; nevertheless roughly 8 out of 10
companies in the advertising and public relations sector are small, employing fewer than 10
employees as shown in Figures 11 and 12.

Figure1ll Percentage Distribution of Companiesand MC
Employees (including Freelancers) by Employment
Size of Company in the Journalism Sector ¥
(Asin January 2014)

Percentage

80
70.7

1to9 10to 19 20to 49 50to 99 100 & Over

Employment Size of Companies

E Companies MC Employees

Notes: (1) Journalism sector includes advertising sales/ public relations / marketing department in media organizations.
(2) Figures may not add up to their totals due to rounding.
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Figure 12 Percentage Distribution of Companies and MC Employees
(including Freelancers) by Employment Size of Company
in the Advertising and Public Relations Sector

(As in January 2014)
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Local MC Employees Working Major for the Website or New Media
2.23 At the time of the survey, 337 companies (or 6.7% of the responded 5 003

companies of the survey) had deployed / recruited local MC employees to work major for the
website or new media (2012 survey: 518 companies or 10.3% of the responded 5 024
companies). As regards the percentage of companies having deployed / recruited local MC
employees to work major for the website or new media by branch shown in Table 2.11, the
digital / new media recorded the highest percentage (83.3%), followed by the news department
in radio / TV stations (48.6%) and the news agencies (20.0%) The Training Board observes
that more companies in the MC industry have outsourced their websites or new media works to
other professional organizations without any involvement of their internal staff.
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Table 2.11 Number of Companies Having Deployed / Recruited Local
MC Employees to Work Major for the Website or New Media

Companies Having Deployed / Recruited
Local MC Employees to Work Major for the Website or New Media
Branch (As in January 2014)
Yes (%)* No Unspecified Total
1. Newspapers 8 (19.5) 27 6 41
Include
2. Magazines Advertising 54 (16.4) 255 20 329
3. News Department Sales /PR / 18 (48.6) 17 2 37
. . . Marketing
in Radio / TV Stations
Department
4. News Agencies in Media 4 (20.0) 14 ) 20
. ; Organizations
5. Digital / New Media 30 (83.3) 5 1 36
Sub-total 114 (24.6) 318 31 463
6. Public Relations Services Suppliers 13 (3.4 362 3 378
7. Advertising Companies, Agencies & 158 4.3) 3510 23 3691
other Advertising Services
8. Corporate Communications / PR / 52 (11.0) 381 38 471
Advertising / Marketing Department
in Companies / Institutions
Sub-total 223 4.9) 4253 64 4540
Total 337 (6.7) 4 571 95 5003

*  As a percentage of number of companies by branch.

2.24 Table 2.12 shows that 674 MC employees engaged in the journalism sector
(include advertising sales / PR / marketing department in media organizations) and 903 MC
employees in the advertising and public relations sector were deployed / recruited to work
major for the website or new media.

2.25 Among all the 1 577 MC employees deployed / recruited to work major for the
website or new media, 351 MC employees (52.1% of 674) in the journalism sector and 408
(45.2% of 903) in the advertising and public relations sector are also requested to engage in
tasks / duties related to the social networking websites. These figures confirm the Training
Board’s view that existing MC employees are required to keep abreast of the latest
technology in response to the social media age. Companies are recognizing the value and
importance of having a clear social media strategy that is aligned with other more traditional
forms of media outreach.
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Table 2.12

No. of Local MC Employees Deployed / Recruited

to Work Major for the Website or New Media by
Sector by Branch by Employment Size of Company

Employment Size of Company No. of MC
Employees
Worked
Major for the
Website or
New Media
Branch 100 & 500 & and also
1-9 10-19 | 20-49 | 50-99 | Over® |300-499| Over |Overall | Engaged in
)* | O | e | e | 0* | (W)* | (W)* | (%)* |Tasks/Duties
related to the
Social
Networking
Websites
Journalism Sector
Newspapfrs 4 - 4 1 54 - - 63 9
(6 209) (4.3) ) 6.5) 0.3) 0.9) ) ) (1.0)
Magazine+s 20 52 42 18 23 - - 155 108
(4 563) Including | 28) | 86 | 37 | 26 | 1.6 | © O | 6
News Department | Advertising | g 3 3 3 175 - - 193 62
in Radio / Sales/PR/ | 31.0) | 5.9) | 3.0) | 5.1) | (52) ©) ®) (5.3)
TV Stations Marketing
(3 630)" Department
News Agencies Orulnlz/ilzeaili?)ns 1 15 29 - - - - 45 21
@14y & (32) | 357 | 149 | () ) ) () | (143)
Digital / 12 4 120 33 49 - - 218 151
New Media (32.4) | (57.1) | (29.6) | (36.3) | (6.4) ) ) (16.6)
(1311)"
Sub-total 46 74 198 55 301 - - 674 351
(16 027)* (5.1) | 10.3) | (10.4) | (4.7) | (2.7) ) € 4.2)
Advertising and Public Relations Sector
Public Relations Services 10 5 - 2 - - - 17 11
Suppliers (2 329)" (L) | (L0) ) (0.5) ) ) ¢ (0.7)
Advertising Companies, 153 245 108 84 159 - - 749 373
Agencies and other 2.0 | (11.4) | (5.6) (7.2) | (10.8) () “) 5.2)
Advertising Services
(14398)"
Corporate Communications / - - 2 1 2 5 127 137 24
PR/ Advertising / Marketing ) ) 11.8) | 167 | 5.6) | 04 | 3.0) | 2.5)
Department in Companies /
Institutions (5 413)"
Sub-total 163 250 110 87 161 5 127 903 408
(22 140)* (1.9) 9.5) 4.5) 5.4) | (10.7) | (0.4) 3.0) 4.1)
Total 1577
(38 167) - @.1) 22

size of company is 100-299 instead.

+ Total number of MC posts by branch.

Notes:

(2) Figures may not add up to their totals due to rounding.
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For corporate communications / PR / advertising / marketing department in companies / institutions, the employment

(1) Journalism sector includes advertising sales / public relations / marketing department in media organizations.




Required Skills / Knowledge of the Existing
MC Employees to Perform Social Media Functions

2.26

successfully enhanced their customer relations via social media.

The Training Board observes that more employers in the MC industry have

A comparison of the skills /

knowledge required by MC employees to perform the social media functions (rank in most in

demand) by sector is shown in Table 2.13.

Percentage of companies having required

employees to have skills / knowledge (by degree in demand) to perform the social media
functions by sector is shown in Appendix 6.

Table 2.13

Comparison of Skills / Knowledge Required by MC

Employers to Perform Social Media Functions (Ranked in
Descending Order of Most in Demand) by Sector

Rank

Journalism Sector "

Advertising and

Public Relations Sector

0 0
Skills / Knowledge Lo of Mo. of Skills / Knowledge o of Mo. of
(Most in Demand) gase & (Most in Demand) gase &
1 Social Networking Platform 15.1 Web Searching 5.6
(e.g. Facebook, Twitter)
2 Web Searching 12.4 Social Networking Platform 53
(e.g. Facebook, Twitter)
3 Apps Development 12.0 Apps Development 4.7
4 Web Security 11.2 Sharing Platform 4.5
(e.g. YouTube)
5 Sharing Platform 10.2 Web Analytics 4.2
(e.g. YouTube)
6 Web Monitoring and 9.3 Search Engine Optimisation 3.6
Surveillance
Curation
Microblogging
7 - - Web Security 3.3
Microblogging
8 - - - -
9 Web Analytics 8.3 Curation 2.8
10 Search Engine Optimisation 6.1 Web Monitoring and 2.2
Surveillance
Note: (1) Journalism sector includes advertising sales / public relations / marketing department in media organizations.
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Younger Generation

Accomplishments of the Young MC Employees

2.27 Employers reported that in January 2014, a total of 9 711 MC employees
(including freelancers) aged below 30 (or 25.4% of the existing 38 167 MC posts) were
engaged in the principal jobs of the MC industry (2012 survey: 8 400 MC employees or
23.6% of the 35 606 MC posts). The Training Board considers that these young MC
employees can bring in fresh perspectives and innovative ideas.

2.28 The survey showed that the public relations services suppliers had 855 MC
employees (including freelancers) aged below 30, accounting for 36.7% of the existing 2 329
MC posts in that branch, followed by the digital / new media (382 or 29.1% of the existing

1 311 MC posts in that branch).

Number of MC employees (including freelancers) aged
below 30 by sector by branch by employment size of company is shown in Table 2.14.

Table 2.14 ~ Number of MC Employees (including Freelancers) Aged Below
30 by Sector by Branch by Employment Size of Company
Employment Size of Company
Branch 100 &
1-9 10-19 20-49 50-99 Over® 300-499 |500 & Over| Overall
(%0)* (%0)* (%o)* (%0)* (%0)* (o)* (o)* (o)*
Journalism Sector

INewspapers 6 2 10 45 1 660 - - 1723
(6 209)" (7.1) (14.3) (16.1) (15.7) (28.8) ) ) (27.8)

Magazines 142 179 284 243 280 - - 1128
(4 563)" Include (19.8) (29.7) (25.0) (34.7) (19.9) ¢) ) (24.7)

INews Department| Advertising 13 11 20 4 809 - - 857
in Radio / Sales / PR/ (44.8) (21.6) (19.3) (6.3) (23.9) ) Q) (23.6)
TV Stations Marketing
(3 630)" Department

INews Agencies o n Me(il'a 5 12 13 - - - - 30
(314) reanizations | (16.1) (28.6) (6.7) ) ) ¢ ¢ (9.6)

Digital / 12 5 184 24 157 - - 382
New Media (32.4) (71.4) (45.4) (26.4) (20.4) ) ) (29.1)
(1311)°

5 178 209 511 316 2906 - - 4120
Sub-total (16 027) 19.8) | (292 | 269 | (267 | (256 “ “ (25.7)
Advertising and Public Relations Sector

Public Relations Services 277 233 230 115 - - - 855
Suppliers (2 329)" (31.3) (46.3) (45.2) (26.6) ¢ ) ) (36.7)

IAdvertising Companies, 1241 933 602 333 710 - - 3819
Agencies and other (16.1) (43.6) (31.2) (28.5) (48.4) ) -) (26.5)
Advertising Services (14 398) "

Corporate Communications / - - 8 2 5 297 605 917
PR/ Advertising / Marketing ) ) (47.1) (33.3) (13.9) (26.2) (14.3) (16.9)
Department in Companies /

Institutions (5 413)"
5 1518 1166 840 450 715 297 605 5591
Sub-total (22 140) (17.7) (44.1) (34.2) (28.0) (47.6) (26.2) (14.3) (25.3)
+ 9711
Total (38 167) - (25.4)

@  For corporate communications / PR / advertising / marketing department in companies / institutions, the employment size of company is

100-299 instead.

* As a percentage of total number of MC posts by sector by branch by employment size of company.

+ Total number of MC posts by branch.

Note:

Figures may not add up to their totals due to rounding.
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2.29

The Training Board observes that employers in the MC industry are willing to

specify the degree of importance in respect of accomplishment training for their young MC

employees so that they can have greater contributions to the company.

A comparison of the

accomplishment training for the young MC employees (ranked in descending order of highly
important) by sector is shown in Table 2.15. Percentage of companies having specified the
degree of importance in respect of the accomplishment training for their young MC
employees by sector is shown in Appendix 8.

Table 2.15

Comparison of the Accomplishment Training for

the young MC employees (Ranked in Descending
Order of Highly Important) by Sector

Journalism Sector "

Advertising and

Public Relations Sector

Rank 0 0
Accomplishment Training /o of NO'. of Accomplishment Training /o of NO'. of
(Highly Important) Responding (Highly Important) Responding
Case Case
1 Working Attitude 65.1 Working Attitude 59.5
2 Team Work 64.6 Creativity 53.6
3 Protection of Company’s 52.2 Team Work 52.4
Tangible and Intangible
Assets (or Intellectual
Property Right)
4 Concentration on Work 49.8 Passion 47.0
5 Punctuality 48.8 Punctuality 46.8
6 Interpersonal 44.0 Protection of Company’s 44.0
Communication Skills Tangible and Intangible
Assets (or Intellectual
Property Right)
7 Emotional Management 43.5 Interpersonal 43.5
Communication Skills
Protection of Privacy
8 - - Protection of Privacy 41.0
9 Passion 42.1 Concentration on Work 40.7
10 Degree of Loyalty 38.3 Emotional Management 324
Note: (1) Journalism sector includes advertising sales / public relations / marketing department in media organizations.
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Retention of Existing MC Employees

2.30 The survey reveals that MC employers (in particular those with employment size
of 1-4) marking “salary increment” as the top staff retention factor. The Training Board
considers that it is an important insight that companies should look onto all these effective
methods to form internal strategies for retaining their existing MC employees to face the tight
labour market. When people are engaged and happy, they are more productive and
committed to the well-being of the organization. A comparison of the effective methods
(ranked in descending order of preference) for retaining the existing MC employees by sector
is shown in Table 2.16. More detailed analyses of the findings by sector by employment size
of company and by branch are presented in Appendix 7.

Table 2.16 ~ Comparison of the Effective Methods
(Ranked in Descending Order of Preference) for
Retaining the Existing MC Employees by Sector
(Respondents may choose up to three options)

Advertising and
; (0] g
Journalism Sector Public Relations Sector
Rank % of No. of % of No. of
Effective Method Responding Effective Method Responding
Case Case
1 Salary Increment 89.0 Salary Increment 84.9
2 Shortening Working Hours 27.5 Increasing Job Autonomy 25.6
3 Enhancing Job Satisfaction 25.5 Shortening Working Hours 25.5
4 Internal Promotion / 21.5 More Communications and 14.2
Career Development Enhancing the Sense of
Belonging with Existing
Staff
5 Increasing Job Autonomy 13.3 More Paid Leave 14.1
6 More Paid Leave 13.0 Enhancing Job Satisfaction 13.1
7 More Communications and 8.5 Internal Promotion / 11.7
Enhancing the Sense of Career Development
Belonging with Existing
Staff
8 Providing / Supporting 4.0 Positive Image on Company 3.1
Manpower Training and Profile / Culture
Development in Skills
9 Positive Image on Company 2.0 Providing Job Rotation 1.3
Profile / Culture
Providing Job Rotation
10 Government Policy 1.8 Discussion on Remuneration 0.1
Emphasis on Mass Package
Communication Industry

Note: (1) Journalism sector includes advertising sales / public relations / marketing department in media organizations.
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Manpower Changes

Manpower Changes by Job Level

2.31 All job levels in the MC industry have recorded an increase in number of MC
employees (including freelancers) when compared with the last survey. The total manpower
in the journalism sector has increased by 1 043 MC employees from 10 511 in February 2012
to 11 554 in January 2014, representing an increase of 9.9% over the two-year period. In
the advertising and public relations sector ", the total manpower has increased by 1 601 MC
employees from 24 384 in February 2012 to 25 985 in January 2014, representing an increase
of 6.6% over the two-year period. The changes in the number of MC employees (including
freelancers) between February 2012 and January 2014 by sector by job level are shown in
Table 2.17.

Table 2.17  Changes in the Number of MC Employees
(including Freelancers) by Sector by Job Level
(February 2012 — January 2014)
No. of MC Employees (incl. Freelancers)
Job Level February January Increase / %
2012 2014 Decrease Changes
Journalism Sector
Managerial 456 518 62 13.6
Supervisory 1330 1369 39 2.9
Editorial / Production 6553 7206 653 10.0
Supporting / Technical 2172 2461 289 13.3
Sub-total (1300551# (131 0.56;4# 1043 o
Advertising and Public Relations Sector

Managerial 3513 3699 186 53
Supervisory 6137 6 487 350 5.7
Executional 12 378 12 851 473 3.8
Supporting / Technical 2 356 2 948 592 25.1
Sub-total (2:939(3'{;! (265992(35# 1601 6.6

Total 34 895 , 37 539 ) 2 644 7.6

(100.0%) (100.0%)
#  Asa percentage of number of MC employees in the respective survey.

Notes: (1) Advertising and public relations sector includes advertising sales / PR / marketing department in media

organizations.

(2) Figures may not add up to their totals due to rounding.
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2.32 The Training Board observes that the overall growth of 7.6% in the number of
MC employees from February 2012 (34 895) to January 2014 (37 539) is generally reliable in
reflecting the manpower situation of the MC industry at the time of the survey. As
compared with the overall increase of 8.2% in the number of MC employees from February
2010 (32 243) to February 2012 (34 895), the Training Board considers that the labour market
in the MC industry continue to display signs of consolidation over the past two years.

2.33 Among the job levels, the number of MC employees at the supporting / technical
level has the greatest increase from 2 356 to 2 948 (25.1%) in the advertising and public
relations sector . The Training Board believes that the considerable increase is on account
of significant growth of supporting / technical employees (such as designer and digital
designer) in this round of survey, particularly in the advertising companies, agencies and
other advertising services.

Manpower Changes by Sector by Branch

2.34 Over the past two years, the number of MC employees (including freelancers)
increased by 7.6% (2 644) and the increase in percentage was mainly attributed to the
journalism sector. The distribution of MC employees by sector from December 2003 to
January 2014 is shown in Figure 13. Table 2.18 shows the changes in the number of MC
employees (including freelancers) between February 2012 and January 2014 by sector by
branch.

Figure 13 Distribution of MC Employees by Sector
(December 2003 — January 2014)

Total Number of

ML Employees
Year MC Emplovees
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* As a percentage of number of MC employees in the respective survey.

Note: (1) Advertising and public relations sector includes advertising sales / PR / marketing department in media
organizations.
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Table 2.18

Changes in the Number of MC Employees

(including Freelancers) by Sector by Branch

(February 2012 — January 2014)

No. of MC Employees (incl. Freelancers)
Branch
February January Increase / N
2012 2014 Decrease o Changes
Journalism Sector
Newspapers 4951 5111 160 3.2
Magazines 3142 3216 74 2.4
News Department in Radio /

TV Stations 1 682 2471 789 46.9
News Agencies 225 241 16 7.1
Digital / New Media 511 515 4 0.8

10511 11 554 1043 9.9
Sub-total 30.1)* 30.8)*
Advertising and Public Relations Sector
Public Rplatmns Services 2056 2264 208 101

Suppliers
Advertising Sales / PR /

Marketing Department in 4077 4201 124 3.0

Media Organizations
Advertising Companies,

Agencies & other Advertising 13 122 14214 1092 83

Services
Corporate Communications /

PR/ AdVCI‘tl?lIlg / Markptmg 5129 5306 177 35

Department in Companies /

Institutions

24 384 25 985 1601 6.6
Sub-total (69.9) 4 (69.2) 4
Total 34 895 37539 2 644 7.6
(100.0%) * (100.0%) *
# As a percentage of number of MC employees in the respective survey.
Note: Figures may not add up to their totals due to rounding.
2.35 Benefiting from the application of various innovative broadcasting technologies

and growing viewership at different emerging media platforms, MC employees engaged in
the news department in radio / TV stations enjoy the highest growth rate of 46.9% (789) from
February 2012 to January 2014, followed by the public relations services suppliers 10.1%
(208) and the advertising companies, agencies and other advertising services 8.3% (1 092).
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Employers’ Requirements / Expectations of Employees’ Competencies
and the Average Monthly Income Range of their MC Employees

Employers’ Preferred Educational Levels of MC Employees

2.36 The survey reveals that in general the majority of employers preferred their MC
employees at almost all job levels to have bachelor degrees. Only for the supporting /
technical level, employers preferred their MC employees to possess diploma / higher
certificate / certificate qualification. The educational levels preferred by most employers for
their MC employees by job level by sector are shown in Table 2.19. More detailed analyses
of the findings by branch by job level by job code / title are presented in Appendix 9.

Table 2.19 Employers’ Most Preferred Educational Levels
of MC Employees by Job Level by Sector

As a Percentage of
Preferred Number of MC
Job Level Sector Educational Level Employees by
Job Level by Sector

Journalism (518)* Bachelor Degree (441)" 85.1%
Managerial - .

ﬁjlva ‘:gﬁ;?%;gg;ﬂbhc Bachelor Degree (3 091)" 83.6%

Journalism (1 369)* Bachelor Degree (990) 72.3%
Supervisory fo ;

ﬁglva fgﬁ;?% g‘j‘; %ﬁbhc Bachelor Degree (3 900)* 60.1%
Editorial / Journalism (7 206)* Bachelor Degree (4 399)" 61.1%
Production / Advertising and Public
Executional Relaﬁons+g(l2 851)* Bachelor Degree (4 358)° 33.9%

. Diploma / Higher Certificate /
* o

Supporting Journalism (2 461) Certificate (1 093)" 44.4%
Technical Advertising and Public Diploma / Higher Certificate / 57 49

Relations' (2 948)* Certificate (1 692)" e

Journalism (11 554)* Bachelor Degree (6 086)" 52.7%

Overall — ;
ﬁglva ‘z(t)'lf;?g(;s";sl;;’f lic Bachelor Degree (11 638)* 44.8%

* Total number of MC employees by sector by job level.

# Total number of MC employees by preferred educational level by sector by job level.

+ Advertising and public relations sector includes advertising sales/PR/marketing department in media organizations.
Note:  Number of MC employees including freelancers.

2.37 The Training Board observes that employers generally preferred their MC
employees (77.5%) to have tertiary qualifications (i.e. diploma / higher certificate / certificate
or above qualifications) (Figure 14). For instance, 89.3% and 2.7% of the Publisher /
Managing Director / President require a bachelor degree or above qualifications and an
associate degree / higher diploma qualification respectively (Table 9.7 of Appendix 9) (2012
survey: 89.8% and 2.4%)).
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2.38 Over the past ten years, the profile of MC manpower by preferred educational
level did not differ much. 47.6% of MC employees were preferred to have bachelor degree
or above qualifications, and 29.9% to have associate degree / higher diploma / diploma /
higher certificate / certificate qualifications in 2014. (2012 survey: 43.6% and 41.6%).
These percentages were significantly higher than the percentage of employed persons in the
labour force aged 15 years and above with tertiary qualifications in Q1 2014 (i.e. 27.0% at
post-secondary degree level and 8.9% at post-secondary sub-degree / diploma / certificate
level). (Source: Labour force figures from the Quarterly Report on General Household
Survey — January to March 2014 published by the Census and Statistics Department). The
Training Board considers that the MC industry is one of the knowledge-intensive sectors
requiring more highly educated and well trained manpower. A comparison of the profile of
MC manpower by preferred educational level between 2003 and 2014 is shown in Figure 14.

Figure 14 Profile of MC Manpower by Preferred Educational Level
(December 2003 — January 2014)

Total Tertiary-educated
Number  MC Employees
of MC as a % of Total

Year Employees MC Employees
0.5%
10.4% 47.2% 7.5%  224%  5.9% 6.5% 9 .6%
wulb ] el Biig 7 77.5%
1.0% 42.6% 17.6% 24.0%  5.0% 7.0% 0.5%
2012 |2 e Mws w52
2010 32243 78.6%
2008 28 058 71.8%
2005 23 897 80.3%
1.4% 45.3% 15.0% 19.6% 59% 10.1% 0.7%
2003 e e e 18598 813%
0 20 40 60 80 100

Percentage Distribution of MC Employees

B Master Degree or Above Bachelor Degree
O Associate Degree/Higher Diploma or Equivalent B Diploma/Higher Certificate/Certificate or Equivalent
[0 Matriculation/DSE O Secondary 5

B Below Secondary 5 B Unspecified
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Employers’ Preferred Years of Relevant Experience of MC Employees

2.39 The survey reveals that in general the majority of employers in the journalism
sector preferred MC employees with 10 years to less than 15 years of relevant experience for
managerial level, 7 years to less than 10 years for supervisory level, 2 years to less than 5
years for editorial / production level, and also 2 years to less than 5 years for supporting /
technical level; while employers in the advertising and public relations sector preferred MC
employees with 10 years to less than 15 years of relevant experience for managerial level, 5
years to less than 7 years for supervisory level, 2 years to less than 5 years for executional
level, and also 2 years to less than 5 years for supporting / technical level. A summary of
the employers’ preferred years of relevant experience of MC employees by sector by branch
by job level is given in Table 2.20. More detailed analyses of the findings by branch by job
level by job code / title are presented in Appendix 10.

Table 2.20  Employers’ Most Preferred Years of Relevant Experience
of MC Employees by Sector by Branch by Job Level

Job Level Editorial / .
Managerial Supervisory Production / Support'lng /
Branch Executional Technical
Journalism Sector
10 to less than 7 to less than 5 to less than 2 to less than
Newspapers
15 years 10 years 7 years 5 years
. 10 to less than 5 to less than 2 to less than 2 to less than
Magazines
15 years 7 years 5 years 5 years
News Department in Radio / 10 to less than Unsoecified 2 to less than 2 to less than
TV Stations 15 years p 5 years 5 years
News Agencics 15 years 7 to less than 7 to less than Unspecified
or over 10 years 10 years
Digital / New Media 15 years 10 to less than 2 to less than 2 to less than
or over 15 years 5 years 5 years
Advertising and Public Relations Sector
Public Relations Services 10 to less than 5 to less than Less than No experience
Suppliers 15 years 7 years 2 years required
Advert1sm'g Sales /PR / 10 to less than 5 to less than 2 to less than .
Marketing Department 15 vear 7 vear S vear Unspecified
in Media Organizations years years years
Adveﬁlslpg Companies, 10 to less than 5 to less than 2 to less than 2 to less than
Agencies and other 15 years 7 years 5 years 5 years
Advertising Services Y Y Y Y
Corporate Communications /
PR / Advertising / 10 to less than 5 to less than Unspecified 2 to less than
Marketing Department in 15 years 7 years P 5 years
Companies / Institutions

43



2.40 The Training Board observes that employers generally preferred their MC
employees to have substantial relevant experience in the industry.  For instance, 45.7% of
the senior reporter / reporter require having 5 years to less than 7 years’ relevant experience
and 17.6% of them require having 2 years to less than 5 years’ relevant experience (Table
10.1 of Appendix 10).

Income Range Distribution

2.41 The majority of MC employees (excluding freelancers) in the journalism sector in
general earned a total average monthly income range (which included basic salary, overtime
pay, cost of living allowance, meal allowance, commission and bonus) from $30,001 to
$80,000 for managerial level, from $20,001 to $50,000 for supervisory level, from $12,001 to
$30,000 for editorial / production level, and from $8,001 to $30,000 for supporting / technical
level. The income range distribution of MC employees (excluding freelancers) in the
journalism sector by branch by job level is shown in Table 2.21. As this was not a wage
survey, the information obtained was for cross-checking purpose only.

Table 2.21 Average Monthly Income Range of MC Employees (Excluding
Freelancers) in the Journalism Sector by Branch by Job Level

Average Monthly Income All
Job Level $8000 | $8,001 - | $12,001 - | $20,001 - $30.001 - | $50.001 - | S80001 | 0o (El‘rf 1°f MC
Or Below | $12,000 | $20,000 | $30,000 | $50,000 | $80,000 |Or Above ployees)
Newspapers
Managerial - - - 5 70 57 12 36 180
Supervisory - 1 11 274 169 3 1 50 509
Editorial / Production 1 - 1369 1 804 25 - - 225 3424
Supporting / Technical - 162 637 41 1 - - 136 977
Sub-total 1 163 2017 2124 265 60 13 447 5090
Magazines
Managerial - 2 8 29 49 38 33 55 214
Supervisory 18 9 78 149 103 - - 91 448
Editorial / Production 13 103 901 389 38 3 - 415 1 862
Supporting / Technical - 79 311 18 2 - - 111 521
Sub-total 31 193 1298 585 192 41 33 672 3045
News Department in Radio and Television Stations
Managerial - - - 1 12 19 57 3 92
Supervisory - - - 16 168 51 - 45 280
Editorial / Production - 1 424 484 133 12 - 360 1414
Supporting / Technical - 102 171 308 29 1 - 27 638
Sub-total - 103 595 809 342 83 57 435 2424
News Agencies
Managerial - - - 5 5 - 3 4 17
Supervisory - - - 9 1 19 - 12 41
Editorial / Production - - 29 29 36 1 - 68 163
Supporting / Technical - - 1 7 - - - 12 20
Sub-total - - 30 50 42 20 3 96 241
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Average Monthly Income All
Job Level $8.000 | $8.001 - | $12.001 - | $20.001 - |$30.001 - | $0.001 - | SBO.001 || oo g‘rflf-l"f MC
Or Below | $12,000 | $20,000 | $30,000 | $50,000 | $80,000 |Or Above ployees)
Digital / New Media
Managerial - - 4 - 3 - 7 1 15
Supervisory - - 2 6 24 13 - - 45
Editorial / Production - - 129 54 4 - - 11 198
Supporting / Technical - 1 94 120 - - - 17 232
Sub-total - 1 229 180 31 13 7 29 490
Total 32 460 4169 3748 872 217 113 1679 11 290
03 | @n* | 369 | 33.2* | 7.7* | 1.9 | 1.0 | 149 | (100.0)*

*
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As a percentage of number of MC employees (excluding freelancers) in the journalism sector.

The majority of MC employees (excluding freelancers) in the advertising and

public relations sector earned a total average monthly income range from $30,001 to $80,000
for managerial level, from $20,001 to $50,000 for supervisory level, from $8,001 to $30,000

for executional level, and from $8,001 to $20,000 for supporting / technical level.

The

income range distribution of MC employees (excluding freelancers) in the advertising and

public relations sector by branch by job level is shown in Table 2.22.

More detailed

analyses of the findings by branch by job level by job code / title are presented in Appendix

I1.

Table 2.22 Average Monthly Income Range of MC Employees (Excluding freelancers)
in the Advertising and Public Relations Sector by Branch by Job Level

Average Monthly Income

All
Job Level S8.000 | 8001 - | $12.001 - |$20.001 - | $30.001 - |$50.001 -| S80.001 | o oo (Eljlf 1°f MC
Or Below | $12,000 | $20,000 | $30,000 | $50,000 | $80,000 |Or Above ployees)
Public Relations Services Suppliers
Managerial - - 10 39 75 114 43 72 353
Supervisory 5 11 97 189 118 16 - 186 622
Executional 16 156 549 121 23 - - 316 1181
Supporting / Technical 34 5 15 5 - - - - 59
Sub-total 55 172 671 354 216 130 43 574 2215
Advertising Sales / PR / Marketing Department in Media Organizations
Managerial 12 - 13 103 296 148 127 219 918
Supervisory - 1 120 366 478 40 - 239 1244
Executional 3 202 1145 293 52 1 - 280 1976
Supporting / Technical - - - - - - - 24 24
Sub-total 15 203 1278 762 826 189 127 762 4162
Advertising Companies, Agencies and Other Advertising Services
Managerial - - 12 279 392 302 116 184 1285
Supervisory - 50 488 1182 990 42 - 525 3277
Executional 250 506 3885 581 - - - 1626 6 848
Supporting / Technical 103 648 1251 218 76 - - 306 2 602
Sub-total 353 1204 5636 2260 1458 344 116 2641 14 012
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Average Monthly Income

All
Job Level $8.000 | 8001 - |$12,001 -| $20.001 - | 830,001 - | S0.001 - | SB0O.001 | (o oo g‘tﬁ’-l"f MC
Or Below | $12,000 | $20,000 | $30,000 | $50,000 | $80,000 |Or Above ployees)
Corporate Communications / PR / Advertising / Marketing Department in Companies / Institutions
Managerial - - 35 43 160 225 110 552 1125
Supervisory - - 114 312 238 6 17 636 1323
Executional - 114 615 289 56 3 - 1694 2771
Supporting / Technical 26 - 22 9 2 - - 24 83
Sub-total 26 114 786 653 456 234 127 2906 5302
449 1693 8371 4029 2 956 897 413 6 883 25 691
Total a1.7* (6.6)* 32.6)* | (A5.7)* | (11.5)* 3.5)* (1.6)* (26.8)* (100.0)*

*  As a percentage of number of MC employees (excluding freelancers) in the advertising and public relations sector.
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industry over the two-year period.

Table 2.23 shows that employment income has been steadily raising in the MC

Table 2.23  Income Range Distribution of MC Employees
(Excluding Freelancers) by Sector
(February 2012 — January 2014)
Average Monthly Income Range All
Year $8,000 | $8,001 - | $12,001 - | $20,001 - | $30,001 - | $50,001 - | $80,001 (No. of MC
Or Below | $12,000 | $20,000 | $30,000 | $50,000 | $80,000 | Or Above | Unspecified | Employees)
Cor | e | e | ot | ot | o | 0t | e | ()
Journalism Sector
2012 22 1 006 4623 1 988 566 137 95 1562 9999
(0.2) (10.1) (46.2) (19.9) (5.7) (1.4) (1.0) (15.6) (100.0)
2014 32 460 4169 3748 872 217 113 1679 11 290
(0.3) 4.1) (36.9) (33.2) (71.7) (1.9) (1.0) (14.9) (100.0)
Advertising and Public Relations Sector
2012 371 3 881 7 543 4381 2182 657 342 4290 23 647
(1.6) (16.4) (31.9) (18.5) 9.2) 2.8) (1.4) (18.1) (100.0)
2014 449 1 693 8371 4029 2 956 897 413 6 883 25691
(1.7) (6.6) (32.6) (15.7) (11.5) 3.5) (1.6) (26.8) (100.0)
* As a percentage of number of MC employees (excluding freelancers) by sector in the respective year.
Note: (1) Advertising and public relations sector includes advertising sales / public relations / marketing department
in media organizations.
2.44 More recent data from the General Household Survey of the Census and Statistics

Department indicated that the median monthly employment earnings (i.e. HK$13,000 in Q1
2013 and HK$14,000 in Q1 2014) of employed persons (excluding foreign domestic helpers)
accelerated to a year-on-year growth rate of 7.7% in money terms in the first quarter of 2014.
The Training Board observes that nominal pay rises were found almost in all job levels in the
MC industry between February 2012 and January 2014. However, due to the differences in
demand and supply conditions, the average monthly income range of MC employees by job
level varied across different branches in the journalism sector (Table 2.21) and the advertising
& public relations sector (Table 2.22).
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Existing MC Employees’ Skills / Knowledge Need to Enhance

2.45 The survey reveals that employers of the industry were generally satisfied with the

skills / knowledge of their existing MC employees.

the findings by job level and by branch are shown in Appendix 12.

Table 2.24  Percentage of Companies Having Indicated their

However, a percentage of employers
indicated their existing MC employees’ skills / knowledge need to enhance in response to the
various changes (including Hong Kong’s transformation into an information and
knowledge-based economy). A summary of the findings by percentage of companies
having indicated the need to enhance skills / knowledge of MC employees (ranked in
descending order of popularity) by sector is shown in Table 2.24. More detailed analyses of

MC Employees’ Skills / Knowledge Need to Enhance
(Ranked in Descending Order of Popularity) by Type

of Skills / Knowledge by Sector

Journalism Advgrtising gnd
. Overall ) Public Relation

Type of Skills / Knowledge Sector Sector
Rank %* Rank %* Rank %*
Putonghua 1 52.5 2 62.8 2 51.6
Multimedia knowledge and applications 2 49.0 36 4.9 1 52.6
P e e | 3 | 350 | 1 @2 | 3 |
Sales / marketing strategic planning 4 30.9 34 7.7 4 32.8
Account strategic planning 5 29.8 42 33 5 31.9
Market research applications 6 27.4 37 4.4 6 293
Innovative media research and applications 7 22.6 4.4 7 24.0
Production management 8 22.2 3 49.7 10 19.9
Spoken English 9 20.6 22 19.7 9 20.6
Marketing management 10 20.1 12 29.5 11 19.4
Creativity and cultural insights 20.1 37 4.4 8 21.4
Industry practices in the mainland of China 12 20.0 11 30.1 12 19.2
PR consultation / presentation skills 13 17.6 41 3.8 13 18.8
Self-management 14 15.7 4 43.2 21 13.4
Strategic planning management 15 154 10 30.6 18 14.1
Written Chinese 16 14.8 19 219 17 14.3
Media planning and market research 17 143 33 8.7 14 14.8
Written English 13.9 21 20.2 21 13.4
CorporaFe commur}icatiops / public 18 13.9 29 15.9 19 13.7

relations / public affairs management

Project management 20 13.8 45 2.2 14 14.8
Consumer database management 21 13.6 3 2.7 16 14.5
Social media marketing 22 12.8 2.7 20 13.6
Website design and supporting skills 23 12.3 37 4.4 23 13.0
Crisis management 24 12.2 14 24.6 24 11.2
Translation 25 7.9 24 18.0 25 7.0
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Journalism Advertising and
. Overall ) Public Relation
Type of Skills / Knowledge Sector Sector
Rank %* Rank %* Rank %*
Human resources management 26 7.0 12 29.5 26 5.1
Financial management 27 5.7 28 16.4 27 4.9
Other language skills (Thai and Japanese) 28 4.6 45 2.2 28 4.8
Computer literacy skills 29 3.6 9 34.4 29 1.1
Apph(.:atu.)n of new media technologies in 30 34 5 40 4 31 04
editorial work
Integration of new technology with the 31 30 6 36.6 0.3
news work flow 37
Multi-tasking skills 32 2.9 7 35.5 0.3
News curation 33 2.8 8 35.0 46 0.1
Innovative media technology products 14 2.2 14 24.6 35 0.4
Intellectual property and copyright law 2.2 16 24.0 31 0.4
Strategic news planning 36 2.1 17 22.4 0.4
Social media applications 37 1.9 22.4 42 0.2
Global vision / cultural-setting skill 38 1.8 20 20.8 37 0.3
Integration of the Internet with journalism 39 1.7 22 19.7 41 0.2
Reporting and editing skills 1.6 15.9 30 0.5
Critical thl?lkl.ng. skills and 16 15.9 31 04
cross-disciplinary knowledge
Media law and ethics 42 1.5 24 18.0 0 0.2
Print / TV / media production skills 23 1.4 27 16.9 0.2
Data analysis 1.4 26 17.5 46 0.1
Audience research 45 1.3 32 14.8 42 0.2
Trends and changes of the financial market 46 0.6 35 6.6 48 0.1
Others - Industry Specific Skills
(Advertising and Public Relations 0.3 - 0.3
Sector) 47 49 36
- Management Skills 0.3 - 0.3
Others - Innovatlye Media Technology 49 0.2 45 29 51 )
(Journalism Sector)
Others - China-related Knowledge 0.1 - 0.1
- Innovative Media Technology 49 48
(Advertising and Public Relations 0.1 - 0.1
50
Sector)
- Industry.Spemﬁc Skills 01 48 11 57 )
(Journalism Sector)

* As a percentage of total companies having indicated the need to enhance skills / knowledge of MC employees.
Note: (1) Journalism sector includes advertising sales / public relations / marketing department in media organizations
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2.46 The Training Board considers that the ability to compete and succeed in the global
information economy hinges on the quality and skills / knowledge of a reservoir of MC
manpower. Therefore, the development of a skilled MC workforce in the workplace is
essential for the long term development of Hong Kong. A comparison of the top essential
skills / knowledge that the existing MC employees in the industry need to enhance (ranked in
descending order of popularity) by sector is shown in Table 2.25.

Table 2.25 Comparison of Top Essential Skills / Knowledge by Sector
(Ranked in Descending Order of Popularity)

. ) Advertising and
Rank Journalism Sector Public Relations Sector
1 Political system, social and economic Multimedia knowledge and applications

development in the mainland of China

2 Putonghua Putonghua

3 Production management Political system, social and economic
development in the mainland of China

4 Self-management Sales / marketing strategic planning

5 Application of new media technologies in | Account and strategic planning
editorial work

6 Integration of new technology with news | Market research applications

work flow
7 Multi-tasking skills Innovative media research and applications
8 News curation Creativity and culture insights

Note: (1) The journalism sector including advertising sales / PR / marketing department in media organizations.

2.47 The Training Board observes that the top essential skill / knowledge in the
journalism sector and the advertising & public relations sector are “Political System, Social
and Economic Development in the Mainland of China” and “Multimedia Knowledge and
Applications” respectively. The Training Board also observes that the emergence of various
types of management and technology skills within the top eight has reflected the situation that
companies are more aware of the establishment of the above skills / knowledge to enhance
their competitiveness in the globally connected world.
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Manpower Training and Development Plan
Training Needs of Existing MC Employees

248 The survey reveals that employers would plan to provide / sponsor training in
respect of skills and knowledge to 4 561 MC employees (in terms of man-times) in the next
12 months (2012 survey: 7 906 MC employees). The Training Board observes that a
number of employers indicated their existing MC employees had already been well-trained to
meet the needs of the industry and / or their companies had not provided any training budget
for the next 12 months. The number of training places planned to be provided / sponsored
by employers in the next 12 months by sector by job level by type of skills / knowledge is
shown in Table 2.26. More detailed analyses of the findings by sector by branch by job
level by type of skills / knowledge are presented in Appendix 13.

Table 2.26  Number of Training Places Planned to be Provided / Sponsored by Employers
in the Next 12 Months by Sector by Job Level by Type of Skills / Knowledge

Type Innovative Media Industry Specific
of Skills / Technology for Skills for
Knowledge China-
Marézi(giflrsnent related Laélkgilllfs e Advertising Advertising Others | Overall
Knowledge Journalism| and Public |Journalism| and Public
Sector Relations Sector Relations
Job Level Sector Sector

Journalism Sector

Managerial 49 17 13 41 8 8 8 - 144
Supervisory 50 8 6 168 4 27 4 - 267
Edgfgﬁ c/ ion 26 47 35 126 19 218 142 11 624
Supporting / 2 6 8 24 6 10 6 - 62
Technical
Sub-total 127 78 62 359 37 263 160 11 1097
Rank 4 5 6 1 7 2 3 8 -
Advertising and Public Relations Sector
Managerial 209 105 165 21 189 16 174 . 879
Supervisory 158 99 222 38 195 27 206 7 952
Executional 118 26 279 54 362 24 236 42 1141
Supporting / 61 33 90 - 243 - 37 28 | 492
Technical
Sub-total 546 263 756 113 989 67 653 77 3 464
Rank 4 5 2 6 1 8 3 7 -
Total 673 341 818 472 1026 330 813 88 4561

Note: (1) The journalism sector includes advertising sales / PR / marketing department in media organizations.

2.49 To cater for the development of a knowledge-based and technology-driven
economy, the Training Board considers that employers will normally be prepared to invest in
training existing MC employees in any new technology that is critical to their operations so
that employees can reasonably expect a lifetime of technical challenge to stimulate them in
the ever-changing world of MC.
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Manpower Growth and Forecast
Employers’ Forecast of MC Manpower Demand in January 2015

2.50 The findings of the survey reflect the manpower situation of the MC industry in
January 2014. However, the current uncertainty in global financial markets might have an
effect on the MC manpower demand. The manpower data and forecast in the report should
therefore be read in this context.

2.51 Employers forecast that there would be 38 332 MC posts in January 2015, an
increase of 0.43% (165) over the number of existing MC posts (38 167). Among the job
levels in the journalism sector (Table 2.10), supporting / technical level recorded the highest
growth rate of 1.19% (30), followed by editorial / production level 0.87% (64). Employers’
forecast of MC manpower demand in January 2015 by sector is shown in Table 2.27. More
detailed analyses of the findings by branch by job level by job code / title are presented in
Appendix 4.
Table 2.27 Employers’ Forecast of MC Manpower
Demand in January 2015 by Sector

No. of MC No. of No. of Manpower January 201’5 January 20 1,5
Employees . %) Employers Employers
Freelancers | Vacancies Demand
Sector (Excl. . . . Forecast Forecast
. in January | in January in January

Freelancers) in 2014 2014 2014 Manpower No. of

January 2014 Growth (%)* | MC Posts
Journalism 11 290 264 190 11 744 94  (0.80) 11 838
Advertising and 25 691 294 438 26 423 71 (0.27) 26 494

Public Relations'”

Total 36 981 558 628 38 167 165 (0.43) 38332

As a percentage of total number of MC posts by sector in January 2014.

Notes: (1) Advertising and public relations sector includes advertising sales / public relations / marketing department in
media organizations.

(2) Manpower Demand includes the number of existing MC employees, number of freelancers, and number of
vacancies.

(3) Figures may not add up to their totals due to rounding.

Additional Manpower Requirement in January 2015

2.52 On the basis of employers’ forecast of MC manpower growth in January 2015
(Table 2.27 and Appendix 4) and the estimated annual wastage rate of 3.0% adopted, the
Training Board has worked out the additional manpower requirement in January 2015 in the
journalism and advertising & public relations sectors by branch by job level in Tables 2.28
and 2.29.
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Table 2.28  Additional Manpower Requirement in the Journalism
Sector'” in J anuary 2015 by Branch by Job Level

No. of Employers No. of MC Total No. of
MC Employees Forecast of .
. Employees Additional MC
Job Level (include MC Manpower ) .
. to Replenish Employees in
Freelancers) Growth in Wastage * January 2015
in January 2014 January 2015 Stage uary
Newspapers
Managerial 180 - 5 5
Supervisory 509 - 15 15
Editorial / Production 3432 - 103 103
Supporting / Technical 990 - 30 30
Sub-total 5111 - 153 153
Magazines
Managerial 214 - 6 6
Supervisory 474 - 14 14
Editorial / Production 1 966 - 59 59
Supporting / Technical 562 - 17 17
Sub-total 3216 - 96 96

News Department in Radio / TV Stations

Managerial 92 - 3 3
Supervisory 280 - 8 8
Editorial / Production 1442 64 43 107
Supporting / Technical 657 30 20 50
Sub-total 2471 94 74 168
News Agencies
Managerial 17 - 1 1
Supervisory 41 - 1 1
Editorial / Production 163 - 5 5
Supporting / Technical 20 - 1 1
Sub-total 241 - 8 8
Digital / New Media
Managerial 15 - - -
Supervisory 65 - 2 2
Editorial / Production 203 - 6 6
Supporting / Technical 232 - 7 7
Sub-total 515 - 15 15
Total 11 554 94 346 440

* A wastage rate of 3.0% per annum is assumed.

Notes: (1) Journalism sector excludes advertising sales / PR / marketing department in media organizations.
(2) “Wastage rate” is defined as the percentage of MC employees leaving their current MC jobs and taking up
non-MC positions and for other reasons, out of the total number of MC employees.
(3) Figures may not add up to their total due to rounding.
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Table 2.29  Additional Manpower Requirement in the Advertising and
Public Relations Sector in January 2015 by Branch by Job Level

No. of Employers’

MC Employees Forecast of No. of MC Tot.a.I No. of
. Employees Additional MC
Job Level (include MC Manpower . .
. to Replenish Employees in
Freelancers) Growth in Wastage™ January 2015
in January 2014 January 2015 g Y
Public Relations Services Suppliers
Managerial 355 1 11 12
Supervisory 634 3 19 22
Executional 1216 - 36 36
Supporting / Technical 59 - 2 2
Sub-total 2264 4 68 72

Advertising Sales / PR / Marketing Department in Media Organizations

Managerial 919 - 28 28
Supervisory 1244 - 37 37
Executional 2014 - 60 60
Supporting / Technical 24 - 1 1
Sub-total 4201 - 126 126

Advertising Companies, Agencies & other Advertising Services

Managerial 1297 - 39 39
Supervisory 3286 - 99 99
Executional 6 849 6 205 211
Supporting / Technical 2782 13 83 96

Sub-total 14 214 19 426 445

Corporate Communications / PR / Advertising / Marketing Department
in Companies / Institutions

Managerial 1128 - 34 34
Supervisory 1323 - 40 40
Executional 2772 48 83 131
Supporting / Technical 83 - 2 2
Sub-total 5306 48 159 207
Total 25 985 71 779 850
* A wastage rate (V) of 3% per annum is assumed.

Notes: (1) “Wastage rate” is defined as the percentage of MC employees leaving their current MC jobs and taking up
non-MC positions and for other reasons, out of the total number of MC employees.
(2) Figures may not add up to their total due to rounding.
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Projected Annual Additional Manpower Requirement for 2014/18

2.53 The projection of MC manpower requirement must relate to labour market needs
and respond to rapid economic and social changes. Assessment of future manpower
demand is not easy and involves the exercise of judgement based upon certain assumptions
and economic analysis. The basic assumptions for projecting manpower requirement of the
MC industry are shown as follows:

(i) A continuation of the relatively high levels of economic
activities and employment.

(i) A continuation of scientific and technological advance,
affecting the industrial methods of production, educational
services, and consumption patterns.

(i11)) The absence of war or any other cataclysmic events which
would substantially alter the rate of economic growth.

2.54 As MC is a rapidly changing and developing field, an accurate manpower
projection method is required for educational planning purposes. Since it takes a number of
years to educate and train people for MC jobs, industry needs must be anticipated sufficiently
far in advance to allow time for training. Failure to anticipate the needs and to develop the
required high-level MC manpower may seriously impede economic progress.

2.55 An adaptive filtering method is used to project the annual manpower requirement
of the journalism sector for 2014/18. This method produces projections based on the past
and present survey data (with heavier weight given to the more recent data). The Training
Board selects the most appropriate projection by taking into consideration the
socio-economic prospects and overall trend of the industry, employers’ one-year forecast, and
the annual wastage rate. Manpower projection of the journalism sector for 2014/18 using
the adaptive filtering method is shown in Figure 15.
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Figure 15 Manpower Projection of the Journalism Sector for 2014/18
(by Adaptive Filtering Method)
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* Figure in bracket denotes the MC manpower projection of the journalism sector for 2014 in the 2012 survey.
Notes: (1) 2014, 2015, 2016, 2017 and 2018 projected data in January of the subsequent year.
(2) 2007, 2009, 2011 and 2013 actual survey data in January of the subsequent year.
(3) 1995,1997, 1999, 2001, 2003 and 2005 actual survey data in November/December of the year.
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2.56 A labour market analysis (LMA) approach is adopted for projecting the annual
manpower requirement of the advertising and public relations sector by examining a group of
key statistical data / economic indicators collected by a reliable and independent authority
that reflect the important changes in local economy, demography and labour market. A
variable reduction method called Principal Component Analysis is used to select and create
variables / components from the sets of economic indicators for use in building and
maintaining the statistical model. Manpower projection of the advertising and public
relations sector for 2014/18 using the LMA approach is shown in Figure 16 and the details in
Appendix 14.

Figure 16 Manpower Projection of the Advertising
and Public Relations Sector " for 2014/18
(by Labour Market Analysis Approach)
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Figure in bracket denotes the MC manpower projection of the advertising and public relations sector for 2014 in

the 2012 survey.

Notes: (1) Advertising and public relations sector includes advertising sales / PR / marketing department in media
organizations.

(2) 2014, 2015,2016,2017 and 2018 projected data in January of the subsequent year.

(3) 2007,2009, 2011 and 2013 actual survey data in January of the subsequent year.

4) 1995, 1997, 1999, 2001, 2003 and 2005 actual survey data in November/December of the year.

2.57 The Training Board observes from Figures 15 and 16 that the actual outturns of
the MC manpower requirement in January 2014 in respect of the journalism sector (11 554)
and the advertising and public relations sector " (25 985) fall in line with MC manpower
projection for the journalism sector (11 113) and the advertising and public relations sector
(27 908) in the 2012 survey with absolute percentage errors of 4.0% and 7.4% respectively.
The Training Board believes that as the pace of globalization continues to accelerate,
supported by domestic consumption as well as CEPA, the manpower requirement of the MC
industry will follow a growing trend in the long run. Based on Figures 15 and 16, the
projected annual additional manpower requirement for 2014/18 by sector is shown in
Table 2.30.

56



Table 2.30  Projected Annual Additional Manpower
Requirement for 2014/18 by Sector

Projected Annual
Projected Average Projected No. of Employees Additional
Sector Annual Manpower Average Annual to Replenish Manpower
Requirement Manpower Growth Wastage * Requirement
A) (B) (©)=(A)x0.03 D) =®B)+(©)
Journalism 12910 435 387 822
Adpvertising and
Public Relations 30195 1172 906 2078
Total 43 105 1607 1293 2900

%
Notes:

A wastage rate of 3.0% per annum is assumed.
(1) Advertising and public relations sector includes advertising sales / PR / marketing department in media
organizations.
(2) Figures may not add up to their totals due to rounding.

Distribution of Projected Annual Additional Manpower Requirement
for 2014/18 by Preferred Educational Level By Sector

2.58 By adopting employers’ preferred educational level of MC employees in
Paragraph 2.38 and Appendix 9, the Training Board estimates the distribution of projected
annual additional manpower requirement for 2014/18 by preferred educational level by sector
in Table 2.31.

Table 2.31  Distribution of Projected Annual Additional Manpower Requirement
for 2014/18 by Preferred Educational Level by Sector
Ed onal Master
ucatlonell Degree |Bachelor Matriculation/ Below

S Level | - Above | Degree | HD/AD | HC/D/C DSE S5 S5 Total
ector C* | (W* | (W* | (%)* (%)* )* | (* | (%)*

Tournalism 3 473 77 168 67 32 2 822
0.4) (57.5) 94 (20.4) (8.2) 3.9 (0.3) (100.0)

Advertising and 10 1037 162 557 118 181 13 2078
Public Relations " | (0.5) 49.9) | (7.8) | (26.8) (5.7) (8.7) (0.6) | (100.0)
13 1510 239 725 185 213 15 2900
Total 0.5) (52.1) 8.2) (25.0) 6.4) (7.3) (0.5) (100.0)

1523 964 413

As a percentage of total number of projected annual additional MC manpower requirement in the respective sector.
Notes: (1) Advertising and public relations sector includes advertising sales / PR / marketing department in media
organizations.

(2) “Unspecified cases” in the respective sectors have been distributed among various educational levels on a
pro-rata basis.
(3) Figures may not add up to their totals due to rounding.

Estimated Supply of MC Graduates for 2014/18 from Local Educational Institutes

2.59 Based on the information provided by UGC-funded institutions, Vocational
Training Council and other local tertiary institutions, Table 2.32 and Appendices 15 & 16 show
the existing planned output of their graduates from UGC / Government-funded and
self-financed MC programmes for 2014/18 by educational level.
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Table 2.32 Planned Output of Graduates from UGC /
Government-Funded and Self-Financed MC
Programmes for 2014/18 by Educational Level

Year Planned Average
2014 2015 2016 2017 2018 Annual Output of MC
Edu.
Graduates
Level
GF SF GF SF GF SF GF SF GF SF GF SF Total
PgD 43 995 34 1032 35 994 30 993 30 996 35 1002 | 1037
DEG 372 470 408 541 401 783 432 578 432 556 409 586 995
AD - 78 - 75 - 75 - 75 - 75 - 76 76
HD 760 635 677 395 535 673 535 543 535 615 608 572 1180
,}f:l:l 1175 | 2178 | 1119 | 2043 | 971 | 2525 | 997 | 2189 | 997 | 2242 | 1052 | 2236 | 3288
Notes: (1) DEG - First Degree PgD - Postgraduate Degree / Diploma / Certificate
AD - Associate Degree HD - Higher Diploma
GF - UGC/ Government-Funded SF - Self-Financed
2) Figures may not add up to their totals due to rounding.
2.60 Supply of graduates including those existing MC employees who take upgrading

courses is related to participation rate, which is the percentage of graduates in MC
programmes who will actually join the MC industry. After studying the Employment
Surveys of Full-time UGC-funded Institutions Graduates in Figure 18, the Training Board
concludes that the successful participation rates for full-time first-degree graduates would not
be less than 75.4% and for full-time sub-degree graduates would not be less than 59.0% for
2014/18. Accordingly, the average annual supply of graduates in MC programmes joining
the MC industry (from local educational and training institutions) for 2014/18 by educational
level is estimated in Table 2.33.

*

Table 2.33  Estimated Average Annual Supply of Graduates in
MC Programmes for 2014/18 by Educational Level
Planned Average .
Estimated Average
. Annual Output of MC Average*
Edlllfatl(;nal Graduates Successful Annual Supply of MC Graduates
eve Participation Rate
GF SF GF SF Total
Postgraduate Degree /| 5 1002 0.60 21 | 601 | 622
Diploma / Certificate 1369
First Degree 409 586 0.75 307 440 747
Associate Degree - 76 0.59 - 45 45
742
Higher Diploma 608 572 0.59 359 338 697
Total 1052 2236 687 1424 2111

Hong Kong Institute of Vocational Education and Hong Kong Design Institute in Academic Year 2012/13.
Self-financed

Notes: (1)

@

GF =

UGC / Government-funded
Figures may not add up to their totals due to rounding.
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Manpower Demand and Supply Analysis

2.61 The primary objective of the analysis is to assess the annual additional manpower
demand and supply situation of the MC industry for 2014/18 by educational level as shown in
Figure 17.

Figure 17  Annual Additional Manpower Demand and
Supply Situation for 2014/18 by Educational Level

MC Manpower
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B Annual Additional Manpower Requirement B Annual Manpower Supply from Local MC Programmes

Notes: (1) Annual manpower supply from local MC programmes includes those existing MC employees who take
self-financed upgrading courses in part-time mode.
(2) Annual manpower supply from local MC programmes includes those who take full-time mode.

2.62 From Tables 2.31, 2.33, and Figure 17, it can be concluded that the average annual
supply of 1 369 local degree or above graduates from MC programmes would not be able to
meet the forecast annual additional manpower demand for 1 523 MC employees with such
qualification. The annual shortfall of 154 additional MC employees could be met in general
by MC graduates returning from overseas and non-MC graduates having received in-depth
MC training. A recruitment pattern of authors, journalists and related writers by educational
level by academic programme category (other than mass communication) is shown in Figure
19.

2.63 At the associate degree / higher diploma and diploma / higher certificate /
certificate levels, the annual shortfall of 222 additional MC employees could be met by
graduates from other non-MC disciplines. Many local graduates not pursuing MC are
willing to attend related MC courses offered by local educational institutions and
subsequently take up MC jobs.

2.64 The MC industry will need to recruit annually 413 people for MC jobs
(Table 2.31). Such demand can be met from the supply of Matriculation / DSE or below
school leavers. Most of these people should need relevant skill training before they are
capable of performing the MC jobs effectively. Local educational and training institutions
and employers will provide basic skills training to meet their needs.

59



*€1/210T Te9X SIWOPEIY Ul SoweI301d papunj-)0 ) Swn-[[n,] WOl sdajenpelr) oy} Jo AoAIng juswkojdwyg :001mog

‘sojeNpeIs poapuny-)Hn() 99I139p-1SIyy oWn-[[1g
10 (%8°88 X %6H8 9°1) % G/ Sem paje[nofed djel uonedionied [nyssooons oY) YNsaI e Sy "PIPN[OXd 19m 9je1 uonedionred o) JueAs|ar jou suonedndoy

%9t %0t
IO S[euoIssajoIq %6'6€ 0/ b o - o)
SLIOM 10YI0 pue %49°/ SIONIA\ POTEIOY % 6C %¢€€ %C 11
pare[ S[eUOISS9JOI] uoISs9JoI] xSuonednoo
SIONIOM SISIIY pue sjsijeuInor
PUE [BOLId]D . ssaursng Suryoea], 120
SOTAISS/SOIES [eo1uyoa], sioyny
/0! /%l /SIaZeUR
%678 %C'C . . . .
yuswordurg uISHO 3O Anuno) LING W%omo u o\nw\o %qwo: Sar ﬁww n mw\wm ;
own-[ng 0} pouINoY PoreIsiug PaAO] pun PaA0] n IpmS Ioypng LLe)
(LS9)
sarenpein DN surpuodsay
JO 'ON [®I0L

sowweI301d UOIBdIUNWIO)) SSB]A PIpuUnj-)H Wolj

sojenpelr) 09139p-1SI1,] dWN-[[N] JO SUONBUNSd(] [BNIU]

81 2In31g

60



"€1/210T Te9X OIWOpeIY Ul SawweIS01d papunj-)0n() SWii-[[n,] WO sejenpeis) oy} Jo LoAing juswikojdwy  :90In0S
“1OqUINU S[OYM }SOIBIU Y} 0} POPUNOI I8 SAINTIJ JUBAS[AL AU} ‘D[qe) 9A0QE oY} U]  "SINSIJ [BWIOAP a1 S)JV SWOS JO SIOqUINU JUapnys oy} snyJ,
‘s1seq ejel 01d & U0 PauIddU0d SHJV AU} SSOI0R PAJUN0d are sauruessord 9say) uo syuapnis ‘HJVy 2uo uey) a1owr o) paddew are suonmuysur papunj-HnH Ay Jo sowwessord swos sy (7)
“)[BAY 29 QUIDIPAW 0} PIAI[[B SAIPMYS pue ‘Me[ A3o[ouyod) 29 SurdouIus ‘1] 29 90UdIdS 1INdWO0s ‘SOOUIOS [BONBWAYILW ‘SOUIIIS [BOISAYd ‘S90UaIos [80130[01q opn[oul SOJV IO (1) :S91ON
60€ 9¢ ve €C 611 Se (43 117 oL
14 - - 14 - - - - [] 2a139p-qng
96¢C 9¢ Ll 0¢ 811 € [43 014 @ 90139(7 ISI1{
I1 - L I I Z - - . 00130(7 9enperdisod
sopmg soIpms [9AST TeUOnIBONPT
BJO], s1oq10 uoneonpy SH BUILIOJOg pae[oy ¥ sapIuBWNg juowaSeUR SOUDIS
! ) . 29 USIS9(] ‘SUY e [e100S K103318))
sogengue] 7 ssaulsng sureISo1d onuUspesy
U T T o
0€
v v 7
144
9t € s€ ct ob 09
06
071
611
0<1
sowweI301J papunj-H)onn swn-[ng
WOoIj sojenpeIn) Jo I_qunN
(uoneoTUNUIWIO)) SSBIA URY [, 1Uy10) (DJV) A103918)
owweI301J O1WAPeOY £q [9AT [euoneoNpy AqQ SINLIA
PAIe[OY PUE SISI[BUINO( ‘SIOYINY JO UWIdIed JUUNININYY 6] 9In31g

61



Major Developments and Business Outlook

Major Developments in the MC Industry

2.65 Based on the manpower changes between the 2012 and 2014 surveys and other
observations, the Training Board concludes the following major developments in the MC

industry:

Impact of Digital / New Media Developments
on Business and Manpower Needs

(i) Job opportunities are best for applicants in the expanding world
of digital / new media (such as launching the social media
applications and the mobile services). Local newspapers /
magazines (with electronic version) and radio (with digital audio
broadcasting / internet-broadcasting) & TV stations (with digital
terrestrial TV broadcasting) also provide greater job prospects for
potential reporters, sub-editors and directors / production
assistants / video editors / engineers & technicians (Tables 4.1,
4.2 & 4.3 of Appendix 4).

(1))  Due to the development of technology and the awareness of
environmental protection, the number of advertising sales / PR /
marketing employees engaged in the tasks of 2D paper
promotion in newspapers and magazines has been reduced over
the two-year period (Table 2.3 & Table 4.7 of Appendix 4).

(iii)) MC employees (such as reporters, online editors, web page
designers, and webmasters) engaged in e-marketing / on-line
marketing (with social media web experience) are growing in
number due to the popularity of web promulgation / promotion.
(Table 4.5 of Appendix 4).

(iv)  Since social networking website (such as Facebook, Weibo or
Twitter) roll up in popularity, it is essential for the local MC
employees to acquire skills / knowledge on web searching /
analytics, social networking / sharing platform, apps
development, and web security to perform the social media
functions for meeting the changing appetite of advertisers during
the advent of social marketing (Table 2.13).

(v) A number of advertising companies and agencies have employed
freelancers to work as designers, digital designers and
webmasters at supporting / technical level to support graphic
artists at executional level in respect of web development work
(Table 4.8 of Appendix 4). Besides, about 27.0% (3 819) of the
MC employees engaged in the advertising companies and
agencies are aged below 30 (Table 2.14) with high turnover rate
recorded in this creative industry.
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(vi)

Existing MC employees are required to have multi-skills to
perform multi-tasking in response to the expanding world of
digital / new media and the merger or abolishment of some MC
posts (Table 2.12). For example, reporters have to undertake
news production (including video / photo shooting, writing
scripts, and the role of news announcers), sub-editors have to
perform out-door reporting and photo-taking, and digital
designers and webmasters have to share the work of online
editing.

Impact of Further Transition to Knowledge Society

(vii)

(viii)

(ix)

(x)

(xi)

(xii)

It appears that employers in the MC industry tended to take a
more cautious stance with regards to recruitment, and raised the
bar on the quality of candidates in respect of their qualifications
(Table 2.19 & Figure 14) and relevant experience (Table 2.20)
they looked to hire.

Demand for well-rounded MC employees tends to become more
acute when companies are looking to get more work done with
fewer people. For example, advertising administration
assistants in magazine branch have to undertake the job of
account executive.

More advertising / PR / marketing employees in the MC industry
are working closely with media partners to conduct promotional
seminars / activities with a view to increasing the number and
type of media outlets to reach the target customers.

More corporate communications / PR / advertising / marketing
department in companies / institutions will like to recruit
experienced MC employees in the journalism sector (with
cross-functional experience) to undertake various jobs in respect
of advertising / PR / marketing / sales (Table 4.9 of Appendix 4).

More local companies in the advertising and PR sector have been
engaged in outsourcing their supporting / technical related jobs
(such as graphic and visual design, printing, and web design /
updating) which allow them to focus on their core business,
expand quickly into new frontiers, address manpower and skills
constraints, and reduce costs.

More local media companies / organizations with advertising
sales / PR / marketing department come to understand the
importance of advertising, brand building and corporate identity
and have paid more attention to market / business intelligence by
recruiting more advertising sales / account managers and
advertising sales assistants / account executives to meet the
increasing competition and more sophisticated consumers (Table
4.7 of Appendix 4).
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(xiii)

Skill sets (such as Putonghua; multimedia knowledge and
applications; political system, social and economic development
in the mainland of China; sales / marketing strategic planning;
account strategic planning; market research applications;
innovative media research and applications; and production
management) will continue to be in demand to perform various
MC functions (Table 2.24). Employers are always looking for
MC practitioners who can deal with significant changes or can
take advantage of new opportunities.

Business Outlook in the MC Industry

Employment Trend

2.66 The MC industry continues to display positive signs of growth and remains highly
attractive to investors and jobseekers, with an average compound annual growth rate of 5.1%
in the number of MC employees from 2001 (19 617) to 2014 (37 539) as shown in Table

2.34.
Table 2.34  Changes in the Number of MC Employees from
December 2001 to January 2014 by Sector
Average Compound
Number of Persons Engaged Annual Growth Rate
Dec | Dec | Dec | Feb Feb Feb Jan |2001-2005|2008-2014(2001-2014
2001 | 2003 | 2005 | 2008 | 2010 | 2012 | 2014 (%) (%) (%)
MC Employees M 119617[18 598(23 897 |28 058 |32 243 |34 895 (37 539 5.1 7.5 5.1
Within which:
Journalism Sector | 6 749 | 5793 | 7603 | 7828 | 9885 [10511|11 554 3.0 10.2 4.2
‘S*gcvt‘;rr“&mg &PR 115 868] 12805 |16 294|20 23022 358 |24 384|25985| 6.1 6.5 5.6

Notes: (1) Number of MC Employees including freelancers.

(2) Advertising & public relations sector includes advertising sales / PR / marketing department in media

organizations.
(3) Figures may not add up to the total due to rounding.
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2.67 The local economy appears robust and has led to an active professional
employment market, with employees remaining optimistic. As a result, the seasonally
adjusted unemployment rate fell to 3.1% in Q1 2014, which was lower than the 3.2% in Q4
2013 and the 3.5% in QI 2013. The underemployment rate also fell to 1.2% in Q1 2014,
lower than the 1.4% in Q4 2013 and the 1.6% in Q1 2013 (Source: Census and Statistics
Department). Amid a tight labour market and with the additional boost of statutory
minimum wage (SMW) implementation since May 2011, wages and earnings saw further
notable growth. The employment situation in the MC industry going forward continues to
hinge crucially on the overall economic growth and the pace of job creation. In this regard,
uncertainties in the external environment, in particular due to the slowdown in China’s
economic growth, the prospects for an earlier-than-anticipated US Federal Reserve rate hike
and the negative development in the euro-zone banking sector, remain a cause of concern.

Impact of Digital / New Media Developments

2.68 The majority of media outlets have their own websites to expand their sales and
marketing channels as the Internet and mobile become ever more important in the MC market.
The Training Board believes that the new media / social networking websites (with the use of
web 3.0 technology) have created new challenges that the MC industry must adapt to in order
to continue to be successful. These digital / new media widened the reach of various
productions to local and overseas users for their enjoyment anytime, anywhere by any device.
Besides, the digital / new media will expand the comprehensive multimedia contents to
mobile operators, promote research and development of new technologies, and create more
job opportunities.

Impact of Further Transition to Knowledge Society

2.69 TV, radio, and digital / new media have always been the medium people turn to
for updates on world events and in-depth analysis of current issues. There is also a
proliferation of magazines dealing with a wide range of interest from specialist publications
to general interest and leisure. The Training Board considers that more advertisers will
make use of magazines / new media as a vehicle to promote the product sales of their clients.
The production of regional publications in Hong Kong underlines its importance as a
financial, trading, media and communications centre.

2.70 The ability to absorb, process and apply knowledge and skills to create new
values will be the competitive advantage of MC companies in an innovative and knowledge-
based economy. The factors that might affect the growth rate of the MC industry for the
years ahead include industry consolidation, the introduction of new technologies, greater use
of services outside the industry, and competition from different emerging media platforms.
In this respect, every branch in the MC industry is looking to empower their people, reduce
costs, improve their customer connections (via digital / social media) and create new
opportunities through their technology investments.
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Younger Generation

2.71 The Training Board believes that attitudes and actions for achievements are
essential for young MC employees (with aged below 30 / post-80s and post-90s generation)
to set and deliver their self-fulfilment goals. In this respect, these young MC employees
who used to engage with social media are expected to acquire relevant accomplishment
training and self-management skills (such as working attitude, team work, creativity,
concentration on work, passion, interpersonal communication skills, punctuality, and
protection of company’s tangible & intangible assets (or intellectual property right)) (Table
2.15) so that they can become more competent in their workplace and have greater
contributions to the company.

Impact of Mainland’s Developments

2.72 One of the focuses of the National Twelfth Five-year Plan is to uplift the
Mainland’s overall information-based level, including e-business, logistics and cloud
computing. This provides ample opportunities for the development of MC in Hong Kong.
Business opportunities arising from the specific initiatives included, among others, the
signing of Supplement X to the Mainland and Hong Kong Closer Economic Partnership
Arrangement (CEPA) in August 2013 to provide 73 services liberalisation and trade and
investment facilitation measures. Under these measures, Hong Kong service suppliers enjoy
preferential treatment in entering the Mainland’s service industries. Hong Kong has the
facilities, expertise in project management and implementation, advertising / sales / PR /
marketing knowledge and experience in respect of the MC industry, and stringent intellectual
property rights protection and enforcement to foster technological cooperation and trade
between Mainland partners and international market players.

2.73 The Training Board observes that more international advertising and PR
companies will enter the China market as sole foreign-owned enterprises and strengthen
cooperation with local advertising and PR companies. The advertising and PR sector have
sustainable business opportunities for helping the Mainland companies to enter the overseas
market and vice versa. Besides, local advertising and PR companies will speed up the
integration of their business resources and strengthen cooperation among themselves in
searching for a brighter future taking the advantages of CEPA which open the door to Hong
Kong. The Training Board believes that these events will boost the local professional PR
services and advertising market, and suggests that local MC practitioners should acquire
China-related skills and knowledge (such as political system, social and economic
development, and industry practices in the mainland of China) to ensure their projects and
investments in China are managed properly.
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SECTION I

RECOMMENDATIONS

Annual Additional Training Requirement

3.1 The findings of the survey reflect the manpower situation of the MC industry in
January 2014. However, the current uncertainty in global financial markets might have an
impact on the MC manpower demand. The manpower data and forecast in the report should
therefore be read in this context.

3.2 Based on projected average annual manpower growth, estimated wastage rate
(Table 2.30 of Paragraph 2.57), recent development of the MC industry and industry
members’ experience, the Training Board estimates the annual additional training
requirement for MC employees in the journalism sector and the advertising & public relations
sector from 2014 to 2018 by sector by job level as shown in Table 3.1.

Note:

Table 3.1  Estimated Annual Additional Training Requirement for
MC employees from 2014 to 2018 by Sector by Job Level
Estimated Annual

Job Level Additional Training Requirement

(%)*

Journalism Sector

Managerial 30 (3.6)
Supervisory 76 (9.3)
Editorial / Production 522 (63.5)
Supporting / Technical 194 (23.6)
Sub-Total 822 (100.0)

Advertising and Public Relations Sector *

Managerial 274 (13.2)
Supervisory 484 (23.3)
Executional 1074 (51.7)
Supporting / Technical 247 (11.9)
Sub-Total 2078 (100.0)

Total 2900

Advertising and public relations sector includes advertising sales / PR / marketing department in media

organizations.

Percentage distribution of additional MC employees in January 2015 by job level in the respective sector is used
for estimating the annual additional training requirement from 2014 to 2018.

Figures may not add up to their totals due to rounding.
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Skill Types to Cope with the New Technology Environment,
Enforcement of CEPA, Knowledge based Economy and Globalisation

Social Media and Mobile Communication

3.3 Hong Kong is already in the Web 2.0 era and it is marching into Web 3.0 age.
Fused into people’s everyday life, mobile applications are rapidly developing the global
mobile market. This powerful platform, when integrated with the highly interactive social
media, further enables brands to engage customers deeper, anytime, anywhere. With the rise
in social media accesses through mobile phones, the Training Board recommends that MC
practitioners should capitalize on the opportunities and upgrade themselves by getting more
training and gaining more experience with the latest trend of digital / new media (such as
social networking platform, web searching, apps development, web security, web analytics,
and sharing platform) (Table 2.13 of Paragraph 2.26) and build awareness of services and
products through m-commerce offering to reach the global market.

Training on Media and Information Literacy

3.4 Hong Kong is moving from an industrial society to a knowledge society. The
reception, production and transmission of information have become essential in all social,
political and economic sectors. With the advanced ICT, information is coming from
different sources in a huge amount. The developments of data journalism, news curation
and social media marketing have changed the landscape of the media industry. Media
practitioners in Hong Kong are now facing a more complicated media and information
environment. They need advanced skills to access, evaluate, select, analyze, use and create
information and knowledge. It is recommended that Media and Information Literacy (MIL)
training should be offered to the young MC employees for their professional development,
whereby about 60.0% of employers in the MC industry specified that MIL was somewhat
important (Appendix 8).

Enforcement of CEPA

3.5 The development of new communication technology, globalisation, the advent of
a knowledge based economy, the enforcement of the CEPA and the rapid economic
development of the Mainland provide tremendous scope for MC development. The
changing role of MC employees today requires them to acquire language skill (such as
Putonghua), multimedia knowledge & applications, political system, social & economic
development in the mainland of China, sales / marketing strategic planning, account &
strategic planning, market research applications, innovative media research & applications,
and production management, of which the training demand would increase substantially
(Table 2.24 of Paragraph 2.45).
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Younger Generation

Training for Senior Management

3.6 The Training Board considers that the younger generation of MC employees are
more egocentric, who emphasise work-life balance, quality of life and job satisfaction. In
comparison, their employers / seniors vaue hard work.  In this respect, the Training Board
recommends that employers should understand the attitude and behaviour differences of these
young M C employees and adopt suitable measures to bridge the generation gap (by attending
relevant technology and management workshops / courses). Besides, employers could
appoint mentors with relevant work experience and management skills to guide these young
MC employees throughout on-the-job training.

Job Factors for Retention of Existing M C employees (including Younger Generation)

3.7 The Training Board observes that 85.3% of employers making salary increment as
the most effective method for retaining their existing MC employees (including those with
aged below 30), followed by shortening working hours (25.7%), increasing job autonomy
(24.4%) and enhancing job satisfaction (14.2%). A number of employers indicated that their
companies did not provide enough in manpower training and development, communications,
and positive image on company profile / culture (Appendix 7). The Training Board
recommends that it is an important insight that employers should understand the key driving
force (such as motivators, mentoring, retention and technology) to retain their existing MC
employees. Employers can consider providing certain level of autonomy to their existing
MC employees by encouraging them to lead a task force to drive results that can enhance
their job satisfaction.

3.8 The Training Board considers that efforts by employers to reinvest in staff training
and development and talent retention through skills upgrading amid the improved economy
bodes well for the continued growth of individual companies / organizations and the overall
MC industry. The Training Board recommends that employers should provide / sponsor
externa or in-house training (including fundamental training on some basic skills) with the
provision of financial support or grant of leave to existing MC employees.

The Roles of Educational and Training Service Providers

Loca Educational Institutions

39 The Training Board observes that MC graduates are expected to have in-depth
training with emphases on specific MC skills (such as multimedia knowledge and
applications, global media culture / insights, and media management with business sense),
China related knowledge (such as political system, social & economic development in the
mainland of China), and generic skills (such as liberal sense, critical thinking, business mind
sets, professional ethics, and communication skills) for building up their professionalism in
the MC industry. Experience of existing MC employees earned through years of service can
be passed on to the new blood.
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3.10 The Training Board recommends that the local educational institutions could offer
more degree and sub-degree courses in the MC Discipline so that more secondary school
graduates could be encouraged to study the MC related programmes when they attend tertiary
education, whereby 77.5% of MC employees are preferred to have diploma or above
qualifications (Figure 14 of Paragraph 2.38). Employers are also recommended to recruit
MC graduates of these institutions and to strengthen their technical skills through the
provision of internal and / or external training (Table 2.26 of Paragraph 2.48) in order to
sustain the company’s competitiveness.

Industrial Visits Across the Border

3.11 To meet the opportunities and challenges facing ahead including closer integration
of Hong Kong’s economy with that of the Mainland, the Training Board recommends that
professional experience and service know-how of the MC industry need to be shared more
between the Hong Kong and Mainland professionals via regular industrial visits across the
border. The existing management skills (such as those related to production, marketing,
strategic planning, project, corporate communications / public relations / public affairs, and
customer database) and China-related knowledge (such as industry practices in the mainland
of China, and political system, social & economic development in the mainland of China) are
areas to be affected of which the demand would be increased (Appendix 12). The local
educational and training service providers could provide short courses / seminars or evening
programmes (to be delivered in class or over the network) on such skill sets for in-service
MC practitioners to achieve their goal of lifelong learning.

Workplace Attachment Programme for Students

3.12 Workplace attachment to equip students with workplace experience in the industry
is a highly desirable component of the curriculum for the MC Discipline. To resolve the
major difficulties encountered by employers in the recruitment of MC employees, in
particular candidates who lack the relevant experience and skills / expertise, the Training
Board recommends that more workplace attachment programmes should be offered to those
students who are studying courses related to the MC Discipline by collaborating with the
organizations / institutions in the Mainland. The Training Board believes that with the
strong linkage between the tertiary institutions / Hong Kong Design Institute / Hong Kong
Institute of Vocational Education and the professional bodies / trade associations, workplace
attachment programmes for students should provide them with valuable learning
opportunities through practical working experience to strengthen their skills in a real-life MC
/ business environment and enhance their employability in the job market. It is
recommended that employers, professional bodies / trade associations and Government
should strongly support these programmes.
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VTC’s Out-Centre Training Programme

3.13 New media technology / environment in the MC industry is rapidly changing and
forcing in-service MC practitioners (including senior management) to continually update
their skills. To assist them to meet the skills requirement of the industry and to become
more competent in their workplaces, the Training Board has been organizing practical MC
short courses / seminars with the co-operation of various educational institutions, trade
associations and professional bodies. The Training Board believes that the VTC’s
out-centre training programme is a cost effective and flexible way to enhance the technical
competency and contribution of MC employees.

3.14 The Training Board recommends that the relevant trade associations and
professional bodies under their existing e-learning platforms could develop training
programmes / packages (such as generic competence or transferable skills) by strengthening
the whole person development of young MC employees through the VTC’s Out-centre
Course Scheme to cope with the current trend and the requirement for the in-service training
(such as CPD hours) of MC employees.

VTC’s Co-operation with Outside Experts

3.15 To assist in-service MC practitioners to meet the skills requirement of the
industry and to become more competent in their workplaces, the Training Board recommends
that VTC should continue the offer of certification programmes for the target segments in
collaboration / partnership with prominent MC companies, trade associations and
professional bodies to help those trainees acquire professional qualifications upon completion
of training.  This kind of in-service training courses / seminars should continue to be offered
with more emphasis on advanced technology, management skills, and the latest trend of best
practices in the MC industry.

3.16 To enhance the training quality and satisfy unmet industry needs, the Training
Board would cooperate with outside experts / educational institutions / professional
associations from various countries / regions (including the Mainland), by pooling of
resources from both parties, to develop or conduct advanced courses and seminars for
in-service professionals of the MC industry via the VTC’s out-centre training programme.

VTC’s New Technology Training Scheme

3.17 The Sub-Committee on Training in New Technologies of the Committee on
Technologist Training of the VTC is responsible for the implementation and administration of
the New Technology Training Scheme (NTTS). In the context of the Scheme, new
technologies (including digital media technology) are those which are not widely applied in
Hong Kong and the absorption and application of which will significantly benefit Hong Kong.
The Scheme provides financial assistance to companies that wish to have their staff trained in
a new technology that would be useful to their businesses, and the financial assistance is
given in the form of a training grant which may be up to a maximum of 50% of the total
training cost incurred. Any employers in Hong Kong wishing to acquire a new technology
for industrial and commercial application may apply for a training grant under the Scheme.
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Future Surveys

3.18 As the MC industry is changing rapidly and is affected by the development of new
technology, products and services, the Training Board considers that the current practice of
conducting manpower surveys at 2-year intervals should be continued to assess future

manpower requirement in the MC industry.
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Appendix 1

Member ship List

M ass Communications Training Board
(Asin June 2014)

Chairlady:
Ms MA Kin-san, Bianca (ad personam)
Members:

Mr CHAN Kai-to, Rico (nominated by an On-line Magli

Ms CHEUNG Yat-sum, Maria (nominated by the Honghgd”ublic
Relations Professionals’ Association
Limited)

Ms CHIU Lai-yu, Bonnie (nominated by a Local Tertiary Institution)

Mr CHIU Wai-piu (nominated by the Hong Kong Fed&ra of
Journalists)

Mr DAI Chi-kit (nominated by a Local Newspaper)

Dr FU King-wa (nominated by a Local Tertiary Iistion)

Mr KAM Woon-ting, Keith (nominated by the Newspaper Society of
Hong Kong)

Mr Ross LAI (nominated by the Public Relations
Association of Hong Kong)

Dr LAM Wun-sum, Sam (nominated by a Local Tertiargtitution)

Mr LEE Chi-hang, Terence (nominated by the Hong Kong Advertisers
Association)

Mr LEUNG Kam-hung, Stanley (nominated by the Hdtang Journalists
Association)

Mr POON Siu-kuen (ad personam)

Mr SO Kai-chi, Edgar (nominated by a Pay TV Stalio

Ms TAM Jing-kiu, Simone (nominated by the Association of Accredited

Advertising Agencies of Hong Kong)
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Mr TUNG Siu-ho, Terence (nominated by a Local Maga
Organization)

Prof WONG Chun-tung, David (nominated by a Loocaitiry Institution)

Mr WONG Wing-hang (nominated by a Radio Broadcasting
Company)

Mr YEUNG Kin-hing (nominated by the Hong Kong News
Executives’ Association)

Mr YU Kin-wah, Patrick (nominated by the Hong Kolmglependent
Advertising Agencies Association)

Mr YUEN Chi-wai (nominated by a Television Broadtiag
Company)

Ms IP Kit-ying, Jean (representing the Directotrdbrmation
Services)

Mr MA Man-king, Patrick (representing the DirectafrBroadcasting)

Ms CHUNG Chi-ching, Leah (representing the Executive Director of the

Vocational Training Council)

In Attendance:

Mr MAU Kim-fai, Ben (representing the Hong Kong $ign
Institute)
Ms TAM Sau-wah, Teresa (representing the Hong Kong Institute of

Vocational Education)

Ms HO Yuk-fa, Flora (Vocational Training Council)
Secretary:
Mr SUEN Gar-yun, Garry (Vocational Training Council)
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Co-opted Member:
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10.

11.

12.

13.

14.

Appendix 2

Terms of Reference

Mass Communications Training Board

To determine the manpower demand of the industry, including the collection and analysis
of relevant manpower and student/trainee statistics and information on socio-economic,
technological and labour market developments.

To assess and review whether the manpower supply for the industry matches with the
manpower demand.

To recommend to the Vocational Training Council the development of vocational
education and training facilities to meet the assessed manpower demand.

To advise the Hong Kong Institute of Vocational Education (IVE) and training &
development centres on the direction and strategic development of their programmes in the
relevant disciplines.

To advise on the course planning, curriculum development and quality assurance systems
of the IVE and training & development centres.

To prescribe job specifications for the principal jobs in the industry defining the skills,
knowledge and training required.

To advise on training programmes for the principal jobs in the industry specifying the time
a trainee needs to spend on each skill elements.

To tender advice in respect of skill assessments, trade tests and certification for in-service
workers, apprentices and trainees, for the purpose of ascertaining that the specified skill
standards have been attained.

To advise on the conduct of skill competitions in key trades in the industry for the
promotion of vocational education and training as well as participation in international
competitions.

To liaise with relevant bodies on matters pertaining to the development and promotion of
vocational education and training in the industry, including employers, employers’
associations, trade unions, professional institutions, training and educational institutions
and government departments.

To organize seminars/conferences/symposia on vocational education and training for the
industry.

To advise on the publicity relating to the activities of the Training Board and relevant
vocational education and training programmes of the VTC.

To submit to the Council an annual report on the Training Board’s work and its
recommendations on the strategies for programmes in the relevant disciplines.

To undertake any other functions delegated by the Council in accordance with Section 7 of
the Vocational Training Council Ordinance.
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Vocational Training Council B 2 7l %k /&

Appendix 3
Headquarters Division 2 #3355 5§ — &}

6F, 20A Tsing Yi Road, Tsing Yi Island, New Territories, Hong Kong
FENA TR T RE20AK0HE
www.vtc.edu.hk

MC/4/2 (2014)

Vrc

27" December 2013
Dear Sir/Madam,

2014 Manpower Survey of the
Mass Communication Industry

The Mass Communications Training Board of the Vocational Training Council
(VTC) is appointed by the Government to be responsible for matters pertaining to the
manpower and training needs of the mass communication industry in Hong Kong.
Comprising representatives of the craft, academics and government officials, the Training
Board is required, among other functions, to recommend to the Council the development of
training strategy to meet the increasing demand for trained personnel.

With the assistance of the Census and Statistics Department, the Training Board
will conduct the Manpower Survey of the Mass Communication Industry from 7 January
2014 to 6™ February 2014. The purpose of this survey is to obtain accurate data concerning
the present and future manpower situation and training information so as to enable the
Training Board to formulate appropriate training plans to meet the needs of the industry. The
survey findings will serve as reliable guidelines for employers’ manpower planning and also
advise on the training strategies of the companies. Your co-operation in supplying the
information will be very much appreciated.

I enclose the following documents for your reference and completion:
(@ Questionnaire — Parts | and Il (Appendix A);
(b) Explanatory notes (Appendix B); and

(c) Descriptions of principal jobs in the mass communication industry
(Appendix C).
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Please note that for Questions (6) and (7) of Part 1l on the “employees’ skills/
knowledge need to be enhanced” and the “manpower training and development plan”, you
may wish to seek confirmation/advice from your relevant departments or personnel.

During the survey period, an officer of the Census and Statistics Department will
contact your office. The interviewing officer will answer any questions you may have and
assist in the completion of the questionnaire if necessary.

You may wish to download the previous version of the Manpower Survey Report
on the Mass Communication Industry from the VTC website at http://mctb.vtc.edu.hk. The
2014 Manpower Survey Report will also be uploaded when it is ready.

| wish to assure you that the information collected will be handled in strict
confidence and will be published only in the form of statistical summaries without reference
to individual organisations.

Should you have any questions regarding the survey, please contact the
Manpower Statistics Section of the Census and Statistics Department at 2116 8301.

Yours faithfully,

R e Mo

(Ms MA Kin-san, Bianca)
Chairlady
Mass Communications Training Board
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Vocational Training Council B % 3l %k 5
Bt % 3

Headquarters Division 2 85 3 5§ — &

6F, 20A Tsing Yi Road, Tsing Yi Island, New Territories, Hong Kong
BEFRABERB T RE20AROH

www.vtc.edu.hk

£ MC/4/2 (2014)

ESL Lt

KA E R
—O—MFEANTHE

BRI GUS 2 K R R E B G BB EE > AEABHHAR
BRI A RN - A B TR - R RBUTARUES
B T2 R 0 5 77 B O 3 R RS 6 o DARE (S Y B A B
H K -

AGERBUS SR - R _O—HFE—-AtHE O —-HFEARN
HEAR > BT RS EEEANTTHE - B RERE 5 R EIE KRR AT 2t
Bog Rl SRE R > DUESDE B E IRt E > UEaTRNER - HEERKE
Fole ERY AN IR B m S 1551 > KA A FER A THYII SRR - Rt - B
HAEETHY > REtEER -

------ BB B DU S0 DLt 2B RS
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191

CONFIDENTIAL
WHEN ENTERED WITH DATA

TNl
W& S

VOCATIONAL TRAINING COUNCIL
B XA & =5
THE 2014 MANPOWER SURVEY OF THE MASS COMMUNICATION INDUSTRY
RBREEX_O—HEANHAE
MASS MEDIA
KA AE B

QUESTIONNAIRE
B B R

PLEASE READ THE EXPLANATORY NOTES BEFORE COMPLETING THIS QUESTIONNAIRE
H X a2 N A

Appendix A
Bt &% A

For Official Use Only

[liog) 2
Rec. Survey Industry Establishment Enumerator's Editor's Check No. of Employees
Type Code Code No. No. No. Digit Covered by the
Questionnaire
aC
1 2 3 4 5 6 7 8 9 10 11 12 13 14 15 16 17 18 19 20 21 22 23 24 25 26 27
NAME OF COMPANY:: TOTAL NO. OF PERSONS ENGAGED:
YNNI E R i & B 48 N &
ADDRESS:
o hk

News Agency
il

PRINCIPAL LINE OF BUSINESS: O Newspaper O Magazine O Radio Station O TV Station O

FHER O WA @  FEsE @ ®a @ BHRE @
O Digital / New Media O Public Relations Services O Advertising / Media Agency O
G B R ©® AR R m  EEEESNEE ®

NnaMEoFPErsoNTOCoNTACT: | | L L L L L L L L L L L L] POSITION:

ik 48 N 4 #4 28 4 1A

eenos LR FAX NO.;

- 78 55 56 63 B E

evac: [ PP PPl

H & 64 98

VTC-MC-01



10.

11

12.

13

14.

15.

16.

17.

18.

19.

20.

21

22.

23.

24.

25.

26.

217.

28.

PART | 585

(A) (B) ©) (D) (E) F) ©) (H) Enter in column (B) employee's average
monthly income range code as follows:
Principal Job Average No. of No. of No. of Forecast Preferred || Preferred || &% (@ &6 H SFHUAGRETE T3
TR Monthly|  Employees Freelancers’ | Vacancies | No. of Employees| Education || Yearsof | #@%FHIA (B) f#l/A :
Income asat asat asat as at January 2015 of Relevant
7.1.2014 7.1.2014 7.1.2014 (Incl. Employees || Experience Average Monthly
(Excl. Freelancers®) Code Income Range
Freelancers™) Gk A IR
(=35) 1E20144F 1E20144F | 1E2014%F |FHEHE20154FLA| (REHE || BREHA 1 $8,000 or below ZLL T
R 1H7HEY 1788 | 1H7THE HIE B WV E HIAERE 2 $8,001 - $12,000
A [FISUN 4 EETIREET| 22k (BIEEH TR FH 3 $12,001 - $20,000
EN= =k N 3 TAEE" 4 $20,001 - $30,000
TAFED 5 $30,001 - $50,000
g 6 350,001 - $80,000
Job Title Z Job Code Code Code Code 7 $80,001 or above =L/ |-
iz & | WROrgmek | W5k ek Kb
(Refer to Appendix C)  (&Eiif{$%C) 8-10 11 12-15 16-18 19-21 22-25 26 27
] ISR
2 Enter in column (G) the preferred
education which an employee should
have according to the following code:
2 | | | | | | | | | | | | HiHE R AN BEREE T
mIREA (G) Ml -
2 | | | | | | | | | | | | Code  Preferred Education
b HANUEREE
2 | | | | | | | | | | | | 1 Master Degree or above
R L b
2 | | | | | | | | | | | | 2 Bachelor Degree
BB
2 3 Associate Degree/
Higher Diploma or equivalent
RIS LB S CUBE
L ISR o
4 Diploma/Higher Certificate/
2 | | | | | | | | | | | | Certificate or equivalent
B/ EmikEE R ER
[ L
2
| | | | | | | | | | | | 5  Matriculation/Hong Kong
Diploma of Secondary Education
2 | | | | | | | | | | | | RETR BHEPETE
6  Secondary 5
L ISR .
7  Below Secondary 5
L ISR e
2 Enter in column (H) the preferred
years of relevant experience which
an employee should have according to
2 | | | | | | | | | | | | the following code:
iR B E AR & T
SRIREA (H) Hil -
L ISR
Preferred Years
2 of Relevant
Code Experience
4o HANHEBEEE
2
| ISR L ssysaro
THED L
2
| | | | | | | | | | | | 2 10 years to less than 15 years
HEEHHEUT
2
| | | | | | | | | | | | 3 7 years to less than 10 years
THEEHEUT
2
| | | | | | | | | | | | 4 5 years to less than 7 years
AAEFELEUT
2
| | | | | | | | | | | | 5 2 years to less than 5 years
THEEAFELT
2
| ISR o Lty
WELLT
2
| | | | | | | | | | | | 7 No experience required
L ISR
L ISR
L ISR
L ISR
Note: # A freelancer is a person who pursues a profession without a long-term commitment to any one employer in the journalism sector and the advertising and public relations sector.
Freelancers may be engaged on a daily, an hourly or a project basis.
o # TEBTER ) SRR R & A LR G TR T AL RIR R AL o B TIEE T LLERT © BERToIE B R -

If additional lines are necessary, please tick here CI and enter on supplementary sheet(s).
WMLHCEE - #%e () SREALL O W 2VRIEN HBEEE -
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THE 2014 MANPOWER SURVEY OF THE MASS COMMUNICATION INDUSTRY

REHEE _O-UEANTHE

PART II 25— &3

Number of MC Employees Leaving/Recruited/Promoted in the Industry

RIS ST R R R B AL

(1) Number of MC employees in the industry leaving your company and the number

B ZEHREASE (R S

Job Level
Hﬁé&( 1)

For official
use only

LA R

Est. No.
Er. No.
recruited or promoted in respect of new or existing posts during the past 12 months:
i B H NEERR AR (SRR (R B AN > SOTBS B T DU Al S S i 24
Leaving Sources of Recruitment Promotion
PR 5 B HYZRIR =viy
Number of Number of Number of
Employees Experienced Non-experienced Number of
Leaving Employees Recruited Employees Recruited Internal
the Company in this Industry in this Industry Promotion
BTy B ERATHTHS N EAZEL Y PR T
(EHSUN it (EHSUN it WS e 5B N

(a) Managerial
A

(b) Supervisory
FE LR

(c) Editorial/Production/
Executional

iR BUEIT AN B

(d) Supporting/Technical
L s TN E

=

5
5
5

19

]
]
]
5

30

]
]
]
5

S
S
5

11

22

33

44

14

25

36

47

17

28

39

50

For official use only

BERR AR

52
1(a) - 1(d)

56

L

53

L

Note:

public relations sector are shown at Appendix C.

5
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(1) Job titles and job descriptions under each of the job levels in the journalism sector and the advertising and




Local MC Employees Deployed/Recruited to Work Major for the Website or New Media
AR FAEIE R BEWIRE/ FEHE T EE L AGuh SR A T EAIE

(2) (a) Does your company deploy/recruit any local MC employees to work major for the website or
new media?

HAFIEGAIRE /AR AR EREE (R 8 T EE T h s e Hy T ?

I:l Yes H I:l No J@H Please go to Q(3) directly

HEEEFHG)E

(b) Ifyes, please give the number of local MC employees deployed/recruited to work major for the
website or new media.

WA - SEERIAGCIRE HERE R AR S G TRy At KR R e B A -

Number of Local MC Employees Deployed/Recruited
to Work Major for the Website or New Media
(Asat7.1.2014)

Job Level 1E20144E 1 B7H A A BEEEREE
Tk WEIRE,/ FHIE F B A UL B S TR A\ B

]

(i) Managerial
S 60

(i)  Supervisory
FAER 63

-t

(ii1) Editorial/Production/Executional

IR BUE S BIT AR 66

(iv) Supporting/Technical
LD TN =K 69

]

(c) Among the MC employees deployed/recruited to work major for the website or new media, how many
of them are engaged in tasks/duties related to the social networking websites at your company?
FEEAFENAWIRE /1H8S FE AL s e TIE R R EEE R AT AKX AT
(BB LA RN TAE 5 ?

L]

72

For official use only |_| 2(a) |_| 2(b) |_| 2(c)

LA TR 5T 76 77 78

Note: (1) Job titles and job descriptions under each of the job levels in the journalism sector and the advertising and
public relations sector are shown at Appendix C.

ik (1) WIS R B SRR (SR S IR AR AT I e T ERR I AT 2 8% C -
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Needs for Skills/Knowledge to Perform Social Media Functions

DI THE ARG T RE IR RE I R 2

(3) Does your company's employees require the following skills/knowledge to perform the social media
functions? (Please code the degree in demand as shown at the bottom of the page for each skill/knowledge)
BEAENEBREFTRE NIIVEGEE Ik A TH ARG HY AR

E%Q}EKE?%&E?JE HEAGIHRRGRE, HIERAY TR AT

@) Apps development |_|
JERE RS ”
(i)  Web monitoring and surveillance |_|
Z%Z&ﬁ"ﬁj&ﬁ"g 80
(iii)  Web searching |_|
it e 81
(iv)  Web analytics |_|
by 82
(v)  Web security |_|
S 8

(vi)  Search engine optimisation
=5 EEL

(vii)  Curation @
% = @)

(viii) Microblogging
furte

(ix)  Social networking platform (e.g. Facebook, Twitter)

RS E
(x)  Sharing platform (e.g. YouTube)

Coe = =L #[ [ [

AETE
(xi) QR code®
QR
(xii) Cloud computing
EF Z
(xiii) Others (Please Specify) | |
At (FFaERA) 91
For official use only | |
AR RIS 22
Code
=1 1 2 4
4% :
Degree in Demand Least in Demand Not in Demand Somewhat in Demand Most in Demand
REEE RN ENES AR IFE R

Notes: (2) Curation means to collect, organise and present a larger source of data and information in a coherent way.
it Q) RELFEEREE  BE R RRREE S &R -

(3) A QR code (abbreviated from Quick Response code) is a type of two-dimensional code. More recently, the system
has become popular due to its fast readability and comparatively large storage capacity. The code consists of black
modules arranged in a square pattern on a white background.

(3) QRHEE _HEFRISHY—TE » ZI5L " Quick Response | MY4EES © AT » HHAHBREAY AT M A ELBOR 7R
HE - OEZAFZEINRT - QRIBEIESF - HAREWE -
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Retention of Existing MC Employees

AR B R RS

(4) Please choose the effective methods for retaining your MC employees.
(You may tick up to three options.)

AR B RN FIE R B AR R SR e R A RO A -

(AIEERE % —=1H)

(1)  Salary increment
WEIET

(ii)  Shortening working hours
HAK TRRE

(iii) More paid leave
EEZ=E Ry e

(iv) Providing job rotation
PEAEIS B

(v) Internal promotion/career development
WERE T

(vi) Enhancing job satisfaction
eI TAE R

(vii)

Increasing job autonomy

MEINTAEE T

(viii) Providing/Supporting manpower training and development in skills

(ix)

x)

(xi)

fefit BRI RE sl A e

More communications and enhancing the sense of belonging with existing staff

JINGER B ER ek (e SR 8 AL T B s R

Positive image on company profile/culture

EEILIEmAVE SR SXE

Others (Please Specify)
EAth GEEERR)

L1 <00 =00 =00 =) =[] =[] =[]

100

[]

101

[]

102

For official use only

AT

104
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Accomplishments of the Young MC Employees

FER R EREEERRE

(5) (a) Please state the total number of MC employees aged below 30 in your company.
ARt R A 30 L YR R EREE R B AR -

(b)

L]

105

Please specify the degree of importance in respect of the following accomplishment training
for your young MC employees so that they can have greater contributions to the company.

(Please refer to the codes as shown at the bottom of the page)
AN H A E RO R R R B MY 2B Ay E AR
LIPS AEFELERER - (GF2EAHE MNadhit)

(@)

(i)

(iii)

(iv)

™)

(vi)

Working attitude
TAERERE

Team work

Eles=yis

Protection of company's tangible and intangible assets

(or intellectual property right)

PRENFIAT BV EE (SARERE)

Interpersonal communication skills
NG it ]

Emotional management

EECEE

Etiquette

e

(vii) Protection of privacy

(vii

(ix)

x)

(xi)

PRIERLRR
1) Punctuality
<P
Concentration on work
B TAE
Creativity
BIE

Passion
ENGH

(xii) Degree of loyalty

(xii

BT
i) Media and information literacy

TRGPIEER R R

(xiv) Others (Please Specify)

At GEEEIH)

—_ —_ -
—_ —_ =)
—_ (=) o

N

—_
—_
W

L

—_
—_
N

[ =l s =L sC

—_
N
—_

L

—_
N
NS}

For official use only

L |s@

L s

Jﬁtﬁﬁﬂ?ﬁfﬁg 123 124
Code
o 1 2 4
Gk >
Degree of Importance Not at All Important Unimportant Somewhat Important | Highly Important
HERRE iR E NEE HHERE SIS EE
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Employees' Skills/Knowledge Need to be Enhanced
& B T I HLRE, AI5%

(6) What types of skills/knowledge do your existing MC employees need to be enhanced in response to
the various changes (including Hong Kong's transformation into a knowledge-based economy and China's
12th Five-Year Plan)?
(You may tick more than one option for each job level)
R ER TS (SRS EEEA S HERAAOR K By (FAARE]) ) EAERBOREREE
(& B TR ORI 7 HAYRCRE R, ?
(AR T BRI 2 e —TE )

Job Level !
g
Editorial/
Production/ Supporting/
Code  Type of Skills/Knowledge Managerial ~ Supervisory Executional Technical
et RORE S RIERHVET KLERAR E{ELK ik BUE WBD B
N =K NSt

Management SKkills

EHRRE
101 Corporate communications/public relations/ |:| |:| |:| I:l

public affairs management 125 126 127 128

e SL VAT I VA S e
102 Production management |:| |:| |:| |:|

BUMERS T 129 130 131 132
103 Marketing management |:| |:| |:| |:|

T s 133 134 135 136
104 Human resources management |:| |:| |:| |:|

NGRS 137 138 139 140
105 Financial management |:| |:| |:| |:|

e 141 142 143 144
106 Strategic planning management |:| |:| |:| |:|

g TR E T 145 146 147 143
107 Crisis management |:| |:| |:| |:|

fo M T 149 150 151 152
108 Self-management |:| |:| |:| |:|

BT 153 154 155 156
109 Others (Please Specify)

Hfth () 157 158 159 160

For official use only |_| |_| |_| |_|
AR A RS 161 162 163 164

China-related Knowledge

AR BRI
201 Political system, social and economic |:| |:| |:| |:|
development in the mainland of China 165 166 167 168

FEFBIRHIBUAHIE ~ 1L & RIS
202 Industry practices in the mainland of China |:| |:| |:| |:|

1E R N1 T 169 170 171 172
203 Others (Please Specify) [ ] [ ] ] ]
HAtr (555FER) 173 174 175 176

For official use only I_I I_I I_I I_I

AR R 177 178 179 180
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Job Level

e
Editorial/
Production/ Supporting/

Code  Type of Skills/Knowledge Managerial ~ Supervisory Executional Technical

Gk ROE R USEIAS FER iR BUMES EHBD D

HITAER YN=E
Language Skills
SRR

301 Spoken English |:| |:| |:| |:|
BT T 181 182 183 184

302 Putonghua |:| |:| |:| |:|
msh 185 186 187 188

303 Written English |:| |:| |:| |:|
BB 189 190 191 192

304 Written Chinese |:| |:| |:| |:|
R AR 193 194 195 196

305 Translation |:| |:| |:| |:|
B 197 198 199 200

306 Others (Please Specify)

A (SEEEEE) 201 202 203 204
For official use only I_I I_I I_I |_|
AR 205 206 207 208

Innovative Media Technology (Journalism Sector)

BIRTHRRRH GBS

401 Innovative media technology products |:| |:| |:| |:|
BB 209 210 2 212

402 Application of new media technologies I:I I:I I:I I:l
in editorial work (e.g. digital photo-shooting, 213 214 215 216
digital production, Internet transmission and
mobile device application)

AR e SR L 0F EHYRER]
(AnEEs R - BRI - R {Em &
EhmRERSE)

403 Computer literacy skills |:| |:| |:| |:|
(e.g. digital graphics and Chinese word processing) 217 218 219 220
BISTER RS (A E R s o AEE)

404 Integration of new technology with |:| |:| |:| |:|
the news work flow 221 222 223 224
WRH B R eSS &

405 Others (Please Specify) |:| |:| |:| |:|
A (SEEEEE) 225 226 227 228

For official use only I_I I_I I_I |_|
JISRii A= pa N 229 230 231 232
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Job Level

B
Editorial/
Production/ Supporting/
Code  Type of Skills/Knowledge Managerial ~ Supervisory Executional Technical
T ARE MR KR EEH ik BUE WEBH BT
HIT AN B AE&

Innovative Media Technology

(Advertising and Public Relations Sector)

RUFTHRRERHE (REHEAIBIGE)
501 Website design and supporting skills |:| |:| |:| |:|

MR MR 233 234 235 236
502 Market research applications |:| |:| |:| |:|

T A A U F 237 238 239 240
503 Consumer database management |:| |:| |:| |:|

2 SRl A T 241 242 243 244
504 Innovative media research and applications |:| |:| |:| |:|

AHTHEARAINTIE R 245 246 247 248
505 Multimedia knowledge and applications |:| |:| |:| |:|

2 IR R 3 K FE 249 250 21 252
506 Social media marketing |:| |:| |:| |:|

A g s 253 254 255 256
507 Others (Please Specify)

HAtr (555FER) 257 258 259 260

For official use only I_I I_I I_I |_|
AR 261 262 263 264

Industry Specific Skills (Journalism Sector)

ENERESE GRS
601 Reporting and editing skills |:| |:| |:| |:|

LRI TS 265 266 267 268
602 Print/TV/media production skills |:| |:| |:| |:|

Ellll /15 A B E RS 269 270 27 272
603 Media law and ethics |:| |:| |:| |:|

B R B s 273 274 275 276
604 Intellectual property and copyright law |:| |:| |:| |:|

KIKEE R R 277 278 27 280
605 Strategic news planning |:| |:| |:| |:|

TR ] 281 282 283 284
606 Integration of the Internet with journalism |:| |:| |:| |:|

b el S & 285 286 287 288
607 Critical thinking skills and

cross-disciplinary knowledge 289 290 291 292

REAIE RS R BB R AT
608 Audience research |:| |:| |:| |:|

s 293 294 295 296
609  Multi-tasking skills [ ] [ ] [ ] []

— B BRAVEE T 297 298 299 300
610 Global vision/cultural-setting skill

BURRRREY U EASRET S 301 302 303 304
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Job Level

ek
Editorial/
Production/ Supporting/
Code  Type of Skills/Knowledge Managerial ~ Supervisory Executional Technical
T ARE MR KR EEH ik BUE WEBH BT
HIT AN B AE&
611 News curation |:| |:| |:| |:|
W RE 305 306 307 308
612 Data analysis |:| |:| |:| |:|
e SR 309 310 311 312
613 Trends and changes of the financial market |:| |:| |:| |:|
SRR SR (L 313 314 315 316
614 Social media applications |:| |:| |:| |:|
AR AT E 317 318 319 320
615 Others (Please Specify)
HoAth (EE5RH) 321 322 323 324

For official use only |_| |_|
AR/ E 325 326 327 328

Industry Specific Skills
(Advertising and Public Relations Sector)

FENEERRE (REEAKIGE)

701 Account strategic planning |:| |:| |:| |:|
2 I A 329 330 331 332
702 Sales/marketing strategic planning |:| |:| |:| |:|
B TG R R AR 333 334 335 336
703 Media planning and market research |:| |:| |:| |:|
AR E R T 5 337 338 339 340
704 Creativity and cultural insights |:| |:| |:| |:|
BB R AR iR 341 342 343 344
705 PR consultation/presentation skills |:| |:| |:| |:|
ANRRIEESRERTS 345 346 347 343
706 Project management |:| |:| |:| |:|
JEE 349 350 351 352
707 Others (Please Specify)
A (SEEEEE) 353 354 355 356

For official use only |_| |_|
AR/ E 357 358 359 360

Note : (1) Job titles and job descriptions under each of the job levels in the journalism sector and the advertising and public relations sector
are shown at Appendix C.

(1) WIS R BN SRR (A SRR VIR R TR 2 8% C -
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Manpower Training and Development Plan

AT 8l R s et 2

O

(@)

(b)

©

(d)

(©

®

(@

(h)

How many training places will you plan to provide/sponsor to your existing MC employees in respect of the
following skills and knowledge in the next 12 months?

FERASZHARN - BAFRG TSt B2/ DR TR R R R B NS RRE

KGR HEEERAR 2

Number of Training Places
Bl %A%

Editorial/

Production/ Supporting/
Type of Skills/Knowledge Managerial Supervisory Executional Technical
e HIER AR LEFRAR FEELK mERBUE, EHEh,Hofr

BT ANEER ANE&k
Management Skills T e Y s 0 I A R O B O
AT A 361 365 369 373
China-related Knowledge I s Y e 0 I A B O B O
75 gl e R 377 381 385 389
Language Skills T s Y e 0 I A R O O
ST 393 397 401 405
Innovative Media Technology | | | | | | | | | | | | | | | | | | | |
(Journalism Sector) 409 413 47 421
ARSI GITEIZE)
Innovative Media Technology Lo e L L
(Advertising and Public Relations Sector) 425 429 433 437
BRI (EEEAHRGRFE)
Industry Specific Skills (Journalism Sector) | | | | | | | | | | | | | | | | | | | |
SENEEERGE (rRlE) 441 445 449 453
Industry Specific Skills I e e 0 I A O O B O
(Advertising and Public Relations Sector) 457 461 465 469
SENEERRE (BESEAHBEGE)
Others (Please Specify) N s A 0 e A I I e A R R
Htr (FEaE8H) 473 477 431 385
For official use only |_| |_| |_|
ARt R 489 490 491 492

493

End of questionnaire. Thank you for your co-operation.

M&s5e - ZHalE -
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€LT

CONFIDENTIAL HEA BB BRI Appendix A
WHEN ENTERED WITH DATA ;[rgg %" j{ ﬁ: B 8% A

VOCATIONAL TRAINING COUNCIL
B X dl & &
THE 2014 MANPOWER SURVEY OF THE MASS COMMUNICATION INDUSTRY
ARBEBJERE_O-MNFANRE
CORPORATE COMMUNICATIONS / PUBLIC RELATIONS / ADVERTISING / MARKETING DEPARTMENT IN COMPANIES / INSTITUTIONS
AHEBBAREER Akl ABEE T
QUESTIONNAIRE
A OB R

PLEASE READ THE EXPLANATORY NOTES BEFORE COMPLETING THIS QUESTIONNAIRE
A A

For Official Use Only

It M o ZH R 5
Rec. Survey Industry Establishment Enumerator's Editor's Check No. of Employees
Type Code Code No. No. No. Digit Covered by the
Questionnaire
2|6
1 2 3 4 5 6 7 8 9 10 11 12 13 14 15 16 17 18 19 20 21 22 23 24 25 26 27
NAME OF COMPANY:
N E AT
ADDRESS:
o Hk
PRINCIPAL LINE OF BUSINESS: TOTAL NO. OF PERSONS ENGAGED:
TEEB = E N
DEPARTMENT ESTABLISHED: O Corporate Communications O Public Relations O Advertising O Marketing O None of Above
L E P AL 61 o ZEEEHR ® NG ®) FEE ®) T gl ol = |
NAME OF PERSON TO CONTACT: | | | | | | | | | | | | | | | | | | | | POSITION:
E YN TS 2 a7 W fir
reenos| [ [ LI -] FAX NO.:
w0 B B IS5
evacs || [P ey
e 64 98

VTC-MC-02



10.

11

12.

13

14.

15.

16.

17.

18.

19.

20.

21

22.

23.

24.

25.

26.

217.

28.

PART | 585

(A) (B) ©) (D) (E) F) ©) (H) Enter in column (B) employee's average
monthly income range code as follows:
Principal Job Average No. of No. of No. of Forecast Preferred || Preferred || &% (@ &6 H SFHUAGRETE T3
TR Monthly|  Employees Freelancers’ | Vacancies | No. of Employees| Education || Yearsof | #@%FHIA (B) f#l/A :
Income asat asat asat as at January 2015 of Relevant
7.1.2014 7.1.2014 7.1.2014 (Incl. Employees || Experience Average Monthly
(Excl. Freelancers®) Code Income Range
Freelancers™) Gk A IR
(=35) 1E20144F 1E20144F | 1E2014%F |FHEHE20154FLA| (REHE || BREHA 1 $8,000 or below ZLL T
R 1H7HEY 1788 | 1H7THE HIE B WV E HIAERE 2 $8,001 - $12,000
A [FISUN 4 EETIREET| 22k (BIEEH TR FH 3 $12,001 - $20,000
EN= =k N 3 TAEE" 4 $20,001 - $30,000
TAFED 5 $30,001 - $50,000
g 6 350,001 - $80,000
Job Title Z Job Code Code Code Code 7 $80,001 or above =L/ |-
iz & | WROrgmek | W5k ek Kb
(Refer to Appendix C)  (&Eiif{$%C) 8-10 11 12-15 16-18 19-21 22-25 26 27
] ISR
2 Enter in column (G) the preferred
education which an employee should
have according to the following code:
2 | | | | | | | | | | | | HiHE R AN BEREE T
mIREA (G) Ml -
2 | | | | | | | | | | | | Code  Preferred Education
b HANUEREE
2 | | | | | | | | | | | | 1 Master Degree or above
R L b
2 | | | | | | | | | | | | 2 Bachelor Degree
BB
2 3 Associate Degree/
Higher Diploma or equivalent
RIS LB S CUBE
L ISR o
4 Diploma/Higher Certificate/
2 | | | | | | | | | | | | Certificate or equivalent
B/ EmikEE R ER
[ L
2
| | | | | | | | | | | | 5  Matriculation/Hong Kong
Diploma of Secondary Education
2 | | | | | | | | | | | | RETR BHEPETE
6  Secondary 5
L ISR .
7  Below Secondary 5
L ISR e
2 Enter in column (H) the preferred
years of relevant experience which
an employee should have according to
2 | | | | | | | | | | | | the following code:
iR B E AR & T
SRIREA (H) Hil -
L ISR
Preferred Years
2 of Relevant
Code Experience
4o HANHEBEEE
2
| ISR L ssysaro
THED L
2
| | | | | | | | | | | | 2 10 years to less than 15 years
HEEHHEUT
2
| | | | | | | | | | | | 3 7 years to less than 10 years
THEEHEUT
2
| | | | | | | | | | | | 4 5 years to less than 7 years
AAEFELEUT
2
| | | | | | | | | | | | 5 2 years to less than 5 years
THEEAFELT
2
| ISR o Lty
WELLT
2
| | | | | | | | | | | | 7 No experience required
L ISR
L ISR
L ISR
L ISR
Note: # A freelancer is a person who pursues a profession without a long-term commitment to any one employer in the journalism sector and the advertising and public relations sector.
Freelancers may be engaged on a daily, an hourly or a project basis.
o # TEBTER ) SRR R & A LR G TR T AL RIR R AL o B TIEE T LLERT © BERToIE B R -

If additional lines are necessary, please tick here CI and enter on supplementary sheet(s).
WMLHCEE - #%e () SREALL O W 2VRIEN HBEEE -

174




THE 2014 MANPOWER SURVEY OF THE MASS COMMUNICATION INDUSTRY

REHEE _O-UEANTHE

PART II 25— &3

Number of MC Employees Leaving/Recruited/Promoted in the Industry

RIS ST R R R B AL

(1) Number of MC employees in the industry leaving your company and the number

B ZEHREASE (R S

Job Level
Hﬁé&( 1)

For official
use only

LA R

Est. No.
Er. No.
recruited or promoted in respect of new or existing posts during the past 12 months:
i B H NEERR AR (SRR (R B AN > SOTBS B T DU Al S S i 24
Leaving Sources of Recruitment Promotion
PR 5 B HYZRIR =viy
Number of Number of Number of
Employees Experienced Non-experienced Number of
Leaving Employees Recruited Employees Recruited Internal
the Company in this Industry in this Industry Promotion
BTy B ERATHTHS N EAZEL Y PR T
(EHSUN it (EHSUN it WS e 5B N

(a) Managerial
A

(b) Supervisory
FE LR

(c) Editorial/Production/
Executional

iR BUEIT AN B

(d) Supporting/Technical
L s TN E

=

5
5
5

19

]
]
]
5

30

]
]
]
5

S
S
5

11

22

33

44

14

25

36

47

17

28

39

50

For official use only

BERR AR

52
1(a) - 1(d)

56

L

53

L

Note:

public relations sector are shown at Appendix C.

5
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(1) s R a5 BN SRR (A S S IR AR AV IR e ARSI 2B % C -

(1) Job titles and job descriptions under each of the job levels in the journalism sector and the advertising and




Local MC Employees Deployed/Recruited to Work Major for the Website or New Media
AR FAEIE R BEWIRE/ FEHE T EE L AGuh SR A T EAIE

(2) (a) Does your company deploy/recruit any local MC employees to work major for the website or
new media?

HAFIEGAIRE /AR AR EREE (R 8 T EE T h s e Hy T ?

I:l Yes H I:l No J@H Please go to Q(3) directly

HEEEFHG)E

(b) Ifyes, please give the number of local MC employees deployed/recruited to work major for the
website or new media.

WA - SEERIAGCIRE HERE R AR S G TRy At KR R e B A -

Number of Local MC Employees Deployed/Recruited
to Work Major for the Website or New Media
(Asat7.1.2014)

Job Level 1E20144E 1 B7H A A BEEEREE
Tk WEIRE,/ FHIE F B A UL B S TR A\ B

]

(i) Managerial
S 60

(i)  Supervisory
FAER 63

-t

(ii1) Editorial/Production/Executional

IR BUE S BIT AR 66

(iv) Supporting/Technical
LD TN =K 69

]

(c) Among the MC employees deployed/recruited to work major for the website or new media, how many
of them are engaged in tasks/duties related to the social networking websites at your company?
FEEAFENAWIRE /1H8S FE AL s e TIE R R EEE R AT AKX AT
(BB LA RN TAE 5 ?

L]

72

For official use only |_| 2(a) |_| 2(b) |_| 2(c)

LA TR 5T 76 77 78

Note: (1) Job titles and job descriptions under each of the job levels in the journalism sector and the advertising and
public relations sector are shown at Appendix C.

ik (1) WIS R B SRR (SR S IR AR AT I e T ERR I AT 2 8% C -
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Needs for Skills/Knowledge to Perform Social Media Functions

DI THE ARG T RE IR RE I R 2

(3) Does your company's employees require the following skills/knowledge to perform the social media
functions? (Please code the degree in demand as shown at the bottom of the page for each skill/knowledge)
BEAENEBREFTRE NIIVEGEE Ik A TH ARG HY AR

E%Q}EKE?%&E?JE HEAGIHRRGRE, HIERAY TR AT

@) Apps development |_|
JERE RS ”
(i)  Web monitoring and surveillance |_|
Z%Z&ﬁ"ﬁj&ﬁ"g 80
(iii)  Web searching |_|
it e 81
(iv)  Web analytics |_|
by 82
(v)  Web security |_|
S 8

(vi)  Search engine optimisation
=5 EEL

(vii)  Curation @
% = @)

(viii) Microblogging
furte

(ix)  Social networking platform (e.g. Facebook, Twitter)

RS E
(x)  Sharing platform (e.g. YouTube)

Coe = =L #[ [ [

AETE
(xi) QR code®
QR
(xii) Cloud computing
EF Z
(xiii) Others (Please Specify) | |
At (FFaERA) 91
For official use only | |
AR RIS 22
Code
=1 1 2 4
4k :
Degree in Demand Least in Demand Not in Demand Somewhat in Demand Most in Demand
REEE (RN ENES AR IFEFRE

Notes: (2) Curation means to collect, organise and present a larger source of data and information in a coherent way.
it Q) RELFEEREE  BE R RRREE S &R -

(3) A QR code (abbreviated from Quick Response code) is a type of two-dimensional code. More recently, the system
has become popular due to its fast readability and comparatively large storage capacity. The code consists of black
modules arranged in a square pattern on a white background.

(3) QRHEE _HEFRISHY—TE » ZI5L " Quick Response | MY4EES © AT » HHAHBREAY AT M A ELBOR 7R
HE - OEZAFZEINRT - QRIBEIESF - HAREWE -

177



Retention of Existing MC Employees

AR B R RS

(4) Please choose the effective methods for retaining your MC employees.
(You may tick up to three options.)

AR B RN FIE R B AR R SR e R A RO A -

(AIEERE % —=1H)

(1)  Salary increment
WEIET

(ii)  Shortening working hours
HAK TRRE

(iii) More paid leave
EEZ=E Ry e

(iv) Providing job rotation
PEAEIS B

(v) Internal promotion/career development
WERE T

(vi) Enhancing job satisfaction
eI TAE R

(vii)

Increasing job autonomy

MEINTAEE T

(viii) Providing/Supporting manpower training and development in skills

(ix)

x)

(xi)

fefit BRI RE sl A e

More communications and enhancing the sense of belonging with existing staff

JINGER B ER ek (e SR 8 AL T B s R

Positive image on company profile/culture

EEILIEmAVE SR SXE

Others (Please Specify)
EAth GEEERR)

L1 <00 =00 =00 =) =[] =[] =[]

100

[]

101

[]

102

For official use only

AT

104
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Accomplishments of the Young MC Employees

FER R EREEERRE

(5) (a) Please state the total number of MC employees aged below 30 in your company.
ARt R A 30 L YR R EREE R B AR -

(b)

L]

105

Please specify the degree of importance in respect of the following accomplishment training
for your young MC employees so that they can have greater contributions to the company.

(Please refer to the codes as shown at the bottom of the page)
AN H A E RO R R R B MY 2B Ay E AR
LIPS AEFELERER - (GF2EAHE MNadhit)

(@)

(i)

(iii)

(iv)

™)

(vi)

Working attitude
TAERERE

Team work

Eles=yis

Protection of company's tangible and intangible assets

(or intellectual property right)

PRENFIAT BV EE (SARERE)

Interpersonal communication skills
NG it ]

Emotional management

EECEE

Etiquette

e

(vii) Protection of privacy

(vii

(ix)

x)

(xi)

PRIERLRR
1) Punctuality
<P
Concentration on work
B TAE
Creativity
BIE

Passion
ENGH

(xii) Degree of loyalty

(xii

BT
i) Media and information literacy

TRGPIEER R R

(xiv) Others (Please Specify)

At GEEEIH)

—_ —_ -
—_ —_ =)
—_ (=) o

N

—_
—_
W

L

—_
—_
N

[ =l s =L sC

—_
N
—_

L

—_
N
NS}

For official use only

L |s@

L s

Jﬁtﬁﬁﬂ?ﬁfﬁg 123 124
Code
o 1 2 4
Gk >
Degree of Importance Not at All Important Unimportant Somewhat Important | Highly Important
HERRE iR E NEE HLERE SIS EE
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Employees' Skills/Knowledge Need to be Enhanced
& B T I HLRE, AI5%

(6) What types of skills/knowledge do your existing MC employees need to be enhanced in response to
the various changes (including Hong Kong's transformation into a knowledge-based economy and China's
12th Five-Year Plan)?
(You may tick more than one option for each job level)
R ER TS (SRS EEEA S HERAAOR K By (FAARE]) ) EAERBOREREE
(& B TR ORI 7 HAYRCRE R, ?
(AR T BRI 2 e —TE )

Job Level !
g
Editorial/
Production/ Supporting/
Code  Type of Skills/Knowledge Managerial ~ Supervisory Executional Technical
et RORE S RIERHVET KLERAR E{ELK ik BUE WBD B
N =K NSt

Management SKkills

EHRRE
101 Corporate communications/public relations/ |:| |:| |:| I:l

public affairs management 125 126 127 128

e SL VAT I VA S e
102 Production management |:| |:| |:| |:|

BUMERS T 129 130 131 132
103 Marketing management |:| |:| |:| |:|

T s 133 134 135 136
104 Human resources management |:| |:| |:| |:|

NGRS 137 138 139 140
105 Financial management |:| |:| |:| |:|

e 141 142 143 144
106 Strategic planning management |:| |:| |:| |:|

g TR E T 145 146 147 143
107 Crisis management |:| |:| |:| |:|

fo M T 149 150 151 152
108 Self-management |:| |:| |:| |:|

BT 153 154 155 156
109 Others (Please Specify)

Hfth () 157 158 159 160

For official use only |_| |_| |_| |_|
AR A RS 161 162 163 164

China-related Knowledge

AR BRI
201 Political system, social and economic |:| |:| |:| |:|
development in the mainland of China 165 166 167 168

FEFBIRHIBUAHIE ~ 1L & RIS
202 Industry practices in the mainland of China |:| |:| |:| |:|

1E R N1 T 169 170 171 172
203 Others (Please Specify) [ ] [ ] ] ]
HAtr (555FER) 173 174 175 176

For official use only I_I I_I I_I I_I

AR R 177 178 179 180
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Job Level

e
Editorial/
Production/ Supporting/

Code  Type of Skills/Knowledge Managerial ~ Supervisory Executional Technical

Gk ROE R USEIAS FER iR BUMES EHBD D

HITAER YN=E
Language Skills
SRR

301 Spoken English |:| |:| |:| |:|
BT T 181 182 183 184

302 Putonghua |:| |:| |:| |:|
msh 185 186 187 188

303 Written English |:| |:| |:| |:|
BB 189 190 191 192

304 Written Chinese |:| |:| |:| |:|
R AR 193 194 195 196

305 Translation |:| |:| |:| |:|
B 197 198 199 200

306 Others (Please Specify)

A (SEEEEE) 201 202 203 204
For official use only I_I I_I I_I |_|
AR 205 206 207 208

Innovative Media Technology (Journalism Sector)

BIRTHRRRH GBS

401 Innovative media technology products |:| |:| |:| |:|
BB 209 210 2 212

402 Application of new media technologies I:I I:I I:I I:l
in editorial work (e.g. digital photo-shooting, 213 214 215 216
digital production, Internet transmission and
mobile device application)

AR e SR L 0F EHYRER]
(AnEEs R - BRI - R {Em &
EhmRERSE)

403 Computer literacy skills |:| |:| |:| |:|
(e.g. digital graphics and Chinese word processing) 217 218 219 220
BISTER RS (A E R s o AEE)

404 Integration of new technology with |:| |:| |:| |:|
the news work flow 221 222 223 224
WRH B R eSS &

405 Others (Please Specify) |:| |:| |:| |:|
A (SEEEEE) 225 226 227 228

For official use only I_I I_I I_I |_|
JISRii A= pa N 229 230 231 232
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Job Level

B
Editorial/
Production/ Supporting/
Code  Type of Skills/Knowledge Managerial ~ Supervisory Executional Technical
T ARE MR KR EEH ik BUE WEBH BT
HIT AN B AE&

Innovative Media Technology

(Advertising and Public Relations Sector)

RUFTHRRERHE (REHEAIBIGE)
501 Website design and supporting skills |:| |:| |:| |:|

MR MR 233 234 235 236
502 Market research applications |:| |:| |:| |:|

T A A U F 237 238 239 240
503 Consumer database management |:| |:| |:| |:|

2 SRl A T 241 242 243 244
504 Innovative media research and applications |:| |:| |:| |:|

AHTHEARAINTIE R 245 246 247 248
505 Multimedia knowledge and applications |:| |:| |:| |:|

2 IR R 3 K FE 249 250 21 252
506 Social media marketing |:| |:| |:| |:|

A g s 253 254 255 256
507 Others (Please Specify)

HAtr (555FER) 257 258 259 260

For official use only I_I I_I I_I |_|
AR 261 262 263 264

Industry Specific Skills (Journalism Sector)

ENERESE GRS
601 Reporting and editing skills |:| |:| |:| |:|

LRI TS 265 266 267 268
602 Print/TV/media production skills |:| |:| |:| |:|

Ellll /15 A B E RS 269 270 27 272
603 Media law and ethics |:| |:| |:| |:|

B R B s 273 274 275 276
604 Intellectual property and copyright law |:| |:| |:| |:|

KIKEE R R 277 278 27 280
605 Strategic news planning |:| |:| |:| |:|

TR ] 281 282 283 284
606 Integration of the Internet with journalism |:| |:| |:| |:|

b el S & 285 286 287 288
607 Critical thinking skills and

cross-disciplinary knowledge 289 290 291 292

REAIE RS R BB R AT
608 Audience research |:| |:| |:| |:|

s 293 294 295 296
609  Multi-tasking skills [ ] [ ] [ ] []

— B BRAVEE T 297 298 299 300
610 Global vision/cultural-setting skill

BURRRREY U EASRET S 301 302 303 304
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Job Level

ek
Editorial/
Production/ Supporting/
Code  Type of Skills/Knowledge Managerial ~ Supervisory Executional Technical
T ARE MR KR EEH ik BUE WEBH BT
HIT AN B AE&
611 News curation |:| |:| |:| |:|
W RE 305 306 307 308
612 Data analysis |:| |:| |:| |:|
e SR 309 310 311 312
613 Trends and changes of the financial market |:| |:| |:| |:|
SRR SR (L 313 314 315 316
614 Social media applications |:| |:| |:| |:|
AR AT E 317 318 319 320
615 Others (Please Specify)
HoAth (EE5RH) 321 322 323 324

For official use only |_| |_|
AR/ E 325 326 327 328

Industry Specific Skills
(Advertising and Public Relations Sector)

FENEERRE (REEAKIGE)

701 Account strategic planning |:| |:| |:| |:|
2 I A 329 330 331 332
702 Sales/marketing strategic planning |:| |:| |:| |:|
B TG R R AR 333 334 335 336
703 Media planning and market research |:| |:| |:| |:|
AR E R T 5 337 338 339 340
704 Creativity and cultural insights |:| |:| |:| |:|
BB R AR iR 341 342 343 344
705 PR consultation/presentation skills |:| |:| |:| |:|
ANRRIEESRERTS 345 346 347 343
706 Project management |:| |:| |:| |:|
JEE 349 350 351 352
707 Others (Please Specify)
A (SEEEEE) 353 354 355 356

For official use only |_| |_|
AR/ E 357 358 359 360

Note : (1) Job titles and job descriptions under each of the job levels in the journalism sector and the advertising and public relations sector
are shown at Appendix C.

(1) WIS R BN SRR (A SRR VIR R TR 2 8% C -
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Manpower Training and Development Plan

AT 8l R s et 2

O

(@)

(b)

©

(d)

(©

®

(@

(h)

How many training places will you plan to provide/sponsor to your existing MC employees in respect of the
following skills and knowledge in the next 12 months?

FERASZHARN - BAFRG TSt B2/ DR TR R R R B NS RRE

KGR HEEERAR 2

Number of Training Places
Bl %A%

Editorial/

Production/ Supporting/
Type of Skills/Knowledge Managerial Supervisory Executional Technical
e HIER AR LEFRAR FEELK mERBUE, EHEh,Hofr

BT ANEER ANE&k
Management Skills T e Y s 0 I A R O B O
AT A 361 365 369 373
China-related Knowledge I s Y e 0 I A B O B O
75 gl e R 377 381 385 389
Language Skills T s Y e 0 I A R O O
ST 393 397 401 405
Innovative Media Technology | | | | | | | | | | | | | | | | | | | |
(Journalism Sector) 409 413 47 421
ARSI GITEIZE)
Innovative Media Technology Lo e L L
(Advertising and Public Relations Sector) 425 429 433 437
BRI (EEEAHRGRFE)
Industry Specific Skills (Journalism Sector) | | | | | | | | | | | | | | | | | | | |
SENEEERGE (rRlE) 441 445 449 453
Industry Specific Skills I e e 0 I A O O B O
(Advertising and Public Relations Sector) 457 461 465 469
SENEERRE (BESEAHBEGE)
Others (Please Specify) N s A 0 e A I I e A R R
Htr (FEaE8H) 473 477 431 385
For official use only |_| |_| |_|
ARt R 489 490 491 492

493

End of questionnaire. Thank you for your co-operation.

M&s5e - ZHalE -
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Appendix B

The 2014 Manpower Survey of the
Mass Communication Industry

Explanatory Notes

1. Front Page of the Questionnaire

(@ On the front page of the questionnaire, you are requested to fill in your company
profile (including the principal line of business and the total number of persons
engaged in the company).

(b)

The total number of persons engaged in the company covers the following categories:

(i)

(i)
(iii)
(iv)

Full-time staff directly paid by the company who are either at work or
temporarily absent from work, viz sick leave, maternity leave, annual vacation,
casual leave or on strike;

Unpaid family workers;

Working/active proprietors; and

Temporary workers (including freelancers) who have worked one hour or
more at date of survey.

2. Questionnaire (Part 1)

(@)

(b)

(©)

Before completing the questionnaire, please read carefully the job titles and job
descriptions in Appendix C.

Please complete columns (A) to (H) of the questionnaire and insert a zero (0) in any
column which is not applicable.

Column (A) — Job Title/Code

(i)

(i)

Please enter into column (A) those job titles, together with their appropriate
code numbers specified in Appendix C, applicable to your company in order
of their job levels (i.e. managerial level first, followed by supervisory level).

Please note that some of the job titles may not be the same as those used in

your company, but if the jobs have similar or related functions, please treat
them as the same and supply the required information in the questionnaire.
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(d)

(€)

(f)

(9)

(iii)  Please classify an employee according to his/her major duty irrespective of
any additional secondary duties he/she may be required to perform.

(iv)  Please add in column (A) titles of any principal mass communication jobs not
mentioned in Appendix C, and briefly describe them in respect of the
appropriate job levels.

Column (B) — Average Monthly Income of Employees (Excl. Freelancers)

Please select the appropriate code number showing the range of the average monthly
income in the past 12 months for the existing employee(s) (excluding freelancers).
The average monthly income should include basic salary, overtime pay, cost of living
allowance, meal allowance, commission and bonus. If you have more than one
employee doing the same job, please enter the average figure.

Code Number to be
Average Monthly Income Entered into Column (B)

$8,000 or below

$8,001 - $12,000
$12,001 - $20,000
$20,001 - $30,000
$30,001 - $50,000
$50,001 - $80,000
$80,001 or above

~N o o A W DN B

Column (C) — Number of Employees as at 7.1.2014 (Excl. Freelancers)

Please fill in the total number of mass communication employees as at 7.1.2014
(excluding freelancers) against each principal job. The permanent employees include
all those under the company’s payroll, irrespective of whether the employees are
deployed to work in offices outside Hong Kong (including the mainland of China).

Column (D) — Number of Freelancers as at 7.1.2014

Please fill in the total number of freelancers as at 7.1.2014 against each principal job
of the mass communication industry. A freelancer s a person who pursues a
profession without a long-term commitment to any one employer in the journalism
sector and the advertising and public relations sector. Freelancers may be engaged on
a daily, an hourly or a project basis.

Column (E) — Number of Vacancies as at 7.1.2014

Please fill in the number of vacancies you may have as at 7.1.2014 against each
principal job of the mass communication industry. “Vacancies” refer to those
unfilled, immediately available job openings for which the company is actively trying
to recruit personnel as at 7.1.2014.

186



(h) Column (F) — Forecast Number of Employees
as at January 2015 (Incl. Freelancers)

“The forecast number of employees” means the number of mass communication
employees (including freelancers) you will be employing as at January 2015. The
number given could be less than that in columns (C) + (D) + (E) if a contraction is
expected.

(i) Column (G) — Preferred Education of Employees

Please indicate the preferred education which your company requires a mass
communication employee in a particular position to have by referring to the coding
descriptions as shown below.

Preferred Education Code
Master Degree or above 1
Bachelor Degree 2
Associate Degree / Higher Diploma 3
or equivalent
Diploma / Higher Certificate / 4
Certificate or equivalent
Matriculation / Hong Kong Diploma 5
of Secondary Education
Secondary 5 6
Below Secondary 5 7

(3)) Column (H) - Preferred Years of Relevant Experience

Please indicate the preferred years of relevant experience which your company
requires a mass communication employee in a particular position to have by referring
to the coding descriptions as shown below.

Preferred Years of
Relevant Experience Code

15 years or over
10 years to less than 15 years

7 years to less than 10 years

2 years to less than 5 years

1
2
3
5 years to less than 7 years 4
5)
Less than 2 years 6

7

No experience required

187



3.

Note:

Questionnaire (Part 1)

(a)

(b)

(©)

(d)

(€)

(f)

(9)

Question (1) —Number of MC Employees Leaving/Recruited/Promoted in the
Industry

(i) Please fill in the number of mass communication employees leaving/
recruited/promoted in the past 12 months by job level based upon the job titles
as prescribed at Appendix C.

(i)  “Experienced Employees” should be regarded as employees with mass
communication experience.

(iii)  If an employee has more than one promotion during the year in a company,
only the last and one promotion should be counted.

Question (2) — Local MC Employees Deployed/Recruited to
Work Major for the Website or New Media

Please complete this question if your company deploys/recruits local MC employees
to work major for the website or new media as at 7.1.2014.

Question (3) — Needs for Skills/Knowledge to Perform Social Media Functions

Please specify the degree in demand in needs for skills’/lknowledge of your mass
communication employees to perform social media functions.

Question (4) — Retention of Existing MC Employees

Please choose the effective methods (by ticking up to three options) for retaining your
MC employees.

Question (5) — Accomplishments of the Young MC Employees

Please specify the degree of importance in respect of the accomplishment training of
your young mass communication employees so that they can have greater
contributions to the company.

Question (6) — Employees’ Skills/Knowledge Need to be Enhanced

Please indicate the types of skills/lknowledge which your mass communication
employees need to be enhanced in response to the various changes.

Question (7) — Manpower Training and Development Plan

Please fill in the number of training places for each job level against each type of
skills and knowledge that your company will plan to provide/sponsor to your existing
mass communication employees in the next 12 months.

The information received will be treated in strict confidence and will be published only in
the form of statistical summaries without reference to any individual company.
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FER(EHH)
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b)) EAFEEERABEELULTEHEL

() HEAFEEEZMHFEERA T > BAREELFE  =H
W BEER - £F - FE - BELNYEIENREL

(i) FEZHHIRERE
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(iv) " EHMERTHERD — /NGRS T (B8 HTFE
H) -

uK

17 R (5 —H)

114

() EHEFHELA - Fodl ORISR C BRI R TIER -
() FHEEFHERNSWMA)EMH) > WANEH > 5HHE L) -

© (A) W — Bis AV 45 5t

() SHIEBRAR Itk (Plan e &L el - BE EEHRF) > FE(A)ME L
i Y5 2 B Y 25 (8 B e 4w 5t (I 8% C) -

(i) 3 & P S EY 0 o Bk 1w RE B2 55 0% = B g AV A 1 > (E S0 B A
WM EECGHLL - e R E B - HEFHRER -

(i) 55 R X G e 8 0 M > MR 8 AT R (T A A -

(iv) E51E(A)ME D LM 8% C 273 £2 R Ay £ B AR #% SEfl » I FE
A L By Ja Y ek &l
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d) (B)  — (EEHFH PHWACTEIEHHTIE#A)

AR A ERAERERIESEBE T+ ZEANNEH FH
WA - TNAIRSELBEENWRARE - HAB)MA - EEF
B ABTEES - BIF TIFETE - £)530 - Bail - #e
KA - MBEAEREZN —%EBEER B - FE LEFP

Sk e

BEHFHYWA LA (B) 1 1 4
$8,000 E(LL T 1

$8,001 - $12,000 2

$12,001 - $20,000 3

$20,001 - $30,000 4

$30,001 - $50,000 5

$50,001 - $80,000 6

$80,001 2L 7

() (C) H — fF2014F1A7THMNEE A ABECrEEEHTIEH)
HE P04 IATHE —TE R A EBERBNE S HECR
BEEHIEHE) RHAREBEEEEE A AFEEHEH NN E E
B FTwmEdFFEEMmH T TIEERE R RN -

(f) (D) # — f£2014F1H7HAEH B TIEHE A E

HE EE2014FEIH7THE -~ EERREEERBEH LFESE
W - THBIER ) 5 B R S BN SRR AR T R (R
FEI R E R GRE AL - BHEITIEE A LLHB I 2dE H
ER@E: 1

(9) (E) M — 1201491 H 7 HAYZEHEH

A A BN EE2014F 1A 7 H & — 22 R 5 7% 5% IO Y 22 61
B oo TG ERRAIE2014FLATHEZE - FILZIE
i 2R IR AR A S -

(h) (F) M — FE3F7E2015% 1 A 908 B A S (ELIE [ B T E %)
TFEE20154E 1 H (9 (R B AR, 45 B A FI T E 20154 1 F

S A AR R R (e B A BB E B TER) - AflEt e
B & s - AT KB Rl DY (C)+ (D) +(E) B -
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(i) (G) M — EEHENAFEE

s 1% FAIGmSE > H E B A EEHBS R REEEREREEAN
HERBRENEX -

HANAEEE Kok
= fnng=-Z VA3 o 1
S22 2
BB B A AR SR B E 3
SR EmAREEE S E N EE R 4
RETER & B R RIS 5
1 6
AL 7

() (H) ¥ — EEHEENHETEE

TSGR - L A B B BB 09 K B B S R LA
FERE TR R -

HE W AH B & & 5t
THESLE 1
THEETHAFELT 2
tEETEUT 3
HEZLFELT 4
“HEBRRELT 5
WA LA 6
AR e 7

191



3. HARCE_EN)
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RETHEFHERNA -
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T S {4 i BT A RS T A 4R O
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(EAUEECH EERSHY T/F » HFRIZEME -
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i PRI B 2% B B RO 1 5K (B B ST AL SR RE T RE RO RE /K8 5
WA AR RAESE -

(d) Z5(4)8 — HAERGEEEES %Y

FEREEAFERE AR EEEEAFNAER T A(TERRS =
H) -

() ZFH(5)8 — FEEAGHIEE (BN EE

i PR/ B 2 B BT AR ES (305 A ) R R E ik SE (B BAE S 2B il Fm ey
HEREEE -

() Z5(6)E — (BB T RAYIAE 7 A&k

AR E R R R BB BRI R LS &
i 2 -

(9) ZB(7)8 — AJJHEII R %kt &

SR E B A EEARRK S ZEH NG st B4t E B 2D T I
KB 5 2 (B B B 5 & BORE RAI a5k Ay B Il R AR -
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it HAEMGEMEH RS HAURMESHBTFER > UAGRELENAFE -
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Appendix C
bt 3% C

Newspapers, Magazines, News Agencies and Digital / New Media

Ak ~ FESE o AT EAEE AL KBRS RS

Code No. Job Title
Amoik i 7

Job Description
TAESRAA

MANAGERIAL LEVEL #KHi4k

101 |Editor-in-Chief;
The Editor

R

Decides editorial policy and attitude of the
publication/organisation on various issues. Ensures that
articles conform to the policy of the publication/
organisation. Allocates priority to different news items.
Undertakes the general administration of the Editorial
Department. For magazine, duties also include overall
content management, layout co-ordination,

commissioning features from correspondents, allocating|

stories to writers, liaising with printers, keeping deadline
and editorial budgets.

PIESRER TR RV, TR S IH R 11 HErR
P RAVCERT G TV R E - e ERTE
HHEAE K B REEH— MR TECLAF - HMEst
AR AR IR A TN EL TR R N AR ~ SR - &Y
R~ IRES AR LR ~ BRI - B MERRIR
STROTHEA -

102 |Deputy Editor;
Deputy Editor-in-Chief

EIREE L

Manages the day-to-day output and running of the
Editorial Department.  Assists the Editor/Executive

Editor with content development, leadership in editing
various layouts, budget controls and staff matters.
Examines materials for conformity with established
policy and standards and revises it as necessary.

SR H ' LR EH  fhdadmes ST
WX ENE ~ HEANFEREAGREE TE - ZHTHE
FpaB NS FRERER > WiRTae =58
FAAE > MR NEMEL -

103  |News Director

AR

Manages the day-to-day operation and running of the
news room. Assists the management with budget
controls and staff matters. Examines material for
conformity with established policy and standards and
revises it as necessary.

SEOEEEY HE LR EH e e ZERITHE
FpaB NS FEERER > WiRTe =58
FAEAE > R NEMEL -
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Code No.

T

Job Title
ot

Job Description

TAERHH

SUPERVISORY LEVEL F {4k

201

Managing Editor

miE AT

Undertakes the leadership of various sections of al

newspaper, magazine or website (such as news, finance,
sports, entertainment, cable, etc.) and the responsibility
for the layouts (including the selection, checking,
revising and arranging of the material for publication).

B EH BN - MRt e AR (E B i SR A - B
AT - M~ B8 E - BREE - BwEE o W SRR
HERE L o BLFREEEE - B BOUREHE BRI
-~ ERFE-

202

News / Assignment Editor

SRPRET PRI EE

Directs the gathering of local news. Assigns reporters to]

cover various news events. Makes forward planning and
keeps assignment diary. Personally covers major events.
Liaises with other department heads, managing editor
and the editorial/production desk.

faE NBEREIA R I RECE PRI SR © R
HITIF > RSP HEE - MR B P EEE B
EPTEE - SR B4R R R A D B D

& e

203

International News Editor

PR ] AL

Selects non-local news items which need to be rewritten
or translated if necessary. Assigns work to translators or
world news researchers/writers. Checks and revises
world news stories.  Liaises with heads of other
departments.

BRI A T E  IRTAE T
PR Rt SO R B R R R SR A B
SRR ELAREE T LE TR -

204

China / National News
Editor

BT AT

Selects China/national news items which need to be
rewritten if necessary. Assigns work to China/national
news researchers/writers. Checks and revises
China/national news stories. Liaises with heads of other
departments.

B HE S EEEIEE SR TR
B B R A R A BRI
BRI  SUR R R -

205

Assignment Editor
(Photography)

- 2R

Assigns work to news photographers.

BRI E R TAE -
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Code No.
Amok

Job Title

g

Job Description
TAEESEEA

SUPERVISORY LEVEL (CONT’'D) F{F4k (45)

206 |Editorial / Leader Writer Writes, in consultation with the editor, comments on
topics of currents interests to keep the public informedl
and to stimulate or mould public opinion in accordance
with policies of the publication.

FE BldmuR R - IRIATIY) TRy 78t - BRI EEEY
s > DA [REER 2 B Gy
EDITORIAL / PRODUCTION / EXECUTIONAL LEVEL 4RER,#IUE, 1T N 24K
301 |(Senior Layout Editor; Writes and edits news stories for publication. Undertakes
Layout Editor the layout and design of each page. Edits reporters’
scripts.
Bk (Cafh) WERE ©  (REmERET . AaEFENVIR GG B0 ER
FR TF 4 e

302 |Sub-editor / Copy Editor Writes headings, and marks types. Selects, checks,
revises and arranges material for publication; and/or
involves in the layout and design of each page.

X4 EE BERTAEE o BEHETS R - B B R
REdE ~ BRSO EERETHIBRRGET -
303 |Senior Reporter; Collects, validates and analyses facts about news-worthy
Reporter events by interview, investigation, or observation, and
writes in conformity with prescribed editorial style and
format.
&k (S8R 5o DIEhRE - EENEREHEARSE - BE O TEAEN
A FEEAVER - WAREE PEE ARG R SRS R
% o
304  |Senior Press Photographer; |Takes pictures/video of people, places or events. Writes
Press Photographer captions.
&k (Efh) el 0 (AR A - i SRR EhR o HEEER
iz LR A -
305 |Senior Translator; Translates selected news items.
Translator

=R

'k (Ed) #IES
FHIEEIS

BB EEE -
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Code No.

T

Job Title
ot

Job Description

TAERHH

EDITORIAL / PRODUCTION / EXECUTIONAL LEVEL (CONT’D)

PR BUEBIT AR ()

306 |Online Editor Writes headings and marks types. Selects, checks,
revises and arranges material for online publication;
and/or involves in the layout and design of Web Page.

AT BERTAEE - BHETS  BEEE - B - BT EN
L%%%%#‘EHT » R BERE BB EAHERR R
axa

307  |Senior Designer Assigns work to designers.

&k (&80 Filmeat B |ARE KA E Meeat TIFE -
308 |Graphic Artist Produces artwork according to design.  Compiles
artwork from layout.
IEfREEE friae st BU SRR © R R Ry S5 T
309 |Senior Producer; Plans and develops live or taped productions, and]
Producer determines how the show will look and sound. Selects

the script, news reader, set, props, lighting, and other
production elements. Also co-ordinates the activities of]
on-air personalities, production staff, and other
personnel.

RE| KBS ERE R B E - DGR — (& TR
MR SESRHIETH B ERIE ORISR -~ B - &
B e ke HA B ETER © 0 H iR - BRI
ftr N EHYEE) -

SUPPORTING / TECHNICAL LEV

EL #hB),/Hiln N2k

401 |Designer Prepares/designs artworks for publication.
FEfflrsest & Tl st SEio4g E LUERTED -

402  |Typesetter Typesets scripts for publication.
fEF8 R AES > DAFENEL -

403 |[Layout Artist Plans the placing of stories and displays in consultation|
with the editor. Prepares layouts and illustrations for
publication, and ensures that the requirements of the
layouts are carried out smoothly.

B BdRiE P 0 BEE e R E R fVREHIE © BEE R

SmPE PR PLERTEI  BECRSIH TAFAEMRIRPERRE K
NECFIAETT -
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Code No.

T

Job Title
ot

Job Description

TAERHH

SUPPORTING / TECHNICAL LEV

EL (CONT’D) ##iBh Heffs A&k (%)

404  |Proof-Reader Proof-reads assembled articles and corrects errors.
¥ E R PERCCE - O E S 5
405 |Darkroom Person Processes exposed films to make negative and positive
films and prints.
BETIEANE B R - BUERR B/ o PR s
406 |Librarian Organises, develops and maintains systematic collection|
of clippings, photographs, books, periodicals and other
recorded material and makes them available to library
users.
N EE -~ N RE T RSN AR B S BT
o~ EFE - W R EAMEC R E R H%ﬁﬁ%ﬁfﬁﬂﬁ
Fﬁﬁ o
407 |Researcher Conducts research according to editor’s or reporter’s
requirements.
BREER IR ARER EEL B YK » BT RS -
408 [Web Page Designer Produces and updates the Web Page in consultation with|
the Webmaster or Online Editor.
MWHEEE B F el as dRiE i - BUERIEE A -
409 |Webmaster Acts as the co-ordinator between various function units
and external parties to ensure smooth operation onI
Internet/Intranet website. Creates and updates Web
Page, and maintains the overall structure and design of
the website.
RS V(TR S P ES N 2 R el - TR LI A
SEAEAEUL B FRGIE SR E AR E R 4R
ﬁtlélﬁ*f‘%‘* &l feaat -
410 |Digital Designer Provides digital design, production and updating for,

BB AT R

web, mobile and social media.

FBE L Re (BIERE - TR ) etk
ot~ BE RN -
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News Department in Radio and Television Stations

B EG G EER

Code No.
Amok

Job Title
kAR

Job Description
TARERA

MANAGERIAL LEVEL %34k

111 |Vice President; Helps management in formulating station’s editorial
Senior Vice President;  |policies and oversees the implementation of the policies.
Executive Director Decides on programmes and programme formats.

Negotiates the purchase and sale of news and public affairs
programmes. Undertakes the overall administration and
output of station’s news room. Liaises with other sections.
Drafts and controls budgets. Deals with personnel matters
including employing and dismissing staff.
BIZEE . SEREIBE S (BB THIERE T - REFEMITZEI T  FEH
WITESE HNEKETHPR ;76 S0 E s &5 A T
H » SR EE VRS TEURUE © BRegHEAERT 5 &
BERAERITHE © R AN EHEE RS e B L -
112 |Controller; Manages the day-to-day output and running of the news

Deputy Controller;
Assistant Controller;
News Manager

AUEL  EIARES

BIERGRES Wi

room. Helps the Vice President/Executive Director with
budget controls and staff matters. Examines materials for
conformity with established policy and standards, and
revises it as necessary.

SEOITEIE Y H SRR BRI ST ES
PR R ANBHE  FXEHER - R —
BT R AEAE DI IILMEC -

SUPERVISORY LEVEL = {4k

211  |Executive News / Directs the gathering of local news. Assigns reporters to
Assignment / Planning  [cover various news events. Makes forward planning and
Editor keeps assignment diary. Plans, organises and co-ordinates
production of news, finance, sports and public affairs
programmes. Personally covers major events. Liaises with
other department heads and the editorial/production desk.
dapkE RE E A TRE NEHEAME RO E SR RE
TAF - iEskaiHet » RE - RikE R GEE - 48 -
G 5 R ARG H Y EUE - FRE SRR R B
B FE R AR, B R4 -
212  |Deputy / Assistant Assists the Executive News Editor in daily operation.

News, Assignment or
Planning Editor

BIPREREI LT

TABhHEERE, RE £ T -
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Code No.
Amoik

Job Title
7

Job Description
TARERA

SUPERVISORY LEVEL (CONT’D) F{T4%k (%)

213

Managing Editor

LR

Compiles and edits news magazines and bulletins for
broadcasts. Writes or edits copy for broadcasting by
condensing or elaborating material received from news
sources or submitted by reporters. Checks copy for factual,
spelling, punctuation or grammatical mistakes. Also checks
contents of news audio or video tapes and prepares make-
up/running order of newscasts/bulletins. Inserts
background.

PRI () YNERRT | e
SRR B o BRI BRI E
M~ R - BT ECOE | B S T
PR T R R HE T 2 BT ¢ Pl
2okt -

214

Deputy / Assistant
Managing Editor

Ell<miE £

Assists the Managing Editor’s work. Assists in compiling
and editing news magazines and bulleting. Corrects sub-
editors’ copies and edits reporters’ scripts.

AR dmiE EETAF » BBImPEESEE (HE) ZWHE
KRy B R AESha: - FEar & AR -

215

Executive Producer

ITEL R HEE(T

Undertakes the overall production design and development
(including its scale, cost and contents). Directs the
producers to create the news programmes.

HRB(EEIEREGT KB (RFEHARE « B KA

) EEEREEEEH -

EDITORIAL / PRODUCTION / EXECUTIONAL LEVEL 4, #UE, ST NE4K

311  |Senior Sub-editor; Writes and edits news stories (local and international) for
Sub-editor broadcast. Compiles news bulletins.  Edits reporters’
scripts.
=R AREE  dRiH RETHEERNRE A R EPEHE)  RHET R A
NE A& F?  Fxaeatalt: -
312  |News Anchor / Presents news, conducts interviews and acts as compere of
Announcer current affairs or relevant news programmes.
Wi Tk wE A e i ~ AT 0 DUR EFF AL E G B0 AR ER
H -
313  |News Translator Translates selected news items.

HrEEEE S

el ESHEE -
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Code No.
Amoik

Job Title

i

Job Description
TARERA

EDITORIAL / PRODUCTION / EXECUTIONAL LEVEL (CONT’D)

PR WUE BT NBSR (ED

314  |Senior Reporter; Seeks and reports information of interests to the public.
Reporter Analyses news releases. Interviews people. Attends public
functions, visits scenes of accidents and obtains information
from all relevant sources. Submits information in written or
audio form. Conducts live or taped reports, or interviews.
=HECHE B PRETIE R RN 5 oA R B T A
M SINARES - SRR A& AR 7 H &R
Bl TSRk BTG ERE HE G
315 |Cameraman Uses motion picture, television, or different kinds of video
instruments to film a wide range of subjects, including
commercial motion pictures, documentaries, music videos
and news events.
GRSt s 22 (EFER ~ EREES R G MR Z - - JiE
FASREER ~ OBk~ BEEERG RO R -
316 |Executive Producer; Plans and develops live or taped productions, and
Senior Producer; determines how the show will look and sound. Selects
Producer the script, news anchor, set, props, lighting, and other
production elements. Also co-ordinates the activities of on-
air personalities, production staff, and other personnel.

Bl . SERE S RS |RE B EiE ek BUE - DIRECRANAIA — (B mTER
KEEERVETH  BEERE A - EwE A - 1 BEE
wEt S HA B TR 5 I B el E R~ B EREAM A&
Y S °

317 |Online Editor Writes headings and marks types. Selects, checks, revises

and arranges material for online publication; and/or involves
in the layout and design of Web Page.

A e BEESEEFOEET IR LEREE K IE
Froo HETTIEEEN ~ X~ BUUEERRHY IR KRR
RN E B T

SUPPORTING / TECHNICAL LEVEL #§8) 1 A B4k

411 |Director / Production Assists the editors/reporters in all aspects in the production
Assistant / Video Editor / |[of news programme, including news reporting and post-
Engineer & Technician |production.

A BURBNEE R (RS T H BRSO E BRI RIET E o BiEE R
B TRE R AN B | AR IR -
412  (Web Page Designer Produces and updates the Web Page in consultation with the

WHEER

Webmaster or Online Editor.

B8 F st dmi ek - RPN H -
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Code No.
Amoik

Job Title
7

Job Description
TARERA

SUPPORTING / TECHNICAL LEVEL (CONT’D) ##B), /it NE&k (48)

413  [Webmaster

ERS

Acts as the co-ordinator between various function units and
external parties to ensure smooth operation on
Internet/Intranet website. Creates and updates Web Page,
and maintains the overall structure and design of the
website.

PEAT RS S B P T BLO NS > IRV fh e - FECR B S Bt
MEEEGIE - SR EARE RN dERFAhEAY
B Ra i Kokt -
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Public Relations Services Suppliers

o 2R B (5 A 75 Bt FE RS

Code No.

Job Title
ot

Job Description
TAEaREH

MANAGERIAL LEVEL £ 2 )

131 Managing Director; Focuses on the management and development of the
General Manager PR services supplier.  Formulates strategies and]
implements plans and policies.
R R BREARMIRBAERIEE LB RETE AR
i~ T TETE ROBCR -
132 Director of Client Mobilises account servicing team to prospect for new

Services; Account
Director

& PR

clients. Maintains liaison with key accounts and
organises PR activities for them. Manages staff of own
team, which may include Account Manager, Account
Executive and Account Co-ordinator.

REFIRBROLAAFZNER | IWRERE
Pl Rt M2 PR ARIES) - BEHEEFRERE > &
FRE PAEE . EAERAETS -

SUPERVISORY LEVEL =+ {T:4k

231 Account Manager; Assists Account Director to plan, design and
Senior PR Consultant;  [implement PR activities. Develops and maintains good
PR Consultant relationship with mass media. Maintains close liaison
with clients and communicates their feedback to in-
house departments. Writes and issues press releases
for clients. Handles media enquiries on behalf of
clients. Provides crisis support. Helps clients to}
establish corporate image.
ARG AS R B P IR B AEEL SR ~ st AT ARREE) 5 B
AR A R AT S 4R RAFRAGR © B P ORRF R DR -
N RO R P ER TWEREE T B R SERUH
HfE s (WP EMN R AR - R EkE
L BEFEIPFETR -
232 Chief Editor; Editor Prepares, screens and approves all press releases,

RdmiE  RiE

speeches, texts of promotional materials and
documents. Ensures that all published materials meet
the corporate identity guidelines.

B M ERPTA TN - B B BRI R
SCPF L RECRATA AR & A ITES | -
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Code No.
Amst

Job Title
g

Job Description

BR(EEE

SUPERVISORY LEVEL (CONT’D

) EELR (8)

233 Art Director Develops graphics and visual concepts. Involves in art
direction of corporate video production, press
advertorials and other art productions. Ensures the
quality of all productions in graphic executions.

FMTHREL R ERE S - BEMEEER - HR
RS B he R M ST BLE  WECRAT A TR A 351l
ST
EXECUTIONAL LEVEL #17 A B4R
331 Account Executive; Co-ordinates with clients and in-house departments to
PR Specialist; implement PR projects. Provides account servicing
PR Officer; and news monitoring. Prepares press releases.
Press Officer
PR A GisE P RN ERERFIE R A REVEE) » B P ORFTI
AFHFGELE S % FIRE PR AREIEE  ZEEE
i EE fm
332 Multimedia / Undertakes the planning and setup of audio/visual and
IT Manager computer equipment in PR activities. Plans and
monitors the production of multi-media materials
(either by in-house or external suppliers).
ZEG B AR BERENZHAMEH 2 BE - 20 K ERES
sl M e %ﬁﬁﬁﬁ%ﬁﬁéﬂmﬂﬁ(m%zﬁﬂ“
7 Bpm) -
333 Account Co-ordinator Performs clerical and administrative duties. Monitors
the news for the team.
= Flsres BhER BITE SATHLAE » AR P ARG A
F'Hﬁ/)é/%\
334 Translator Translates press releases, speeches and documents.
FIEER FIEERTEIRG ~ sfaa RO -

335 Visualiser Visualises and prepares storyboard for corporate video|
productions. Produces layouts for press advertorials
and all publicity productions.

FEifrdfe & taE KB ERAG AR ~ ENRRIEE A b he R HAth 5 (&

an BRI R B ] -
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Code No. Job Title Job Description
e et TAFEREH
EXECUTIONAL LEVEL (CONT’D) #hiT A E&k (48)
336 Graphic Artist Produces artwork according to design. Compiles
artwork from layout.
IEfRSEE P IR TR E SRS © RPAERBE T Ry =100 -
337 Copywriter Writes  statements,  features, advertorials/public
relations contents (copy).
HERE EHEEW R 5EERAHEBEARE (5
) -
338 Research Assistant Assists in  planning and conducting researches.

i3 A B

Collects information and data.

AR RS SE TR A TF  WEER IR -

SUPPORTING / TECHNICAL LEVEL g8/ #fig A\ B 4k

431

Promoter

HEE

Engages in promoting products in exhibitions,
supermarkets or department stores and distributing
advertising leaflets. Helps to introduce the
exhibitioner.

BEARES - BRI G A B EE T
SEEEE W S ERRE -
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Advertising Sales / PR / Marketing Department in Media Organizations

EESENAES IR TS

Code No. Job Title Job Description

Ao e TAEERA

MANAGERIAL LEVEL #X3H4)

181 |Publisher; Undertakes the overall management of all business
Managing Director; including human resource management, cost control and|
President strategic directions.

R ERGH B (BEMAEBNVER - G ASFEH - fOAES R TT
PSS -

182  |General Manager; Assumes overall responsibility for the management of]
Associate Publisher; the advertising sales, marketing/promotional functions,
Deputy Managing Director; |and/or circulation sales functions; or assists the President
Vice President; to undertake the management and marketing functions.
Chief Operations Officer
M BIMR S BIES BEESHE - mSiHE - i/ ShEEEIERE T
KCH S BIREE  EEARE | SinBhdE e T E B RS S A

183  [Advertising / Assumes overall responsibility for the management of
Advertising Sales / the advertising sales and marketing functions, or
Account Director manages a significant client portfolio.

s RREHE BREMHESHE TSGR e F -
HFAE

184  |Circulation Sales / Assumes overall responsibility for the management of]
Circulation Marketing the distribution liaison, circulation sales and promotionj
Director functions.

BT/ SRR BREHTHG - RS E R EEVEH TIE -

185 |Marketing / Assumes overall responsibility for the management of]
Marketing Services / the marketing programs, advertising/promotional plans,
Program Director researches and PR functions as to support advertising or

circulation sales.
1%, SR BREHNGLE - BES HEE - HEBARE
THH A% By DI E S E -
186 |Business Development Assumes overall responsibility for the management of]

Director

SRS

the new business development, or manages marketing|
and advertising sales projects.

HEEHEGRE - eSS ST
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Code No.
Amoik

Job Title
i 7

Job Description
TAESRAA

MANAGERIAL LEVEL (CONT’D)

K (F)

187

Research Director

5 A

Assumes overall responsibility for the management of]
the market researches, readership survey and datal
analyses for sales presentation and planning.

SEEHETEHEE - HEMHENEIE T DISEHE
P R R 2

188

Public Relations Director

IR R

Assumes overall responsibility for the management of
the PR programs. Acts as spokesperson of the
organisation, and co-ordinates with other media|
organisations.

SEEHARETE  BEEEEE A KA
B

189

Art Director

Tl

Assumes overall responsibility for the management andj
control of artwork and visual presentation.

SREH R n BRI VR AREUE -

SUPERVISORY LEVEL F{T4K

281 |Advertising / Advertising  |Undertakes advertising sales in one commodity, or
Sales / Account Manager  |manages a group of client portfolio.
s RREHE BREEENESHE ) B EF -
E-g RS
282 |Circulation Sales / Undertakes circulation sales / distribution liaison in one
Circulation Marketing country, newsstands sales or subscription sales, or both.
Manager
BT/ A BREENSHEHE ST - AR
FIE TR -
283  |Marketing / Marketing Undertakes marketing activities and advertising/
Services / Program Manager |promotional plans, and manages events, data analyses to|
support advertising or circulation sales.
i,/ ik BERMSEBEES HERTE - EHEE ~ o
TH H &¢E Bz > SGRES S EHE -
284  |Research Manager Undertakes market researches & readership survey, and]

i A g

manages data analyses for sales presentation.

HETGHEEERE - BB R -
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Code No.
Amoik

Job Title
i 7

Job Description
TAESRAA

SUPERVISORY LEVEL (CONT’'D) F{F4k (45)

285 |Traffic / Advertising Undertakes advertising booking, material traffic and
Administration Manager invoicing. Assists and supports Advertising Sales team
for after sales services.
GEas TR T T T E BRESHHY - R RS © SRR
S EE Y B IR AR -
286 |Public Relations Manager |Undertakes PR programs, press releases and co-ordinates
with other media organisations.
ANFERR R BE AR RS A A -

287 |Sales Training / Undertakes sales training and sales material, and|
Support Manager develops training and incentives programs for sales team.
PHEETIIAR, SR AE TR BEHERMAVEISRBEHEER | R 8 HE %R

BT -

EDITORIAL / PRODUCTION / EXECUTIONAL LEVEL g% SUE it A B4k

381 |Advertising Sales Assistant /|Assists  Advertising Sales  Manager/Director  for
Executive; advertising sales mostly from smaller revenue clients, or
Account Executive provides after sales services, advertising material traffic

and clerical support functions.
FEEHEHFE S |EESHEEERS - TEER/NEF > ZitER
HFEE A - BRI S E SR LAE -

382  |Marketing Assistant / Assists Marketing Manager/Director for marketing|

Executive activities/events, data collection and clerical support
functions.

TG F T BTG EEE TS S8, THE - BB EEESE
SAETAE -

383 |Research Assistant / Assists  Research  Manager/Director  for  market

Executive researches, readership survey, data collection and clerical
support functions.
TG aE T SR AR ETHSRE - SEEHEE - BBk
FLEESARTAE -
384  (Traffic Co-ordinator; Assists Traffic Manager/Advertising Administration|

Advertising Administration
Assistant

s E ST EENHE

Manager for advertising booking, material traffic,

invoicing, and clerical supports functions.

frpBhlRas ST B B R R PR ~ s
eSS S E AN (e
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Code No.
Amoik

Job Title
i 7

Job Description
TAESRAA

EDITORIAL / PRODUCTION / EXECUTIONAL LEVEL (CONT’D)
ik HE AT AES (41)

385

Public Relations Assistant /
Executive

DNAERAREIEE S AT

Assists PR Manager/Director for PR programs, and co-
ordinates with other media organisations and clerical
supports functions.

[N R S e R N S (SR i RS
SCESRTAE -

SUPPORTING / TECHNICAL LEVEL #§8),/F it N 24k

481

Promoter

&

Engages in promoting products in exhibitions,
supermarkets or department stores and distributing
advertising leaflets. Helps to introduce the exhibitioner.

BEAREE BRI E A EEE R 8
RS EE W sE S R
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Advertising Companies, Agencies and Other Advertising Services

& &5 R

Code No.

ETh

Job Title
iy

Job Description

TAERH

MANAGERIAL LEVEL #&3H4}%

161 |[Managing Director; Undertakes the overall management and development of

General Manager the advertising agency. Shapes the vision and direction
for the agency.

IR JHAkH BREGAFBENEMRCEGSRE - LA FEE
REHEE T -
162  |Director of Client Responsible for the overall management of the account
Services / Account service function at the agency, including client
Servicing satisfaction, resources deployment, account profitability,
hiring and development of account service personnel.

= P e éﬁ*ﬁwl%?%%%ﬂf N FEIEREEE - B E
FFPEIE - BIRHERC - FPW ARG ~ PhERIEE
J&A -

163  |Group Account Director; [Leads an account team and oversees the overall account

Account Director management, client/agency relationship and profitability
of the assigned account portfolio. A brand steward in
partnership with the client to formulate the brand/
marketing strategies, and develop the communication
solutions in answer to client’s business objectives.

HPAEEE BERAEEFRBER > BERAEEFEHEEAEN T
g - @%“TE@%?E@E%% C BREERNES. - B
T FERE L - BE P E T B T
Rl - DURAIER FHVER HAE » HEMHBE A ERE R
m% o

164  |Director of Strategic Identifies business opportunities for client by uncovering

Planning consumer insights.  Conducts market and attitude
research. Formulates brand/communication strategies
and inspires creative development.
R SR S FEFEZONET R REGEERGEE T - W
ﬁﬁi%&%)ﬁﬁﬁnﬁﬁ Tl E dm R B[R RIS > DARC
REERIEER
165 |Executive Creative Undertakes the overall responsibility (including standards

Director

HITRIMESEEL

setting) for the management of the creative department.
Hires, supervises and develops the creative personnel.

SEEHEEAIFER > B FEARUKE - &
HPkEE - BB RIEEAIFEE A -
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Code No.
A

Job Title
iy

Job Description
TAEEEEA

MANAGERIAL LEVEL (CONT’D) £K34f (48)

166

Creative Group Head;
Creative Director

AITELRE:

Formulates creative strategies in answer to client’s
business issues/opportunities. Supervises the art
directors and/or copy writers in the advertising creative
process.

NFEE FHIZES B T - Hil e gIE RS - il
MBS AIE T - B E Rl B K/ ediens 8
HYRIELAF -

168

Head of TV Production

B RS HIEE(T

Directs, plans, and organises production of TV, video and
radio commercials. Helps ensure meeting production
budget and timing. Supervises staff members in TV
production department.

BRMEAES - RNEEES - 158 - RENE
SHEE - IR BhEEORTT S S REAY TR SR - A
EEEGFESRETES -

169

Media Planning Director

S R ER

Manages client’s investments in media.  Prepares
strategic plans and media recommendations. Involves in
new business pitches and presentations.

EHEFPHEERESEN - W6 R Mt S B
TR - NS EDE SRR R R % -

170

Media Buying Director

B PR B

Undertakes the overall management of the media buying
function and supervises all media buyers. Negotiates
terms with various media.

SRR EELL R - I E AR B PRI
B - EER UL FE RS B RO AED -

171

Media Group Head;
Group Director;
Associate Director

B HELE
FEREE  RIGE

Primarily responsible for total media planning and
services on the accounts assigned. Supervises media
planners, and approves the selection of media, space and
schedule proposed by media planners.

Fo & PR AR SR AGH A T RS S s - ME R
AR T SR B TR ~ hiie b H A2 4mEE -
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Code No. Job Title
A iy

Job Description

TAERHA

SUPERVISORY LEVEL F{T:4k

261 |Associate Account
Director; Account
Manager

BIESS L
9 =

The primary client contact who is responsible for
maintaining the harmony between the agency and client;
as well as planning and orchestrating all resources and
processes necessary to support the communications
projects.

FREHNERREEA > BRRFESAFEE S ZH
aalE s e 3—:%% FfshaApT A &R LERE - P
SCHRA F SR T2

262 Art Director

Tl

Develops concepts, layouts and graphics. Involves in art
direction of TV commercials, press advertisements and
other art productions. Maintains the quality in graphic
executions.

CEMBE S  PERAIRES  SEEE
& ~ IR M TR - DR
S -

263  |Studio Manager

Sic e s een

Supervises the studio production team in preparing
printer-ready files (artwork) of advertising and
promotional materials.

BB IEMRBUEEER - RS K E B R B EI R
Bz (IEf)

264  |Production Manager

B

Supervises and manages all aspects in printing
production to ensure highest levels of production
efficiency and quality. Works closely with graphic
artists, traffic personnel and printing production vendors.

B NE B AT A EIRIAE - WECREIR] TIEORSF
SRR AR > WHIEREER ~ RS AEIR
NERFFRESE -

265  |Traffic Manager

UL ERSHE CUSE

Acts as a liaison between account services and all other
departments. Supervises, coordinates and ensures the on time
and orderly flow of all advertising from job initiation to its
release and billing.

AR PR R EA BT 2 FE A - B REE
KAETHE Eilf’if tepREE TIERLG ~ 381 DLE
WOHRAYAR - BESOFZIGSERL » WA FPHIATT -
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Code No.
A

Job Title
iy

Job Description
TAEEEEA

SUPERVISORY LEVEL (CONT’D) T{T4Fk (4&)

266 |TV Producer Acts as a liaison between creative and production houses.
Supervises, coordinates and ensures the on time, on
budget and orderly flow of TV, video and radio
commercials production.

BEEEA EERIFEFIEEAE IR - AERE K
MEEGES - wh LEGERGELE - RS
REFZIFSERK - AT S BUETHE - [FRAFPt#ndT

267  |Media Planning Manager |Assists the Media Planning Director to undertake the
client’s investments in media. Negotiates terms with
various media, makes strategic planning and client
presentation. Involves in new business pitches and
documentation.

B T SRR N REE G B P EERESER - &
AR A R RR T B S 4HET - HE RIS a4
A PR AL R RG2S BRI - IE
BEA RS -

268 |Media Buying Manager |Assists the Media Buying Director in the management of
media buying function, supervision of media buyers and
negotiation of terms with various media.

B PR AR A BT PRI AR B B B S (E A M BRI IR - [RIRSF B
B BRI RN TE - DURBAS S AR R -
269  |Research Manager; Plans and conducts market researches. Compiles and
Research Planner presents research reports.  Uncovers insights and
implications for client to shape their business/marketing
strategies.
TG A aE RENVETTHSHEE - IRFRRH R E RS - DL
RIS SRE & SR B NI - o 7 e S 755 B T 45 R
270  |Senior PR Consultant; Plans, designs and implements PR activities. Develops

PR Consultant

SRIONE
AR

and maintains good relationship with mass media.
Maintains close liaison with clients and communicates
their feedback to in-house departments. Writes and
issues press releases for clients. Monitors the news and
handles media enquiries on behalf of clients.

HEORE]  SGT RAETARIESE) - B AT RERY
RiFki(h - P REFEERE > EIEEERE
RPWESEFT - IR ER SRR R > W D
ZOEVHE > (A PIEN R E I -
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Code No.
A

Job Title
iy

Job Description
TAEEEEA

SUPERVISORY LEVEL (CONT’D) T{T4Fk (4&)

271

Marketing / Marketing
Services / Program
Manager

%,/ mEik
TH H 4

Undertakes marketing activities and advertising/
promotional plans, and manages events, data analyses to
support advertising or circulation sales.

HBEMEEH ~ FEE AR W EHEEIH
H ~ oh8dg - DSGRFEEEEHERE -

EXECUTIONAL LEVEL {7 A B4k

361 |Account Executive Assists in the execution of the day-to-day projects
by coordinating  various agency  departments,
communicating with clients, managing timeline and
budget, and keeping record of the account.

HEEEME hEhET H B 8 LIRS - TIFEfEmESE A =N E
EOFT ~ B PRUERE » DB AEEEATHE
A6 R P H TAEE4CSE -

362  |Visualiser Visualises and prepares storyboard for TV commercials.
Produces layouts for press advertisements and all
advertising production according to direction specified by
art directors.

Eietatig RSB TR » aE B FEARGSENR -
B - DURCHAM R & SRR R B ]

363 |Graphic Artist Produces artwork according to design specified by art

directors. Compiles artwork from layout.
IEfREEE RIS B HEET - Riaka T AR B ER RS -

364  |Copywriter Develops concepts and writes advertising contents

(copy).
e e EEHEESREEMAESTIIXFANSE (X
FE) o
365 |Media Planner; Prepares media plans and schedule for a group of
Media Executive accounts. Assists in client presentation.
B REE Ry TR T E AT H IR EE > AR
B FEAE B ki o

366 |Media Buyer Negotiates with suppliers for press space or airtime
according to the approved schedule and media plan.

BN RES R E R ST H R S et - BA E G

FEE PV SR T T A R TS ]
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Code No.

ETh

Job Title
iy

Job Description
TAEEEEA

EXECUTIONAL LEVEL (CONT’D) it AE4k (48)

367

Traffic Co-ordinator

SRS

Responsible for the internal coordination, expediting, and
scheduling of print advertising jobs. Keeps track of work
in progress. Collects and distributes layouts and artwork.

BRWHFEESAFNESSEEFIRVEE > I TEH
R AR TP E S TAF - WEERE T
HEFE > W Ry 3t ke T 5 SRR -

368

Production Assistant

SERNH

Orders materials and controls their quality standards.
Assists Production Manager in liaison with suppliers.

sIEYIRL > BRI EANE - [EIR R B R A e
HIER R -

369

Research Assistant

i85 3 A B

Assists in planning and conducting researches. Collects
information and data.

A B SRE R TS A I - W SR
e

370

Photographer

e e R

Takes pictures of various subjects (such as buildings,
models, merchandise and landscape) which are used in a
variety of mediums, including books, reports,
advertisements and catalogs, to advertise company/
customer’s products or services.

HmSHEER A (ATERY) ~ B P ah R
) DEARAFERESIE - BfEERE - WE - FE
Keran Hik - DUE A58 P HHE i ekiR s -

371

Online Editor

ERCE L

Writes headings and marks types. Selects, checks,
revises and arranges material for online publication;
and/or involves in the layout and design of Web Page.

£ ORI R4 R R R
Foo TR - B - SRR TR o R B
8 A E AR R e -

372

Marketing Assistant /
Executive

HGEE S EE

Assists Marketing Manager for marketing activities/
events, data collection and clerical support functions.

BN S TS g ECR H - DU EEE
SCE SR -

214




Code No.
A

Job Title
iy

Job Description
TAEEEEA

SUPPORTING / TECHNICAL LEVEL {8,/ #1ft \ B 4k

461  |Designer Provides designs in the process of advertising production.
FEfflrseat & B ESBEEPHEGTTE -
462  |Digital Designer Provides digital design, production and updating for web,
mobile and social media.
BB RGGT B BRREEAEE (BREMEE - FRASEACHEE) R
at - BUEREH I -
463  |Webmaster Acts as the co-ordinator between various function units
and external parties to ensure smooth operation on
Internet/Intranet website. Creates and updates Web Page,
and maintains the overall structure and design of the
website.
HE PE (TS S B P ELNAR R e - T CR G A E A
BrdaaEuh RG-S A E YRR R B - 4
A HEHYEERG &S R asET
464  |Technician Assists staff members in all aspects in the production of
programme including manning of the panel.
Ren & R ITE IR TRUEETH -SSRk -
465  |Promoter Engages in promoting products in exhibitions,
supermarkets or department stores and distributing
advertising leaflets. Helps to introduce the exhibitioner.
HEEE BENEEY - BRSEE EAE P HEEE M ROR

SEEEEE - W ES RN -
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Corporate Communications / Public Relations / Advertising / Marketing
Department in Companies / Institutions

NEREEANERER DEE G TRE TS

Code No. Job Title Job Description
T et TAFE5REA
MANAGERIAL LEVEL %% 4]
141  |General Manager / Director / |Undertakes the management of a corporate
Head of Corporate communications, public relations, or public affairs
Communications, Public department of a company/organisation. Formulates
Relations and Public Affairs  |corporate communications, PR, or public affairs
strategies and objectives and performs corporate
communications, PR, or public affairs functions.
Builds up and maintains good relations with the
mass media. Edits and publishes in-house
publications, approves and issues press releases.

AR - ARG EHINE] RN R EEER ~ ARG - 2

ANHBEBGREE R |[AHEGES  fEA TR BSRER - At

TE BA(% ~ BRI B AT ST T3
R~ AR - BASREREE) - BUERRE R
FOrFs BAFRRR o 4Rt S LR ER TP - 8B R
SO

142 |General Manager / Director /  [Undertakes the management of an advertising or
Head of Advertising and marketing communications department of a
Marketing Communications  [company/ organisation. Formulates corporate

advertising or marketing communications strategies
and objectives. Performs marketing functions.
s i EE G EEATE] TR EL YR S B TS EERED - fE
WEE S FE NE PRI R S B TS HE R RIS B H A 5%
AT GRS E) -
143  |General Manager / Director /  |Assumes an overall responsibility for the

Head of Marketing, Product
Development and Brand
Management

55~ EEARBH S R R
G WX

management of the marketing, product development
and/or brand management function which includes

advertising.

SR AFAEREREEANTS - EmbiEn 5
AnfEFE ) o
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Code No.
i

Job Title
i

Job Description
TAFE5REA

MANAGERIAL LEVEL (CONT’D) &XFH4% (48)

144  |Corporate Communications/ |Assists  General =~ Manager/Director/Head  to
Public Relations / Public formulate PR strategies and objectives. Makes
Affairs Manager plans for all communications/PR activities of
the company/organisation and supervises their
implementation. Maintains good relations and
regular liaison with the mass media and handles
press enquiries. Reviews and issues press releases
prepared by executives, and monitors news.

SRR AR (R I BNEREEHR 4RRE T TR T (R K il

ANFLEGH EHEE  SHEIAE] AN THER A REE)
FOE ST BB IR V) B R i PR
a5 FE ST N - R ERETE -

145  |Advertising / Marketing Assists  General  Manager/Director/Head  to
Communications Manager formulate advertising/marketing communications

strategies and objectives. Makes plans for placing

advertisements and monitoring their effectiveness.
B T A i BNEREEER 4L B SRR S S S HEE R

W& R filE HARE - sTEIAFES T - BREEES

146  [Marketing / Product / Brand  |Undertakes the implementation of marketing and/or

Manager product development activities which include
advertising.
1155,/ B/ R BEHETTISE BE iR g - AR
HEE -
147  |Community Relations Manager |Develops and maintains good relations with the
community.
fanE P RAs SRR (LR
148  [Market Research Manager Leads a team of researchers to plan, conduct and
analyse market researches.
(R s FET A B RE BUE TS E TR - ot
AR o
149  [Publication Manager Plans and prepares publications. Assists in the

ARJIEUSE

preparation and distribution of reports and other
publications.

T - W Bh R oy s AT -
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Code No.
i

Job Title
i

Job Description

TAFER

MANAGERIAL LEVEL (CONT’D) &XFH4% (48)

150

Internal Communications
Manager

P B ER AL

Establishes and manages internal channels to ensure
effective communications within a company/
organisation.  Arranges communication activities
for news announcements to internal staff.

ST SCE RN E] TSN BB R IR © PR
B E TAEA L -

SUPERVISORY LEVEL F{F:4k

241  |Assistant Manager / Implements PR plans. Assists manager to liaise with
Executive for Corporate the mass media. Handles enquiries, monitors news
Communications, Public and prepares press releases.

Relations and Public Affairs
IEEER - ARG TR E] 5 WBhAERAS A © R A
NHEFEFREH T (e R A R

242  |Assistant Manager / Executive (Implements advertising or marketing
for Advertising and Marketing |communications programmes and campaigns as
Communications directed by the Manager.

[E& TS EBE S R RN - T RS ST S E e T E B
F1E o

243  |Assistant Manager / Implements marketing and/or product development

Executive for Marketing, activities as directed by the Manager.

Product Development and

Brand Management

155 ~ EEALBESE IR o TS B i RS -
nn PR HE R B A F A

244 |Assistant Manager Assists the manager in preparing and distributing
for Publication reports and other publications.

BB H AR S Th B & H A L B S sl S A LA ) -
245  |Chief Editor; Editor Prepares, screens and approves all press releases,

RdmiE  RiE

speeches and documents to ensure the delivery of
consistent corporate messages.

BEES R BRI ~ S RO LR (B R

—% -
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Code No.
i

Job Title
i

Job Description
TAFE5REA

SUPERVISORY LEVEL (CONT’'D) F{F4k (48)

246 |TV Producer Negotiates and liaises with production houses to
produce TV commercials.
SR Blfpad © BBUEAEIRIGE - WG EHFEH -

EXECUTIONAL LEVEL {71 A &%k

341 |Officer / Assistant for Performs clerical and administrative duties for the
Corporate Communications,  |department. Carries out supportive role in all PR
Public Relations and Public activities.

Affairs
IEEER - ARG BREEFICE LR SRARIEE) -
A=y !

342  |Officer / Assistant for Performs clerical and administrative duties for the
Advertising and Marketing department.  Carries out supportive role in all
Communications advertising activities.

&S S E AT B (FEE AT SCE TAE S R EEEE) -

343  |Officer / Assistant for Performs clerical and administrative duties for the
Marketing, Product department.  Carries out supportive role in all
Development and Brand marketing and product development activities.
Management
155 ~ EEanbrEE BRIRERFISCE LA © SR 50 RS 8 -
oo HEE £ A BhEE

344  |Officer / Assistant for Assists in developing and maintaining relationship
Community Relations with the community.
tHERA (BB irp Bl e BT L S A (% -

345  |Officer / Assistant for Assists in planning and conducting researches.
Market Research Collects information and data.

e & LA B T BN ERE R A TR E LA © R S -

346  |Writer / Translator Prepares press release and scripts.  Translates

e B R

documents into different languages.

BEES W I L © Bls st
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Code No. Job Title Job Description
AT e TAFE5REA
EXECUTIONAL LEVEL (CONT’D) #tf7 A B2k (&)
347  |Officer / Assistant for Assists in planning and preparing publications.
Publication
R EAT B BN SR E R B Y -
348  |Graphic Designer Prepares graphic designs for publications and
promotional activities.
EEEGETE ST Bl E SRS EEE -
349  [Photographer Takes photos for PR activities and publications.
Writes captions.
Rl s - (AR TIE AT © EEEE R &
EH o
350 |Online Editor Writes headings and marks types. Selects, checks,
revises and arranges material for online publication;
and/or involves in the layout and design of Web
Page.
HEGE SRR B RBEREE FOEEE TR © WA EERARM

Kz o #ETTEERL ~ B~ (BUU BB TR
K/ AR R RN R ST

SUPPORTING / TECHNICAL LEVEL i B+ it A 24k

441  |Researcher Collects information according to Market Research
Manager’s requirements.
BRRER (IO RASE I U Xy Y K
442  |Web Page Designer Produces and updates the Web Page.

WHEER

BUFAIE I H -
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Appendix 4

ff s 4
Table 4.1 MC Manpower, Freelancers, Vacancies, Forecast Growth
and Posts by Job Code / Title
(Newspapers)

x4l KEREFATIER - BHIEE - ZREE - AT R EBALFH
(ERARSE )

No. of Forecast
: » | No. of MC Posts
Employees No. of E?oprle?;z? in Jan 2015
Job n JaEn 2|014 Freelancers in No. of Manpower | (Incl. Freelancers)
Code Job Titlex Froomargy | Jan2ona | VaGAICies oy T
B e p014/p 17 | 2WELA | gty gy | indan2015 2015&6 1/
4rEE HEE S E 1E AR {fe = FEHI HYR 4
(RpppEm | LIFESE 201541 | BirH
T A& (E$E
BHHLEZE)
MANAGERIAL LEVEL
101 |Editor-in-Chief; The Editor 52 - - - 52
e e
102 |Deputy Editor; Deputy Editor-in-Chief 117 - - - 117
IR
103 |News Director 11 - - - 11
HrhaEEs
Sub-Total z/zF 180 - - - 180
SUPERVISORY LEVEL
FER
201 |Managing Editor 144 - - - 144
G E1E
202 |News / Assignment Editor 229 - 3 - 232
LT PR AT
203 |International News Editor 28 - - - 28
ERRETR F E
204 |China/ National News Editor 21 - - - 21
rh R A
205 |Assignment Editor (Photography) 28 - - - 28
T
206 |Editorial / Leader Writer 59 - - - 59
T
Sub-Total /A3F 509 - 3 - 512
EDITORIAL / PRODUCTION LEVEL
GHEikHWEABHR
301 |[Senior Layout Editor; Layout Editor 477 - 9 - 486
Bk (S8 WY 5 RAGREE
302 [Sub-editor / Copy Editor 526 4 3 - 533
SRR
303 [Senior Reporter; Reporter 1765 4 30 - 1799
HE (S8 7F i
304 |Senior Press Photographer; 305 - - - 305
Press Photographer
Ek (E8h) mrals s W H
305 |Senior Translator; Translator 89 - 3 - 92
Hx (=) BER  BER
306 |Online Editor 64 - 1 - 65
s 4R
307 |Senior Designer 149 - 3 - 152
HE (=) Eiikst &
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Forecast

No. of
Emp|oyers’ No. of MC Posts
Employees No. of Forecast in Jan 2015
Job n J(g:(glou Freelancers in Veli\t{,gﬁgifes Manpower | (Incl. Freelancers)
. * . N I
s pry Freclancers) |, S | indnaotd | GOV s ﬂ/fjl A
o ke LA | Ty | PUELE | et | wmms
R By N7 (fuiE
EHTIEE)
EDITORIAL / PRODUCTION LEVEL (Continued)
W/ WENEBSHK (F)
308 |Graphic Artist 45 - - - 45
IEREHER
309 |[Senior Producer; Producer 4 - - - 4
AR ; R
Sub-Total /57 3424 8 49 - 3481
SUPPORTING / TECHNICAL LEVEL
HE R ARR
401 |Designer 252 - 3 - 255
FEiiaat &
402 |Typesetter 36 - - - 36
e
403 |Layout Artist 345 10 - - 355
HER A
404  |Proof-Reader 135 3 - - 138
BB
405 |Darkroom Person 23 - - - 23
BETIEANR
406 |Librarian 81 - - - 81
BR=EAA
407 |Researcher 47 - - - 47
ERLER
408 |Web Page Designer 51 - - - 51
HHBER
409 |Webmaster 7 - - - 7
Hx
Sub-Total //\ZF 977 13 3 - 993
GRAND TOTAL ##zt 5 090 21 55 - 5 166

*

Including jobs with different titles but with similar functions.
BEFERTEAEE TR AL -
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Table 4.2

and Posts by Job Code / Title
(Magazines)

MC Manpower, Freelancers, Vacancies, Forecast Growth

*=4.2 RGEBATENR - BHRHIEE - ZRBE - AJ3ER BT
‘E‘Jl‘) N
(FEsEs€)
No. of Forecast
Empléyees Employers’ No_. of MC Posts
; No. of For in Jan 2015
in Jan 2014 . No. of orecast
Job (Excl Freelancersin |\ °- 5 Manpower | (Incl. Freelancers)
Code Job Title* Freelancérs) Jan 2014 in Jan 2014 Growth TEHI
Hak 7% i 2014 4E 1 H in Jan 2015 20154E1 H
201441 H 201441 H S .
4y RERH HEH P e g TR HYR AR
h TEEEE | T 2015411 | s
(FEEEHE (g AT
T = (s
HHTIEE)
MANAGERIAL LEVEL
101 |Editor-in-Chief; The Editor 126 - 1 - 127
102 |Deputy Editor; Deputy Editor-in-Chief 80 - - - 80
[EIECET i
166 |Creative Group Head; Creative Director 8 - - - 8
EIESES
Sub-Total /AZF 214 - 1 - 215
SUPERVISORY LEVEL
FER
201 |Managing Editor 243 - - - 243
YmiEFE
202 |News / Assignment Editor 68 - - - 68
HEEE PR EE
203 |International News Editor 3 - - - 3
ERRHTR F E
204 |China/ National News Editor 1 - - - 1
rh R A
205 |Assignment Editor (Photography) 33 - - - 33
W AT
206 |Editorial / Leader Writer 98 26 - - 124
FE
264  |Production Manager 2 - - - 2
BUfpagny
Sub-Total Z/hsF 448 26 - - 474
EDITORIAL/PRODUCTION LEVEL
GHEikWEABHR
301 |Senior Layout Editor; 321 7 - - 328
Layout Editor
&k (=) REGRTE  REARE
302 |Sub-editor / Copy Editor 317 20 8 - 345
ShedmiE
303 |Senior Reporter; Reporter 546 34 8 - 588
R (Ef) o
304 |Senior Press Photographer; 301 29 2 - 332
Press Photographer
HR (S8R Wald s meiE
305 |Senior Translator; Translator 30 8 - - 38
HE (S8) FREE  BER
306 |Online Editor 42 6 - - 48
e T
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No. of Forecast
: » | No. of MC Posts
_Employees No. of E?oprle?;is in Jan 2015
Job " Jeén 2|014 Freelancers in No. of Manpower | (Incl. Freelancers)
Code Job Title* Fregl;ccérs) Jan 2014 i;/i‘;‘:‘]”;(')ef‘l ~ Growth FEHI
Bk I 2014 /1 F 20014 1H 2014 £ 1 F in Jan 2915 2015&1)?
4ok R Es H HJEH =y & ETEM ] ﬁﬁ%ﬁ%
(Respeeyy | TIFEBE 2521)5\ j@; g H&gﬁgﬁ;ﬁﬁ
B
LIFE) BT
EDITORIAL / PRODUCTION LEVEL (Continued)
WER /BEANEBS (8)
307 |Senior Designer 142 - - - 142
HE (=) Eifrst 2
308 |Graphic Artist 111 - - - 111
IEfREUER
309 (Senior Producer; Producer 21 - - - 21
AR ErE
364 |Copywriter 25 - - - 25
e
368 |Production Assistant 6 - - - 6
BUPEEH
Sub-Total /AZF 1862 104 18 - 1984
SUPPORTING / TECHNICAL LEVEL
BB BT ABR
401 |Designer 273 24 6 - 303
Effrsst B
402 |Typesetter 6 - - - 6
=]
403 |Layout Artist 70 1 - - 71
P&
404  |Proof-Reader 57 3 - - 60
RHE
405 |Darkroom Person 3 - - - 3
BEIFEAE
406 |Librarian 15 - - - 15
EREAE
407 |Researcher 18 - - - 18
BREES
408 |Web Page Designer 50 7 7 - 64
HHEES
409 |Webmaster 15 4 - - 19
R
410 |Digital Designer 14 2 - - 16
BB A
Sub-Total ZA5F 521 41 13 - 575
GRAND TOTAL &&=t 3045 171 32 - 3248

* Including jobs with different titles but with similar functions.

LRI A [F{E TR AR AL -
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Table 4.3

and Posts by Job Code / Title
(News Department in Radio and Television Stations)

MC Manpower, Freelancers, Vacancies, Forecast Growth

4.3 REERATFEN - BERHIER - ZREH - ATERKBRALTH
(B KERGHIHE)
Forecast
No. of MC
£ Nc;. of Employers’ Posts
Employees No. of Forecast in Jan 2015
Job n %éér;(éo 141 Freelancers in V;;\(l:gﬁgifes Manpower (:”CL
o e Froncer) | IR | iz | SR |G
o i MEL | Cgpe | PMELA | gy | 20541 A
St 5h HiE S H HyZEGRE H T (H
TlEE#E 20154E 1 H | WURFEIE
(REERH MASIHE | B
TIEE) (fke
HHITEE)
MANAGERIAL LEVEL
& 5 4R
111 |Vice President; Senior Vice President; 54 - - - 54
Executive Director
BIAEEL © SRS BiTESE
112 Controller; Deputy Controller; 38 - - - 38
Assistant Controller; News Manager
HuRD  EIEEL  BORRARED o RrRAcE
Sub-Total /AZF 92 - - - 92
SUPERVISORY LEVEL
EEHK
211 Executive News / Assignment / 28 - - - 28
Planning Editor
HaPRE RE AT
212 Deputy / Assistant News, Assignment or 146 - - - 146
Planning Editor
BIEkaREEE
213 Managing Editor 29 - - - 29
HRiH AT
214  |Deputy / Assistant Managing Editor 24 - - - 24
BRI EEXER
215 Executive Producer 53 - - - 53
BTEBUE (T
Sub-Total /AZF 280 - - - 280
EDITORIAL/PRODUCTION LEVEL
R HMEANEBR
304  [Senior Press Photographer; Press 2 - - - 2
Photographer
ok (S8 wosc® ) sl
306 Online Editor 5 - - - 5
A4k dm
307  [Senior Designer 6 - - - 6
Bk (58 FElisst &
311 Senior Sub-editor; Sub-editor 278 - 9 - 287
A ARTE  dmiE
312 News Anchor /Announcer 94 15 2 12 123
MHETER mEE
313 News Translator 30 - 2 - 32
WS
314 Senior Reporter; Reporter 389 13 14 25 441

EEELE R
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Forecast
No. of No. of MC
. Employers’ Posts
Employees No. of Forecast in Jan 2015
Job n J(g(glo 14 1 Freelancers in Vall\ég.ngifes Manpower (:ncl.
: : Fi
Coce Job Tier Fresacers) | 0T | mamaona | S| TG
S i WELA | Tmm | Z2WELA | e | 205614
) 2§§§iﬂ Ty | PEREE ) o051 | mocmEE
EOPNDAP: 5 k8 H
HHTIEE)
EDITORIAL / PRODUCTION LEVEL (Continued)
SRR BEANES (&
315 Cameraman 285 - 1 19 305
R AN
316  |Executive Producer; 302 - 11 8 321
Senior Producer; Producer
R SRS R
317 Online Editor 21 - 1 - 22
s dmiE
363  |Graphic Artist 2 - - - 2
EfREE S
Sub-Total Z/5F 1414 28 40 64 1546
SUPPORTING / TECHNICAL LEVEL
Wl WM ABRR
401  |Designer 21 - - - 21
FElagst &
406 Librarian 17 1 - - 18
FklE A
410 Digital Designer 40 - 20 - 60
s e =]
411 Director / Production Assistant / Video 498 18 3 30 549
Editor / Engineer & Technician
A B R R B
TREREMAR
412 |Web Page Designer 52 - 14 - 66
HHEEE
413 |Webmaster 10 - - - 10
HE
Sub-Total ZA5F 638 19 37 30 724
GRAND TOTAL &&=t 2424 47 77 94 2642

*

Including jobs with different titles but with similar functions.

LRI A [F{E TR AL -
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Table 4.4

and Posts by Job Code / Title

(News Agencies)

MC Manpower, Freelancers, Vacancies, Forecast Growth

* 4.4 REERATFEN - BERHIER - ZREH - ATERKBRALTH
CHrE @)
Forecast
No. of No. of MC
. Employers’ Posts
Employees No. of Forecast in Jan 2015
Job n ‘zg(glom Freelancers in V;\(l:gﬁgifes Manpower (:nCL
; : F
o - Fretncers) | i 20 | s | S| O
%% o WBELA | Tmm | 2MELIR | gy | 200541
“ ?%%?féam TlEEEH WZHEE | poi5 1 g | HOAT
B i TRkAr g =
THEE) R B
HHTIEE)
MANAGERIAL LEVEL
101  |Editor-in-Chief; The Editor 7 - - - 7
Hadmis
102  |Deputy Editor; Deputy Editor-in-Chief 8 - - - 8
R4 e
103 News Director 1 - - - 1
AR
141  |General Manager / Director / 1 - - - 1
Head of Corporate Communications,
Public Relations and Public Affairs
TRIEEER - A IERAGR R
AFLEBART R T
Sub-Total //\ZF 17 - - - 17
SUPERVISORY LEVEL
EEHK
201  |Managing Editor 15 - - - 15
dmiEE
202 |News/Assignment Editor 20 - - - 20
HEERE PR EAE
205  |Assignment Editor (Photography) 6 - - - 6
AT
Sub-Total /s 41 - - - 41
EDITORIAL / PRODUCTION LEVEL
GHEikHWEABHR
301  |Senior Layout Editor; Layout Editor 15 - - - 15
FE (S8 RS 5 RAGREE
302  |Sub-editor / Copy Editor 24 - 3 - 27
SRR
303 Senior Reporter; Reporter 74 - - - 74
B (S8 5F s FE
304  [Senior Press Photographer; 25 - - - 25
Press Photographer
Bk (S8 wpalE o sl
305 |Senior Translator; Translator 18 - - - 18
EE (=8 #EE  HER
306 |Online Editor 2 - - - 2
s LmE
307  |Senior Designer 1 - - - 1

B () FiieT A
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Forecast

No. of No. of MC
' Employers’ Posts
Employees No. of Forecast in Jan 2015
Job n J(Er;(CZIOM Freelancers in V;l:gﬁgifes Manpower (|In0|-
THlax : F
P ob T Freelancers) 20J1azr11 Er_o 14)% in Jan 2014 in?;ﬁvgg]ls ree%Ea ?Eiers}
et i MELR | T em | PUELE ) gt | 205401
- ?1%;5%%} T8 E WZEREHE | o151 | HOAT EE
HIA I & e 4=
TEE) e
EHHTAEE)
EDITORIAL / PRODUCTION LEVEL (Continued)
R /BEANEBSR (8)
309 Senior Producer; Producer 4 - - - 4
R B
Sub-Total //zF 163 - 3] - 166
SUPPORTING / TECHNICAL LEVEL
BB/ KMWABR
401  |Designer 3 - - - 3
FEflisgst &
402  |Typesetter 2 - - - 2
HFE
403  |Layout Artist 2 - - - 2
HERR A
404 Proof-Reader 4 - - - 4
K&
408  |Web Page Designer 7 - - - 7
HHEUES
409  |Webmaster 2 - - - 2
44x
Sub-Total Z/5F 20 - - - 20
GRAND TOTAL &zt 241 - & - 244

*

Including jobs with different titles but with similar functions.

BRI A [FE TR TR AL -
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Table 4.5 MC Manpower, Freelancers, Vacancies, Forecast Growth
and Posts by Job Code / Title
(Digital / New Media)
=45 RAEEANTIFED - BEHILES - ZREH - AJ7¥E-RFEIBRALTRA
(B, W)
Forecast
v o o
. Employers’
Ergsrl]oggiz No.of No. of Foprec);st in Jan 2015
o Bl | PR vacanies | NI | prcianery
ode ob Title ;
s T ;gij"’;ﬁrg 2014 /1 H 2'81{4""’;21% in Jan 2015 T
zﬁm% EQ{EE\%ZE E"]g EE E@%ﬁﬁ%{ E {EEE?E/EU 2015 f 1 ﬁ
(Fera | LIFERH 2015 4F 1H E’thm@%é
THEE) PN & WA H
(EfE
HETFEE)
MANAGERIAL LEVEL
101 |Editor-in-Chief; The Editor 11 - 1 - 12
HadmEs
103  [News Director 3 - - - 3
AR
166 |Creative Group Head; Creative Director 1 - - - 1
EINERE
Sub-Total /A3 15 - 1 - 16
SUPERVISORY LEVEL
FEK
201 |Managing Editor 18 - - - 18
IR AT
202 [News / Assignment Editor 18 - - - 18
HabRal) B EAE
204 |China/ National News Editor 8 - - - 8
HREHTE T
206 |Editorial / Leader Writer 1 20 - - 21
TE
Sub-Total Z/57F 45 20 - - 65
EDITORIAL / PRODUCTION LEVEL
R /BEEABH
301 |[Senior Layout Editor; Layout Editor 9 - - - 9
B (=) RRIAIGREE 5 HRI 4R e
302 [Sub-editor / Copy Editor 10 - - - 10
X fedmiE
303 |[Senior Reporter; Reporter 55 - 6 - 61
HE (=) 5 E
304 |Senior Press Photographer; 6 - - - 6
Press Photographer
Eok (S8 Hpsd® ) e
305 |Senior Translator; Translator 3 - - - 3
B (E) BIEE  #IER
306 |Online Editor 80 5 7 - 92
s dmiE
307 |[Senior Designer 11 - - - 11
Ex (E8) Eilrsst &
308 |Graphic Artist 5 - - - 5
EfEUER
309 |Senior Producer; Producer 14 - - - 14
AR 5 R
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Forecast

No. of No. of MC
. Employers’ Posts
Employees No. of Forecast in Jan 2015
Job n J(aET(;OM Freelancers in Ve’\\ég.ngifes Manpower (:ncl.
; - F
ooy | | e | S| e
e i WELH | Togmm | 2WELA | e | 201561
o ?1%5?5&5 4 | TIEEEE WZERBE | 015418 | aAmmE
f: o A 5
T PR | RERE
HHIIEE)
EDITORIAL / PRODUCTION LEVEL (Continued)
iR BEANEHR (&
368 |Production Assistant 2 - - - 2
SRR
370 |Photographer 3 - - - 3
Jo& 2 s Al
Sub-Total /AZF 198 5 13 - 216
SUPPORTING / TECHNICAL LEVEL
BB EWARSR
401 |Designer 13 - - - 13
Effaest &
407 |Researcher 22 - - - 22
EREER
408 |Web Page Designer 89 - 1 - 90
HHEEE
409 |Webmaster 71 - 2 - 73
HE
410 |Digital Designer 37 - 6 - 43
SRt A
Sub-Total ZA5F 232 - 9 - 241
GRAND TOTAL %=t 490 25 23 - 538

*

Including jobs with different titles but with similar functions.

BRI A [F{E TR TR AL -
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Table 4.6

(Public Relations Services Suppliers)

and Posts by Job Code / Title

MC Manpower, Freelancers, Vacancies, Forecast Growth

* 4.6 REERATFEN - BERHIER - ZREH - ATERKBRALTH
12
(A IR AR LR )
Forecast
No. of No. of MC
Emplbyees Employers’ ~ Posts
h No. of in Jan 2015
in Jan 2014 0.0 No. of Forecast
Job (Excl Freelancers in Vacgﬁgies Manpower (:ncl. \
; : Freelancers
nge Job T'EIe* Freelancers) Jan 2014 in Jan 2014 : Growth P
Bk i 2004 1H in Jan 2015 1
20141 A 2014471 A S 2015 4% 1
s HREEE HYE 7 {fe £ FEHI F£1H
(K@%\EEEE TiEE#H = 20154E 1 H | HURTBUERE
TEE) A& e S4=|
(g
BHHTIEE)
MANAGERIAL LEVEL
131 | Managing Director; General Manager 184 - - - 184
B das
132 | Director of Client Services; Account Director 167 2 3 1 173
& P e A
161 | Managing Director; General Manager 2 - - - 2
R
Sub-Total ZAz7F 353 2 3 1 359
SUPERVISORY LEVEL
FEHK
231 | Account Manager; Senior PR 546 12 12 3 573
Consultant; PR Consultant
F PR SRR A RAEERT
232 | Chief Editor; Editor 42 - - - 42
Hadmie ; dmid
233 | Art Director 24 - - - 24
FHAE:
261 | Associate Account Director; Account Manager 2 - - - 2
Bl Pty o A
264 | Production Manager 1 - - - 1
BUPRLLEL
267 | Media Planning Manager 5 - - - 5
P SR
271 | Marketing / Marketing Services / 2 - - - 2
Program Manager
i, GRS TH H 4G HE
Sub-Total ZAz7F 622 12 12 3 649
EXECUTIONAL LEVEL
wiTAB&
303 Senior Reporter; Reporter 15 - - - 15
B (=) i iE
315 | Cameraman - 3 - - 3
(2t
331 | Account Executive; PR Specialist; 704 5 26 - 735
PR Officer; Press Officer
Z PR ELE ) AREIREE B EE
332 | Multimedia / IT Manager 22 - 1 - 23
S AR
333 | Account Co-ordinator 260 15 17 - 292
% RS B
334 | Translator 17 2 - - 19
HRER
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Forecast

No. of No. of MC
. Employers’ Posts
Employees No. of Forecast in Jan 2015
Job n .zaEr:(lelA Freelancers in Vg(l:gﬁgifes Manpower (:ncl.
; : F
Code Jot Tier Frosancers) | A0 | mamaone | S0 | G
o e PUELR e | PWELR | gy | 201561
“ %Eiiiﬁ TrEEEE WERBHE | j015651 8 | AR ERE
AT & kA H
TEE) (ke
EHHITIEE)
EXECUTIONAL LEVEL (Continued)
BITABS (&)
335 | Visualiser 41 - - - 41
EiMrHfEE
336 | Graphic Artist 36 9 3 - 48
IEfREES
337 | Copywriter 54 1 3 - 58
R
338 | Research Assistant 20 - - - 20
5 A g
361 | Account Executive 3 - - - 3
HFEEME
363 | Graphic Artist 1 - - - 1
IEfEUE R
367 | Traffic Co-ordinator 1 - - - 1
368 Production Assistant 1 - - - 1
BUEEhE
372 | Marketing Assistant / Executive 6 - - - 6
[itz) U
Sub-Total ZAFF 1181 35 50 - 1266
SUPPORTING / TECHNICAL LEVEL
BB B AR &
401 | Designer 5 - - - 5
Effragst &
411 Director / Production Assistant / 12 - - - 12
Video Editor / Engineer & Technician
A SERh R B
TR A&
431 Promoter 40 - - - 40
HER
461 | Designer 2 - - - 2
Effrsgst &
Sub-Total ZAFF 59 - - - 59
GRAND TOTAL 48zt 2215 49 65 4 2333

* Including jobs with different titles but with similar functions.

BRI A [FE TR AL -
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Table 4.7

and Posts by Job Code / Title
(Advertising Sales / PR / Marketing Department in Media Organizations)

MC Manpower, Freelancers, Vacancies, Forecast Growth

=47 REERATBEN - BEIER - ZREHE - AT/ BT
4,
(EEREARES, A% TE5EH)
Forecast
No. of MC
Err’:l(i‘ of Employers’ Posts
=mployees No. of Forecast in Jan 2015
Job n J(ET(CZIOM Freelancers in V;gﬁgifes Manpower (Incl.
Code Job Title* Freelancérs) Jan 2014 inJan 2014 | . Growth Freela\ru{:ers)
B i 2014421 B in Jan 2015 T
ot WA e | DUEFLA Y Spsgmw | 201541
Tk KR EHE HyZE e H
TrEEEE 20154E 1 B | HUKZEE
(T EEHE By AR | B
BHHITIEHE)
MANAGERIAL LEVEL
181 |Publisher; Managing Director; President 186 - - - 186
R B
182 |General Manager; Associate Publisher; 112 - - - 112
Deputy Managing Director; Vice President;
Chief Operations Officer
HazgH Bt BIEESRACHE S BIAEEL S
ey
183 |Advertising / Advertising Sales / 221 - - - 221
Account Director
S E TP
184 |(Circulation Sales / Circulation 41 - - - 41
Marketing Director
BT ERE
185 |Marketing / Marketing Services / 107 - - - 107
Program Director
ity ke T H 48
186 |Business Development Director 67 1 - - 68
187 |Research Director 5 - - - 5
T
188 |Public Relations Director 12 - - - 12
NSRBI GAERE
189 |Art Director 167 - 1 - 168
FEflrakEE
Sub-Total /HF7F 918 1 1 - 920
SUPERVISORY LEVEL
EEH
281 |Advertising / Advertising Sales / 700 - 7 - 707
Account Manager
RN P
282 |Circulation Sales / Circulation 138 - 1 - 139
Marketing Manager
BT H AL
283 |Marketing / Marketing Services / 264 - 5 - 269
Program Manager
i Tisik s T H &
284  |Research Manager 17 - 4 - 21
iG]
285 |Traffic / Advertising Administration Manager 66 - - - 66

ks TR A TR
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Forecast

No. of No. of MC
' Employers’ Posts
Employees e in Jan 2015
in Jan 2014 No. of No. of Forecast
Job (Excl Freelancers in Vacgﬁgies Manpower (:ncl.
it ok ' Freelancers
Code Job Title Freelancers) Jan 2014 in Jan 2014 | . Growth g )
5 i 20141 H in Jan 2015 LA
20141 H 2014 41 A g 2015 4E 1
pers epesmE | PIEE g | EERA e
CRtsra | LIEERE IR 20154E 1 7 | HUKF(EE
TR AT E | BEE
(B
BHHTIEHE)
SUPERVISORY LEVEL (Continued)
EEH (&
286 |Public Relations Manager 42 - - - 42
NIRRT
287 |Sales Training / Support Manager 17 - - - 17
PR SR AL
Sub-Total /h&F 1244 - 17 - 1261
EXECUTIONAL LEVEL
wiTAB&
381 |Advertising Sales Assistant / Executive; 1034 26 49 - 1109
Account Executive
e B FAT ) KPP EE
382 |Marketing Assistant / Executive 391 9 1 - 401
TS, T
383 |Research Assistant / Executive 70 - - - 70
MG T
384 |Traffic Co-ordinator; Advertising 372 - 14 - 386
Administration Assistant
Brsd B EETTEEE
385 |Public Relations Assistant / Executive 109 3 - - 112
ANFERRBIEE FAE
Sub-Total /HF7F 1976 38 64 - 2078
SUPPORTING / TECHNICAL LEVEL
BB B ARR
481 |Promoter 24 - - - 24
HeE S
Sub-Total /hs# 24 - - - 24
GRAND TOTAL &&=t 4162 39 82 - 4283

*

Including jobs with different titles but with similar functions.

LRI A [F{E ORI AL -
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Table 4.8 MC Manpower, Freelancers, Vacancies, Forecast Growth
and Posts by Job Code / Title
(Advertising Companies, Agencies & Other Advertising Services)
*4.8 REBBADBEN - BEIEE - ZREH - AJBER AT
(EEFER)
Forecast
No. of No. of MC
' Employers’ Posts
Employees No. of Fc?rec);ﬂst in Jan 2015
in Jan 2014 : . No. of |
Job (Excl Freelancers in Vi . Manpower (Incl.
Code Job Title* Freelancers) | _Jn 2014 in%‘;inzc(ﬁ _ Growth Freelancers)
e it 014E1 F | PWFLA 2014 1 in Jan 2015 TEH
YR R E%E HIE A {EF1EM | 201541 H
(Reran| LFEBHE = 20154E 1 5 | HURKTBERE
T AT | WrEH
(EfE
HHTIEH)
MANAGERIAL LEVEL
KL
146  |Marketing / Product / Brand Manager 6 - - - 6
i35, bn/ GnhRaL
161 |Managing Director; General Manager 452 - - - 452
B ; gase
162 |Director of Client Services / Account Servicing 85 - - - 85
% P e AR
163  |Group Account Director; Account Director 259 - - - 259
E
164 |Director of Strategic Planning 15 - - - 15
mmh AR E A
165 |Executive Creative Director 65 - - - 65
BTAIMFAER
166 |Creative Group Head; Creative Director 293 12 6 - 311
AIEAEER
168 |Head of TV Production 28 - - - 28
B EGEELE
169 |Media Planning Director 42 - - - 42
AR E R
170  |Media Buying Director 6 - - - 6
P PRI
171  |Media Group Head; Group Director; 34 - - - 34
Associate Director
BT EHEATE ) FPAERL  BIKEE:
Sub-Total Z/zF 1285 12 6 - 1303
SUPERVISORY LEVEL
FEHK
243 |Assistant Manager / Executive for Marketing, 6 - - - 6
Product Development and Brand Management
i35 ~ JEE GBS K Sne i B B FACE E AT
261 |Associate Account Director; 1406 7 9 - 1422
Account Manager
Bl P o P aE
262  |Art Director 1163 2 7 - 1172
FGHAEE
263 |Studio Manager 39 - - - 39
IEREL R
264  |Production Manager 184 - - - 184
BUPRLLEL
265 |Traffic Manager 58 - - - 58
SRR
266 [TV Producer 91 - - - 91
EERA
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Forecast
No. of Employers’ Nolsg;lswc
i??g?ggii No. of No. of Forecast in Jan 2015
Job _ (Excl. Freelancersin |\~ > & Manpower . (:ncl.
C(?de Job Tlﬁle* Freelancers) Jan 2014 in Jan 2014 ; Growth e aP (Bers)
TS i 20144E1 0 | PMELA |00 fepp | ndan 2015 THH
T o (I f@EFEM | 2015481 H
5 HIE EHH HyZE e H
CRtpma | LIFEBE 01517 | KRR
T AR | RUEE
(B
BEHIEE)
SUPERVISORY LEVEL (Continued)
EFESK (FE)
267 |Media Planning Manager 91 - - - 91
P SR
268 |Media Buying Manager 45 - - - 45
P PRI
269 |Research Manager; Research Planner 30 - - - 30
MR AT SRISSRE A
270  [Senior PR Consultant; PR Consultant 39 - - - 39
AR BRI A BERAR
271  |Marketing / Marketing Services / 125 - - - 125
Program Manager
i, TGRS TH H &K
Sub-Total Z/zF 3277 9 16 - 3302
EXECUTIONAL LEVEL
BITARH
315 |Cameraman 1 - - - 1
B AT
332 |Multimedia/ IT Manager 2 - - - 2
S AR
343  |Officer / Assistant for Marketing, Product 12 - - - 12
Development and Brand Management
i35 ~ EE GnbH EE K ke
HeRE T E B3
361 |Account Executive 2395 - 58 6 2459
FEELE
362  |Visualiser 269 - - - 269
Eiaetis
363 |Graphic Artist 2447 - 6 - 2 453
IEREER
364  |Copywriter 231 1 2 - 234
B
365 |Media Planner; Media Executive 281 - 14 - 295
B EREIA B EE
366 |Media Buyer 152 - - - 152
A BRI R
367 |Traffic Co-ordinator 259 - 2 - 261
SEHE
368  [Production Assistant 315 - 4 - 319
BUEghH
369 |Research Assistant 64 - 4 - 68
5 A B
370 |Photographer 167 - - - 167
[ sl
371  |Online Editor 88 - - - 88
Ak Gt
372 |Marketing Assistant / Executive 165 - - - 165
HGEEL, FA4E
Sub-Total Z/zF 6 848 1 90 6 6 945
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Forecast

No. of No. of MC
: Employers’ |  Posts
Employees No. of Forecast in Jan 2015
in Jan 2014 - No. of (Incl
Job (Excl Freelancers in Vacancies Manpower Ereel . )
itlak : reelancers
nge Job T|£|e Freelancers) Jan 2014 in Jan 2014 ) Growth s
B i 2014 1 H in Jan 2015 UH
) 20141 H 201441 H " 2015 4E 1
4Rk MR EEE HIEH P & LFEM £ ﬁ
CRtpma | LIFEBE IR 2015421 A | KRS
T KA & WO S H
(B
BHHIIEE)
SUPPORTING / TECHNICAL LEVEL
BB KM ABK
461  |Designer 1922 73 35 6 2 036
HEilraest &
462 |Digital Designer 395 37 27 2 461
Bt 2
463  |Webmaster 93 65 10 5 173
HEE
464  |Technician 139 5 - - 144
e &
465  [Promoter 53 - - - 53
HeBE B
Sub-Total //5F 2 602 180 72 13 2 867
GRAND TOTAL %=1 14 012 202 184 19 14 417

*

Including jobs with different titles but with similar functions.

BRI A [EE TR -
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Table 4.9

and Posts by Job Code / Title
(Corporate Communications / PR / Advertising /
Marketing Department in Companies / Institutions)

MC Manpower, Freelancers, Vacancies, Forecast Growth

=49 RAEREANTEN - BEHIEE - ZREE - AJ7HE-&R AT
== x> % Fl
(A EEEBAEREER A5G BE,/ TEH)
Forecast
No. of No. of MC
: Employers’ Posts
Employees No. of Forecast in Jan 2015
Job n %%15014 Freelancers in Vzli\égﬁgifes Manpower . (:nCL
_— - reelancers
Code Job Title Freelancers) | _Jan2014 | .o s | Growth :I )
T T 2014 £ 1 H in Jan 2015 TEHI
2014 1 H 2014 4F 1 B s 2015 4% 1
SR 1R ESE HYE H2e g B e ETEM F1H
P TrEEEH = 2015 4R 1 7 | YRR
(FEmEm AT | R
HHITIEE)
MANAGERIAL LEVEL
101 |Editor-in-Chief; The Editor 8 - - - 8
HadmE
141  |General Manager / Director / Head of Corporate 216 - 1 - 217
Communications, Public Relations and Public
Affairs
TRIEEER - A FERRGR R A LS AR
Mg TE
142  |General Manager / Director / 57 - - - 57
Head of Advertising and Marketing
Communications
[ R TS NGRS AR T
143 |General Manager / Director / Head of Marketing, 99 - - - 99
Product Development and Brand Management
i35 ~ FEmBHEE fom i e Aa ek
e TE
144  |Corporate Communications / Public Relations / 321 - 19 - 340
Public Affairs Manager
I, A LRGN A
145 |Advertising / Marketing 103 - 1 - 104
Communications Manager
[ TSR HE
146  |Marketing / Product / Brand Manager 233 - 8 - 241
%5,/ bn/ GuhRaEE
147 |Community Relations Manager 37 - - - 37
TR AL
148 [Market Research Manager 27 - - - 27
i a4
149 |Publication Manager 14 1 1 - 16
HipR AR
150 |Internal Communications Manager 9 2 - - 11
EE RIS
189 |Art Director 1 - - - 1
FEffraEE:
Sub-Total ZA5F 1125 3 30 - 1158
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Forecast

No. of No. of MC
. Employers’ |  Posts
iirggrlggiz No. of No. of Forecast in Jan 2015
Job (Excl Freelancers in Vacgﬁgies Manpower (:nCL
; ' Freelancers
Code Job Title* Freelancers) Jan 2014 in Jan 2014 | . Growth gl )
WS HBeE 2014 4E 1 H in Jan 2015 TH
P 2014 1 H 2014 41 A Wl | 2005451 A
(b | TIFEEHE =R 20154E 1 H | YRR {EE
T WATE | WAEE
(B
HHTIEE)
SUPERVISORY LEVEL
EEXK
201 |Managing Editor 4 - R R 4
SR AT
204 |China/ National News Editor 4 - - - 4
HPEHTE AR
206 |Editorial / Leader Writer 4 - - - 4
TE
241 |Assistant Manager / Executive for Corporate 532 - 7 - 539
Communications, Public Relations and Public
Affairs
RIEEE - AILR (R S AR BI A AR
242 |Assistant Manager / Executive for Advertising 304 - - - 304
and Marketing Communications
[ 2 R T SRR ER AR A
243 |Assistant Manager / Executive for Marketing, 338 - 8 - 346
Product Development and Brand Management
755 ~ 2 hnbrl 3% K bnhR e R B FRACTE AT
244 |Assistant Manager for Publication 24 - - - 24
B ER L R A 2
245 |Chief Editor; Editor 98 - - - 98
YRR ¢ iR
246 |TV Producer 11 - - - 11
A
286 |Public Relations Manager 4 - - - 4
A FEBR AL
Sub-Total //F#F 1323 - 15 - 1338
EXECUTIONAL LEVEL
BITABRHK
303 |Senior Reporter; Reporter 36 - - - 36
HE (=) 7 E
304 |Senior Press Photographer; 2 - - - 2
Press Photographer
B (E8) Wals s sl E
307 |Senior Designer 3 - - - 3
Ex (E8h) Eilrsat |
309 |Senior Producer; Producer 1 - - - 1
AR R
312 |News Anchor /Announcer 4 - - - 4
MHEER mEE
332 |Multimedia / IT Manager 7 - - - 7
E4 NV G Ea s
341 |Officer / Assistant for Corporate Communications, 820 - 12 - 832
Public Relations and Public Affairs
IEEEH - ARG AL BB T B
342 |Officer / Assistant for Advertising and Marketing 581 - 32 6 619
Communications
[ R i R AT, B
343  |Officer / Assistant for Marketing, Product 746 - 3 6 755
Development and Brand Management
75 ~ JE hnbl 3% K bnh e s 14T BB
344 |Officer / Assistant for Community Relations 30 - 3 6 39

LR A BhEE
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Forecast
No. of | NOI.DS;SM ¢
) Employers’
Employees | oof | o | Fora | inimaos
Job _ (Excl. Freelancersin | > % Manpower Fre(gllgrﬁlc.ers
Code Job T.Ee* Freelancers) Jan 2014 in Jan 2014 | . Growth gl )
TS g 2014421 p | 0144E1H 2014 4 1 in Jan 2015 Wi
4Rk - (YR BLFEM | 201541 A
b P E#HE Az H :
CRbtepy | TIFEBHE 201541 7 | HIRB{HEE
T HINTTHE Tk fir 8 H
(B
EHHITIEE)
EXECUTIONAL LEVEL (Continued)
BITABRS (&)
345 |Officer / Assistant for Market Research 104 - 3 6 113
MEHEE LB
346  |Writer / Translator 83 - - 6 89
e EE
347 |Officer / Assistant for Publication 74 - 3 6 83
HAR T4
348 |Graphic Designer 193 1 3 6 203
EEEET B
349 |Photographer 71 - 3 6 80
b
350 [Online Editor 12 - - - 12
et T
383 |Research Assistant / Executive 4 - - - 4
M5B, T
Sub-Total //5# 2771 1 62 48 2882
SUPPORTING / TECHNICAL LEVEL
Wy R ABR
441 |Researcher 26 - - - 26
EREES
442  |Web Page Designer 57 - - - 57
WHBUER
Sub-Total ZA5F 83 - - - 83
GRAND TOTAL %=t 5302 4 107 48 5461

*

Including jobs with different titles but with similar functions.

LRI A [F{E ORI AL -
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Appendix 5

fif g% 5
Table5  Number of MC Employees Leaving in the Past 12 Months
by Branch by Job Level
=5 BE 12 (f A KR EiE (R SRR AR
(PR R REF R E T )
Editorial /
JOE&!‘Z;(VEI Production/ | Supporting /
Managerial | Supervisory Executional Technical Total
Branch SEHIER FHEH bk BUE | EEBDHG HE
st YITABS | ABH
” (%)* (%)~ (%)* (%)* (%)*
Journalism Sector ¥RE2E
Newspapers 6 24 206 42 278
AR (1.5) (3.1) (5.1) (4.2) (4.5)
Magazines Include 19 42 230 81 372
FEaEE Advertising (2.9) (4.8) (9.4) (13.5) (8.2)
News Department SI\?II:rSk{eErT / 20 104 357 105 586
in Radio / De g (8.2 (16.2) (17.4) (15.1) (16.1)
. partment
TV Statlorjs in Media
%éﬁ&%ﬁé% Organizations
HrEE RS
News Agencies WS A3 1 4 13 1 19
HrRL L BR{%, Ti5H (3.0) (5.3) (7.0) (5.0) (6.1)
Digital / New Media - 44 85 5 134
s, WA Q] (16.6) (12.1) (21) (10.2)
a 46 218 891 234 1389
SIS 4ty (3.2) 8.3) (9.5) 9.2) @.7)
Advertising and Public Relations Sector (BB \FLEH{43E)
Public Relations Services Suppliers 13 40 229 1 283
AR AR HEERS (3.6) (6.2) (18.1) (1.7 (12.2)
Advertising Companies, Agencies 53 124 575 248 1000
and Other Advertising Services (4.2) (3.8) (8.3) (8.7) (6.9
SR
Corporate Communications / 53 90 123 8 274
PR / Advertising / Marketing (4.6) (6.7) (4.3) (9.6) (5.1)
Department in Companies /
Institutions
ASIE ) 2 i kive S H 1V
ARG S TS
2 119 254 927 257 1557
SUlBEL i (4.2) (4.8) (8.4) (8.6) (7.0)
o 165 472 1818 491 2946
z =
Total &2t (3.9) 6.0) 8.9) 8.9) 7.7)

* As a percentage of total number of MC posts by sector by branch by job level.

(EEE AN R S LA (P

Figures may not add up to their totals due to rounding.

Note:

it PETARA G - SIEBT AR A A -
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Table 6

Appendix 6
ff5% 6

Percentage of Companies which Required Employees to have

Skills / Knowledge (by Degree in Demand) to Perform

%<6

the Social Media Functions

REARERE (R R R A THERE, X%
DS TR TAFI A TS E R (FRERER)

. . Degree in Demand Rank in
Skills / Knowledge Requ!red SEHH L Most in
to Perform Social Media - - _ - Demand
Functions Least in Not in Somewhat in Most in oy
BT RSB T Demand Demand Demand Demand ﬁgF %fg
e DIt IR NGES AREE | kEwE | REREF
(%)* (%)* (%)* (%)* Bl
Journalism Sector &)
W
Social Networking Platform 1.0 33.2 50.7 15.1 1
(e.g. Facebook, Twitter)
R4 e
Web Searching 2.4 39.5 45.6 12.4 2
4 Hig=
Apps Development 115 58.8 17.8 12.0 3
JEEBE S
Web Security 7.8 45.1 31.2 11.2 4
e
Sharing Platform 1.0 39.8 49.0 10.2 5
(e.g. YouTube)
DTEEE
Web Monitoring and 13.7 51.0 26.1 9.3 6
Surveillance
AR B R B
Curation 49 36.1 45.1 9.3 6
R
Microblogging 1.2 41.0 48.5 9.3 6
Web Analytics 11.2 46.6 33.9 8.3 9
AL AT
Search Engine Optimisation 10.7 50.2 32.9 6.1 10
=S 2 E(E
Cloud Computing 134 56.3 26.1 4.1 11
QR Code 10.5 48.8 38.5 2.2 12
QR T
Others (Operation of the Media - - 0.2 - 13
Outdoor Terminal)
At CERUR(EE 2 oM )
Advertising and Public Relations Sector
[ BN SRR
Web Searching 145 47.5 32.4 5.6 1
4 Lig=
Social Networking Platform 4.7 48.9 41.1 5.3 2
(e.g. Facebook, Twitter)
R4S e
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. . Degree in Demand Rank in
Skills / Knowledge Required SR RE Most in
to Perform Social Media - - _ - Demand
Functions Least in Not in Somewhat in Most in oy
BT RS I B T Demand Demand Demand Demand ﬁjF %fg
BRI AE /A Tl AT = e LR | umE | EEEF
(%)* (%)* (%)* (%)* Bl
Apps Development 24.6 61.4 9.3 4.7 3
JE AR B3
Sharing Platform 15.6 45.6 34.3 45 4
(e.g. YouTube)
TEVE
Web Analytics 24.1 57.8 13.8 4.2 5
AL AT
Search Engine Optimisation 23.1 59.8 13.5 3.6 6
=S b
Web Security 21.3 55.3 19.6 3.3 7
S
Microblogging 15.9 52.3 28.5 3.3 7
s
Curation 18.4 475 30.8 2.8 9
i
Web Monitoring and 25.0 61.0 11.8 2.2 10
Surveillance
SRR R B
QR Code 22.3 54.8 20.8 2.1 11
QR T
Cloud Computing 20.8 65.2 12.2 1.9 12
EliiEE
Others (Web Development) - - - 0.1 13
HoAthr (4R

As a percentage of number of responding cases by sector.
* o EEEAEE R (TEED) -
Note: (1) The journalism sector includes advertising sales / PR / marketing department in media organizations.

i (1) TSRO ERRE RS AR R TS -
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Table 7.1

Appendix 7
Btk 7

Percentage of Companies Having Chosen the Effective Methods for Retaining

their Existing MC Employees by Sector by Employment Size of Company
(Respondents may choose up to three options)

NEHREAR G ERERESEREFRUTANE IR
(FEATR R AFRIEE D)
(HBEERZ EE=IR)

=71

Employment
Size of
Company
N

Effective Methods
BTk

(%)*

(%)*

10-19
(%)*

20-49
(%0)*

50-99
(%0)*

100 &
Over”
(%)*

300-499
(%0)*

500 &
Over
(%)*

Overall
g
(%)*

Journalism Sector )

HEE

Salary Increment
I

35.3

13.3

13.3 12.8 5.0

9.5

89.0

Shortening Working
Hours

4R AR ]

10.8

5.5

5.3 5.0 0.8

0.3

275

More Paid Leave

HEARIRE

7.0

0.8

2.3 2.0 0.8

0.3

13.0

Providing Job Rotation

TERLI R

0.3

05

0.8

2.0

Internal Promotion/
Career Development

WESETTFEERE

2.3

2.3

3.8 3.3 3.0

7.0

215

Enhancing Job
Satisfaction

eI TIEREE

10.8

2.8

45 4.3 1.0

2.3

255

Increasing Job Autonomy

I TAEE A

6.3

1.3

1.3 2.8 0.3

15

13.3

Providing/Supporting
Manpower Training and
Development in Skills
fefft BB
s

0.5

0.5

2.3

4.0

More Communications
and Enhancing the Sense
of Belonging with
Existing Staff

Do ELER i (e 2%
e Al

13

2.8

2.3 - 0.8

15

8.5

Positive Image on
Company Profile/Culture

AT IE IR
iz IS

0.5

05 - 0.5

0.5

2.0

Others (Government
policy emphasizes on
mass communication
industry)

Bt ( BURBORE AR
HiER)

1.8

1.8
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Employment
Size of
Company
NP TY

Effective Methods
BRI E

1-4
(%)*

5-9
(%)*

10-19
(%0)*

20-49
(%)*

50-99
(%)*

100 &
Over”
(%)*

300-499
(%)*

500 &
Over
(%)*

Overall
e
(%)*

Advertising and Public Relations Sector
AN

Salary Increment
B

56.8

11.5

4.7

24

0.6

0.2

2.7

59

84.9

Shortening Working
Hours

4 AERF

18.4

24

1.6

0.7

0.1

0.1

11

11

255

More Paid Leave

AR R

10.6

11

0.2

0.1

0.1

0.4

15

141

Providing Job Rotation

St i

0.6

0.2

0.5

1.3

Internal Promotion/
Career Development

REIEPIE s

3.0

2.8

1.0

0.7

0.2

0.6

3.3

11.7

Enhancing Job
Satisfaction

eI LAFmEE

7.4

15

1.2

0.4

0.2

0.1

0.9

13

13.1

Increasing Job Autonomy

W TAEE £4E

21.7

11

15

0.4

0.2

0.6

25.6

Providing/Supporting
Manpower Training and
Development in Skills
fetlt " EBHRE R
B

0.9

0.1

1.3

2.6

More Communications
and Enhancing the Sense
of Belonging with
Existing Staff

Do ELER e 2%
B e LA B B R

10.9

1.0

0.4

0.4

0.3

1.0

14.2

Positive Image on
Company Profile/Culture
L IE I
w5 34k

1.9

0.3

0.7

3.1

Others (Discussion on
Remuneration Package)

ot (GIamrBieraE)

0.1

0.1

* % H R

245

For advertising and PR sector, the employment size of company is 100-299 instead.
TERE S BN ILRAGE - AFEFIEEDL (100-299) A#(57 -
As a percentage of number of responding cases by sector.

HHEE A TR (FTEE17) -
Note: (1) The journalism sector includes advertising sales / PR / marketing department in media organizations.

i (1) RS EAAERREANES AR R TS -
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Appendix 8

ffifs% 8
Percentage of Companies Having Specified the Degree of
Importance in respect of the Accomplishment Training for their
Young MC Employees by Sector
ANEREFROR SR B E RS T AR R E RSN E R
D fl
egre%oggpj);rtance Rank in
Accomplishment Training for B i Highly
the Young MC Employees II\IOt at All ni ?omewhat | Highly Important
FEA TR RN EE mportant nimportant mportant Eportant =iy
ETENEEC NEEH HEEE EEERE | e R
(%)* (%)* (%)* (%)*
Journalism Sector @
P
pibiias : 19 33.0 65.1 1
I?%"/El\\’}l,grk - 1.9 335 64.6 2
Protection of Company's
Tangible and Intangible Assets
(or Intellectual Property Right) - 14 46.4 52.2 3
RENFEAY KL EE
(BCHIEEENE )
%’&?}fg'o” on Work . 29 474 49.8 4
%‘Egtua"w i 7.7 435 48.8 5
Interpersonal Communication
Skills - 1.9 54.1 44.0 6
Nt
Protection of Privacy
e 1 - 1.9 54.5 43.5
{Ii[iff ﬁi:l Management !
it . 43 52.2 435
;;2;2'0” - 2.9 46.9 42.1 9
?j%g of Loyalty - 6.7 46.9 38.3 10
ANy
?;%’ette ; 8.1 55.5 36.4 11
=2
;g;antlwty - 2.4 54.5 34.9 12
%}g&;};ﬁ%@gm'o” Literacy . 38 55.5 325 13
Others®
PPt : : : 05 14
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Degree of Importance

Rank in
g ;
Accomplishment Training for HEEE i Highly
the Young MC Employees Not at All Somewhat Highly Important

A R (R B S Important | Unimportant Important Important PR
¥ - BAEE | AEE | AREE | SNEE | mumegs)

(%0)* (%0)* (%0)* (%)*

Advertising and Public Relations Sector
FRE AR

Working Attitude

TERERE - 0.4 40.2 59.5 1

Creativity

s - 4.7 40.0 53.6 2

Team Work

HERE1E - 0.4 47.2 52.4 3

Passion

B - 4.5 46.7 47.0 4

Punctuality

SRR - 4.8 48.4 46.8 5

Protection of Company's
Tangible and Intangible Assets
(or Intellectual Property Right) - 4.4 51.6 44.0 6
TRENFIAY R & E
(ECHIERE )

Interpersonal Communication
Skills - 1.0 55.5 43.5 7
IR

Protection of Privacy

TRIEFLFE - 6.4 52.6 41.0 8

Concentration on Work

N - 4, 4, 40.7
B0 TR 5 54.8 0 9

Emotional Management

IE4EE - 2.0 65.6 324 10

Degree of Loyalty

s p e - 4.5 63.1 30.7 11

Etiquette

Etiqu 0.9 2.0 67.8 203 12
5%

Media and Information Literacy

i e e 0.1 7.0 68.3 22.9 13

@)
%t?é{% : : 02 05 14

* As a percentage of number of responding cases by sector.
HHEEAE R (A TEE17) -
Notes: (1) The journalism sector includes advertising sales / PR / marketing department in media organizations.
W R OIS AR RS ARG TS -
(2) Others Accomplishment Training Reported:
Aty EREIHE
(a) Social responsibility
HEEE
(b) English proficiency and ability
HEK VR AET]
(c) To deal with foreign executives (American etc.)
JEMIMETEA R (HEIARHA)
(d) Proficiency in both Chinese and Japanese
Fe i HaE
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Appendix 9

fif g% 9
Table 9.1 Preferred Educational Level of MC Employees in Newspapers
by Job Level by Job Code / Title
#9.1 WK A R EREEEAENAFEE
(HEEREFR s 4wt B S )
Associate | Diploma/ . .
Degree / Higher Mﬁtrlcullztlon/
Master Higher | Certificate/ | —°N9 ong
Job D Bachelor | pinioma or | Certificate | DiPlomaof
Code Job Title * °9ree o\ Degree i i Secondary | Secondary 5 Below Unspecified
- o Above Ps Equivalent |or Equivalent Educati Secondary 5 o
ol L g 2f | @t | ososs | SRR | T Py | KA
L = Bl " . 2 0 = THA=
A sl | P i e ma s | T
SOBS | s o
MANAGERIAL LEVEL
& 5 4R
101 |Editor-in-Chief; The Editor
s ‘ % ] ] i ] ] !
102 |Deputy Editor;
Deputy Editor-in-Chief 3 90 - - 1 - - 23
EIHa4RTE
103 |[News Director ) 9 ) ) ) ) ) 9
g
Sub-Total /A& 7 138 - - 3 - - 32
SUPERVISORY LEVEL
FEX
201 [Managing Editor
P Ry - 122 1 - 10 - - 11
202 [News / Assignment Editor
W REAE ] 219 2 ] ] ] ] 8
203 |International News Editor ) 28 ) ) ) ) ) )
BUFER e 2
204 [China / National News Editor ) 3 2 ) _ ) _ 16
PR R EAE
205 |Assignment Editor
(Photography) - 5 15 8 - - - -
s BT
206 |Editorial / Leader Writer
T - 43 - - 2 8 - 6
Sub-Total /AzF - 420 20 8 12 8 - 41
EDITORIAL/PRODUCTION LEVEL
EERBEANBR
301 |Senior Layout Editor;
Layout Editor
EE (B IRE4RE : ] 415 4 45 ° 2 ] 2
TR A 4fmiEE
302 |Sub-editor / Copy Editor
SOt 478 10 34 2 6
303 |Senior Reporter; Reporter
sy . . - 132 262 2 - - 2
WE (B 1F 5 Sl ® ’
304 |Senior Press Photographer;
Press Photographer ) ) o 3 )
HE (Ef) WP ] 4 4 ! ! ] !
WsgalE
305 |Senior Translator; Translator
A (=) BEE - 47 14 - 10 - - 18
TER
306 |Online Editor
HEs iR ] %0 ’ ] ’ ] ] 16
307 |Senior Designer
WE () HinHa ] 8 ] 12 13 ] ] 8
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Associate | Diploma/ . .
Degree / Higher MHatrlcu:?tlon /
Master Higher Certificate / anlg on%
Job . Degree or Bachelor Diplomaor | Certificate Iploma o Below .
Code Job Title * Ab Degree | gquivalent Equivalent Secondary | Secondary 5 Unspecified
N T ove e quivalent |or equivalen Education Secondary 5 .
W L mrmi| oL | st | oo | ol PE gy | FARY
i st | P s | maes s | oo
- E o AT
e i iaipleg S
[ESEEEE | AR
EDITORIAL / PRODUCTION LEVEL (Continued)
SR /BEANEBS ()
308 |Graphic Artist
RS 2 1 2
309 |Senior Producer; Producer
R | B ' ] ' ] ' ' ' !
Sub-Total /A& - 2 304 386 453 124 7 - 158
SUPPORTING / TECHNICAL LEVEL
Wl WM ABRR
401 |Designer
it E ] 18 ! 215 ) > ) 13
402 Tyggsmetter ) ) ) 6 2 20 ) 8
HBFE
403 |Layout Artist
el B - 10 6 219 10 45 19 46
404 P/Lgpf;Reader ) 5 ) 78 ) 33 14 8
)=
405 |Darkroom Person ) ) _ 23 _ ) ) )
BETIENE
406 |Librarian
Ll A8 - 3 2 50 - 6 - 20
407 |Researcher
LS ] 2 ! 2 ] ] ] 18
408 |Web Page Designer
EEREE 1 32 4 4
409 (Webmaster
OEd ; ; ; ! ; ! ; S
Sub-Total Az - 49 42 618 12 114 88 122
GRAND TOTAL %&=1 7 2911 448 1079 151 129 88 353
* Including jobs with different titles but with similar functions.
ELFERERE A [EE TSP AL -
Figures may not add up due to blow-up factors.

Note :

A

B RS R AR LR 22 -
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Table 9.2

Preferred Educational Level of MC Employees in Magazines
by Job Level by Job Code / Title

9.2 HEFERRBAREREEEANEFEE
(FEERE TR B 4Rk &Y )
Associat;e Dﬁilgr::;?/ Matriculation /
Degree ig Hong Kon
Job Master Bachelor Hi%her (éartl_f;_cate/ Dipl%ma 0%
Code Job Title * Degree or| “heree | Diplomaor | e oge | Secondary |Secondary 5| B! | Unspecified
- o Above . : or Equivalent : Y |secondary 5 pect
e Wk BBy B #Exqunvglent S deucatpn T Y KA
4k SbL L | L BRI g | AR
- EERCCRE S wEpE
[ S 2 R EE P
MANAGERIAL LEVEL
KK
101 |Editor-in-Chief; The Editor 4 111 3 - 7 1 - -
s
102 |Deputy Editor; - 80 - - - - - -
Deputy Editor-in-Chief
Bl 4A 4R
166 |Creative Group Head; - 8 - - - - - -
Creative Director
BIF4EE:
Sub-Total /AZF 4 199 3 - 7 1 - -
SUPERVISORY LEVEL
FEK
201 |Managing Editor 6 181 34 8 6 3 - 5
AR A
202 [News / Assignment Editor - 66 - 2 - - - -
HEERETBRE AR
203 |International News Editor - 3 - - - - - -
BRI L
204 |China / National News Editor - 1 - - - - - -
PR £
205 |Assignment Editor - 8 10 15 - - - -
(Photography)
W AT
206 |Editorial / Leader Writer - 91 1 2 21 9 - -
FE
264 |Production Manager - - - - 2 - - -
SR
Sub-Total Z)hsF 6 350 45 27 29 12 - 5
EDITORIAL/PRODUCTION LEVEL
W BEANRBR
301 |Senior Layout Editor; - 222 10 64 17 3 - 12
Layout Editor
&k (=) hREGRE
b A 4
302 |Sub-editor / Copy Editor - 278 18 17 4 20 - -
ShdmEE
303 |Senior Reporter; Reporter - 446 38 45 27 14 - 10
B (S8 5F s iiFE
304 |Senior Press Photographer; - 106 93 109 18 4 - -
Press Photographer
FE (=) wWgals
W al e
305 |[Senior Translator; Translator - 33 - 5 - - - -
B (S5 BREE
ER
306 |Online Editor - 30 1 6 9 2 - -
LB 4RTE
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gssociat;e Dﬁilgr:r: ! Mgtriculliition /
Job Master Bachelor :i%ﬁ:r Certl_flg:ate/ D?[:]I%mg T)%
. Degree or : Certificate Below -
Code Job Title * Above D?gree Diplomaor | Equivalent Secondary  |Secondary 5 Secondary 5 Unspecified
7% Tk Fm BBy 24 | Equivalent S deucatpn hE Y KA
- | B [MEERL g | RRER
%«&KE& S FERE
[F] SR ER R EE &
EDITORIAL/ PRODUCTION LEVEL (Continued)
GHEik WEABS ()
307 |Senior Designer - 11 26 94 11 - - -
Bk (8 FHiisat &
308 |Graphic Artist - 7 24 76 4 - - -
IEfREUER
309 |Senior Producer; Producer - 2 - 16 3 - - -
AR R
364 |Copywriter - 7 18 - - - - -
B E
368 |Production Assistant - - - - - 6 - -
BUIE
Sub-Total Z)hsF - 1142 228 432 93 49 - 22
SUPPORTING / TECHNICAL LEVEL
BB MW ARK
401 |Designer - 28 49 184 13 13 - 10
Eifraeat B
402 |Typesetter - - - - 4 2 - -
HFE
403 |Layout Artist - 15 24 13 13 6 - -
PEl 2
404 |Proof-Reader - 3 15 27 3 12 - -
S
405 |Darkroom Person - - - 3 - - - -
BETIEANE
406 |Librarian - 10 3 - - 2 - -
BREAA
407 |Researcher - - 10 - 6 2 - -
BREEA
408 |Web Page Designer - 29 4 17 7 - - -
HHEBER
409 (Webmaster - 5 9 5 - - - -
e
410 |Digital Designer - 10 - 6 - - - -
L e =
Sub-Total zAzF - 100 114 255 46 37 = 10
GRAND TOTAL #&&1 10 1791 390 714 175 99 - 37
* Including jobs with different titles but with similar functions.
FIFERIEAR [EE LR PR RRAL -
Note : Figures may not add up due to blow-up factors.

.
.

By NS e B ] RE A S 2

252




Table 9.3

Preferred Educational Level of MC Employees in
News Department in Radio and Television Stations
by Job Level by Job Code / Title

%93 BENEROHETAREREEEANBEEER
(HERREF A B 4Rt rE Sy )
Associate | Diploma / . .
Degree / Higher M:trlcu:gtlon/
Master Higher Certificate / D('mlg on%

Job . Degree or Bachelor Diploma or |Certificate or Ipioma o Below .
Code Job Title * Degree ; ; Secondary  [Secondary 5 Unspecified
o e Above £ |- E(luwalent Equivalent Education Secondary 5 o,
z‘ﬂ; ek g BBy ; > B2+ ES CELTRRL H hHMTF RAHH
4 ol | P | meies s |

SUBE S E /IZ%+
[ESEERRE | [FISERE -
MANAGERIAL LEVEL
& 5 4R
111 |Vice President; Senior Vice 3 50 - 1 - - - -
President; Executive Director
BIAEEL . SRS T HESE
112 |Controller; Deputy Controller; 3 26 - 1 - - - 8
Assistant Controller;
News Manager
HEES  EIGEES  BIBERARES S
A
Sub-Total /57 6 76 - 2 - - - 8
SUPERVISORY LEVEL
FEX
211 |Executive News / Assignment / - 25 - - - - - 3
Planning Editor
HapRs RE AT
212 |Deputy / Assistant News, - 24 - - - - - 122
Assignment or Planning Editor
BIIERE REEE
213 |Managing Editor - 13 1 - - - - 15
YmdE T E
214 |Deputy / Assistant Managing - 23 - - - - - 1
Editor
ElI4miE £ 1E
215 |Executive Producer - 45 4 - - - - 4
TR BUEE(E
Sub-Total Z/5F - 130 5 - - - - 145
EDITORIAL / PRODUCTION LEVEL
R BEARR
304 |Senior Press Photographer; Press - - - - 2 - - -
Photographer
‘o (mdh) mas
RalE
306 [Online Editor - 5 - - - - - -
ML YR
307 (Senior Designer - 6 - - - - - -
HR (B FEirsat &

311 |Senior Sub-editor; Sub-editor - 102 - - - - - 176

312 |News Anchor / Announcer - 82 - - - - - 27
WHETRE WA

313 |News Translator - 22 - - - - - 8
WS

314 |Senior Reporter; Reporter - 328 - - - - - 74

mARELE  BLE

315 [Cameraman - 5 2 103 3 109 - 63

B kR AT
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A

Alsssgrce::tle Dﬁilgr?;?/ Matriculation /
Master Higher Certificate / ang Kong
Job ) Degree or Bachelor Diploma or | Certificate or Diploma of Below .
Code Job Title * Above Degree Equivalent | Equivalent Second_ary Secondary 5 Secondary 5 Unspecified
- 5o =1 o s ducation y E
ng?tr H&fﬁ Ei'&j’ﬁ[ ?—j: E”’%‘i’i{: Kil%ﬂ/ E " N EF‘E N *ﬁ:ﬁ%
ot LB | | JEE KELFER,/ PEUT
‘i s b | PO s | mesen | T
s | mEm | e
A | mmE | OO
EDITORIAL/PRODUCTION LEVEL (Continued)
wR/BEMEANBR (&)
316 |Executive Producer; - 77 1 21 151 20 - 32
Senior Producer; Producer
B SRS RS
317 |Online Editor - 14 3 - 1 2 - 1
U4k dr
363 |Graphic Artist - 2 - - - - - -
IEREER
Sub-Total Z/5F - 643 6 124 157 131 - 381
SUPPORTING / TECHNICAL LEVEL
B B ABRR
401 |Designer - - - - 21 - - -
FElrsat &
406 |Librarian - - - - 18 - - -
L EONC
410 |Digital Designer - - - 40 - - - -
Bt 2
411 |Director / Production Assistant / - 11 102 105 227 42 - 29
Video Editor / Engineer &
Technician
SRR R R Bl
TAE B lr A&
412 |Web Page Designer - - 2 43 7 - - -
HHEUES
413 |Webmaster - - 1 3 4 2 - -
HE
Sub-Total /s - 11 105 191 277 44 - 29
GRAND TOTAL %=t 6 860 116 317 434 175 - 563
* Including jobs with different titles but with similar functions.
B BREA EHE TR ORI -
Figures may not add up due to blow-up factors.

Note :

B R TR P AT RE A Ll R = -
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Table 9.4

by Job Level by Job Code / Title

Preferred Educational Level of MC Employees in News Agencies

9.4 HEERE AR SR EEEAENEEEE
(FERREFR s 4Rt &5y )
Associate Dll_lpilgc}?;? / Matriculation /
Degree / e Hong Kong
Job DMaster Bachelor Higher gert'lflcate / Diploma of
. egree or - ertificate or Below .
Code Job Title * Above Degree | Diploma or Equivalent Secondary |Secondary 5 s dary 5 Unspecified
k7% WG o B Equivalent S Education hE econcary o\ rsomg
e R I - T O e A PN 1 % PEMUT
A SN I s = A et
. mCOReR | LA | Eh
T e B
[E] LR e X
MANAGERIAL LEVEL
101 |Editor-in-Chief; The Editor - 7 - - - - - -
GEErTies
102 (Deputy Editor; - 8 - - - - - R
Deputy Editor-in-Chief
IR
103 [News Director - 1 - - - - - -
HrHAEEE
141 |General Manager / Director / - - - - - - - 1
Head of Corporate
Communications, Public
Relations and Public Affairs
FEEER - ARG
NI SR T
Sub-Total /)h3F - 16 - - - = = 1
SUPERVISORY LEVEL
FER
201 |Managing Editor - 15 - - - - - R
YRiETAE
202 |News / Assignment Editor - 18 - 2 - - - -
HEERET BRI A
205 |Assignment Editor (Photography) - 6 - - - - - f
s EAT
Sub-Total zhz7F - 39 - 2 - - - =

EDITORIAL / PRODUCTION LEVEL

e BEARK

301

Senior Layout Editor;
Layout Editor

EoE (=8 R4
I THI 4fmiEE

10

302

Sub-editor / Copy Editor
S e

24

303

Senior Reporter; Reporter

A (EE) B s

HiR

65

304

Senior Press Photographer;
Press Photographer
Bk (=8 sl

et

24

305

Senior Translator; Translator

EF () B BEA

HiR

18

306

Online Editor
G

307

Senior Designer
Bk () FHirsat &

309

Senior Producer; Producer
e

Sub-Total /AZF

147

13
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AlSSSOCiatf Dll-lpilg;)t?;? / MHatricu:?tion /
egree = ong Kon
Job Master Bachelor Hi%her Cer!lflcate / DipI%ma 0%
) Degree or . Certificate or Below .
Code Job Title * Above Degree D|p|pma or Equivalent Second_ary Secondary 5 Secondary 5 Unspecified
s iz LR Z4: | Equivalent e % Eolucatlpn hE N R
A sp e | P R e | I
- RS EEE it HHETE
[F) SR ER IR Iﬁ@;%;ﬁ X
SUPPORTING / TECHNICAL LEVEL
BB BB
401 |Designer - - - 1 - - - 2
Eifraeat &
402 [Typesetter - - - - - - - 2
¥ 8
403 |Layout Artist - - - - - - - 2
HERi 2
404 [Proof-Reader - - - 2 - - - 2
S
408 |Web Page Designer - 4 - - - 1 - 2
HHEES
409 |Webmaster - - - - - - - 2
GRS
Sub-Total /)h3F - 4 - & - 1 - 12
GRAND TOTAL &8zt = 206 2 6 13 1 - 13
* Including jobs with different titles but with similar functions.

EFERRE A [FEHE TAESUR YRR -
Note : Figures may not add up due to blow-up factors.

it BRESGE T R A R
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Table 9.5 Preferred Educational Level of MC Employees in Digital / New Media
by Job Level by Job Code / Title
%295 B, R AR EEEEEENEEERE
(P REF AR BB 4ok, TR &7 )
gssociat;e Dm';:gfl M:}tricull?tion/
egree A ong Kon
Job DMaster Bachelor Hi%her CCeanflcate/ DipI%ma 0%
] egree or : ertificate or Below N
Code Job Title * Above Degree Dlpl_oma or Equivalent Second_ary Secondary 5 Secondary 5 Unspecified
s i3 FE-LE 2| Exquwglent R Eciucatlpn B reld AR
ik b | Bt [RELEROLLls | KEER,
- AR EY Lﬁgi A
[ SRR e SR
MANAGERIAL LEVEL
&K E g
101 |Editor-in-Chief; The Editor - 11 - - - - R _
HELRE
103 |News Director 3 - - - - - - _
BriEIAEEE
166 |Creative Group Head,; - 1 - - - R R _
Creative Director
BIF4RE:
Sub-Total zhz7F 8 12 - - = . - -
SUPERVISORY LEVEL
FEK
201 [Managing Editor 13 4 - - - 1 R -
4RiETAE
202 [News / Assignment Editor - 18 - - - - - -
SR BRI
204 [China/ National News Editor - 8 - - - - R _
SRR A
206 |Editorial / Leader Writer - 21 - - - - R _
TE
Sub-Total //5F 13 51 - - s 1 - -
EDITORIAL / PRODUCTION LEVEL
W HWEANABR
301 |[Senior Layout Editor; - 9 - - - - R _
Layout Editor
EE (S8 R4
i A
302 |Sub-editor / Copy Editor - 9 - 1 - - - -
S AR
303 |Senior Reporter; Reporter - 53 2 - - - - -
HE (S8 5F s iiE
304 |Senior Press Photographer; - 4 2 - - - - R
Press Photographer
Ek (=) wmgals
e
305 |[Senior Translator; Translator - 3 - - - - R _
EE () A
TR
306 |Online Editor - 61 17 2 - 5 - -
HasE SRR
307 |[Senior Designer - 10 - 1 - - - _
HE (S5 Eilikst &
308 [Graphic Artist - 2 - 3 - - - -
IEfREER
309 |Senior Producer; Producer - 12 - 2 - - R _
iR BRd
368 [Production Assistant - - - 2 - R R _
BUPEEHIE
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ADssociat;e DlTilgr:T;? / Mﬁtricu:inion /
egree L ong Kon
Job DMaster Bachelor Hi%her é:e?;flcate/ Dipl%ma 0%
Code Job Title * 891€ O Degree | Diplomaor ruicete or Secondary | Secondary 5 Below Unspecified
X o Above S ; Equivalent ; Secondary 5 e
7% i LR Z4: | Equivalent TS deucatpn hE R DT R
i S| P (WL | KR
5 AgCCEs | VLA | ma
FISERE | e X
EDITORIAL/PRODUCTION LEVEL (Continued)
ERBEARS ()
370 [Photographer - - - 3 - - - -
[ EhhE AT
Sub-Total zhz7F - 163 21 14 - 5 - -
SUPPORTING / TECHNICAL LEVEL
HEY/BEmARR
401 |Designer - 8 - 5 - - - -
Eifragst A
407 |Researcher - 22 - - - - - -
ERELER
408 [Web Page Designer - 12 15 14 48 - - -
HHHER
409 (Webmaster - 13 5 7 46 - - -
1
410 |[Digital Designer - 37 - - - - - -
Bt A
Sub-Total /AFF = 92 20 26 94 - - -
GRAND TOTAL #&&t 16 318 41 40 94 6 - -
* Including jobs with different titles but with similar functions.
BIFEREE AR [EHE ARSI -
Note : Figures may not add up due to blow-up factors.

A
.

B NSt e B ] e LR =
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Table 9.6

Preferred Educational Level of MC Employees in
Public Relations Services Suppliers by Job Level by Job Code / Title

Z
%96 ISR (L IER A TR B B A RS
= > N
(FEEREF AR i 4R/ &) )
Associate Diploma / . .
Degree / Higher Mstrlcu:?tlon/
Master Higher Certificate / ong kong
Job Bachelor | i ifi Diploma of
. . Degree or D Iploma or Certificate Secondar Below .
nge Job T|£Ie Above egree | Equivalent |or Equivalent ary | Secondary 5 Secondary 5 Unspeﬁlfled
% TR | 2t | gt | o | Education GiEn | A
e BRI gy | GBE | SR kR I
S SR | | ER| SR |
SES |l iiing
[FEEARE | [FHEEE -
MANAGERIAL LEVEL
131 | Managing Director; 9 174 - - R R R 1
General Manager
AR gaa
132 | Director of Client Services; 10 158 - - - - - 1
Account Director
ESRli el
161 | Managing Director; General - 2 - - - - - -
Manager
K dasc
Sub-Total Z)hsF 19 334 - - - S = 2
SUPERVISORY LEVEL
EEXK
231 | Account Manager; Senior PR 6 464 14 28 11 1 - 34
Consultant; PR Consultant
BB S AR
AFARERS
232 | Chief Editor; Editor - 42 - - - - - R
HEARTE 5 Y
233 | Art Director - 12 2 3 - - - 7
FEMT4EE:
261 | Associate Account Director; - 2 - - - - - -
Account Manager
Bl P aEss o &
264 | Production Manager - 1 - - - - - R
S pag
267 | Media Planning Manager - 5 - - - - - R
AR E
271 | Marketing / Marketing Services / - 2 - - - - - -
Program Manager
i, Tk, TH H &
Sub-Total Z/hsF 6 528 16 31 11 1 - 41
EXECUTIONAL LEVEL
BT ABS
303 | Senior Reporter; Reporter - 15 - - - - - R
Ek (S8 5F s E
315 | Cameraman - - - - - 3 R -
BB BRI
331 | Account Executive; PR Specialist; - 551 2 106 17 19 - 14
PR Officer; Press Officer
BPRGEAE » ARG
BT
332 | Multimedia / IT Manager - 15 1 3 3 - - -
E4 SV GV ErE s
333 | Account Co-ordinator - 179 14 38 6 7 20 11
2 s B
334 | Translator - 11 3 5 - - - -
HER
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Associate Diploma / . .
Degree / Higher M:}trlcu:?tlon /
Master Higher | Certificate / ong rong
Job Bachelor | e Diploma of
. Degree or iplomaor | Certificate Below .
Code Job Title * Ab Degree | gquivalent Equivalent Secondary | Secondary 5 Unspecified
- o ove e gunfa ent |or Equivalen Education i Secondary 5 AR
i R gt At | OB | e PR ot
45k ok | P lemp e moces iy
SUBRE FE /X?ﬁ'\;
G52 | [F5ERAE -
EXECUTIONAL LEVEL (Continued)
BITARS ()
335 | Visualiser - 11 2 28 - - - -
Eflrfa g
336 | Graphic Artist - 26 2 11 3 3 - -
EfBEE
337 | Copywriter - 34 1 2 - - - 18
BRE
338 | Research Assistant - 14 - - - 6 - -
HisgaE A Bh
361 | Account Executive - 3 - - - - - -
HREEAE
363 | Graphic Artist - 1 - - - - - R
IEfEUES
367 | Traffic Co-ordinator - - - 1 - - - -
368 | Production Assistant - - - 1 - - - -
SRR
372 | Marketing Assistant / Executive - - - 6 - - - -
itz U s
Sub-Total //5F - 860 25 201 29 38 20 43
SUPPORTING / TECHNICAL LEVEL
BB B A B &
401 | Designer - - - 5 - - - -
FEiliEt B
411 | Director / Production Assistant / - - - - - - 12 -
Video Editor / Engineer &
Technician
g SUERNER SR R
TR REM AR
431 | Promoter - - - 1 5 - 34 -
i
461 | Designer - - - 2 - - - _
EfliEt &
Sub-Total /AZF - - - 8 5 - 46 -
GRAND TOTAL %8zt 25 1722 41 240 45 39 66 86
* Including jobs with different titles but with similar functions.

FFEREA [FME TR AR AL
Note : Figures may not add up due to blow-up factors.
i BFRESETIEE AR A SR A -
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Table 9.7

Marketing Department in Media Organizations
by Job Level by Job Code / Title

Preferred Educational Level of MC Employees in Advertising Sales/ PR /

% H (=]
%97 EEREANNES ALk THBAREREREANEEEE
= o 3
(R RE AR S R 4Rt Teia 57 )
Diploma / . .
Associate Higher Mﬁgrl]cu:ggr?n/
Job Master Degree / Higher| Certificate / | "9 "*0nd
Code N Degree or | Bachelor | Diplomaor | Certificate or Zéilc(])r:z::)f Below o
W% Jobﬁ%l"%e Above | Degree | Equivalent | Equivalent | = ducatior): Secggcj'gfy 5 Secondary 5 U%Sgg;;';]d
R BE B | 22 foEapy | BIER BT #jir%\/ JoERTER] AT :
E3 EHCURS | mdEEE S %J%EP s
[ S B R FEEE jzz%%%
MANAGERIAL LEVEL
KK
181 |Publisher; Managing Director; 11 155 5 - 1 - - 14
President
s EELKHE 48
182 [General Manager; Associate 12 93 - 2 - - - 5
Publisher; Deputy Managing
Director; Vice President; Chief
Operations Officer
Ml Bt R FIEESEACE
R4, 2R
183 |Advertising / Advertising Sales / 1 186 2 4 - 3 - 25
Account Director
e RSN E R PR
184 |[Circulation Sales / Circulation - 36 - 1 1 - - 3
Marketing Director
BT/ BN
185 [Marketing / Marketing Services / - 104 - - - - - 3
Program Director
i,/ TGRS THH 4
186 (Business Development Director 3 59 - - - - - 6
187 |Research Director - 5 - - - - - -
5 A
188 |[Public Relations Director 1 11 - - - - - -
AN FEBAAEES
189 |Art Director - 95 58 13 - - - 1
FElgaEEE
Sub-Total /AZ# 28 744 65 20 2 3] - 57
SUPERVISORY LEVEL
FEK
281 |Advertising / Advertising Sales / - 551 79 26 5 10 - 29
Account Manager
R RS E R P
282 |Circulation Sales / Circulation - 99 20 10 7 - - 2
Marketing Manager
BT PHEK
283 |Marketing / Marketing Services / - 216 11 15 4 5 - 13
Program Manager
i35, Gk, T H 4
284 |Research Manager - 14 3 - - - - -
i35 A 4
285 |Traffic / Advertising - 43 4 16 1 - - 2
Administration Manager
[Ty Sedmyres:
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Diploma / . .
Associate Higher Mﬁgrl]cullggr?n /
Job Master Degree / Higher| Certificate / Dipl%ma 0%
Code ) Degree or | Bachelor | Diplomaor |Certificate or Below .
h - Second
i J"%ﬂe * Above | Degree | Equivalent | Equivalent E%‘L‘lr;t?(: %’ Sect;gdﬂary 5 Secondary 5 U;r;pgeéc’l‘fagd
pree H LR | sy | BIEERM| SORS | g PR it
E4YN ERCUBE | EEEE S ﬁ/%qj e
s | s iy
BE =
SUPERVISORY LEVEL (Continued)
EEH (&)
286 |Public Relations Manager - 35 2 - - - - 5
SRR RAEE]
287 |Sales Training / Support Manager - 14 1 2 - - - -
P EERIaR, SR A
Sub-Total /h5F - 972 120 69 17 15 - 51
EXECUTIONAL LEVEL
BT ABRHK
381 |Advertising Sales Assistant / - 616 103 146 67 116 - 12
Executive; Account Executive
BEEHERE T
BEFETHE
382 |Marketing Assistant / Executive - 243 46 33 37 10 2 29
miSEnE EAE
383 |Research Assistant / Executive - 26 6 35 3 - - -
MR B F A
384 |Traffic Co-ordinator; Advertising - 131 28 19 21 163 - 10
Administration Assistant
4GB 5 BES TR
385 |Public Relations Assistant / - 52 14 5 11 20 - 10
Executive
ANFERIRBIEE S F A
Sub-Total /AZ# - 1068 197 238 139 309 2 61
SUPPORTING / TECHNICAL LEVEL
Y SWARR
481 |Promoter - - - - - 2 - 22
S
Sub-Total /HF7F - - - - - 2 - 22
GRAND TOTAL %&=1 28 2784 382 327 158 329 2 191
* Including jobs with different titles but with similar functions.
BFERIEAEE TR CATERRAL -
Note : Figures may not add up due to blow-up factors.

A

B NSt e B ] RE A L =
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Table 9.8 Preferred Educational Level of MC Employees in
Advertising Companies, Agencies and other Advertising Services
by Job Level by Job Code / Title
%938 EEFREAREREEEAENAFIER
Yo o, v4
(HEEREFR iR 4wt IS )
Associate Diploma/ . .
Degree / Higher Mstrlcu:?tlon/
Job Master Higher Certificate / D('mlg ong
Code _ Degree or | B2°M€lOT | piplomaor | Certificate Slp on;ao Below .
Wi JO%%'E',E Above D;Sf Equivalent |or Equivalent| 22*207 Se"%’j‘dﬂaw % | secondary 5 U;gpgﬁ'\';ﬁd
4k R BEB | g0 | PEE | OB/ | Gl PR ot
Splk | T | R | EEE S|
SEs | EEw g
EEERE | [FEHERE -
MANAGERIAL LEVEL
146 [Marketing / Product / Brand - 6 - - - - - -
Manager
itV Ty =
161 [Managing Director; General 16 340 6 67 6 12 - 5
Manager
R g
162 |Director of Client Services / 4 48 - 2 - - - 31
Account Servicing
F PR A
163 |Group Account Director; 5 240 - - - - - 14
Account Director
B
164 |Director of Strategic Planning - 15 - - - - - -
R SR A
165 |Executive Creative Director - 61 - - - - - 4
BITRNEAEEL
166 |Creative Group Head,; 1 250 1 39 - - - 14
Creative Director
EINEACES
168 [Head of TV Production - 22 1 - - - - 5
EREEHFETLE
169 [Media Planning Director - 42 - - - - - -
PSR E SR
170 [(Media Buying Director - 6 - - - - - -
AR RE
171 (Media Group Head; Group 1 32 - - - - - 1
Director; Associate Director
BAMHTAE - B
RI4EE:
Sub-Total //\5# 27 1062 8 108 6 12 - 74
SUPERVISORY LEVEL
FEX
243 |Assistant Manager / Executive - 6 - - - - - -
for Marketing, Product
Development and Brand
Management
T35 ~ B hnbi 3% e bnha it e
BhFECH T AT
261 |Associate Account Director; - 832 91 300 16 120 - 54
Account Manager
Bl P R P
262 |Art Director - 158 103 767 13 50 - 74
eSS
263 Stugio Manager - 18 17 1 1 - - 2
IEfR SRR
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Associate Diploma / . .
Degree / Higher Mfitrlcullgtlon /
Job Master Higher | Certificate/ | oN9 ong
Bachelor ; e Diploma of
Code _— Degree or b Diplomaor | Certificate Secondar Below .
k75 Job T'ﬂe Above ;griee Equivalent |or Equivalent| ducatior): Secondary 5 Secondary 5 Unspeﬁl\ged
gk i eeme | AL | mmE | soms | SRR | T Cagpy | A
®pLE | T By i | maeEE S ﬁ%ﬁﬁ
[ESEEEE | [FSREE -
SUPERVISORY LEVEL (Continued)
EEL (&)
264 |Production Manager - 48 10 63 2 - - 61
LB
265 Traffic Marlager - 24 2 2 2 - - 28
SRR AL
266 |TV Producer - 55 - 8 2 - - 26
R
267 |Media Planning Manager - 55 6 2 - 25 - 3
BT R
268 |Media Buying Manager - 27 - - 16 - - 2
B PRI
269 |Research Manager; Research - 14 3 - - - - 13
Planner
T E A RIS SRE A
270 [Senior PR Consultant; PR - 12 1 - - 26 - -
Consultant
AR AR 5 A BERR
271 |Marketing / Marketing Services / - 73 1 9 28 1 - 13
Program Manager
s ik, TH H &
Sub-Total /A2 - 1322 234 1152 80 222 - 276
EXECUTIONALLEVEL
BITARSR
315 |Cameraman - - - - - 1 - -
ek Z:]
332 |Multimedia / IT Manager - 2 - - - - - -
EZLS -V cVEE S
343 |Officer / Assistant for Marketing, - 12 - - - - - -
Product Development and Brand
Management
ity ~ A imbH 3 R
e EAE B
361 |Account Executive - 783 66 1026 224 119 - 177
FEREEE
362 |Visualiser - 64 146 55 - - - 4
HiEsas s
363 |Graphic Artist - 169 79 1170 137 775 12 105
EfEHER
364 |Copywriter - 52 6 104 15 - - 55
B2
365 |Media Planner; Media Executive - 89 6 16 156 12 - 2
B ERBIE 5 BN EE
366 |Media Buyer - 72 - - 48 2 - 30
B ERIER
367 |Traffic Co-ordinator - 94 3 16 44 99 - 3
TARAEE
368 |Production Assistant - 30 2 12 132 101 - 38
SUEEhH
369 |Research Assistant - 44 - 20 - - - -
TS E R
370 |Photographer - - - 46 105 13 3 -
[ EhE AT
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Associate Diploma / . .
Degree / Higher Mﬁtrlcullgtlon /
Job Master Higher Certificate / ong Kong
Bachelor | - Diploma of
Code _— Degree or b Diplomaor | Certificate Secondar Below .
W% JokJH%:%I:%t/Ie Above ;griee Equivalent |or Equivalent| ducatior): Secgfrjldﬂary 5 Secondary 5 U%Wgﬁ'ggd
n i s 5 == & . B
4 THER | R+ Y.V 5 gy L
o sl | P s m | maess s | 00 PR
SEd | wmmw | CoLT
A | EwwE | OO0
EXECUTIONALLEVEL (Continued)
BITABSE (&)
371 |Online Editor - 4 - 84 - - - -
s AR
372 |Marketing Assistant / Executive - 122 - 34 - 2 - 7
misEhE EA4F
Sub-Total Z/5F - 1537 308 2583 861 1124 15 421
SUPPORTING / TECHNICAL LEVEL
BB EMTAB&
461 |Designer - 104 196 1414 86 151 37 7
FEiEEt B
462 |Digital Designer 1 137 112 147 - 31 - 4
WSR2
463 |Webmaster - - 65 84 - - - 9
HE
464 |Technician - 23 42 7 16 56 - -
Rt &
465 |Promoter - 13 - - - 40 - -
HeE 2
Sub-Total Z/&F 1 277 415 1652 102 278 37 20
GRAND TOTAL &zt 28 4198 965 5495 1049 1636 52 791
* Including jobs with different titles but with similar functions.
FIFERBIEA [EE LR DR RRAL -
Note : Figures may not add up due to blow-up factors.

.

By NS e B ] e S 2
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Table 9.9

PR / Advertising / Marketing Department in Companies / Institutions
by Job Level by Job Code / Title

F99  AFEEMEAMRENR NGBS TR EEEREANEEEE
(FERRE TR R s Smat TR 0 )

Preferred Educational Level of MC Employees in Corporate Communications /

Job
Code
ks

Job Title *
TR

Master
Degree or
Above
E 21
EdYN

Bachelor
Degree
2
(i

Associate
Degree /
Higher
Diploma or
Equivalent
i —n
B =
SO
RIS

Diploma /
Higher
Certificate /
Certificate or
Equivalent
KBS
EREEE
L

EEL T

Matriculation /
Hong Kong
Diploma of
Secondary

Education
RETERL
HERE
S

Secondary 5
Si¥i

Below
Secondary 5
AL

Unspecified
KA

MANAGERIAL LEVEL

101

Editor-in-Chief; The Editor
HAdmEE

141

General Manager / Director / Head
of Corporate Communications,
Public Relations and Public Affairs
TRIEEER - AFERIR R AR ST
IS g L X -

24

173

19

142

General Manager / Director /

Head of Advertising and Marketing
Communications

[ B T AR/

HasE EE

56

143

General Manager / Director / Head
of Marketing, Product Development
and Brand Management

%5 ~ JE GBS K b
HHH s ST

80

14

144

Corporate Communications / Public
Relations / Public Affairs Manager
TRIEEEN A IR A SRS
&

292

27

145

Advertising / Marketing
Communications Manager

i A

90

146

Marketing / Product / Brand
Manager
%5,/ bn /SR

181

47

147

Community Relations Manager
TR (AL

37

148

Market Research Manager
e a4k

19

149

Publication Manager
HiRR &L

15

150

Internal Communications Manager

P B ERR AR

189

Art Director
FE e

Sub-Total /h5F

34

951

18

125

S

[

PERVISORY LEVEL

201

Managing Editor
Yl T 1

EES

204

China / National News Editor
R AT

206

Editorial / Leader Writer
T
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Job
Code
TR
4ok

Job Title *
i

Master
Degree or
Above
T =114
EYN

Bachelor
Degree
2+
iz

Associate
Degree /
Higher
Diploma or
Equivalent
BllE
B/ =k
BE
iR i

Diploma /
Higher
Certificate /
Certificate or
Equivalent
&S
maEEE
[FlspE

Matriculation /
Hong Kong
Diploma of
Secondary
Education

KREEFHRL
FERE
P

Secondary 5
B

Below
Secondary 5
AT

Unspecified
KA

SUPERV

ISORY LEV

EEK (&

EL (Continued)

241

Assistant Manager / Executive for
Corporate Communications, Public
Relations and Public Affairs
IEMEE - ARG AL ER
BhEREEHE AT

466

48

10

242

Assistant Manager / Executive for
Advertising and Marketing
Communications

[ R TS EER B AL AT

239

18

4

243

Assistant Manager / Executive for
Marketing, Product Development
and Brand Management

s ~ 7 B R R
BhEREEHE AT

283

12

39

244

Assistant Manager for Publication
BB LR R A 2

21

245

Chief Editor; Editor
HadmnE 5 miH

76

16

246

TV Producer
EEHA

11

286

Public Relations Manager
ONFERR AR

Sub-Total /h5F

1078

82

5

18

127

EXECUTIONAL LEVEL
HITARE

303

Senior Reporter; Reporter

Ex (S8 ioF o iE

36

304

Senior Press Photographer;
Press Photographer
HE (EG Wi W

HiR

307

Senior Designer

B (B8 Himsat B

309

Senior Producer; Producer
R ;B

312

News Anchor /Announcer

Gl B !

332

Multimedia / IT Manager
E2L5 Ve Gl e s

341

Officer / Assistant for Corporate
Communications, Public Relations
and Public Affairs

I - ARG ALER
T BhE

354

164

284

342

Officer / Assistant for Advertising
and Marketing Communications

Fais K iSENEE B

251

47

21

260

343

Officer / Assistant for Marketing,
Product Development and Brand
Management

7355 ~ JEE amb 3 R smhetE R
ipppiiy

205

59

101

18

359

344

Officer / Assistant for Community
Relations
FHERA T B

30

345

Officer / Assistant for Market
Research

i £ AE B Rl

97
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Associate | Diploma/ . .
Degree / Higher Mgtrlcullgtlon /
Master Higher Certificate / D('mlg ong
Job i Degree or Bachelor Diploma or | Certificate or Iploma o Below .
Code Job Title * Ab Degree | pquivalent | Equivalent Secondary | Secondary 5 Unspecified
: e ove e quivalen quivalen Education Secondary 5 i
s L mbstr| L | mEh | Soms | SRER | I gy | AEER
it sl b | TR e m| maesE S |
s | mER | et
[ESEEERE | [EIEERE =
EXECUTIONAL LEVEL (Continued)
BITABRSK (&)
346 |Writer / Translator - 38 17 - - - - 28
e A
347 |Officer / Assistant for Publication - 10 - 3 8 3 - 50
HiRR A BB
348 |Graphic Designer - 15 29 32 - - - 118
BT E
349 |Photographer - 3 1 1 1 - - 65
A
350 |Online Editor - 3 - 9 - - - -
HLE dmiE
383 |Research Assistant / Executive - - - - - - - 4
Mg aEn A
Sub-Total /hs# - 893 323 153 56 12 - 1335
SUPPORTING / TECHNICAL LEVEL
BB BKWABR
441 |Researcher - - - - - - 26 -
BRI
442 (Web Page Designer - 12 9 32 4 - - -
HHEER
Sub-Total /HF7F - 12 9 32 4 - 26 -
GRAND TOTAL #&z1 43 2934 432 190 78 16 26 1587
* Including jobs with different titles but with similar functions.

EFERRE A [FEHE TR YRR -
Note : Figures may not add up due to blow-up factors.

it BTNESGE T R A e R
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Appendix 10
FfFesk 10

Table 10.1  Preferred Years of Relevant Experience of MC Employees in
Newspapers by Job Level by Job Code / Title

%101 BEFERBA R EiERREANVHRER
(B REF R R st A ) )

10toless | 7toless 5to less 2 to less
Job 15 years h h h h Less No
Code Job Title * or over than than than than than experience | Unspecified
. o y 15 years 10 years 7 years 5 years - o
i Tk 15 45 2 years required | FAEREH
! 0FEISFETHEIFE|SETH | 2854 \ T
Ui Mk LI L 583 YT 2ELUT | AR
MANAGERIAL LEVEL
101 |Editor-in-Chief; The Editor 36 4 2 2 - - - 8
e
102 |Deputy Editor; 7 70 6 1 3 - - 30
Deputy Editor-in-Chief
R
103 [News Director 7 2 - - - - - 2
gL
Sub-Total /)FF 50 76 8 8 3 - - 40
SUPERVISORY LEVEL
FEX
201 (Managing Editor - 4 96 13 5 - - 26
miEEE
202 [News / Assignment Editor - - 190 - 12 - - 27
HEERE PR EAE
203 |International News Editor - - 26 1 1 - - -
BRIpE TR T
204 |China / National News Editor - - 2 1 - - - 18
FPE T A
205 |Assignment Editor (Photography) - - 24 1 2 - - 1
b e
206 |Editorial / Leader Writer - 1 36 3 10 - 2 7
TE
Sub-Total /s - 5 374 19 30 - 2 79
EDITORIAL/PRODUCTION L LEVEL
@R BEANER
301 [Senior Layout Editor; - - 2 403 62 1 7 2
Layout Editor
FF (=) WEISREE © HRE 4R e
302 |Sub-editor / Copy Editor - - - 213 205 50 - 62
SRR
303 [Senior Reporter; Reporter - - - 808 312 272 7 370
B (=) iF s E
304 [Senior Press Photographer; - - - 241 34 6 - 24
Press Photographer
Ex () Weald s sl ®
305 |Senior Translator; Translator - - - 33 28 - - 28
EHE (=8 #EE  #ER
306 |Online Editor - - - 27 12 - - 25
A4 R
307 |[Senior Designer - - - 23 105 - - 21
EE (=) Eirsta
308 |Graphic Artist - - - 31 14 - - -
IEfREE R
309 |Senior Producer; Producer - - - - - - - 4
R B
Sub-Total /s - - 2 1779 772 329 14 536
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10toless | 7toless 5to less 2 to less
Job 15 years Less No
. than than than than . -
Code Job Title * or over 15years | 10 years 7 years 5 years than experience | Unspecified
iy iy 15 5l 2 years required | RAEEREH
e BE WWEIBFE|TEIOFE|S5ETHE | 2E8LHFE 2EENT | B
e MF | MF | BT | MF -
SUPPORTING / TECHNICAL LEVEL
Wl S ABRR
401 [Designer - - - - 124 74 4 50
Eilraest &
402 |Typesetter - - - - 27 1 - 8
koY =1
403 |Layout Artist - - - - 241 68 - 46
HERR &
404 |Proof-Reader - - - 9 99 18 - 12
L&l
405 |Darkroom Person - - - - 22 - - 1
BEIIEAE
406 |Librarian - - - - 55 6 - 20
[ (EEUN
407 |Researcher - - - 1 26 - - 20
BRRER
408 |Web Page Designer - - - - 32 4 - 15
MHBFE
409 |Webmaster - - - - 1 1 - 5
HE
Sub-Total //sF - - - 10 627 172 4 177
GRAND TOTAL %&=1 50 81 384 1811 1432 501 20 832

Note :

A
[

Including jobs with different titles but with similar functions.
BB EME LR R AL -
Figures may not add up due to blow-up factors.
B RER SRR AT A S iR 2= -
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Table 10.2

Magazines by Job Level by Job Code / Title

Preferred Years of Relevant Experience of MC Employees in

% 10.2 Mt AR EREE R T ANAERESR
(PR F R S 4ok, B &7 )
Job 15 years 10toless | 7toless | 5toless | 2toless Less No
. than than than than . .
Code Job Title * orover | o years | 10years | 7years 5 years than experience Unspecified
Ha %5 Tk 15 F5%, A 4 2years | required | JFAZREH
v LE WEIBLETEIOE|SETFE| 2ELE 2 b | B
S LT DTF | M LT R
MANAGERIAL LEVEL
101 |Editor-in-Chief; The Editor 12 50 38 20 6 - - -
HHAR R
102 |Deputy Editor; 4 45 15 16 - - - -
Deputy Editor-in-Chief
Bl AE AR
166 |Creative Group Head; - 2 6 - - - - -
Creative Director
BIF4EE:
Sub-Total /AZF 16 97 59 36 6 - - -
SUPERVISORY LEVEL
FEX
201 |Managing Editor - 19 56 110 53 - - 5
URiE T AT
202 |News / Assignment Editor - 2 51 2 10 3 - -
SR BRI
203 |International News Editor - - 2 1 - - - -
BRIP4
204 [China / National News Editor - - - 1 - - - -
P A
205 |Assignment Editor (Photography) - - 15 15 3 - - -
s T
206 |Editorial / Leader Writer 12 1 19 38 48 6 - -
TE
264 |Production Manager - - - 2 - - - -
L s
Sub-Total /AZF 12 22 143 169 114 9 - 5)
EDITORIAL/PRODUCTION LEVEL
WEBIEABR
301 [Senior Layout Editor; - - 42 35 206 10 23 12
Layout Editor
& (SEk) SRR  IRE4RE
302 [Sub-editor / Copy Editor - - 23 76 187 26 25 -
S hedRiEE
303 [Senior Reporter; Reporter - - - 8 485 28 49 10
HE (=) 5F s iE
304 [Senior Press Photographer; - - - 76 237 6 11 -
Press Photographer
Bk (E) Bgil® s sl
305 |[Senior Translator; Translator - - 8 - 30 - - -
Ek (@) BEE S BEEA
306 |Online Editor - - 4 - 34 10 - -
B ARTE
307 [Senior Designer - - 4 15 121 2 - -
HE (E5) Eilista
308 |Graphic Artist - - - 14 76 21 - -
IEfREER
309 |Senior Producer; Producer - - - 5 16 - - -
AR 5 ERE
364 |Copywriter - - - - 25 - - -
R
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Job 15 years 10ttho less | 7toless | 5toless | 2toless Less No
. an than than than . .
Code Job T'tJe * orover | o years | 10years | 7years 5 years than experience Unspecified
s T 15 5k 2years | required | RFARHH
per pp [QELFTEWESETE) 2BSE ) pp | pasas
) BUF IR PUF IR )
EDITORIAL / PRODUCTION LEVEL (Continued)
wER/BEANEBS (H)
368 |Production Assistant - - - - 6 - - -
SUPERNER
Sub-Total /AFF - - 81 229 1423 103 108 22
SUPPORTING / TECHNICAL LEVEL
BB/ EMWmABRSR
401 [Designer - - - 9 170 95 13 10
FEffrast B
402 |Typesetter - - - - 4 2 - -
8
403 [Layout Artist - - 2 1 21 34 13 -
HERRE
404 |Proof-Reader - - 1 1 42 16 - -
BHE
405 |Darkroom Person - - - - - 3 - -
BETIENE
406 |Librarian - - - - - 5 10 -
ERtEANE
407 |Researcher - - - - 16 2 - -
ERBEER
408 |Web Page Designer - - - 4 34 6 13 -
HHEES
409 |Webmaster - - - 6 8 5 - -
RS
410 |Digital Designer - - - - 16 - - -
RS sEr B
Sub-Total /AFF - - 3 21 311 168 49 10
GRAND TOTAL &5t 28 119 286 455 1854 280 157 37
* Including jobs with different titles but with similar functions.
ELFEHRRAE A [FHE TP
Figures may not add up due to blow-up factors.

Note :

By NSt B i RE A L = -
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Table 10.3

Preferred Years of Relevant Experience of MC Employees in

News Department in Radio / TV Stations by Job Level by Job Code / Title

%103 BEMERERGEEREEEANVHMEER
(FEEREF RSB Rt BAEE T )
Job 15 years 10toless | 7toless | 5toless | 2toless Less No
Code Job Title * or over than than than than than experience | Unspecified
. e N 15years | 10 years 7 years 5 years . o
B 7 15 45 2 years required | SFHEEHEH
I pp [OEBFTEWEISEIEI2ESE oyt | mas
) IPaN SN SN IVaN -
MANAGERIAL LEVEL
111 |Vice President; Senior Vice President; 17 35 1 1 - - - -
Executive Director
EIHEE  SAREIAEE  BTES
112 |Controller; Deputy Controller; 12 14 4 - - - - 8
Assistant Controller; News Manager
HHRE  BIAEES 5 BHERAHES
HrE A
Sub-Total /hs# 29 49 5 1 - - - 8
SUPERVISORY LEVEL
EEHK
211 |Executive News / Assignment / 17 4 1 3 - - - 3
Planning Editor
Hapran, RE A
212 [Deputy / Assistant News, 6 3 7 6 2 - - 122
Assignment or Planning Editor
Bk REEE
213 [Managing Editor 7 2 4 - 1 - - 15
miEETE
214 |Deputy / Assistant Managing Editor 11 - 8 3 1 - - 1
B4R T
215 |Executive Producer 19 - 25 2 3 - - 4
BTERBUE T
Sub-Total /hsF 60 9 45 14 7 - - 145
EDITORIAL/PRODUCTION LEVEL
EERBEANABR
304 [Senior Press Photographer; Press - - - - 2 - - -
Photographer
Bk () wgacsE
]
306 |Online Editor - - - - 5 - - -
W4k dm
307 |[Senior Designer - - - 6 - - - -
‘o (mEh) FEifrakst A
311 |Senior Sub-editor; Sub-editor - 40 6 40 16 - - 176
fEARAEE  dRiE
312 [News Anchor / Announcer - - - 1 69 12 - 27
WHEEREHE A
313 [News Translator - - 1 - 21 - - 8
HEEEES
314 |[Senior Reporter; Reporter - - 50 144 99 35 - 74
ARG 5 B
315 [Cameraman - - - 53 168 1 - 63
Es =2kl
316 |Executive Producer; - 20 4 180 66 - - 32
Senior Producer; Producer
B SdRE R
317 |Online Editor - - - - 9 11 - 1
Hek Y
363 |Graphic Artist - - - - - - 2 -
IEREBIER
Sub-Total /HF7F = 60 61 424 455 59 2 381
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J 10toless | 7toless | 5toless | 2toless
ob . 15 years than than than than Less No .
Code Job Title * or over 15years | 10 years 7 years 5 years than experience | Unspecified
EW% i 15\5@2 105 15|75 104 | 5574 | 23548 | 2YeAS fegg;;fd GRS
o5 P LI LI LI LI 2T | HRFELER
SUPPORTING / TECHNICAL LEVEL
WE R ABRR
401 [Designer - - - - 21 - - -
FEilrsat &
406 |Librarian - - - - 18 - - -
BR=EAR
410 |Digital Designer - - - - - 40 - -
WS HA T B
411 |Director / Production Assistant / - - 3 8 234 208 34 29
Video Editor / Engineer & Technician
A RN R R B
TAR R A B
412 |Web Page Designer - - - 2 41 9 - -
HHEBER
413 |Webmaster - - - - 5 5 - -
HE
Sub-Total /h&F - - 3 10 319 262 34 29
GRAND TOTAL &zt 89 118 114 449 781 321 36 563
* Including jobs with different titles but with similar functions.

BRGNS [FEME TOR AL -
Note : Figures may not add up due to blow-up factors.

it BFNESE TR T pe A i o
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Table 10.4  Preferred Years of Relevant Experience of MC Employees in
News Agencies by Job Level by Job Code / Title

#2104 HEERE AR R (R B EANEREE
(FERRE TR S s dmsit, BB & o7 )
Job 15 years 10toless | 7toless | 5toless | 2toless Less No
Code Job Title * or over than than than than than experience | Unspecified
. o N 15years | 10 years 7 years 5 years . N
B iyt 15 45 2 years required | FAERHH
4% pip |WEBFTEIEISEIE |\ ZESE ) ppT | mamaes
) o UT IVaN SN -
MANAGERIAL LEVEL
KHAL
101 |Editor-in-Chief; The Editor 2 1 2 2 - - - -
HHgRE
102 |Deputy Editor; 3 - 2 3 - - - -
Deputy Editor-in-Chief
IR
103 [News Director - 1 - - - - - -
HriEIAEEE
141 |General Manager / Director / Head of - - - - - - - 1
Corporate Communications, Public
Relations and Public Affairs
I - ARG
YASIS= v s S S LI e o o
Sub-Total /Az7F 5 2 4 5} - - - 1
SUPERVISORY LEVEL
FELL.
201 [Managing Editor - 2 10 3 - - - -
SR AT
202 [News / Assignment Editor - - 12 6 2 - - -
HEp BRI EE
205 |Assignment Editor (Photography) - - 5 1 - - - -
S
Sub-Total /AsF - 2 27 10 2 - - -
EDITORIAL/PRODUCTION LEVEL
iR HIEABR
301 [Senior Layout Editor; Layout Editor - - 2 8 - 5 - -
B (=) hRIAIAREE 5 AR 4R
302 [Sub-editor / Copy Editor - - 10 2 3 - 9 -
e
303 [Senior Reporter; Reporter - - 4 30 5 8 3 24
BE (Ef) 52 o
304 |Senior Press Photographer; - - 19 6 - - - -
Press Photographer
B (E8) Wals s sl H
305 |Senior Translator; Translator - - 18 - - - - -
BE (=) #BEE  #ER
306 |Online Editor - - - 1 1 - - -
R T
307 |[Senior Designer - - - 1 - - - -
HE (E8) Eiista
309 |Senior Producer; Producer - - - 4 - - - -
R ;B
Sub-Total /AzF - - 53 52 9 13 12 24
SUPPORTING / TECHNICAL LEVEL
L s R TN = B
401 |Designer - - - - 1 - - 2
FElagst &
402 |Typesetter - - - - - - - 2
=
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J 10toless | 7toless | 5toless | 2toless
ob . 15 years than than than than Less No .
Code Job Tltje * or over 15years | 10 years 7 years 5 years than experience Unspecified
B % e 15 4F5 10% 154|725 1048 | 5% 748 | 2% 548 2years | required | FAREH
i U v e e S
UPPORTING / TECHNICAL LEVEL (Continued)
Y KM ABRR@E)
403 [Layout Artist - - - - - - - 2
e A
404 |Proof-Reader - - - - 2 - - 2
BB
408 |Web Page Designer - - - - - 1 4 2
HHEBER
409 |Webmaster - - - - - - - 2
HE
Sub-Total /Az7F - - - - 3 1 4 12
GRAND TOTAL #4:1 5 4 84 67 14 14 16 37
* Including jobs with different titles but with similar functions.
BIFERBAEA [EE TR PARTRRAL -
Note :  Figures may not add up due to blow-up factors.

A
.

BNt i e e im = -
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Table 10.5  Preferred Years of Relevant Experience of MC Employees in

Digital / New Media by Job Level by Job Code / Title

#2105 B, R AR (e B A AEREER
(AR G dmsk, IS )
Job 15 years 10toless | 7toless 51to less 2 to less Less No
Code Job Title * or over than than than than than  |experience| Unspecified
7 i 15 fE5% 15 years 10 years 7 years 5 years 2years | required | SKAEREA
sk pp [PELFTEIORISETE ) 2ROE 5T | s
) I T T UT o
MANAGERIAL LEVEL
KHEHE
101 |Editor-in-Chief; The Editor 4 - 3 - 4 - - -
HHARE
103 [News Director 3 - - - - - - -
rRaEEs
166 |Creative Group Head; - - 1 - - - - -
Creative Director
BIF4EE:
Sub-Total /A& 7 - 4 s 4 - - -
SUPERVISORY LEVEL
FEK
201 [Managing Editor - 13 1 2 2 - - -
URiETE
202 [News / Assignment Editor 4 14 - - - - - -
R BRI
204 |China/ National News Editor - 6 - - 2 - - -
FR TR AT
206 |Editorial / Leader Writer - - - 20 1 - - -
T
Sub-Total /AFF 4 33 1 22 5 - - -
EDITORIAL/PRODUCTION LEVEL
ER/HMENABR
301 [Senior Layout Editor; Layout Editor - - - 8 1 - - -
B (E) RE4REE 5 IRAEgR
302 [Sub-editor / Copy Editor - - - 4 5 1 - -
S hedRE
303 [Senior Reporter; Reporter - - - - 53 2 - -
HE (=) F o E
304 [Senior Press Photographer; - - - 2 3 1 - -
Press Photographer
&k (S Wi mEslE
305 |[Senior Translator; Translator - - - - 3 - - -
BE (=) #BEE  #ER
306 |Online Editor - - 20 2 35 28 - -
e
307 |[Senior Designer - 4 - 1 4 2 - -
B (=) Eilmkat &
308 |Graphic Artist - - - - 2 3 - -
IEfREE R
309 |[Senior Producer; Producer 8 - - 2 4 - - -
R ;B
368 |Production Assistant - - - - 2 - - -
BUPERNER
370 [Photographer - - - - 3 - - -
[ R Al
Sub-Total /A& 8 4 20 19 115 37 - -
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J 10toless | 7toless 5to less 2 to less
ob . 15 years than than than than Less No .
Code Job Tltje * or over 15years | 10 years 7 years 5 years than experience Unspecified
B % e 15 #F5, 10% 15 4| 75 1048 | 5% 74 | 2% 548 2years | required | FFFEHEH
i e e N R e R SN
SUPPORTING / TECHNICAL LEVEL
WE R ABRR
401 [Designer - - - - 7 6 - -
FEilrsat &
407 |Researcher - - - - 5 17 - -
BHEER
408 |Web Page Designer - - - - 70 15 4 -
HHEBER
409 |Webmaster - - - 3 60 8 - -
HE
410 |Digital Designer - - - - 27 10 - -
B iaessEt 8
Sub-Total /Az7F - - - 3 169 56 4 -
GRAND TOTAL %=t 19 37 25 44 293 93 4 -
* Including jobs with different titles but with similar functions.
FLFSIAEA [F/E TR L -
Figures may not add up due to blow-up factors.

Note :

A

BNt B A RE

S w2 -
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Table 10.6

Preferred Years of Relevant Experience of MC Employees in
Public Relations Services Suppliers by Job Level by Job Code / Title

4. -
#* 106 AR ARG ELER AR %R R HARVHRER
(FEEREF R BB 4Rt s E T )
Job 15 years 10toless | 7toless | 5toless | 2toless Less No
. than than than than . -
Code Job Title * or over 15years | 10years | 7years 5 years than experience | Unspecified
TR % i 15 Fok, 2years | required | FAERHH
o BE WFEIBFE|TEIOFE|SETHE|2ESFE 2 BN | e
- MTF | MF | BF | MF .
MANAGERIAL LEVEL
& 4%
131 | Managing Director; 5 93 42 33 10 - - 1
General Manager
[ e ]
132 | Director of Client Services; - 49 70 49 - - - 1
Account Director
= PR
161 | Managing Director; General Manager - - 2 - - - - -
HRALT ; dRag
Sub-Total zhz7F 5 142 114 82 10 - - 2
SUPERVISORY LEVEL
FEHK
231 | Account Manager; Senior PR 11 - 58 226 183 46 - 34
Consultant; PR Consultant
FEIRBEH SRR
A
232 | Chief Editor; Editor - 1 1 37 3 - - -
HEAREE SR
233 | Art Director - - 2 6 9 - - 7
261 | Associate Account Director; - - - 2 - - - -
Account Manager
Bl P aEEs
264 | Production Manager - - - 1 - - - -
ElEea
267 | Media Planning Manager - - - - 5 - - -
9 SRS
271 | Marketing / Marketing Services / - - - 2 - - - -
Program Manager
Wiy ik, TH R
Sub-Total /AFF 11 1 61 274 200 46 - 41
EXECUTIONAL LEVEL
Wit AB&
303 | Senior Reporter; Reporter - - - - 15 - - -
ok (S8 5
315 | Cameraman - - - - 3 - - -
B
331 | Account Executive; PR Specialist; - - - 46 322 268 59 14
PR Officer; Press Officer
FRERBEEME AR EE S
M EAE
332 | Multimedia/ IT Manager - - - 7 10 5 - -
EL SV SivaEredis]
333 | Account Co-ordinator - - - - 50 164 50 11
& P lesa BhE
334 | Translator - - - 3 11 5 - -
HEEE
335 | Visualiser - - - - 30 11 - -
EirfE A
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10toless | 7toless | 5toless | 2toless
Job 15 years Less No
Code Job Title * or over than than than than than experience | Unspecified
X o y 15years | 10years | 7 years 5 years R o
s i 15 FFEG 2years | required | FAAEREH
ot L WWEIFETEIOFE|SETHE|2E254F 2 DT | s
e BUF UF | MF | MF -
EXECUTIONAL LEVEL (Continued)
BITABE& (8)
336 | Graphic Artist - - - - 15 30 - -
EfREES
337 | Copywriter - - - 1 8 28 - 18
EEfEE
338 | Research Assistant - - - - - 9 11 -
5 A g
361 | Account Executive - - - - 3 - - -
BHELE
363 | Graphic Artist - - - 1 - - - -
IEfBE S
367 | Traffic Co-ordinator - - - - - 1 - -
DIRESTE
368 | Production Assistant - - - - 1 - - -
BB
372 | Marketing Assistant / Executive - - - - - 6 - -
TG T
Sub-Total /AZF - - - 58 468 527 120 43
SUPPORTING / TECHNICAL LEVEL
Y S ARR
401 | Designer - - - - 5 2 - -
FElagst &
411 | Director / Production Assistant / - - - - - 12 - -
Video Editor / Engineer & Technician
EHE BUEBNEE R B
TR R AR
431 | Promoter - - - - 1 - 39 -
HERE R
Sub-Total Z)hsF - - - - 6 14 39 -
Grand Total #&=t 16 143 175 414 684 587 159 86
* Including jobs with different titles but with similar functions.
EFERRE A EME TR ARRAL -
Note : Figures may not add up due to blow-up factors.

-
.

B NSt B i R L = -
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Table 10.7

Preferred Years of Relevant Experience of MC Employees

in Advertising Sales / PR / Marketing Department in Media Organizations
by Job Level by Job Code / Title

#10.7 RERBAR S ARG TR AR S AR R EANHMEER

(PR RE TR K st/ TR &7 )

10toless | 7toless | 5toless | 2toless
Job 15 years Less No
. than than than than A -
Code Job Title * orover | o years | 10years | 7years | 5years than | experience | Unspecified
i jiayad 15 FF5f 2years | required | RAERHH
o BE WWEIBFETEIOFE|SETE|2ESFE 2 G | s
S BF | MF | MF | MF b
MANAGERIAL LEVEL
181 |Publisher; Managing Director; President 38 62 43 20 7 - - 16
FhiR s EEAH ; A
182 |General Manager; Associate Publisher; 33 41 17 12 2 - - 7
Deputy Managing Director; Vice
President; Chief Operations Officer
HEEH B R RIS
EIHAE 5 2L
183 |Advertising / Advertising Sales / 29 91 43 28 1 - - 29
Account Director
e BEHE S w PR
184 |Circulation Sales / Circulation 6 14 9 7 1 - - 4
Marketing Director
BT/ PHEE
185 |Marketing / Marketing Services / 12 36 33 19 - 1 - 6
Program Director
i35,/ ik, TH H 48R
186 |Business Development Director 11 27 15 7 - - - 8
SETSEE IR
187 |Research Director 3 1 1 - - - - -
M5
188 |Public Relations Director 5 6 1 - - - - -
N FERH AR
189 |Art Director 9 29 90 28 8 - - 3
FEilraass
Sub-Total Z/5F 146 307 252 121 19 1 - 73
SUPERVISORY LEVEL
FE &K
281 |Advertising / Advertising Sales / 54 72 191 231 77 2 - 73
Account Manager
[EdsBEERE PAE
282 |Circulation Sales / Circulation - 4 44 52 30 5 - 3
Marketing Manager
1T/ HHEKH
283 |Marketing / Marketing Services / 3 32 51 130 33 - - 15
Program Manager
%5,/ TGk, T EH 42
284 [Research Manager 3 - 11 2 1 - - -
[k piEos s
285 |Traffic / Advertising Administration 18 6 9 21 9 - - 3
Manager
e Sesmrress:
286 |Public Relations Manager 16 - 11 6 4 - - 5
A FEBR AL
287 |[Sales Training / Support Manager - - 3 11 3 - - -
IR SRR
Sub-Total Z/5F 94 114 320 453 157 7 - 99
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10toless | 7toless | 5toless | 2toless
Job 15years | = an than than than Less No
Code Job Title * orover | o years | 10years | 7years | 5years than | experience | Unspecified
B % e 15 4F5 10 % 15 46|7 % 10 42| 5 % 7 4% | 2 % 5 4¢ 2years | required | FRFAEREH
i BUE 24T | AR
i METE | uE | uE | uE e
EXECUTIONAL LEVEL
BITAB®
381 |Advertising Sales Assistant / Executive; - - - 108 747 114 74 17
Account Executive
EEH G, EE D FPEE
382 [Marketing Assistant / Executive - - 12 5 155 161 35 32
TSR, A
383 |Research Assistant / Executive - - - 24 37 5 2 2
TG ERE T
384 |Traffic Co-ordinator; Advertising - - - 57 228 49 9 29
Administration Assistant
Wies 8 5 B TEUE
385 |Public Relations Assistant / Executive - - 4 18 39 36 5 10
ANFERHREIEE FAT
Sub-Total Z/5F - - 16 212 1206 365 125 90
SUPPORTING / TECHNICAL LEVEL
BB EMAER
481 |Promoter - - - - - 2 - 22
e B
Sub-Total Z/5F - - - - - 2 - 22
GRAND TOTAL #&&1 240 421 588 786 1382 375 125 284
* Including jobs with different titles but with similar functions.
BB [EME LR R RRAL -
Figures may not add up due to blow-up factors.

Note :

B RS T B AR LR 22 -
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Table 10.8

Preferred Years of Relevant Experience of MC Employees in Advertising Companies,

Agencies and other Advertising Services by Job Level by Job Code / Title

(=93 =
#1038 B ERE AR R R R ANEREE
N o, h 537
(HEERE R R 4Rt AEE )
Job 15 years 10toless | 7toless | 5toless | 2to less Less No
. than than than than h -

Code Job Title * orover | o years | 10years | 7years 5 years than experience | Unspecified

TR % it 15 F5k 2years | required | KAERHEH

o MLE FEIWFETEIOFE|SETHE|2ELFE 2EEDIT | rEaER

- MF | BF | MF | BF .

MANAGERIAL LEVEL
& = &

146 |Marketing / Product / Brand Manager - - 6 - - - - -
i35,/ bn/ GuhR A

161 |Managing Director; General Manager 63 87 135 142 18 - - 7
AT ; dRagH

162 |Director of Client Services / 16 20 13 5 - - - 31
Account Servicing
2 PR aEL

163 |Group Account Director; 9 115 92 27 - - - 16
Account Director
B

164 |Director of Strategic Planning 1 6 8 - - - - -
R SR A

165 |Executive Creative Director 2 27 11 19 - - - 6
BITRIELRR:

166 |Creative Group Head; Creative Director 19 78 99 93 - - - 16
SRR

168 |Head of TV Production - 20 2 1 - - - 5
RS BUE AT

169 |Media Planning Director - 6 14 22 - - - -
e

170 |Media Buying Director - - - 6 - - - -
P PR LR

171 |Media Group Head; Group Director; - - 24 9 - - - 1
Associate Director
BT 5 B - BIAEEE

Sub-Total /HF7F 110 359 404 324 18 - - 82
SUPERVISORY LEVEL
FEH

243 |Assistant Manager / Executive for - - - 6 - - - -
Marketing, Product Development and
Brand Management
i35 b 3 R b
BB T

261 |Associate Account Director; - 103 132 881 177 50 - 70
Account Manager
Bl P aEEs o

262 |Art Director - 25 117 212 737 - - 74
EMTaEEE

263 [Studio Manager - - 4 23 10 - - 2
IEfe B AL

264 |Production Manager - 12 16 75 18 - - 63
ElEea

265 |Traffic Manager - 2 13 4 11 - - 28
TR

266 |TV Producer - 6 4 27 24 - - 30
[ SR

267 [Media Planning Manager - 2 - 25 36 25 - 3
B SR

268 [Media Buying Manager - - 14 - 29 - - 2
B PRI

269 [Research Manager; Research Planner - - - 5 12 - - 13
TG E R SRS SRE &

270 [Senior PR Consultant; PR Consultant - - 6 - 7 26 - -
AR A BHRER 5 A RERRART

283




3 10toless | 7toless | 5toless | 2to less
ob 15 years than than than than Less No
nge Job TitJe * orover | o years | 10years | 7years 5 years than experi_ence Unspecified
B % e 15 £E 5, 2years | required | FAEREH
petre b [PEBF|TRIEISETEI2ESE )2y | peas
) IR T I MT o
SUPERVISORY LEVEL (Continued)
EHEH (&)
271 [Marketing / Marketing Services / - - 34 14 63 1 - 13
Program Manager
i,/ sk, TH H &
Sub-Total //5F - 150 340 1272 1124 102 - 298
EXECUTIONALLEVEL
BT ABR&
315 [Cameraman - - - - 1 - - -
AR AT
332 |Multimedia / IT Manager - - - 2 - - - -
E4 N Ve VST
343 |Officer / Assistant for Marketing, Product - - - - 12 - - -
Development and Brand Management
i35 ~ AL B SomhRHE R T BB
361 |Account Executive - - 63 358 1262 445 64 203
BFELE
362 |Visualiser - - - 4 145 82 10 28
Eiaaila
363 |Graphic Artist - - - 28 1491 755 56 117
EfEES
364 |Copywriter - - - - 132 27 10 63
ERA
365 |Media Planner; Media Executive - - - - 167 56 56 2
BAHREE  HENTE
366 |Media Buyer - - - - 120 2 - 30
A PR R
367 |Traffic Co-ordinator - - - 3 96 104 53 3
TR E
368 |Production Assistant - - - 2 142 104 29 38
SUPEghEE
369 |Research Assistant - - - - 21 39 4 -
TG B
370 |Photographer - - - - 167 - - -
& s Bl
371 |Online Editor - - - 3 4 81 - -
B AREE
372 |Marketing Assistant / Executive - - - 1 11 41 105 7
TG EE
Sub-Total /HF7F - - 63 401 3771 1736 387 491
SUPPORTING / TECHNICAL LEVEL
LI N =T
461 [Designer - - - 94 1167 626 101 7
FEflisgst &
462 |Digital Designer - - - 8 114 207 99 4
BB B
463 |Webmaster - - - - 75 74 - 9
HE
464 |Technician - - - - 22 82 40 -
Feile &
465 |Promoter - - - - 13 40 - -
HERE R
Sub-Total /AFF - - - 102 1391 1029 240 20
GRAND TOTAL %=t 110 509 807 2099 6 304 2 867 627 891
* Including jobs with different titles but with similar functions.
RS AEE TR ARRAL -
Note :  Figures may not add up due to blow-up factors.

.
B

By NSt B TR L = -
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Table 10.9

Preferred Years of Relevant Experience of MC Employees in

Corporate Communications / PR / Advertising / Marketing Department
in Companies / Institutions by Job Level by Job Code / Title

%109 ALIE: (ki S VTS V- =V o
R HiE e R EAWHBIEER
(FRREF R R st a7 )

Job
Code
TR
4Rt

Job Title *
i

15 years

or over

15 £
MR

10 to less
than
15 years
10 £ 154
PUF

7 to less
than
10 years
7E104F
BAF

5to less
than
7 years
5ZE T
AR

2 to less
than
5 years
2 FE54F
IR

Less
than
2 years

24EPUT

No
experience
required

Unspecified
KAHY

MANAGERIAL LEVEL

101

Editor-in-Chief; The Editor
YA

141

General Manager / Director / Head of
Corporate Communications, Public
Relations and Public Affairs
IR - ARG ATEET
HEEC WEEs ST E

74

72

29

11

25

142

General Manager / Director /
Head of Advertising and Marketing
Communications

[ B T AR R 1

14

14

24

143

General Manager / Director / Head of
Marketing, Product Development and
Brand Management

i35 il 8 bR AR Ak

Mg EE

19

39

21

20

144

Corporate Communications / Public
Relations / Public Affairs Manager
IEEEN IR (R A SR AT

10

123

102

57

27

145

Advertising / Marketing
Communications Manager

/i

45

15

20

17

146

Marketing / Product / Brand Manager
T35,/ /LR

59

101

15

53

147

Community Relations Manager

R AR

32

148

Market Research Manager
i e A LR

16

149

Publication Manager

AR AT

150

Internal Communications Manager

P ED AR

189

Art Director
FETaEE:

Sub-Total //\5#

120

381

287

144

53

143

SUPERVIS

EE&

ORY LEVEL

201

Managing Editor
URiETE

204

China / National News Editor
PR A

206

Editorial / Leader Writer
3

241

Assistant Manager / Executive for
Corporate Communications, Public
Relations and Public Affairs
IR - ARG AR
B A

25

20

363

102

22

2

85




Job
Code
i
4w

Job Title *
i

15 years
or over

15 F5k
AR

10 to less

than
15 years

10 & 15 4¢

LUT

7 to less

than

10 years
72104

LUF

5to less
than
7 years
5F 7
I

2 to less
than
5 years
2F54F
T

Less
than
2 years
2EPT

No
experience
required
R

Unspecified
HRAHH

SUPERVISORY LEVEL (Co
EFEE (&)

ntinued)

242

Assistant Manager / Executive for
Advertising and Marketing
Communications

[ R i G B F

96

70

79

18

41

243

Assistant Manager / Executive for
Marketing, Product Development and
Brand Management

T35~ b 3 S b
BhEREEH T AT

40

111

132

51

244

Assistant Manager for Publication

B R R B

21

245

Chief Editor; Editor
HRYREE  GmEE

54

34

246

TV Producer
BEEHA

286

Public Relations Manager
N FERH A E]

Sub-Total /75

36

220

578

316

22

151

EXECUTIONAL LEVEL

B AT

ANB&

303

Senior Reporter; Reporter
AR (mE) 5 s

36

304

Senior Press Photographer;
Press Photographer

Fx (S50 acd vl

307

Senior Designer
Bk () FEilisst 8

309

Senior Producer; Producer
SRR BRE

312

News Anchor /Announcer

WEERE RS E

332

Multimedia / IT Manager
E4 N Ve VST S

341

Officer / Assistant for Corporate
Communications, Public Relations
and Public Affairs

EFEE - ARG ATLER
FAE/BhEL

82

334

89

302

342

Officer / Assistant for Advertising and
Marketing Communications

[ B i a4 BhE

222

96

260

343

Officer / Assistant for Marketing,
Product Development and Brand
Management

i35 b 3 R bR
FAE /B

265

91

383

344

Officer / Assistant for Community
Relations

FHE R R A B

30

345

Officer / Assistant for Market Research
TG HE T/ B

97

346

Writer / Translator

B BIEEE

47

28

347

Officer / Assistant for Publication

R EAE B

14

50

348

Graphic Designer
BEERETE

25

39

10

118

349

Photographer
b

65

286




10toless | 7toless | 5toless | 2toless
Job 15 years than than than than Less No
Code Job Title * orover | o years | 10years | 7years 5 years than experience | Unspecified
W75 i 15 5, 10 % 15 4|7 % 10 4 | 5% 748 | 2 % 548 2years | required | FRFATHAH
Ao PAE LI L T YT 2FLUT | AR
EXECUTIONAL LEVEL (Continued)
BTABS (&)

350 |Online Editor - - - 2 10 - - -

R T
383 |Research Assistant / Executive - - - - - - - 4

TG,

Sub-Total Z/zF - - 44 116 938 289 8 1377
SUPPORTING / TECHNICAL LEVEL
W KM ABER

441 |Researcher - - - - - - 26 -

EREER
442 |Web Page Designer - - 1 4 52 - - -

HHBES

Sub-Total Z/5F - - 1 4 52 - 26 -
Grand Total &=t 120 417 552 842 1359 311 34 1671
* Including jobs with different titles but with similar functions.
EUE IR [FME AR AR RRAL -
Figures may not add up due to blow-up factors.

A

Note :

[

B RS R AR LR 22 -
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Appendix 11
bfgsk 11

Table 11.1  Average Monthly Income Range of MC Employees (Excl. Freelancers)
in Newspapers by Job Level by Job Code / Title

®I1L1 BEEHMEARERES (FEEEHIER) HEERBARE
(PEEREF R mt SR )

Job $8 000 $80 001
Code Job Title * or below | $8001- |$12001-| $20001- | $30 001 - | $50 001 - | orabove | Unspecified
W75 7 $8 000 57 | $12000 | $20000 | $30000 | $50000 | $80 000 |$80001 5| KF:RHEA
T IR Lk
MANAGERIAL LEVEL
101 |Editor-in-Chief; The Editor - - - 3 1 35 5 8
HARIR
102 |Deputy Editor; - - - 1 68 16 7 25
Deputy Editor-in-Chief
BT
103 [News Director - - - 1 1 6 - 3
rRaEEs
Sub-Total /s - - - 5 70 57 12 36
SUPERVISORY LEVEL
FEEH
201 [Managing Editor - 1 1 106 19 1 - 16
YRR AT
202 [News / Assignment Editor - - - 134 85 - - 10
HEERER BRI EAE
203 |International News Editor - - - - 28 - - -
BB A
204 [China / National News Editor - - - - 3 - - 18
R R A
205 |Assignment Editor (Photography) - - - 16 11 1 - -
T
206 |Editorial / Leader Writer - - 10 18 23 1 1 6
T
Sub-Total /s - 1 11 274 169 3 1 50
EDITORIAL/PRODUCTION LEVEL
R/ EEABRSR
301 [Senior Layout Editor; 1 - 113 353 4 - - 6
Layout Editor
B (E) RE4REE 5 IRAEgR
302 [Sub-editor / Copy Editor - - 234 249 - - - 43
S hdRE
303 [Senior Reporter; Reporter - - 786 844 18 - - 117
&k (E) 5E A
304 |[Senior Press Photographer; - - 37 252 3 - - 13
Press Photographer
&k (S Wi W E
305 |[Senior Translator; Translator - - 25 46 - - - 18
EE (=) BEE  #ER
306 |Online Editor - - 21 27 - - - 16
e
307 |[Senior Designer - - 110 31 - - - 8
HE (=) Eilista
308 |Graphic Artist - - 43 2 - - - -
IEfREE S
309 |Senior Producer; Producer - - - - - - - 4
AR ; EEE
Sub-Total //5F 1 - 1369 1804 25 - - 225
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Job $8 000 $80 001
Code Job Title * orbelow | $8001- |$12001-| $20 001 - | $30 001 - | $50 001 - | orabove | Unspecified
WS Mt $8000 2 | $12000 | $20000 | $30000 | $50000 | $80 000 |$80001 ¢ | KA::H
i IR BAE
SUPPORTING / TECHNICAL LEVEL
Y/ BEMmMABRK
401 |Designer - - 237 - - - - 15
FEflragst &
402 |Typesetter - 21 6 - - - - 9
HFE
403 |Layout Artist - 63 226 10 - - - 46
PERR &
404 |Proof-Reader - 56 67 4 - - - 8
RHE
405 |Darkroom Person - - 23 - - - - -
BETIEAE
406 |Librarian - 9 49 3 - - - 20
BRE AR
407 |Researcher - 5 24 - - - - 18
BRI
408 |Web Page Designer - 8 4 24 - - - 15
HHEUES
409 (Webmaster - - 1 - 1 - - 5
HE
Sub-Total /hsF - 162 637 41 1 - - 136
GRAND TOTAL #&z1 1 163 2017 2124 265 60 13 447
* Including jobs with different titles but with similar functions.
FFERBAER [EME AR ARYRR AL -
Note :  Figures may not add up due to blow-up factors.

A
6

B Rt R AT RE A L R -
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Table 11.2  Average Monthly Income Range of MC Employees (Excl. Freelancers)
in Magazines by Job Level by Job Code / Title

*11.2 MESCEREA R ERER (FEEEHRIAER) HIgREAER
(FEERE TR M st T & )

Job $8,000 $80,001
Code Job Title * or below | $8,001 - | $12,001 - | $20,001 - | $30,001 - | $50,001 - | or above | Unspecified
TRk%5 i $8,000 2 | $12,000 | $20,000 | $30,000 | $50,000 | $80,000 |$80,001 B¢| KF5EREH
s UT BLE
MANAGERIAL LEVEL
& HE
101 |Editor-in-Chief; The Editor - 1 8 25 30 20 15 27
HHgRE
102 |Deputy Editor; - 1 - 4 17 18 18 22
Deputy Editor-in-Chief
B Ha4REE
166 |Creative Group Head; - - - - 2 - - 6
Creative Director
RITEAEES
Sub-Total zhz7F - 2 8 29 49 38 33 55
SUPERVISORY LEVEL
EEH
201 [Managing Editor 6 - 35 89 42 - - 71
SmiEEE
202 [News / Assignment Editor - - 5 16 41 - - 6
HEERER PR AT
203 |International News Editor - - - 1 2 - - -
BRI Hr R
204 [China / National News Editor - - - 1 - - - -
rP R A
205 |Assignment Editor (Photography) - - - 13 11 - - 9
e L
206 |Editorial / Leader Writer 12 9 38 29 7 - - 3
T
264 |Production Manager - - - - - - - 2
p s
Sub-Total zAzF 18 9 78 149 103 - - 91
EDITORIAL/PRODUCTION LEVEL
Gk HWAEABR
301 [Senior Layout Editor; Layout Editor - 12 82 151 9 - - 67
Ek (=) hREIGREE IR 4R
302 [Sub-editor / Copy Editor 13 12 165 24 21 - - 82
Shedmis
303 [Senior Reporter; Reporter - 67 336 29 - - - 114
&E (Eh) e E
304 |[Senior Press Photographer; - 4 118 111 3 - - 65

Press Photographer
AR (@A) Fssals el

305 |Senior Translator; Translator - - 5 2 - - - 23
i (k) B E  BEE

306 |Online Editor - 4 22 6 3 - - 7
Aty

307 |Senior Designer - 4 42 50 2 - - 44
A (@m0 Efiat A

308 |Graphic Artist - - 89 16 - - - 6
IEfBE S

309 |Senior Producer; Producer - - 18 - - 3 - -

EAE R B

364 |Copywriter - - 18 - - - R 7
BERER
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Job $8,000 $80,001
Code Job Title * or below | $8,001 - | $12,001 - | $20,001 - | $30,001 - | $50,001 - | or above | Unspecified
TR M $8,000 =, | $12,000 | $20,000 | $30,000 | $50,000 | $80,000 |$80,001 &:| AR
i SN BAE
EDITORIAL / PRODUCTION LEVEL (Continued)
EEHEHAEANBESR (HE)
368 |Production Assistant - - 6 - - - - -
SUPERhE
Sub-Total /AZF 13 103 901 389 38 3 - 415
SUPPORTING / TECHNICAL LEVEL
BB EWmABRR
401 |Designer - 41 161 18 - - - 53
FEffrsest &
402 |Typesetter - - 4 - - - - 2
HFa
403 |Layout Artist - 5 54 - - - - 11
BERRE
404 |Proof-Reader - 5 46 - - - - 6
R E
405 [Darkroom Person - 3 - - - - - -
BEIIENE
406 |Librarian - 10 3 - - - - 2
HRZEAE
407 |Researcher - 10 6 - - - - 2
EREER
408 |Web Page Designer - - 30 - - - - 20
HHEEEE
409 [Webmaster - 5 3 - 2 - - 5
e
410 |Digital Designer - - 4 - - - - 10
G ET B
Sub-Total Z)hsF - 79 311 18 2 - - 111
GRAND TOTAL %=t 31 193 1298 585 192 41 88 672
* Including jobs with different titles but with similar functions.
FIFERAE AN [EME TR PR IRAL -
Figures may not add up due to blow-up factors.

Note :

A

[

B RS TR P AT RE A Ll R = -
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Table 11.3

Average Monthly Income Range of MC Employees (Excl. Freelancers)

in News Department in Radio / TV Stations by Job Level by Job Code / Title
=113 BEREGEAREEER (FTEEEBHIEES) WISHBARE
(R T 4Rt TRAE &5 )

Job
Code
TRk %5
4t

Job Title *
T

$8,000
or below
$8,000 =,

T

$8,001 -
$12,000

$12,001 -
$20,000

$20,001 -
$30,000

$30,001 -
$50,000

$50,001 -
$80,000

$80,001
or above
$80,001 =,
PLE

Unspecified
KA

MANAGERIAL LEVEL

&

111

Vice President; Senior Vice President;
Executive Director

RISEE . SR THES

48

112

Controller; Deputy Controller;
Assistant Controller; News Manager
HHEE  RIAEES © BIERAEES

A

10

15

Sub-Total //5#

12

19

57

SUPERVISORY LEVEL

*

£ &

211

Executive News / Assignment /
Planning Editor
HEPRS,RE AT

20

212

Deputy / Assistant News,
Assignment or Planning Editor
BBk RE AL

129

17

213

Managing Editor
SmiH AT

13

214

Deputy / Assistant Managing Editor
Bll4miE £

11

10

215

Executive Producer

BuThR BUEE(E

23

13

Sub-Total ZAFF

16

168

51

45

EDITORIAL / PRODUCTION LEVEL
G HEAR

&

304

Senior Press Photographer; Press
Photographer
Bk (=8 wsgac®

faa 2]

2

306

Online Editor
Gt

307

Senior Designer
EE (B8 EiiEste

311

Senior Sub-editor; Sub-editor
SERAREE © 4RiR

19

81

169

312

News Anchor / Announcer
FrE TR HmER

43

27

23

313

News Translator
HrEEEE S

21

314

Senior Reporter; Reporter
mARELE B

109

210

70

315

Cameraman

R

162

60

61

316

Executive Producer;
Senior Producer; Producer

B SR R

54

106

115

27

317

Online Editor
Aty

12

363

Graphic Artist
IEfREESR

Sub-Total ZA5F

424

484

133

12

360
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Job $8,000 $80,001
Code Job Title * orbelow | $8,001 - | $12,001 - | $20,001 - | $30,001 - | $50,001 - | orabove |Unspecified
ks Hae $8,000 = | $12,000 | $20,000 | $30,000 | $50,000 | $80,000 |$80,001 5| A0
i IR Bk
SUPPORTING / TECHNICAL LEVEL
B/ EWMABRR
401 |Designer - - - - 21 - - -
FEflragst &
406 |Librarian - - 17 - - - - -
BREAA
410 |Digital Designer - - - 40 - - - R
WS HA T B
411 |Director / Production Assistant / Video - 102 110 250 8 1 - 27
Editor / Engineer & Technician
A R R R B
TAE R A B
412 |Web Page Designer - - 38 14 - - - R
HHEBER
413 [Webmaster - - 6 4 - - - _
HE
Sub-Total /57 - 102 171 308 29 1 - 27
GRAND TOTAL #8&f - 103 595 809 342 83 57 435

Note :

A
.

Including jobs with different titles but with similar functions
BIFEREE AR [EHE AR AAYERATL -
Figures may not add up due to blow-up factors.

B NSt e B ] RE A LR =
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Table 11.4  Average Monthly Income Range of MC Employees (Excl. Freelancers)
in News Agencies by Job Level by Job Code / Title

114 FEEFEARERRER (FTEEERLIER) HIgRRAREE
(P RE B N B dmak TR & )

Job $8,000 $80,001
Code Job Title * or below | $8,001 - | $12,001 - | $20,001 - | $30,001 - | $50,001 - | or above |Unspecified
M5 HgeR $8,000 = | $12,000 | $20,000 | $30,000 | $50,000 | $80,000 [$80,001 5| KA :RHEA
s DT AR
MANAGERIAL LEVEL
101 |Editor-in-Chief; The Editor - - - 2 2 - 1 2
HE4mE
102 |Deputy Editor; Deputy Editor-in-Chief - - - 3 3 - - 2
B Ha4REE
103 [News Director - - - - - - 1 -
HridEs
141 |General Manager / Director / Head of - - - - - - 1 -
Corporate Communications, Public
Relations and Public Affairs
RIEEE - AFER R
PASIS 57 LS b S
Sub-Total /AZF - - - 5 5) - 3 4
SUPERVISORY LEVEL
* E &
201 [Managing Editor - - - 3 - 12 - -
SmiEEE
202 [News / Assignment Editor - - - 5 1 6 - 8
PR PRI EE
205 |Assignment Editor (Photography) - - - 1 - 1 - 4
i LA
Sub-Total /AFF - - - 9 1 19 - 12
EDITORIAL / PRODUCTION LEVEL
R HMEANBR
301 [Senior Layout Editor; - - 5 2 8 - - -
Layout Editor
B (=) hRIAIGREE 5 AR 4R
302 [Sub-editor / Copy Editor - - 12 2 - - - 10
e
303 [Senior Reporter; Reporter - - 11 21 17 1 - 24
Eok (S 5 B
304 |[Senior Press Photographer; - - - 3 6 - - 16

Press Photographer
H (F0) R SRR

305 |Senior Translator; Translator - - - - - - R 18
HE (ER) R A

306 |Online Editor - - 1 1 - - R R
KRR T

307 |[Senior Designer : - - _ 1 - - |
EE (B FHilikta

309 |Senior Producer; Producer - - - - 4 - - R
EREER B

Sub-Total /H&F = = 29 29 36 1 - 68

SUPPORTING / TECHNICAL LEVEL
HB AR R

401 |Designer - - - 1 - - B 2
FEiirsat &

402 |Typesetter - - - - - R R 2
HFE

403 |Layout Artist - - - - - R R 2
e A

294




Job $8,000 $80,001
Code Job Title * or below | $8,001 - | $12,001 - | $20,001 - | $30,001 - | $50,001 - | or above | Unspecified
Tk i $8,000 =% | $12,000 | $20,000 | $30,000 | $50,000 | $80,000 |$80,001 | A EREH
At T MR
SUPPORTING / TECHNICAL LEVEL (Continued)
B/ EWMABH (&)
404 |Proof-Reader - - - 2 - - - 2
L=
408 |Web Page Designer - - 1 4 - - - 2
HHEEEE
409 |Webmaster - - - - - - - 2
R
Sub-Total /AZF - - 1 7 - - - 12
GRAND TOTAL &&=t - - 30 50 42 20 3 96
* Including jobs with different titles but with similar functions.

EFERRE A [FEHE TR YRR -
Note : Figures may not add up due to blow-up factors.

it HFREGEt R E A R R
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Table 11.5

in Digital / New Media by Job Level by Job Code / Title
#= 115 BEs WERAREREE (MEEEEIESR) FEBRRAERE
(R R T 4Rt TRAE &5 )

Average Monthly Income Range of MC Employees (Excl. Freelancers)

Job $8,000 $80,001
Code Job Title * orbelow | $8,001- | $12,001 - | $20,001 - | $30,001 - | $50,001 - | orabove | Unspecified
i TR $8,000 =7 | $12,000 | $20,000 | $30,000 | $50,000 | $80,000 |$80,001 B¢| RKfE7HH
4Rok U PLE
MANAGERIAL LEVEL
& H K
101 |Editor-in-Chief; The Editor - - 4 - 3 - 4 -
HAARIR
103 |News Director - - - - - - 3 R
HriaEs
166 |Creative Group Head; - - - - - - - 1
Creative Director
RIME4EES
Sub-Total /AFF - - 4 - 3 - 7 1
SUPERVISORY LEVEL
FFE K
201 |Managing Editor - - 1 4 - 13 - -
SR A
202 |News / Assignment Editor - - - - 18 - - R
HEEET BRI
204 |China/ National News Editor - - - 2 6 - - i
R A
206 |Editorial / Leader Writer - - 1 - - - - i
T
Sub-Total /AZF - - 2 6 24 13 - -
EDITORIAL/PRODUCTION LEVEL
R/ HENBS
301 |Senior Layout Editor; Layout Editor - - 2 7 - - - -
FR (=8 hREIGREE 5 AR 4R
302 |Sub-editor / Copy Editor - - 8 2 - - - i
Shedms
303 [Senior Reporter; Reporter - - 55 - - - - R
R () 2% 2
304 |Senior Press Photographer; - - 6 - - - - i
Press Photographer
Bk (S8 Hesl® s e
305 |Senior Translator; Translator - - 3 - - - - R
Ek (m&h) BIEE  BIER
306 [Online Editor - - 47 27 - - - 6
LB 4RTE
307 |Senior Designer - - 5 2 4 - R R
Hx (=) Eiikst &
308 |Graphic Artist - - 3 2 - - - R
IEfREES
309 |[Senior Producer; Producer - - - 14 - - - i
368 |Production Assistant - - - - - - - 2
BUERNE
370 |Photographer - - - - - - - 3
o5 s il
Sub-Total /AZF - = 129 54 4 B . 11
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Job $8,000 $80,001
Code Job Title * or below | $8,001 - | $12,001 - | $20,001 - | $30,001 - | $50,001 - | or above | Unspecified
TRk T $8,000 =, | $12,000 | $20,000 | $30,000 | $50,000 | $80,000 |$80,001 &;| ff5ERAH
4ok DUF DLk
SUPPORTING / TECHNICAL LEVEL
B S AB&
401 |Designer - - 6 - - - - 7
FEiliEt B
407 |Researcher - - 17 5 - - - -
BREES
408 |Web Page Designer - - 31 53 - - - 5
HHBEE
409 |Webmaster - 1 12 53 - - - 5
H4ax
410 |Digital Designer - - 28 9 - - - -
S HAGET B
Sub-Total /h3F - 1 94 120 - - - 17
GRAND TOTAL &&zt - 1 229 180 il 13 7 29

A

Note :

.

Including jobs with different titles but with similar functions.
FFERREA [FME AR AR AL
Figures may not add up due to blow-up factors.
B R4 TR AT RE A iR -
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Table 11.6

Average Monthly Income Range of MC Employees (Excl. Freelancers)

in Public Relations Services Suppliers by Job Level by Job Code / Title
% 11.6 ASRHARB R AR EEREE (FEFBEEHIES) WEgHRAEREE
(R R T 4Rt TRAE &5 )

Job
Code
M5
4wk

Job Title *
e

$8,000
or below
$8,000 =,

SN

$8,001 - | $12,001 -
$12,000 | $20,000

$20,001 -
$30,000

$30,001 -
$50,000

$50,001 -
$80,000

$80,001
or above
$80,001 =
Mk

Unspecified
AAEA

MANAGERIAL LEVEL

131

Managing Director; General Manager
e

10

22

43

54

22

33

132

Director of Client Services;
Account Director

PR

17

32

60

19

39

161

Managing Director; General Manager
AL ga

Sub-Total /A\FF

10

39

75

114

43

72

EE&

SUPERVISORY LEVEL

231

Account Manager; Senior PR
Consultant; PR Consultant

B PAREEE 5 AR ARERT
N

11

83

183

110

15

139

232

Chief Editor; Editor
=

30

233

Art Director
FETaEE:

12

261

Associate Account Director;
Account Manager
Bl P aEEs P

264

Production Manager

BELay

267

Media Planning Manager

BT SR

271

Marketing / Marketing Services /
Program Manager
i35 ik, TH H &R

Sub-Total /s

11

97

189

118

16

186

#

TAR&

EXECUTIONAL LEVEL

303

Senior Reporter; Reporter

Bk (B8 5 s

15

331

Account Executive; PR Specialist;
PR Officer; Press Officer

FRRBEL ARG EE
WEEE

49

345

80

227

332

Multimedia / IT Manager
IS AR

333

Account Co-ordinator

& Plnis

10

67

117

22

44

334

Translator

HEER

13

335

Visualiser
EifrEE

15

13

336

Graphic Artist
IEf8E S

19

10

337

Copywriter
R A

32

18
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Job $8,000 $80,001
Code Job Title * or below | $8,001 - | $12,001 - | $20,001 - | $30,001 - | $50,001 - | or above | Unspecified
TRk %5 i $8,000 5 | $12,000 | $20,000 | $30,000 | $50,000 | $80,000 |$80,001 | FAzRAH
T DUF DLk
EXECUTIONAL LEVEL (Continued)
BTABSR (&#)
338 |Research Assistant 6 11 - 1 - - - 2
G g
361 |Account Executive - - - 3 - - - R
B ELE
363 |Graphic Artist - - - - 1 - - R
Efa#EE
367 |Traffic Co-ordinator - - 1 - - - - R
TR
368 |Production Assistant - - - 1 - - - R
SRR
372 |[Marketing Assistant / Executive - - 6 - - - - -
TGEE,
Sub-Total /g 16 156 549 121 23 - - 316
SUPPORTING / TECHNICAL LEVEL
B/ BT AR®
401 |Designer - - 2 5 R R R R
EfliaEst &
411 |Director / Production Assistant / - - 12 - - - - -
Video Editor / Engineer &
Technician
ZOE S RUEBNE R Bl
TREEETAE
431 |Promoter 34 5 1 - - - - -
Eiid A=
Sub-Total /)h3F 34 5 15 5 - . - -
Grand Total &&=t 55 172 671 354 216 130 43 574

Note :

Including jobs with different titles but with similar functions.
FFERREA [FME TR AR AL
Figures may not add up due to blow-up factors.
B R4 TR AT RE A iR -
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Table 11.7  Average Monthly Income Range of MC Employees (Excl. Freelancers)

in Advertising Sales / PR / Marketing Department in
Media Organizations by Job Level by Job Code / Title

RILT EERENER S, ARG TSR R EEER

(FEFEEBTIEE) HISHARARE
(PEERE TR KT st TR &7 )

Job $8,000 $80,001

Code Job Title * orbelow | $8,001- | $12,001 - | $20,001 - | $30,001 - | $50,001 - | or above | Unspecified

MR e $8,000 5 | $12,000 | $20,000 | $30,000 | $50,000 | $80,000 |$80,001 = | RAFEH

s Ve PALE

MANAGERIAL LEVEL

181 |Publisher; Managing Director; 6 - 2 24 48 25 34 a7
President
R R A

182 |General Manager; Associate Publisher; 6 - 1 4 19 9 39 34
Deputy Managing Director; Vice
President; Chief Operations Officer
HELCH s B RIS
B4k ; EELAE

183 |Advertising / Advertising Sales / - - 1 19 40 71 28 62
Account Director
B S E R PR

184 |Circulation Sales / Circulation - - 1 8 15 6 2 9
Marketing Director
1T/ PHENE

185 |Marketing / Marketing Services / - - 1 12 55 15 9 15
Program Director
i35 /i, THH #8E

186 |Business Development Director - - - 12 33 5 9 8
SETSEE IR

187 |Research Director - - - - 4 1 - -
5 A A

188 |Public Relations Director - - - - 1 4 5 2

189 |Art Director - - 7 24 81 12 1 42
FEiGHEEE

Sub-Total /hs# 12 - 13 103 296 148 127 219
SUPERVISORY LEVEL
EFEH

281 |Advertising / Advertising Sales / - 1 51 190 279 20 - 159
Account Manager
[ BRI e P A

282 |Circulation Sales / Circulation - - 47 54 16 3 - 18
Marketing Manager
BT P EACHE

283 [Marketing / Marketing Services / - - 8 66 136 6 - 48
Program Manager
i ik, TH H &

284 [Research Manager - - 1 10 6 - - -
5 AL

285 |Traffic / Advertising Administration - - 12 21 26 1 - 6
Manager
ek B TEAEHE

286 |Public Relations Manager - - 1 12 13 10 - 6
A FEBR AL

287 |[Sales Training / Support Manager - - - 13 2 - - 2
PHETISR SRR HE

Sub-Total /hsF - 1 120 366 478 40 - 239

300




Job $8,000 $80,001
Code Job Title * orbelow | $8,001- | $12,001 - | $20,001 - | $30,001 - | $50,001 - | orabove | Unspecified
T 7% i $8,000 5¢ | $12,000 | $20,000 | $30,000 | $50,000 | $80,000 |$80,001 5| KAERHH
Ao IS Bk
EXECUTIONAL LEVEL
BITAB®
381 |Advertising Sales Assistant / 1 98 615 141 50 - - 129
Executive; Account Executive
EEH G FE D FFEE
382 [Marketing Assistant / Executive 2 15 232 73 - 1 - 68
G EE, EE
383 |Research Assistant / Executive - - 45 12 - - - 13
TG,
384 |Traffic Co-ordinator; Advertising - 69 180 63 2 - - 58
Administration Assistant
g B BESTEEh
385 [Public Relations Assistant / Executive - 20 73 4 - - - 12
ANFERHGRENEE, F AT
Sub-Total /hZ# 3 202 1145 293 52 1 - 280
SUPPORTING / TECHNICAL LEVEL
HE /Bl ABRR
481 |Promoter - - - - - - - 24
HEE 2
Sub-Total /h&F o - - - - - _ 24
GRAND TOTAL #&&t 15 203 1278 762 826 189 127 762
* Including jobs with different titles but with similar functions.
ELFERERE A [EE TSP AL -
Note : Figures may not add up due to blow-up factors.

A
6

B Rt R E T R R
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Table 11.8 Average Monthly Income Range of MC Employees (Excl. Freelancers) in
Advertising Companies, Agencies and other Advertising Services by Job Level

118 BEEEBEARERER (FTEEERILER) HIgRRAREE

by Job Code / Title

(P RE B N B mak & )

Job $8,000 $80,001

Code Job Title * orbelow | $8,001- |$12,001 - | $20,001 - | $30,001 - | $50,001 - | orabove | Unspecified

TRk %5 i $8,000 5 | $12,000 | $20,000 | $30,000 | $50,000 | $80,000 |$80,001 5| A0

G MUT AL

MANAGERIAL LEVEL
& E

146 |Marketing / Product / Brand Manager - - - - 6 - - -
i35,/ i imn,/ e

161 |Managing Director; General Manager - - 12 158 118 112 34 18
R ; dRaRa

162 |Director of Client Services / - - - 2 6 40 3 34
Account Servicing
= PR

163 |Group Account Director; - - - 22 118 67 6 46
Account Director
F iR

164 |Director of Strategic Planning - - - - 8 - 7 -
SR EA R

165 |Executive Creative Director - - - 18 12 7 22 6
BITEIFARER

166 |Creative Group Head; Creative Director - - - 44 90 67 33 59
RITE4EEE

168 |Head of TV Production - - - - 1 3 9 15
EREEHELE

169 |Media Planning Director - - - 20 16 - 2 4
AR E SRR

170 |Media Buying Director - - - 6 - - - -
A PR RE

171 |Media Group Head; Group Director; - - - 9 17 6 - 2
Associate Director
AT BELEE: RIS

Sub-Total /hsF - - 12 279 392 302 116 184
SUPERVISORY LEVEL
F F &

243 |Assistant Manager / Executive for - - - - 6 - - -
Marketing, Product Development and
Brand Management
i35 ~ i i 88 S hnha e
BhPREE T AE

261 |Associate Account Director; - 50 327 695 108 26 - 200
Account Manager
Bl P AEEs P

262 |Art Director - - 68 217 756 6 - 116
FEilaEEs

263 [Studio Manager - - 4 31 2 - - 2
IEfR SRR

264 |Production Manager - - 17 67 25 - - 75
EEsE

265 |Traffic Manager - - 8 8 8 2 - 32
TRARAR A

266 |TV Producer - - 26 29 6 - - 30
A

267 |Media Planning Manager - - 9 34 41 2 - 5
e s

268 [Media Buying Manager - - 6 14 23 - - 2
B ERIEAC

269 [Research Manager; Research Planner - - 10 5 2 - - 13
TSR E T SRS R EE
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Job $8,000 $80,001
Code Job Title * orbelow | $8,001- |$12,001 - | $20,001 - | $30,001 - | $50,001 - | orabove | Unspecified
TeA%s i $8,000 & | $12,000 | $20,000 | $30,000 | $50,000 | $80,000 |$80,001 B¢| KA xiHH
At T Bk
SUPERVISORY LEVEL (Continued)
FEHK (FH)
270 [Senior PR Consultant; PR Consultant - - 7 26 - 6 - -
AR AR 5 N BREARS
271 |Marketing / Marketing Services / - - 6 56 13 - - 50
Program Manager
15,/ Mgk, TH H &
Sub-Total /hsF - 50 488 1182 990 42 - 525
EXECUTIONAL LEVEL
BTAB®
315 |Cameraman - 1 - - - - - -
BB LR AT
332 |Multimedia / IT Manager - - 2 - - - - -
B4 NV Clhs s
343 |Officer / Assistant for Marketing, - - 12 - - - - -
Product Development and Brand
Management
735 ~ FE anbil 3% S anhaE s 14T BB
361 |Account Executive - 219 961 348 - - - 867
HFETE
362 |Visualiser - 50 156 19 - - - 44
Eiagna
363 |Graphic Artist 250 14 1888 113 - - - 182
EfREES
364 |Copywriter - - 82 6 - - - 143
R
365 [Media Planner; Media Executive - - 239 40 - - - 2
I RE A 5 HEE
366 |Media Buyer - 2 109 2 - - - 39
I B R
367 |Traffic Co-ordinator - 31 150 26 - - - 52
368 [Production Assistant - 105 132 - - - - 78
BUERE
369 [Research Assistant - - 56 - - - - 8
5 A
370 |Photographer - - 47 15 - - - 105
& AN
371 |Online Editor - - 1 7 - - - 80
LB ARTE
372 |Marketing Assistant / Executive - 84 50 5 - - - 26
HisGEE, FE
Sub-Total //5# 250 506 3885 581 - - - 1626
SUPPORTING / TECHNICAL LEVEL
BB EMAER
461 |Designer 103 553 976 101 2 - - 187
FEiiisat &
462 |Digital Designer - 52 209 109 1 - - 24
st B
463 |Webmaster - 2 9 3 - - - 79
HE
464 |Technician - 1 57 5 60 - - 16
e &
465 [Promoter - 40 - - 13 - - -
b=
Sub-Total //5# 103 648 1251 218 76 - - 306
GRAND TOTAL #&=t 353 1204 5636 2260 1458 344 116 2641
* Including jobs with different titles but with similar functions.
FFEREA [FME TR AR AL
Figures may not add up due to blow-up factors.

A

Note :

B NSt e B R RE A LR =

303




Table 11.9 Average Monthly Income Range of MC Employees (Excl. Freelancers)

in Corporate Communications / PR / Advertising / Marketing Department
in Companies / Institutions by Job Level by Job Code / Title

119 NEEEEA SR, ARG EE S TSR AREREER
(MEFEEHIEE) PIgRBRAERE
(e F R mt SR )

Job
Code
M5
4wk

Job Title *
e

$8,000
or below

$8,001 - | $12,001 - | $20,001 -

$8,000 = | $12,000 | $20,000 | $30,000

EUF

$30,001 -
$50,000

$50,001 -
$80,000

$80,001
or above
$80,001 =,
DLk

Unspecified
EREE

MANAGERIAL LEVEL

101

Editor-in-Chief; The Editor
T

141

General Manager / Director / Head of
Corporate Communications, Public
Relations and Public Affairs
B - ARG R AT
MR WG T

28

85

94

142

General Manager / Director /
Head of Advertising and Marketing
Communications

G S L e

14

13

143

General Manager / Director / Head of
Marketing, Product Development and
Brand Management

i85 AL R S R
W TR

22

24

44

144

Corporate Communications / Public
Relations / Public Affairs Manager
RSEEEN A SRR AN SRR AR

52

96

153

145

Advertising / Marketing
Communications Manager

[E &/ T RN

15

67

146

Marketing / Product / Brand Manager
i35/ i/ bR

43

38

132

147

Community Relations Manager
FERH AR

34

148

Market Research Manager
TG A

16

149

Publication Manager

AR

10

150

Internal Communications Manager

P b ERR AL

189

Aurt Director
FE e

Sub-Total //Z#

= 35 43

160

225

110

552

SUPERVISORY LEVEL
EEE

201

Managing Editor
SmiH AT

204

China / National News Editor
R AT

206

Editorial / Leader Writer
3

241

Assistant Manager / Executive for
Corporate Communications, Public
Relations and Public Affairs
S - ARG ATLE
R T AF

- 19 162

122

229

242

Assistant Manager / Executive for
Advertising and Marketing
Communications

[ e T B A AT

19

197

304




Job
Code
TRk %5
i

Job Title *
i

$8,000
or below | $8,001 - |$12,001 - | $20,001 -
$8,000 2 | $12,000 | $20,000 | $30,000
PUF

$30,001 -
$50,000

$50,001 -
$80,000

$80,001
or above
$80,001 =k,
PLE

Unspecified
FRAHA

SUPERVISORY LEVEL (Continued)
EEE

243

Assistant Manager / Executive for
Marketing, Product Development and
Brand Management

T35 ~ FE b E% R e B
B T A

- - 42 97

44

155

244

Assistant Manager for Publication

B R AR

21

245

Chief Editor; Editor
HURER SRR

46

34

246

TV Producer
BEEEA

286

Public Relations Manager
NSRRI HATEE

Sub-Total /h5F

- - 114 312

238

17

636

EXECUTIONAL LEVEL

303

Senior Reporter; Reporter
AR (@m0 B s

BITAR&

36

304

Senior Press Photographer;
Press Photographer

Bx (S50 acd vl

307

Senior Designer
Bk (8 FEilissat 8

309

Senior Producer; Producer
SRR B

312

News Anchor /Announcer

R RS E

332

Multimedia / IT Manager
E4 NV VST

341

Officer / Assistant for Corporate
Communications, Public Relations
and Public Affairs

S - ARG ATLER
FAE/BhEL

- - 177 177

12

454

342

Officer / Assistant for Advertising and
Marketing Communications

[ B i a4 B

- 73 171 21

316

343

Officer / Assistant for Marketing, Product
Development and Brand Management
i35 ~ b 8 S b AT
BhE

- 3 250 7

486

344

Officer / Assistant for Community
Relations

FHERR R EEBhE

30

345

Officer / Assistant for Market Research
TSR E AT B

97

346

Writer / Translator

Bt BIEE S

33

44

347

Officer / Assistant for Publication

iR E A BEL

50

348

Graphic Designer
[EERET A

143

349

Photographer
i il

65

350

Online Editor
Aty

383

Research Assistant / Executive

T AR EE

Sub-Total /h5F

- 114 615 289

56

1694

305




Job $8,000 $80,001
Code Job Title * or below | $8,001 - | $12,001 - | $20,001 - | $30,001 - | $50,001 - | or above | Unspecified
93 i $8,000 =\, | $12,000 | $20,000 | $30,000 | $50,000 | $80,000 | $80,001 & | A 3RHH
i IR PLE
SUPPORTING / TECHNICAL LEVEL
Wy BMABRSR

441 |Researcher 26 - - - - - - -

EREER
442 |Web Page Designer - - 22 9 2 - - 24

HHEBER

Sub-Total /hsF 26 - 22 9 2 - - 24
Grand Total %4zt 26 114 786 653 456 234 127 2906

Note :
=t

Including jobs with different titles but with similar functions.
FFERREA [FME TR P AR AL

Figures may not add up due to blow-up factors.
BT R4 TR TR iR = -

306




Appendix 12

ffe% 12
Table 12.1 Percentage of Companies which Indicated the Need to Enhance
Skills / Knowledge of MC Employees by Job Level
* 121 SRR IR AR E R R BREE MBI AE A EE 2R
(HEEREEHRE D)
Editorial/
Production/ | Supporting/
Code Type of Skills and/or Knowledge Managerial | Supervisory | Executional | Technical
4RE B/ RIBRAER g | EEgk | 4mEREME | RN
BT ABSR | Bilg AE&K
%* %* %* %*
Management Skills EHHFEE
101 | Corporate communications/public 33.0 22.6 8.6 0.7
relations/public affairs management
AR ARG AL EBER
102 |Production management 27.2 32.7 15.0 24.0
g
103 | Marketing management 37.0 21.6 7.2 7.4
T EH
104 | Human resources management 18.0 6.3 0.9 0.1
NITEREM
105 |Financial management 12.3 3.8 0.6 3.4
e
106 | Strategic planning management 30.0 25.7 3.8 0.1
SRS BB
107 |Crisis management 24.4 13.2 5.7 4.4
fat e
108 | Self-management 12.9 11.8 18.0 9.8
HIEH
109 |Others (In-house training and team building) 0.6 0.2 0.1 0.1
HoAth, (PRERsEEI S BT
China-related Knowledge 75 %8 FEAYEIE
201 |Political system, social and economic 72.9 51.9 26.4 24.8
development in the mainland of China
TEF B EBUEHIE - tHE MR
202 | Industry practices in the mainland of 30.4 28.4 10.5 12.0
China
TEF P E R
203 | Others (Cross-cultural knowledge and IT law 0.1 0.2 0.1 0.1
in the mainland of China)
HoAth (S S LAY RIS AT B A st & =R
FOERD)
Language Skills B H%gE
301 |Spoken English 19.5 13.6 27.4 111
FEE s
302 |Putonghua 68.0 67.2 53.8 32.2
E=PELT]
303 | Written English 15.2 14.7 18.7 5.2
FOCERRE

As a percentage of number of responding cases by job level.

SEHEAE H R (FEREEFRET) -

307




Editorial/

Production/ | Supporting/
Code Type of Skills and/or Knowledge Managerial | Supervisory | Executional | Technical
4Rk FRE /ISR ER g | F(TEL | REREE | WhEDS
BT ABSR | Bilg AE&K
%* %* %* %*
Language Skills (Continued) #E3HigE (48)
304 |Written Chinese 18.6 15.5 19.4 4.9
PCE R
305 |Translation 114 9.0 9.1 11
(S
306 |Others (Thai language and Japanese) 0.6 1.1 7.9 1.0
HAth (R HEE
Innovative Media Technology (Journalism Sector) glFr{E#ERE (FEE)
401 |Innovative media technology products 4.8 3.1 2.7 2.5
RIS i
402 | Application of new media technologies 5.2 3.8 4.6 6.3
in editorial work (e.g. digital photo-shooting,
digital production and Internet transmission
and mobile device application)
HrERS R 4R PR LIF_ ERYER
(AN, ~ BOEEE - AEER (i K
MEEHERE)
403 | Computer literacy skills 5.2 4.8 42 34
(e.g. digital graphics and Chinese word
processing)
EBRSTEFIRTS (A E R K s
il A
404 | Integration of new technology with 5.2 5.2 4.0 35
the news work flow
HRH L TR RIS &
405 | Others (Mobile related technology) 0.6 0.5 0.4 -
HoAtr, CriBhtERaRg)
Innovative Media Technology (Advertising and Public Relations Sector)
BT RE R, (BEEEAIMIEE)
501 |Website design and supporting skills 5.7 5.0 13.9 13.9
MR R SRR
502 | Market research applications 36.5 36.5 21.8 1.9
5 R FE A
503 |Consumer database management 135 144 12.4 1.6
HEEEREEH
504 | Innovative media research and applications 15.6 16.9 26.3 32.2
Al LRSI T S e A
505 | Multimedia knowledge and applications 31.6 25.0 50.5 66.0
SRS RIS 5 e
506 |Social media marketing 16.9 124 14.6 7.0
ARG &3
507 |Others 0.1 0.1 0.1 -
HoAth,
Industry Specific Skills (Journalism Sector)
SENEERRE (FREFE)
601 |Reporting and editing skills 1.5 2.3 2.1 0.5
R ESE ]
602 |Print/TV/media production skills 1.5 2.3 1.8 2.3

ENll, B4 ERGBERTS

As a percentage of number of responding cases by job level.

HEEAFE IR GERREERED) -

308




Editorial/

Production/ | Supporting/
Code Type of Skills and/or Knowledge Managerial | Supervisory | Executional | Technical
4Rk FRE /ISR ER g | F(TEL | REREE | WhEDS
BT ABSR | Bilg AE&K
%* %* %* %*
Industry Specific Skills (Journalism Sector) (Continued)
SENEERRE Gir%) (8)

603 |Media law and ethics 2.9 2.4 1.9 1.6
AR BT

604 | Intellectual property and copyright law 5.0 2.7 24 2.3
IR ERE RRRE A

605 | Strategic news planning 3.6 2.4 15 0.4
Hr R E]

606 | Integration of the Internet with journalism 2.1 2.7 24 1.2
A Bl i AS &

607 |Critical thinking skills and 1.9 2.2 15 0.8
cross-disciplinary knowledge
HEAIME RIS s 2RI

608 | Audience research 1.9 2.0 11 1.2
2R

609 | Multi-tasking skills 3.6 3.6 3.6 5.0
— B SBAVEED

610 | Global vision/cultural-setting skill 3.7 3.0 1.8 0.5
BPEARE SUESIEET

611 |News curation 5.2 4.4 24 2.2
HERRE

612 |Data analysis 1.8 1.5 1.6 1.2
Bagoth

613 | Trends and changes of the financial market 1.0 0.7 0.5 0.3
Rl 5 B B E

614 |Social media applications 2.4 3.2 19 1.9
HAHHERSHIIER]

615 | Others (Sales training) - 0.2 0.1 -
Hit (BHEREID

Industry Specific Skills (Advertising and Public Relations Sector)
SENBERRE (BREHALMEE)

701 | Account strategic planning 30.7 25.9 30.1 10.6
& 5 RIS A

702 | Sales/marketing strategic planning 29.5 32.3 31.4 12.3
e TR RS AR E

703 | Media planning and market research 19.8 13.2 15.3 3.8
B E K isse

704 | Creativity and cultural insights 18.1 145 18.0 25.8
HEIE S SU YR

705 | PR consultation/presentation skills 16.2 24.2 16.8 1.0
NBRRYES R ERTT

706 |Project management 18.1 10.2 9.8 8.2
HEHEH

707 |Others - 0.6 0.5 1.0
HAtr

As a percentage of number of responding cases by job level.

(HEE AT E R GERREERED) -

309




Table 12.2  Percentage of Companies which Indicated the Need to Enhance
Skills / Knowledge of MC Employees by Branch

0Te

122 RN R E R (R BRAE B AT E R
(HZFEEY )
News
Department .
in Radio / News Digital / Advertising Corporate
Newspapers | Magazines | TV Stations | Agencies | New Media &%T(Fz)iaeglzz’d gg\r/grrrt]il;?r:(g:]a/tll?/lnasr/k ;ﬁ]é
4k E LT BE 3% . . - -
. AR HESR ;@:; %EFEE %(E%i Public Relations | Other Advertising Department in
Code Type of Skills and / or Knowledge BEHREH L HriRag Services Suppli Servi c ies / Instituti
prop RAE AR o, ervices Suppliers ervices ompanies / Institutions
o HE ./ RGN b YASESEIES [ e NS Rive S
Include Advertising Sales / PR / Marketing Department RS ERS AN IR R
in Media Organizations BEL TR
BIEEHREANES ARG 15 .
w | ow | w | w | % 9% 9% 9%
Management Skills ‘EHEERE

101 | Corporate communications/public 26.7 9.2 47.1 6.7 29.4 48.6 0.3 67.6

relations/public affairs management

EEH S NIRR AL E R EE
102 | Production management 60.0 429 76.5 66.7 47.1 20.4 20.8 14.7

SUYpET
103 | Marketing management 40.0 244 64.7 13.3 35.3 30.6 14.9 37.2

5 EH
104 | Human resources management 333 28.6 47.1 6.7 35.3 255 1.7 10.6

AND&EIFEH
105 | Financial management 33.3 8.4 52.9 6.7 294 222 2.4 6.5

B EH
106 | Strategic planning management 46.7 252 58.8 13.3 41.2 35.2 10.1 222

SRS EE
107 | Crisis management 66.7 10.9 64.7 26.7 41.2 25.9 5.8 321

faE
108 | Self-management 73.3 40.3 47.1 13.3 58.8 33.8 9.9 19.5

HIEH
109 | Others (In-house training and team building) - - - - - - 0.1 14

HoAthr (PREREE IR BRI L)

* As a percentage of number of responding cases by branch.
* AHEBAFE DR (EPTEE D) -




T1€

News
Department .
in Radio / News Digital / Advertising Corporate
Newspapers | Magazines | TV Stations | Agencies | New Media Companies, Communications / PR /
SR Kb A e SHE _ _ Agencies a_m_j Advertising / Ma(ketlng
Code Type of Skills and / or Knowledge A T B Public Relations | Other Advertising Department in -
Pt RS ISR R Serv/uieit Sup/pllers #Ser\v!ces Compﬁam\es/ |I’]St|tut\l(:)l’]8
— NHERRA [ha 5 SE A ST 2 Rive S
Include Advertising Sales / PR / Marketing Department HE L fE RS N R
in Media Organizations BEL /T
BIEEHREANES ARG 15
w | ow | w | w | % %* %* %*
China-related Knowledge 75 #H S EIHYH1S%
201 | Political system, social and economic 66.7 66.4 76.5 93.3 41.2 58.8 25.6 58.0
development in the mainland of China
TEFEIAHAYBUGHIE - #H g RSO
202 | Industry practices in the mainland of 46.7 21.8 64.7 40.0 294 25.9 16.8 28.7
China
TE R AT T 4
203 | Others (Cross-cultural knowledge and IT law - - - - - 0.5 0.1 -
in the mainland of China)
HoAtr, (EESCLAYRIE R AT PRI AT & S
BHOE#)
Language Skills sEXHiRE
301 | Spoken English 53.3 14.3 41.2 6.7 17.6 21.8 19.5 26.6
B e
302 | Putonghua 53.3 67.2 52.9 66.7 47.1 53.7 48.6 68.3
s
303 | Written English 20.0 16.0 58.8 6.7 235 27.3 9.7 25.3
FEHES
304 | Written Chinese 46.7 16.8 41.2 13.3 235 29.6 10.0 28.0
HoCERAE
305 | Translation 26.7 20.2 29.4 - - 19.4 3.9 16.7
FlsE
306 | Others (Thai language and Japanese) - 34 - - - - 6.2 -
HAth (B HEER

As a percentage of number of responding cases by branch.

HHEAFE R GEFTEET) -




¢Te

News
SnRedio] | News | Digil/ Advertising Corporate
Newspapers | Magazines | TV Stations | Agencies | New Media :%T]‘gaeg'zza gg\%rrrt]ius?rzca/tll?/lnasr/k;ﬁ]/
. AR HESSR fgé'; %jFEE %E’%i Public Relations Othgr Advertising Depar%ment in ’
Code Type of Skills and / or Knowledge O G W Services Suppliers Services Companies / Institutions
A PRI Hifite) AU BRI | AT
Include Advertising Sales / PR / Marketing Department HE L fE RS ) N R
in Media Organizations BEL /T
BIEEHREANES ARG TSE
w | w | w | w %+ %* %* %*
Innovative Media Technology (Journalism Sector) Al EERNE (FHE%E)
401 | Innovative media technology products 80.0 10.9 70.6 6.7 41.2 - 0.3 1.0
BT AR
402 | Application of new media technologies 73.3 36.1 58.8 33.3 294 - 0.3 14
in editorial work (e.g. digital photo-shooting,
digital production and Internet transmission
and mobile device application)
AR R ER L AF EAYER
(USSR - HESEE - AR K
EhEEAS)
403 | Computer literacy skills 66.7 36.1 41.2 - 17.6 - 1.2 14
(e.g. digital graphics and Chinese word
processing)
EISTE RIS (A E SR B R 5
WAEE)
404 | Integration of new technology with 93.3 22.7 64.7 80.0 17.6 - 0.2 1.0
the news work flow
PR AR RS &
405 | Others (Mobile related technology) - - - - 235 - 0.1 -
FAt, CrEpHERR )
Innovative Media Technology (Advertising and Public Relations Sector) AIE{EER T (FBEEA\ILRHEGE)
501 | Website design and supporting skills 6.7 1.7 17.6 - 11.8 16.7 115 18.8
ket ROERDS
502 | Market research applications - 3.4 17.6 - 59 48.6 258 35.8
5 AR EH]
503 | Consumer database management - 25 5.9 - 5.9 33.8 11.8 16.0
FEREREEE
504 | Innovative media research and applications - 1.7 235 - 11.8 26.4 25.8 11.6

ARSI ST K IEF

As a percentage of number of responding cases by branch.

(HEEAFE R GEFTEEY) -




€Te

News
D
ire]!ps;tdr?oe r/]t News Digital / Advertising Corporate
Newspapers | Magazines | TV Stations | Agencies | New Media Companies, Communications / PR /
R MR L) A B Public Relations Otﬁgre Rijl\?zr?ins?n Adve[r)tésggn/qé\:l]?riléetlng
Code Type of Skills and / or“K nowledge =L ARAL il Services Suppliers Services ’ Com anFi)es/ Institutions
i PRI il e B | AR
Include Advertiging Sal_es /PR /_ Ma}rketing Department HE L fE RS B {82 //&;ﬁﬁg%//\
in Media Organizations BEL TR
BIEEHREANES ARG 15
w | ow | w | w | % %* %* %*
Innovative Media Technology (Advertising and Public Relations Sector) (Continued) glErEERE (BEEARERGE) (&)
505 | Multimedia knowledge and applications - 34 17.6 - 11.8 30.1 57.0 43.0
SRR RIS e
506 | Social media marketing - 25 59 - 5.9 23.1 12.5 13.7
RIS E 84
507 | Others - - - - - 0.5 0.1 -
Fifth
Industry Specific Skills (Journalism Sector) FERNEZERE (GIrE%E)
601 | Reporting and editing skills 53.3 9.2 41.2 6.7 11.8 - 0.1 2.7
SRS
602 | Print/TV/media production skills 46.7 10.9 52.9 6.7 5.9 - 0.1 0.7
ENRI AR RS B ERDS
603 | Media law and ethics 53.3 11.8 35.3 13.3 17.6 - 0.1 0.7
B EAR BT
604 | Intellectual property and copyright law 53.3 16.8 47.1 33.3 17.6 - 0.1 2.4
RIS FE SR
605 | Strategic news planning 333 16.0 52.9 33.3 17.6 - 0.1 2.4
iR &
606 | Integration of the Internet with journalism 60.0 10.9 52.9 13.3 17.6 - 0.1 1.0
O R R4S &
607 | Critical thinking skills and 40.0 10.9 47.1 - 11.8 - 0.1 2.4
cross-disciplinary knowledge
HEFIME BB R RS SR A8
608 | Audience research 20.0 134 35.3 - 11.8 - 0.1 0.7
2R
609 | Multi-tasking skills 20.0 30.3 58.8 46.7 52.9 - 0.1 14
— B Z AR
610 | Global vision/cultural-setting skill 40.0 16.8 41.2 13.3 17.6 - 0.1 14
ERFEREY USRS

As a percentage of number of responding cases by branch.

HEEAFE R GEFTEEY) -




1425

News
Department .
in Radio / News Digital / Advertising Corporate
Newspapers | Magazines | TV Stations | Agencies | New Media Companies, Communications / PR /
B Kb A e SHE _ _ Agencies a_m_j Advertising / Ma(ketlng
Code Type of Skills and / or Knowledge A T B Public Relations | Other Advertising Department in -
Pt FERE SRR R Serv/uieit Sup/pllers #Ser\v!ces Compﬁam\es/ |I’]St|tut\l(:)l’]8
NHERRA [ha 5 SE A ST 2 Rive S
Include Advertising Sales / PR / Marketing Department HE L fE RS N R
in Media Organizations BEL /T
BIEEHREANES ARG 15
w | ow | w | w | % %* %* %*
Industry Specific Skills (Journalism Sector) (Continued) SERNEEREE (FEE) (8)
611 | News curation 46.7 28.6 64.7 73.3 5.9 - - 1.0
SRR
612 | Data analysis 20.0 151 529 6.7 5.9 - - 1.0
Bdg
613 | Trends and changes of the financial market 6.7 3.4 35.3 6.7 - - - 0.7
Rl B 5
614 | Social media applications 20.0 210 64.7 6.7 5.9 - - 14
ARSI EA
615 | Others (Sales training) - - - - 11.8 - - -
FAt BEESRID
Industry Specific Skills (Advertising and Public Relations Sector) ENEIERLE (FHSHEALRHGE)
701 | Account strategic planning 6.7 25 5.9 - 5.9 435 33.6 13.7
& RIS AR &
702 | Sales/marketing strategic planning 6.7 9.2 5.9 - 5.9 421 31.7 324
BT HE R RIS AR
703 | Media planning and market research 6.7 9.2 17.6 - 5.9 27.3 114 25.3
(A s i 5E
704 | Creativity and cultural insights 6.7 25 17.6 - 5.9 27.3 21.9 14.0
BRI S SU LR
705 | PR consultation/presentation skills 6.7 0.8 235 - 5.9 57.9 10.5 38.9
NN RERTS
706 | Project management - - 17.6 - 5.9 28.2 111 26.3
HHEH
707 | Others - - - - - - 0.4 -
Fifth

As a percentage of number of responding cases by branch.

(EEEAE R (PP PE#EY) -




Appendix 13

% 13
Table 13.1  Number of Training Places Planned to be Provided/Sponsored
by Employers in the Next 12 Months by Branch by Job Level
by Type of Skills/Knowledge
(Journalism Sector®)
* 131 RAR 12 il B @ X5t ER Bt/ & B ey B3l &2 8
(HFIE/ REFER KK MBI E & )
2 (1
(HrrExE®)
: Innovative Industry
Type of Skills . Media Specific
and/or Innovative | o0hnol0 Industry Skills
Knowledge Media 109y Specific i
ot i .. Technology (Advert|5|_ng Skills (Advert|S|_ng
FeRE/ AR Management China-related Language - and Public . and Public
SR Skills Knowledge . (Journalism Relations (Journalism Relations Overall
RS AR ELHY ;Eilzl;;% Sector) Sector) Sector) Sector) kit
T e | TURRUR | BRI g | RPIER O gegme
Job Level %4'&‘ Rl &EE Fege
HAE R (RO | (g | OFRD | (gean
DNHEAHRE) DNHEAHE)
Newspapers
&%
Managerial 3 2 3 1 - 1 - 10
R
Supervisory 2 1 - 1 - 1 - 5
B
Editorial/Production - - - 2 - - - 2
(2 N H
Supporting/Technical - - - -
LIPS TN K
Sub-total
IhEF 5 3 3 4 2 - 17
Magazines
B 5h B
Managerial 12 14 7 6 7 5 7 58
R
Supervisory 6 5 6 9 4 13 4 47
EE
Editorial/Production - 18 30 6 18 7 18 97
(2 N H
Supporting/Technical - 6 6 6 6 2 6 32
LIPS TN SEY
Sub-total
hf 18 43 49 27 35 27 35 234
News Department in Radio / TV Stations
BEe / BEHEAHKHNHEE
Managerial 2 1 - 2 1 - 1 7
R
Supervisory 42 2 - 1 - 1 46
B
Editorial/Production 26 29 28 1 85 124 293
(2 N H
Supporting/Technical 2 - 1 13 - 7 23
LIPS TN K
Sub-total
hf 72 32 1 44 2 93 125 369

315



: Innovative Industry
Typ:n(:jflsr ills . Media Specific
Knowledge Innovative Technology '”dus.‘fy Skills
&2:;;%;’] China-related Temrig:ggy (Advertising Sgi(i:lllfsIC (Advertising
BelAlasHy - . X
HERI Mansall(g_ﬁment Knowledge Lang_uage (Journalism agg:ﬁgrl:gc (Journalism aQS;ﬁ;:f Overall
ﬁ&{igﬁz HBAT B EESkIIISAb Sector) Sector) Sector) Sector) #2ES
Rk g | OCRE | AR | i | EREE | prom
:?i 7] NAS ‘fﬁﬁt IR SFIR
Job Level Frsc i E ik
O FIRR) | (e | (W) (e
AFERAGE) INFRRRRSE)
News Agencies
S i o
Managerial - - 2 - - 2 - 4
KPR
Supervisory - - - 1 - - - 1
B
Editorial/Production - 11 4 1 - 4 - 20
bk, HUE N B
Supporting/Technical - - - - - - - -
LN Vs NS
Sub-total
IhEF - 1 6 2 - 6 - 25
Digital / New Media
B MER
Managerial 32 - 1 32 - - - 65
SKIRAR
Supervisory - - - 156 - 12 - 168
B
Editorial/Production - - 1 89 - 122 - 212
4R, BE N B
Supporting/Technical - - 1 5 - 1 - 7
LN Vs NS
Sub-total
JhEF 32 - 3 282 - 135 - 452
Total
J li
( °u££§k'sm) 127 89 62 359 37 263 160 1007
(BriE=%)
Notes: (1) The number of training places planned to be provided/sponsored by employers in the next 12 months in the
5F e advertising sales / public relations / marketing department in media organizations has been distributed among

various branches in the journalism sector.

RACL2 i 7 - PRGNS AR G TS (e et EHedt B L e S

P -

(2)  Figures may not add up to their totals due to rounding.

IPOFE TR > S IR RIS

BT TS A A -
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Table 13.2  Number of Training Places Planned to be Provided/Sponsored
by Employers in the Next 12 Months by Branch by Job Level
by Type of Skills/Knowledge
(Advertising and Public Relations Sector")
® 132 ARIK 12 {8 B8 Eat &Rt EBnyiEs 28
(FEF I8 RRE SR B, IR B &)
2 (1
(EEELATLRIGEY)
Innovative Industry
Type of . Media Specific
Skills and/or Innovative Technology Industry Skills
Knowledge Media e Specific i
- . (Advertising - (Advertising
FEREIAIAY | Management | China-related | | Technology | 04 puplic Skills and Public
il Skg'll Knowledge SI?'II 9 | @ournalism | “pojaions | (Goumalism | “pojaiions | Others® | Overall
¢ L OKINS HrdEr | 2 Sector) Sector) A @ s
EHIAE . RESCHRE ; Sector) Sector) | = e
e BURTA | g | ROVEER | wpgmie
Job Level FHY Rl FhEE o
HERE R (RO | (e | (FEEO) | (am
ANIRAARZE) DHERIARE)
Public Relations Services Suppliers
ARG ERS
Managerial 17 5 14 - 12 - 13 - 61
SRTRAR
Supervisory 16 3 41 - 7 - 18 - 85
FAESH
Executional 27 11 64 - 32 - 65 - 199
BITER
Supporting/Technical - - - - - - - - -
FHBNIRGT N B2
Sub-total
IhaF 60 19 119 - 51 - 96 - 345
Advertising Companies, Agencies & Other Advertising Services
BEEEE
Managerial 39 7 16 21 65 16 55 - 219
SRPRAR
Supervisory 63 17 54 36 89 26 79 7 371
TR
Executional 68 15 101 52 279 24 74 42 655
BITER
Supporting/Technical 61 33 81 - 230 - 37 28 470
LUl NS
Suzt:f’;a' 231 72 252 109 663 66 245 77 1715
Corporate Communications / PR / Advertising / Marketing Department in Companies / Institutions
AERBEBANLEERA AHXBBR BE  WBEH
Managerial 153 93 135 - 112 - 106 - 599
KEHIR
Supervisory 79 79 127 2 99 1 109 - 496
FER
Executional 23 - 114 2 51 - 97 - 287
BT
Supporting/Technical - - 9 - 13 - - - 22
LU NS
Sub-total
JhEF 255 172 385 4 275 1 312 - 1404
Total
(Advertising and PR)
4y 546 263 756 113 989 67 653 77 3464
(B ERAILRRSE)
Notes: (1) The number of training places planned to be provided/sponsored by employers in the next 12 months in the advertising sales /
= public relations / marketing department in media organizations has been distributed among various branches in the journalism
sector.
AR 12 {EH - PSR S AR R TS R R R B BRI ERI A T IS & P T -
(2) Other type of skills/lknowledge includes team building.
HoAthhere,/ FIERaVE A B AEEBOETL -
(3) Figures may not add up to their totals due to rounding.

NPT AR S IR IR g A A -
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Appendix 14

Manpower Projection of the Advertising and Public Relations Sector
for 2014-2018 Using the Labour Market Analysis (LMA) Approach

Methodology

The Labour Market Analysis (LMA) approach first examines a group of key
statistical data collected by a reliable and independent authority that reflect important changes
in the local economy, demography and labour market. It then selects some of the data as
independent variables and builds a statistical model that can be used to project manpower
demand in the economic sector under study. In other words, the model makes use of some
relevant and reliable economic indicators to project manpower demand in the short and
medium term.

2. Statistical modelling (SM) has been successfully applied to the advertising and
public relations sector since 2003. The building of this statistical model comprises two main
steps. The first step is called ‘Diagnostic’ because during this step two sets of statistical data
are tested to select determinants. Set | comprises 9 core statistics in National Accounts (e.g.
Gross Domestic Products (GDP) and its components) of Hong Kong. These statistics provide
information about our key economic activities. Set Il comprises 42 economic indicators with
more disaggregate information about the economy. Such information includes consumption,
investment, trade, tourism, property and related activities, and information about the labour
market, etc. From these two sets, some determinants can be found. To minimize Types | &
Il errors, these determinants are statistically tested for multi-collinearity before they are
grouped into principal components (PCs). The second step of statistical modelling is called
‘Prognostic’ because during this step these PCs are used to build and maintain the statistical
models for manpower projection.

Manpower Projection for Advertising and Public Relations Sector

3. At the ‘Diagnostic’ step, Principal Component Analysis (PCA) has been used to
select determinants from the two sets of economic indicators. In the advertising and public
relations sector, 9 determinants have been found from the 51 economic indicators. The
manpower requirements in the advertising and public relations sector can be thus explained
by the following groups of determinants, called Principal Components (PCs):

(i) Composite Consumer Price Index [CCPI];

(it)  Electricity Consumption [EC];

(iii) Exports of Services in Volume Index [XSER];

(iv) Hong Kong Best Lending Rate [R];

(v) No. of Visitors Arrival [VA];

(vi) Property Price Index (Private Domestic Only) [PPI];
(vii) Restaurant Receipts in Value Index [RESVA];
(viii) Retail Sales in Value Index [RSVA]; and

(ix) Total Loans and Advances (HK$ Millions) [LA].
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4. A statistical model has been developed by using PCA to select determinants. The
PCs comprise the five determinants of EC, XSER, RESVA, VA and CCPIl. From the
recursive tests, it can be shown that these PCs can explain most of the variability of the
variance (total information) in the past years in the manpower requirements; therefore, they
can be safely used to forecast the manpower requirements in the near future. At the
‘Prognostic’ step, Principal Component Regression (PCR) technique is then applied for the
statistical model. The model indicates that there is a strong positive correlation between
manpower and the PCs. The Adjusted R-square worked out to be 0.99, indicating that 99%
of the variation of the manpower requirements can be explained by the PCs at 95%
confidence level.

5. The manpower demand for advertising and public relations sector in 2014-2018 is
projected using three methods, namely Labour Market Analysis (LMA), Adaptive Filtering
Method (AFM) and Employers’ Forecast (EF) as shown in Table 1 and Figure 1.

Table 1 Summary for Manpower Projections by Different Methods

Actual Projected Projected Employer’s
Year Manpower Manpower Manpower Forecast
(LMA) (AFM) (EF)
2013 ® 25,985
@ 28,240 26,697 26,494
2014F (8.7%)* (2.7%)* (2.0%)*
@ 29,387 27,342
2015F (4.106)* (2.406)**
@) 30,341 27,923
2016F (3.206)%* (2.106)**
@ 31,160 28,444
2017F (2.7%)** (1.9%)**
@ 31,847 28,911
2018F (2.206)** (1.6%)**
* as percentage change vs actual manpower in 2013 @
** as percentage change vs projected manpower in previous year
LMA Labour Market Analysis
AFM Adaptive Filtering Method
Notes: (1) Actual survey data in January and February of the subsequent year.
2 Projected data in January and February of the subsequent year.
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ik 14

AR RS 2014 £ 18 £y
ANFENEF (RAADHHZHITE)

" AN HB A TTE

1. EH " AJImE o A ( Labour Market Analysis Approach - fi§ f%
LMA) fE N JTRBKTEM - B 2 E ik © SRR — I EH LB EN— A
FI R AR 2L ~ AN An Ml A JT i 85RO 0y £ B & st 8% - (P8t > 24
B E P ELEE R EILEE - L2 BT —Ea st A > FH F 7E 0 3 E &
HEIRE NI RK - ME 2 > SRt A2 DI SEAYAH RH &S fE AR Ry AL 0 3
HAMKKHBEN AP ATIREX -

2. ARG H 2003 F5 40 E HE LGB B E & B B R E R
ANDFHEXR > GEREWHZAITH - BILESHEAR > 35200 W [ FE Bz 56— (&
e "2l o BRI WS B - DIEHEBERER T - F—4HE
BEEERIRFTEY 9 (Ef080E - a4t 4 e R H IR EE - BiE
LR > WM A DI EREAFIEHHEN - £ HBEEE 42 ([HERE
o BHEERMAIUERHEEZANEREEE  BfEHE K& -¥E5 > R
Fo ith E R HHBR VR &) > DA AN I 55 o EHCHY R E N 1 5k 2 B 8 W 4H 808 o
rHzREy - EBERERNTEHLBER M > (B EMS RN RARATE
THRA R EEANZR - DUV —  ZEERE - FEEERE THE, 0 B
B By BN 2R LA Fr R s TR 8 - DUPE N D RE KR P -

B B N FEEE R A D R SR TR

3. £ P2 PEEMEM T EER R M A, (Principal Component
Analysis > f&ff PCA) fEMdH BB EIUACH TELBHEZ ITH - £

BEE BN ILBAIER 51 [ABESET - F 9 HEEMFERAERT - T 9
HIRERT (X " EZKFZE , - Principal Components - f&if# PCs) - F{f ]
DL X8 g 5 BN L RRARSE Y A DR OK -

()  &EHEYEIEH [CCPI]:

(i)  w|JHHEE [EC];

(i) B EOYEEE [XSER]

(iv)  J®EREZEEZHNZR [R]

v)  EIAEBRE A [VALS

(i)  EEEER (URAEZER/E) [PPI]:
(vii)  ‘EUER(HEEE [RESVA]
(viii)  ZEHEEEZ [RSVA] D DK

(ix)  ERRFEEE (FEEIT) [LA] -
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4. AgEBERN " EEZRENE )  BHIAERTARKEIL —#H%ET
A -5 5 EIAERT > EiEEHRE RBLHOYERER - REUEE
EEE - JEREANG  GEHEYEBESR - C@EERNH > HMEFHE 5
ERERNTREMBEREZFERATRRTE LA &t > AT LUK
ODEME 5 EAERNT » DRI ANTIFTK - /£ " THET , FEE - JIHE
TERNZREEEL (PCR) EAEGRHEE - REMER - AT RKMLEE
WRZHEA RS LR A - EFHE R-IESFHERE 0.99 0 BIE 99%HA
DNFEREBAEANDHERZRNZER  BEEREEE 95% -

5. fR7ER T AW E S ITA S (LMA) Sh o RETRERA T A
JEE L (AREM) F0 T B EFEMEYATIFR K 5 (BF) - DU B & B0 3E Bl (4 5K

2014 = 18 FM AN DFHFEXK > sEH R MHIFR L KE 1 -

* 1 BRHAAEGEEEEE AT KIEE
. ~ aiat e Y 9 B 48 R A i 3= 78 I
JAN E==100e
4 sy | SHRE | WEBE i
2013 W 25,985
" 28,240 26,697 26,494
2014F (8.7%)* (2.7%)* (2.00)*
(2) 29,387 27,342
2015F (4.196)** (2.4%)**
® 30,341 27,023
2016F (3.206)** (2.106)*
" 31,160 28,444
2017F (2.7%)** (1.9%)**
® 31,847 28,911
2018F (2.206) % (1.6%)**
- FIZHR 2013 4 B0 A 17 E 4 iz O
* R —FHEE AN T H o R
LMA VNVAREZ FaRiinrs
AFM o B A R A
S1) B LR 2 IR E AR -

@  BFE1AK2 ARNEREERE -
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Appendix 15

ff$k 15
Planned Output of Graduates from UGC/Government-Funded Mass Communication Programmes
BRERFEWZEY BN EYHBNARERRENHT ERZAL
2014 2015 2016 2017 2018
Institute (5759 HD AD DEG PgD| HD AD DEG PgD | HD AD DEG PgD | HD AD DEG PgD | HD AD DEG PgD
The University of Hong Kong B E
Bachelor of Journalism s 30 - 30 - 30 - 30 - 30 -
MPhil/PhD in Journalism HRAEA T EARE |- L 2 2 2 2 2
The Chinese University of EEP AR
Hong Kong
BSSc in Communication tHERleeE 4 ({EEgE) 80 80 80 80 80
MPhil/PhD in Communication {ERREITEIE L /TH 1 16 19 16 16 16
Hong Kong Baptist University T arAcE
BSSc (Hons) in Communication {EFHERL 195 215 188 200 200
(Digital Graphic Communication/ (55 [ (%~ 4H 4%k E
Organizational Communication/ N e Y i
Public Relations and Advertising/ SEEEY B
Journalism/Cinema and PRSI e o
T . ReEflr) HhghheE (%
Television/ Film and Media Arts) 1) £
MPhil/PhD in Communication (I ESPTELRE |- - 7 7 ! ! !
City University of Hong Kong EHERT AR
BA (Hons) in Media and LR BT A R 67 83 103 122 122
Communication/Digital FERE (2588 e
Television and Broadcasting
PhD in Communication 18 6 10 5 5

EIRE 1




Gee

2014 2015 2016 2017 2018
Institute 575 HD AD DEG PgD | HD AD DEG PgD | HD AD DEG PgD | HD AD DEG PgD | HD AD DEG PgD
Hong Kong Institute of Vocational HFHEEZBEER,/
Education/Hong Kong Design e B
Institute
HD in Advertising Design / [T B B R | 760 677 535 - 535 535 -
Animation, Comics and Visual v Y-
Effects / Creative Media / TR AL g 2
Creative Media Design / Digital = \E s i
Entertainment / Digital Music and ;;%ji'g%ﬁg%{%
Media/Exhibition Design R e e
(Interactive Media) / Film and EY B URME
Television / Visual SEOUR
Communication
Total 4 760 372 43 | 677 408 34 |53 - 401 35 | 535 432 30 | 535 432 30
Year Total 2L 1175 1119 971 997 997

AD - Associate Degree E£21- HD
DEG - First Degree E2-[-E&fyy PgD

- Higher Diploma =k %

- Postgraduate Degree/Diploma/Certificate THZClEAr, & 35E
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Planned Output of Graduates from Self-Financed Mass Communication Programmes
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Appendix 16
bffek 16

Institute

Befx

2014

2015

2016

2017

2018

HD AD DEG PgD

HD AD DEG PgD

HD AD DEG PgD

HD AD DEG PgD

HD AD DEG PgD

The University of Hong Kong
Master of Journalism/Postgraduate
Diploma in Journalism

The Chinese University of
Hong Kong

MA in Journalism/Global
Communication

MSSc in Advertising/Corporate
Communication

MSc in New Media

Hong Kong Baptist University

HD in Script Writing and
Directing/Film Production
Management/Production
Techniques (Cinematography,
Lighting and Art Direction)/
Acting for Film and TV/Post-
Production (Editing and
Sound Mixing)

AD of Arts in Journalism

BSSc in Integrated
Communication
Management

MA in Communication/
International Journalism

MSSc in Media Management

Master of Fine Arts in Film, TV
and Digital Media

EHRE

L PRE SR

EARPIRE

HIE2  EBE RS 1

eyt St b gt

AT ER L

ERRGARE

SmE po R B EEE
B RERDT (B

WL R SEMEE ) EARE
BRI ESSCUR

el
SGeEFEHETENEE L

HERER BT I SR
R R

R R B B B A 2l
(BfE) B L

17

78

66

360

399

36

75

85

72

360

430

- - 360

258 - - -

- - 387

128 -

75

82

360

381

200

75
80

82

360

384




LCE

Institute

ek

2014

2015

2016

2017

2018

HD AD DEG PgDb

HD AD DEG PgD

HD AD DEG PgD

HD AD DEG Pgb

HD AD DEG Pgb

City University of Hong Kong

TR AR

BA (Hons) in Integrated Strategic |#2& R0 {EHRE (F2) W& A 77 - 80 - - - -
Communication
MA in Communication and New |{E BB RS ~# o2 SR {EEE - 170 - 170 - - 170 - - 170 170
Media/Integrated Marketing S EARE-
Communication
Chu Hai College of Higher b S
Education
BA (Hons) in Journalism and SR R AR (L55) SR 120 - 130 - 250 - - 120 120
Communication
Hong Kong Shue Yan University | & A& A2
BA in Journalism and iR (28 Bt 165 - 155 - 10 - - 190 170
Communication
Hang Seng Management College | {54 & 5%
Bachelor of Journalism and R AR () 21 2 - 9 -2 - - 122 122
Communication (Honours)
Hong Kong Institute of FHREELFERE /
Vocational Education/ E AL
Hong Kong Design Institute/ TRy Sk =T
Technological and Higher
Education Institute of
Hong Kong
HD in Advertising and Brand AR LRE R A R | 618 - - - |89 - - 415 - - - | 415 - 415
Management / Advertising and K ILRRAS T Ry S
Global Brand Management / SEEH R HEE TR T
Adbvertising Design/ Event £ N -
Marketing and Promotion/ E)?Z ﬁi@féf&%ﬁ“%%/ #
Marketing /Public Relations = A
and Media Business/ Sales and
Marketing
BA (Hons) in Advertising B () e - - - - 52 - - 66 64
Total AL 635 78 470 995 | 395 75 541 1032|673 75 783 994 | 543 75 578 993 | 615 75 556 996
Year Total PIELRE 2178 2043 2525 2189 2242
AD - Associate Degree EI[Z+- HD - Higher Diploma S}/
DEG -  First Degree 2-1-E2{jr PgD -  Postgraduate Degree/Diploma/Certificate WfZEWeEAr, % 35E




Appendix 17
F$%17
2014 Manpower Survey of the Mass Communication Industry
Sampling Plan
(Based on Q3/2013)

R B 20145F N TTERE
BRI A

(IR 20133 EHY)

Employment Stratum | Size of | Sampling| Sample New
Sector Branch Trade Code Branch Size Code | Frame | Fraction | Size | Discovery
173 P 1TE4RR P =33 JEsk | vk kg | B
(HSIC v2.0) N dass | #H [EES #H i
Journalism 1 HSIC 581201 Newspaper 1-4 1 11 1.00 11 -
EEES ARk 5-9 2 6| 1.00 6 -
10-19 3 2| 1.00 2 -
20-49 4 3 1.00 3 -
50-99 5 3| 1.00 3 -
100 & over 6 12 1.00 12 -
Supplementary* - 9 1.00 9 -
e
Sub-total 46 46 -
Nat
2 [HSIC 581202 Magazine 1-4 1 233| 0.5 35 -
Fst 5-9 2 83| 021 17 -
10-19 3 52| 0.50 26 -
20-49 4 46 0.55 25 -
50-99 5 9| 1.00 9 -
100 & over 6 8 1.00 8 -
Supplementary* - 13 1.00 13 -
e
Sub-total 444 133 -
At
3 [HSIC 601000, 602000 Radio/TV Station 1-4 1 6| 1.00 6 -
BEG/EHE 5-9 2 4 1.00 4 -
10-19 3 5| 1.00 5 -
20-49 4 2 1.00 2 -
50-99 5 2| 1.00 2 +1
100 & over 6 10 1.00 10 +1
Supplementary* - 7 1.00 7 -
e
Sub-total 36 36 +2
Nat
4 |HSIC 639100 News Agency 1-4 1 16| 1.00 16 -
FriElimaL 5-9 2 7| 100 7 -
10-19 3 3| 1.00 3 -
20-49 4 5 1.00 5 -
50-99 5 1] 1.00 1 -
100 & over 6 - - -
Sub-total 32 32 -
Nt
5 |- Digital/New Media Supplementary* - 42 1.00 42 -
YR fiiibid
Advertising & 6 HSIC 702100 Public Relations Services 1-4 1 426 0.19 81 -
Public Relations Supplier 5-9 2 86| 0.35 30 +1
JEds R a3 A SRR B IERS 10-19 3 341 1.00 34 -
BE5E 20-49 4 25| 1.00 25 -
50-99 5 4 1.00 4 -
100 & over 6 1 1.00 1 -
Sub-total 576 175 +1
et
7 HSIC 741100, 741900, 751200 Advertising Companies, 1-4 1 4699 0.04 188 -
Agencies and Other 5-9 2 504 | 0.08 40 -
Advertising Services 10-19 3 193 0.16 31 -
R 20-49 4 84| 044 37 -
50-99 5 16 1.00 16 +1
100 & over 6 11| 1.00 11 -
Supplementary* - 19 1.00 19 -
e
Sub-total 5526 342 +1
/et
8 HSIC > 090 but exclude 581201, Corporate Communication/PR/ 300-399 7 187 0.13 24 -
581202, 601000, 602000, 639100, |Advertising/Marketing Department 400-499 8 108 0.20 22 -
702100, 741100, 741900, 751200  |in Company/Institution 500 & over 9 432 0.30 130 -
& PE >=300 INEEUHERE N 1 2EEER Supplementary* - 20 1.00 20 -
ARG B HSED e
Sub-total 747 196 -
/gt
Grand Total &8zt 7 449 1002 +4
Notes: i) * Samples to be provided by the VTC.
B Eiiitate] e I et

ii) Data should be collected at company level for all branches.
SEFFETSHTEOR LA B Ry B REEE -
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