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Executive Summary of the
Report on the 2010 Manpower Survey
of the Mass Communication Industry

1. Introduction

The Mass Communications Training Board of the Vocational Training Council
(VTC) conducted its biennial manpower survey in January / February 2010. The survey
covered about 1 050 companies in the journalism sector and the advertising and public
relations sector. The effective response rate was 92.7%.

2. Current Manpower Status
2.1 Total Number of Persons Engaged

The labour market in the MC industry, having improved considerably in
December 2005 (28.5% growth over December 2003), stabilised in February 2010 with total
MC employment rose to 32 243 MC employees, representing an increase of 14.9% over
February 2008 (28 058 MC employees) and 64.4% over December 2001 (19 617 MC
employees). However, owing to a slight increase in the total labour force, the percentage
share of MC employees in the labour force remained stable at about 0.8% between February
2008 and February 2010.

2.2 MC Employees in the Journalism Sector and
the Advertising and Public Relations Sector

The survey revealed that in February 2010, 9 905 (30.7%) MC employees were
engaged in the principal jobs of the journalism sector and 22 338 (69.3%) MC employees in
the advertising and public relations sector (including advertising sales / PR / marketing
department in media organizations).

2.3 Freelancers Employed

At the time of the survey, 116 companies in the journalism sector (including
advertising sales / PR / marketing department in media organizations) (or 25.2% of the
existing 460 companies covered by the survey in that sector) and 651 companies in the
advertising and public relations sector (or 14.0% of the existing 4 646 companies covered by
the survey in that sector) had employed freelancers to perform various MC job duties. In
terms of company size, companies employing fewer than 10 employees in the advertising
companies, agencies and other advertising services accounted for the major of job creation
for the freelancers. Most of these freelancers in the MC industry are employed as reporter,
designer, graphic artist, account executive, translator and copy writer.



3. Staff Turnover, Number of Vacancies and Manpower Changes

3.1 Leaving MC Employees

Employers reported that 3 920 MC employees (or 12.0% of the existing 32 767
MC posts) in the journalism and advertising & public relations sectors had changed
employment in the past 12 months. News department in radio / TV stations recorded the
highest turnover rate (17.4%), followed by the newspapers (16.8%). In terms of job level,
the highest turnover rate was among the support / technical staff (16.1% in the journalism
sector and 17.6% in the advertising and public relations sector).

3.2 Recruitment Numbers

The survey revealed that 3 172 MC employees (or 9.7% of the existing 32 767
MC posts) were recruited in 2009/10, including 2 431 (7.4%) experienced employees
recruited in the MC industry and 741 (2.3%) non-experienced employees (including fresh
graduates). In term of job level, managerial level recruited 214 MC employees, supervisory
level 366, editorial / production / executional level 2 106, and support / technical level 486.

3.3 Internal Promotion

The survey also revealed that 305 MC employees (or 0.9% of the existing 32 767
MC posts) were promoted from within the companies in respect of new or existing posts
during the past 12 months. In term of job level, 35 positions (1.1% of number of MC posts
at the job level) in managerial, 132 (2.0%) in supervisory, 136 (0.7%) in editorial / production
/ executional, and 2 (0.1%) in supporting / technical are filled by internal promotion.

3.4 Vacancies

At the time of the survey, employers reported 113 job vacancies (or 1.1% of the
existing 10 018 MC posts) in the journalism sector, and 411 job vacancies (or 1.8% of the
existing 22 749 MC posts) in the advertising and public relations sector. In terms of job title,
the high vacancies were observed in the Senior Layout Editor / Layout Editor, Senior
Reporter / Reporter, and Production Assistant / Technician in the journalism sector, and the
Account Executive / PR Specialist / PR Officer / Press Officer, Advertising Sales Assistant /
Executive / Account Executive, and Graphic Artist in the advertising and public relations
sector.

3.5 Local MC Employees Working Major for the Website

At the time of the survey, 514 companies (or 10.1% of the responded 5 106
companies of the survey) had deployed / recruited local MC employees to work major for the
website. Among those companies, over half of them have used graphics, photo slides and
video clips as the major components of their websites. Among all the 1 419 MC employees
deployed / recruited to work major for the website, 112 MC employees in the journalism
sector and 558 in the advertising and public relations sector have to take up other tasks /
duties at the same time.

3.6 Local MC Employees Working in the Mainland

At the time of the survey, 147 companies (or 2.9% of the responded 5 106 companies
of the survey) had deployed / recruited local MC employees to work in the Mainland. As
regards the percentage of companies having deployed local MC employees to work in the
Mainland by branch, the digital / new media recorded the highest percentage (17.0%), followed
by the news department in radio / TV stations (13.3%) and the advertising companies,
agencies and other advertising services (3.0%).



4, Employers’ Requirements / Expectations of
Employees’ Competencies

4.1 Education Requirement

It is observed that employers generally preferred their MC employees (78.6%) to
have tertiary qualifications (i.e. diploma / higher certificate / certificate or above
qualifications). Within which, 49.0% of MC employees were preferred to have bachelor
degree or above qualifications, and 29.6% to have associate degree / higher diploma /
diploma / higher certificate / certificate qualifications in 2010. It is considered that the MC
industry is one of the knowledge-intensive sectors requiring more highly educated manpower.

4.2 Skills and Knowledge Requirements

It is also observed that the top essential skill / knowledge in the journalism sector
and the advertising and public relations sector are “Innovative media technology products”
and “Putonghua” respectively. The emergence of various types of management and media
technology skills within the top eight has reflected the situation that companies are more
aware of the establishment of the above skills / knowledge to enhance their competitiveness
in the globally connected world.

5. Manpower Training and Development Plan

5.1 Training Needs of Existing MC Employees

The survey revealed that employers would plan to provide / sponsor training in
respect of skills and knowledge to 4 652 MC employees (in terms of man-times) in the next
12 months. MC manpower training (ranked in descending order of popularity) to be
provided / sponsored by employer in the next 12 months by type of skills / knowledge include
industry specific skills (advertising and public relations sector), innovative media technology
(advertising and public relations sector), language skills, management skills, and
China-related knowledge.

6. Manpower Growth and Forecast

6.1 Employers’ Forecast of MC Manpower Demand by February 2011

Employers forecast that there would be 32 863 MC posts by February 2011, an
increase of 0.3% (96) over the number of existing MC posts (32 767). Among the sectors,
the number of MC posts recorded a slight increase of 0.4% (35) in the journalism sector and
0.3% (61) in the advertising and public relations sector. The highest expected growth in
Account Executive (27), followed by Director of Strategic Planning (13) of the advertising
companies, agencies & other advertising services may imply that more MC employees would
be engaged in the strategic planning and marketing / sales related jobs to meet the needs of
the market.



6.2 Projected Annual Additional Manpower Requirement
for 2010/14 by Educational Level

As the cyclical recover of Hong Kong continues to roll out, supported by the
domestic consumption as well as the CEPA framework and Pan-PRD cooperation, MC
manpower requirement will have a growing trend in the long run. The projected annual
additional manpower requirement for 2010/14 by preferred educational level is estimated to
be 1 221 MC employees with degree or above qualifications and 306 with associate degree /
higher diploma.

6.3 Estimated Average Annual Supply of Graduates in
MC Programmes for 2010/14 by Educational Level

The average annual supply of graduates in MC programmes joining the MC
industry (from local educational and training institutions) for 2010/14 by educational level is
estimated to be 1 064 with degree or above qualifications and 303 with associate degree /
higher diploma.

6.4 Manpower Demand and Supply Analysis

It can be concluded that the average annual supply of 1 064 local degree or above
graduates from MC programmes would not be able to meet the forecast annual additional
manpower demand for 1221 MC employees with such qualification. The annual shortfall
of 157 additional MC employees could be met in general by MC graduates returning from
overseas and non-MC graduates having received in-depth MC training. At the associate
degree / higher diploma and diploma / higher certificate / certificate levels, the annual
shortfall of 434 additional MC employees with diploma / higher certificate / certificate could
be met by graduates from other non-MC disciplines.

7. Major Developments

Based on the manpower changes between the 2008 and 2010 surveys and other
observations, the Training Board concludes the following major developments in the MC
industry:

Impact of Online / New Media Developments
on Business and Manpower Needs

(i) The expansion of digital / new media developments in respect of
their services and operations has spurred the demand for MC
employees, especially those with web experience, to meet the
needs of the industry.

(i) Existing MC employees are required to have multi-skills to
perform multi-tasking in response to the expanding world of
digital / new media and the merger or abolishment of some MC
posts.

(iii) The introduction of digital / new media and their services /
operations inside an organization can conflict with its existing
business model and therefore some of the media organizations
may tend to develop their online business / web services at a
slower pace.
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(iv) The launching of e-commerce website / digital platform will
facilitate the development of e-promotional campaign, whereby
offering more job opportunities for advertising / PR practitioners
(including those freelancers).

Impact of the Transition to Knowledge Society

(v) MC industry is one of the knowledge-intensive sectors and
therefore employers generally preferred their MC employees to
have higher educational level.

(vi) More MC employees in media organizations are working in
collaboration with PR services suppliers to provide event
management service to their customers.

(vii) Skill sets (such as Putonghua, multimedia knowledge and
applications, spoken and written English, website design and
supporting skills, creativity and cultural insights, and industry
practices in the Mainland) will continue to be in demand to
perform various MC functions.

Impact of Mainland’s Developments on
Manpower Needs in Hong Kong and in the Mainland

(viii) The integration of the media organizations with the Mainland
market tends to be moving at a slower pace because the media
organizations in the Mainland have been well established during
the past two years and the number of local MC employees
deployed / recruited to work in the Mainland is less in demand.

8. Business Outlook

8.1 Journalism Sector

The Training Board considers that the journalism sector is always on the lookout
for talented people willing to take on the exciting challenge of presenting news and
entertainment to a demanding readership and audience. However, the factors that might
affect the growth rate of the journalism sector for the years ahead include industry
consolidation, the introduction of new technologies, greater use of services outside the sector,
and competition from other media platforms (such as social networking sites using web 2.0
and unified communications).

8.2 Advertising and Public Relations (PR) Sector

The Training Board observes that IT development and digital platform will
facilitate the development of e-promotion (such as email, sms and online advertising) with
lower cost which offers business opportunities for the advertising and PR sector to develop
and provide more products and services to reach the target customers. Free newspapers,
online media and social network will be a new trend for advertising and will grow rapidly in
the coming years.



0. Recommendations

Major recommendations on the manpower and training needs of the MC industry
are summarized as follows:

(i) The annual additional training requirement for MC employees from
2010 to 2014 is estimated to be 788 in the journalism sector and 1 583
in the advertising and public relations sector.

(i) The changing role of MC employees today requires them to acquire
the language skills (such as Putonghua and English), multimedia
knowledge & applications, website design & supporting skills,
creativity & cultural insights, industry practices in the Mainland,
marketing / production management, and innovative media research &
applications, of which the training demand would increase
substantially.

(i) The Training Board believes that attitudes and actions for
achievements are essential for the post-80s and post-90s generations
to set and deliver their self-fulfilment goals. In this respect, these
generations are expected to acquire relevant skill sets (such as
language capabilities, multimedia knowledge, computer literacy,
critical and innovative thinking, self-management and crisis
consciousness) to enhance their competitiveness in the market place.

(iv) MC practitioners should capitalize on the opportunities and upgrade
themselves by getting more training and gaining more experience with
the latest trend of new media, insightful strategies with innovative
ideas, and practical techniques for preparing themselves to integrate
mobile in the media and marketing mix and to build awareness of
services and products through m-commerce offering to reach the
global market.

(v) MC graduates are expected to have in-depth training with emphasised
on specific MC skills (such as multimedia knowledge, global media
culture / insights, and media management with business sense) and
generic skills (such as liberal sense, critical thinking, business mind
sets, professional ethics, and communication skills) for building up
their professionalism in the MC industry.

(vi) New media technology / environment in the MC industry is rapidly
changing and forcing in-service MC practitioners (including senior
management) to continually update their skills. To assist them to
meet the skills requirement of the industry and to become more
competent in their workplaces, VTC’s out-centre training programme
should continue to be offered with more emphasis on advanced
technology and the latest trend of best practices in the MC industry.

(vii) In order to reflect the prevalent income distribution of the MC
employees by branch by job level, the average monthly income range
on those self-employed or freelancers could be excluded in the future
surveys, in which their average monthly income range are in general
on the lower side charging by the day or hour, or on a per-project
basis.



SECTION I

INTRODUCTION

The Training Board

11 The Mass Communications Training Board of the Vocational Training Council
(VTC) is appointed by the HKSAR Government to be responsible for matters pertaining to
the manpower and training needs of the mass communication (MC) industry. Comprising
representatives of the craft, academics and government officials, the Training Board is
required, among other duties, to recommend to the Council the development of training
strategy to meet the increasing demand for trained MC manpower. The membership list and
terms of reference of the Training Board are given in Appendices 1 and 2.

Purpose of the Survey

1.2 To assist the Council to carry out two of its main functions as stipulated in the
VTC Ordinance, namely, to review the industry needs for trained manpower and to review
the availability of trained manpower to meet such needs, the Training Board has been
conducting manpower surveys once every two years since early 1980s. The aim of the
survey is to collect accurate data on the present and future manpower situation and training
information in the principal jobs of the MC industry.

Time of the Survey

1.3 With the assistance of the Census and Statistics Department (C&SD), the Training
Board conducted the manpower survey of the MC industry during the period from 4 January
2010 to 3 March 2010.

1.4 The findings of the survey reflect the manpower situation of the MC industry at
the time of the survey. However, the current uncertainty in global financial markets might
have an effect on the MC manpower demand. The manpower data and forecast in the report
should therefore be read with the phenomenon in mind.

Working Party on Manpower Survey

15 Under the Training Board, a Working Party was formed to oversee the conduct of
the manpower survey. The scope of its work can be broadly divided into four parts:
questionnaire design, sampling, analysis and reporting. The Working Party has prepared the
relevant survey documents and subsequently submitted to the Training Board for approval.
On the other hand, the C&SD provided the following professional services: fieldwork, data
input and tabulation.  The Working Party’s membership list is given in Appendix 1.



Scope of the Survey

1.6 The survey covered the following five branches in the journalism sector (whose
business operations aim primarily for Hong Kong readers / audience) and four branches in the
advertising and public relations sector:

Journalism Sector

@) Newspapers

(b) Magazines

(c) News department in radio / TV stations
(d) News agencies

(e) Digital / new media

Advertising and Public Relations Sector

( Public relations services suppliers

(9) Advertising sales / public relations / marketing department in
media organizations

(h) Advertising companies, agencies and other advertising services

(i) Corporate communications / public relations / advertising /
marketing department in companies / institutions

Method of the Survey

1.7 In view of limited resources, a stratified random sampling method was adopted to
select 903 companies in the specified frame of about 6 260 companies under the MC industry
in the Central Register of Establishments (CRE) maintained by the C&SD. Companies
were classified by major type of branch engaged. Under each type of branch, companies
were further classified by their employment size. Companies were then randomly selected
with reference to the sampling fractions of their corresponding branch and the employment
size in respect of each branch. In addition to the above, 90 supplementary samples from the
newspapers, magazines, radio / TV stations, and digital / new media and 57 supplementary
samples from the advertising companies, agencies and other advertising services, and the
corporate communication / public relations / advertising / marketing department in companies
/ institutions were provided by the Working Party on 2010 Manpower Survey of the MC
Industry. A total of about 1 050 companies were required to complete a detailed
questionnaire on manpower and training needs.

1.8 About two weeks before the fieldwork, a questionnaire with explanatory notes and
a list of descriptions of the principal jobs in the MC industry were mailed to each of the
sampled / selected companies. A copy of the survey documents is in Appendix 3. During
the period of the survey, fieldwork officers of the C&SD visited the selected / sampled
companies to ensure the proper collection of information. The distribution of samples by
branch and by employment size (sampling plan) is shown in Appendix 16.



1.9 Employers were requested to classify their MC employees according to job
descriptions based on the duties the employees performed rather than the job titles held in the
organizations. Fieldwork officers of the survey were specially briefed about the nature of
various jobs before they carried out the fieldwork. Questionnaires collected were checked,
coded and if necessary verified with the respondents. The data collected were grossed up
statistically to reflect the overall MC manpower situation of the industry.

Publicity

1.10 A press release for publication in Chinese and English newspapers was issued on
the first day of the survey. All relevant bodies were also requested to publicize the survey
among their members.

Analysis of the Responses

1.11 Out of the 1 052 companies sampled / selected, 661 (including 2 newly discovered
cases) have completed and returned the questionnaires. Only 52 refused to respond.
Taking into account those 339 companies which have closed, moved, changed business, no
technical manpower, were untraceable or were registered offices without operations,
temporarily not in operation and others, the effective response rate is 92.7%.

Presentation of the Survey Findings

1.12 A summary of the survey findings (including the manpower and training needs of
the MC industry and their statistical analysis) is presented in Section Il of the survey report,
while the Training Board’s recommendations are set out in Section I11.

Definition of Terms

1.13 “Employees” refer to all personnel who are directly paid by the company and who
are either at work or temporarily absent from work, viz sick leave, maternity leave, annual
vacation, casual leave or on strike.

1.14 “MC employees” refer to all full-time / part-time personnel who are engaged in
principal jobs related to various job levels (such as managerial, supervisory, editorial /
production / executional, and supporting / technical) of the MC industry.

1.15 “Labour force” is defined as the economically active population, comprises the
employed population and the unemployed population.



1.16 “A company” is defined, for the purpose of this survey, as a business undertaking
including establishments having the same first 8 digits of business registration number (i.e.
under a single ownership or control) with the same nature of business (i.e. in the same
branch). A company forms the basic enumeration unit in the survey.

1.17 “Participation rate” in each discipline is defined as the percentage of graduates
who will enter into employment in their related field of study or training. Such information
is usually obtained from employment surveys of full-time graduates conducted by
educational institutions.

1.18 “Wastage rate” is defined as the percentage of MC employees leaving their current
MC jobs and taking up non-MC positions, and for other reasons, out of the total number of
MC employees.

1.19 *Qutsourcing” is defined as a contractual agreement between a company and one
or more external suppliers on the provision of services that the company is currently
providing / has provided internally.

1.20 “A freelancer” is a person who pursues a profession without a long-term
commitment to any one employer in the journalism sector or the advertising and public
relations sector. Freelancers may charge by the day or hour, or on a per-project basis.

1.21 “Local MC employees deployed / recruited to work in the Mainland” refers to
those full-time local MC employees who have stationed to work in the Mainland with
permanent post and job title.

Acknowledgement

1.22 The Training Board wishes to thank the Census and Statistics Department for
supervising the fieldwork and processing the survey data; the University Grants Committee
(UGC)-funded institutions and other tertiary institutions for providing information on
planned output of graduates from UGC / Government-funded and self-financed MC
programmes.
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SECTION II

SUMMARY OF SURVEY FINDINGS

Current Manpower Status
Number of Persons Engaged

2.1 The survey revealed that in February 2010, a total of 32 243 persons were
employed in the principal jobs of the MC industry in Hong Kong (or about 0.9% of the total
labour force 3 657 300 in the first quarter (Q1) of 2010). 30.7% (9 905) of the MC
employees worked in the journalism sector and 69.3% (22 338) in the advertising and public
relations sector.

2.2 Table 2.1 shows that advertising companies, agencies and other advertising
services (3 785), which constituted about 74.0% of the total companies (5 106) in the MC
industry, accounted for about 40% of the industry’s total MC employment in 2010 (13 025 /
32243). However, on a per company basis, they registered the smallest average
employment size of 3 MC employees.

Table 2.1  Comparison of the Number of MC Employees
and Companies Covered in the Survey by Branch
(February 2008 — February 2010)
Average MC Employees as
No. of Companies | No. of Employees No. of MC a Percentage of
Branch Covered by the Covered No. of MC Employees Per | All Employees
Survey by the Survey Employees Company 3)/(2) x 100%
(€)) (@) 3 (€)/[¢Y)] %
2008 2010 2008 2010 2008 2010 2010 2010
1. Newspapers 28 34 5392 8021 4706 | 5632 166 70.2
2. Magazines Including 105 324 4314 5220 2941 | 4285 13 82.1
3. News Department ?ﬁg:r;ﬁg%
in Radio / TV . 21 30 7 855 6 859 1961 | 2203 73 32.1
. Marketing
Stations
Department
4. News Agencies | in Media 14 25 1736 285 275 239 10 83.9
Organizations
5. Digital /
New Media 18 47 635 1182 375 627 13 53.1
6. Public Relations Services Suppliers 367 373 1 966 2338 1 696 1952 5 83.5
7. Advertising Companies, Agencies | 4 17 | 3785 | 15080 | 15444 | 12887 | 13025 3 843
& other Advertising Services
8. Corporate Communications / PR /
Advertising / Marketing Department | 684 488 | 763891 | 653848 | 3217 | 4280 9 0.7
in Companies / Institutions
Total 5424 5106 | 800869 | 693197 | 28058 | 32243 6 4.7
o (-5.9%) (-13.4%) (14.9%)

Note:

Figures may not add up to their totals due to rounding.
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2.3 Companies in Branches 1 — 4 of this survey were selected from CRE of C&SD by
adopting a stratified random sampling method; while in the 2008 survey, companies were
selected by the Working Party based upon a list of registered companies provided by the
Television and Entertainment Licensing Authority (TELA). Significant increase in number
of companies covered was particularly observed in Branch 2 (Magazines) whereby the
number of MC employees increased by 45.7%. Samples in Branch 5 (Digital / New Media)
were provided by VTC in both rounds of survey with the number of companies increased
from 18 to 47 and the number of MC employees increased by 67.2%.

2.4 The number of MC employees by sector / branch by job level is summed up in
Table 2.2. More detailed analyses of the findings by branch by job title are presented in
Appendix 4.

Table 2.2 Number of MC Employees by Sector / Branch by Job Level

Editorial /
Job Level Production / | Supporting /
Branch Managerial | Supervisory | Executional | Technical Total
(%)* (%)* (%)* (%)* (%)% (D)
Journalism Sector
Newspapers 153 513 2901 981 4548 (459)
3.4) (11.3) (63.8) (21.6) (100.0)
Magazines 154 343 2038 570 3105 (31.3)
5.0 (11.1) (65.6) (18.4) (100.0)
News Department in Radio / 33 330 993 384 1740 (17.6)
TV Stations (1.9) (19.0) (57.1) (22.1) (100.0)
News Agencies 11 37 118 8 174 (1.8)
(6.3) (21.3) (67.8) (4.6) (100.0)
Digital / New Media 4 29 147 158 338 (3.4)
(1.2) (8.6) (43.5) (46.8) (100.0)
355 1252 6 197 2101 9905 (100.0)
Sub-total
ub-totd (3.6) (12.6) (62.6) 21.2) | (100.0)
Advertising and Public Relations Sector
Public Relations Services 313 490 1124 25 1952 (8.7)
Suppliers (16.0) (25.1) (57.6) (1.3) (100.0)
Advertising Sales / PR / 631 949 1501 - 3081 (13.8)
Marketing Department in (20.5) (30.8) (48.7) (-) (100.0)
Media Organizations
Advertising Companies, 1086 2795 7 835 1309 13025 (58.3)
Agencies & other (8.3) (21.5) (60.2) (10.1) (100.0)
Advertising Services
Corporate Communications / 787 1025 2427 41 4280 (19.2)
PR / Advertising / (18.4) (24.0) (56.7) (1.0) (100.0)
Marketing Department in
Companies / Institutions
Sub-total 2817 5259 12 887 1375 22338 (100.0)
(12.6) (23.5) (57.7) (6.2) (100.0)
Total 3172 6 511 19 084 3476 32243
9.8) (20.2) (59.2) (10.8) (100.0)
* As a percentage of total number of MC employees by branch.
# As a percentage of total number of MC employees by sector.
Note: Figures may not add up to their totals due to rounding.
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2.5 The survey showed that advertising companies, agencies and other advertising
services had 13 025 MC employees, accounting for 58.3% of the total MC manpower in the
advertising and public relations sector, followed by newspapers (4 548 or 45.9% of the total
MC manpower in the journalism sector). The distribution of MC employees by sector by
branch is shown in Figures 1 and 2.

Figure 1  Distribution of MC Employees in the
Journalism Sector by Branch
(As in February 2010)

Total 9 905 Persons

News Department in
Radio / TV Stations
17.6% (1 740)*

Magazines
31.3% (3 105)*

News Agencies
1.8% (174)*

Digital / New Media
3.4% (338)*

Newspapers
45.9% (4 548)*

* Number of MC employees is in bracket.
Note:  Figures in brackets may not add up to the total due to rounding.

Figure 2  Distribution of MC Employees in the Advertising
and Public Relations Sector by Branch
(As in February 2010)

Total 22 338 Persons

Adbvertising Sales /

PR / Marketing
Public Relations Department in
Services Suppliers Media
8.7% (1952)* Organizations
Corporate 13.8% (3 081)*
Communications /
PR / Advertising /
Marketing v
Department in \ GEasna
Companies / Advertising
Institutions . _ Companies,
19.2% (4 280)* R S Agencies & other
ey Advertising Services
58.3% (13 025)*
N s oo sssssnonsasasels
D e
* Number of MC employees is in bracket.

Note:  Figures in brackets may not add up to the total due to rounding.
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2.6 The survey also showed that the editorial / production / executional level had
contributed the largest number of MC employees in both the journalism sector (6 197 or
62.6% of the total MC manpower in that sector) and the advertising and public relations
sector (12 887 or 57.7% of the total MC manpower in that sector).

Advertising Sales / PR / Marketing
Employees in Media Organizations

2.7 Employers reported that in February 2010, a total of 3 081 advertising sales / PR /
marketing employees (or 23.7% of the existing 12 986 MC employees) were engaged in
media organizations. As compared with the 2008 survey findings, the percentage rate of
advertising sales / PR / marketing employees in media organizations has slightly increased
from 22.0% (2 258) to 23.7% (3 081) of the respective total numbers of MC employees in
media organizations in 2008 and 2010. A comparison of the number of advertising sales /
PR / marketing employees in media organizations by branch by job level over the two-year
period is shown in Table 2.3.

Table 2.3 Comparison of the Number of Advertising Sales / PR / Marketing
Employees in Media Organizations by Branch by Job Level
(February 2008 — February 2010)

Advertising Sales / PR / Marketing Employees in Media Organizations

Supporting /
Branch Managerial Supervisory | Executional Technical Total
(%)* (%)* (%)* (%)* (%)*

2008 | 2010 | 2008 | 2010 | 2008 | 2010 | 2008 | 2010 | 2008 | 2010

Newspapers 130 | 232 | 343 364 | 499 | 488 - - 972 1084
4706 (5632)" (2.8) | 4.1) | (7.3) | (6.5) |(10.6) | (8.7) ) ) | (20.7) | (19.3)
Magazines 241 261 285 340 368 579 - - 894 1180
294" (4285)" 82) | (6.1) | 9.7) | (7.9 [(12.5) | (13.5) | (=) (-) | (30.4) | (27.5)

News Department in
Radio / TV Stations
(196 (2203)*

48 84 93 141 178 238 - - 319 463
25 ]38 | @& | 64 | 9. |(10.8)| () ) (16.3) | (21.0)

News Agencies 11 11 13 17 2 37 - - 26 65
Q75" (239)" 4.0) | 46) | &7 | (7.1) | (0.7) | (155 | (=) ) 9.5) | 27.2)
Digital / New Media 9 43 13 87 25 159 - - 47 289
375" (627)" 24) | 69 | 35 | (139 | 6.7) | (254 | () () | (12.5) | 46.1)
Total 439 | 631 | 747 | 949 | 1072 | 1501 - - 2258 | 3081

(10 258)  (12986)" | (4.3) | (4.9) | (7.3) | (7.3) | (10.5) | (11.6) | (-) =) | (22.0) | (23.7)

A Total number of MC employees (including advertising sales / PR / marketing employees) in the
respective branch of the media organizations in the 2008 survey.
+ Total number of MC employees (including advertising sales / PR / marketing employees) in the

respective branch of the media organizations in the 2010 survey.
As a percentage of total number of MC employees by branch.
Note: Figures may not add up to their totals due to rounding.
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Freelancers Employed

2.8 At the time of the survey, 116 companies in the journalism sector including
advertising sales / public relations / marketing department in media organizations (or 25.2%
of the existing 460 companies covered by the survey in that sector) and 651 companies in the
advertising and public relations sector (or 14.0% of the existing 4 646 companies covered by
the survey in that sector) had employed freelancers to perform various MC job duties (Table
2.4). In terms of company size, companies employing fewer than 10 employees in the
advertising companies, agencies and other advertising services accounted for the major of job
creation for the freelancers.

Table 2.4  Number of Companies Having Employed Freelancers to Perform
Various MC Job Duties by Branch by Employment Size of Company

Employment
Size of 500 &
Company 1-9 10-19 | 20-49 | 50-99 | 100-299 | 300-499 Over Overall
Branch
Journalism Sector
Newspapers - - - 2 - - - 2
Magazines Including | 57 14 | 22 6 2 - - 101
Advertising
News Department Sales / PR/
in Radio / Marketing - 1 1 - 2 - - 4
TV Stations Department
in Media
News Agencies Organizations 1 1 - - - - - 2
Digital / New Media 6 - 1 - - - - 7
Sub-total (460) * 64 16 24 8 4 - - 116
Advertising and Public Relations Sector
Public .Relatlons . 59 13 1 i i i i 66
Services Suppliers
Advertising Companies,
Agencies and other 512 18 8 3 3 - - 544
Advertising Services
Corporate Communications /
PR / Advertising /
Marketing Department in ) ) ) ) ! ) 40 4l
Companies / Institutions
Sub-total (4 646) * 564 31 9 3 4 - 40 651
Total (5 106) * 628 47 33 11 8 - 40 767

+  Number of companies covered by the survey in the respective sector.
Notes: (1) Journalism sector including advertising sales / public relations / marketing department in media organizations.
(2) Figures may not add up to their totals due to rounding.
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2.9 As regards the number of freelancers employed to perform various MC job duties
by branch by employment size of company as shown in Table 2.5, the advertising companies,
agencies and other advertising services recorded the highest number of freelancers (982),
followed by the magazines (425) and the corporate communication / PR / advertising /
marketing department in companies / institutions (389). Most of these freelancers in the
MC industry are employed as reporter, designer, graphic artist, account executive, translator
and copy writer. (2008 survey: 970 companies in the MC industry employed 2 739
freelancers.)

Table 2.5  Number of Freelancers Employed to Perform Various
MC Job Duties by Branch by Employment Size of Company

Employment
Size of 500
Company 1-9 10-19 | 20-49 | 50-99 |100-299 |300-499 & Over Overall
Branch
Journalism Sector
Newspapers - - - 6 - - - 6
Magazines Including | 1490 | 50 | 111 | 32 92 - - 425
Advertising
News Department Sales / PR/
in Radio / Marketing - 10 3 - 6 - 19
TV Stations Department
in Media
News Agencies Organizations 4 4 - - - - - 8
Digital / New Media 12 - 2 - - - - 14
Sub-total 156 64 116 38 98 - - 472
Adpvertising and Public Relations Sector
Public .Relatlons . 149 122 ’ i i i i 273
Services Suppliers
Advertising Companies,
Agencies and other 920 24 25 7 6 - - 982
Advertising Services
Corporate Communications /
PR / Advertising /
Marketing Department in ) ) ) ) 4 ) 385 389
Companies / Institutions
Sub-total 1069 | 146 27 7 10 - 385 1644
Total 1225 | 210 143 45 108 - 385 2116

Notes: (1) Journalism sector including advertising sales / public relations / marketing department in media organizations.
(2) Figures may not add up to their totals due to rounding.
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Staff Turnover, Number of Vacancies and Manpower Changes
MC Employees Leaving in the Past 12 Months

2.10 As shown in Table 2.6, employers reported that 3 920 MC employees (or 12.0% of
the existing 32 767 MC posts) in the journalism sector and the advertising & public relations
sector had changed employment in the past 12 months. (2008 survey: 3 370 MC employees
or 11.7% of the 28 916 MC posts had changed employment.) Figures 3 and 4 show the
numbers of MC employees left in the past 12 months in the journalism sector and the
advertising & public relations sector. Number of MC employees leaving in the past 12
months by branch by job level is shown in Appendix 5.

Table 2.6 MC Employees Leaving in the Past 12 Months by Sector
by Job Level by Employment Size of Company

Employment
Size of 500 &
Company 1-4 5-9 10-19 20-49 50-99 100-299 | 300-499 Over Overall
(%) (%)* (%)* (%)* (%)* (%)* (%)* (%)* (%)*
Job Level
Journalism Sector
Managerial ; ; ; 3 2 2 5 65 77
g ) (-) -) (1.9) (1.1) (1.0) (8.9) (24.0) (7.8)
Supervisor - - - 7 10 2 21 123 163
P y ) ) ) (3.0 (3.8) 0.4) (12.0) (18.3) (7.4)
. . 6 32 48 193 95 140 237 496 1247
Editorial / Production 2.7) (9.6) (10.3) (19.3) (11.9) (8.7) (22.8) Q1.1 (15.9)
Supporting / Technical 2 8 8 24 8 24 155 114 343
pporting (5.9) (8.0) (10.3) (9.6) (4.2) (5.6) (51.2) (15.2) (16.1)
+ 8 40 56 227 115 168 418 798 1830
S (S 2.3) (6.7) (7.4) (13.9) (8.0) (6.1) (26.6) (19.7) (13.9)
Advertising and Public Relations Sector
Manageerial 17 55 15 16 5 22 12 62 204
g (12.7) (14.4) 4.9) (5.1) 3.6) (11.3) (6.2) (11.3) 9.2)
Supervisor: 63 37 34 45 5 21 37 119 361
P y 6.2) (4.2) (6.5) 9.2) (2.3) (9.0 (15.0) (16.0) (8.3)
Executional 361 243 121 244 30 72 17 193 1281
(10.1) (12.2) (8.2) (18.0) (6.4) (17.1) (3.6) (10.3) (11.0)
Supporting / Technical o4 75 65 19 4 2 - 15 244
(13.5) (16.2) (35.9) (11.9) (5.8) (33.3) ) (40.5) (17.6)
+ 505 410 235 324 44 117 66 389 2090
S (L) 9.7) (11.0) 9.4) (14.0) (4.9) (13.7) (7.2) (12.1) (10.7)
. s13 13| 450 @s)f| 201 et | sstoqant| 159 @t | 285 73| 484 24| 1187 (3037|3920 (100.0)"
Total (32 767) 9.2) (10.4) 9.0) (13.9) (6.8) (1.9) (19.5) (16.4) (12.0)
* As a percentage of total number of MC posts by sector by job level by employment size of company.

# As a percentage of total number of MC employees leaving in the past 12 months.
+ Total number of MC posts.

Notes: (1) The number of MC employees leaving in the advertising sales / public relations / marketing department in
media organizations has been distributed among various job levels in the journalism sector.
(2) Figures may not add up to their totals due to rounding.
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Figure 3~ Number of MC Employees Leaving in the Past 12 Months
in the Journalism Sector ‘" by Branch

Total No. Left 1 830

952 (16.8%)*

1000
800 /
600/ 401 (9.2%)*
391 (17.4%)*
400 /
70 (10.9)*
200 1 16 (6.7%)* ﬁ
G 1 1 1
Newspapers ~ Magazines News News Agencies Digital / New
Department in Media
Radio & TV
Stations
* As a percentage of total number of posts by sector by branch.
Note: (1) The staff turnover in the advertising sales / public relations / marketing department in media

organizations has been distributed among various branches in the journalism sector.

Figure 4  Number of MC Employees Leaving in the Past 12 Months
in the Advertising and Public Relations Sector by Branch

Total No. Left 2 090

1355 (10.2%)*

1500
1200
463 (10.6%)*
900
272 (13.6%)*
600
300
G i
B C
* As a percentage of total number of posts by sector by branch.
Key: A -- Public Relations Services Suppliers
B -- Advertising Companies, Agencies and other Advertising Services
C -- Corporate Communications / PR / Advertising / Marketing

Department in Companies / Institutions
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Staff Turnover Rate

2.11 The Training Board observes that the turnover rate as a percentage of number of
MC posts in the industry has increased slightly from 11.7% (3 370) in February 2008 to
12.0% (3 920) in February 2010. The Training Board considers that the turnover rates of the
MC industry over the two-year period remained stable. The significant increase in turnover
rate from 7.6% (780) in 2008 to 13.9% (1 830) in 2010 was experienced in the journalism
sector owing to the vibrant business activity. This increase more than outweighed the
decrease in turnover rate in the advertising and public relations sector from 13.9% (2 590) in
2008 to 10.7% (2 090) in 2010. A comparison of the turnover rates of the MC industry by
sector over the two-year period is shown in Figure 5.

Figure 5 Comparison of the Turnover Rates by Sector
(February 2008 — February 2010)

Sector

Journalism V 13.9% (1 830)*
(13 163)* (10 216)** 7.6% (780)**

(2 090)*
13.9% (2 590)%*

Advertising and
Public Relations
(19 604)* (18 700) **

12.0% (3 920)*
11.7% (3 370)**

Overall
(32767)" (28 916)**

0 5 10 15 20 25
Turnover Rate

B Turnover Rate in February 2008 Bl Turnover Rate in February 2010

* Number of MC employees leaving the companies in February 2010.
ok Number of MC employees leaving the companies in February 2008.
+ Total number of MC posts in February 2010 by sector.
++  Total number of MC posts in February 2008 by sector.
Notes: (1) The number of MC employees leaving the advertising sales / public relations / marketing department in media
organizations has been distributed among various branches in the journalism sector.
(2) Figures may not add up to their totals due to rounding.

2.12 The Training Board observes that the news department in radio / TV stations
recorded the highest turnover rate (17.4%), followed by the newspapers (16.8%) (Figure 3).
In terms of job level, the highest turnover rate was among the support / technical staff (16.1%
in the journalism sector and 17.6% in the advertising and public relations sector), followed by
the editorial / production staff (15.9%) in the journalism sector and the executional staff
(11.0%) in the advertising and public relations sector (Table 2.6).

2.13 The Training Board also observes that MC employees became more cautious in
changing jobs this year than pre-financial crisis, having experienced layoffs and redundancies
in 2009. In general, they only moved for a perceived more stable environment and a higher
salary.
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Sources of Recruitment in the Past 12 Months

2.14 The survey reveals that 3 172 MC employees (or 9.7% of the existing 32 767 MC
posts) were recruited in 2009/10, including 2 431 (7.4%) experienced employees recruited in
the MC industry and 741 (2.3%) non-experienced employees (including fresh graduates). In
term of job level, managerial level recruited 214 MC employees, supervisory level 366,
editorial / production / executional level 2 106, and support / technical level 486. A
summary of the sources of recruitment of MC employees in the past 12 months by branch is
given in Table 2.7.

Table 2.7  Sources of Recruitment of MC Employees
in the Past 12 Months by Branch

Sources of Recruitment
Non-experienced
Experienced Employees
Branch Employees (including Fresh
Recruited Graduates) Recruited Total
in this Industry in this Industry Recruitment
(%)* (%)* (%)*
1. Newspapers 772 (13.6) 159 (2.8) 931 (16.5)
(5 659)*
2. Magazines Including 241 5.9 166 3.8) 407 9.3)
+
(4373) Advertising
3. News Department Sales /PR / 75 (3.3) 60 2.7) 135 (6.0)
in Radio / TV Stations | Marketing
(2 250)* Department
4. News Agencies in Media 17 (7.1) 3 (1.3) 20 (8.3)
(240)* Organizations
5. Digital / New Media 86 (13.4) 8 (1.3) 94 14.7)
(641)*
6. Public Relations Services Suppliers 159 (7.9) 57 (2.8) 216 (10.8)
(2 006)"
7. Advertising Companies, Agencies 744 (5.6) 248 (1.9) 992 (7.5)
and other Advertising Services
(13236)*
8. Corporate Communications / PR / 337 (7.7 40 0.9) 377 (8.6)
Advertising / Marketing Department
in Companies / Institutions (4 362)"
Total (32 767)" 2431 (7.4) 741 2.3) 3172 9.7

* As a percentage of total number of MC posts by branch.
+ Total number of MC posts by branch.
Note: Figures may not add up to their totals due to rounding.

2.15 The Training Board observes that, in the present survey, the recruitment of
experienced employees and non-experienced employees (including fresh graduates) is in a
ratio of 3 to 1 in the MC industry (as compared with a ratio of 5 to 1 in the 2008 survey). It
appears that employers in the industry tended to recruit an appropriate ratio of experienced
employees to non-experienced ones to fill vacancies over the two-year period.

2.16 Although the MC market has improved, recruitment activity has yet to return to
pre-financial crisis levels. Employers took a more cautious stance with regards to
recruitment, and raised the bar on the quality of candidates they looked to hire.
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Internal Promotion in the Past 12 Months

2.17 The survey reveals that 305 MC employees or 0.9% of the existing 32 767 MC
posts (2008 survey: 448 MC employees or 1.6% of the 28 916 MC posts) were promoted
from within the companies in respect of new or existing posts during the past 12 months.
A summary of the internal promotion pattern by branch is given in Table 2.8.

Table 2.8  Internal Promotion of MC Employees
in the Past 12 Months by Branch

From
Internal From Supporting / From
Promotion From Editorial / Technical to Other
Supervisory | Production / Editorial / Posts to Total
Branch to Executionalto| Production/ | Supporting /| Promotion
Managerial | Supervisory | Executional | Technical (%)*
Journalism Sector
Newspapers 1 4 13 - 18 (0.3)
(5 659)
Magazinef Including - 3 5 - 8(0.2)
(4373) Advertising
News Department in Sales /PR / 1 3 70 2 76 (3.4)
Radio / TV Stations Marketing
(2 250)" Department in
News Agencies Media - - - - -()
(240)* Organizations
Digital / New Media - 1 - - 1(0.2)
(641)"
Sub-total (13 163)* 2 11 88 2 103 (0.8)
Advertising and Public Relations Sector
Public Relations Services Suppliers 8 16 - - 24 (1.2)
(2 006)"
Advertising Companies, Agencies 9 36 47 - 92 (0.7)
and other Advertising Services
(13236)"
Corporate Communications / PR / 16 69 1 - 86 (2.0)
Advertising / Marketing Department
in Companies / Institutions (4 362)"
Sub-total (19 604)* 33 121 48 - 202 (1.0)
Total (32 767)" 35 132 136 2 305 (0.9)

*  As apercentage of total number of MC posts by branch.
+  Total number of MC posts by branch.
Notes: (1) The number of internal promotion of MC employees in the advertising sales / public relations / marketing
department in media organizations has been distributed among various branches in the journalism sector.
(2) Figures may not add up to their totals due to rounding.

2.18 The survey also reveals that 35 positions (1.1% of number of MC posts at the job
level) in managerial, 132 (2.0%) in supervisory, 136 (0.7%) in editorial / production /
executional, and 2 (0.1%) in supporting / technical are filled by internal promotion in respect
of new or existing posts. The Training Board observes that employers in the MC industry
were willing to give reasonable promotion opportunities to their MC employees for retaining
the existing talents. The Training Board encourages the practice of internal promotion and
suggests that employers should provide more training to their MC employees to prepare them
for career progression and lifelong learning.
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Number of Job Vacancies

2.19 At the time of the survey, employers reported 113 job vacancies (or 1.1% of the
existing 10 018 MC posts) in the journalism sector, and 411 job vacancies (or 1.8% of the
existing 22 749 MC posts) in the advertising and public relations sector. In the journalism
sector, the magazines recorded the highest number of 41 job vacancies, followed by the news
department in radio / TV stations with 36 job vacancies. In the advertising and public
relations sector, the advertising companies, agencies and other advertising services recorded
the highest number of 211 job vacancies, followed by the corporate communications / PR /
advertising / marketing department in companies / institutions with 82 job vacancies. The
number of job vacancies by sector / branch by job level is shown in Table 2.9. More
detailed analyses of the findings by branch by job title are presented in Appendix 4.

Table 2.9  Number of Job Vacancies by Sector / Branch by Job level
Editorial /
Job Level Production/ | Supporting /
Branch Managerial Supervisory Executional Technical Total
(%)* (%)* (%)* (%)* (%)
Journalism Sector
+ - 1 20 3 24
Newspapers (4 572) ) 0.2) 0.7) (0.3) 0.5)
. + - - 31 10 41
Magazines (3 146
gazines (3 140) © © (1.5) (1.7) (1.3)
News Department in Radio / - 1 23 12 36
TV Stations (1 776) " ) 0.3) (2.3) (3.0 (2.0)
. + - - 1 - 1
News Agencies (175) ) ) 0.8) ) 0.6)
Digital / New Media (349)" ) ) 6 > 1
) ) (3.9) (3.1 (3.2)
Sub-total - 2 81 30 113
(10 018)* -) 0.2) (1.3) (1.4) (1.1)
Advertising and Public Relations Sector
Public Relations Services 4 10 40 - 54
Suppliers (2 006) * (1.3) (2.0) (3.4) ) 2.7)
Advertising Sales / PR /
. . 1 3 60 - 64
Marketing Department in
Media Organizations (3 145)* ©.2) ©.3) 3.8) © 2.0
Advertising Companies, Agencies
& other Advertising Services (044) (3 66) (12726) (1151 ) (211 61)
(13236)" ’ ' ’ ' '
Corporate Communications /
PR / Advertising / Marketing 20 13 49 - 82
Department in Companies / 2.5 (1.3) (2.0) (-) (1.9)
Institutions (4 362)*
Sub-total 29 42 325 15 411
(22749)" (1.0) 0.8) (2.5) (1.1) (1.8)
Total 29 44 406 45 524
32767)* 0.9) 0.7) (2.1) 1.3) (1.6)
* As a percentage of total number of MC posts by branch by job level.
# As a percentage of total number of MC posts by branch.

+ Total number of MC posts by branch.
Note: Figures may not add up to their totals due to rounding.
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Vacancy Rates

2.20 The global financial crisis, brewing for a while, really started to show its effects in
2009. As compared with the 2008 survey findings, the vacancy rate as a percentage of total
number of MC posts in the journalism sector has slightly decreased from 1.5% (118) to 1.1%
(113) and significantly decreased in the advertising and public relations sector from 3.5%
(740) to 1.8% (411). (The total number of MC posts being the sum of total MC employees
and total MC vacancies.) In terms of job title, the high vacancies were observed in the
Senior Layout Editor / Layout Editor, Senior Reporter / Reporter, and Production Assistant /
Technician in the journalism sector, and the Account Executive / PR Specialist / PR Officer /
Press Officer, Advertising Sales Assistant / Executive / Account Executive, and Graphic Artist
in the advertising and public relations sector. A comparison of the vacancy rates by sector
over the two-year period is shown in Figure 6. The distribution of job vacancies by sector
from December 2001 to February 2010 is shown in Figure 7.

Figure 6 Comparison of the Vacancy Rates by Sector
(February 2008 — February 2010)

Sector
/I

1 1.1% (113)

Journalism e
1.5% (118)**

(10018)" (7915)"

Advertising and Public
Relations
(22749)" (21 001)™

1.8% (411)*
3.5% (740)%*

Overall 1.6% (524)*
+ ++
(32767)" (28916) 3.0% (858)%*
0 1 2 3 4
Vacancy Rate
B Vacancy Rate in February 2008 El Vacancy Rate in February 2010

* Number of MC vacancies in February 2010 by sector.
wox Number of MC vacancies in February 2008 by sector.
+ Total number of MC posts in February 2010 by sector.

++ Total number of MC posts in February 2008 by sector.
Note: Figures may not add up to the total due to rounding.

23



Figure 7 Distribution of Job Vacancies by Sector
(December 2001- February 2010)

Total
Number of
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Year
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Number of Job Vacancies
@ Journalism Sector
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*  As apercentage of total number of job vacancies in the respective survey.
Overall Labour Market Situation in the MC Industry
2.21 It was found that in February 2010, 9 905 MC employees were engaged in the

journalism sector (excluding advertising sales / public relations / marketing department in
media organizations) and 22 338 MC employees in the advertising and public relations sector.
The growth of MC employment rate will reach a new high by February 2011 with the
forecast number of MC posts grow by 0.3% to reach 32 863. The findings on MC
manpower, vacancy and employers’ forecast growth by sector by job level are summarized in
Table 2.10. The percentage share of MC employees in the labour force between December
2001 and February 2010 is shown in Figure 8.
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Table 2.10 MC Manpower, Vacancy and Forecast Growth by Sector by Job Level

No. of MC No. of Manpower February 20}1 February 20}1
. %) Employers Employers
Employees Vacancies Demand
Job Level . . . Forecast Forecast
in February in February in February
2010 2010 2010 Manpower No. of
Growth (%)* MC Posts
Journalism Sector
Managerial 355 - 355 1 0.3) 356
Supervisory 1252 2 1254 4 0.3) 1258
Editorial / Production 6197 81 6278 20 (0.3) 6298
Supporting / Technical 2101 30 2131 10 0.5) 2 141
Sub-Total 9 905 113 10018 35 (0.4) 10 053
Advertising and Public Relations Sector *
Managerial 2817 29 2 846 11 0.4) 2 857
Supervisory 5259 42 5301 9 0.2) 5310
Executional 12 887 325 13212 31 0.2) 13 243
Supporting / Technical 1375 15 1390 10 0.7) 1400
Sub-Total 22 338 411 22749 61 (0.3) 22 810
Total 32243 524 32767 96 0.3) 32 863
* As a percentage of total number of MC posts at the same job level by sector in February 2010.
+ Including advertising sales / PR / marketing department in media organizations.
Notes: (1) Manpower Demand includes the number of existing employees and vacancies.

(2) Figures may not add up to their totals due to rounding.
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Figure 8 Percentage Share of MC Employees in the Labour Force
(December 2001 — February 2010)

Percentage (%)
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222 The labour market in the MC industry, having improved considerably in
December 2005 (28.5% growth over December 2003), stabilised in February 2010 with total
MC employment rose to 32 243 MC employees, representing an increase of 14.9% over
February 2008 (28 058 MC employees) and 64.4% over December 2001 (19 617 MC
employees). However, owing to a slight increase in the total labour force, the percentage
share of MC employees in the labour force remained stable at about 0.8% between February
2008 and February 2010.

Total MC Posts

2.23 Sustained economic expansion has continued to underpin job creation in the MC
industry. Overall, there is a 13.3% (3 851) growth in MC posts between February 2008
(28 916) and February 2010 (32 767), after taking into account employment and vacancies as
shown in Figure 9. However, as compared with 18.8% growth in MC posts between 2005
and 2008, it is observed that Hong Kong employers may still be more cautious in planning
their new MC posts which aligns with a rebound in unemployment rate with 3.6% in 2008
and 5.4% in 2009.

Figure 9 Total MC Posts, Employed and Vacancies
(December 2003 — February 2010)
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Percentage Distribution of Companies and
MC Employees by Employment Size of Company

2.24 Companies that employed 50 or more employees engaged about 74.9% of the MC
employees in the journalism sector; nevertheless roughly 8 out of 10 companies in the
advertising and public relations sector are small, employing fewer than 10 employees as
shown in Figures 10 and 11.

Figure 10  Percentage Distribution of Companies
and MC Employees by Employment Size
of Company in the Journalism Sector

(As in February 2010)
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Figure 11  Percentage Distribution of Companies and MC
Employees by Employment Size of Company in
the Advertising and Public Relations Sector

(As in February 2010)
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2.25 At the time of the survey, 514 companies (or 10.1% of the responded 5 106
companies of the survey) had deployed / recruited local MC employees to work major for the
website. As regards the percentage of companies having deployed local MC employees to
work major for the website by branch shown in Table 2.11, the digital / new media recorded the
highest percentage (76.6%), followed by the news department in radio / TV stations (43.3%)
and the newspapers (41.2%).
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Table 2.11

Number of Companies Having Deployed / Recruited Local

MC Employees to Work Major for the Website

Companies Having Deployed / Recruited
Local MC Employees to Work Major for the Website
Branch (As in February 2010)
Yes (%)* No Unspecified Total
1. N 14 41.2 20 - 34
cwspapers Including @1.2)
2. Magazines Advertising 66 (20.4) 258 - 324
3. News Department Sales /PR / 13 (43.3) 17 - 30
. . . Marketing
in Radio / TV Stations
Department
4. News Agencies in Media 4 (16.0) 21 - 25
.. B Organizations
5. Digital / New Media 36 (76.6) 7 4 47
6. Public Relations Services Suppliers 26 (7.0) 338 9 373
7. Advertising Companies, Agencies & 295 (7.8) 3447 43 3785
other Advertising Services
8. Corporate Communications / PR / 60 (12.3) 415 13 488
Adpvertising / Marketing Department
in Companies / Institutions
Total 514 (10.1) 4523 69 5106
* As a percentage of number of companies by branch.

2.26

Table 2.12 shows the percentage of companies having provided respective items at

their websites (in ranking order) by employment size of company. The Training Board
observes that among those companies that have deployed / recruited local MC employee to
work major for the website, over half of them have used graphics, photo slides and video
clips as the major components of their websites.
up an attractive and attention grabbing website is a necessity if the company wishes to have

successful online business.

in Appendix 9.

Table 2.12  Percentage of Companies Having Provided Respective Items at
their Websites (in Ranking Order) by Employment Size of Companies

The Training Board considers that building

More detailed analyses of the findings by branch are presented

Items provided Employment Size of Company Rank

by the Company’s | 19 [ 10-19 | 20-49 | 50-99 [100-299[300-499] 500 & | Overall | Feb

Website %* Po* %o* %o* %o* %* | Over %* %o* 2010
Graphics 79.9 94.1 94.1 96.0 85.7 100.0 100.0 86.8 1
Photo Slides 80.6 75.0 66.7 80.0 57.1 100.0 87.7 78.6 2
Video Clips 50.0 529 41.2 60.0 42.9 100.0 66.7 52.3 3
Audio Clips 29.6 22.1 27.5 40.0 42.9 100.0 49.1 32.7 4
Web Cast 9.2 - 7.8 16.0 28.6 - 22.8 10.3 5

Note: %* = No. of companies giving the respective answers by employment size of company x 100%

Total no. of companies having deployed / recruited local MC employees to work major for
the website by employment size of company
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2.27

Table 2.13 shows that 600 MC employees engaged in the journalism sector
(including advertising sales / PR / marketing department in media organizations) and 8§19 MC
employees in the advertising and public relations sector were deployed / recruited to work
major for the website.

Table 2.13  No. of Local MC Employees Deployed / Recruited to Work Major
for the Website by Branch by Employment Size of Company

Employment Size of Company No. of MC
Employees
Worked Major
Branch 500 & for the Website
1-9 10-19 | 20-49 | 50-99 |100-299|300-499| Over | Overall | and also Took
%) | (P)* | (B)* | (%)* | (@)* | (@)* | (%)* | (%)* [Up Other Tasks
Duties at the
same time
Journalism Sector
Newspapers - - - 3 5 4 7 89 3
(5 659)" © © G | oy | oy | oy | as | 16
Magazines 20 22 41 16 12 - - 111 22
(4373)" (0.5) (0.5) (0.9) 0.4) 0.3) “) ) (2.5)
Including
News Department | Advertising - - 34 1 48 - 18 101 27
in Radio / Sales / PR / ) O] (1.5) O] 2.1 O] 0.8) 4.5)
TV Stations Marketing
(2 250)* Department
in Media
News Agencies  |Organizations - 2 2 - - - - 4 2
(240)" O] 0.8) 0.8) ) O] ) O] (1.7
Digital / 33 18 91 100 53 - - 295 58
New Media 62y | 28 | 142) | (156) | (83) ) ) (46.0)
(641)*
53 42 168 120 118 4 95 600 112
Sub-total
(5.6) (5.5) (10.3) | (8.4) 4.3) 0.3) 2.4) (4.6)
Advertising and Public Relations Sector
Public Relations Services 15 8 13 2 - - - 38 10
Suppliers (2 006)* 08 | 04 | 07 | (0.1 ) ) ) (1.9)
Advertising Companies, 312 83 45 17 15 - - 472 313
Agencies (2.4) 0.6) 0.3) 0.1 0.1 ) O] (3.6)
and other Advertising Services
(13236)*
Corporate Communications / 1 1 - 1 1 63 242 309 235
PR / Advertising / Marketing Q) ) ) ) ) (1.4) (5.6) (7.1)
Department in Companies /
Institutions (4 362)*
Sub-total 328 92 58 20 16 63 242 819 558
(3.7) (3.7) (2.5) (2.2) (1.9) (6.9) (7.6) (4.2)
+ 381 134 226 140 134 67 337 1419 670
Total (32 767) (1.2) 0.4) 0.7) 0.4) 0.4) 0.2) (1.0) 4.3)

Notes:

As a percentage of total number of MC posts by branch.

Total number of MC posts by branch.

(1) The journalism sector including advertising sales / PR / marketing department in media organizations.

(2) Figures may not add up to their totals due to rounding.
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2.28 Among all the 1 419 MC employees deployed / recruited to work major for
the website,112 MC employees (18.7% of 600) in the journalism sector and 558 (68.1% of
819) in the advertising and public relations sector have to take up other tasks / duties at the
same time. These figures confirm the Training Board’s view that existing MC employees
are required to have multi-skills to perform multi-tasking in response to the expanding world
of digital / new media and the merger or abolishment of some MC posts.

Local MC Employees Working in the Mainland

2.29 At the time of the survey, 147 companies (or 2.9% of the responded 5 106 companies
of the survey) had deployed / recruited local MC employees to work in the Mainland. (The
corresponding figure in the 2008 survey was 53 companies or 1.3% of the responded 4 080
companies.) As regards the percentage of companies having deployed local MC employees to
work in the Mainland by branch shown in Table 2.14, the digital / new media recorded the
highest percentage (17.0%), followed by the news department in radio / TV stations (13.3%)
and the advertising companies, agencies and other advertising services (3.0%).

Table 2.14 Number of Companies Having Deployed / Recruited Local
MC Employees to Work in the Mainland by Branch

Companies Having Deployed/Recruited
Local MC Employees to Work in the Mainland
Branch (As in February 2010)
Yes (%)* No Unspecified Total
1. Newspapers Including - ) 34 - 34
2. Magazines Advertising 8 (2.5) 316 - 324
3. News Department in Sales / P.)R / 4 (13.3) 25 1 30
. . Marketing
Radio / TV Stations
Department
4. News Agencies in Media - ) 25 - 25
5. Digital / New Media Organizations 8 (17.0) 35 4 47
6. Public Relations Services Suppliers 2 0.5) 362 9 373
7. Advertising Companies, Agencies & 114 3.0) 3628 43 3785
other Advertising Services
8. Corporate Communications / PR / 11 2.3) 441 36 488
Advertising / Marketing Department
in Companies / Institutions
Total 147 (2.9) 4 866 93 5106

* As a percentage of number of companies by branch.

2.30 Table 2.15 shows that 76 local MC employees engaged in the journalism sector
(including advertising sales / PR / marketing department in media organizations) and 217
local MC employees in the advertising and public relations sector were deployed / recruited
to work in the Mainland. (The corresponding figures in the 2008 survey were 105 local MC
employees in the journalism sector and 115 in the advertising and public relations sector.)
Within which, 75 MC employees at the executional level were engaged in account executive
and media planner jobs, and 100 MC employees at supporting / technical level in designer
jobs under the advertising companies, agencies and other advertising services (with the
employment size of company 1 —9). More detailed analyses of the findings by branch by job
level are presented in Appendix 12.
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Table 2.15 Number of Local MC Employees Deployed /
Recruited to Work in the Mainland by Sector
by Job Level by Employment Size of Company

Employment
Size of 500
Company 1-9 10-19 | 20-49 | 50-99 |100-299 | 300-499 & Over Overall
Job Level
Journalism Sector
Managerial - - 3 3 - - - 6
Supervisory 3 15 7 4 3 - - 32
Editorial / Production 4 - 12 8 7 - - 31
Supporting / Technical 3 - 2 2 - - - 7
Sub-total 10 15 24 17 10 - - 76
Advertising and Public Relations Sector
Managerial - 3 1 1 2 - 5 12
Supervisory 6 - 4 2 2 6 10 30
Executional 75 - - - - - - 75
Supporting / Technical 100 - - - - - - 100
Sub-total 181 3 5 3 4 6 15 217
Total 191 18 29 20 14 6 15 293

Notes: (1) Number of local MC employees deployed / recruited to work in the Mainland in the advertising sales /
public relations / marketing department in media organizations has been distributed among various job levels
in the journalism sector.

(2) Figures may not add up to their totals due to rounding.

2.31 The Training Board observes that Hong Kong possesses a pool of MC talents
working for the journalism sector and the advertising and public relations sector with intimate
knowledge of MC products and services, languages and business culture in the Mainland.
With more overseas companies setting up their regional operations in Hong Kong as the first
step to entering the Mainland market and with the opening up of new business opportunities
offered by the recent market liberalization and trade facilitation measures under the signing
of supplement VII to the Closer Economic Partnership Arrangement (CEPA) in May 2010,
the number of companies having to deploy / recruit local MC employees to work in the
Mainland will be growing steadily.
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Manpower Changes by Job Level

2.32 All job levels have recorded an increase in number of MC employees when
compared with the last survey. The total manpower in the journalism sector has increased
by 2 077 MC employees from 7 828 in February 2008 to 9 905 in February 2010,
representing an increase of 26.5% over the two-year period. In the advertising and public
relations sector, the total manpower has increased by 2 108 MC employees from 20 230 in
February 2008 to 22 338 in February 2010, representing an increase of 10.4% over the
two-year period. The changes in the number of MC employees between February 2008 and
February 2010 by sector by job level are shown in Table 2.16.

Table 2.16 Changes in the Number of MC Employees by Sector by Job Level
(February 2008 — February 2010)

No. of MC Employees
JobLevel February 2008 | February 2010 I]‘)‘ZZ erzzz e/ Chziges
Journalism Sector
Managerial 313 355 42 13.4
Supervisory 910 1252 342 37.6
Editorial / Production 4922 6197 1275 25.9
Supporting / Technical 1 683 2101 418 24.8
Sub-total 7 828 9905 2077 26.5
Advertising and Public Relations Sector *
Managerial 2718 2817 99 3.6
Supervisory 5007 5259 252 5.0
Executional 12 429 12 887 458 3.7
Supporting / Technical 76 1375 1299 1709.2
Sub-total 20230 22 338 2108 10.4
Total 28 058 32243 4185 14.9
+  Including advertising sales / PR / marketing department in media organizations.
Note :  Figures may not add up to their totals due to rounding.
2.33 The Training Board observes that the overall growth of 14.9% in the number of

MC employees from February 2008 (28 058) to February 2010 (32 243) is generally reliable
in reflecting the manpower situation of the MC industry at the time of the survey. As
compared with the overall increase of 17.4% in the number of MC employees from
December 2005 (23 897) to February 2008 (28 058), the Training Board considers that the
labour market in the MC industry continue to display signs of consolidation over the past two
years.
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2.34 Among the job levels, the number of MC employees at the supporting / technical
level has the greatest increase from 76 to 1 375 (1 709.2%) in the advertising and public
relations sector. The Training Board believes that the considerable increase is on account of
significant growth of supporting / technical employees (such as designer, web designer,
webmaster, technician, and promoter) recruited as freelancers in this round of survey,
particularly in the advertising companies, agencies and other advertising services.

Manpower Changes by Sector by Branch

2.35 Over the past two years, the number of MC employees increased by 14.9% (4 185)
and the increase was mainly attributed to the journalism sector. The distribution of MC
employees by sector from December 2001 to February 2010 is shown in Figure 12. Table
2.17 shows the changes in the number of MC employees between February 2008 and
February 2010 by sector by branch.

Figure 12 Distribution of MC Employees by Sector
(December 2001 — February 2010)

Total
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*  As apercentage of number of MC employees in the respective survey.
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Table 2.17  Changes in the Number of MC Employees by Sector by Branch

(February 2008 — February 2010)

No. of MC Employees
Branch
February February Increase /
2008 2010 Decrease % Changes
Journalism Sector
Newspapers 3734 4548 814 21.8
Magazines 2047 3105 1058 51.7
News Department in Radio / 1642 1740 98 6.0
TV Stations
News Agencies 249 174 =75 -30.1
Digital / New Media 156 338 182 116.7
Sub-total 7 828 9 905 2077 26.5
(27.9%) * (30.7%) *
Advertising and Public Relations Sector
Public Relations Services 1 696 1952 256 15.1
Suppliers
Advertising Sales / PR / 2258 3081 823 36.5
Marketing Department in
Media Organizations
Advertising Companies, 12 887 13 025 138 1.1
Agencies & other Advertising
Services
Corporate Communications / 3389 4280 891 26.3
PR / Advertising / Marketing
Department in Companies /
Institutions
Sub-total 20230 22 338 2108 10.4
(72.1%) * (69.3%)”
Total 28 058 32243 4185 14.9
(100.0%) * (100.0%) *
# As a percentage of number of MC employees in the respective survey.
Note: Figures may not add up to their totals due to rounding.
2.36 Benefiting from the strong advertising revenue and growing viewership at new

media platforms, MC employees engaged in the digital / new media enjoy the highest growth
rate of 116.7% (182) from February 2008 to February 2010, followed by magazines 51.7%
(1 058) and advertising sales / PR / marketing department in media organizations 36.5%
(823). Whilst MC job losses (30.1% or 75) were experienced in the news agencies over the
two-year period owing to moderation in business activity.
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Employers’ Requirements / Expectations of Employees’ Competencies
and the Average Monthly Income of their MC Employees

Employers’ Preferred Educational Levels of MC Employees

2.37 The survey reveals that in general the majority of employers preferred their MC
employees at almost all job levels to have bachelor degrees. Only for the supporting /
technical level, employers preferred their MC employees to possess diploma / higher
certificate / certificate qualification. The educational levels preferred by most employers for
their MC employees by job level by sector are shown in Table 2.18. More detailed analyses
of the findings by branch by job title are presented in Appendix 6.

Table 2.18 Employers’ Most Preferred Educational Levels
of MC Employees by Job Level by Sector

As a Percentage of

Job Level Sector Preferred Number of MC
Educational Level Employees by
Job Level by Sector
Journalism (355)* Bachelor Degree (323)* 91.0%
Managerial - .
Advertising and Public #
Relations (2 817)* Bachelor Degree (2 060) 73.1%
Journalism (1 252)* Bachelor Degree (1 031)* 82.4%
Supervisory - :
Advertising and Public Bachelor Degree (3 549)* 67.5%

Relations (5 259)*
Editorial / Journalism (6 197)* Bachelor Degree (3 607)" 58.2%

Production /| Aqvertising and Public
Executional | Reations (12 887)*

Bachelor Degree (4 673)" 36.3%

Diploma / Higher Certificate /

1 *
. Journalism (2 101) Certificate (814)* 38.7%
Supporting /
Technical Advertising and Public Diploma / Higher Certificate / 2.4
Relations (1 375)* Certificate (721)" 7o
Journalism (9 905)* Bachelor Degree (5 181" 52.3%
Overall
Advertising and Public #
Relations (22 338)* Bachelor Degree (10 360) 46.4%
*  Total number of MC employees by sector by job level.
#  Total number of MC employees by preferred educational level by sector by job level.
2.38 The Training Board observes that employers generally preferred their MC

employees (78.6%) to have tertiary qualifications (i.e. diploma / higher certificate / certificate
or above qualifications). For instance, 80.3% and 3.9% of the Group Account Director /
Account Director require a bachelor degree and an associate degree / higher diploma
respectively (2008 survey: 78.9% and 4.6%).
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2.39 Over the past six years, the profile of MC manpower by preferred educational
level did not differ much. 49.0% of MC employees were preferred to have bachelor degree
or above qualifications, and 29.6% to have associate degree / higher diploma / diploma /
higher certificate / certificate qualifications in 2010. (2008 survey: 41.0% and 30.8%).
These percentages were significantly higher than the percentage of employed persons in the
labour force aged 15 years and above with tertiary qualifications in Q1 2010 (i.e. 23.0% at
post-secondary degree level and 8.6% at post-secondary non-degree level). (Source: Labour
force figures from the Quarterly Report on General Household Survey — April to June 2010
published by the Census and Statistics Department). The Training Board considers that the
MC industry is one of the knowledge-intensive sectors requiring more highly educated
manpower. A comparison of the profile of MC manpower by preferred educational level
over the six-year period is shown in Figure 13.

Figure 13 Profile of MC Manpower by Preferred Educational Level
(December 2003 — February 2010)

Total  Tertiary-educated
Number MC Employees
of MC as a % of Total
Employees MC Employees

Year
0.8% 48.2% 1220 17.4% 3% 1119 50%
2010 (B - 32243 78.6%
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L [1.9% 42.8% _159%  197%  57% 0.5%" 3.1%
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2003 (BE2EE [ e L [ 18598 81.3%
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Percentage Distribution of MC Employees
B Master Degree or Above B Bachelor Degree
O Associate Degree/Higher Diploma or Equivalent  H Diploma/Higher Certificate/Certificate or Equivalent
[0 Matriculation O Secondary 5
B Below Secondary 5 @ Unspecified
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Employers’ Preferred Years of Relevant Experience of MC Employees

2.40 The survey reveals that in general the majority of employers in the journalism
sector preferred MC employees with 10 years to less than 15 years of relevant experience for
managerial level, 5 years to less than 7 years for supervisory level, 2 years to less than 5 years
for editorial / production level and supporting / technical level; while employers in the
advertising and public relations sector preferred MC employees with 7 years to less than 15
years of relevant experience for managerial level, 5 years to less than 7 years for supervisory
level, 2 years to less than 5 years for executional level and less than 2 years for supporting /
technical level. A summary of the employers’ preferred years of relevant experience of MC
employees by sector / branch by job level is given in Table 2.19. More detailed analyses of
the findings by branch by job title are presented in Appendix 7.

Table 2.19  Employers’ Preferred Years of Relevant Experience
of MC Employees by Sector / Branch by Job Level

Job Level Editorial / .
Managerial Supervisory Production / S}ll,gglol;tllélfl /
Branch Executional

Journalism Sector

7 to less than 2 to less than 2 to less than
Newspapers 15 years or over
10 years 5 years 5 years
. 10 to less than 5 to less than 5 to less than 2 to less than
Magazines
15 years 7 years 7 years 5 years
News Department in Radio / 10 years 10 to less than 7 to less than
. Less than 2 years
TV Stations or over 15 years 10 years
) 10 to less than 5 to less than 2 to less than
News Agencies Less than 2 years
15 years 7 years 5 years
o ) 10 to less than 5 to less than 2 to less than 2 to less than
Digital / New Media
15 years 7 years 5 years 5 years

Advertising and Public Relations Sector

Public Relations Services 7 to less than 5 to less than 2 to less than
Suppliers 10 years 7 years 5 years
Advertising Sales / PR / 10 to less than 7 to less than 2 to less than

Marketing Department -

in Media Organizations 15 years 10 years 5 years
Advertisipg Companies, 10 to less than 5 to less than 2 to less than 2 to less than
Agencies and other
Advertising Services 15 years 7 years 5 years 5 years
Corporate Communications /
PR / Advertising / 7 to less than 5 to less than 2 to less than
. . Less than 2 years
Marketing Department in 10 years 7 years 5 years

Companies / Institutions
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2.41 The Training Board observes that employers generally preferred their MC
employees to have substantial relevant experience in the industry.  For instance, 47.4% of
the Senior Reporter / Reporter require having 2 years to less than 5 years’ relevant experience
and 15.6% of them require having 5 years to less than 7 years’ relevant experience.

Income Distribution

242 The majority of MC employees in the journalism sector in general earned a total
average monthly income (which included basic salary, overtime pay, cost of living allowance,
meal allowance, commission and bonus) from $30,001 to $80,000 for managerial level, from
$12,001 to $50,000 for supervisory level, from $8,001 to $30,000 for editorial / production
level, and from $8.001 to $20,000 for supporting / technical level. The income distribution
of MC employees in the journalism sector by branch by job level is shown in Table 2.20.
As this was not a wage survey, the information obtained was for cross-checking purpose only.

Table 2.20  Average Monthly Income Range of MC Employees
in the Journalism Sector by Branch by Job Level

Number of MC Employees

Job Level $8,000 | $8,001 - | $12,001 - | $20,001 - | $30,001 - | $50,001 - | $80,001 Unspecified All
Or Below | $12,000 | $20,000 | $30,000 | $50,000 | $80,000 |Or Above
Newspapers
Managerial - - - - 6 124 9 14 153
Supervisory - 1 3 152 337 1 - 19 513
Editorial / Production 2 5 2124 462 35 - - 273 2901
Supporting / Technical 2 424 467 - 5 - - 83 981
Sub-total 4 430 2594 614 383 125 9 389 4 548
Magazines
Managerial - - 11 36 23 24 32 28 154
Supervisory - 29 103 73 62 2 - 74 343
Editorial / Production 277 300 518 426 57 - - 460 2038
Supporting / Technical 97 217 184 4 1 - - 67 570
Sub-total 374 546 816 539 143 26 32 629 3105
News Department in Radio and Television Stations
Managerial - - - - 4 8 11 10 33
Supervisory - - - 177 70 45 - 38 330
Editorial / Production - 45 410 383 14 - - 141 993
Supporting / Technical 10 49 256 - - - - 69 384
Sub-total 10 94 666 560 88 53 11 258 1740
News Agencies
Managerial - - 2 4 - - 2 3 11
Supervisory - 2 16 - 9 1 - 9 37
Editorial / Production 4 52 29 9 2 - - 22 118
Supporting / Technical 3 3 - - - - - 2 8
Sub-total 7 57 47 13 11 1 2 36 174
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Job Level $8,000 | $8,001 - | $12,001 - | $20,001 - | $30,001 - | $50,001 - | $80,001 Unspecified All
Or Below | $12,000 | $20,000 | $30,000 | $50,000 | $80,000 | Or Above
Digital / New Media

Managerial - - - - 1 2 - 1 4
Supervisory - - 3 12 2 - - 12 29
Editorial / Production 5 23 63 49 - - - 7 147
Supporting / Technical - 21 38 52 - - - 47 158

Sub-total 5 44 104 113 3 2 - 67 338

400 1171 4227 1839 628 207 54 1379 9 905
Total (4.0)* 11.8)* | 42.7)* | (18.6)* (6.3)* 2.1)* (0.6)* (13.9)* (100.0)*

*  As a percentage of number of MC employees in the journalism sector.

243

The majority of MC employees in the advertising and public relations sector

earned a total average monthly income from $20,001 to $50,000 for managerial level, from
$12,001 to $50,000 for supervisory level, from $8,001 to $30,000 for executional level, and

from $8,001 to $20,000 for supporting / technical level.

The income distribution of MC

employees in the advertising and public relations sector by branch by job level is shown in

Table 2.21. More detailed analyses of the findings by branch by job title are presented in
Appendix 8.
Table 2.21  Average Monthly Income Range of MC Employees in the
Advertising and Public Relations Sector by Branch by Job Level
Number of MC Employees
Job Level $8,000 | $8,001 - | $12,001 - | $20,001 - | $30,001 - | $50,001 - | $80,001 Unspecified All
Or Below | $12,000 | $20,000 | $30,000 | $50,000 | $80,000 |Or Above
Public Relations Services Suppliers
Managerial - - 13 13 61 51 67 108 313
Supervisory - 40 96 133 118 12 - 91 490
Executional 157 192 387 58 23 - - 307 1124
Supporting / Technical 20 - - - - - - 5 25
Sub-total 177 232 496 204 202 63 67 511 1952
Advertising Sales / PR / Marketing Department in Media Organizations
Managerial - - 14 77 221 106 71 142 631
Supervisory - 15 310 313 82 31 - 198 949
Executional 37 243 737 32 46 - - 406 1501
Supporting / Technical - - - - - - - - -
Sub-total 37 258 1061 422 349 137 71 746 3 081
Advertising Companies, Agencies and Other Advertising Services
Managerial - 50 76 208 196 123 102 331 1086
Supervisory - 417 717 663 342 27 2 627 2795
Executional 914 1984 2519 759 89 - - 1570 7835
Supporting / Technical 396 346 307 7 25 - - 228 1309
Sub-total 1310 2797 3619 1637 652 150 104 2756 13025
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Job Level $8,000 | $8,001 - |$12,001 - | $20,001 - | $30,001 - | $50,001 - | $80,001 Unspecified All
Or Below | $12,000 | $20,000 | $30,000 | $50,000 | $80,000 |Or Above
Corporate Communications / PR / Advertising / Marketing Department in Companies / Institutions
Managerial - - 7 109 116 162 61 332 787
Supervisory - - 223 176 249 20 - 357 1025
Executional 70 233 741 509 150 - 724 2427
Supporting / Technical - 15 7 - 5 - 14 41
Sub-total 70 248 978 794 520 182 61 1427 4280
1594 3535 6154 3057 1723 532 303 5440 22338
fletal @D* | 158 | @7.6* | A3 | @7* | @4 | QdF | @4dF | (100.0)*

*  As a percentage of number of MC employees in the advertising and public relations sector.

2.44

Table 2.22 shows that employment income has been rising steadily in the MC

industry since December 2005. The Training Board considers that 7.1% of MC employees
in the advertising and public relations sector in the current survey earned a total average
monthly income of $8,000 or below is mainly attributed to the high number of freelancers
engaged in the advertising companies, agencies and other advertising services, particular in
the employment size of company 1 - 9 (Table 2.5), whereby the freelancers may charge by
the day or hour, or on a per-project basis.

Table 2.22  Income Distribution of MC Employees by Sector
(December 2005 — February 2010)
Average Monthly Income Range
Year $8,000 $8,001 - | $12,001 - | $20,001 - | $30,001 - | $50,001 - | $80,001
Or Below | $12,000 | $20,000 | $30,000 | $50,000 | $80,000 | Or Above | Unspecified
(%)* (%)* (%)* (%)* (%)* (%)* (%)* (%)*
Journalism Sector

2005 20 996 2791 1119 571 272 105 1729
(7603)* 0.3) (13.1) (36.7) (14.7) (7.5) (3.6) 1.4 (22.7)

2008 8 470 2994 1087 854 149 29 2206
(7797)* 0.1) (6.0) (38.4) (13.9) (11.0) (1.9) 0.4) (28.3)

2010 400 1171 4227 1839 628 207 54 1379
(9905) * 4.0) (11.8) 42.7) (18.6) (6.3) 2.1 (0.6) (13.9)

Advertising and Public Relations Sector

2005 374 3152 5072 2779 1630 469 472 2 346
(16 294) * (2.3) (19.3) 31.1) (17.1) (10.0) 2.9) 2.9) (14.4)

2008 37 5284 6133 2 836 1469 530 233 3739
(20 261) * 0.2) (26.1) (30.3) (14.0) (7.3) (2.6) (1.1) (18.4)

2010 1594 3535 6154 3057 1723 532 303 5440
(22 338) * (7.1) (15.8) (27.6) (13.7) 7.7 24 (1.4 (24.4)

* As a percentage of number of MC employees by sector in the respective year.
# Total number of MC employees by sector in the respective year.
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2.45 More recent data from the General Household Survey of the Census and Statistics
Department indicated that the median monthly employment earnings of employed persons
(excluding foreign domestic helpers) accelerated to a year-on-year growth rate of 4.5% in
money terms in the first quarter of 2010. The Training Board observes that nominal pay
rises were found almost in all job levels in the MC industry between December 2005 and
February 2010. However, due to the differences in demand and supply conditions, the
average monthly income range of MC employees by job level varied across different
branches in the journalism sector (Tables 2.20) and the advertising & public relations sector
(Table 2.21).

Existing MC Employees’ Skills / Knowledge Need to Enhance

2.46 The survey reveals that employers of the industry were generally satisfied with the
skills / knowledge of their existing MC employees. However, a percentage of employers
indicted their existing MC employees’ skills / knowledge need to enhance in response to the
various changes (including Hong Kong’s transformation into a knowledge-based economy).
A summary of the findings by percentage of companies having indicated their MC
employees’ skills / knowledge need to enhance (ranked in descending order of popularity) by
sector is shown in Table 2.23. More detailed analyses of the findings by job level and by
branch are shown in Appendix 10.

Table 2.23 Percentage of Companies Having Indicated their MC
Employees’ Skills / Knowledge Need to Enhance
(Ranked in Descending Order of Popularity) by Sector

Advertising and

Skills / Knowledge Overall Journalism Sector Publiscei{tilration

Rank %* Rank %o* Rank %o*

Putonghua 1 49.0 3 42.2 1 49.5
Multimedia knowledge and applications 2 424 30 14.1 2 44.7
Spoken English 3 42.1 13 27.1 3 433
Web site design and supporting skills 4 36.5 27 17.7 4 38.0
Written English 5 35.7 15 25.0 5 36.5
Creativity and cultural insights 6 34.4 37 9.9 6 36.4
Industry practices in the mainland of China 7 29.6 11 28.1 8 29.7
Marketing management 8 29.5 2 43.2 9 28.5
Production management 9 28.7 7 32.3 10 28.4
Innovative media research and applications 10 28.6 31 13.0 7 29.9
Cross-cultural knowledge 11 26.5 8 32.3 14 26.0
Written Chinese 12 26.5 10 29.2 13 26.3
Sales / marketing strategic planning 13 26.4 36 9.9 11 27.7
PR consultation / presentation skills 14 26.0 34 11.5 12 27.1
Pl e sl e | 15 | 204 | 5 | | e | s
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Advertising and

Overall Journalism Sector Public Relation
Skills / Knowledge Sector
Rank %o* Rank %o* Rank %o*
Account and strategic planning 16 24.1 40 8.3 15 25.3
Corporgte communications / public 17 25 17 234 17 294
relations / public affairs management
Laws agd r'egulatory restrictions for access 18 21 9 302 18 215
to China's market
Consumer database management 19 20.4 35 9.9 19 21.3
Project management 20 20.3 39 8.9 20 21.2
Strategic planning management 21 20.2 12 27.1 21 19.6
Financial management 22 19.0 23 19.3 22 19.0
Market research applications 23 17.9 32 12.0 23 18.4
Human resources management 24 17.7 18 224 24 17.3
Media planning and market research 25 15.8 38 94 25 16.3
Crisis management 26 14.9 21 20.3 26 14.5
Translation 27 12.7 20 21.4 27 12.0
Computer literacy skills 28 8.8 6 339 28 6.8
Innovative media technology products 29 8.4 1 43.8 29 5.6
Appl.lcat.lon of new media technologies in 30 31 4 396 30 56
editorial work
Integration of the Internet with journalism 31 5.7 19 21.9 32 4.5
Multi-tasking skills 32 5.6 24 19.3 31 4.5
Reporting and editing skills 33 5.3 16 24.5 35 3.8
Intellectual property and copyright law 34 5.3 26 18.2 33 4.3
Print / TV / media production skills 35 4.5 29 15.6 36 3.6
Media law and ethics 36 4.5 22 20.3 38 33
Critical thllnlfln.g skills and 37 45 28 16.7 37 3.5
cross-disciplinary knowledge
Strategic news planning 38 43 25 18.8 39 32
Integration of new technology with the 39 a1 14 255 41 24
news work flow
Others industry specific skills
(Advertising and Public Relations Sector)
(including advertising graphic design,
windows-display design, application of 40 3.7 47 - 34 4.0
designing software, knowledge of
printing & publishing, and high
definition photography)
Audience research 41 3.6 33 11.5 40 2.9
Other innovative media technology
(Advertising and Public Relations Sector) 42 1.0 45 - 42 1.0
(including programming)
Other language skills (including Japanese) 43 0.1 41 1.0 45 -

*  As a percentage of number of responding case by sector.
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2.47 The Training Board considers that the ability to compete and succeed in the global
information economy hinges on the quality and skills of a reservoir of MC manpower.
Therefore, the development of a skilled MC workforce with higher standard of professional
ethics in the workplace is essential for the long term development of Hong Kong. A
comparison of the top essential skills / knowledge (ranked in descending order of popularity)
by sector that the existing MC employees in the industry need to enhance is shown in
Table 2.24.

Table 2.24 Comparison of Top Essential Skills / Knowledge by Sector
(Ranked in Descending Order of Popularity)

Advertising and

Rank Journalism Sector Public Relations Sector
1 Innovative media technology products Putonghua
2 Marketing management Multimedia knowledge and applications
3 Putonghua Spoken English
4 Application of new media technologies in Web site design and supporting skills

editorial work

5 Political system, social and economic Written English
development in the mainland of China

6 Computer literacy skills Creativity and cultural insights

7 Production management Innovative media research and applications

8 Cross-cultural knowledge Industry practices in the mainland of China
2.48 The Training Board observes that the top essential skill / knowledge in the

journalism sector and the advertising & public relations sector are “Innovative media
technology products” and “Putonghua” respectively. The Training Board also observes that
the emergence of various types of management and media technology skills within the top
eight has reflected the situation that companies are more aware of the establishment of the
above skills / knowledge to enhance their competitiveness in the globally connected world.

Manpower Training and Development Plan

Training Needs of Existing MC Employees

2.49 The survey reveals that employers would plan to provide / sponsor training in
respect of skills and knowledge to 4 652 MC employees (in terms of man-times) in the next
12 months. The large number of MC employees to be trained confirms the Training Board’s
view that MC training is important to employers to enhance their employees’ skills
attainment and to sustain competitiveness in the global economy. The number of MC
employees (in terms of man-times) in respect of manpower training to be sponsored by
employers in the next 12 months by sector by job level by type of skills / knowledge is shown
in Table 2.25. More detailed analyses of the findings by sector by branch by job level by
type of skills / knowledge are presented in Appendix 11.
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Table 2.25 Number of MC Employees (in terms of Man-Times)
in respect of Manpower Training to be Sponsored
by Employers in the Next 12 Months by Sector
by Job Level by Type of Skills / Knowledge
Type Innovative Media . .
of Skills / Technology Industry Specific Skills
Knowledge| Manage- |  China- Language
ment related f Advertising Advertising Others* | Overall
- Skills . . . .
Skills | Knowledge Journalism | and Public | Journalism | and Public
Sector Relations Sector Relations
Job Level Sector Sector
Journalism Sector™
Managerial 11 7 1 2 5 2 - - 28
Supervisory 17 11 - 24 7 7 1 - 67
Editorial / 34 25 1 49 23 22 6 - 160
Production
Supporting / - 2 - 14 6 - - - 22
Technical
Sub-total 62 45 2 89 41 31 7 - 277
Rank 2 3 7 1 4 5 6 8 -
Advertising and Public Relations Sector
Managerial 304 137 134 8 123 21 165 - 892
Supervisory 232 169 260 52 341 25 416 - 1495
Executional 82 143 314 49 514 33 653 25 1813
Supporting / 25 1 30 - 3 - 116 - 175
Technical
Sub-total 643 450 738 109 981 79 1350 25 4375
Rank 4 5 3 6 2 7 1 8 -
Total 705 495 740 198 1022 110 1357 25 4 652

*  Others (including Windows-display design under the executional level of the advertising companies, agencies

and other advertising services).

Note: (1) Number of MC employees (in terms of man-times) in respect of manpower training to be sponsored by
employers in the next 12 months in the advertising sales / public relations / marketing department in
media organizations has been distributed among various job levels in the journalism sector.

2.50

The Training Board considers that employers will normally be prepared to invest

in training existing MC employees in any new technology that is critical to their operations so
that employees can reasonably expect a lifetime of technical challenge to stimulate them in
the ever-changing world of MC.
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Manpower Growth and Forecast
Employers’ Forecast of MC Manpower Demand by February 2011

2.51 Employers forecast that there would be 32 863 MC posts by February 2011, an
increase of 0.3% (96) over the number of existing MC posts (32 767). Among the sectors,
the number of MC posts recorded a slight increase of 0.4% (35) in the journalism sector and
0.3% (61) in the advertising and public relations sector. The highest expected growth in
Account Executive (27), followed by Director of Strategic Planning (13) of the advertising
companies, agencies & other advertising services may imply that more MC employees would
be engaged in the strategic planning and marketing / sales related jobs to meet the needs of
the market. Employers’ forecast of MC manpower demand by February 2011 by sector by
job level is shown in Table 2.26. More detailed analyses of the findings by branch by job
title are presented in Appendix 4.

Table 2.26 ~ Employers’ Forecast of MC Manpower Demand
by February 2011 by Sector by Job Level

Manpower February 2011 February 2011
Job Level Demand " in Forecast Manpower h/l;;rfgf)?;::r
February 2010 Growth (%)* Demand
Journalism Sector
Managerial 355 1 (0.3) 356
Supervisory 1254 4 (0.3) 1258
Editorial / Production 6278 20 (0.3) 6298
Supporting / Technical 2131 10 0.5) 2141
Sub-total 10018 35 (0.4) 10 053
Advertising and Public Relations Sector *
Managerial 2 846 11 0.4) 2 857
Supervisory 5301 9 (0.2) 5310
Executional 13212 31 0.2) 13 243
Supporting / Technical 1390 10 0.7) 1 400
Sub-total 22749 61 (0.3) 22810
Total 32767 96 0.3) 32 863

Growth rate as percentage of number of MC posts at the same job level by sector in February 2010.
+ Including advertising sales / PR / marketing department in media organizations.

Notes: (1) Manpower demand includes the number of existing employees and vacancies.

(2) Figures may not add up to the total due to rounding.
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Additional Manpower Requirement by February 2011

2.52 On the basis of employers’ forecast of manpower growth by February 2011 (as
shown in Table 2.26) and the estimated annual wastage rate of 3.0% adopted, the Training
Board has worked out the additional manpower requirement by February 2011 in the
journalism and advertising & public relations sectors by branch by job level in Tables 2.27
and 2.28.

Table 2.27 Additional Manpower Requirement in the Journalism
Sector by February 2011 by Branch by Job Level

Noof | Foeemof | No-ofMC | ToulNo.of
Job Level .MC Employees | MC Manpower to rllilgpcl)f}:]re)ies; Em[l)tllc?;eaes by
in February 2010 Growth by Wastage * February 2011
February 2011
Newspapers
Managerial 153 1 5 6
Supervisory 513 3 15 18
Editorial / Production 2901 20 87 107
Supporting / Technical 981 8 29 37
Sub-total 4 548 32 136 168
Magazines
Managerial 154 - 5 5
Supervisory 343 - 10 10
Editorial / Production 2 038 -5 61 56
Supporting / Technical 570 - 17 17
Sub-total 3105 -5 93 88
News Department in Radio / TV Stations
Managerial 33 - 1 1
Supervisory 330 - 10 10
Editorial / Production 993 - 30 30
Supporting / Technical 384 - 12 12
Sub-total 1740 - 53 53
News Agencies
Managerial 11 - - -
Supervisory 37 -
Editorial / Production 118 - 4 4
Supporting / Technical 8 - - -
Sub-total 174 - 5 5
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Employers No. of MC Total No. of
No. of Forecast of Employees Additional MC
Job Level MC Employees | MC Manpower PlOYes !
. to Replenish Employees by
in February 2010 Growth by Wastage * February 2011
February 2011 & y
Digital / New Media
Managerial 4 - - -
Supervisory 29 1 1 2
Editorial / Production 147 5 4 9
Supporting / Technical 158 2 5 7
Sub-total 338 8 10 18
Total 9905 35 297 332
* A wastage rate of 3.0% per annum is assumed.
Table 2.28  Additional Manpower Requirement
in the Advertising and Public Relations Sector
by February 2011 by Branch by Job Level
Employers’
No. of MC Total No. of
No. of Forecast of Employees Additional MC
Job Level MC Employees MC Manpower proyes !
. to Replenish Employees by
in February 2010 Growth by Wastage* February 2011
February 2011 & y
Public Relations Services Suppliers
Managerial 313 - 9 9
Supervisory 490 5 15 20
Executional 1124 -1 34 33
Supporting / Technical 25 - 1 1
Sub-total 1952 4 59 63
Adyvertising Sales / PR / Marketing Department in Media Organizations
Managerial 631 1 19 20
Supervisory 949 6 28 34
Executional 1501 4 45 49
Supporting / Technical - - - -
Sub-total 3081 11 92 103
Advertising Companies, Agencies & other Advertising Services
Managerial 1 086 10 33 43
Supervisory 2795 -2 84 82
Executional 7 835 28 235 263
Supporting / Technical 1309 10 39 49
Sub-total 13 025 46 391 437
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Employers No. of MC Total No. of
No. of Forecast of Employees | Additional MC
Job Level MC Employees MC Manpower ployes
. to Replenish Employees by
in February 2010 Growth by Wastaoe™ February 2011
February 2011 & uary

Corporate Communications / PR / Advertising / Marketing Department
in Companies / Institutions

Managerial 787 - 24 24
Supervisory 1025 - 31 31
Executional 2427 - 73 73
Supporting / Technical 41 - 1 1
Sub-total 4280 - 129 129
Total 22 338 61 671 732
* A wastage rate " of 3% per annum is assumed.

Notes: (1) “Wastage rate” is defined as the percentage of MC employees leaving their current MC jobs and taking up
non-MC positions and for other reasons, out of the total number of MC employees.
(2) Figures may not add up to their total due to rounding.

Projected Annual Additional Manpower Requirement for 2010/14

2.53 The projection of MC manpower requirement must relate to labour market needs
and respond to rapid economic and social changes. Assessment of future manpower
demand is not easy and involves the exercise of judgement based upon certain assumptions
and economic analysis. The basic assumptions for projecting manpower requirement of the
MC industry are shown as follows:

(i) A continuation of the relatively high levels of economic activities
and employment.

(i) A continuation of scientific and technological advance, affecting
the industrial methods of production, educational services, and
consumption patterns.

(iii)) The absence of war or any other cataclysmic events which would
substantially alter the rate of economic growth.

2.54 As MC is a rapidly changing and developing field, an accurate manpower
projection method is required for educational planning purposes. Since it takes a number of
years to educate and train people for MC jobs, industry needs must be anticipated sufficiently
far in advance to allow time for training. Failure to anticipate the needs and to develop the
required high-level MC manpower may seriously impede economic progress.
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2.55 An adaptive filtering method is used to project the annual manpower requirement
of the journalism sector for 2010/14. This method produces projections based on the past
and present survey data (with heavier weight given to the more recent data). The Training
Board selects the most appropriate projection by taking into consideration the
socio-economic prospects and overall trend of the industry, employers’ one-year forecast, and
the annual wastage rate. Manpower projection of the journalism sector for 2010/14 using
the adaptive filtering method is shown in Figure 14.

Figure 14 Manpower Projection of the Journalism Sector for 2010/14
(by Adaptive Filtering Method)
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A 2010, 2011, 2012, 2013 and 2014 projected data in January and February of the subsequent year.
* 2007 and 2009 actual survey data in January and February of the subsequent year.
Note: 1993, 1995, 1997, 1999, 2001, 2003 and 2005 actual survey data in November and December of the year.

2.56 A labour market analysis (LMA) approach is adopted for projecting the annual
manpower requirement of the advertising and public relations sector by examining a group of
key statistical data / economic indicators collected by a reliable and independent authority
that reflect the important changes in local economy, demography and labour market. A
variable reduction method called Principal Component Analysis is used to select and create
variables / components from the sets of economic indicators for use in building and
maintaining the statistical model. Manpower projection of the advertising and public
relations sector for 2010/14 using the LMA approach is shown in Figure 15 and the details in
Appendix 13.
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Figure 15 Manpower Projection of the Advertising
and Public Relations Sector for 2010/14
(by Labour Market Analysis Approach)
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2.57 The Training Board believes that as the cyclical recover of Hong Kong continues
to roll out, supported by the domestic consumption as well as the CEPA framework and
Pan-PRD cooperation, MC manpower requirement will have a growing trend in the long run.
Based on Figures 14 and 15, the projected annual additional manpower requirement for
2010/14 by sector is shown in Table 2.29.

Table 2.29  Projected Annual Additional Manpower
Requirement for 2010/14 by Sector

Projected Projected No. of Projected Annual
Average Annual | Average Annual Employees to Additional
Sector Manpower Manpower Replenish Manpower
Requirement Growth Wastage * Requirement
(A) (B) (©)=(A)x0.03 | (D)=(B)+C)
Journalism 11 385 446 342 788
Advertising and
Public Relations * 25070 831 752 1583
Total 36 455 1277 1094 2371

+  Including advertising sales / PR / marketing department in media organizations.
* A wastage rate of 3.0% per annum is assumed.
Note: Figures may not add up to their totals due to rounding.
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Distribution of Projected Annual Additional Manpower Requirement

for 2010/14 by Preferred Educational Level By Sector

2.58

in Table 2.30.

By adopting employers’ preferred educational level of MC employees in
paragraph 2.39 and Appendix 6, the Training Board estimates the distribution of projected
annual additional manpower requirement for 2010/14 by preferred educational level by sector

Table 2.30  Distribution of Projected Annual Additional Manpower Requirement
for 2010/14 by Preferred Educational Level by Sector
Educational|  Master Bachelor Below
Level Degree HD/AD | HC/D/C | Matriculation S5 Total
Degree S5
Sector or Above
Journalism 6 399 102 144 32 92 13 788
Advertising and
Public Relations * 13 803 204 290 63 185 25 1583
Total 19 1202 306 434 95 277 38 2371
(%)* 0.8) (50.7) (12.9) (18.3) (4.0) (11.7) (1.6) | (100.0)
+  Including advertising sales / PR / marketing department in media organizations.
* As a percentage of total number of projected annual additional MC manpower requirement.
Note: “Unspecified cases” in the respective sectors have been distributed among various educational levels

on a pro-rata basis.

Estimated Supply of MC Graduates from Local Educational Institutes

2.59

Based on the information provided by UGC-funded institutions, Hong Kong
Institute of Vocational Education and other local tertiary institutions, Table 2.31 and
Appendices 14 & 15 show the existing planned output of their graduates from UGC /

Government-funded and self-financed MC programmes for 2010/14 by educational level.

Table 2.31 Planned Output of Graduates from UGC /
Government-Funded and Self-Financed MC
Programmes for 2010/14 by Educational Level

Year Planned Average
2010 2011 2012 2013 2014 Annual Output of MC
Edu. Graduates
Level
GF SF GF SF GF SF GF SF GF SF GF SF Total
PgDh 22 793 25 762 23 799 24 772 25 727 24 771 795
DEG 355 324 354 478 357 477 346 530 346 563 352 474 826
AD - 62 - 60 - 45 - 40 - 40 - 49 49
HD 278 241 256 240 193 375 208 444 182 432 223 346 569
,}{.: :;i 655 | 1420 | 635 | 1540 | 573 | 1696 | 578 | 1786 | 553 | 1762 | 599 | 1640 | 2239
DEG - First Degree PgDh - Postgraduate Degree / Diploma / Certificate
AD - Associate Degree HD - Higher Diploma
GF - UGC / Government-Funded SF - Self-Financed
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2.60 Supply of graduates including those existing MC employees who take upgrading
courses is related to participation rate, which is the percentage of graduates in MC
programmes who will actually join the MC industry. After studying the Employment
Surveys of Full-time UGC-funded Institutions Graduates in Figure 16, the Training Board
concludes that the successful participation rates for full-time first-degree graduates would not
be less than 71.2% and for full-time sub-degree graduates would not be less than 49.0% for
2010/14. Accordingly, the average annual supply of graduates in MC programmes joining
the MC industry (from local educational and training institutions) for 2010/14 by educational
level is estimated in Table 2.32.

Table 2.32  Estimated Average Annual Supply of Graduates in
MC Programmes for 2010/14 by Educational Level
Planned Average .
. Average* Estimated Average
Educational Annual Output of MC Successful Annual Supply of MC Graduates
Level Graduates SRR
Participation Rate
GF SF GF SF Total
Postgraduate Degree /
Diploma / Certificate 24 7 0.60 14 463 4r 1 064
First Degree 352 474 0.71 250 337 587
Associate Degree - 49 0.49 - 24 24 303
Higher Diploma 223 346 0.49 109 170 279
Total 599 1 640 373 994 1367

*  Based on the Employment Surveys of Full-time UGC-funded Institutions and Hong Kong Institute of Vocational
Education Graduates, 2008/09.

Remarks: GF = UGC / Government-funded SF = Self-financed

Manpower Demand and Supply Analysis

2.61 The primary objective of the analysis is to assess the annual additional manpower
demand and supply situation of the MC industry for 2010/14 by educational level as shown in
Figure 17.

Figure 17  Annual Additional Manpower Demand and

Supply Situation for 2010/14 by Educational Level
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Figure 16

Initial Destinations of Full-time First-degree Graduates
from UGC-funded Mass Communication Programmes

Total No. of
Responding MC Graduates
(358)
|
Others Further Studies Unemployed Underemployed Enélgrated/Rfe gr.nefd to EFulll—tlme
0.3% 12.0% 2.8% 2.8% ountry of Qrigin mp oyment
1.1% 81.0%
Government Teaching and Sales/Service/
Other Officials Research Business Authors, Journalists Artists Managers Clerical and
Occupations* (General Profession Professionals and Related Writers 79 1.4% Related
8.3% Grades)* 790, 28.3% 41.0% ’ ’ Workers
3.8% ’ 2.8%

Occupations not relevant to participation rate were excluded. As a result, the successful participation rate calculated was 71.2% (i.e. 81.0% x 87.9%) for

full-time first-degree UGC-funded graduates.

Source: Employment Survey of the Graduates from Full-time UGC-funded Programmes in Academic Year 2008/09.




2.62 From Tables 2.30, 2.32, and Figure 17, it can be concluded that the average annual
supply of 1 064 local degree or above graduates from MC programmes would not be able to
meet the forecast annual additional manpower demand for 1 221 MC employees with such
qualification. The annual shortfall of 157 additional MC employees could be met in general
by MC graduates returning from overseas and non-MC graduates having received in-depth
MC training. A recruitment pattern of authors, journalists and related writers by educational
level by academic programme category (other than mass communication) is shown in Figure
18.

2.63 At the associate degree / higher diploma and diploma / higher certificate /
certificate levels, the annual shortfall of 434 additional MC employees with diploma / higher
certificate / certificate could be met by graduates from other non-MC disciplines. Many
local graduates not pursuing MC are willing to attend related MC courses offered by local
educational institutions and subsequently take up MC jobs.

2.64 The MC industry will need to recruit annually 410 people for MC jobs. Such
demand can be met from the supply of Secondary 7 or below school leavers. Most of these
people should need relevant skill training before they are capable of performing the MC jobs
effectively. Basic skill training will be provided by the educational and training institutions
and employers.
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Figure 18

Recruitment Pattern of Authors, Journalists and Related

Writers by Educational Level by Academic Programme
Category (APC) (Other Than Mass Communication)

Number of Graduates from Full-time UGC-funded Programmes
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gory . Management Humanities . i Others Total
Sciences i Related Studies | Performing Arts
Educational Level Studies
Postgraduate Degree| | 1 - - 1 1 6 9
First Degree S 40 30 23 80 24 29 226
Sub-degree B - - - - 2 2 4
Total 41 30 23 81 27 37 239
Notes: (1)  Other APCs include medicine, biological sciences, physical sciences, mathematical sciences, computer science & IT, engineering & technology, and education.

(2)  As some programmes of the UGC-funded institutions are mapped to more than one APC, students on these programmes are counted across the APCs concerned on a pro rata basis.

Thus the student numbers of some APCs are decimal figures.

Source:

Employment Survey of the Graduates from Full-time UGC-funded Programmes in Academic Year 2008/09.

In the above table, the relevant figures are rounded to the nearest whole number.




Major Developments and Business Outlook

Major Developments in the MC Industry

2.65 Based on the manpower changes between the 2008 and 2010 surveys and other
observations, the Training Board concludes the following major developments in the MC

industry:

Impact of Online / New Media Developments
on Business and Manpower Needs

(i) Job opportunities are best for applicants in the expanding world of
digital / new media, such as Internet Protocol Television, on-line
newspapers / magazines. Local newspapers / magazines (with
electronic version) and radio (with internet-broadcasting / net-radio)
& TV stations (with digital TV broadcasting) also provide greater job
prospects for potential reporters and editors (Tables 4.1, 4.2 & 4.3).

(i1) Digital / new media and their services / operations are growing in
number and sophistication, spurring the demand for graphic artists,
designers, reporters and editors, especially those with Web
experience (Table 4.5).

(iii)) An e-commerce website has plenty of components in it (such as
graphics, photo slides, video clips, audio clips and web cast) and
therefore it is essential to deploy / recruit local MC employees to
work major for the development of e-commerce website (Table
2.12).

(iv) Interactive websites / TV and digital platform will facilitate the
development of e-promotional campaign whereby offering more job
opportunities for advertising / PR practitioners (including those
freelancers).

(v) A number of advertising companies has employed freelancers to
work as designers to support graphic artists and web designers in
respect of web development work (Table 4.8).

(vi) Existing MC employees are required to have multi-skills to perform
multi-tasking in response to the expanding world of digital / new
media and the merger or abolishment of some MC posts (Table
2.13). For example, reporters have to undertake news production
(including video shooting and writing scripts).

(vii) The introduction of digital / new media and their services /
operations inside an organization can conflict with its existing
business model and therefore some of the media organizations may
tend to develop their online business / web services at a slower pace.

(viii) Due to the computerization, darkroom persons who engaged in photo

/ film development are less in demand in the MC industry (Table
4.1).
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Impact of the Transition to Knowledge Society

(ix)

x)

(xi)

(xii)

(xiii)

(xiv)

(xv)

Demand for well-rounded MC employees tends to become more
acute when companies are looking to get more work done with fewer
people. For example, more staff from editorial / production level
has to undertake functions / tasks related to supporting / technical
level (Table 2.2).

More local companies in the magazine branch have recruited
freelancers to engage in various MC jobs (such as those related to
editor, photographer, reporter, copy writer, proof-reader, layout artist
and designer) to address manpower and skills constraints, and reduce
costs (Table 2.5).

More MC employees in media organizations are required to
participate in advertising / PR / marketing / sales events / activities
and work in collaboration with PR services suppliers to provide
event management service to help different organizations to plan,
create and deliver the events to their target audiences / customers.
Some media organizations have employed staff mainly responsible
for advertising sales / PR / marketing activities (Table 4.7) and their
numbers in respect of various branches have increased over the past
2 years (Table 2.3).

More advertising / PR / marketing employees in the MC industry are
working closely with media partners to conduct promotional
seminars / activities with a view to increasing the number and type
of media outlets to reach the target customers.

More local media companies / organizations with advertising sales /
PR / marketing department come to understand the importance of
advertising, brand building and corporate identity and have paid
more attention to market / business intelligence by recruiting more
advertising sales / account managers and advertising sales assistants /
executives / account executives to meet the increasing competition
and more sophisticated consumers (Table 4.7). Those with
additional language capabilities also are in great demand.

Skill sets (such as Putonghua, multimedia knowledge and
applications, spoken and written English, website design and
supporting skills, creativity and cultural insights, and industry
practices in the Mainland) will continue to be in demand to perform
various MC functions (Table 2.23). Employers are always looking
for MC practitioners who can deal with significant changes or can
take advantage of new opportunities.

More corporate communications / PR / advertising / marketing
department in companies / institutions will like to recruit
experienced MC employees in the journalism sector (with
cross-functional experience) to undertake various jobs in respect of
advertising / PR / marketing / sales (Table 4.9).
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(xvi) MC industry is one of the knowledge-intensive sectors and therefore
employers generally preferred their MC employees to have
corporate and job-related experience with bachelor degree or above
qualifications for most of the MC jobs (Table 2.19 & Figure 13).

Impact of Mainland’s Developments on
Manpower Needs in Hong Kong and in the Mainland

(xvil) The integration of the media organizations with the Mainland market
tends to be moving at a slower pace because the media organizations
in the Mainland have been well established during the past two years
and the number of local MC employees deployed / recruited to work
in the Mainland is less in demand (Table 2.15).

(xviii) The well establishment of the advertising and PR departments in the
Mainland in respect of the manpower and skills set over the
two-year period has significantly reduced the number of local MC
employees at managerial level deployed / recruited to work in the
Mainland to support the outsourcing and / or shifting of the MC
functions (Table 2.15).

(xix) More local companies in the advertising and PR sector have been
engaged in outsourcing their supporting / technical related jobs (such
as display layout design, printing, and web design / updating) which
allow them to focus on their core business, expand quickly into new
frontiers, address manpower and skills constraints, and reduce costs.

Business Outlook in the MC Industry

Employment Trend

2.66 The MC industry grew steadily throughout the 2000s, with an average compound
annual growth rate of 5.6% in the number of MC employees from 2001 (19 617) to 2010
(32 243) as shown in Table 2.33.

Table 2.33  Changes in the Number of MC Employees from

December 2001 to February 2010 by Sector

Average Compound
Number of Persons Engaged Annual Growth Rate
Dec Dec Dec Feb Feb [2001-2005|2005-2010|2001-2010
2001 2003 2005 2008 2010 (%) (%) (%)
MC Employees | 19617 | 18 598 | 23 897 | 28 058 | 32 243 5.1 6.2 5.6
Within which:
Journalism 6749 | 5793 | 7603 | 7828 | 9905 3.0 54 43
Sector
Advertising & | 15 gg | 12805 | 16294 | 20230 | 22338 | 6.1 6.5 6.3
PR Sector
+ Including advertising sales / PR / marketing department in media organizations.
Note: Figures may not add up to the total due to rounding.
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2.67 The labour market becomes more active in the first quarter (Q1) of 2010 as the
Hong Kong’s economy has been perking up moderately after being hard hit amid global
financial tsunami. There is a notable rebound of Hong Kong’s GDP (year-on-year % change
in real terms) from -2.8% in 2009 to 8.0% in Q1/2010. The unemployment rate also
decreases annually from 5.4% in 2009 to 4.4% in Q1/2010 (Source: Census and Statistics
Department), underpinned by strong inbound tourism, vibrant financial market activities and
a continued surge in offshore trade. In this respect, more companies in the MC industry are
cautious in planning to recruit MC employees to fill up their existing vacancies and new posts
to enhance their long term competitiveness in the market place.

Journalism Sector

Impact of the Transition to Knowledge Society

2.68 As Hong Kong moves towards a more information-oriented society, the role of
local media becomes increasingly significant. The newspaper has always been the medium
people turn to for updates on world events and in-depth analysis of current issues.
Television, radio, and digital / new media are other sources. There is also a proliferation of
magazines dealing with a wide range of interest from specialist publications to general
interest and leisure. The Training Board considers that more advertisers will make use of
magazines / new media as a vehicle to promote the product sales of their clients and result in
more publishers and newspaper establishments to consider expanding their magazine / new
media business. In this respect, the requirement for editors, reporters, graphic artists and
designers (including those who worked as freelancers) will increase to tap the growing
demand for innovative designs on books / magazines (including electronic version) and
complementary products.

Impact of Mainland’s Developments

2.69 The ability to absorb, process and apply knowledge and skills to create new values
will be the competitive advantage of companies in a knowledge-based economy. Business
opportunities arising from the technological advancement in China’s 12th Five-year Plan
(2011 — 2015), the rapid increase in foreign investment in the Mainland economy after its
accession to the World Trade Organization (WTO), and the advantages of CEPA which open
the door to Hong Kong will be beneficial to Hong Kong’s economic growth in the short and
medium terms. Hong Kong has the facilities, expertise in project management and
implementation, advertising / sales / PR / marketing knowledge and experience in respect of
the media industry, and stringent intellectual property rights protection and enforcement to
foster technological cooperation and trade between Mainland partners and international
market players.

Impact of Online / New Media Developments

2.70 The majority of media outlets have their own websites as the Internet becomes
ever more important in the MC market. The Training Board believes that the Internet have
created new challenges that the MC industry must adapt to in order to continue to be
successful. Especially, the digital / new media will introduce more competition in the MC
industry, expand the comprehensive multimedia contents, promote research and development
of new technologies and create job opportunities.
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2.71 The Training Board considers that the journalism sector is always on the lookout
for talented people willing to take on the exciting challenge of presenting news and
entertainment to a demanding readership and audience. However, the factors that might
affect the growth rate of the journalism sector for the years ahead include industry
consolidation, the introduction of new technologies, greater use of services outside the sector,
and competition from other media platforms (such as social networking sites using web 2.0
and unified communications).

Advertising and Public Relations (PR) Sector

Impact of the Transition to Knowledge Society

2.72 Globalisation, the advent of a knowledge-based economy, further services
liberalisation under CEPA and the rapid economic development of the Mainland provide
tremendous scope for the development of the advertising and PR sector. According to an
industry survey, the increase in 2010 advertising budget is rather modest as compared to the
actual advertising spending in 2009 driven by brand building and building relationship with
customers. The Training Board observes that advertisers budgeting more on local
advertising through various media / channels (such as newspapers, televisions, Internet,
magazines, event marketing and outdoor). The Training Board believes that new jobs will
be created as our expanding economy will generate more products and services which require
marketing and PR services and consequently necessitates the increase in the number and type
of media outlets to connect with customers and build brand awareness.

Impact of Mainland’s Developments

2.73 The Training Board observes that more international advertising and PR
companies will enter the China market as sole foreign-owned enterprises and strengthen
cooperation with local advertising and PR companies. The advertising and PR sector have
sustainable business opportunities for helping the Mainland companies to enter the overseas
market and vice versa. Besides, local advertising and PR companies will speed up the
integration of their business resources and strengthen cooperation among themselves in
searching for a brighter future taking the advantages of CEPA which open the door to Hong
Kong, the 2010 Asian Games (Guangzhou) and the 2010 World Expo (Shanghai). The
Training Board believes that these events will boost the local professional PR services and
advertising market and suggests that local MC practitioners should acquire China-related
skills and knowledge (such as languages, cross-culture knowledge and industry practices in
the Mainland) to ensure their projects and investments in China are managed properly.

Impact of Online / New Media Developments

2.74 The Training Board also observes that IT development and digital platform will
facilitate the development of e-promotion (such as email, sms and online advertising) with
lower cost which offers business opportunities for the advertising and PR sector to develop
and provide more products and services to reach the target customers who are young and
active in the digital space. Free newspapers, online media and social network will be a new
trend for advertising and will grow rapidly in the coming years. As mentioned in the 2008
Digital 21 Strategy of the HKSAR Government, with our ready pool of creative talent in film
production, broadcasting, advertising, mobile entertainment, interactive media and digital
games, Hong Kong has the means to develop into a digital content and services hub in the
Asia-Pacific region.
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SECTION IITI

RECOMMENDATIONS

Annual Additional Training Requirement

3.1 The findings of the survey reflect the manpower situation of the MC industry at
the time of the survey. However, the current uncertainty in global financial markets might
have an impact on the MC manpower demand. The manpower data and forecast in the
report should therefore be read in this context.

3.2 Based on projected average annual manpower growth, estimated wastage rate (as
shown in Table 2.29 of paragraph 2.57), recent development of the MC industry and industry
members’ experience, the Training Board estimates the annual additional training
requirement for MC employees in the journalism and advertising & public relations sectors
from 2010 to 2014 by sector by job level as shown in Table 3.1.

Table 3.1 Estimated Annual Additional Training Requirement
for MC employees for 2010/14 by Sector by Job Level

Estimated Annual
Job Level Additional Training Requirement
(%)*
Journalism Sector

Managerial 28 (3.6)
Supervisory 98 (12.4)
Editorial / Production 489 (62.0)
Supporting / Technical 173 (22.0)
Sub-Total 788 (100.0)

Advertising and Public Relations Sector *

Managerial 207 (13.1)
Supervisory 361 (22.8)
Executional 904 (57.1)

Supporting / Technical 111 (7.0)
Sub-Total 1583 (100.0)

Total 2371
+ Including advertising sales / PR / marketing department in media organizations.
* Percentage distribution of additional MC employees by February 2011 by job level in the respective sector
is used for estimating the annual additional training requirement.
Note: Figures may not add up to their totals due to rounding.
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Skill Types to Cope with the Enforcement of CEPA,
Knowledge-based Economy and Globalisation

3.3 Globalisation, the advent of a knowledge-based economy, the enforcement of the
CEPA and the rapid economic development of the Mainland provide tremendous scope for
MC development. The changing role of MC employees today requires them to acquire the
language skills (such as Putonghua and English), multimedia knowledge & applications,
website design & supporting skills, creativity & cultural insights, industry practices in the
Mainland, marketing / production management, and innovative media research &
applications, of which the training demand would increase substantially (as shown in Table
2.23 of paragraph 2.46).

34 The Training Board believes that attitudes and actions for achievements are
essential for the post-80s and post-90s generations to set and deliver their self-fulfilment
goals. In this respect, these generations are expected to acquire relevant skill sets (such as
language capabilities, multimedia knowledge, computer literacy, critical and innovative
thinking, self-management and crisis consciousness) to enhance their competitiveness in the
market place.

3.5 Fused into people’s everyday life, mobile applications are rapidly developing the
global mobile market. This powerful platform, when integrated with the highly inactive
social media, further enables brands to engage customers deeper, anytime, anywhere. With
the rise in social media accesses through mobile phones, the Training Board recommends that
MC practitioners should capitalize on the opportunities and upgrade themselves by getting
more training and gaining more experience with the latest trend of new media, insightful
strategies with innovative ideas, and practical techniques for preparing themselves to
integrate mobile in the media and marketing mix and to build awareness of services and
products through m-commerce offering to reach the global market.

3.6 Economic restructuring has created plenty of opportunities for the MC industry
and much room for further exploitation by the MC practitioners. To meet the opportunities
and challenges ahead including closer integration of Hong Kong’s economy with that of the
Mainland, the Training Board recommends that MC practitioners should capitalize on the
opportunities and upgrade themselves by getting more training and gaining more experience
in MC management and industry practices / development in the Mainland to pave the way for
their careers development.

Local Educational and Training Service Providers

3.7 The Training Board observes that MC graduates are expected to have in-depth
training with emphasise on specific MC skills (such as multimedia knowledge, global media
culture / insights, and media management with business sense) and generic skills (such as
liberal sense, critical thinking, business mind sets, professional ethics, and communication
skills) for building up their professionalism in the MC industry. Experience of existing MC
employees earned through years of service can be passed on to the new blood.
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3.8 The Training Board recommends that the local educational and training service
providers should offer relevant degree and sub-degree courses in the MC Discipline (with
training on multimedia skills, innovative media research & applications, and cross-cultural
knowledge) to meet the needs of the industry (whereby 78.6% of MC employees are
preferred to have diploma or above qualifications as shown in Figure 13 of paragraph 2.39).
Employers are also recommended to recruit MC graduates of these institutions and to
strengthen their technical skills through the provision of internal and / or external training (as
shown in Table 2.25 of paragraph 2.49) in order to sustain the company’s competitiveness.

Out-Centre Training Programme

39 New media technology / environment in the MC industry is rapidly changing and
forcing in-service MC practitioners (including senior management) to continually update
their skills. To assist them to meet the skills requirement of the industry and to become
more competent in their workplaces, the Training Board has been organizing practical MC
short courses / seminars with the co-operation of various educational institutions, trade
associations and professional bodies. The Training Board believes that the VTC’s
out-centre training programme is a cost effective and flexible way to enhance the technical
competency and contribution of MC employees. This kind of in-service training courses /
seminars should continue to be offered with more emphasis on advanced technology and the
latest trend of best practices in the MC industry.

Industrial Visits Across the Border

3.10 To meet the opportunities and challenges facing ahead including closer integration
of Hong Kong’s economy with that of the Mainland, the Training Board recommends that
professional experience and service know-how of the MC industry need to be shared more
between the Hong Kong and Mainland professionals via regular industrial visits across the
border. The existing management skills (such as those related to marketing, production,
strategic planning, corporate communications / public relations / public affairs, and customer
database) and China-related knowledge (such as industry practices in the Mainland,
cross-cultural knowledge, political system, social & economic development in the Mainland,
and laws & regulatory restrictions for access to China’s market) are areas to be affected of
which the demand would be increased. The local educational and training service providers
could provide short courses / seminars or evening programmes (to be delivered in class or
over the network) on such skill sets for in-service MC practitioners to achieve their goal of
lifelong learning.

Co-operation with Outside Experts

3.11 To enhance the training quality and satisfy unmet industry needs, the Training
Board would cooperate with outside experts / educational institutions / professional
associations from various countries / regions (including the Mainland), by pooling of
resources from both parties, to develop or conduct advanced courses and seminars for
in-service professionals of the MC industry via the VTC’s out-centre training programme.
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Workplace Attachment Programme for Students

3.12 Workplace attachment to equip students with workplace experience in the industry
is a highly desirable component of the curriculum for the MC Discipline. To resolve the
major difficulties encountered by employers in the recruitment of MC employees, in
particular candidates who lack the relevant experience and skills / expertise, the Training
Board recommends that more workplace attachment programmes should be offered to those
students who are studying courses related to the MC Discipline by collaborating with the
organizations / institutions in the Mainland. The Training Board believes that with the
strong linkage between the tertiary institutions / Hong Kong Institute of Vocational Education
and the professional bodies / trade associations, workplace attachment programmes for
students should provide them with valuable learning opportunities through practical working
experience to strengthen their skills in a real-life MC / business environment and enhance
their employability in the job market. It is recommended that employers, professional
bodies / trade associations and Government should strongly support these programmes.

Future Surveys

3.13 As the MC industry is changing rapidly and is affected by the development of new
technology, products and services, the Training Board considers that the current practice of
conducting manpower surveys at 2-year intervals should be continued to assess future
manpower requirement in the MC industry.

3.14 The Training Board observes that more MC employees may be self-employed or
engaged as freelancers to undertake various MC jobs, and their average monthly income
range are in general on the lower side charging by the day or hour, or on a per-project basis.
In order to reflect the prevalent income distribution of the MC employees by branch by job
level, the Training Board recommends that the average monthly income range on those
self-employed or freelancers could be excluded in the future surveys.
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Appendix 1

Membership List

Mass Communications Training Board

(As in October 2010)

Chairlady:

Ms CHAN Suk-mei, May, BBS, JP

Members:
Mr CHAN Yee-hon, Joseph

Mr FUNG Chun-chiu, Danny

Mr FUNG Tak-hung, William

Mr HO Chun-hung, Keith

Ms HO Ming-wai, Celine

Mr IP Wai-kwok, William

Mr KWAN Wai, Peter

Mr LAI Ting-yiu

Prof LEE LAI Chun-hing, Annisa
Dr LEE Yuet-lin, Alice

Mr LEUNG Kam-hung, Stanley

Mr LEUNG Man-to, Matthew

Mr LO Kok-lun, Alan
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(ad personam)

(nominated by a Local Tertiary Institution)

(nominated by The Newspaper Society of
Hong Kong)

(nominated by a Pay TV Station)

(nominated by The Association of
Accredited Advertising Agents of
Hong Kong)

(nominated by The Hong Kong Advertisers
Association)

(nominated by the Hong Kong Public
Relations Professionals’ Association)

(nominated by a Television Broadcasting
Company)

(nominated by a Local Magazine
Organization)

(nominated by a Local Tertiary Institution)
(nominated by a Local Tertiary Institution)

(nominated by the Hong Kong Journalists
Association)

(representing the Director of Information
Services)

(nominated by a Local Newspaper)



Mr LUI Hong, Peace

Ms MA Kin-san, Bianca

Mr MA Man-king, Patrick

Mr MAN Cheuk-fei

Mr POON Siu-kuen
Ms SUNG Shuk-wai, Irene

Mr TAM Wai-chi, Marco

Ms TAM Wai-yi, Tammy

Mr TSOI Po-tak, Alfred

Mr YIP Tak-lit, Patrick

In Attendance:

Mr TSANG Chiu-hok, Victor

Ms CHEN Sin-lok, Angela

Secretary:

Mr SUEN Gar-yun, Garry
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(representing the Executive Director of the
Vocational Training Council)

(nominated by a Radio Broadcasting
Company)

(representing the Director of Broadcasting)

(nominated by the Hong Kong Federation
of Journalists)

(ad personam)
(nominated by a Local Tertiary Institution)

(nominated by the Public Relations
Association of Hong Kong)

(nominated by the Hong Kong News
Executives’ Association)

(nominated by an On-Line Media)

(nominated by the Hong Kong Independent
Advertising Agencies Association)

(Hong Kong Institute of Vocational
Education)

(Vocational Training Council)

(Vocational Training Council)



Membership List

Working Party on 2010 Manpower Survey
of the Mass Communication Industry

(As in October 2010)

Convener:

Dr LEE Yuet-lin, Alice

Vice Convener:

Prof LEE LAI Chun-hing, Annisa

Members:

Mr CHAN Yee-hon, Joseph

Mr FUNG Chun-chiu, Danny

Mr FUNG Tak-hung, William

Mr HO Chun-hung, Keith

Mr IP Wai-kwok, William

Mr LAI Ting-yiu

Mr LEUNG Kam-hung, Stanley

Mr LEUNG Man-to, Matthew

Mr LO Kok-lun, Alan

Mr LUI Hong, Peace

Ms TAM Sau-wah, Teresa

(nominated by a Local Tertiary Institution)

(nominated by a Local Tertiary Institution)

(nominated by a Local Tertiary Institution)

(nominated by The Newspaper Society of
Hong Kong)

(nominated by a Pay TV Station)

(nominated by The Association of Accredited
Advertising Agents of Hong Kong)

(nominated by the HK Public Relations
Professionals’ Association)

(nominated by a Local Magazine Organization)

(nominated by the Hong Kong Journalists
Association)

(representing the Director of Information
Services)

(nominated by a Local Newspaper)

(representing the Executive Director of the
Vocational Training Council)

(representing the Hong Kong Institute of
Vocational Education)
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Mr TAM Wai-chi, Marco (nominated by the Public Relations Association

of Hong Kong)
Mr TSOI Po-tak, Alfred (nominated by an On-line Media)
In Attendance:
Mr LAM Wai-lim, William (Census and Statistics Department)
Ms CHEN Sin-lok, Angela (Vocational Training Council)
Secretary:
Mr SUEN Gar-yun, Garry (Vocational Training Council)
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10.

11.

12.

13.

14.

Appendix 2

Terms of Reference

Mass Communications Training Board

To determine the manpower demand of the industry, including the collection and analysis
of relevant manpower and student/trainee statistics and information on socio-economic,
technological and labour market developments.

To assess and review whether the manpower supply for the industry matches with the
manpower demand.

To recommend to the Vocational Training Council the development of vocational
education and training facilities to meet the assessed manpower demand.

To advise the Hong Kong Institute of Vocational Education (IVE) and training &
development centres on the direction and strategic development of their programmes in the
relevant disciplines.

To advise on the course planning, curriculum development and quality assurance systems
of the IVE and training & development centres.

To prescribe job specifications for the principal jobs in the industry defining the skills,
knowledge and training required.

To advise on training programmes for the principal jobs in the industry specifying the time
a trainee needs to spend on each skill elements.

To tender advice in respect of skill assessments, trade tests and certification for in-service
workers, apprentices and trainees, for the purpose of ascertaining that the specified skill
standards have been attained.

To advise on the conduct of skill competitions in key trades in the industry for the
promotion of vocational education and training as well as participation in international
competitions.

To liaise with relevant bodies on matters pertaining to the development and promotion of
vocational education and training in the industry, including employers, employers’
associations, trade unions, professional institutions, training and educational institutions
and government departments.

To organize seminars/conferences/symposia on vocational education and training for the
industry.

To advise on the publicity relating to the activities of the Training Board and relevant
vocational education and training programmes of the VTC.

To submit to the Council an annual report on the Training Board’s work and its
recommendations on the strategies for programmes in the relevant disciplines.

To undertake any other functions delegated by the Council in accordance with Section 7 of
the Vocational Training Council Ordinance.
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Vocational Training Council & %35 /5

Headquarters Division 2 # =& —

20F, Skyline Tower, 39 Wang Kwong Road, Kowloon Bay, Kowloon, Hong Kong
BEANENEE R NIEIORE X ES208

www.vtc.edu.hk

Telephone No B3 Facsimile No {4 B

Our Reference # B # 4 MC/4/2 (2010) Your Reference &gl 4 5%

Appendix 3

Vrc

28" December 2009
Dear Sir/Madam,

2010 Manpower Survey of the
Mass Communication Industry

The Mass Communications Training Board of the VVocational Training Council is
appointed by the Government to be responsible for matters pertaining to the manpower and
training needs of the mass communication industry in Hong Kong.  Comprising
representatives of the craft, academics and government officials, the Training Board is
required, among other functions, to recommend to the Council the development of training
strategy to meet the increasing demand for trained personnel.

With the assistance of the Census and Statistics Department, the Training Board
will conduct the manpower survey of the mass communication industry from 4™ January
2010 to 4™ February 2010. The purpose of this survey is to obtain accurate data concerning
the present and future manpower situation and training information so as to enable the
Training Board to formulate appropriate training plans to meet the needs of the industry. The
survey findings will serve as reliable guidelines for employers’ manpower planning and also
advise on the training strategies of the companies. Your co-operation in supplying the
information will be very much appreciated.

I enclose the following documents for your reference and completion:
(@) Questionnaire — Parts | and Il (Appendix A);
(b) Explanatory notes (Appendix B); and

(c) Descriptions of principal jobs in the mass communication industry
(Appendix C).
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Please note that for Questions (4) and (5) of the Part Il on the “employees’
skills/knowledge need to enhance” and the “manpower training and development plan”, you
may wish to seek confirmation/advice from your relevant departments or personnel.

During the survey period, an officer of the Census and Statistics Department will
contact your office. The interviewing officer will answer any questions you may have and
assist in the completion of the questionnaire if necessary.

You may wish to download the previous version of the Manpower Survey Report
on the Mass Communication Industry from the VTC website at http://mctb.vtc.edu.hk. The
2010 Manpower Survey Report will also be uploaded when it is ready.

| wish to assure you that the information collected will be handled in strict
confidence and will be published only in the form of statistical summaries without reference
to individual organizations.

Should you have any questions regarding the survey, please contact the
Manpower Statistics Section of the Census and Statistics Department by telephoning
2116 8505.

Yours faithfully,

Q/‘C\JLL [ L {({\\,--&——;

(Ms CHAN Suk-mei, May)
Chairlady
Mass Communications Training Board

CSMM/GS/ec

148



Vocational Training Council & %35 /5

Headquarters Division 2 ##3# 3E i — §i 5‘ #‘}«3

20F, Skyline Tower, 39 Wang Kwong Road, Kowloon Bay, Kowloon, Hong Kong
EAAEAEE RN B39 EXEE201
www.vtc.edu.hk

Telephone No B Facsimile No K
Qur Reference & &4k MC/4/2 (2010) Your Reference 3 & i 8%
AT
SRR
SO-OF * PE

%%?m%w*%@%i?méﬁﬁ%wﬁﬁ*F’ﬁ%¢%*%*%
RSPy S e FUR AT o A FURS B E R A SR HUED
BY o TR RL R PR O R PR B B R P SR
FUETRS§EF

!

F R S T O OF - HPMEEF D O OF 2 A
PR AR RS E#%ﬁu&%w$ﬁb%1 0
U RO ER L) Ry ORGSO g R U
AENEN R EERCRE R I i p#wﬂﬁﬂﬁ”W%b°%F’ﬁ%
Bl TR e 2h o HLH R

...... S R A S N R R e T
Lol & = 5~ 0D COLIER A
2. Fp AR C(BLIERB)
3. NBHEHERR Z RrE T (EEIP] (LIS C)

%ﬁ%m:ﬁﬁﬂﬂr(wﬁ’f%*%rEﬁ*W%WHF/%%J

KTk {?tan 3R FE ﬁL %__“Ef P&:::‘:f%r:g} Tl ﬁrg‘ﬁ il F'Eﬁ R
bl o Fp W AiE F e e

149



R PR IR [ TRASEL S R IR R N R i

FTHIRE 2 A -

- 1 L[r};{-lgﬂj—kE}l ]ﬁ‘lj{ﬁﬁf % %‘F *I:Ti_kﬁgﬁ/\gxgpingn%ﬂagmycfﬁgl (cFﬁ
¢ http://metb.vtc.edu.hk ) 5 i = O - QEP | %g\ﬁjﬂiw,& s o T;j FEL
AR B

R D 0 PR LSRR A B B 2 i
Rl ANERLEC ¢ 7 Gl 2116 8505 AR ¢ A
,g’a net

' ok ¥ i
L\@ VAR ‘/14;/;&

LB IEKFWT [
o

200 eEA DA T

150



IS1

CONFIDENTIAL PN e 6 3E15d
WHEN ENTERED WITH DATA % % j{ ﬁ:

THE 2010 MANPOWER SURVEY OF THE MASS COMMUNICATION INDUSTRY

PLEASE READ THE EXPLANATORY NOTES BEFORE COMPLETING THIS QUESTIONNAIRE

VOCATIONAL TRAINING COUNCIL
B % A &, =

ARBEBXE_O—-OHFEANAE
MASS MEDIA
KRB H

QUESTIONNAIRE
WA R

B X FT a2 WG

Appendix A
BT 8% A

For Official Use Only:

I IR 5

Rec. Survey Industry Establishment Enumerator's Editor's No. of Employees

Type Code Code No. No. No. Covered by the

Questionnaire
2|6
1 2 3 4 5 6 7 8 9 10 11 12 13 14 15 18 19 20 21 22 23 24 25 26 27
NAME OF COMPANY: TOTAL NUMBER OF PERSONS ENGAGED:
N E TR & B #8 N %
ADDRESS:
o Hk
PRINCIPAL LINE OF BUSINESS: () Newspaper (O Magazine (O Radio Station (O 1V station (O News Agency
FEEED M AR @ RS ®» &AH ®» ®'BEHA
O Public Relations Firm O Advertising / Media Agency O Digital / New Media
®  LNHBERLE © EEE R ® B BB

NaMEoOFPERSONTOCcoNTACT: | | [ [ L L L L L L L L L L L] ]| POSITION:
ik A& N % 28 41 B I
meeNos| | L -LE ] FAX NO.:
waw B SR & 5 1 2
evas | PP PP
o 64 98

VTC-MC-01



10.

11.

12.

13.

14.

15.

16.

17.

18.

19.

20.

21.

22

23.

24.

25.

26.

217.

28.

29.

30.

PART1 Y- i3
(A) (B) ©) (D) (E) F) ©) Enter in column (B) employee's monthly
income range code as follows:
Preferred Preferred ‘T”,Hu J’Jl{f e £ gl
Forecast Education Years of ) A
Monthly| No. of No. of of No. of Relevant
Job Income [ Employees || Vacancies| Employed Employees Experience Monthly
= By k| at Date at Date 12 Months Mgy drEy fRErdrE Code Income Range
i of Survey || of Survey || from Now fu) ARG R B e
FUEPRES 3E fﬁ.E;H i FHE TR
~ g e | F] ERpRES 1 $8,000 or below f%I'J™
e 2 $8,001 - $12,000
g 3 $12001 - $20,000
Title Z Job Code | Code Code Code 4 $20,001 - $30,000
Eo] & T&i,,af‘};F Rty Rty a-‘r’}g'F 5 $30,001 - $50,000
6  $50,001 - $80,000
(See Appendix C) (= RH[#C) 8-10 11 12-15 16-18 19-22 23 24 7 $80,001 or above It
L HEEENEENN
2 Enter in column (F) the preferred
education which an employee shoulc
havg agcording‘to the following code:
2 | | | | | | | | | | FEURT PRS0 E (USSR 1 5
ABFIR 7 (F) Al
2 Code
BT EZ T
2 1  Master Degree or above
i e L |
2 | | | | | | | | | | 2 Bachelor Degree
ER
2 3 Associate Degree/
ngher Diploma or equivalen
RIS b/ it 0
L HEEENEENN
4 Diploma/Higher Certificate,
2 | | | | | | | | | | Certificate or equivalen
B R
fnJrv gt
2
5  Matriculation
R
2
6  Secondary 5
Hi
2
7  Below Secondary 5
(ISONR
|| HEEENEENN
2 Enter in column (G) the preferred
experience which an employee shoulc
have according to the following code:
2 | | | | | | | | | | :ﬁi PR3 [ i SRR
P (G) M
2
Preferred Years
of Relevant
2 Code Experience
Ak ACE PRI
2 1 15 years or over
RIS NN
2 2 10 years to Iessthan 15 years
e
2 | | | | | | | | | | 3 7yearsto less than 10 years
SEE E
2 | | | | | | | | | | 4 5yearstoless than 7 years
BOEE N
2 | | | | | | | | | | 5  2yearsto less than 5 years
TERTEDT
2 6  Less than 2 years
EETR
2 | | | | | | | | | | 7 No experience required
|| HEEENEENN
|| HEEENEENN
|| HEEENEENN
|| HEEENEENN
|| HEEENEENN
dil HEREREENN

Note 1 :

F{Tﬁb

If additional lines are necessary, please tick here[d and enter on supplementary sheet(s).

AT O () B R O] R




THE 2010 MANPOWER SURVEY OF THE MASS COMMUNICATION INDUSTRY

CHEBEY S O- OF f hEp

PART Il 37~ Fﬁﬂ[’}}

Number of MC Employees Leaving/Recruited/Promoted in the Industry

BER P PO PR B

(1) Number of MC employees in the industry leaving your company and the numbet
recruited or promoted in respect of new or existing posts during the past 12 months:

i Y
%'4 ESUNINEE §1™1 A g g

Leaving
BER

Number of
Employees
Leaving

Job Level ¥ the Company
By g
fEs *

(a) Managerial

Eﬁg{;& 8
(b) Supervisory | |
/2 (R 19
(c) Editorial/Production/ | |
Executional 30
AR RS
ﬂﬁéhj - B

(d) Supporting/Technical
s A S P a1

]
]
]

Others (Please Specify)
P (ﬁ%ﬁ%ﬁﬂﬂ)

(RS IEES R LT G

e M

ﬁ‘f ST @FF“F@%TE& b p‘/

Sources of Recruitment

FHREIPVRIR

Number of Experienced
Employees Recruited

in this Industry

Number of
Non-experienced
Employees

(including Fresh
Graduates) Recruited
in this Industry

S %W%
fepd *

R
Pk

(IR )

-
- 3

11

]
]

22

]
]

33

44

14

25

36

47

For official
use only

AR P
Est. No.

Er. No.

Promotion

FII

Number of
Internal

Promotion

[T
jﬁ s

1]
L1 |
L1 |
L1 |

© L1 ] L1 L1 |
52 55 58 61

For official use only || ||
IF=fi =) i 63 64 65 66

L L1 1| e

67
Note (1) Job titles and job descriptions under each of the job levels in the journalism sector and the advertising and
ﬁ* public relations sector are shown at Appendix C.

g L TR
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Local MC Employees Deployed/Recruited to Work Major for the Website
A R T RAYTIE f”ﬂ” IME Y ﬁfjifﬁj ["EEU‘I?]%J

(2) (@ Does your company deploy/recruit any local MC employees to work major for the website?

FI2 FILRL Y EIEEL F 5 IR (B2 OB (9

|:| YeS?J |:| No % J

Please go to Q(2)(b) ﬁ% 'FAT%II(Z)(b)ﬁc'E Please go to Q(3) ﬁéﬁ ‘FB,“ ST

(b) If yes, please give the number of local MC employees deployed/recruited to Work major for the website.

g %ﬂ B PYTE AT S PR AR S0 b A iRl

Local MC Employees Deployed/
Recruited to Work Major for the Website
(As in January 2010)

ZO- OF = IR A SHEERY PR
BATE 2 REL AT (S

Job Level®
Eﬁﬂz}h',%g( 1)

]

(i) Managerial
(B 72

]

(i) Supervisory
E‘ﬁl 2 [Tk 75

]

(iii)  Editorial/Production/Executional

ARG T S L 78

]

(iv) Supporting/Technical
gﬁg'p/ﬁ fre=* F[I:KE" 81

Others (Please Specify)
Hy (ﬁ%ﬁ?}ﬁﬂ)

v) _|
84
For official use only |_|
P Elﬁ;élﬁj, 87 88
Note: (1) Job titles and job descriptions under each of the job levels in the journalism sector and the advertising and
EE—E : public relations sector are shown at Appendix C.

WﬁJi"“%ffé‘?ﬁil%ﬁf%i (ARSI T (SR 2 R C -
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(c) Among all the MC employees deployed/recruited to work major for the website, how many of them
have to take up other tasks/duties at your company at the same time?

I RATEL S U (Y CRIDREIRE L 1) R
“ET*HEJIF/ru

L1

89

(d) Does your company's website provide the following items?
(You may tick more than one option.)

FJ \f[ E%Tﬁ*f‘ ?Elf” RIEET?
(P k= 2 -

(i)  Audio clips
T

(if)  Video clips
T R

(iii) Web cast

AR
(iv) Photo slides
i e
(v) Graphics
i
Others (Please Specify)
HE GEFERD

(vi) []

L] L) &0 = =

For official use only |_| |_|
P IS » 10
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Local MC Employees Deploved/Recruited to Work in the Mainland

(3) (&) Does your company deploy/recruit any local MC employees to work in the Mainland®?

£ 2 FILRLY E L S B IO IR B2 (2

|:| Yes E| |:| No J27F

Please go to Q(3)(b) ﬁ% HEY(3)(b)RE Please go to Q(4) ﬁ% FAT%‘IM)@

(b) If yes, please give the number of local MC employees deployed/recruited to work in the Mainland.

Yy o et AT AR 202 =R S S L TR

Local MC Employees Deployed/

Recruited to Work in the Mainland®
(As in January 2010)

Z O OF — FJ A WA B ERER RE
BATEL /R 2 R (ot

Job Level®
%;‘TQE‘(Z)

(i) Managerial | |
(e 101

-

(ii)  Supervisory

P/ (i 104

]

(iii) Editorial/Production/Executional

?“F}%? Ve IV - el P 107

-

(iv) Supporting/Technical
o EiR 110

Others (Please Specify)
Py (ﬁ%f?ﬁ'ﬂ)

V) L1 ]
113
For official use only | |_|
H_L;hsﬁgj :E,@ F’\j’ 116 117

Notes (1) Local MC employees deployed/recruited to work in the Mainland refer to those full-time local MC employees
F* who have stationed to Work in the Mainland with permanent post and job title.
BRESEL UM 0|8 P04 Y5 RO IR RLRIR TP [ 2 PR 2 A 2
¢%*%@%¥%F

(2) Job titles and job descriptions under each of the job levels in the journalism sector and the advertising and
public relations sector are shown at Appendix C.

T i,LF%fdl'%Fi' £ AR A 2 (BRI 2 A C -
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Employees' Skills/Knowledge Need to Enhance
R e

(4) What types of skills and knowledge will your existing MC employees in the industry need to enhance in response
to the various changes (including Hong Kong's transformation into a knowledge-based economy and China's
11th Five-Year Plan)?

(You may tick more than one option for each job level.)

S RIS (Ul RIS BT B (- SR ) LS RIS R
PRSI s A1 2

(22l Z IV e H— 2 - )

Job Level @

ThER 1)
Editorial/
Production/ Supporting/
Code  Type of Skills and/or Knowledge Managerial Supervisory Executional Technical
ﬁx’i%'%" Fefje /AR AVREN] B Ffé'/ %r’ﬁf%/ Fie/ W, e
3 ITot = A ST A ST
= Rk i E"I P E"I ke

Management SkKills

TR
101 Corporate communications/public relations/ |:| |:| |:|
public affairs management 118 119 120 121

IS SV i,f'\%%f{’:/? HYEE

]

102 Production management |:| |:| |:| |:|
] I'E’F'T’EE' 122 123 124 125
103 Marketing management |:| |:| |:|
ﬂ # ET'TEE' 127 128 129
104 Human resources mangement |:| |:|

=
w
ey
[uny
w
N
[uny
w
w

SRR

105 Financial management

(] &[] (]
[ &[]
]

]

PR E 134 135 136 137
106 Strategic planning management |:| |:| |:| |:|
ﬁigﬁguﬁ 138 139 140 141
107 Crisis management |:| |:| |:| |:|
) ;g&/wgfgg 142 143 144 145
108 Others (Please Specify)
1y SEHE 146 147 148 149
£l f (ﬁ%ﬁﬁj D
For official use only
A i 150

China-related Knowledge
! %E] Fl B S
201 Political system, social and economic |:| |:| |:| |:|

development in the mainland of China 151 152 153 154
T FlIBI BT~ AR

202 Cross-cultural knowledge

Y (YA 155 156 157 158
203 Laws and regulatory restrictions for |:| |:| |:| |:|
access to China's market 159 160 161 162

A& IR ER I B AT PRI
204 Industry practices in the mainland of China |:| |:| |:| |:|

T LB P ﬁljtﬂ 163 164 165 166

205 Others (Please Specify) [ ] [ ] [ ] [ ]
Y (ﬁﬁﬁé}pﬁj) 167 168 169 170

For official use only |_|
1P i R 171

157



Job Level @

T O
Editorial/
Production/ Supporting/
Code  Type of Skills and/or Knowledge Managerial Supervisory Executional Technical
B </ IR B F‘ﬁi/ AR QJ 1= W, e
BN i~ ELR S ELAR
Language Skills
?ﬁdf }iﬁ:
301 Spoken English |:| |:| |:| |:|
ﬂ\uﬂ f FF' 172 173 174 175
302 Putonghua |:| |:| |:| |:|
ﬁF‘} ﬂﬁ::f' 176 177 178 179
303 Written English |:| |:| |:| |:|
qf\q; = FH’F 180 181 182 183
304 ertten Chlnese |:| |:| |:| |:|
e s { FH’F 184 185 186 187
305 Translatlon |:| |:| |:| |:|
e 188 189 190 191
306 Others (Please Specify)
Y (% LD 192 193 194 195
For official use only
A iR 196

401

402

403

404

405

Innovative Media Technology (Journalism Sector)

flF R R (FEIX)

Innovative media technology products

AU PRI

Application of new media technologies

in editorial work (e.g. digital photo-shooting,
digital production and Internet transmission)

PRI IR (B

COPBEREH R BB = - A =)

Computer literacy skills

(e.g. digital graphics and Chinese typing)

BT 15 (Ui (e -
Integration of new technology with
the news work flow

TR PP (R £
Others (Please Specify)

Hld)ﬁﬁ;’i" ®E

NANC (% FE )

]

197

201

205

209

213

[]

198

206

210

214

]

199

207

211

215

]

200

208

212

216

For official use only
A= I

217
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Job Level @

e O
Editorial/
Production/ Supporting/
Code  Type of Skills and/or Knowledge Managerial Supervisory Executional Technical
ﬁz’}s"F Fefje /AR AVREN] B F,‘é/ wﬁr’;ﬁ/ Flie/ W, e
= R v+ EHE * Ehi’tﬁ

Innovative Media Technology
(Advertising and Public Relations Sector)

AIFRERE ORFE A HRE)
501 Web site design and supporting skills

]
]
]
]

;{ﬁfﬁrﬁ)ﬁb DR 218 219 220 221
502 Market research applications |:| |:| |:| |:|
il Jj%]%@ | 222 223 224 225
503 Consumer database management |:| |:| |:| |:|
HRRI 226 227 228 229
504 Innovative media research and applications |:| |:| |:| |:|
Al Bl R T 230 231 232 233
505 Multimedia knowledge and applications |:| |:| |:| |:|
LRI 234 235 236 237
506 Others (Please Specify)
Y (ﬁ%ﬁéﬁwj) 238 239 240 241
For official use only
242

A= I

Industry Specific Skills (Journalism Sector)
KPR (PRI

601 Reporting and editing skills

602 Print/TV/media production skills
FLIFL e 15 B e

EEN
£
5]
£

]
]

N
~
k]
N
N
o0}
N
N
©

]
]
1% ] &[]

603 Media law and ethics |:|
[k A ey 251 252 253
604 Intellectual property and copyright law |:| |:| |:|
AIFE A REE 255 256 257 258
605 Strategic news planning |:| |:| |:| |:|
PHYHIE] 259 260 261 262
606 Integration of the Internet with journalism |:| |:| |:| |:|
i ,ﬁgﬁﬁgggg;rgjglfqug Fﬁ' 263 264 265 266
607 Critical thinking skills and
cross-disciplinary knowledge 267 268 269 270

BRI R

608 Audience research |:| |:| |:| |:|
N5 ;}I%@ 271 272 273 274
609  Multi-tasking skills [ ] [ ] [ ] [ ]
- Ly o 275 276 277 278
610 Others (Please Specify)
Py SEFE 279 280 281 282
B (D
For official use only
283

A= I
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Job Level @

ThER 1)
Editorial/
Production/ Supporting/
Code  Type of Skills and/or Knowledge Managerial Supervisory Executional Technical
B R A s s/ FHR YIS
T LT = A T K T
= Rk i Eflnt& Eflmh

Industry Specific Skills
(Advertising and Public Relations Sector)

¥ [‘Jﬁfiﬂﬁ: (%f&?#%ﬁfﬁ”ﬁ# )

701 Account strategic planning
H ]

702 Sales/marketing strategic planning
i TR PP

703 Media planning and market research
PR T

704 Creativity and cultural insights
SRR [~ popsei

705 PR consultation/presentation skills
F%W%%/%ﬁﬁﬁ

706 Project management
i

707 Others (Please Specify)
EH%(ﬁﬁﬁﬂ)

]
]
]
]

N
@
~
N
o
a
N
e}
I3
N
5]
~

o]
o[
o[

EEN

]
]

)
©
w
)
©
~
)
©
a1

]
]

w
S
=3
w
S
]

L) &[] &[] &[]
nE
nk

L) &[] &[]

]
]

w
o
=
w
=}
51
w
o
>
w
o
N

w
o
©
w
o
o
w
[
o
w
[
[N

For official use only
A A 312

L

Note: (1) Job titles and job descriptions under each of the job levels in the journalism sector and the advertisin
ﬁé-t : and public relations sector are shown at Appendix C.

PR ES i,fL%%]’#i’ (BRI T (SR 2 A C -
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Manpower Training and Development Plan

RETITEE

®)

@

(b)

©

(d)

(€

®

()

(h)

How many of your existing MC employees in the industry will you plan to provide/sponsor training in respect of
skills and knowledge in the next 12 months?

&%1%:WHW’ﬁﬁﬁﬁﬁ%ﬂ%ﬁ/ﬁ%%?ﬁﬁﬁ*%ﬁﬁiﬁé% FEE 1 S

Eﬁgngr

Number of Employees
(in terms of Man-Times)

MREL B ()RR

Editorial/
Production/ Supporting/
Managerial Supervisory Executional _Technical
e F"*Ei/ b T%/ gli=/ W, e te
ENEs i; R ELE
Type of Skills and/or Knowledge
Feje /AR
Management Skill I Y T I e R R N
m’,ﬁ»ﬁ: 313 317 321 325
China-related Knowledge T e O O e I I I e IR I
d ﬁ;}g AIEEREE 329 333 337 341
Language Skill N Y Y O I e R R N
”F'j/ ?iﬂ 345 349 353 357

Innovative Media Technology | | | | | | | | | | | | | | | | | | | |
(Journalism Sector) 361 365 369 373

Al IR A e (1)
Innovative Media Technology | | ] | | | | | | | | | | | | | | | |
(Advertising and Public Relations Sector) 377 381 385 389

AP R RIEE Chp e 2 RSO

Industry Specific Skills (Journalism Sector) | | | | | | | | | | | | | | | | | | | |
i I:AJEf iﬁﬂt ( ngi ) 393 397 401 405

Industry Specific skills T e O O e I I N e I I
(Advertising and Public Relations Sector) 409 413 417 421

FIIRPEREE O 2 IO

Others (Please Specify)
RN (ﬁ?ﬁiﬁ'ﬂ)

425 429 433 437
For official use only |_| |_| |_| |_|
=i F'b% [ 441 442 443 444
445
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Freelancer®

FIET [&=H @

(6) Please state the total number of freelancers employed in your company and reported in Part I:

%1@11?1, 2N P e = ’%'ZH}}@%EI?JF[E[C (g Mg

No of Freelancers

E[ | lﬁ::g E]\r 446
For official use only |_|
i A 450

Note: (1) A freelancer is a person who pursues a profession without a long-term commitment to any one employer in the journalism
Fﬁ : sector and the advertising and PR sector. Freelancers may charge by the day or hour, or on a per-project basis.

FIpn l‘ﬁ%ﬁLﬁ”%rﬁ ;“**ﬂ@m PR T (5 (IEER 0 PR F TR R © -
Frinz l‘ﬁ‘?ﬁw%ﬂ”?ﬁ FEVH R P HBIFETE TR

End of questionnaire. Thank you for your co-operation.

IS %~ 2@ e
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€91

O

CONFIDENTIAL | i ™ gesicsss Appendix A
WHEN ENTERED WITH DATA I 4 A

B
VOCATIONAL TRAINING COUNCIL
BOE
THE 2010 MANPOWER SURVEY OF THE MASS COMMUNICATION INDUSTRY
LHBEEZO- OF * PRA

CORPORATE COMMUNICATIONS /PR / ADVERTISING / MARKETING DEPARTMENT IN COMPANY /INSTITUTION

Rl BRPLEHF S AR HE T
QUESTIONNAIRE
oA *

PLEASE READ THE EXPLANATORY NOTES BEFORE COMPLETING THIS QUESTIONNAIRE
' Yy Yy

For Official Use Only:

A R
Rec. Survey Industry Establishment Enumerator's Editor's Check No. of Employees
Type Code Code No. No. No. Digit Covered by the
Questionnaire
2|6
1 2 3 4 5 6 7 8 9 10 11 12 13 14 15 16 17 18 19 20 21 22 23 24 25 26 27
NAME OF COMPANY: ADDRESS:
2| &7 o
PRINCIPAL LINE OF BUSINESS: TOTAL NO. OF PERSONS ENGAGED:
ER L 8 IS
DEPARTMENT ESTABLISHED: O Corporate Communications O Public Relations O Advertising O Marketing O None of Above
R T - EFH ) 2 @ B CORIE 2k S St i
NAME OF PERSON TO CONTACT: | | | | | | | | | | | | | | | | | | | | | POSITION:
ik I ¢ Z ¢ o
reenos| [ L L -LL L] FAX NO.:
% F:T' 48 55 56 63 ﬁgﬁw e
emac: | L VL PP
gz o ®

VTC-MC-02



10.

11.

12.

13.

14.

15.

16.

17.

18.

19.

20.

21.

22

23.

24.

25.

26.

217.

28.

29.

30.

PART1 Y- i3
(A) (B) ©) (D) (E) F) ©) Enter in column (B) employee's monthly
income range code as follows:
Preferred Preferred ‘T”,Hu J’Jl{f e £ gl
Forecast Education Years of ) A
Monthly| No. of No. of of No. of Relevant
Job Income [ Employees || Vacancies| Employed Employees Experience Monthly
= By k| at Date at Date 12 Months Mgy drEy fRErdrE Code Income Range
i of Survey || of Survey || from Now fu) ARG R B e
FUEPRES 3E fﬁ.E;H i FHE TR
~ g e | F] ERpRES 1 $8,000 or below f%I'J™
e 2 $8,001 - $12,000
g 3 $12001 - $20,000
Title Z Job Code | Code Code Code 4 $20,001 - $30,000
Eo] & T&i,,af‘};F Rty Rty a-‘r’}g'F 5 $30,001 - $50,000
6  $50,001 - $80,000
(See Appendix C) (= RH[#C) 8-10 11 12-15 16-18 19-22 23 24 7 $80,001 or above It
L HEEENEENN
2 Enter in column (F) the preferred
education which an employee shoulc
havg agcording‘to the following code:
2 | | | | | | | | | | FEURT PRS0 E (USSR 1 5
ABFIR 7 (F) Al
2 Code
BT EZ T
2 1  Master Degree or above
i e L |
2 | | | | | | | | | | 2 Bachelor Degree
ER
2 3 Associate Degree/
ngher Diploma or equivalen
RIS b/ it 0
L HEEENEENN
4 Diploma/Higher Certificate,
2 | | | | | | | | | | Certificate or equivalen
B R
fnJrv gt
2
5  Matriculation
R
2
6  Secondary 5
Hi
2
7  Below Secondary 5
(ISONR
|| HEEENEENN
2 Enter in column (G) the preferred
experience which an employee shoulc
have according to the following code:
2 | | | | | | | | | | :ﬁi PR3 [ i SRR
P (G) M
2
Preferred Years
of Relevant
2 Code Experience
Ak ACE PRI
2 1 15 years or over
RIS NN
2 2 10 years to Iessthan 15 years
e
2 | | | | | | | | | | 3 7yearsto less than 10 years
SEE E
2 | | | | | | | | | | 4 5yearstoless than 7 years
BOEE N
2 | | | | | | | | | | 5  2yearsto less than 5 years
TERTEDT
2 6  Less than 2 years
EETR
2 | | | | | | | | | | 7 No experience required
|| HEEENEENN
|| HEEENEENN
|| HEEENEENN
|| HEEENEENN
|| HEEENEENN
dil HEREREENN

Note 1 :

F{Tﬁb

If additional lines are necessary, please tick here[d and enter on supplementary sheet(s).

AT O () B R O] R




THE 2010 MANPOWER SURVEY OF THE MASS COMMUNICATION INDUSTRY

AR LRl S

PART IT 25 %5

OO ANTME

Number of MC Emplovees Leaving/Recruited/Promoted in the Industry

S VR Y= PAR AL S E SIS

(1) Number of MC employees in the industry leaving your company and the number
recruited or promoted in respect of new or existing posts during the past 12 months:

WA H PIBERRI R AR RS B A > BT BB T DU G e o2 5K

EREREINNENE S SPN i

Leaving
TERR

Sources of Recruitment

e RRIZRIE

For official
use only
DL RS

Est. No.

Er. No.

Job Level "
A

(a) Managerial

Number of
Employees
Leaving

the Company
BfERRTy
(F=VN

Number of Experienced
Employees Recruited

in this Industry

Number of
Non-experienced
Employees

(including Fresh
Graduates) Recruited

in this Industry

BAZER R S
VN

S E S
(BREEfE SR ) B

Promotion

=vi)

Number of
Internal

Promotion
eI
NE

-

f=gife 8 11 14 17
(b) Supervisory | | | | | | | |
B TR 19 2 25 28
(c) Editorial/Production/ | | | | | | | |
Executional 30 33 36 39
R B
BN
(d) Supporting/Technical | | | | | | | |
L P s S TPN= e 41 44 47 50
Others (Please Specify)
HAth GiEREH)
© L] | I | I L1 |
52 55 58 61
For official use only |_| |_|
IR A RS 63 64 65 66
Ll L] fwee
67
Note: (1) Job titles and job descriptions under each of the job levels in the journalism sector and the advertising and

B public relations sector are shown at Appendix C.

HTIHIZE e i o5 BN LB GRS I AR A K ARt ] 25 T 8% C -
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Local MC Employees Deployed/Recruited to Work Major for the Website

AHER R L R B WIRIE HHE5 F ARG TR L

(2) (a) Does your company deploy/recruit any local MC employees to work major for the website?

HAFLRSAIRE, AR EE 5 (e 5 £ B TSI T ?

|:| Yes |:| No B

Please go to Q(2)(b) FH & H(2)(b)iE Please go to Q(3) FHE 25 (3)

(b) If yes, please give the number of local MC employees deployed/recruited to work major for the website.

W > FESTIHMIRE, FEIE E A AL TR A R OR MR SE fR B N -

Local MC Employees Deployed/
Recruited to Work Major for the Website
(As in January 2010)
—O—OF—AARBRREFEER
FAGE 80 - EHETEuE LIRS

Job Level”
Bk

]

(i) Managerial

B 72
(i)  Supervisory | | | |
B F AR 75
(iii) Editorial/Production/Executional | | | |
iR BUE, BT N AR 78
(iv) Supporting/Technical | | | |
LDV S TNIST 4 81
Others (Please Specify)
oAl Gt
) | _|_|_|
84
For official use only | |
AT ZHEES 87 88
Note: (1) Job titles and job descriptions under each of the job levels in the journalism sector and the advertising and
F public relations sector are shown at Appendix C.

T3 e o 5 BN LR AR SE A I AR A N TR P 28 8% C -
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(c) Among all the MC employees deployed/recruited to work major for the website, how many of them
have to take up other tasks/duties at your company at the same time?

{ER A AN HIRE, FHIE F 2B RS TR AR AR R AT - A2 VLRI ERE
AU DM AR, AT 2

L]

89

(d) Does your company's website provide the following items?
(You may tick more than one option.)
B FRREIA SR AL N EE ?
(FENZA—IE - )

(1)  Audio clips

Al [ ]
HAEFTEY 93
(i) Video clips [ ]
T Fr B 94
(iii) Web cast I:l
e - BRI H 95
(iv) Photo slides I:l
e S 96
(v)  Graphics |:|
[EliE2 97
Others (Please Specify)
HoA GHEER)
v L]

For official use only | | |_|

AR R 99 100
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Local MC Employees Deployed/Recruited to Work in the Mainland

AR R B e BHAGE FRESHT A A ER TR

(3) (a) Does your company deploy/recruit any local MC employees to work in the Mainland"?

A ATGE, HHIS AR R B (R ST L A 2

|:| Yes £ |:| No &H

Please go to Q(3)(b) FHE 2K (3)(b)id Please go to Q(4) 7 & H(4)i

(b) If yes, please give the number of local MC employees deployed/recruited to work in the Mainland.

WV > SRR IHERE  FEHEATE A M TR A S OR R (R B -

Local MC Employees Deployed/
Recruited to Work in the Mainland""
(As in January 2010)
“O-OfF - HARERREREEER
IR FEIERTE P T R

Job Level”
Hih
(i) Managerial | |
EER 101
(i)  Supervisory | |
BRE AR 104
(iii) Editorial/Production/Executional | |
iR BUE T N A 107
(iv) Supporting/Technical | |
i) Vs TTPNISE 110
Others (Please Specify)
HoAth GHEERH)
) J_|_|
113
For official use only |_| |_|
IR ENE S 116 17

Notes: (1) Local MC employees deployed/recruited to work in the Mainland refer to those full-time local MC employees
aE who have stationed to work in the Mainland with permanent post and job title.
AR AL POM T (R A A B R SR BRI R B T » 5 R S R R 2 0
AR KBRS -

(2) Job titles and job descriptions under each of the job levels in the journalism sector and the advertising and
J P J J g
public relations sector are shown at Appendix C.

SBT3 o ot o BN L BRI SEAS M AR O A B TR B AT 2 B [ sk C -
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Employees' Skills/Knowledge Need to Enhance

(= C N ESE VSl

(4) What types of skills and knowledge will your existing MC employees in the industry need to enhance in response
to the various changes (including Hong Kong's transformation into a knowledge-based economy and China's
11th Five-Year Plan)?

(You may tick more than one option for each job level.)
RO 25 7t (B B A S PRy (H—KED) ) o BAFBOAR RS
e B FE AR T IR ERE, H1ak 2

(FH AR B 2 T - )

Job Level
H&F‘f‘& (1)
Editorial/
Production/ Supporting/
Code  Type of Skills and/or Knowledge Managerial Supervisory Executional Technical
MsE  BRERIRRA R egiitie BE T (o THBh B
TR NS UN=1
Management Skills
BHERE
101 Corporate communications/public relations/ |:| |:| |:| |:|
public affairs management 118 119 120 121
ZEEER N IRR NI REE
102 Production management |:| |:| |:| |:|
gg{/g’%—‘?}@ 122 123 124 125
103 Marketing management |:| |:| |:| |:|
it e 126 127 128 129
104 Human resources mangement |:| |:| |:| |:|
N EEE 130 131 132 133
105 Financial management |:| |:| |:| |:|
e 134 135 136 137
106 Strategic planning management |:| |:| |:| |:|
%Bﬁﬁ%ﬂ%’fﬁ 138 139 140 141
107 Crisis management |:| |:| |:| |:|
fabE 142 143 144 145
108 Others (Please Specify)
HAh (GFEEHR) 146 147 148 149
For official use only
AR R 150
China-related Knowledge
BN R AT
201 Political system, social and economic |:| |:| |:| |:|
development in the mainland of China 151 152 153 154

FEH BRI BGEHIE ~ ik SRR R
202 Cross-cultural knowledge |:| |:| I:l

s AV AR 155 156 157 158
203 Laws and regulatory restrictions for |:| |:| |:| |:|
access to China's market 159 160 161 162

T A T AT AR PR
204 Industry practices in the mainland of China |:| |:| |:| |:|

TEFF B TZEE R 163 164 165 166

205  Others (Please Specify) ] [ ] [] ]
Hfh (F50) 167 168 169 170

For official use only |_|
IEARREES 171
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Job Level ¥

H&F‘f‘& (1)
Editorial/
Production/ Supporting/

Code  Type of Skills and/or Knowledge Managerial Supervisory Executional Technical

MsE  BRERIRRAREH] EELER B T (o THBh B

FAERHK NS UN=1
Language Skills
FEICHRE

301 Spoken English |:| |:| |:| |:|
ﬁ%@%ﬁ 172 173 174 175

302 Putonghua |:| |:| |:| |:|
ASFHEE 176 177 178 179

303 Written English |:| |:| |:| |:|
WA EERE 180 181 182 183

304 Written Chinese |:| |:| |:| |:|
Hhar EETEE S 184 185 186 187

305 Translation |:| |:| |:| |:|
2z 188 189 190 191

306 Others (Please Specify)

Hofth (S5ER) 192 193 194 195
For official use only
SEAR R 196
Innovative Media Technolo ournalism Sector
AlFTHERI (HTR)

401 Innovative media technology products |:| |:| |:| |:|
S e T 197 198 199 200

402 Application of new media technologies
in editorial work (e.g. digital photo-shooting, 201 202 203 204
digital production and Internet transmission)

Hrif R R AR IR TAE LR
(AR e ~ BB BE - R A=)

403 Computer literacy skills |:| |:| |:| |:|
(e.g. digital graphics and Chinese typing) 205 206 207 208
TISIEAET (BasE SRR - s AL )

404 Integration of new technology with |:| |:| |:| |:|
the news work flow 209 210 211 212
HTRH LT TR &

405  Others (Please Specify) [ ] [ ] [ ] [ ]
oA (GEEERR) 213 214 215 216

For official use only |_|
SEAR RS 217
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Job Level ¥

H&F‘f‘& 1)
Editorial/
Production/ Supporting/
Code  Type of Skills and/or Knowledge Managerial Supervisory Executional Technical
MweR FREREREIER BT (=t MR BE HEBD Bt
TR PAT A B N

Innovative Media Technology
(Advertising and Public Relations Sector)

AlFTBRERE (REHEAKRNRSE)

501  Web site design and supporting skills [ ] [ ] [ ] [ ]
R R SR 218 219 220 21
502 Market research applications |:| |:| |:| |:|
TS A E 222 223 224 225
503 Consumer database management |:| |:| |:| |:|
% Rl R AL T 226 227 228 229
504 Innovative media research and applications |:| |:| |:| |:|
Bl i RE 2 & E 230 231 232 233
505 Multimedia knowledge and applications |:| |:| |:| |:|
Sp U A 2 K T P 234 235 236 237
506 Others (Please Specify)
HoAth (ZEZER) 238 239 240 241
For official use only
AR 242

Industry Specific Skills (Journalism Sector)
EAH SR (FrEE)

601 Reporting and editing skills
MERETS

602 Print/TV/media production skills

]
]
]

[N}
=
Ny
)
=
Y
)
=
N

L1500 5[]
]
]

ENR R, B S T 248 249 250
603 Media law and ethics |:| |:| |:|

g A B 251 252 253 254
604 Intellectual property and copyright law |:| |:| |:| |:|

IER AR R R 255 256 257 258
605 Strategic news planning |:| |:| |:| |:|

b pse| 259 260 261 262
606 Integration of the Internet with journalism |:| |:| |:| |:|

EER At Ry 263 264 265 266
607 Critical thinking skills and

cross-disciplinary knowledge 267 268 269 270

HEPIE R EEDT RS 2RI

608 Audience research |:| |:| |:| |:|
i m s 271 272 273 274

609  Multi-tasking skills [ ] [ ] [ ] [ ]
— B SRR 275 276 277 278

610 Others (Please Specify)

i (sFEEE) 279 280 281 282
For official use only
IB/EE S 283
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Job Level ¥

H&F‘f‘& 1)
Editorial/
Production/ Supporting/
Code  Type of Skills and/or Knowledge Managerial Supervisory Executional Technical
MweR FREREREIER BT (=t MR BE HEBD Bt
TR PAT A B N

Industry Specific Skills
(Advertising and Public Relations Sector)

FAHERE (FEEHEAIIRSE)

701 Account strategic planning |:| |:| |:| |:|
& RIS R 284 285 286 287
702 Sales/marketing strategic planning |:| |:| |:| |:|
SR T HE R TR A A 288 289 290 291
703 Media planning and market research |:| |:| |:| |:|
(EYESER V&Rt 292 293 294 295
704 Creativity and cultural insights [ ] [ ] [ ] [ ]
ElIRSVESsglalin] i 296 297 298 299
705 PR consultation/presentation skills |:| |:| |:| |:|
AR, R 300 301 302 303
706 Project management |:| |:| |:| |:|
HEEH 304 305 306 307

707 Others (Please Specify)
HoAtl (GEREd)

(9%
(=3
)
(9%
(=3
=)
W
—_

(=}
W
—_
—

For official use only
IBEE S 312

Note: (1) Job titles and job descriptions under each of the job levels in the journalism sector and the advertising
EaE and public relations sector are shown at Appendix C.

T I 8 o o 5 BN SR B (RS A AR Y R e T RR AP 2B gk C o
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Manpower Training and Development Plan

N5 R et

(5) How many of your existing MC employees in the industry will you plan to provide/sponsor training in respect of
skills and knowledge in the next 12 months?
TERZET AN - BAFREHEFEEE &) DB RS R R B IS SPRE SRR
FERIRRRE 2

Number of Employees
(in terms of Man-Times)

BENE (DLAZKED)

Editorial/
Production/ Supporting/
Managerial Supervisory Executional _Technical
B BgE MR BUE L1V )
FENR TN EK ANE#K
Type of Skills and/or Knowledge
FhEHEREISER
() Management Skils I e O T e B I O
AT B 313 317 321 325
(b) China-related Knowledge | | | | | | | | | | | | | | | | | | |
AR R 329 333 337 341
(©) Language Skill I s O e A O
SHAr e 345 349 353 357

(d) Innovative Media Technology | | | | | | | | | | | | | | | | | | |

(Journalism Sector) 361 365 369 373

BT BRI, CorsE)
(e) Innovative Media Technology | | | | | | | | | | | | | | | | | | |

(Advertising and Public Relations Sector) 371 381 385 389

BT E AR (RSB A SERRRSE)

(f) Industry Specific Skills (Journalism Sector) | | | | | | | | | | | | | | | | | | |

FENEZRE CHTEZE) 393 397 401 405

(¢) Industry Specific skills e r Lo e n oL

(Advertising and Public Relations Sector) 409 413 417 421

FENHZERRE (EEHEAIEIRSE)

Others (Please Specify)
HoAt (GERtd)

) e Lo b n Lo

425 429 433 437

For official use only I_I I_I I_I I_I

AR 441 442 443 444
445
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Freelancer

Efz=mN(E i
(6)

Please state the total number of freelancers employed in your company and reported in Part I:

et E A FIE R O — i R B B E A8
No. of Freelancers

ElERRIEPN 446
For official use only |_|
IS 450

Note:
e

(1) A freelancer is a person who pursues a profession without a long-term commitment to any one employer in the journalism
sector and the advertising and PR sector. Freelancers may charge by the day or hour, or on a per-project basis.

B TIEEREIRESE - SN BRRER EERE T - (ARG EE A RIIMERERRIA
B LIRS AL # - ek DMEREE T -

End of questionnaire. Thank you for your co-operation.

&5 « ZHETE -
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Appendix B

The 2010 Manpower Survey of the
Mass Communication Industry

Explanatory Notes

1. Front Page of the Questionnaire

(@ On the front page of the questionnaire, you are requested to fill in your company
profile (including the principal line of business and the total number of persons
engaged in the company).

(b)

The total number of persons engaged in the company covers the following
categories:

(1)  Full-time staff directly paid by the company who are either at work or
temporarily absent from work, viz sick leave, maternity leave, annual
vacation, casual leave or on strike;

(i) Unpaid family workers;

(ili)  Working/active proprietors; and
(iv)  Temporary workers (including freelancers) who have worked one hour or

more on reference day.

2. Questionnaire (Part 1)

(a)

()

(©)

Before completing the questionnaire, please read carefully the job titles and job
descriptions in Appendix C.

Please complete columns (A) to (G) of the questionnaire and insert a zero (0) in
any column which is not applicable.

Column (A) - Job Title

(i)

(i)

Please enter into column (A) those job titles, together with their appropriate
code numbers specified in Appendix C, applicable to your company in
order of their job levels (i.e. Managerial level first, followed by supervisory
level).

Please note that some of the job titles may not be the same as those used in
your organization, but if the jobs have similar or related functions, please
treat them as the same and supply the required information in the
questionnaire.
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(d)

(€)

()

(9)

(h)

(iii)  Please classify an employee according to his major duty irrespective of any
additional secondary duties he may be required to perform.

(iv)  Please add in column (A) titles of any principal mass communication jobs
not mentioned in Appendix C, and briefly describe them in respect of the
appropriate job levels.

Column (B) - Monthly Income of Employees

Please select and enter in this column the appropriate code number showing the
average monthly income range for the employee(s). The monthly income should
include basic salary, overtime pay, cost of living allowance, meal allowance,
commission and bonus. If you have more than one employee doing the same job,
please enter the average figure for the month of December.

Average Monthly Income Code Number to be
Entered into Column (B)

$8,000 or below

$8,001 - $12,000
$12,001 - $20,000
$20,001 - $30,000
$30,001 - $50,000
$50,001 - $80,000
$80,001 or above

~N oo o1 A W N -

Column (C) - Number of Employees at Date of Survey

Please fill in the total number of mass communication employees against each
principal job at the time of the survey. The permanent employees include all those
under the company’s payroll, irrespective of whether the employees are deployed
to work in offices outside Hong Kong (including Mainland China).

Column (D) - Number of Vacancies at Date of Survey

Please fill in the number of existing vacancies you may have against each principal
job of the mass communication industry. “EXisting Vacancies” refer to those
unfilled, immediately available job openings for which the company is actively
trying to recruit personnel at date of survey.

Column (E) - Forecast of Number Employed 12 Months from Now

The forecast of number employed means the number of mass communication
employees you will be employing 12 months from now. The number given could
be less than that in column (C) if a contraction is expected.

Column (F) - Preferred Education of Employees
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The purpose of this column is to solicit your view on the preferred education,
which your organization requires a mass communication employee in a particular
position to have by referring to the coding descriptions as shown below.

Preferred Education Code
Master Degree or above 1
Bachelor Degree 2
Associate Degree / Higher Diploma 3
or equivalent
Diploma / Higher Certificate / 4
Certificate or equivalent
Matriculation 5
Secondary 5 6
Below Secondary 5 7

Column (G) - Preferred Years of Relevant Experience

Please indicate the preferred years of relevant experience which your organization
requires a mass communication employee in a particular position to have by
referring to the coding descriptions as shown below.

Preferred Years of
Relevant Experience

@)
@)
o
@D

15 years or over

10 years to less than 15 years
7 years to less than 10 years
5 years to less than 7 years

2 years to less than 5 years

Less than 2 years

~ (o] (€3] BN w N [l ‘

No experience required
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3.

Questionnaire (Part 1)

Note:

(a)

(b)

(©)

(d)

(e)

(f)

Question (1) - Number of MC Employees
Leaving/Recruited/Promoted in the Industry

(i) Please fill in the number of mass communication employees leaving /
recruited / promoted in the past 12 months by job level based upon the job
titles as prescribed at Appendix C.

(i)  “Experienced Employees” should be regarded as employees with mass
communication experience.

(ili)  Fresh graduates should include those Secondary 5 or above school leavers.

(iv)  If an employee has more than one promotion during the year in a company,
only the last and one promotion should be counted.

Question (2) — Local MC Employees Deployed/Recruited to
Work Major for the Website

Please complete this question if your company deploys/recruits local MC
employees to work major for the website.

Question (3) — Local MC Employees Deployed/Recruited to Work in the Mainland

“Local MC employees deployed/recruited to work in the Mainland” refers to those
full-time local MC employees who have stationed to work in the Mainland with
permanent post and job title.

Question (4) — Employees’ Skills/Knowledge Need to Enhance

Please complete this question (by ticking more than one option for each job level)
if your company requires employees’ skills and knowledge to be enhanced.

Question (5) — Manpower Training and Development Plan

Please fill in the number of existing mass communication employees (in terms of
man-times) against each type of skills and knowledge that your company will
provide/sponsor training in the next 12 months.

Question (6) — Freelancer

Please complete this question if your company employs freelancers.

The information received will be treated in strict confidence and will be published
only in the form of statistical summaries without reference to any individual
organization.
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$8,000 79 ') 1
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$80,001 F5 ') - 7
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Appendix C
[ #%C

Newspapers, Magazines, News Agencies and Digital / New Media

PR P BT PR

Code No.

Job Title
Er

Job Description
T e

MANAGERIAL LEVEL 5k

101

Editor-in-Chief /
The Editor

Decides editorial policy and attitude of the
publication/organization on various issues. Ensures that
articles conform to the policy of the publication/
organization. Allocates priority to different news items.
Undertakes the general administration of the Editorial
Department. For magazine, duties also include overall
content management, layout co-ordination,
commissioning features from correspondents, allocating
stories to writers, liaising with printers, keeping deadline
and editorial budgets.

PRAARIEE ) 502 T w*%’ﬁ%

F’?é@ ISR FA s *&Wﬁsﬁ F > TR Rl

SR TR A Flgﬁﬁéﬁﬁ'ﬁ[ A |t P

ek réfﬁip NE T Epfi;ﬂﬁ_r’gﬂ[ ;;1 %‘gﬁ’g AR

ﬁ%ﬁwﬁﬁﬁ um%m iw%ﬁ@%
gid!

102

Deputy Editor /
Deputy Editor-in-Chief

Manages the day-to-day output and running of the
Editorial Department. Assists the Editor/Executive Editor|
with content development, leadership in editing various
layouts, budget controls and staff matters. Examines
materials for conformity with established policy and
standards and revises it as necessary.

F[Efuﬂr*:‘rﬁif F”E'f (AR AR [fgi/ﬁ“;;‘
@m@ﬂff*Tﬂaﬁr%¢$ﬂﬁﬂﬂ T
g 2R S EVHIRE RS AR AR PEI&ITFI —fjg‘:_f
AGINE o BRI s

103

News Director

Manages the day-to-day operation and running of the
news room. Assists the management with budget controls
and staff matters. Examines material for conformity with
established policy and standards and revises it as
necessary.

@@%ﬁ@ﬁmpmrr SR WO
R SN ATV R st
KR 5 l]EHJ;‘JLH [JECE
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Code No.

Job Title
TR

Job Description
S

SUPERVISORY LEVEL E‘fiﬁ' '

201

L

Managing Editor

Undertakes the leadership of various sections of a
newspaper, magazine or website (such as news, finance,
sports, entertainment, cable, etc.) and the responsibility
for the layouts (including the selection, checking, revising|
and arranging of the material for publication).

LS SR o 5)
DI B ) - LS RSP
%ﬂ? G Tl - (5 e a
o~

202

News / Assignment
Editor

AR R

Directs the gathering of local news. Assigns reporters to
cover various news events. Makes forward planning andl
keeps assignment diary. Personally covers major events.
Liaises with other department heads, managing editor andj
the editorial/production desk.

Fiij\ﬁj?ﬂ%%jfﬁa¥gﬂf r7ji}59igf”
sl *’wf@ o R AN
ﬁw ARG m/ﬁﬁ ﬁbﬂﬁﬁ/%@ﬁ%

LT ©

[ T

s =R

y =&l

203

International News
Editor

S L

Selects non-local news items which need to be rewritten]
or translated if necessary. Assigns work to translators or|
world news researchers/writers.  Checks and revises
world news stories. Liaises with heads of other
departments.

}‘“37%1 ETFLF u&ﬁ%ﬁﬂl@ Pyl

- IARRIIAE 2 ﬁ#ﬁ%,/ﬁﬁf
HI B ETUTRE 5 S8 A= R -

Sl =

s AT R XS

204

China / National News

Editor

FBstEy] = (=

Selects China/national news items which need to be
rewritten if necessary. Assigns work to China/national
news researchers/writers. Checks and revises
China/national news stories. Liaises with heads of other
departments.

Ee}“ﬁ%lgm RIS - S ARl (===t
B = Wﬁﬁaﬂﬁwg/ﬁ%ﬂ'%mwgﬁww

/2 BPAPRIT = A e

205

Assignment Editor
(Photography)

A

Assigns work to news photographers.

FIR S VEFIBMY (2
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Code No.

Job Title
TR

Job Description
S

SUPERVISORY LEVEL E‘ﬁ? '

206

Editorial / Leader Writer

T

by

Writes, in consultation with the editor, comments on
topics of currents interests to keep the public informedl
and to stimulate or mould public opinion in accordance
with policies of the publication.

ST © I R B
“rlu ’ [ rJI FIK/ é%w“ru °

EDITORIAL / PRODUCTION/ E

XECUTIONAL LEVEL ﬁ/iﬂ’ﬁ/ T A P

301 |Senior Layout Editor/  [Writes and edits news stories for publication. Undertakes
Layout Editor the layout and design of each page. Edits reporters’
scripts.
ek () %’?pl AP © pr B VRS 2 R A
e IH FF
302  [Sub-editor / Copy Editor (Writes headings, and marks types. Selects, checks,
revises and arranges material for publication; and/or|
involves in the layout and design of each page.
& e IR T Y gl R
pi J%f; EN q?ﬁ‘” FWQ:F [?‘J I J#[ﬁ@b%ﬁ
303  |Senior Reporter / Collects, validates and analyses facts about news-worthy|
Reporter events by interview, investigation, or observation, andl
writes in conformity with prescribed editorial style and
format.
A () ﬁt‘?ﬁ/ T 5‘5@4 E&J [ﬁ‘/gﬁ i‘ﬂﬂi}ﬂ% R R ATE E
f@wa PR R B
F" )
304  |Senior Press Takes pictures/video of people, places or events. Writes
Photographer / captions.
Press Photographer
ER () S TR SRR R
4;5% B I -
305  [Senior Translator / Translates selected news items.

Translator

e () ’E‘) FREE
REE

PR

EFPFEIEET
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Code No.

Job Title
TR

Job Description
S

EDITORIAL / PRODUCTION / E

XECUTIONAL LEVEL iR /5 (% /%his * fiiF

306 |Online Editor Writes headings and marks types. Selects, checks, revises
and arranges material for online publication; and/or
involves in the layout and design of web page.

Al AR EETR ERE S WY (S R
AP S AR R
=

307 |Senior Designer Assigns work to designers.

e ( ,'J,??E") =4 F‘i{?&ﬁ?’f’%fﬁ@ﬁ‘“?ﬁi =

R

308 |Graphic Artist Produces artwork according to design. Compiles artwork|

CAEEE

from layout.

e R S T B

SUPPORTING / TECHNICAL LEVEL 2] /st Fhqk

401  |Designer Prepares/designs artworks for publication.
X PR ffy, RS ) -
402  [Typesetter Typesets scripts for publication.
i AR
403 |Layout Artist Plans the placing of stories and displays in consultation|
with the editor. Prepares layouts and illustrations for
publication, and ensures that the requirements of the
Iayouts are carried out smoothly.
BRI ES ET ﬁiﬁﬁb%%ﬂ”ﬁ%ﬂ?’ﬂﬁﬁﬁ
’F Ebiﬁﬁ%” [UBIEIR FEH&K CHT (g MEEES
”FI}:H"H:'_J °
404  |Proof-Reader Proof-reads assembled articles and corrects errors.
EEN (EESECE Rl (AT T
405 |Darkroom Person Processes exposed films to make negative and positive

BT (R E

films and prints.

BB IR ST R -
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Code No.

Job Title
TR

Job Description
S

SUPPORTING / TECHNICAL LEVEL 2] /st Fiqk

406 |Librarian Organises, develops and maintains systematic collection|
of clippings, photographs, books, periodicals and other|
recorded material and makes them available to library
users.

oL SE e AP YT U T S S -
Ao ?f %F‘—T s JER L PR SRR R B £
E.J o

407  |Researcher Conducts research according to editor’s or reporter’s
requirements.

TR LR (At Jﬁfﬁrﬂp& FHAYRIT » (TR JU& -

408 |Webpage Designer Produces and updates the Web page in consultation with|
the Webmaster or Online Editor.

ST 1 (g B iR e I
409  |Webmaster Acts as the co-ordinator between various function units

and external parties to ensure smooth operation onf
Internet/Intranet website. Creates and updates Web page,
and maintains the overall structure and design of the
website.

VB A8 3 FONITEE 98 P IRV 08t - i = Sl 1|
a*v'ﬁ,g[ﬁ ﬁfﬁ#ﬁfﬁlgﬂ[ﬁjw : ‘J[Erl ;Fﬁg[ U%J[ﬁ:bﬁ[;é%, 1»15;5? [ﬁ

ﬁ&u%&‘ﬁg Iﬁ— b%ﬁr
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News Department in Radio and Television Stations

B e e

Code No.

Job Title
EE

Job Description

~ eI

MANAGERIAL LEVEL (il TRl Ak

111 |Vice President / Helps management in formulating station’s editorial
Senior Vice President / |policies and oversees the implementation of the policies.
Executive Director Decides on programmes and programme formats.

Negotiates the purchase and sale of news and public affairs
programmes. Undertakes the overall administration and]
output of station’s news room. Liaises with other sections.
Drafts and controls budgets. Deals with personnel matters

including employing and dismissing staff.
i Ll O e GV 44 oAb U Bk
ﬁmsrih iﬁE'HFL BTE I YA TR L B 2
ME{TE' Flgﬁé@?ﬁfﬁﬁi Nl S s H
Pl B R PR 5 ok Fh IR '*EIJ?HN%MFIE-

e

112 |Controller / Manages the day-to-day output and running of the news

Deputy Controller /
Assistant Controller /
News Manager

S A
Rt F R

room. Helps the Vice President/Executive Director with
budget controls and staff matters. Examines materials for
conformity with established policy and standards and
revises it as necessary.

EI R PTHIRI | %fﬁil‘ﬁ@*@' “’ME VRS
EMZLj[J PRl S HHHIE R AR R R
o ijéirbifﬂﬁﬁ y ﬁlﬁf Jpl ELE

I:I# El

SUPERVISORY LEVEL fl‘ﬁl? '

211

Executive News Editor

Directs the gathering of local news. Assigns reporters to
cover various news events. Makes forward planning and
keeps assignment diary. Plans, organizes and co-ordinates
production of news, sports and public affairs programmes.
Personally covers major events. Liaises with other
department heads and the editorial/production desk.

A B A A
HI (= IR G il b
31 2 U g B #s@;@%rﬁ
BT e, -

* =t
]

K
ot |

|

212

Deputy / Assistant
News / Assignment /
Planning Editor

IR 1 431

Assists the Executive News Editor in daily operation.

R R S =
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Code No.
S

Job Title
ER

Job Description

~ESI

SUPERVISORY LEVEL *F’fﬁi'? '

213

Managing Editor

AREE =

Compiles and edits news magazines and bulletins for|
broadcasts. Writes or edits copy for broadcasting by
condensing or elaborating material received from news
sources or submitted by reporters. Checks copy for factual,
spelling, punctuation or grammatical mistakes.  Also
checks contents of news tapes and prepares make-
up/running order of newscasts/bulletins. Inserts
background.

m%%@i%<%ﬁ>wmﬁﬁﬁwtﬁﬁﬁﬁﬁﬁ
ATEVRI A S RS R ¢ KA o
el ~ P RIS L o by el 2T
St e BV LR S L ST
TR e

214

Deputy Managing /
Assistant Managing
Editor

prIREE = =

Assists the Managing Editor’s work. Assists in compiling
and editing news magazines and bulleting. Corrects sub-
editors’ copies and edits reporters’ scripts.

FAZDARIEE > (57 (%5 bR A G P
SR ST W A -

215

Executive Producer

o e 2

Undertakes the overall production design and development
(including its scale, cost and contents). Directs the
producers to create the news programmes.

R B (O RERE IS (B B AL 4 o

EDITORIAL / PRODUCTION / EXECUTIONAL LEVEL ?’*ﬁ}%‘?/gﬂ (== F 1Ak

311  [Senior Sub-editor / Writes and edits news stories (local and international) for
Sub-editor broadcast. Compiles news bulletins. Edits reporters’
scripts.
R e IR Ch 2y BRI 5 SR
’:%:'-PJ?‘['H}?ELL['[«_L"”? : %mr—%[ﬁ%ﬁjfi R
312  [News Reader / Reads news, conducts interviews and acts as chairman of
Announcer certain discussion programmes.
PRI T N T s L
313  |[News Translator Translates selected news items.
PR R L W AE WP
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Code No.

Job Title
ER

Job Description
(R

EDITORIAL / PRODUCTION / EXECUTIONAL LEVEL 3

RR I i S 1

314

Senior Reporter /
Reporter

ﬁ{& ‘?ﬁ/ I

Seeks and reports information of interests to the public.
Analyses news releases. Interviews people. Attends public
functions, visits scenes of accidents and obtains
information from all relevant sources. Submits informationj
in written or audio form. Conducts live or taped reports, or
interviews.

;fargegaz;w E}'fx FOITEL 5 ST S A
'%J f%ﬁt/iﬁf'f%bf”&%%iﬁ‘%

“‘V Rl wcmf"f,, YR &'j?%ﬁ’&;ﬁ -

il

315

Cameraman

e AT

Uses motion picture, television, or video cameras to film aI
wide range of subjects, including commercial motion
pictures, documentaries, music videos and news events.

n Iy - o ﬁ?ﬁf@%ﬂu%ﬁ%@!?dwﬁ Rt
ﬁ[rﬁr%’i B, ARG o R I

316

Senior Producer /
Producer

A B

Plans and develops live or taped productions, andj
determines how the show will look and sound. Selects the
script, news reader, set, props, lighting, and other
production elements. Also co-ordinates the activities of]
on-air personalities, production staff, and other personnel.

TR B S SR SR B 1 T EIMDIH I IFH L
[ibﬁﬂ\ﬂiﬁ*ﬁl : w—?ﬁﬁ ljf %F’? : ﬁ
o i

317

Online Editor

Writes headings and marks types. Selects, checks, revises
and arranges material for online publication; and/or|
involves in the layout and design of web page.

AR EETHE EE BT B I
AR FAIRRE WA S E‘/ﬁlﬁﬁ“ﬁ lpj}iléﬁb%
=1

SUPPORTING / TECHNICAL LE

VEL @2l /15> Fiie

411

Production Assistant /

Technician

UIEEE

Assists the editors/reporters in all aspects in the production}
of news programme including manning of the panel.

F Fi WS SRR B EATE - E S TR
é‘
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Public Relations Services Suppliers

P
S

BB G 3 7 B

Code No.

Job Title
g

Job Description
oS

MANAGERIAL LEVEL *ET?E b

131 Managing Director / Focuses on the management and development of the
General Manager PR services supplier.  Formulates strategies andj]
implements plans and policies.
EERCE RS | S T TR Y ST A R
P~ TR -
132 Director of Client Mobilizes account servicing team to prospect for new

Services / Account
Director

B R

clients. Maintains liaison with key accounts and|
organizes PR activities for them. Manages staff of]
own team, which may include Account Manager,
Account Executive and Account Co-ordinator.

EEH VISR L R T SRR

PP PR D IR TR
PR R

SUPERVISORY LEVEL = =7k

231 Account Manager / Assists Account Director to plan, design and
Senior PR Consultant/  [implement PR activities. Develops and maintains good
PR Consultant relationship with mass media. Maintains close liaison
with clients and communicates their feedback to in-
house departments. Writes & issues press releases for
clients. Monitors the news and handles media enquiries|

on behalf of clients.
VR 2 R R R R SRR =
{7 [T/ 5 R LR R R,
o Fﬁ%ﬁéﬁ il Iy @i%?ﬁ’t’lﬁlﬁii'[ﬂﬁﬂ fﬁiﬁﬁﬁﬂ e LD
R+ BT L 1O T R

[Et °

232 Chief Editor / Editor Prepares, screens and approves all press releases,

[

Ee)

speeches and documents.

L SR TR R I -
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Code No.
@%

Job Title
g

Job Description
B =

SUPERVISORY LEVEL = {=

233 Aurt Director Develops graphics and visual concepts. Involves in art
direction of TV commercials, press advertisements and|
other art productions. Ensures the quality of all
productions in graphic executions.

=i ﬁ pl%ﬁ%p;}g E@Eﬁj . E[ [
f’ Kl ij r’“@@ Fe[ﬁkﬁ uﬂ;r‘i‘r’?&ﬁ
EXECUTIONAL LEVEL ki~ * EH&
331 Account Executive / Co-ordinates with clients and in-house departments to
PR Specialist / implement PR projects. Provides account servicingl
PR Officer / and news monitoring. Prepares press releases.
Press Officer
R £ Fs A T Ej[ M2 D s S T
*ﬂrfw:r/ B W lfﬁwwa%réhﬁa, TF%F’?FJ
e ;’g o
332 Multimedia / Undertakes the planning and setup of audio/visual andl
IT Manager computer equipment in PR activities. Plans and
monitors the production of multi-media materials
(either by in-house or external suppliers).
CIEOREIRE F R R RS T B R
A e w‘té“f W R SR BRI (AR 9 2]
FlY S ) -

333 Account Co-ordinator Performs clerical and administrative duties. Monitors

the news for the team.
H i A (- L R e s e
FTATEL -
334 Translator Translates press releases, speeches and documents.
FEES BRI - R e

335 Visualiser Visualises and prepares storyboard for TV
commercials. Produces layouts for  press
advertisements and all advertising production.

X P frif BRI TR 8 R

p J%m,&?'[ q«gﬁl 0
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Code No. Job Title Job Description
A 78l B =
EXECUTIONAL LEVEL #i * Eiqk
336 Graphic Artist Produces artwork according to design. Compiles
artwork from layout.
LA PO ISR (S A IR R ) -
337 Copy Writer Writes advertising / public relations contents (copy).
B ES R SRR ) -
338 Research Assistant Assists in  planning and conducting researches.

[l Bsei =1

Collects information and data.

BRI R T (1 P VR R
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Advertising Sales / PR / Marketing Department in Media Organizations

BEHRHIIPRT 2 H

ST

Code No. Job Title Job Description
ARSE R = (e
MANAGERIAL LEVEL 7% 15
181  |Publisher / Managing Undertakes the overall management of all business
Director / President including human resource management, cost control and
strategic directions.
i SRR | EE T SO IR S g VR AR T
'\_'\—Iz[tlﬂJ °
182  |General Manager / Assumes overall responsibility for the management of the
Associate Publisher / advertising sales, marketing/promotional functions, and/or
Deputy Managing circulation sales functions, or assists the President to]
Director / Vice President / \undertake the management and marketing functions.
Chief Operations Officer
Q=g inerg YRR B E Tl IR AT AT R VTR
prE diasE /R It T2 ﬁi’iﬁ%‘%ﬁh*ﬁ%‘b Frili It°
PR
183  |Advertising / Advertising |Assumes overall responsibility for the management of the
Sales / Account Director |advertising sales and marketing functions, or manages a
significant client portfolio.
?ﬂ I/gflﬁﬁhr[/ '35%%‘?%‘%[ ; j%#ﬁr?[ ﬁx/w@ AT
184  |Circulation / Circulation |Assumes overall responsibility for the management of the
Sales / Circulation distribution  liaison, circulation sales and promotion|
Marketing Director functions.
575 P AR RS SR R RO R
185 [Marketing / Marketing ~ |Assumes overall responsibility for the management of the
Services / Program marketing  programs, advertising/promotional  plans,
Director researches and PR functions as to support advertising or
circulation sales.
8/ 1 s/ EECEIERT (B B AEREE - R R
R B ?L]E‘E%F[; il o
186  [Business Development  |Assumes overall responsibility for the management of the

Director

S A

new business development, or manages marketing and
advertising sales projects.

R EOS R R

Al da U

Bl v,
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Code No.

Job Title
TR

Job Description

~ eI

MANAGERIAL LEVEL 7% 15k

187  |Research Director Assumes overall responsibility for the management of the
market researches, readership survey and data analyses for
sales presentation and planning.

Tl o e E1 AR /ﬁﬁﬁ A H g 2 RO e
%ﬁ%ﬁﬁ
188  |Public Relations Assumes overall responsibility for the management of the
Director PR programs. Acts as spokesperson of the organization,
and co-ordinates with other media organizations.
AU FIFOTE SRR B o S PR
EA o
189 |Art Director Assumes overall responsibility for the management and

3

control of artwork and visual presentation.

Fl*ﬁ*@b*ﬁg\ﬁ\rﬁgb@ ¢ RN ﬁr@g]‘ﬁo

SUPERVISORY LEVEL E‘ﬁi? '

281  |Advertising / Advertising |Undertakes advertising sales in one commodity, or|
Sales / Account Manager |manages a group of client portfolio.

?ﬁ,/%f’,éﬁi Fé[/”éﬁ’t/l FfﬁFj Hi- féﬁﬁfﬂ?{[f[@ﬁj Fé’[ ; fgﬁ,b T o

282 |Circulation / Circulation |Undertakes circulation sales / distribution liaison in one
Sales / Circulation country, newsstands sales or subscription sales, or both.,
Marketing Manager
HiT Fg[;;;f»:l I - PYBR ViR Eﬁj e e fj"%“  EEEAI R Y

ﬂl }mjjf»‘ﬁ’?[

283  |Marketing / Marketing ~ |Undertakes  marketing  activities and  advertising/,
Services / Program promotional plans, and manages events, data analyses to
Manager support advertising or circulation sales.
I e N S [ T el P B LA L
j‘E‘[EI,ﬁ;EEI Frs 18 [F[ﬁk/ E'%J

284  |Research Manager Undertakes market researches & readership survey, and

manages data analyses for sales presentation.
ﬂ%ﬁ@ﬁ% P% %%$§%ﬁ%$’tﬁﬁﬁﬂﬁ@%w
285  |Traffic / Advertising Undertakes advertising booking, material traffic and

Administration Manager

invoicing. Assists & supports Advertising Sales team for
after sales services.

[P AR

Jrrjjg:—‘iljﬁ?4fl
%JJFI i F[Jl:[lxqujj °
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Code No.

Job Title
TR

Job Description

~ eI

SUPERVISORY LEVEL E‘ﬁi? '

286  |Public Relations Manager |Undertakes PR programs, press releases and co-ordinates
with other media organizations.
2 HIH e FIf 2 R R FE S
287 |Sales Training / Undertakes sales training and sales material, and develops

Sales Support Manager
i el

training and incentives programs for sales team.

110 IR S 5 S

%Wﬁf:ﬁ”

EDITORIAL / PRODUCTION / EXECUTIONAL LEVEL ”ij%/iiri[‘ﬁ/%h? o F ik

381  |Advertising Sales Assists Advertising Sales Manager/Director for advertising|
Assistant / Executive / sales mostly from smaller revenue clients, or provides after
Account Executive sales services, advertising material traffic and clerical

support functions.
?lfl%f[«w%/ fJ:'J?I FRBEAEE > 2 R T S
:ﬁ I(/ﬁ qujj %lr[ﬁ%‘f\qg‘?@ j'—:i/#_' I‘F—‘-o

382  |Marketing Assistant / Assists  Marketing Manager/Director for marketing|

Executive activities/events, data collection and clerical support
functions.

AR/ 2 STl SRR 7 [ BRI e e
q,jag_ (o

383  |Research Assistant / Assists Research Manager/Director for market researches,

Executive readership survey, data collection and clerical support
functions.
PRI B RS R B S0
ryjrq,aas; [ o

384  |Traffic Co-ordinator / Assists  Traffic  Manager/Advertising ~ Administration|
Advertising Manager for advertising booking, material traffic,
Administration Assistant |invoicing, and clerical supports functions.

SR EL B IR (B R BRI R P
R sl v e e L
385 |Public Relations Assistant|Assists PR Manager/Director for PR programs, and co-

/ Executive

S 2

ordinates with other media organizations and clerical
supports functions.

o620 27 RHAE R AR ‘FTJ” [ ﬁﬁﬁﬂ ElS S
?1/;?'?1/1%2?

2 B

Fl
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Advertising Companies, Agencies and Other Advertising Services

GRS

Code No.

Job Title 357

Job Description — {F[

MANAGERIAL LEVEL “Eﬁ‘?gf

161 Managing Director / Undertakes the overall management and development of
General Manager the advertising agency.

BHGEE SR |FI R S TR IR O 4 -

162 Director of Client Assumes an overall responsibility for the management
Services / Account of the account service function. Hires and supervises
Servicing the account service personnel.

RS FIh H TSRO PR R -

163 Group Account Director / |{Undertakes the overall account management and budget|

Account Director control of client’s portfolio.  Formulates client’s
marketing policies, and develops advertising objectives
and strategies. Supervises account managers.

&R (R EH R 2 ”ﬁf HlEd
R F BE, R

164 Director of Strategic Identifies business opportunities. Conducts market and]

Planning attitude research. Formulates strategies and business
plans for submission to the management.

AP BT Rl B T Y A 1—Ij1 A R
A S TR et fe

165 Executive Creative Undertakes the overall responsibility (including|

Director standards setting) for the management of the creative
department. Hires and supervises the creative personnel.
i Bl s G B e e
W
166 Creative Director Formulates creative strategies according to advertiser’s

Al

requirements. Supervises the art directors and/or copy
writers in the advertising creative process.

F R tﬁﬁ*ﬁ'ﬁﬂiﬁ%%b/
p& a;%. CEYAIEf Lf,, ?Wkﬂ (AT J?‘F' o
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Code No.
@%

Job Title Z%#5

Job Description ~ [E&E[H

MANAGERIAL LEVEL *FT%H“&

167 Creative Group Head Takes charge of a group of accounts and works with
writers and art directors. Supervises staff members in
the creative department.

alie i g A IR R RIS PR
AT FrBAiErpo L -

168 Head of TV Production |Plans, organizes and executes production of
commercials and TV films according to scripts.
Supervises staff members in TV production department.

FRE G (T [RUSETE o R A TR 4
S L I AR

169 Media Planning Director |Manages client’s investments in media.  Prepares
strategic plans and media recommendations. Involves in|
new business pitches and presentations.

B T gtk AR U B T SR RS - 2
HOTRA P AT L s e g R 5|
KRS o

170 Media Buying Director |Undertakes the overall management of the media buying|
function and supervises all media buyers. Negotiates
terms with various media.

B 17 PR A I = AR S PRI T R B T R R
A ]

171 Media Group Head / Approves the selection of media, space and schedule
Group Director / proposed by media planners.
Associate Director
AR P L PR S R BRAOR f
i L e

SUPERVISORY LEVEL = =ik
261 Associate Account Carries out work between client and agency. Attends

Director / Account
Manager

P o
HEREE

client meetings, prepares contract reports, and liaises
with creative and production personnel.

A g e e e R T

ARABE 5 A O L
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Code No.

Job Title Z%#5

Job Description ~ [E&E[H

SUPERVISORY LEVEL =

[

262 Art Director Develops graphics and concepts. Involves in arf
direction of TV commercials, press advertisements and]
other art productions. Maintains the quality in graphic
executions.

P R Pt A M%ﬂ w4 E LRIl
e I%Lr%@w» AERE S ;&H e

263 Studio Manager Supervises the production of advertising andl
promotional materials and artwork under a studio
setting.

CHy R 4 [ I L PRI 3t -

264 Production Manager Controls press and printing within the agency. Works
closely with graphic artists and traffic personnel. Gives
advices on print techniques.

g el B ?ﬂt‘ CRIP ka ﬂJHﬂu* (e TR Fak S
LR I 7 1 20 MR PR L -
265 Traffic Manager Monitors the whole progress of advertising production.
AR A VBT £ (S -

266 TV Producer Negotiates and liaises with production houses tof
produce TV commercials under the direction of creative
personnel.

RER £ 1l r_t; BENOAR T B RS iR
AR
267 Media Planning Manager |Assists the Media Planning Director to undertake the

3
=
—1k
=z
=
i—‘-[l%é}

client’s investments in media. Negotiates terms with]
various media, makes strategic planning and client
presentation. Involves in new business pitches and]
documentation.

Jrl ;: r %HVP[%M r [F[le’ﬁu;@if T—é’IFIJ -E’ﬂ&[
OB TR U i TS sl
FrEl ) fljﬁﬁ : lﬁ!lﬁ%ﬁ? ; %Eaéﬁ%l%ﬁllimﬁ
Bl TR *JFTW E3
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Code No.
SE

P r-i%

Job Title Z%#5

Job Description ~ [E&E[H

SUPERVISORY LEVEL =

[

268 Media Buying Manager |Assists the Media Buying Director in the management|
of media buying function, supervision of media buyers
and negotiation of terms with various media.

I /T PR PR Aot ﬁﬁéﬁeﬁl%ﬁ,'ﬁ% ITEN I E;fff;‘z}i TR
AEY AR T R
269 Research Manager / Plans and conducts market researches. Compiles and|
Strategic Planner presents research reports.
iﬁ%@ﬁii/” Ty ﬂTi%%m"%ﬁWv%ﬁﬁﬁﬁﬁﬁ,o
’\_R—‘EI[I—' EIHF
270 Senior PR Consultant/  |Plans, designs and implements PR activities. Develops
PR Consultant and maintains good relationship with mass media.
Maintains close liaison with clients and communicates
their feedback to in-house departments. Writes & issues
press releases for clients. Monitors the news and handles
media enquiries on behalf of clients.
i 2 R, il %%EWE*Wiﬁ ?ﬁ%ﬁﬂwﬁﬁﬁ
F%@ﬂ T BT R, BV G L
%[ﬁw ﬁ%bﬁW%Eﬁ B
3? L I#L * [ré[—jjy%.%ﬁ:llmﬁ%ur[n °
271 Marketing / Marketing  |Undertakes marketing activities and advertising/
Services / Program promotional plans, and manages events, data analyses tof
Manager support advertising or circulation sales.
[t e N N ﬁ?%,/#%%m TFEVE - BoH
SETE TR JNI"T ?L F'F E.i’ﬁj
EXECUTIONAL LEVEL #h/= * F'h’&
361 Account Executive Co-ordinates the agency’s skills and maintains day-to-

POEEs

day communication with its clients.

RS ERRE - Rl i § BANE

&%?f’
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Code No.

Job Title Z%#5

Job Description ~ [E&E[H

EXECUTIONAL LEVEL #hi~ * f1ak

362 Visualiser Visualises and prepares storyboard for TV commercials.
Produces layouts for press advertisements and all
advertising production according to direction specified]
by art directors.

HIAME = FrRRSC P ol A M Sl (BFl iy~ 4
V?’I i |73’JEI ]gj’?’[ i é‘fJIHI Jﬂﬁmﬁi'[ q%ﬁ

363 Graphic Artist Produces artwork according to design specified by art
directors. Compiles artwork from layout.

CHIE ISP Rt - BTSSR
FILLE I -
364 Copy Writer Writes advertising contents (copy) under the direction of]
Creative Director.
RS HE A (SRR T SRR E PR G -
365 Media Planner / Prepares media plans and schedule for a group of
Executive accounts. Assists in client presentation.
A I B AR TR R IR R o o
ST B IR R -

366 Media Buyer Negotiates with suppliers for press space or airtime
according to the approved schedule and media plan.

BT R £ U L ] AR
RS R ARGEIFE e 4 <

367 Traffic Co-ordinator Keeps track of work in progress. Collects and]
distributes layouts and artwork.

WA WEETET (S R B S
AR Fip A
i
368 Production Assistant Orders materials and controls their quality standards.
Assists Production Manager in liaison with suppliers.
LIS PR o SR T 2 R ey
3%%’% °
369 Research Assistant Assists in planning and conducting researches. Collects

Tl 2

information and data.

PR R -

D R [
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Code No.

Job Title Z%#5

Job Description ~ [E&E[H

EXECUTIONAL LEVEL #hi~ * f1ak

370

Photographer

R

Takes pictures of various subjects (such as buildings,
models, merchandise and landscape) which are used in &
variety of mediums, including books, reports,
advertisements and catalogs, to advertise company/,
customer’s products or services.

P S P R (1O S8 - ﬁ#‘ﬁﬁ i
rﬁ;)n 15"5‘7&{7;171‘” ) EH}[FITF ﬁ, J‘?[ b]jF?FF[E
o I *{ RN A ﬁﬁlﬂ[fl‘/%w o

371

Online Editor

Writes headings and marks types. Selects, checks,
revises and arranges material for online publication;
and/or involves in the layout and design of web page.

fgﬁl*ﬂ@ ’ 1~ FEI ; f'_f:'»‘ N fﬂ)ﬁ; [%‘E['f?&%ﬁzﬁfi
%iﬁ‘%ﬂ J%ﬁ Hf S T AR R
IZI 5]

SUPPORTING / TECHNICAL LEVEL |0 /4% s * A

461 Designer Prepares / designs artworks for publication.
KR il RSO R -
462 Web Designer Produces and updates the Web page in consultation with|
the Webmaster or Online Editor.
A F I (S i, gl&qﬁf}%t.%’* BN » BEATRUFSIED -
463 Webmaster Acts as the co-ordinator between various function units
and external parties to ensure smooth operation onI
Internet/Intranet website. Creates and updates Web,
page, and maintains the overall structure and design of
the website.
A= %@f%#ﬁf{@?ﬁwvfﬁﬁﬁﬁ w#*?”ﬁ/
H?fﬁ AR (SRR i ?%E[EIJ%I’%EI%@?
Fyafgu o Hﬁﬁb?ﬁ
464 Technician Assists staff members in all aspects in the production of
programme including manning of the panel.
i I ET BITEATE o S R B -
465 Promoter Engages in promoting products in exhibitions,

fe [

supermarkets or department stores and distributing]
advertising leaflets. Helps to introduce the exhibitioner.

FITh o B G 1SR P16 2 R iy 5]
R e
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Corporate Communications / Public Relations / Advertising / Marketing
Department in Companies / Institutions

AR/ B A A

W BT B

Code No.

Job Title 37

Job Description = {5

MANAGERIAL LEVEL i e

141  |General Manager / Director / |Undertakes the management of a corporate
Head of Corporate communications, public relations, or public affairs
Communications / Public department of a company/organization. Formulates
Relations / Public Affairs corporate  communications, PR, or public affairs

strategies and objectives and performs corporate
communications, PR, or public affairs functions.
Builds up and maintains good relations with the mass
media. Edits and publishes in-house publications,
approves and issues press releases.
¥ ‘ﬂWr 2 LA ﬁuwiﬁa‘fﬂ%ﬁ‘ﬁ
SHEOGGREE WS |8 ,Jimﬁﬁ UJL f/*&wﬁéﬁiﬁ‘# [ T
B PEI. o HAV OIS AR RS
‘FTJ B “ﬂq;ﬁ F'F“; ”fﬁlﬁiﬁﬁ“@ﬂ‘
Hﬂﬁﬁ ﬂﬁ*l}ill AR S P R B
ﬁjfﬁ@?&ﬁﬁ °

142  |General Manager / Director / |Undertakes the management of an advertising or|
Head of Advertising / marketing communications  department of g
Marketing Communications  [company/organization. Formulates corporate

advertising or marketing communications strategies
and objectives. Performs marketing functions.
O PRBRAEER A LI BRI
"F’in-‘?/?ﬁ r/;f;&;ﬁsjpj Eﬁﬂ jﬁ‘ﬁ?ﬁIX%Elq‘:ﬁ F%
ﬁ”#ﬁ'_’j B fF[EU"
143  |General Manager / Director /  |Assumes an overall responsibility for the management

Head of Marketing / Product
Development / Brand
Management

1%/@pf

éﬁ/ fﬂ[ﬁi ]

of the marketing, product development and/or brand
management function which includes advertising.

=T
e

PR =W

% i

_’lﬂ_ﬁ l4>
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Code No.

B

Job Title 37

Job Description = {5

MANAGERIAL LEVEL it A R

144  |Corporate Communications/ |Assists General Manager/Director/Head to formulate
Public Relations / Public PR strategies and objectives. Makes plans for all
Affairs Manager communications/PR activities of the company/
organization and supervises their implementation.
Maintains good relations and regular liaison with the
mass media and handles press enquiries. Prepares and|
issues press releases, and monitors news.

FHEF A FTJ [/ ot 2Pl = ] 2 IT'TE‘ébﬁ‘U

S HHEREE EEUE S FFES /&‘S‘FFUE F[[_Eh /e fF[P*J
bﬁéﬁﬁ‘?ﬁ%$ﬁ%iﬁ%bﬁﬁ ok
5 B SR A o W R

145  |Advertising / Marketing Assists General Manager/Director/Head to formulate

Communications Manager advertising/marketing communications strategies and|
objectives. Makes plans for placing advertisements
and monitoring their effectiveness.
?I e/ T R “'MPQZ%E'/“F‘EH./~ ““““H?ﬂ E T iﬂ%ﬁ%ﬁ
pi w1 ﬁﬂ,ﬂw%[%ﬁ’m%%ﬁ
}Frﬁl

146  |Marketing / Product / Brand  |Undertakes the implementation of marketing and/or|
Manager product development activities which include
1 fif s PP sk SRR ED B

— E[I l o
147  |Community Relations Manager |Develops and maintains good relations with the
community.
ﬁ&%ﬁﬁ% ﬁ%?%ﬁ%@%%o
148  |Market Research Manager Leads a team of researchers to plan, conduct and]

il

analyse market researches.

PR VTR [ B
%3?%

(B> 55T
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Code No.

Job Title 37

Job Description = {5

MANAGERIAL LEVEL it A R

149  |Publication Manager Plans and prepares publications. Assists in the
preparation and distribution of reports and other
publications.

R SRR 5 b 53 LA AU P

150  |Internal Communications Establishes and manages internal channels to ensure

Manager

effective communications within a company/,
organization. Arranges communication activities for
news announcements to internal staff.

?*ME‘T«%“/&&F[ ffﬁ”?ﬁﬂéﬁﬁ FERR
Pl TR PR S

SUPERVISORY LEVEL = (=&

ke

241  |Assistant Manager / Implements PR plans. Assists manager to liaise withj
Executive for Corporate the mass media. Handles enquiries, monitors news
Communications / and prepares press releases.

Public Relations /

Public Affairs

- EF S T HER S E2 TN I}Jn o 2 et e R
SHEAVEIERE = 1 e PR b -

242  |Assistant Manager / Executive |Implements advertising or marketing communications
for Advertising / Marketing programmes and campaigns as directed by the
Communications Manager.

B/ TIPBRFEVERZE, [ RERIGT S5 R R
= [_ B o
243  |Assistant Manager / Implements marketing and/or product development

Executive for Marketing /
Product Development /
Brand Management

118, % B3R/
ey

activities as directed by the Manager.

FEIRERT o ] % i R -
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Code No.

o itle %648
T,,F}%_ Job Title 378

Job Description = {5

SUPERVISORY LEVEL = {=7%

244  |Assistant Manager
for Publication

SRR

Assists the manager in preparing and distributing
reports and other publications.

ot SR RIS 5] ALy AIEL P

245  |Chief Editor / Editor

Prepares, screens and approves all press releases,
speeches and documents to ensure the delivery of
consistent corporate messages.

faﬁib?ﬁﬁaﬁ?q%ﬁﬁﬁ A PR R
~

246 TV Producer

e

Negotiates and liaises with production houses to
produce TV commercials.

I R I VT

EXECUTIONAL LEVEL #hi~ * f1qk

341 |Officer / Assistant for
Corporate Communications /
Public Relations / Public
Affairs

= S EVE i
SHA (T

Performs clerical and administrative duties for the
department. Carries out supportive role in all PR
activities.

SRR T B iR c g

342 |Officer / Assistant for
Advertising / Marketing
Communications

B TR 2

Performs clerical and administrative duties for the
department.  Carries out supportive role in all
advertising activities

DRI 7 (=5 S 32p I

343  |Officer / Assistant for
Marketing / Product
Development /

Brand Management

e e
ﬁ@%%~r g

Performs clerical and administrative duties for the
department.  Carries out supportive role in all
marketing and product development activities.

BEEII 17 (5 LR e ing -
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Code No.

il Job Title %75 Job Description = {5
H\JIEI-EEFE
EXECUTIONAL LEVEL #u= * F 515

344  |Officer / Assistant for Assists in developing and maintaining relationship|
Community Relations with the community.
#EMV =2 Jwﬁ%§¢ﬁ#EWho
345  |Officer / Assistant for Assists in planning and conducting researches.
Market Research Collects information and data.
IR = = e BAZHIGRI S T T (5 P SVR] W -
346  |Writer / Translator Prepares press release and scripts.  Translates
documents into different languages.
iV 5 TR A BRI -
347  |Officer / Assistant for Assists in planning and preparing publications.
Publication
A B2l S -
348  |Graphic Designer Prepares graphic designs for publications and]
promotional activities.
PR MR R R -
349  |Photographer Takes photos for PR activities and publications.
Writes captions.
BV PO - 2SR (T 2 4 R
350 |Online Editor Writes headings and marks types. Selects, checks,
revises and arranges material for online publication;
and/or involves in the layout and design of web page.
digats HRARE > EETR EE BT B
B Feﬁiﬂi*ﬁ? (F > g F&%,ﬁh;{ﬁﬁlp%ﬁ
YRR
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Code No.

o Job Title ¥ Job Description ~ [E=5iH
H\JF-EEFE

SUPPORTING / TECHNICAL LEVEL ] By g1 Fiabke

441  |Researcher Collects information according to Market Research|
Manager’s requirements.

TR U E (AT J%Fﬂ‘ﬂ} SERIPURIS o SRR TLE
442  |Webpage Designer Produces and updates the Web page.
gﬁ[ﬁfjﬂg‘gf‘egj & fﬁi??[lﬁl%ﬁfjfj o
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Appendix 4

I 4
Table 4.1  MC Manpower, Vacancy and Forecast Growth by Job Title
(Newspapers)
* 4.1 TR N~ R e N TR
(HBEE)
Employers’ Forecast
Job No. of No. of Forecast No. of MC Posts
i by Feb 2011
Code Job Title* _EmeLoggi% _V'zic%ngbelso Magpogggrzcg)rlolwth y Bl
e W in Fe in Fe )’/' eb 2 ENR
Syl - 2010 & 2 k| | 2010 & 2 F| A= 2011 ¥ 2 K|
A FOMREIGET | Uk G| 20001 2F] | B0
I RE TE Eslngria
MANAGERIAL LEVEL
A RE
101 |Editor-in-Chief / The Editor 38 - - 38
“F/I;Jt’
102 |Deputy Editor / 97 - 1 98
Deputy Editor-in-Chief
103  |News Director 18 - - 18
Sub-Total /-5 153 - 1 154
SUPERVISORY LEVEL
201 Managing Editor 113 - 1 114
A =
202 |News / Assignment Editor 245 1 2 248
IRF R
203 |International News Editor 37 - - 37
B =
204 |China/ National News Editor 33 - - 33
FHEsE Y] = (=
205 |Assignment Editor (Photography) 29 - - 29
Bi= =
206 |Editorial / Leader Writer 56 - - 56
o
Sub-Total /5 513 1 3 517
EDITORIAL/PRODUCTION LEVEL
SR BIrE " fiR
301 |[Senior Layout Editor / 532 3 8 543
Layout Editor
e (i) A5 e
’T’?plﬂgﬁ
302 |[Sub-editor / Copy Editor 347 - 1 348
e
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Employers’ Forecast
Job No. of No. of Forecast No. of MC Posts
0 . Employees | Vacancies |Manpower Growth | by Feb 2011
Code Job Title* in Feb 2010 | in Feb 2010 by Feb 2011 FENH
P W in Fe in Fe )L eb 2 ER
&’HJ’ . 2010 # 2 *] | 2010 =+ 2 *] (= S 2011 =+ 2 ¥
i POTBEINE | P! | 200108 25| oL g
o~ R Eslngria
EDITORIAL /PRODUCTION LEVEL (Continued)
TR (R GR)
303 |[Senior Reporter / Reporter 1451 14 8 1473
TR @) FHFE
304 |Senior Press Photographer / Press 295 - 3 298
Photographer
TR () B
B
305 |Senior Translator / Translator 104 - - 104
K () PR PR
306 |Online Editor 39 1 - 40
i
307 |Senior Designer 103 1 - 104
K () X
308 |Graphic Artist 30 1 - 31
il
Sub-Total /-5 2901 20 20 2941
SUPPORTING / TECHNICAL LEVEL
L el
401 |Designer 273 - - 273
%‘\ﬁf—?ﬁgﬁ
402 |Typesetter 95 - - 95
!
403 |Layout Artist 329 1 7 337
PHYES
404 |Proof-Reader 132 - - 132
FESH |
405 |Darkroom Person 6 - - 6
BT (e f
406 |Librarian 64 1 1 66
G E
407 |Researcher 38 - - 38
PR L £
408 |Webpage Designer 38 1 - 39
,%“{ﬁ?' =g
409 |Webmaster 6 - - 6
A=
Sub-Total 77 981 3 8 992
GRAND TOTAL @ 4 548 24 32 4 604

*

Including jobs with different titles but with similar functions.

A L (R -
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Table 4.2

(Magazines)

MC Manpower, Vacancy and Forecast Growth by Job Title

%42 CHUHE S R R R ¢ R
(FEEH )
Employers’ Forecast
Job No. of No. of Forecast No. of MC Posts
Code Job Title* Employees | Vacancies |Manpower Growth| by Feb 2011
o ° ;ﬁe in Feb 2010 | inFeb2010 | by Feb 2011 SR
0 B 2010 % 2 £[ | 2010 ¥ 2 £ | = S 2011 & 2 F|
”‘FM? AUPREIRCE! | podidiet! 2011 = 2 F| PO 5L R
Elfj R 7R page el
MANAGERIAL LEVEL
A R R
101 |Editor-in-Chief / The Editor 105 - - 105
i
102 |Deputy Editor / 49 - - 49
Deputy Editor-in-Chief
Sub-Total /-5 154 - - 154
SUPERVISORY LEVEL
IR
201 |Managing Editor 216 - - 216
,?Fri}ﬁ%ié =
202 |News / Assignment Editor 50 - - 50
AR ARH 1
205 |Assignment Editor (Photography) 43 - - 43
Bi=
206 |Editorial / Leader Writer 34 - - 34
B4
Sub-Total 75 343 - - 343
EDITORIAL/PRODUCTION LEVEL
i e e
301 |[Senior Layout Editor / 461 16 - 477
Layout Editor
O (i) T
S [
302 |[Sub-editor / Copy Editor 268 7 -5 270
ki
303 |[Senior Reporter / Reporter 608 6 - 614
) FH Y
304 |[Senior Press Photographer / 389 - - 389
Press Photographer
T () BB
305 |[Senior Translator / Translator 41 - - 41
K () BRL PR
306 |Online Editor 31 - - 31
307 |[Senior Designer 117 2 - 119

S () SRR
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Employers’ Forecast
Job No. of No. of Forecast No. of MC Posts
Cc? de Job Title* Employees Vacancies |Manpower Growth| by Feb 2011
o Ot in Feb 2010 | inFeb2010 | by Feb 2011 S
e ® 2010 % 2 F[ | 2010 & 2 £ | (= S 2011 # 2 £|
A FOMREIEEE! | P @get! | 20115 25 | AOHNgE
AR AR TE BT
EDITORIAL / PRODUCTION LEVEL (Continued)
FHR B i ()
308 |Graphic Artist 110 - - 110
TR
364 [Copy Writer 13 - - 13
B
Sub-Total /-5 2038 31 -5 2 064
SUPPORTING / TECHNICAL LEVEL
i) e Ll A
401 |Designer 299 8 - 307
S [
402 |Typesetter 26 - - 26
i
403 |[Layout Artist 72 - - 72
PR ES
404 |Proof-Reader 69 - - 69
FESH |
406 |Librarian 3 - - 3
B CES
407 |Researcher 16 - - 16
TR L E
408 [Webpage Designer 53 - - 53
fﬂrﬁ?' =g
409 [Webmaster 12 2 - 14
A=
465 |Promoter 20 - - 20
e
Sub-Total /- 570 10 - 580
GRAND TOTAL 7§t 3105 41 -5 3141

* Including jobs with different titles but with similar functions.

AR FLIE T (O -
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Table 4.3

MC Manpower, Vacancy and Forecast Growth by Job Title

(News Department in Radio and Television Stations)

*.4.3 5 R ?“iid ~ FEEE TR N IR
(Firy .k?&‘pﬁlﬁﬂfa%ﬂﬁm
Employers’ Forecast
Job No. of No. of Forecast No. of MC Posts
0 . Employees | Vacancies | Manpower Growth | by Feb 2011
Code Job Title* e
P 7 in Feb 2010 | in Feb 2010 by Feb 2011 TR
;;',:’{ e 2010 # 2 %[ 2010 + 2 k| m SEH] 2011 # 2 k|
i POPREIEE | o 2011 2L |
o~ TR gtidved
MANAGERIAL LEVEL
AR
111 |Vice President / Senior Vice 19 - - 19
President / Executive Director
IR /IR B 1)
112 |Controller / Deputy Controller / 14 - - 14
Assistant Controller /
News Manager
A R 2D
Sub-Total /5 33 - - 33
SUPERVISORY LEVEL
211 Executive News Editor 37 - - 37
AR TR
212 |Deputy / Assistant News / 180 1 - 181
Assignment/ Planning Editor
Fi iv‘@f/ NE A= =
213 |Managing Editor 29 - - 29
?Fr'}ﬁffi} =
214 |Deputy Managing / 18 - - 18
Assistant Managing Editor
fi = E
215 |Executive Producer 66 - - 66
RS BE =
Sub-Total /5 330 1 - 331
EDITORIAL /PRODUCTION LEVEL
ARG IR
311 [Senior Sub-editor / Sub-editor 123 6 - 129
ﬁ,'ﬁ&ﬁfﬁﬁi /. ﬁfiéiﬁ
312 |[News Reader / Announcer 58 - - 58
PRI
313 [News Translator 9 - - 9
PR
314 |Senior Reporter / Reporter 369 16 - 385
i A
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Employers’ Forecast
Job No. of No. of Forecast No. of MC Posts
0 . Employees | Vacancies | Manpower Growth | by Feb 2011
Code Job Title*> in Feb 2010 | in Feb 2010 | by Feb 2011 S
Y W in Fe in Fe ),/' eb 2 ENH
"FHJ' - 2010 F 2 ] |2010 = 2 %] (A= FEH] 2011 = 2 %]
i PORREIE | ok a | 2011 2] | s
9% JurR Bt Gt
EDITORIAL/PRODUCTION LEVEL (Continued)
SRR /BIE S I GR)
315 |Cameraman 196 1 - 197
YA
316 |Senior Producer / Producer 214 - - 214
317 |Online Editor 22 - - 22
362 |Visualiser 2 - - 2
EFE R
Sub-Total 77 993 23 - 1016
SUPPORTING / TECHNICAL LEVEL
W2l T i
401 |Designer 7 - - 7
St [
402 |Typesetter 3 - - 3
i
403 |Layout Artist 10 - - 10
PR ES
408 |Webpage Designer 17 - - 17
SHE G
409 |Webmaster 2 - - 2
411 |Production Assistant / Technician 345 12 - 357
e
Sub-Total /5 384 12 - 396
GRAND TOTAL @t 1740 36 - 1776

* Including jobs with different titles but with similar functions.

AR FLIE T (A -
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Table 4.4  MC Manpower, Vacancy and Forecast Growth by Job Title
(News Agencies)
* 44 TS N~ FEEE e N R
CEYlRj- )
Employers’ Forecast
Job No. of No. of Forecast No. of MC Posts
. Employees | Vacancies |Manpower Growth| by Feb 2011
ggd: Job Title® in Feb 2010 | in Feb 2010 | by Feb 2011 S
g B 2010 # 2 F| (2010 & 2 F| | = S 2011 # 2 7|
A FOMREIRRE ! | posEgrt! | 20115 2 5] | A LR
fio TR e tded
MANAGERIAL LEVEL
ESe Iy
101 |Editor-in-Chief / The Editor 6 - - 6
102 |Deputy Editor / 4 - - 4
Deputy Editor-in-Chief
103 |News Director 1 - - 1
Sub-Total /-5 11 - - 11
SUPERVISORY LEVEL
Frie
201 |Managing Editor 7 - - 7
EFFT}EEE =
202 |News / Assignment Editor 27 - - 27
AR PR
205 |Assignment Editor (Photography) 3 - - 3
B =
Sub-Total 7/ 37 - - 37
EDITORIAL/PRODUCTION LEVEL
TR 15
301 |Senior Layout Editor / 12 - - 12
Layout Editor
S () AT
302 |Sub-editor / Copy Editor 12 - - 12
<A
303 |Senior Reporter / Reporter 67 - - 67
T () FH
304 |Senior Press Photographer / 15 1 - 16
Press Photographer
K () B
305 |Senior Translator / Translator 11 - - 11
T () BREPRE
307 |Senior Designer 1 - - 1
AN (ﬁ,’ﬁe@) %\r’*,:w’%’“?r A
Sub-Total /-5 118 1 - 119

215




Employers’ Forecast
Job No. of No. of Forecast No. of MC Posts
. Employees | Vacancies |Manpower Growth| by Feb 2011
e Job Title* in Feb 2010 | in Feb 2010 | by Feb 2011 S
g A 2010 5 2 F[ | 2010 & 2 F| | (= ] 2011 = 2 |
T FOPREIGRE! | U@ | 2001 % 2F] | U BE
o~ iR B e |
SUPPORTING / TECHNICAL LEVEL
Wt et fi
401 |Designer 1 - - 1
PR
404 |Proof-Reader 2 - - 2
FESHES
406 |Librarian 1 - - 1
TR f
408 |Webpage Designer 2 - - 2
AFF IR
409 |Webmaster 2 - - 2
Sub-Total 75 8 - - 8
GRAND TOTAL 7§t 174 1 - 175

Including jobs with different titles but with similar functions.

T RN TIERE I T
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Table 4.5

(Digital / New Media)

MC Manpower, Vacancy and Forecast Growth by Job Title

#.45 HERR S J'l???ﬁd ~ FEEE TR N IR
§ofls/FHRED
Employers’ Forecast
Job No. of No. of Forecast No. of MC Posts
Cod b Title* Employees | Vacancies | Manpower Growth | by Feb 2011
3.3;.,2 Jo T;ée in Feb 2010 | in Feb 2010 | by Feb 2011 S
e e 2010 i 2 £[ | 2010 % 2 £[ | (@ S 2011 i 2 £
i PUIBHIEBRE! | podkEaet | 20015 20) | kKR
CEREENNN I L3
MANAGERIAL LEVEL
e
101 |Editor-in-Chief / The Editor 2 - - 2
102 |Deputy Editor / 1 - - 1
Deputy Editor-in-Chief
103 |News Director 1 - - 1
Sub-Total /-5 4 - ; 4
SUPERVISORY LEVEL
s
201 |Managing Editor 16 - - 16
?’F’Fﬁi} =
202 |News / Assignment Editor 5 - 1 6
ARG R [
204 |China/ National News Editor 3 - - 3
FHEEY] = =
206 |Editorial / Leader Writer 1 - - 1
o
215 |Executive Producer 4 - - 4
o B
Sub-Total 7/ 29 - 1 30
EDITORIAL/ PRODUCTION LEVEL
L A
301 |[Senior Layout Editor / 6 - - 6
Layout Editor
T () AT R
302 |Sub-editor / Copy Editor 4 - - 4
ik
303 |[Senior Reporter / Reporter 29 1 1 31
(@) AHFH
304 |[Senior Press Photographer / 4 - - 4

Press Photographer
T () YR B
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Employers’ Forecast
Job No. of No. of Forecast No. of MC Posts
Cod b Title* Employees | Vacancies | Manpower Growth | by Feb 2011
3.3;.,2 Jo T;ée in Feb 2010 | in Feb2010 | by Feb 2011 S
) % 2010 & 2 5| |2010 & 2 £| | = 2011 & 2 |
A FOPREYEPE! | ot | 2011 2 % o 5 {4
o~ JutrR Tt ed
EDITORIAL / PRODUCTION LEVEL (Continued)
SRS IR GR)
305 |[Senior Translator / Translator 1 - - 1
K () PR PR
306 |Online Editor 71 2 - 73
307 |Senior Designer 9 1 - 10
PHE () R
308 |Graphic Artist 9 2 4 15
TR
316 |[Senior Producer / Producer 14 - - 14
L
Sub-Total /-5 147 6 5 158
SUPPORTING / TECHNICAL LEVEL
LBV e T A
401 |Designer 10 - - 10
%‘\ﬁf—?ﬁﬁﬁ
407 |[Researcher 5 2 - 7
TR L E
408 [Webpage Designer 74 2 2 78
,%{ﬁ?' =g
409 [Webmaster 69 1 - 70
A=
Sub-Total /-5 158 5 2 165
GRAND TOTAL @5t 338 11 8 357

* Including jobs with different titles but with similar functions.

SRR T LR (AL
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Table 4.6  MC Manpower, Vacancy and Forecast Growth by Job Title
(Public Relations Services Suppliers)
%46 5 R J@a < ARG X R
B Fﬁl RS Féﬁ?
Employers’ Forecast
Job No. of No. of Forecast No. of MC Posts
. Employees | Vacancies |Manpower Growth| by Feb 2011
%Jdﬁ op Tie” in Feb 2010 | in Feb 2010 | by Feb 2011 SR
] B 2010 i 2 £[|2010 # 2 F[| (= V] 2011 & 2 F|
i FOMREIECE! ot | 20115 2 5] | ol BLgR
RN ERES El0g e
MANAGERIAL LEVEL
e
131 Managing Director / General Manager 144 2 - 146
EHREEE AR
132 | Director of Client Services / 169 2 - 171
Account Director
&
Sub-Total 7 313 4 - 317
SUPERVISORY LEVEL
s
231 | Account Manager / Senior PR 425 10 5 440
Consultant/ PR Consultant
Hr lq[?jij'lfrﬁ‘l/ﬁ e _\FTJ@F
‘an%ElF}
232 | Chief Editor / Editor 37 - - 37
233 | Art Director 24 - - 24
=¥ ‘T'IE'IE;
269 Research Manager / Strategic Planner 2 - - 2
Tl A PR I
271 Marketlng / Marketing Services / 2 - - 2
Program Manager
18 115 R E e
Sub-Total /-5 490 10 5 505
EXECUTIONAL LEVEL
i b EE
331 | Account Executive / PR Specialist / 627 27 -1 653
PR Officer / Press Officer
&k l%w;@ |f/3‘~iL%%fa":§ =/
BT =
332 | Multimedia / IT Manager 34 - - 34
G YRR
333 | Account Co-ordinator 225 7 - 232
A t’l?’ffﬁ%%é’bi’
334 | Translator 19 - - 19
FEE
335 | Visualiser 62 - - 62
KIS
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Employers’ Forecast
Job No. of No. of Forecast No. of MC Posts
nge Job Title* Employees | Vacancies |Manpower Growth| by Ifeb 2011
TS 0 ;Le in Feb 2010 | in Feb 2010 by Feb 2011 SEH]
el 8 2010 # 2 F]|2010 = 2 F]| (B | 20115 2 ¢]
T FOMREYRRE | potgert | 20115 2] | puBLDER
USRI | Bt
EXECUTIONAL LEVEL (Continued)
#]i5 R (GBI
336 | Graphic Artist 82 2 - 84
CH e
337 | Copy Writer 39 4 - 43
e
338 | Research Assistant 36 - - 36
[
Sub-Total 75 1124 40 -1 1163
EXECUTIONAL LEVEL
i b ELE
461 | Designer 5 - - 5
%r‘}.@% &
465 | Promoter 20 - - 20
8
Sub-Total 75 25 - - 25
GRAND TOTAL 5t 1952 54 4 2010

*

Including jobs with different titles but with similar functions.

R 1 [ (0T -
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Table 4.7 MC Manpower, Vacancy and Forecast Growth by Job Title
(Advertising Sales / PR / Marketing Department in Media Organizations)

%47 B YR TG A R
CRBSRP IR/ = HRH/ T

Employers’ Forecast
Job No. of No. of Forecast No. of MC Posts
. Employees | Vacancies |Manpower Growth | by Feb 2011
Code Job Title* in Feb 2010 | in Feb 2010 | by Feb 2011 S
o £l In e = TS )
o 2010 &+ 2 £[|2010 = 2 k] (= S 2011 = 2 f|
AR FOMREIGRE ! | poggrt | 20018 2F) | AONBIE
fio ~ Jr s e
MANAGERIAL LEVEL
AR
181 |Publisher / Managing Director / President 119 - - 119
(i | e A C
182 |General Manager / Associate Publisher / 80 - - 80
Deputy Managing Director / Vice President /
Chief Operations Officer
FGER RS RGeS
183 |Advertising / Advertising Sales / 153 - - 153

Account Director

BE S WEGE T

184 |Circulation / Circulation Sales / 27 - - 27
Circulation Marketing Director

574

185 |Marketing / Marketing Services / 60 - - 60
Program Director

1175, 1 O

186 |Business Development Director 34 1 - 35
S A
187 |Research Director 4 - - 4
P e
188 |Public Relations Director 11 - - 11
2 U ol
189 |Art Director 143 - 1 144
Sub-Total 73 631 1 1 633
SUPERVISORY LEVEL
T
281 |Advertising / Advertising Sales / 540 3 4 547

Account Manager

BB KR

282 |Circulation / Circulation Sales / 115 - 1 116
Circulation Marketing Manager
I e
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Employers’ Forecast
Job No. of No. of Forecast No. of MC Posts
Code Job Title* Employees | Vacancies |Manpower Growth | by Feb 2011
o Oﬁ;ﬁe in Feb 2010 | in Feb 2010 | by Feb 2011 ]
e 2010 # 2 £[|2010 F 2 £] fd= FEH] 2011 # 2 %]
"‘f"ﬁf TUPRETRVE ! | AU e ! 2011 = 2 F| 1A 5
I CE I F
AR RR 75 Elugoiad
SUPERVISORY LEVEL (Continued)
P GR)
283 |Marketing / Marketing Services / 196 - 1 197
Program Manager
Ik gl
284 |Research Manager 9 - - 9
285 |Traffic / Advertising Administration Manager 40 - - 40
act g TR
286 |Public Relations Manager 42 - - 42
2 iR
287 |Sales Training / Sales Support Manager 7 - - 7
o B 2o B vl
Sub-Total 75 949 3 6 958
EXECUTIONAL LEVEL
]S - EIRE
381 |Advertising Sales Assistant / 764 41 3 808
Executive / Account Executive
e B2 N
382 |Marketing Assistant / Executive 319 6 - 325
e/ = i
383 |Research Assistant / Executive 75 7 - 82
T 2= [
384 |Traffic Co-ordinator / Advertising 270 4 1 275
Administration Assistant
E?IE;'E%EII/?JLF‘[ f?fﬁ?jjfﬁl
385 |Public Relations Assistant / Executive 73 2 - 75
SRR
Sub-Total 75 1501 60 4 1565
GRAND TOTAL &5t 3081 64 11 3156

* Including jobs with different titles but with similar functions.

EE e R NI ERE R et
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Table 4.8

MC Manpower, Vacancy and Forecast Growth by Job Title

(Advertising Companies Agencies & Other Advertising Services)

#.48 R I FEEE Y N R
OB )
Employers’ Forecast
Job No. of No. of Forecast No. of MC Posts
Code Job Title* _Employees _Vacanc|es Manpower Growth| by If(ib 2011
s 5 in Feb 2010 | in Feb 2010 by}lietngll T
o 2010 ¥ 2 £[|2010 ¥ 2 k| M= EH] 2011 F 2 *]
i POMREYSCE! | et | 201158 25) | R R
fio - bR BT
MANAGERIAL LEVEL
A 2Bl A
101 |Editor-in-Chief / The Editor 2 - - 2
102 Deputy Editor / Deputy Editor-in-Chief 2 - - 2
AR
161 Managlng Director / General Manager 314 - - 314
162 |Director of Client Services / 102 - - 102
Account Servicing
& U
163 |Group Account Director / 234 1 -1 234
Account Director
&
164 |Director of Strategic Planning 45 - 13 58
R
165 |Executive Creative Director 82 1 - 83
7 Gl SR
166 |Creative Director 184 - -2 182
Al (el
167 |Creative Group Head 33 - - 33
A== =
168 |Head of TV Production 8 - - 8
P F L £
169 |Media F5Ianning Director 33 1 - 34
J AT R
170 |Media Buying Director 12 - - 12
1 PR AR
171 |Media Group Head / Group Director / 30 1 - 31
Associate Director
BT A R
185 |Marketing / Marketing Services / 2 - - 2
Program Director
iRk el
186 |Business Development Director 3 - - 3
E $A T\
Sub-Total 75 1 086 4 10 1100
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Employers’ Forecast
Job No. of No. o_f Forecast No. of MC Posts
Code Job Title* _Employees Vacancies Manpower Growth| by lf(ib 2011
e Ehom in Feb 2010 | in Feb 2010 bé’ff{?_"ll S
e 2010 & 2 £]|2010 = 2 %] (= S| 2011 =+ 2 *]
o FOPBEIBRE! U2 | 20115 27] | kBl lgR
RN JE k- lug el
SUPERVISORY LEVEL
et
261 |Associate Account Director / 1436 5 1 1442
Account Manager
RIS At K iR
262 |Art Director 891 4 3 898
5P
263 |Studio Manager 27 - - 27
TR ey
264 |Production Manager 157 - -2 155
265 |Traffic Manager 56 7 - 63
WA )
266 |TV Producer 36 - - 36
B A
267 |Media Planning Manager 64 - -2 62
511 PR
268 |Media Buying Manager 41 - - 41
I /T R
269 |Research Manager / Strategic Planner 32 - - 32
i s MR
270 |Senior PR Consultant / PR Consultant 4 - - 4
i WAL iR
271 Marketlng / Marketlng Services / 49 - -2 47
Program Manager
i3 T s E
282 |Circulation / Circulation Sales / 2 - - 2
Circulation Marketing Manager
7/ o A
Sub-Total 75 2795 16 -2 2809
EXECUTIONAL LEVEL
s - ERE
303 |[Senior Reporter / Reporter 9 - - 9
PR ()
361 |Account Executive 2741 45 27 2813
O
362 |Visualiser 352 24 - 376
bl lied
363 |Graphic Artist 3222 42 -1 3263
AL
364 |Copy Writer 305 2 - 307
B
365 Media Planner / Executive 276 2 - 278

A PRIE B 2
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Employers’ Forecast
Job No. of No. o_f Forecast No. of MC Posts
. Employees | Vacancies |Manpower Growth| by Feb 2011
Code Job Title* : ; g
e Ehom in Feb 2010 | in Feb 2010 by,FfEEOll S
e 2010 + 2 *]|2010 = 2 *] (= FEH] 2011 =+ 2 *]
i AOPRENGE ! ol | 20015 2 5] | AUk gE
RN JE k- lug el
EXECUTIONAL LEVEL (Continued)
a5 M GRD
366 |Media Buyer 121 2 - 123
B /R
367 |Traffic Co-ordinator 144 3 - 147
il
368 |Production Assistant 297 11 - 308
=g
369 |Research Assistant 81 1 - 82
Il 2
370 |Photographer 129 - - 129
RE L
371 |Online Editor 123 19 2 144
382 |Marketing Assistant / Executive 35 25 - 60
e 2
Sub-Total /5 7835 176 28 8 039
SUPPORTING / TECHNICAL LEVEL
W2l T i
402 |Typesetter 4 2 - 6
i g
404 |Proof-Reader 1 - - 1
FEBHE
461 |Designer 855 7 7 869
S ISEH
462 |Web 'Designer 197 4 3 204
Eﬁ[ﬁ?@!l@ﬁ i
463 |Webmaster 131 2 - 133
A=
464 |Technician 93 - - 93
et
465 |Promoter 28 - - 28
HE £
Sub-Total 75 1309 15 10 1334
GRAND TOTAL @5t 13 025 211 46 13282

*

Including jobs with different titles but with similar functions.

A IR E D PRIV -
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Table 4.9 MC Manpower, Vacancy and Forecast Growth by Job Title
(Corporate Communications / PR / Advertising /

Marketing Department in Companies / Institutions)

#49 BHERR RN R N RS
(2 FIFHIP X B3 2 /TR
Employers’ Forecast
Job No. of No. of Forecast No. of MC Posts
Code Job Title* Employees | Vacancies | Manpower Growth | by Feb 2011
o ° %e in Feb 2010 | in Feb 2010 | by Feb 2011 S
B e 2010 & 2 £[[2010 5 2 F|| = R 2011 & 2 F|
T POMBEIGRT! (et | 20005 2 5] | 0B R
i~ kg Estidiedl
MANAGERIAL LEVEL
A A
141 |General Manager / Director / 153 10 - 163
Head of Corporate Communications /
Public Relations / Public Affairs
LT
2 HE RS E2
142 |General Manager / Director / 41 - - 41
Head of Advertising /
Marketing Communications
B /TIPSR
143 |General Manager / Director / 68 - - 68
Head of Marketing / Product
Development / Brand Management
m%/@@%ﬁ/@@%%
ARG
144 |Corporate Communications / Public 211 10 - 221
Relations / Public Affairs Manager
P SRR S A
145 |Advertising / Marketing Communications 89 - - 89
Manager
Hi B
146 |Marketing / Product / Brand Manager 178 - - 178
[PB i il R
147 |Community Relations Manager 15 - - 15
ok Tl ] (AR
148 |Market Research Manager 17 - - 17
[ 2
149 |Publication Manager 10 - - 10
LSRR
150 |Internal Communications Manager 5 - - 5
[ [ A
Sub-Total /5 787 20 - 807
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Employers’ Forecast
Job No. of No. o_f Forecast No. of MC Posts
Code Job Title* _Employees _Vacanc|es Manpower Growth | by E(ib 2011
e g in Feb 2010 | in Feb 2010 b),//Fbe 2011 SEH]
o 2010 = 2 5]|2010 = 2 *| (= S 2011 =+ 2 k]|
A FOMBEISCE PO 20000 25| foCRHOER
i~ Jutg glidved
SUPERVISORY LEVEL
3 g
241 |Assistant Manager / Executive 409 6 - 415
for Corporate Communications /
Public Relations / Public Affairs
FHEF Fj% [,/ 2 Hguss
SRR
242 |Assistant Manager / Executive 254 7 - 261
for Advertising / Marketing
Communications
BE BRI 2
243 |Assistant Manager / Executive 223 - - 223
for Marketing / Product Development /
Brand Management
1yt L e
njii'ﬂ\f%/ﬁ
244 |Assistant Manager for Publication 35 - - 35
S YRR
245 |Chief Editor / Editor 62 - - 62
muﬂﬁi e W}ﬁ*
246 |TV Producer 30 - - 30
(i
262 |Art Director 6 - - 6
S
263 |Studio Manager 6 - - 6
T e
Sub-Total 75 1025 13 - 1038
EXECUTIONAL LEVEL
i~ ERE
341 |Officer / Assistant for Corporate 785 27 - 812
Communications / Public Relations /
Public Affairs
wi T HHE 5
==
342 |Officer / Assistant for Advertising / 512 - - 512
Marketing Communications
P TR
343 |Officer / Assistant for Marketing / 590 22 - 612
Product Development /
Brand Management
148, % IS fepsem = (=
”7 IZE!
344 |Officer / Assistant for Community 42 - - 42

Relations

R

227




Employers’ Forecast
Job No. of No. of Forecast No. of MC Posts
Code Job Title* Employees | Vacancies | Manpower Growth | by EEb 2011
o O in Feb 2010 | in Feb 2010 | by Feb 2011 ERH]
;;n” e 2010 =+ 2 £]|2010 &+ 2 | (= S 2011 =+ 2 k]|
A UPREIEPE ! o Egrt | 200 & 2 %] A B R
fio b TR BT
EXECUTIONAL LEVEL (Continued)
#]iw R GBI
345 |Officer / Assistant for Market Research 75 - - 75
A £
346 |Writer / Translator 86 - - 86
Ry WEE
347 |Officer / Assistant for Publication 60 - - 60
Ay (= /2
348 |Graphic Designer 219 - - 219
)
349 |Photographer 58 - - 58
B
Sub-Total 75 2 427 49 - 2 476
SUPPORTING / TECHNICAL LEVEL
EE']‘;’?J/ et gL
442 |Webpage Designer 41 - - 41
SHE B
Sub-Total 7/-5* 41 - - 41
GRAND TOTAL &t 4 280 82 - 4 362

* Including jobs with different titles but with similar functions.

SR PRI (ERITIAVELE -
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Appendix 5

i 5
Number of MC Employees Leaving in the Past 12 Months
by Branch by Job Level
S 12 1] 5 M09 RV * B
(PR R SR R1]57 )
Editorial /
JO[? L%vel Production / Supporting /
e Managerial | Supervisory | Executional Technical Total
Flﬂtg iﬁl_" ~ E;[IF[\‘E‘ F;,[/'RE‘

i (%)* (%)* (%)* (%)* (%)*
Newspapers 69 125 633 125 952
WAty (17.9) (14.2) (18.6) (12.7) (16.8)
Magazines Including 4 15 335 47 401
FESEH Advertising (1.0) (2.2) (12.4) (8.1) (9.2)
News Department S&':fkggsg/ 3 20 205 163 301
in Radio / De (2.6) (4.2) (16.2) (41.2) (17.4)

. partment
TV Stations in Medi
S B in Media
F“‘FF | T Organizations
%ﬁﬂﬁﬁ Wi ﬁ,{ﬁ%){%
News Agencies |11/ =*H 1 - 13 2 16
G IPHCATA R TPRRE (46) ) (8.3) (25.0) (6.7)
Digital / New Media - 3 61 6 70
g VS Q] (2.6) (19.4) @3.7) (10.9)
Public Relations Services Suppliers 28 72 172 - 272
2R (8.8) (14.9) (14.8) ) (13.6)
Advertising Companies, Agencies 101 133 892 229 1355
antiOthgr édvertising Services (9.3) 4.7) (11.1) (17.3) (10.2)
A
Corporate Communications / 75 156 217 15 463
PR / Advertising / Marketing (9.3) (15.0) (8.8) (36.6) (10.6)
Department in Companies /
Institutions
R R
R il
o= 281 524 2528 587 3920
Total 5t (8.8) (8.0) (13.0) (16.7) (12.0)

* As a percentage of total number of MC posts by sector by branch by job level.

I K T S50 AU 157 5 -

Note:

Figures may not add up to their totals due to rounding.

R PINERT R PR 2
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Appendix 6

i 6
Table 6.1  Preferred Educational Level of MC Employees in Newspapers by Job Title
#6.1 WATHAGRG B R PR I T R
Associate Diploma /
Degree / Higher
Master Higher Certificate /
Job . Degree or Bachelor Diploma or | Certificate i i Below .
CoEie Job.TltIe* Above Degree Equivalent |or Equivalent Matrl(}:pﬁlvgtlon Secondary 5 Secondary 5 UnsEecmed
sy k5] R il Fijze v AR fl= AR EE|
SEE g A - gy =y -
Ak I IR 35 /ﬁ.{ﬁ& g
i | A
Ifil=5F Fil=5
MANAGERIAL LEVEL
EaE IR
101 |Editor-in-Chief / The Editor 1 35 - 1 - - - 1
i
102 [Deputy Editor / 4 86 - 3 - - - 4
Deputy Editor-in-Chief
103 |News Director - 18 - - - - - -
Sub-Total -5 5 139 - 4 - - - b)
SUPERVISORY LEVEL
Eda
201 |Managing Editor - 104 1 3 1 1 - 3
AR
202 |News / Assignment Editor - 241 - 2 - - - 2
R R [
203 |International News Editor - 36 - 1 - - - -
BEEFH S
204 |China/ National News Editor - 33 - - - - - -
FlBEY = (=
205 |Assignment Editor - 26 1 1 - - - 1
(Photography)
B =
206 |Editorial / Leader Writer - 56 - - - - - -
e
Sub-Total 5 - 496 2 7 1 1 - 6
EDITORIAL /PRODUCTION LEVEL
SR ErE
301 |Senior Layout Editor / - 377 60 37 - 1 - 57
Layout Editor
R (A A5F A,
A [aﬁ’}*ﬁ
302 |Sub-editor / Copy Editor - 331 1 4 - 11 - -
A
303 |Senior Reporter / Reporter - 1306 55 34 - - 56
T () FHAH
304 |Senior Press Photographer / - 163 15 61 19 32 - 5
Press Photographer
D () B
Y '?1
'ZI
305 |Senior Translator / Translator - 81 9 5 - - - 9
T () BRSPS
306 |Online Editor - 38 - - - - - 1
1{ﬁmﬂ*ﬂ
307 |Senior Designer - 60 3 33 - 6 - 1
() SRR
308 |Graphic Artist - 11 - 19 - - - -
CAEI
Sub-Total 45 - 2367 143 193 19 50 - 129
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Associate Diploma /
Degree / Higher
Job Wimod Bachelor DiHIic?r?gor Cc(e;:iifliicc?;fe/
Coff_ Job TitI\e* DZgbrc?\(jeor D;gree Eqpuivalent or Equivalent Matricg[at?on Seconriarys Secli)ilg:r/yS unsEegified
?%.‘&yj £ ’pﬁﬂ sk %ﬂ Rl Y% NESE| Fliz NER F* gEa|
A B | T me e | maes o
Vi | W
SR | AEEE
SUPPORTING / TECHNICAL LEVEL
LENS L
401 |Designer - - 159 88 7 12 - 7
ir“ﬂ‘ﬁ&“ﬁﬁ
402 |Typesetter - - - 18 - 73 - 4
R Ed
403 |Layout Artist - 1 - 266 25 25 - 12
EHS
404 |Proof-Reader - - 3 53 - 62 - 14
FEETE
405 |Darkroom Person - 3 - 3 - - - -
BT e g
406 |Librarian - 6 - 14 10 30 - 4
Bl
407 |Researcher - - - 5 15 18 - -
PR U b
408 |Webpage Designer - - 31 - - - - 7
S iEIE
409 (Webmaster - 5 1 - - - - -
A=
Sub-Total 45 - 15 194 447 57 220 - 48
GRAND TOTAL 5@t 5 3017 339 651 77 271 - 188

Note :

=

F;

Including jobs with different titles but with similar functions.
WA IRIE S (ERETpVIEL -

sF

o

Figures may not add up due to blow-up factors.
e
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Table 6.2

Preferred Educational Level of MC Employees in Magazines by Job Title

— ahe s \ o LAl k| R of
£6.2 SRR 5 R MR E oS A
Associate Dg)_lor:n al
Degree / Certli?ic?i;e /
Job Master | pachelor Higher .
) Degree or . Certificate . . Below -
Code Job Title * Above Degree Dlplpma or o Equivalent Matriculation | Secondary 5 Secondary 5 Unspecified
B IBH it ol Equivalent NETER] Flizn ~ [yk %?J%FIEJ
S g i LN il s s iz ry
A e | e (e
= s 18D
s
MANAGERIAL LEVEL
101 |Editor-in-Chief / The Editor 2 101 - - - 2 - _
102 |Deputy Editor / - 47 - - - 2 - _
Deputy Editor-in-Chief
ftgs
Sub-Total /-F* 2 148 - - - 4 - -
SUPERVISORY LEVEL
i
201 [Managing Editor 9 144 29 2 7 16 - 9
FAE [
202 |News / Assignment Editor - 23 22 - 5 - - -
ARF RS
205 |Assignment Editor - 12 31 - - - - -
(Photography)
Y= =
206 |Editorial / Leader Writer - 18 11 - - 5 - -
=5
Sub-Total 7~ 9 197 93 2 12 21 - 9
EDITORIAL/PRODUCTION LEVEL
i
301 |Senior Layout Editor / - 133 175 48 1 94 - 10
Layout Editor
DK () A5 F
302 |Sub-editor / Copy Editor - 135 63 16 1 53 - -
e
303 [Senior Reporter / Reporter - 155 269 43 20 75 - 46
T ) FHEH
304 |Senior Press Photographer / - 22 267 54 1 33 - 12
Press Photographer
O () YR H
By
305 |[Senior Translator / Translator - 14 12 - - 15 - -
K () PR PR
306 |Online Editor - 12 9 9 1 - - -
307 |Senior Designer - 5 40 23 - 49 - -
P () SRR
308 |Graphic Artist - - 23 24 10 37 - 16
TR
364 |Copy Writer - - 11 2 - - - -
AR
Sub-Total 75 - 476 869 219 34 356 - 84
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Associate D||j)_lorr]n ?/
Degree / c tl.?- et /
Job Master | . chelor Higher STicae
) Degree or . Certificate . . Below -
Code Job Title * Above Degree Dlplpma or oy Equivalent Matriculation | Secondary 5 Secondary 5 Unspecified
s B i e £ A,E&gu“’i?ﬂt VS A SR Hli= i ”2’ *
A e | pE s s o
7= e gy | P T
Py 1y §alf,y
e | SLE
[fil=s S
SUPPORTING / TECHNICAL LEVEL
LENS L
401 |Designer - 2 4 132 30 131 - -
402 |Typesetter - - - 5 12 9 - -
M)
403 |Layout Artist - - - 34 21 17 - -
EHS
404 [Proof-Reader - 15 4 15 6 29 - -
RS
406 |(Librarian - - - - 3 - - -
LA
407 |Researcher - - 2 - 10 4 - -
ORI [
408 |Webpage Designer - 19 3 22 6 3 - -
AR
409 [Webmaster - 3 2 3 2 2 - -
A=
465 |Promoter - 20 - - - - - -
#é’?ﬂ F
Sub-Total 7/Z - 59 15 211 90 195 - -
GRAND TOTAL @5t 11 880 977 432 136 576 - 93

*  Including jobs with different titles but with similar functions.
WA RIS (R

Note :
é—t .

i

Figures may not add up due to blow-up factors.

B PSRRI 7 R

o
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Table 6.3

Preferred Educational Level of MC Employees in
News Department in Radio and Television Stations by Job Title

[ e
#.6.3 By B EIA B R (R PO R
Associate Diploma /
Degree / Higher
Master Higher Certificate /
Job ) Degree or Bachelor | pinjoma or | Certificate or o Below »
Coqe Job Title * Above Degree Equivalent Equivalent Matriculation| Secondary 5 Secondary 5 UnsBeglfled
3:&&7\';7 T ’E4 B el ﬁ']é%# w HG‘ H[j, NS * kjiﬁﬁgj
s il B -Y 3 A -
A ry S %@»@/ﬁ;ﬁ& i &ﬂj Z
i 'ﬁjlﬁ
4 j 5&‘? @’F
MANAGERIAL LEVEL
111 |Vice President / Senior Vice 4 15 - - - - -
President / Executive Director
[ i = o
T Hy
112 |Controller / Deputy Controller / 4 10 - - - - -
Assistant Controller /
News Manager
A AT s
iyl
Sub-Total 77 8 25 - - - - =
SUPERVISORY LEVEL
7
211 |Executive News Editor - 37 - - - - -
1?'?7{#5/”?[ et
212 |Deputy / Assistant News / - 180 - - - - -
Assignment / Planning Editor
FRR TR i
213 Managing Editor - 29 - - - - -
“rlﬁH =
214 |Deputy Managing / Assistant - 18 - - - - -
Managing Editor
prIApEE =
215 | Executive Producer - 21 - 2 42 - -
o e
Sub-Total /-7 - 285 - 2 42 - -
EDITORIAL/PRODUCTION LEVEL
SR BIrE piR
311 |Senior Sub-editor / Sub-editor - 120 - 3 - - -
ﬁ,’ﬁ&f[ﬂﬁﬂ / fﬂgjj
312 |News Reader / Announcer - 54 - 4 - - -
FYIE E
[
313 [News Translator - 9 - - - - -
B
314 Senior Reporter / Reporter - 318 - 6 45 - -
1&{@1 / 1%
315 Cameraman - 37 10 43 106 - -
PP I
316 |Senior Producer / Producer - 69 42 4 99 - -
e B Bt
317 (Online Editor - 21 - 1 - - -
1{ﬁ1’ éf
362 |Visualiser - - 2 - - - -
S
Sub-Total 75 - 628 54 61 250 - -
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Associate Diploma /
Degree / Higher
Master Higher Certificate /
Job N Degree or Bachelor Diploma or | Certificate or i i Below .
Cogi: Jot?.Tlt!e Above D;gjee Equivalent | Equivalent Matrlctjflt!on Secon(iaryS Secondary 5 UnsEegLfled
EE:&:;{ ) iRRetis ;; ES] R % A EER| fli= NEATRS 7P
Ao e | T e e | g
v |
e | S
SUPPORTING / TECHNICAL LEVEL
2l RS L
401 |Designer - - 7 - - - - -
Sl
402 |Typesetter - - 3 - - - - -
g
403 |Layout Artist - - 10 - - - - -
EHS
408 |Webpage Designer - 10 7 - - - - -
ATFI BB
409 (Webmaster - - 2 - - - - -
A=
411 |Production Assistant / - 28 11 143 2 46 115 -
Technician
s EsyiEs
Sub-Total /-7 = 38 40 143 2 46 115 -
GRAND TOTAL &5t 8 976 94 206 3 338 115 -

* Including jobs with different titles but with similar functions.

A T E D (SR

Note :  Figures may not add up due to blow-up factors.
R Bl PRSR T R i e R g
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Table 6.4

Preferred Educational Level of MC Employees in News Agencies by Job Title

% 6.4 FYISEIFE 5 R (R E o A
. Diploma /
Assomat/e I-?igher
Job Master Bachelor 'ﬁ%rﬁ:r Cer@ificate/
. Degree or . Certificate or N Below o
CoEie Job Title * Above Degree | Diploma or Equivalent Matriculation| Secondary 5 Secondary 5 Unspecified
TS TAFG TJ_EH = 2 B Equwglgnt | SR i R sf»*EJ;;EEEEJ
SR or L | B [N ="
r e g | PEST
pewy | D
[FI=5E
MANAGERIAL LEVEL
EHE
101 |Editor-in-Chief / The Editor - 3 - - - - - 3
A
102 |Deputy Editor / Deputy - 4 - - - - - -
Editor-in-Chief
103 |News Director - 1 - - - - - B
Sub-Total 7/Z - 8 = - - - - 3
SUPERVISORY LEVEL
I
201 |Managing Editor - 7 - - - - - R
AREH =
202 |News / Assignment Editor - 22 - - - - - 5
AR R
205 |Assignment Editor (Photography) - 3 - - - - - ;
Y=
Sub-Total 7/-5 - 32 - - - - - 5
EDITORIAL / PRODUCTION LEVEL
Y
301 [Senior Layout Editor / - 3 7 - 2 - - _
Layout Editor
WV () A5 A
302 (Sub-editor / Copy Editor - 11 - 1 - - - B
Rkl
303 |Senior Reporter / Reporter - 35 3 2 10 - - 17
T () FHFH
304 |[Senior Press P'hotogra'pher/ - 7 3 - 4 1 - -
Press Photographer
T () BYEEH B
305 |Senior Translator / Translator - 1 - - 10 - - -
T () PR PR
307 |Senior Designer - - 1 - - - R B
TR (@) X R
Sub-Total 75 - 57 14 3 26 1 - 17
SUPPORTING / TECHNICAL LEVEL
WS/ B
401 |Designer - - 1 - - - - R
S rmEt
404 |Proof-Reader - - 2 - _ - _ -
TSR
406 |Librarian - - - - - R _ 1
B ERL
408 |Webpage Designer - 1 - - - - _ 1
AR e
409 (Webmaster - - - - 2 - - _
A=
Sub-Total 75 - 1 3 - 2 - - 2
GRAND TOTAL 55t - 98 17 3 28 1 - 27
*

Note :
=t e
ﬁ;

Including jobs with different titles but with similar functions.

SR T D (AR -

Figures may not add up due to blow-up factors.
Bl PRSAR T R i e E R g
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Table 6.5

Preferred Educational Level of MC Employees in Digital / New Media by Job Title

%65 e ot e T T G L
Associate Dlp_Ioma /
Degree / H!g.her
Job Master Bachelor Higher é:er@nflcate/
Code Job Title * Degree or Degree | Diploma or ertificate or Matriculation| Secondary 5 | . B&1OW | Unspecified
i ! Above ; ; Equivalent ey day > | secondary 5 pec
35 B i S 4 Equivalent TS A BESER| i R R
L S | FE o ELET S Sy o
7= ke Y " I
) f Y
RS ’FK
[l
MANAGERIAL LEVEL
pr I
101 |Editor-in-Chief / The Editor - 1 - - - - - 1
102 |Deputy Editor / Deputy - 1 - - - - - i
Editor-in-Chief
103 [News Director - 1 - - - - - R
Eizeli
Sub-Total 5 - 3 = - - - ; 1
SUPERVISORY LEVEL
s
201 Managing Editor - 12 2 1 1 - - -
r]"ﬂ# =
202 |News / Assignment Editor - 5 - - - - - R
PR PR =
204 |China/ National News Editor - 3 - - - - - R
[ = =
206 |Editorial / Leader Writer - 1 - - - - - -
1
215 |Executive Producer - - 4 - - - - R
TR B
Sub-Total /5 - 21 6 1 1 - - -
EDITORIAL/PRODUCTION LEVEL
R/ B[ i
301 |Senior Layout Editor / - 6 - - - - - -
Layout Editor
B () A5 A S
A [aﬁ’}‘f@i
302 |Sub-editor / Copy Editor - 3 - 1 - - - -
@?ﬁﬁfﬁéﬁ
303 |Senior Reporter / Reporter - 14 9 2 4 - - -
) FHFH
304 [Senior Press Photographer / - - 2 2 - - - -
Press Photographer
“m () EEH S
B ?1
305 |Senior Translator / Translator - 1 - - - - - R
T () BRES BRE
306 |Online Editor - 47 11 10 2 - - 1
ﬁ'{mz‘{
307 |Senior Designer - - 8 - - 1 - -
T () SRR
308 |Graphic Artist - 8 - - - 1 - R
LA
316 |Senior Producer / Producer - - 14 - - - - R
P B
Sub-Total 7 - 79 44 15 6 2 - 1

237




Associate Dlp_Ioma /
Degree / Higher
; Certificate /
Job Master Bachelor Higher c e
' Degree or . ertificate or A Below .
Code Job Title * Above Degree Diploma or Equivalent Matriculation| Secondary 5 Secondary 5 Unspecified
el e R qui‘ii'viie,«?t/ i SRR ) R
E .] - o - ,%“,': 1 ik Py '
r it e j;/
e | I
[ e
SUPPORTING / TECHNICAL LEVEL
L e i A
401 |Designer - - 8 - - - - 2
LT
407 |Researcher - 5 - - - - - -
PR U F
408 |Webpage Designer - 48 12 11 2 - - 1
AFI B
409 (Webmaster - 54 8 2 5 - - -
A=
Sub-Total /-5 - 107 28 13 7 - - 3
GRAND TOTAL =5t - 210 78 29 14 2 - 5

* Including jobs with different titles but with similar functions.
AR Tl (I -

Note :
=

i

Figures may not add up due to blow-up factors.

By P

RFHRCH [ AR T
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Table 6.6

Preferred Educational Level of MC Employees in
Public Relations Services Suppliers by Job Title

%66 (AR ey 55 IR PR 2 O R
Associate Diploma /
Degree / Higher
Master Higher Certificate /
Job ) Degree or Bachelor | pinlomaor | Certificate o Below »
COQe Job Title * Above Degree Equivalent |or Equivalent Matr!cg@tlon Secondary 5 Secondary 5 UnSBeEIfled
s A i =i #d Rl ws | SR pli= dizr |
e i B A L A mear -
B EIUNS gk gﬂ“@/ﬁw il g, f[
LRy ”j'ﬁ&
A= | FSEE
MANAGERIAL LEVEL
131 | Managing Director / General 19 97 10 - - - - 18
Manager
BHESE SR
132 | Director of Client Services / 9 152 - - 1 - - 7
Account Director
R
Sub-Total 75 28 249 10 - 1 - - 25
SUPERVISORY LEVEL
T
231 | Account Manager / Senior PR 1 324 7 - 26 51 - 16
Consultant / PR Consultant
VIS i
@ﬂ/ W
232 | Chief Editor / Editor 1 31 - - - 5 - -
233 | Art Director - 17 6 1 - - - -
269 | Research Manager / Strategic - 2 - - - - - -
Planner
B RS T
271 | Marketing / Marketing Services / - 2 - - - - - -
Program Manager
[T R
Sub-Total 75 2 376 13 1 26 56 - 16
EXECUTIONAL LEVEL
Fh= * E.’r?ﬂ?‘
331 | Account Executive / PR Specialist / - 410 30 36 72 44 - 35
PR Officer / Press Officer
KL (2 S
oyl
332 | Multimedia / IT Manager - 28 2 4 - - - -
A Lt
333 | Account Co-ordinator - 82 30 10 46 50 - 7
fa Lt
334 | Translator - 16 3 - - - - -
Gl
335 | Visualiser - 10 - - - - 50 2
AL
336 | Graphic Artist - 25 4 28 - - 25 -
LA R
337 | Copy Writer - 38 1 - - - - -
FAH
338 | Research Assistant - 17 1 - 17 1 - -
g =1
Sub-Total /-5 - 626 71 78 135 95 75 44
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Associate Diploma /
Degree / Higher
Master Higher Certificate /
Job . Degree or Bachelor Diplomaor | Certificate . . Below .
Cog: Job Title * Above D;gree Equivalent |or Equivalent Matmfglﬁt!on Secon(iary 5 Secondary 5 UnsBeglfled
r;%&j"l E?ﬁ&;ﬁ ﬁF‘P; B 3"i ‘R'Jl# { <3 (;%/ J\%’FI%—[ |‘I 1= H =2 r}j\ ﬁ“ EJT?"EFIEJ
st ST = WA D -
A e | T i e | gea
YR AR
[EE | [EEE
EXECUTIONAL LEVEL
5~ PR
461 | Designer - 5 - - - - - -
SR
465 | Promoter - - - - - - 20 -
£ EH
Sub-Total %7 - 5 - - - - 20 -
GRAND TOTAL @5t 30 1256 94 79 162 151 95 85

* Including jobs with different titles but with similar functions.

WA T D (ARt -

Note :  Figures may not add up due to blow-up factors.
ﬁ%t : B AR R Y e R T
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Table 6.7

Preferred Educational Level of MC Employees in Advertising Sales/ PR /

Marketing Department in Media Organizations by Job Title

Lot f2 ] (52 =X ~ [5r3 ' = He = fE2 N
%67 IR IERF )/ 7 H BT/ 1] 5 IR DRy 7 o
Diploma /
Associate Higher
Job Master Degree / Higher| Certificate /
Code . Degree or | Bachelor Diploma or Certificate . . Below "
o Job Title * Above | Degree Equivalent |or Equivalent Mﬁfr;gt\l’lggon Secondary 5 Secondary 5 UnSBeELf:Ed
v e e Tl e T VA e i B I S RTE TR I
o F e 1Y ﬁ!{ﬁ&;ﬁi/
IFil="S e E:ﬁj] 3
IFil= 5
MANAGERIAL LEVEL
181 |[Publisher / Managing Director / 9 89 8 1 2 - - 10
President
wh R S E YRR
182 [General Manager / Associate 2 67 5 - - - - 6
Publisher / Deputy Managing
Director / Vice President / Chief
Operations Officer
AL RIS FTE A
AR F A
183 |Advertising / Advertising Sales / - 142 6 3 - - - 2
Account Director
Bii HE K
184 |Circulation / Circulation Sales / - 19 3 - - - - 5
Circulation Marketing Director
B8 B
185 |Marketing / Marketing Services / - 57 - - - - - 3
Program Director
118 11 SRR
186 [Business Development Director - 31 - 1 1 - - 1
B o A
187 [Research Director - 4 - - - - - -
I
188 |Public Relations Director - 9 - - - - - 2
?iﬁ%ﬁ{l’%i’:ﬁi&%
189 |Art Director - 113 10 11 - 4 - 5
X ISR
Sub-Total /-7 11 531 32 16 3 4 - 34
SUPERVISORY LEVEL
T
281 |Advertising / Advertising Sales / - 412 62 17 6 31 - 12
Account Manager
B i
282 |Circulation / Circulation Sales / - 84 18 5 1 - - 7
Circulation Marketing Manager
B R
283 |Marketing / Marketing Services / 5 151 14 3 5 14 - 4
Program Manager
8 s i R
284 |Research Manager - 6 3 - - - - -
i
285 |Traffic / Advertising - 27 10 3 - - - -
Administration Manager
T:ﬁ%’a%/?ﬁ f’, = R
286 |Public Relations Manager - 39 2 - - - - 1
R
287 |Sales Training / Sales Support - 7 - - - - - -
Manager
AL ke
Sub-Total 7/~ 5 726 109 28 12 45 - 24
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Diploma /
Associate Higher
Job Master Degree / Higher| Certificate /
Code . Degree or | Bachelor | Diploma or Certificate . . Below .
R Job T;tie - Above | Degree | Equivalent |or Equivalent Mitr;glfgon Secondary 5 | o ondary 5 Unsfegif:fd
e = e P e E e I 2 B I I AR A L
wrE ﬁ]fﬁy‘d’ 1Ry ﬁx'ﬁg‘%ﬂi/
EES wp
Ifil &5 7F
EXECUTIONAL LEVEL
#his * F,ﬁ%’*
381 | Advertising Sales Assistant / - 306 133 183 32 53 5 52
Executive / Account Executive
PR R 2 E
Hh g
382 | Marketing Assistant / Executive - 141 38 72 29 37 - 2
s 2 i
383 | Research Assistant / Executive - 52 8 11 4 - - -
TR 2R 2
384 | Traffic Co-ordinator / - 141 23 40 14 44 3 5
Advertising Administration
Assistant
ﬁm’é AV ?il f Ryl
385 | Public Relations Assistant / - 46 1 14 8 - - 4
Executive
SRR 2
Sub-Total 7/*ZF - 686 203 320 87 134 8 63
GRAND TOTAL &5t 16 1943 344 364 102 183 8 121

* Including jobs with different titles but with similar functions.
WA IR (ERTpVIEL -

Note :
é{: .

=

Figures may not add up due to blow-up factors.

B PASRET R R E

Bl

o
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Table 6.8

Preferred Educational Level of MC Employees in
Advertising Companies, Agencies and other Advertising Services by Job Title

e ke Jn ' = e BE135%
%.6.8 P KB IR R R
Associate Diploma/
Degree / Higher
Job Master Bachelor Higher Certificate /
Code . Degree or Diploma or | Certificate . . Below .
s Job Title * A%ove Degree | Equivalent |or Equivalent|Matriculation| Secondary 5| o, dary 5 UnSE)EEIerd
et T S ol ] Vg AEETER| Fli=e —re | R E R
vk AL S f izer)
I I '*/E A Fqﬂ’t&u%fi/
f” i
ffl S| FIESE
MANAGERIAL LEVEL
101 |Editor-in-Chief / The Editor 2 - - - - - - -
102 [Deputy Editor / Deputy - 2 - - - - - -
Editor-in-Chief
161 |[Managing Director / 36 158 16 14 6 56 - 28
General Manager
B AR
162 |Director of Client Services / 16 74 1 - 7 - - 4
Account Servicing
& VR
163 [Group Account Director / 6 188 9 16 6 - - 9
Account Director
ERbs
164 |Director of Strategic Planning - 41 - - - - - 4
i Pt
165 |Executive Creative Director 2 54 16 7 - - - 3
A e
166 |Creative Director - 101 21 55 - - - 7
Al e
167 |Creative Group Head 1 28 2 - - - - 2
Alres =
168 [Head of TV Production - 8 - - - - - -
FoP I F e
169 [Media Planning Director 1 31 - - - - - 1
5577 R
170 Medla Buymg Director 1 8 3 - - - - -
T R
171 {Media Group Head / Group - 18 10 - - - - 2
Director / Associate Director
BTS2 [ AR R
185 [Marketing / Marketing Services / - 2 - - - - - -
Program Director
T TR
186 [Business Development Director - 3 - - - - - -
35 o A
Sub-Total 75 65 716 78 92 19 56 - 60
SUPERVISORY LEVEL
2 ER
261 |Associate Account Director / 56 800 85 188 101 131 - 75
Account Manager
% TR & R
262 |Art Director - 493 98 243 27 3 - 27
X P
263 |Studio Manager - 11 7 6 - - - 3
A i
264 |Production Manager - 60 32 46 2 12 - 5
e

243




Associate Diploma/
Degree / Higher
Job Master Bachelor Higher Certificate /
Code . Degree or Diplomaor | Certificate . . Below .
B Job Title * Above D;gjee Equivalent |or Equivalent Mﬁfgﬁﬂ'};@” Secondary 5 Secondary 5 Unsfeif'lfd
ﬁ:}%— B @Ej b ;Hr Filze s/ SR Fli=n EaR + E[Fh M|
e T */ﬁ*‘ﬁmha%/
p +|‘/
IS ﬁ EEIE
SUPERVISORY LEVEL (Continued)
= 11'61 (@)
265 |Traffic Manager - 43 6 3 1 1 - 2
A ST
266 |TV Producer - 11 14 6 4 - - 1
(Aikia
267 |Media Planning Manager - 58 - 1 - - - 5
B P
268 |Media Buying Manager - 30 11 - - - - -
BN R
269 |Research Manager / - 23 3 4 - - - 2
Strategic Planner
[ YR I
270 |Senior PR Consultant/ PR - 2 - - - - - 2
Consultant
i BT R
271 |Marketing / Marketing Services / - 45 2 1 - - - 1
Program Manager
11381 75 TR E IR
282 |Circulation / Circulation Sales / - 2 - - - - - -
Circulation Marketing Manager
57/ A
Sub-Total 75 56 1578 258 498 135 147 - 123
EXECUTIONALLEVEL
i~ fis
303 |Senior Reporter / Reporter - - 9 - - - - -
T () FHEH
361 |Account Executive - 1131 381 402 201 502 4 120
Hri i
362 |Visualiser - 59 30 183 - 29 - 51
B
363 |Graphic Artist - 622 678 1231 95 305 175 116
AR
364 |Copy Writer - 138 26 34 18 28 - 61
365 |Media Planner / Executive - 110 84 42 11 15 - 14
LS
366 |Media Buyer - 29 48 - 3 35 - 6
B /7 R
367 |Traffic Co-ordinator - 15 13 43 5 65 - 3
AR 3
368 |Production Assistant - 13 37 91 43 90 12 11
ey
369 |Research Assistant - 5 11 40 3 22 - -
i 21
370 |Photographer - 6 3 29 2 87 2 -
B YA
371 |Online Editor - 54 27 16 24 2 - -
s
382 |Marketing Assistant/ Executive - 29 5 1 - - - -
e /= (=
Sub-Total 7/-5F - 2211 1352 2112 405 1180 193 382
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Associate Diploma/
Degree / Higher
é]gge Dl.\g/lizt:;r Bachelor Digligrrr]gor ((:Zeer::ifliict?;tee/ Bel
s Jok?.TitI\e* A%ove D;gree Equivalent |or Equivalent Mfr;gg@gon Seconqrarys SecoigzvryS UnsBeiijilfd
:T\J}E:-}% B ﬁ?i e hh ;,ﬂ‘ Fized ) ?P(;';?,/ SR H[;’ ”E' I + EJ;?/LF’J
N Nl B o Nt
b gy THW
[Fl=sPme | ISP
SUPPORTING / TECHNICAL LEVEL
e SRR
402 |Typesetter - - - - - 4 - -
Fa £
404 |Proof-Reader - - - - : 1 - i
FEBHES
461 |Designer - 20 118 526 17 158 - 16
SRR
462 |Web Designer - 47 52 58 1 36 - 3
HE g
463 |Webmaster - 1 7 95 26 - - 2
A=
464 |Technician - 3 2 4 - 43 41 -
Ferst
465 |Promoter - - - - - - 28 -
et
Sub-Total 7/-7F - 71 179 683 44 242 69 21
GRAND TOTAL @5t 121 4576 1867 3385 603 1625 262 586

Note
=t e

rl;

Including jobs with different titles but with similar functions.

A T (SR

: Figures may not add up due to blow-up factors.

A e
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Table 6.9

Preferred Educational Level of MC Employees in Corporate Communications /

PR / Advertising / Marketing Department in Companies / Institutions by Job Title
% 6.9 ﬁﬁﬁ%ﬁﬁﬁ*@%/ﬁ#%ﬁ/%ﬁ/m%ﬁ*%@%@ﬂ?ﬂﬁﬁﬁ%@

Job
Code
iy

Job Title *
TRHG

Master
Degree or
Above
fEid S
W)k

Bachelor
Degree
2
=i
i

Associate
Degree /
Higher
Diploma or
Equivalent
fris
Fik
Y
e

Diploma /
Higher
Certificate /
Certificate or
Equivalent
5274
ﬁr’ﬁgﬁgi /

e

|

S

Matriculation
EBIE|

Secondary 5
Fl=

Below
Secondary 5
RISGRR

Unspecified
+ |7

MA

NAGERIAL LEVEL

141

General Manager / Director / Head
of Corporate Communications /
Public Relations / Public Affairs
L k!
IOSREE 2

24

119

10

142

General Manager / Director /
Head of Advertising /
Marketing Communications
P/ TR
Al

17

24

143

General Manager / Director /

Head of Marketing / Product
Development / Brand Management
145 % AL e,
ﬁﬁ%/%% ;%

15

32

21

144

Corporate Communications / Public
Relations / Public Affairs Manager
FHEF 2 irLF*fJ[’%E/

SRR

10

160

40

145

Advertising / Marketing
Communications Manager

B B

78

11

146

Marketing / Product /
Brand Manager

138 % il =t

10

126

35

147

Community Relations Manager
7 B AR

10

148

Market Research Manager

12

149

Publication Manager

LSRR

10

150

Internal Communications Manager
[

Sub-Total /-5

76

564

7

139

SUPERVISORY LEVEL

7

SRSt

241

Assistant Manager / Executive
for Corporate Communications /
Public Relations / Public Affairs
FE A T
SAHEAGEIEREY 2

363

30

15

242

Assistant Manager / Executive
for Advertising / Marketing
Communications

pE L BIFEE

228

10

16

243

Assistant Manager / Executive for
Marketing / Product Development /
Brand Management

188, 1% fHIHAL e,
SRR T =

164

17

14

28
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Associate Diploma /
Degree / Higher
Job ot | Bachelor | ot | Crtifcae o
Code Job Title * DZgbrg\(jeor Degree Eqpuivalent Equivalent |Matriculation | Secondary 5 Sec?)?llgz\il\rly | Unspecified
?%‘&7"37 T i ?;‘ﬂ R I IR Fliz ENE + 7 F
i priv| T pem s o
o F\} ﬂjr%’
fﬂ TERE | AEEE
SUPERVISORY LEVEL (Continued)
2 ERGR)
244 |Assistant Manager for Publication 5 10 - - - - - 20
SR RS
245 |Chief Editor / Editor - 62 - - - - - -
246 |TV Producer - 30 - - - - - -
B A
262 |Art Director - 6 - - - - - -
SR
263 |Studio Manager - 6 - - - - - -
T
Sub-Total 7/-5F 5 869 57 14 1 - - 79
EXECUTIONAL LEVEL
E= Tl 3 F
341 |Officer / Assistant for - 373 29 63 56 146 - 118
Corporate Communications /
Public Relations / Public Affairs
- EE S T HR
SR [
342 |Officer / Assistant for Advertising / - 298 20 31 33 105 - 25
Marketing Communications
i BEF
343 |Officer / Assistant for Marketing / - 316 - 109 - 64 - 101
Product Development /
Brand Management
TR T AR e
=2
344 |Officer/Assistant for - - - - - - - 42
Community Relations
TERITZ e
345 |Officer / Assistant for - 75 - - - - - -
Market Research
[ = (=2
346 erter/ Translator - 51 15 20 - - - -
i
347 |Officer / Assistant for Publication - 21 4 30 5 - - -
Ay = B
348 |Graphic Designer - 16 1 117 - 85 - -
PaE
349 Photographer - - - 23 - 25 10 -
B
Sub-Total 75 - 1150 69 393 94 425 10 286
SUPPORTING / TECHNICAL LEVEL
b e T A
442 |Webpage Producer - 2 38 1 - - -
S e
Sub-Total 75 - 2 - 38 1 - - -
GRAND TOTAL &5t 81 2585 126 452 97 425 10 504

* Including jobs with different titles but with similar functions.

Wi | i

Note :
E

(AR o

Flgures may not add up due to blow- up factors.

Piea

SRR R

247




Appendix 7

fife 7
Table 7.1 Preferred Years of Relevant Experience of MC Employees in
Newspapers by Job Title
#.7.1 B 5 IR IR 3¢ R 7
Job 15 years 10toless | 7toless | 5toless | 2toless Less No
. than than than than . .
Code Job Title * or over 15years | 10 years 7 years 5 years than experience | Unspecified
£ IR 15 &# 4% 5 iy By 2 2years | required | S
i . 102155 |72 10F |52 7F | 2255 g | 2w
L DECT e s | | s [P R
MANAGERIAL LEVEL
A R R
101 |Editor-in-Chief / The Editor 27 9 - - - - - 2
102 |Deputy Editor / Deputy Editor-in-Chief 71 19 - - - - - 7
103 [News Director 15 3 - - - - - -
Pyl
Sub-Total /-5 113 31 - - - - - 9
SUPERVISORY LEVEL
i
201 [Managing Editor - 10 90 4 3 - - 6
afv’lgifi} =
202 [News / Assignment Editor - 45 196 - - - - 4
AR R [
203 |International News Editor - 1 10 25 - - - 1
BEEETE S =
204 |China/ National News Editor 1 3 4 25 - - - -
g = =
205 |Assignment Editor (Photography) - 3 24 - - - - 2
By- =
206 |Editorial / Leader Writer 1 2 43 10 - - - -
=5
Sub-Total 75 2 64 367 64 8 - - 13
EDITORIAL/PRODUCTION L LEVEL
R G i
301 [Senior Layout Editor / Layout Editor - - 70 212 159 - - 91
B (E.’Jﬁ’xﬁ) P aﬁéﬁ/’#fl;ﬁiﬁﬁ
302 [Sub-editor / Copy Editor - - 4 190 103 50 - -
WI@?*ITFE
303 [Senior Reporter / Reporter - - 55 227 688 391 - 90
P () FH S
304 |[Senior Press Photographer / - - - 16 248 20 - 11
Press Photographer
3273 (ﬁ‘#ﬁgf) @f‘é?'?ﬁ/@%ﬁ'?{
305 |Senior Translator / Translator - - 9 13 33 35 - 14
T () PR PR
306 |Online Editor - - - - 20 18 - 1
307 |[Senior Designer - - 1 14 83 - - 5
TR (ﬁ{ﬁﬁ") ir“a‘ﬁk‘% Fi
308 |Graphic Artist - - - - 17 13 - -
A
Sub-Total 7 - - 139 672 1351 527 - 212
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10toless | 7toless | 5toless | 2toless
Job 15 years h h h h Less No
Code Job Title * or over than than than than than experience | Unspecified
e onie i 15 years 10 years 7 years 5 years - e
P e 87 1015|7210 |55 7 | 2% 5o | 2Years | required | Fp]
B rx R IR AR AR 2= = ﬁ[?rgﬁ
SUPPORTING / TECHNICAL LEVEL
I AR
401 |Designer - - - - 183 74 - 16
F G
402 |Typesetter - - - - 9 73 - 13
FE £l
403 |Layout Artist - - - - 218 99 - 12
EHSES
404 |Proof-Reader - - - 9 55 48 - 20
FESHES
405 |Darkroom Person - 3 - - - 3 - -
BlET (=
406 |Librarian - - - - 16 40 - 8
S E
407 |Researcher - - - - 21 15 - 2
THRI U F
408 |Webpage Designer - - - - 31 - - 7
S
409 (Webmaster - - - 2 4 - - -
Sub-Total 7 - 3 - 11 537 352 - 78
GRAND TOTAL @5t 115 98 506 747 1891 879 - 312

* Including jobs with different titles but with similar functions.

WSV T (S -

Note :
E

Figures may not add up due to blow-up factors.

B PR

FPRCHIR 7 A -
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Table 7.2

Magazines by Job Title

Preferred Years of Relevant Experience of MC Employees in

— gt , ek .
% 7.2 FERRRIE SRR MR EJBJ’FE'%EIEF ¥¥
Job 15 years 10toless | 7toless | 5toless | 2toless Less No
Code Job Title * or over than than than than than experience | Unspecified
o onrie . 15 years | 10 years 7 years 5 years pert B il
ki T8y o B 0 5a (72105 | 5578 | g= 5w | 2years | required | 45
<_Fu - [ [__ = - = - = - = - 2 _":P [14" ZJE":;'\A%
A e e e e e S
MANAGERIAL LEVEL
e
101 |Editor-in-Chief / The Editor 4 53 21 21 6 - - -
102 |Deputy Editor / Deputy Editor-in-Chief 3 32 12 2 - - - -
Sub-Total -7 7 85 33 23 6 - - -
SUPERVISORY LEVEL
(ha
201 [Managing Editor 7 12 37 86 51 9 5 9
aﬁr'}iﬁ} =
202 |News / Assignment Editor - - 22 22 6 - - -
AR TR
205 |Assignment Editor (Photography) - - 24 9 6 4 - -
%ﬁj/é E
206 |Editorial / Leader Writer - - 2 12 15 5 - -
2 ar
Sub-Total 77 7 12 85 129 78 18 5 9
EDITORIAL/PRODUCTION LEVEL
i
301 |Senior Layout Editor / Layout Editor - - 7 175 181 49 39 10
B b il i s
302 |Sub-editor / Copy Editor - 5 5 45 104 71 38 -
¥ 'J;ﬂﬁ%{
f
303 [Senior Reporter / Reporter - - - 183 244 99 36 46
O (@) FHFY
304 |Senior Press Photographer / - - 7 238 108 16 8 12
Press Photographer
T () BAYEH YR
305 |Senior Translator / Translator - 5 - 21 11 4 - -
T () PRI PR
306 |Online Editor - - - 5 11 15 - -
307 |Senior Designer - 4 2 57 33 16 5 -
K () SRR
308 |Graphic Artist - - - 36 32 18 8 16
AR
364 |Copy Writer - - - - 13 - - -
ER
Sub-Total 7/Z - 14 21 760 737 288 134 84
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10toless | 7toless 5to less 2to less
Job 15 years h h h h Less No
Code Job Title * or over than than than than than experience | Unspecified
o e A 15years | 10 years 7 years 5 years . Dt
TS B 15 5 59 Ziem|7210m | 527w | oo | 2years | required | G EY
s o 10155 |7=10F | 5=74 =54 [N [y
s T I o AR e |2 STl
SUPPORTING / TECHNICAL LEVEL
L s N A F
401 [Designer - - - - 146 138 15 -
F I
402 |Typesetter - - - - 22 4 - -
i)
403 |Layout Artist - - 4 - 29 35 4 -
PRAS [
404 |Proof-Reader - - 5 4 22 38 - -
RS
406 |Librarian - - - - 3 - - -
St
407 |Researcher - - - - 10 4 2 -
TRR P £
408 |Webpage Designer - - 5 1 30 17 - -
S
409 |Webmaster - - - 1 8 3 - -
465 |Promoter - - - - - - 20 -
#é’?ﬂ E
Sub-Total 7/Z - - 14 6 270 239 41 =
GRAND TOTAL &5t 14 111 153 918 1091 545 180 93

*  Including jobs with different titles but with similar functions.
AR T IRIE S (R pOaar -

Note :
=t

ﬁ;

Figures may not add up due to blow-up factors.

By

AR £
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Table 7.3 Preferred Years of Relevant Experience of MC Employees in
News Department in Radio / TV Stations by Job Title

= syt I ] = [ A B =
#.7.3 FErY 2 JEOI B DA PR 9 2 O 3

Job 15 years 10 tho less | 7 tﬁ less 5 tﬁ less | 2 tﬁ less Less No
Code Job Title * or over than than than than than experience | Unspecified

e o o 15 years 10 years 7 years 5 years . e
?‘ﬁ&m 7 15 &4 1051557210 |52 75 | 2% 5% 2yegrs ,refw,'fd EE|
A DECT s | e | s | 2E R

MANAGERIAL LEVEL
A R

111 |Vice President / Senior Vice President / 7 8 1 - - - - 3

Executive Director

e e s

112 |Controller / Deputy Controller / 5 4 1 - - - - 4
Assistant Controller / News Manager
e e

Sub-Total /5 12 12 2 - - - - 7
SUPERVISORY LEVEL
7
211 |Executive News Editor 6 14 1 - 6 - - 10
AP P 1
212 |Deputy / Assistant News / Assignment / 6 160 8 - - - - 6

Planning Editor
R/ 73

213 [Managing Editor 4 1 9 5 6 - - 4
HpEE

214 |Deputy Managing / Assistant 6 - 8 - 4 - - -
Managing Editor
ﬂhﬁﬁ?ﬁj =

215 |Executive Producer 42 4 4 14 - - - 2

R Rl =
Sub-Total /5 64 179 30 19 16 - - 22
EDITORIAL/PRODUCTION LEVEL
R G R

311 [Senior Sub-editor/ Sub-editor - 40 12 14 22 - - 35

312 |News Reader / Announcer - - - 20 12 13 - 13
PRI

313 |News Translator - - 1 5 - 3 - -
FHYIEE

314 |[Senior Reporter / Reporter - - 72 82 34 121 - 60
B

315 [Cameraman - - 65 71 6 11 - 43
PR

316 |[Senior Producer/Producer - - 99 27 68 1 - 19
R

317 |Online Editor - - - 20 2 - - -

362 |Visualiser - - - 2 - - - -
e

Sub-Total 45 - 40 249 241 144 149 - 170
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Job 15 years 10toless | 7toless 51to less 21to less Less No
. than than than than . -
Code Job Title * or over 15 than experience | Unspecified
. onie R years 10 years 7 years 5 years - D
e T W 0% 55| 72105 | 5574 | 2= 5 | 2years | required | o5
SE s TSR I - I | 2E | MR
”‘I’Hh i I I I I ’ ST
SUPPORTING / TECHNICAL LEVEL
L R
401 |Designer - - - - 7 - - -
S aiiis
402 |Typesetter - - - - 3 - - -
)
403 |Layout Artist - - - - 10 - - -
PV ES
408 |Webpage Designer - - - - 17 - - -
AT
409 |Webmaster - - - - 2 - - -
411 |Production Assistant / Technician - - - 40 57 180 5 63
e
Sub-Total +/'7 - - - 40 96 180 5 63
GRAND TOTAL @5t 76 231 281 300 256 329 5 262

* Including jobs with different titles but with similar functions.

A T E D (SR

Note :
ét .

ik

Figures may not add up due to blow-up factors.

R PRSI i D

— g
= °
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Table 7.4

News Agencies by Job Title

Preferred Years of Relevant Experience of MC Employees in

74 %ﬁﬁ?ﬁ*ﬁ@%@ﬁ?ﬂ%ﬁ%ﬁﬁ
Job 15 years 10toless | 7toless 5toless | 2toless Less No
Code Job Title * or over than than than than than experience | Unspecified
s i 15 51 15 years 12 years 7ﬁyears Sﬁyears 2 vears re Uired G113
’ " o= 1527210 |52 78 | 2255 Y q I
e DE L | e [T (2RO
MANAGERIAL LEVEL
E
101 |Editor-in-Chief / The Editor 1 2 - - - - - 3
A
102 |Deputy Editor / Deputy Editor-in-Chief - 2 2 - - - - -
103 [News Director 1 - - - - - - -
Sub-Total /-5 2 4 2 - - - - 3
SUPERVISORY LEVEL
s
201 [Managing Editor - 3 1 2 1 - - -
S
202 [News / Assignment Editor 1 5 8 7 1 - - 5
R R
205 Assiénment Editor (Photography) - - - 3 - - - -
B =
Sub-Total /5 1 8 9 12 2 - - 5
EDITORIAL/ PRODUCTION LEVEL
SR fE
301 |Senior Layout Editor/ Layout Editor - - 9 2 - 1 - -
B (RO A5 A e
302 [Sub-editor / Copy Editor - - 1 - - 4 7 -
A
303 [Senior Reporter / Reporter - 2 2 5 27 7 7 17
P ()
304 [Senior Press Photographer/ - - 2 - 5 3 5 -
Press Photographer
() Elf‘&,’i?'?ﬁ/ Y H
305 |Senior Translator / Translator - 1 10 - - - - -
T () BEE PR
307 Senior Designer - - - - 1 - - -
K () SRR
Sub-Total 7/ - 3 24 7 33 15 19 17
SUPPORTING / TECHNICAL LEVEL
IR Ll 1.
401 |Designer - - - - - 1 - -
F IR
404 |Proof-Reader - - - - - - 2 -
HEES
406 |Librarian - - - - - - - 1
DisE
408 |Webpage Designer - - - - - 1 - 1
ATFI B
409 |Webmaster - - 2 - - - - -
iz
Sub-Total /5 - - 2 - - 2 2 2
GRAND TOTAL 55t 3 15 37 19 35 17 21 27
*

ﬁé;t :

Including jobs with different titles but with similar functions.
EIJTFT%ZVET [FITE (RS -
Note :

Figures may not add up due to blow-up factors.

B PR

R
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Table 7.5 Preferred Years of Relevant Experience of MC Employees in
Digital / New Media by Job Title

#75 G, FTRE B IR IREY S 2 IR 7Y

Job 15 vears | 10t0less | 7toless | Stoless | 2toless
y than than than than

%’gﬁ Jobﬁ;’}ige - 105r (;VE; 15 years 10 years 7 years 5 years
el - U 0Fass|7e 0 | 5575 | 2555
e ryd i e TR it

Less No
than experience | Unspecified

= =

2 years | required %FJ@F’EJ

28] | WS

MANAGERIAL LEVEL
AE

101 |Editor-in-Chief / The Editor - 1 - - - - - 1

102 |Deputy Editor / Deputy Editor-in-Chief - 1 - - - - - -
e

103 |News Director 1 - - - - - - -
FrdlE

Sub-Total 5 1 2 - s - - - 1

SUPERVISORY LEVEL
Fam

201 |Managing Editor - - 1 13 1 1 - -

A [

202 [News / Assignment Editor - 5 - - - - - -
AR PR

204 |China/ National News Editor - 2 - - 1 - - -
g = =

206 |Editorial / Leader Writer - - 1 - - - - -

215 |Executive Producer - - - 4 - - - -

RS REE E

Sub-Total /-5 - 7 2 17 2 1 - -

EDITORIAL/PRODUCTION LEVEL
RG> [

301 [Senior Layout Editor / Layout Editor - - - 6 - - - -
B (ﬁ.ﬁgi) A afﬂéﬁ/’#&fﬁﬁiﬁﬁ

302 [Sub-editor / Copy Editor - - - - 3 1 - -
Y

303 [Senior Reporter / Reporter - - - 5 10 14 - -
T @) FHFH

304 |[Senior Press Photographer / - - - 1 1 2 - -
Press Photographer

T () BB

305 [Senior Translator / Translator - - - - - 1 - -
T () PR PR

306 |Online Editor - - - 36 22 5 7 1

307 |[Senior Designer - - - - 8 1 - -
TR (ﬁ{ﬁﬁ") ir“a‘ﬁﬁz‘%ﬁ

308 |Graphic Artist - - 8 - - 1 - -
CHE

316 |Senior Producer / Producer - - - - 14 - - -

i

Sub-Total +'3F - = 8 48 58 25 7 1
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10toless | 7toless | 5toless | 2toless
Job 15 years h h h h Less No
Code Job Title * or over 15t an 10t an 7t an 5t an than  |experience| Unspecified
T TG 15 & Y > years iy yeari j)\/eari #)\/eari 2years | required | G 3
et . 10=15%|7=10% | 5=7%F | 2=51 SR oy
AHE 4= rp I rp p | 2EI R
SUPPORTING / TECHNICAL LEVEL
LS TN
401 |Designer - - - - 8 - - 2
F ISR
407 |Researcher - - - - 5 - - -
PRI
408 |Webpage Designer - - 35 4 26 4 - 5
A=)
409 (Webmaster - - 12 1 50 6 - -
Sub-Total 7/ - - 47 5 89 10 . 7
GRAND TOTAL @5t 1 9 57 70 149 36 7 9

* Including jobs with different titles but with similar functions.

SRR RIS (Rt

Note :  Figures may not add up due to blow-up factors.
FE BT IR kR
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Table 7.6 Preferred Years of Relevant Experience of MC Employees in
Public Relations Services Suppliers by Job Title

#76 2T B R IR 2 Ol 3
Job 15 years 10toless | 7toless 5 to less 2 to less Less No
Code Job Title * or over than than than than than experience | Unspecified
s oni o 15years | 10 years 7 years 5 years pert E .
EsT8y T 15 # 5y Zae | 7= 10 = S S 2 years required | 4 73
P . 100=157F|7=10F | 5=7H 2%=5H R |
"Pt']gﬂﬁ— j,J— NS NS SR TR 2'; — '| %
I I iy Il iy M
MANAGERIAL LEVEL
131 | Managing Director / General Manager 25 48 41 8 2 - - 20
gl pes g bsdl
132 | Director of Client Services / 8 46 58 30 20 - - 7
Account Director
# VR
Sub-Total /7 33 94 99 38 22 - - 27
SUPERVISORY LEVEL
7B
231 | Account Manager / Senior PR - 69 57 169 101 - 5 24
Consultant/ PR Consultant
H%Mwﬂ/?%‘w
L R
232 | Chief Editor / Editor - 21 - 6 9 1 - -
A i
233 | Art Director - - 20 3 1 - - -
269 | Research Manager / Strategic Planner - - - - 2 - - -
TR AR PSR
271 | Marketing / Marketing Services / - - - - 2 - - -
Program Manager
EE L eIt
Sub-Total 75 - 90 77 178 115 1 5 24
EXECUTIONAL LEVEL
E- N A F
331 | Account Executive / PR Specialist / - 15 28 69 263 163 35 54
PR Officer / Press Officer
& 2 AU
P =
332 | Multimedia / IT Manager - - - - 24 10 - -
333 | Account Co-ordinator - - - 15 48 43 113 6
Rt s e
334 | Translator - - - - 10 6 3 -
BIE
335 | Visualiser - - - 55 5 2 - -
iffﬁgjﬁﬁjgﬁ
336 | Graphic Artist - 15 - 25 21 20 - 1
T
337 | Copy Writer - - - 12 1 16 10 -
£
338 | Research Assistant - - - - 1 35 - -
i 1
Sub-Total 75 - 30 28 176 373 295 161 61
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10toless | 7toless | 5toless | 2toless
Job 15 years h h h h Less No
Code Job Title * or over than than than than than experience | Unspecified
e 3 . 15years | 10 years 7 years 5 years . L
T T 15 # 5y = = : e, S 2 years required | < E[FRPA
e - 10155 |7% 10 =74 %= 50 A | 2
P e ) e I R e
SUPPORTING / TECHNICAL LEVEL
i,/ fi
461 | Designer - - - - - - - 5
X R
465 | Promoter - - - - - - 20 -
e
Sub-Total /-5 - - - - - - 20 5
Grand Total S 33 214 204 392 510 296 186 117

* Including jobs with different titles but with similar functions.
SR T R (Rt
Note :

Figures may not add up due to blow-up factors.
B P IRRSRERALE A R -
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Table 7.7 Preferred Years of Relevant Experience of MC Employees in Advertising Sales /
PR / Marketing Department in Media Organizations by Job Title

ra Zb2 [Is 1 ._'T" ;—‘ If Il, = P '% - ’
%77 BT 2 HE TR 5 I IR 3 e =
Job 15 years 10 tho less | 7 tﬁ less 5 ta less 2 ta less Less No
Code Job Title * or over than than than than than experience | Unspecified
B o 15 5 55 15 years 10 years 7 years 5 years 2 ired e
el gz& o= s 720 |5 7 | g% 5 | SV ) TOOUTET *
B I o IR iR o 27T g
MANAGERIAL LEVEL
181 |Publisher / Managing Director / 26 37 17 14 9 7 - 9
President
R B EAGEE
182 |General Manager / Associate Publisher / 19 35 8 5 4 - - 9
Deputy Managing Director / Vice
President / Chief Operations Officer
AL R RIS R
PR EhEiET
183 |Advertising / Advertising Sales / 18 94 21 5 11 - - 4
Account Director
i St
184 |Circulation / Circulation Sales / - 17 1 3 3 2 - 1
Circulation Marketing Director
57 A
185 |Marketing / Marketing Services / 4 34 8 3 5 2 - 4
Program Director
Tl T P
186 |Business Development Director - 15 13 - 1 3 - 2
AR A
187 |Research Director 1 1 - 2 - - - -
Tl
188 |Public Relations Director 3 3 - 2 - - - 3
jfil%%[}ﬁ?lﬁ%?%
189 |Art Director - 101 25 4 5 2 - 6
IR
Sub-Total /-5 71 337 93 38 38 16 - 38
SUPERVISORY LEVEL
fis
281 |Advertising / Advertising Sales / 16 36 236 133 84 5 - 30
Account Manager
A ik e
282 |Circulation / Circulation Sales / - 6 55 26 15 6 - 7
Circulation Marketing Manager
578 B
283 [Marketing / Marketing Services / 2 17 67 58 29 15 - 8
Program Manager
N2 v =2
284 |Research Manager 1 - 5 3 - - - -
g
285 |Traffic / Advertising Administration 11 - 13 6 9 - - 1
Manager
Tﬁa{é/?ﬁ ﬁ el
286 [Public Relations Manager 5 8 8 6 11 - - 4
o ifLFé;% s
287 |[Sales Training / Sales Support Manager - - 1 6 - - - -
o B 40 b fA
Sub-Total /5 35 67 385 238 148 26 - 50
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10toless | 7toless 5toless | 2toless
Job 15 years h h h h Less No
Code Job Title * or over 15t an 10t an 7t an 5t an than experience | Unspecified
s B 15EW lyi%rsﬁp T yleg rip 5 :X e? rli ) :X e;\ rli 2years | required | F F|FY]
SETHHF - = - - - = 7 = Y7 27 FI 2) s s
a\rw}ﬁ’ﬁ B J# J\}ﬂ‘ ’”1 '”1 ,l‘}ﬂ‘ . — F|J7Iwr 3
EXECUTIONAL LEVEL
#HhiF + Fﬁ&
381 | Advertising Sales Assistant / - - 47 99 380 131 31 76
Executive / Account Executive
BB 2 R
382 | Marketing Assistant / Executive - - 10 27 180 60 29 13
IEEE Ve
383 | Research Assistant / Executive - - - 20 43 5 3 4
B 22
384 | Traffic Co-ordinator / Advertising - - 5 6 183 53 10 13
Administration Assistant
SRslL i
385 | Public Relations Assistant / Executive - - 8 15 24 - 18 8
SRR
Sub-Total 75 - - 70 167 810 249 91 114
GRAND TOTAL @5t 106 404 548 443 996 291 91 202

* Including jobs with different titles but with similar functions.
AP Tl (ARt -

Note :  Figures may not add up due to blow-up factors.

PR R
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Table 7.8

Preferred Years of Relevant Experience of MC Employees in

Advertising Companies, Agencies and other Advertising Services by Job Title

._’T" Zto [-ax Il = [+ A ’% N

%78 BE BB IO (R AR Y

Job 15 years 10toless | 7toless 5to less 2 to less Less No

Code Job Title * or over than than than than than experience | Unspecified

e T 1555 gy | LSYOAS | LOvears | Tyears | SYeas |,y ears | required | ¢ |

it - 10=155|7=10F | 5=74 =55 [N [y

H‘[“}5'2"”: M e I I IS 257 =7 ¢

MANAGERIAL LEVEL

101 |Editor-in-Chief / The Editor - 2 - - - - - -

102 |Deputy Editor / Deputy Editor-in-Chief - 2 - - - - - -

161 |Managing Director / General Manager 45 117 45 74 7 - - 26

162 |Director of Client Services / 21 41 11 12 - - - 17
Account Servicing
w VR

163 |Group Account Director / 21 121 49 18 2 - - 23
Account Director
& A

164 |Director of Strategic Planning 4 11 1 - 25 - - 4
AT

165 |Executive Creative Director 26 31 8 12 1 - - 4
T Al

166 |Creative Director 7 53 77 32 1 - - 14
Al =

167 |Creative Group Head 1 13 8 8 1 - - 2
fllf=r =

168 |Head of TV Production 1 5 2 - - - - -
PR

169 |Media Planning Director 4 17 3 3 5 - - 1
L1

170 |Media Buying Director - 12 - - - - - -
TR

171 |Media Group Head / Group Director / - 4 5 11 8 - - 2
Associate Director
B AR IR R

185 |Marketing / Marketing Services / - 1 - 1 - - - -
Program Director
148 S5 e

186 |Business Development Director - - 3 - - - - -
B A

Sub-Total 75 130 430 212 171 50 - - 93
SUPERVISORY LEVEL
2R

261 |Associate Account Director / 43 187 302 495 279 40 - 90
Account Manager
Ik R & R

262 |Art Director 10 135 227 262 207 - - 50

263 [Studio Manager - 1 10 11 1 - - 4
THFE

264 |Production Manager - 28 44 28 23 29 - 5
s
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10toless | 7toless 5toless | 2toless

Job 15 years h h h h Less No

Code Job Title * or over 15t an 10t an 7t an 5t an than experience | Unspecified

T TG 15 & Y > years iy yeari j)\/eari #)\/eari 2 years required | 4 FFH

i R 100155 |7%10F [5Z=7%F | 2250 PSR s

a\r‘}ﬁ% I iR iR i iR FT1 i TR

SUPERVISORY LEVEL (Continued)
2 ERGR)

265 |Traffic Manager 1 - 7 9 24 - - 15
A SR

266 [TV Producer - 2 10 3 20 - - 1
A

267 |Media Planning Manager - 1 45 5 8 - - 5
LA B

268 [Media Buying Manager - - 29 12 - - - -
5 T FREE AR

269 [Research Manager / Strategic Planner - - 7 19 4 - - 2
B AR PP TR

270 [Senior PR Consultant / PR Consultant - - - - 2 - - 2
e BRI

271 |Marketing / Marketing Services / 1 1 18 6 22 - - 1
Program Manager
Tl Tl s SR e

282 |[Circulation / Circulation Sales / - - - 2 - - - -
Circulation Marketing Manager
B8 A

Sub-Total 45 55 355 699 852 590 69 - 175
EXECUTIONALLEVEL
i~ fis

303 [Senior Reporter / Reporter - - - 9 - - - -
T @) FHFH

361 |Account Executive - 55 309 533 1054 445 213 132
HEIE

362 |Visualiser - 49 24 28 155 61 - 35
B

363 |Graphic Artist - 182 99 231 1312 876 366 156
I‘Iﬁﬁgf"iﬁ

364 |Copy Writer - 51 1 37 112 19 9 76
Gl

365 |Media Planner / Executive - 7 29 37 158 24 7 14
BRI R 2

366 [Media Buyer - - - 18 65 27 5 6
B R

367 |Traffic Co-ordinator - - - 13 94 30 4 3
il

368 [Production Assistant - 1 7 42 59 170 7 11
Sz

369 |Research Assistant - - - 8 7 64 2 -
[

370 [Photographer - - - 28 17 82 2 -
i B

371 |Online Editor - - 3 1 86 25 7 1
li'l [I'II"

382 |Marketing Assistant / Executive - - - 5 4 1 25 -
EEEEyE

Sub-Total +/"5F - 345 472 990 3123 1824 647 434
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10toless | 7toless 5 to less 2 to less
Job 15 years h h h h Less No
Code Job Title * or over 15t an 10t an 7t an 5t an than experience | Unspecified
T TG 15 & Y > years iy yeari j)\/eari #)\/eari 2 years required | 4 FFH
et . 102155 |72 10F | 5=7H 2% 540 A Iy
H‘[“}5'2"”: R IR IR RS - 2T = FIJ"&E?
SUPPORTING / TECHNICAL LEVEL
LB i
402 |Typesetter - - - - - 4 - -
FE £
404 |Proof-Reader - - - - - 1 - -
FEEHES
461 |Designer - - 7 81 283 313 114 57
PR
462 |Web Designer - - - 25 63 55 36 18
iﬁlﬁ’EJ SIS
463 |Webmaster - - - 1 121 7 - 2
464 |Technician - - 4 - 43 39 7 -
Fersth
465 [Promoter - - - - - 25 3 -
T%?ﬁ £
Sub-Total 45 - - 11 107 510 444 160 7
GRAND TOTAL @5t 185 1130 1394 2120 4273 2337 807 779

* Including jobs with different titles but with similar functions.

AR DI (S -

Note :  Figures may not add up due to blow-up factors.
P Bl PRSRET R i e E R g
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Table 7.9 Preferred Years of Relevant Experience of MC Employees in
Corporate Communications / PR / Advertising /
Marketing Department in Companies / Institutions by Job Title

279 ST o dinny, A (L
O ) E A o

10toless | 7toless 5toless | 2toless
Job 15 years Less No
. than than than than . .
Code Job Title * or over 15 10 7 5 than experience | Unspecified
e g PN years years years years ’ ired P
?’ﬁf-w By BES oL 5a|72105 | 5275 | 2% 55 years | require 7t
i\r‘}?‘f I T‘J’k 7-“ *,\“ T\l‘ 2= ijﬁ:? TR
MANAGERIAL LEVEL
141 |General Manager / Director / Head of 44 41 21 26 - - - 21

Corporate Communications / Public
Relations / Public Affairs

FEWFS SR A
SRR A2

142 |General Manager / Director / 17 - 23 - - - - 1
Head of Advertising /
Marketing Communications

B B OFREEE R

143 |General Manager / Director / - 23 16 7 - - - 22
Head of Marketing / Product
Development / Brand Management
il tﬁ:/%@ﬁr a’i/ﬁfﬂ%ﬁ"
VFJ*L v'./1 E;

144 |Corporate Communlcatlons / Public - 64 47 15 8 - - 77
Relations / Public Affairs Manager

IR 2 R

145 |Advertising / Marketing 7 - 28 30 - - - 24
Communications Manager

tiE B

146 Marketlng/Product/Brand Manager - 39 44 35 25 - - 35
T 3 ok s
147 Communlty Relations Manager - - - - 10 - - 5
o Tk ] A
148 |Market Research Manager - 5 - - - - - 12
ED
149 |Publication Manager - - 5 5 - - - -
LSRR
150 Internal Communications Manager - - - - - - - 5
P
Sub-Total +/"5F 68 172 184 118 43 - - 202
SUPERVISORY LEVEL
EEr
241 |Assistant Manager / Executive for - 5 50 162 99 30 - 63

Corporate Communications / Public
Relations / Public Affairs

TR
B L

242 |Assistant Manager / Executive - - 29 152 57 - - 16
for Advertising / Marketing
Communications

B BT EREE 2

243 |Assistant Manager / Executive for - 14 12 81 86 - - 30
Marketing / Product Development /
Brand Management

%/%@rﬂ/gmﬁ%
[W%H%

244 |Assistant Managerfor Publication - 5 - 5 - - - 25
SR AR
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10toless | 7toless | 5toless | 2toless
Job 15 years h h h h Less No
Code Job Title * or over than than than than than experience | Unspecified
. o . 15 years 10 years 7 years 5 years . St
£ 0 AL 15 & Y o 2710 = = = 2 years required | < E| P
e o 10=15%|7=10F |5=7F |2Z=5F [N [y
”‘I”}EFE M I IS [ [ 2T ~'le"‘35?
SUPERVISORY LEVEL (CONTINUED)
2 ERGR)
245 |Chief Editor / Editor - - 15 26 20 1 - -
]
246 [TV Producer - - - - 30 - - -
dkih
262 |Art Director - - - - 6 - - -
PR
263 [Studio Manager - - - - 6 - - -
CA R
Sub-Total /5 - 24 106 426 304 31 - 134
EXECUTIONAL LEVEL
7 - pr
341 |Officer / Assistant for Corporate - - - 38 436 109 - 202
Communications / Public Relations /
Public Affairs
FHEF S HRH R
SHHOEE = HE
342 |Officer / Assistant for Advertising / - - - 40 150 252 45 25
Marketing Communications
BB 2
343 |Officer / Assistant for Marketing / - - - 61 212 216 - 101
Product Development /
Brand Management
1[40, % IS et 2 2
BiEs
344 |Officer/Assistant for - - - - - - - 42
Community Relations
TG 7 (2
345 |Officer / Assistant for - - - - 75 - - -
Market Research
[ = =2
346 |Writer / Translator - - - 5 66 15 - -
ol R dad
347 |Officer / Assistant for Publication - - - - 35 20 - 5
U= (= /2
348 |Graphic Designer - - 64 - 132 23 - -
BhE
349 [Photographer - - 25 - 13 10 10 -
Y]
Sub-Total 75 - - 89 144 1119 645 55 375
SUPPORTING / TECHNICAL LEVEL
oD/ fhE
442 |Web Designer - - - 5 9 27 - -
ATFI BB
Sub-Total +/Z¢ - - - 5 9 27 - -
Grand Total gt 68 196 379 693 1475 703 55 711
*

Note
é{: .

=

Including jobs with different titles but with similar functions.

SRR (EETpIEL -

. Figures may not add up due to blow-up factors.

{5
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Appendix 8

e 8
Table 8.1  Average Monthly Income Range of MC Employees
in Newspapers by Job Title
%81 GRS R PR T 395 £ R
Job $8 000 $80 001
Code Job Title * orbelow | $8001- | $12001- | $20001- | $30 001 - | $50 001 - | orabove | Unspecified
£ 75 T $8000 7Y | $12000 | $20000 | $30000 | $50000 | $80000 [$8000L Y| <+t |7Vl
RTT}?‘F I '+
MANAGERIAL LEVEL
A R R
101 |Editor-in-Chief / The Editor - - - - 6 20 8 4
e
102 |Deputy Editor / Deputy Editor-in-Chief - - - - - 86 1 10
103 [News Director - - - - - 18 - -
Pl
Sub-Total 5 - - - - 6 124 9 14
SUPERVISORY LEVEL
i
201 [Managing Editor - 1 3 14 87 - - 8
aﬁﬁiﬂ} =
202 [News / Assignment Editor - - - 35 204 - - 6
AR R [
203 |International News Editor - - - 31 5 - - 1
BT
204 |China/ National News Editor - - - 1 30 - - 2
FlEsEY] = =
205 |Assignment Editor (Photography) - - - 19 8 - - 2
By- =
206 |Editorial / Leader Writer - - - 52 3 1 - -
2T
Sub-Total 75 - 1 3 152 337 1 - 19
EDITORIAL/PRODUCTION L LEVEL
R G fi
301 [Senior Layout Editor / Layout Editor - 1 206 184 35 - - 106
TR (E.’Jﬁ'xﬁ) P aﬁéﬁ/’#fﬁﬁiﬁﬁ
302 [Sub-editor / Copy Editor 2 4 314 10 - - - 17
WIF,!;'J#}TFE
303 [Senior Reporter / Reporter - - 1194 141 - - - 116
T (@) FHOFH
304 |[Senior Press Photographer / - - 230 53 - - - 12
Press Photographer
3273 (’(i‘x'ﬁﬁ) Ef‘é?'?ﬁ/?ﬂ%ﬁ'?{
305 |Senior Translator / Translator - - 46 44 - - - 14
T () PR PR
306 |Online Editor - - 36 - - - - 3
307 |Senior Designer - - 74 24 - - - 5
T () X EEEEL
308 |Graphic Artist - - 24 6 - - - -
A
Sub-Total /5 2 5) 2124 462 85 - - 273
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Job $8 000 $80 001
Code Job Title * orbelow | $8001- | $12001- | $20001- | $30001- | $50 001 - | orabove | Unspecified
5 7 $8000 5 | $12000 | $20000 | $30000 | $50000 | $80000 |$80001fY| + ¥ [
E*[T}EFF i I E
SUPPORTING / TECHNICAL LEVEL
LI A P
401 |Designer - 11 245 - - - - 17
402 |Typesetter - 9 73 - - - - 13
o E
403 |Layout Artist 2 213 100 - - - - 14
P
404 |Proof-Reader - 109 3 - - - - 20
FESHES
405 |Darkroom Person - - 3 - 3 - - -
EERE OO
406 |Librarian - 40 16 - - - - 8
e Ed
407 |Researcher - 21 15 - - - - 2
TRRI U [
408 |Webpage Designer - 21 9 - - - - 8
AR
409 |Webmaster - - 3 - 2 - - 1
Sub-Total /5 2 424 467 - 5 - - 83
GRAND TOTAL @5t 4 430 2594 614 383 125 9 389
*

Note
=i
[:]._

Including jobs with different titles but with similar functions.

SRR T RIS (RISt

: Figures may not add up due to blow-up factors.
Y PSR AR i -
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Table 8.2

Average Monthly Income Range of MC Employees
in Magazines by Job Title

%82 FEEY BB IR IR 195 [ L
Job $8,000 $80,001
Code Job Title * orbelow | $8,001- | $12,001- | $20,001 - | $30,001 - | $50,001 - | orabove | Unspecified
T A $8,000 fi¥ | $12,000 | $20,000 | $30,000 | $50,000 | $80,000 [$80,001 fi¥ R
E*[T}EFF I I F
MANAGERIAL LEVEL
A H B
101 |Editor-in-Chief / The Editor - - 11 32 13 21 11 17
102 |Deputy Editor / Deputy Editor-in-Chief - - - 4 10 3 21 11
s
Sub-Total /5 - - 11 36 23 24 32 28
SUPERVISORY LEVEL
5
201 |Managing Editor - 14 63 51 32 - - 56
;f-’}i@} =
202 [News / Assignment Editor - 10 19 2 15 - - 4
AR R [
205 |Assignment Editor (Photography) - - 4 16 15 - - 8
B =
206 |Editorial / Leader Writer - 5 17 4 - 2 - 6
= a7
Sub-Total 7 - 29 103 73 62 2 - 74
EDITORIAL/PRODUCTION LEVEL
AR E S fhi
301 [Senior Layout Editor / Layout Editor 58 19 158 60 52 - - 114
R () aﬁéﬁ/ﬁflﬁﬁéﬁ
302 [Sub-editor / Copy Editor 55 76 80 25 - - - 32
A
303 [Senior Reporter / Reporter 125 86 101 122 - - - 174
T @) FHFH
304 |[Senior Press Photographer / 18 43 94 163 - - - 71
Press Photographer
K () BB
305 |Senior Translator / Translator 21 5 6 - 5 - - 4
T () BRI PR
306 |Online Editor - 2 9 12 - - - 8
307 |[Senior Designer - 21 30 44 - - - 22
O () R
308 |Graphic Artist - 48 38 - - - - 24
T
364 |Copy Writer - - 2 - - - - 11
i
Sub-Total /5 277 300 518 426 57 - - 460
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Job $8,000 $80,001
Code Job Title * orbelow | $8,001- | $12,001- | $20,001 - | $30,001 - | $50,001 - | orabove | Unspecified
T A $8,000 75 | $12,000 | $20,000 | $30,000 | $50,000 | $80,000 |$80,001 5| + ¢ |G|
RFIHEFF I M=
SUPPORTING / TECHNICAL LEVEL
LI A P
401 |Designer 26 139 87 1 - - - 46
402 |Typesetter - 7 16 - - - - 3
o E
403 |Layout Artist 19 18 29 - - - - 6
PHS
404 |Proof-Reader 20 28 16 - - - - 5
FESHES
406 |Librarian - - 3 - - - - -
RreERgt
407 |Researcher - 4 10 - - - - 2
TR UR E
408 |Webpage Designer 12 19 18 - - - - 4
%{f}EJﬁ!(‘EF_R
409 [Webmaster - 2 5 3 1 - - 1
465 [Promoter 20 - - - - - - -
T%?ﬁ £
Sub-Total /5 97 217 184 4 1 - - 67
GRAND TOTAL @5t 374 546 816 539 143 26 32 629
*

Note
=t e

rl;

Including jobs with different titles but with similar functions.

A T E D (SR

: Figures may not add up due to blow-up factors.
Bl PRSR T R i e E R g
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Table 8.3  Average Monthly Income Range of MC Employees in
News Department in Radio / TV Stations by Job Title

# 8.3 T PR S R MR SR R R
Job $8,000 $80,001
Code Job Title * orbelow | $8,001- | $12,001- | $20,001 - | $30,001 - | $50,001 - | orabove | Unspecified
T TRHG $8,000 i¥ | $12,000 $20,000 | $30,000 | $50,000 | $80,000 |$80,001p%| # ¢ g
ir\}%"r? I I F
MANAGERIAL LEVEL
111 |Vice President / Senior Vice President / - - - - 1 2 8 8
Executive Director
AR Py R i 2 )
112 |Controller / Deputy Controller / - - - - 3 6 3 2
Assistant Controller / News Manager
AT P, 2T AT
Sub-Total +/Z¢ - - - - 4 8 11 10
SUPERVISORY LEVEL
e
211 |Executive News Editor - - - 15 1 15 - 6
AR RIS
212 |Deputy / Assistant News / Assignment / - - - 160 12 8 - -
Planning Editor
f };Sﬁ/ﬂ i ESs
213 [Managing Editor - - - - 1 16 - 12
ﬁ.’jéifl} =
214 |Deputy Managing / Assistant - - - - 8 6 - 4
Managing Editor
FilsGiees = ¢
215 |Executive Producer - - - 2 48 - - 16
R Rl =
Sub-Total 7/ - - - 177 70 45 - 38
EDITORIAL/ PRODUCTION LEVEL
R G IR
311 |Senior Sub-editor/ Sub-editor - - - 90 14 - - 19
312 |News Reader / Announcer - - 29 25 - - - 4
FHIEE !
313 [News Translator - - 5 3 - - - 1
FIEE
314 |[Senior Reporter / Reporter - 45 152 132 - - - 40
PR
315 |Cameraman - - 98 94 - - - 4
ER Y]
316 |[Senior Producer/Producer - - 104 38 - - - 72
i R
317 |Online Editor - - 20 1 - - - 1
‘l]’ﬁ'l [[‘Iﬂé‘ﬂ
362 |Visualiser - - 2 - - - - -
Elllﬂﬁg]ﬁ: i
Sub-Total 75 - 45 410 383 14 - - 141
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Job $8,000 $80,001
Code Job Title * orbelow | $8001- | $12,001- | $20,001- | $30,001 - | $50,001 - | orabove | Unspecified
B A $8,000 % | $12,000 | $20,000 | $30,000 | $50,000 | $80,000 |$80,001 5| 4 F|F¥
i e M
SUPPORTING / TECHNICAL LEVEL
Lo g Rl S
401 |Designer - - - - - - - 7
F I
402 |Typesetter - - - - - - - 3
M
403 |Layout Artist - - - - - - - 10
PHSE
408 (Webpage Designer - - 10 - - - - 7
MHFIEEE
409 |Webmaster - - - - - - - 2
411 |Production Assistant / Technician 10 49 246 - - - - 40
el
Sub-Total /7 10 49 256 - - = - 69
GRAND TOTAL 5§t 10 94 666 560 88 53 1 258

*

Note
=k
|:|4

Including jobs with different titles but with similar functions.

SR T LI D (OBt -

. Figures may not add up due to blow-up factors.

By P

R R R
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Table 8.4 Average Monthly Income Range of MC Employees in
News Agencies by Job Title

# 84 PRI A R AT 155 EE T R
Job $8,000 $80,001
Code Job Title * orbelow | $8,001- | $12,001- | $20,001 - | $30,001 - | $50,001 - | orabove | Unspecified
T T $8,000 7% | $12,000 | $20,000 | $30,000 | $50,000 | $80,000 |$80,001 p¥ EIER
a*,?}%*% I I F
MANAGERIAL LEVEL
A 2 R
101 |Editor-in-Chief / The Editor - - - 2 - - 1 3
it
102 |Deputy Editor / Deputy Editor-in-Chief - - 2 2 - - - -
ﬁﬂ?l%f'li“j
103 |News Director - - - - - - 1 -
Laatin i
Sub-Total /5 - - 2 4 - - 2 3
SUPERVISORY LEVEL
T
201 [Managing Editor - 1 2 - 3 - - 1
a"ﬂgjj} =
202 [News / Assignment Editor - 1 11 - 6 1 - 8
S A e
205 |Assignment Editor (Photography) - - 3 - - - - -
B> =
Sub-Total 7 - 2 16 - 9 1 - 9
EDITORIAL/PRODUCTION LEVEL
SRR E
301 |Senior Editor / Editor - 3 7 2 - - - -
TR () A
302 [Sub-editor / Copy Editor 1 10 1 - - - - -
A
303 [Senior Reporter / Reporter 2 20 19 6 - - - 20
T () FH
304 |[Senior Press Photographer / 1 8 2 - 2 - - 2
Press Photographer
T () B
305 [Senior Translator / Translator - 10 - 1 - - - -
T () PR PR
307 |[Senior Designer - 1 - - - - - -
TR (ﬁq%ﬁ) ir“a‘ﬁﬁ:‘%ﬁﬁ
Sub-Total 7 4 52 29 9 2 - - 22

SUPPORTING / TECHNICAL LEVEL
B Lt

401 |Designer 1 - - - - - -

404 |Proof-Reader 2 - - - - - - -
B

406 |Librarian - - - - - - - 1
B e

408 |Webpage Designer - 1 - - - R R 1
SHE

409 |Webmaster - 2 - - - - R -

Sub-Total /-5 3 3 - - - - - 2

GRAND TOTAL @5t 7 57 47 13 11 1 2 36

* Including jobs with different titles but with similar functions.
WA IRIE S (ERTpIEL -
Note :  Figures may not add up due to blow-up factors.

Fo WFINRERE R -
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Table 8.5  Average Monthly Income Range of MC Employees in
Digital / New Media by Job Title

BT,/ IR 5 E1 [

%85

Job
Code

Wy

Job Title *
e

$8,000
orbelow | $8,001- | $12,001- | $20,001 -
$8,000 % | $12,000 | $20,000 | $30,000

I

$30,001 -
$50,000

$50,001 -
$80,000

$80,001
or above
$80,001 ﬁ*f
NS

Unspecified
7+ R

MANAGERIAL LEVEL
AE R

101

Editor-in-Chief / The Editor

102

Deputy Editor / Deputy Editor-in-Chief
e

103

News Director

Pl

Sub-Total /-5

SUPERVISORY LEVEL
Fae

201

Managing Editor

A [

- - 3 1

12

202

News / Assignment Editor

AR PR

204

China / National News Editor
Pl = =

206

Editorial / Leader Writer
=&

215

Executive Producer

BRI

Sub-Total /5

- - 53] 12

12

EDITORIAL/PRODUCTION LEVEL
RG> [

301

Senior Layout Editor / Layout Editor
e () AV ir\}?ﬁ/ﬁf‘liﬁéﬁ

- - - 6

302

Sub-editor / Copy Editor
A

303

Senior Reporter / Reporter

I ([ FHS

304

Senior Press Photographer /
Press Photographer

TR () B B

305

Senior Translator / Translator

O (R PRDS PR

306

Online Editor

307

Senior Designer
O () SRR

308

Graphic Artist

EAIE

316

Senior Producer / Producer

R

Sub-Total /5
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Job $8,000 $80,001
Code Job Title * orbelow | $8,001- | $12,001- | $20,001 - | $30,001 - | $50,001 - | orabove | Unspecified
£ Pe E v $8,000 F¥ | $12,000 $20,000 | $30,000 | $50,000 | $80,000 |$80,001F%| # % B!
ir‘}?‘f e M
SUPPORTING / TECHNICAL LEVEL
LB
401 |Designer - - 8 - - - - 2
SRR
407 |Researcher - - 5 - - - - -
TRRITUE
408 |Webpage Designer - 6 15 40 - - - 13
%{f}EJﬁ!(‘EF §
409 [Webmaster - 15 10 12 - - - 32
e
Sub-Total /-5 - 21 38 52 - - - 47
GRAND TOTAL =5t 5] 44 104 113 3 2 - 67

* Including jobs with different titles but with similar functions.

AR LI (R -

Note :  Figures may not add up due to blow-up factors.

X AT AR I
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Table 8.6 Average Monthly Income Range of MC Employees in
Public Relations Services Suppliers by Job Title

% 8.6 TR Ty IR PR 193 £ U5
Job $8,000 $80,001
Code Job Title * orbelow | $8,001- | $12,001- | $20,001 - | $30,001 - | $50,001 - | orabove | Unspecified
5 £y o] $8,000 F¥ | $12,000 | $20,000 | $30,000 | $50,000 | $80,000 |$80,001 ¥ P
i " i
MANAGERIAL LEVEL
131 Managmg Director / General Manager - - 10 7 21 22 29 55
EIREE G
132 |Director of Client Services / - - 3 6 40 29 38 53
Account Director
ERNE e
Sub-Total 75 - - 13 13 61 51 67 108
SUPERVISORY LEVEL
R
231 |Account Manager / Senior PR - 38 79 101 116 11 - 80
Consultant / PR Consultant
r%wﬂﬁwww
- el
232 [Chief Editor / Editor - - 12 17 2 1 - 5
s
233 |Art Director - - 5 15 - - - 4
SRR
269 Research Manager / Strategic Planner - - - - - - - 2
[P pPs Pl
271 Marketlng / Marketing Services / - 2 - - - - - -
Program Manager
[/ pEEE
Sub-Total 75 - 40 96 133 118 12 - 91
EXECUTIONAL LEVEL
BT
331 |Account Executive / PR Specialist / 29 92 301 49 12 - - 144
PR Officer / Press Officer
BT S SRR
Pl =
332 |Multimedia / IT Manager 20 4 3 - - - - 7
S PR
333 Account Co-ordinator 65 74 40 - 10 - - 36
ﬁ‘ﬁ'l tlfjJIEJ
334 |Translator - 5 9 3 - - - 2
B
335 |Visualiser - 2 5 5 - - - 50
if@lﬁg_‘l
336 |Graphic Artist 17 5 24 - 1 - - 35
AR
337 [Copy Writer 15 5 4 1 - - - 14
ol
338 |Research Assistant 11 5 1 - - - - 19
il B
Sub-Total 75 157 192 387 58 23 - - 307
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Job $8,000 $80,001
Code Job Title * orbelow | $8,001- | $12,001- | $20,001 - | $30,001 - | $50,001 - | orabove | Unspecified
B v $8,000 F¥ | $12,000 | $20,000 $30,000 $50,000 $80,000 [$80,001 7Y | [Eii
ﬁﬂ%‘? N I
SUPPORTING / TECHNICAL LEVEL
L T E
461 |Designer - - - - - - - 5
F I
465 |Promoter 20 - - - - - - .
#%’?’4 Fi
Sub-Total 7-FF 20 - - - - - . 5
Grand Total EF 177 232 496 204 202 63 67 511

*

Including jobs with different titles but with similar functions.
SR T RIS (AL

Note :  Figures may not add up due to blow-up factors.
B B IRESREDACE I
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Table 8.7  Average Monthly Income Range of MC Employees in Advertising Sales /
PR / Marketing Department in Media Organizations by Job Title

#87  WEBFCIRT D ARG S R IR 55 EL

Job $8,000 $80,001
Code Job Title * orbelow | $8,001- | $12,001- | $20,001 - | $30,001 - | $50,001 - | or above | Unspecified
Ev 7} $8,000 7Y | $12,000 | $20,000 | $30,000 | $50,000 | $80,000 |$80,001 5| + ¥ [E&E
B e M
MANAGERIAL LEVEL
AERIRE

181 |Publisher / Managing Director / - - 5 21 16 15 31 31

President

whR B R E
182 |General Manager / Associate Publisher / - - 2 4 21 12 22 19

Deputy Managing Director / Vice
President / Chief Operations Officer

NG RIS SRIE AR
s

183 |Advertising / Advertising Sales / - - 2 11 83 17 13 27
Account Director

LI kv

184 |Circulation / Circulation Sales / - - - 1 11 6 2 7
Circulation Marketing Director

BT/

185 |Marketing / Marketing Services / - - - 3 12 23 2 20
Program Director

11881 855~

186 |Business Development Director - - 1 3 13 11 - 6
E & ¢ i
187 |Research Director - - - - - 3 - 1
[l e
188 |Public Relations Director - - - - 1 4 1 5
A Fé[% [T
189 |Art Director - - 4 34 64 15 - 26
Sub-Total +/5 - - 14 77 221 106 71 142
SUPERVISORY LEVEL
i
281 |Advertising / Advertising Sales / - 5 232 127 51 31 - 94

Account Manager

i i TR

282 |Circulation / Circulation Sales / - 10 26 49 6 - - 24
Circulation Marketing Manager
B8 A

283 [Marketing / Marketing Services / - - 30 88 18 - - 60
Program Manager

NG e ==

284 |Research Manager - - 1 3 1 - - 4
285 |Traffic / Advertising Administration - - 7 27 1 - - 5
Manager
ks
286 [Public Relations Manager - - 8 19 5 - - 10
SR
287 |[Sales Training / Sales Support Manager - - 6 - - - - 1
o T
Sub-Total 45 - 15 310 313 82 il - 198
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Job $8,000 $80,001
Code Job Title * orbelow | $8,001- | $12,001- | $20,001 - | $30,001 - | $50,001 - | orabove | Unspecified
B gt $8,000 Fl‘? $12,000 $20,000 | $30,000 | $50,000 | $80,000 |$80,001 ﬁ‘/ *E B!
a’F}?‘F I IF
EXECUTIONAL LEVEL
i~ fis
381 | Advertising Sales Assistant / - 102 328 19 46 - - 269
Executive / Account Executive
(e eV g
382 | Marketing Assistant / Executive 22 73 173 3 - - - 48
[l i
383 | Research Assistant / Executive - 3 41 10 - - - 21
s 2 £
384 | Traffic Co-ordinator / Advertising 5 56 151 - - - - 58
Administration Assistant
s p b
385 | Public Relations Assistant / Executive 10 9 44 - - - - 10
o ifLFéfJ FEE = =
Sub-Total /5 37 243 737 32 46 - - 406
GRAND TOTAL @45t 37 258 1061 422 349 137 71 746

Note
é{: .

i

Including jobs with different titles but with similar functions.

AP Tl (ARt -

: Figures may not add up due to blow-up factors.

IS

A LR
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Table 8.8 Average Monthly Income Range of MC Employees in
Advertising Companies, Agencies and other Advertising Services by Job Title

e A N — E L Ly | 3 e

.85 B R DR IR 5545 £

Job $8,000 $80,001

Code Job Title * orbelow | $8,001- | $12,001- | $20,001 - | $30,001 - | $50,001 - | orabove | Unspecified

B A $8,000 F¥ | $12,000 | $20,000 | $30,000 | $50,000 | $80,000 [$80,001 5| + ¥ |7V

i e M

MANAGERIAL LEVEL
ER

101 |Editor-in-Chief / The Editor - - - - 2 - - -

102 |Deputy Editor / Deputy Editor-in-Chief - - - - 2 - - -

161 |Managing Director / General Manager - 25 46 69 31 25 35 83
EIREE AR

162 |Director of Client Services / - - - 5 12 10 37 38
Account Servicing
w VR

163 |Group Account Director / - - 14 58 57 23 5 77
Account Director
A

164 |Director of Strategic Planning - - - 25 4 2 5 9
TR Gl e

165 |Executive Creative Director - - 1 7 28 5 7 34
i (e

166 |Creative Director - 25 14 31 33 27 12 42
Al (e

167 |Creative Group Head - - - 2 7 6 - 18
Al =

168 |Head of TV Production - - 1 - 1 2 1 3
R

169 |Media Planning Director - - - 2 9 11 - 11
L

170 |Media Buying Director - - - - 4 6 - 2
TR R

171 |Media Group Head / Group Director / - - - 9 4 3 - 14
Associate Director
B (K R R

185 |Marketing / Marketing Services / - - - - 2 - - -
Program Director
I3 IR R E

186 |Business Development Director - - - - - 3 - -
I A

Sub-Total 45 - 50 76 208 196 123 102 331
SUPERVISORY LEVEL
2 ER

261 |Associate Account Director / - 312 318 233 231 18 - 324
Account Manager
il R AR

262 |Art Director - 77 305 252 72 6 2 177

263 |Studio Manager - - 4 13 - - - 10
TR

264 |Production Manager - 25 30 62 3 - - 37
G =]

265 |Traffic Manager - - 26 5 3 - - 22

266 [TV Producer - - 5 17 - 2 - 12
B
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Job $8,000 $80,001

Code Job Title * orbelow | $8,001- | $12,001- | $20,001- | $30,001 - | $50,001 - | orabove | Unspecified

£ T $8,000 F¥ | $12,000 | $20,000 | $30,000 | $50,000 | $80,000 [$80,001 5| +# ¥ |

RF[T}?‘F e I

SUPERVISORY LEVEL (Continued)
2 ERGR)

267 |Media Planning Manager - - 9 30 12 - - 13
B

268 [Media Buying Manager - - - 23 14 - - 4
B /1 ARPEREE

269 [Research Manager / Strategic Planner - - 4 12 7 - - 9
B AR SR

270 |Senior PR Consultant / PR Consultant - - - 2 - - - 2
I R 2 W

271 [Marketing / Marketing Services / - 3 16 12 - 1 - 17
Program Manager
[/ % s

282 |[Circulation / Circulation Sales / - - - 2 - - - -
Circulation Marketing Manager
B EAEE

Sub-Total /"5 - 417 717 663 342 27 2 627
EXECUTIONALLEVEL
S~ R

303 [Senior Reporter / Reporter - - 9 - - - - -
T () FH O

361 |Account Executive 200 599 888 447 27 - - 580
Hez

362 |Visualiser 50 28 179 24 - - - 71
BB

363 |Graphic Artist 427 1079 962 166 37 - - 551
T =R

364 |Copy Writer 51 47 66 29 - - - 112
Gl

365 |Media Planner / Executive - 10 109 81 25 - - 51
BRI R 2

366 [Media Buyer - 13 53 - - - - 55
B R

367 |Traffic Co-ordinator 51 28 20 3 - - - 42
A

368 |Production Assistant 36 122 84 5 - - - 50
B (e

369 |Research Assistant 22 44 7 - - - - 8
Tl 2

370 [Photographer 77 8 32 1 - - - 11
BB

371 |Online Editor - 2 79 3 - - - 39

382 |Marketing Assistant / Executive - 4 31 - - - - -
B

Sub-Total 45 914 1984 2519 759 89 - - 1570
SUPPORTING / TECHNICAL LEVEL
Wish/ mmr iR

402 |Typesetter - - - 4 - - - -
i fs

404 |Proof-Reader - - 1 - - - - -
L

461 |Designer 265 208 223 - - - - 159
S
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Job $8,000 $80,001
Code Job Title * orbelow | $8,001- | $12,001- | $20,001 - | $30,001 - | $50,001 - | orabove | Unspecified
B A $8,000 ﬁ‘? $12,000 $20,000 $30,000 $50,000 $80,000 |$80,001 F& *E B!
i“\rd?'f e M
SUPPORTING / TECHNICAL LEVEL (Continued)
W F R G
462 |Web Designer 35 43 49 2 25 - - 43
A
463 |Webmaster 27 83 16 1 - - - 4
464 |Technician 41 12 18 - - - - 22
Fersth
465 [Promoter 28 - - - - - - -
HE
Sub-Total /"5 396 346 307 7 25 - - 228
GRAND TOTAL st 1310 2797 3619 1637 652 150 104 2 756

*

Note
=
I:lg

Including jobs with different titles but with similar functions.
?HTF?%ZVET [FITE (RS -

: Figures may not add up due to blow-up factors.

AR R -
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Table 8.9

%89

Average Monthly Income Range of MC Employees in Corporate Communications /

PR / Advertising / Marketing Department in Companies / Institutions by Job Title

R FIPRILEH BT SRR B TR B AR 5 E

Job
Code

B

Job Title *
T

$8,000
or below
$8,000 g“}

e

$8,001 -
$12,000

$20,000

$12,001 - | $20,001 -

$30,000

$30,001 -
$50,000

$50,001 -
$80,000

$80,001
or above
$80,001 7y
NS

Unspecified
+ 7

MANAGERIAL LEVEL
AR

141

General Manager / Director / Head of
Corporate Communications / Public
Relations / Public Affairs
FHEF S HBGE R
JUSREE 2

15

17

20

44

57

142

General Manager / Director /
Head of Advertising /
Marketing Communi

Bt/ TR

13

17

11

143

General Manager / Director /

Head of Marketing / Product
Development / Brand Management
m%/@@%ﬁ/@@%%
AR R 2 Y

15

40

144

Corporate Communications / Public
Relations / Public Affairs Manager

FH 2 2 HoREg)

15

82

101

145

Advertising / Marketing
Communications Manager

B R

33

20

36

146

Marketing / Product / Brand Manager
18 % b A

66

22

25

65

147

Community Relations Manager
7 B AR

10

148

Market Research Manager

i

12

149

Publication Manager

R

150

Internal Communications Manager
I IR

Sub-Total /5

7

109

116

162

61

332

SUPERVISORY LEVEL

2 e

241

Assistant Manager / Executive for
Corporate Communications / Public
Relations / Public Affairs
R
RO 2

113

26

134

136

242

Assistant Manager / Executive
for Advertising / Marketing
Communications

54

80

25

20

75

243

Assistant Manager / Executive for
Marketing / Product Development /
Brand Management

11788, 7 AL e,
SRR 2 =

55

34

55

79

244

Assistant Manager for Publication

SRR

25

245

Chief Editor / Editor
s e

30

30
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Job $8,000 $80,001
Code Job Title * orbelow | $8,001- | $12,001- | $20,001- | $30,001- | $50,001 - | orabove | Unspecified
5 7 $8,000 75 | $12,000 | $20,000 | $30,000 | $50,000 | $80,000 |$80,001 5| +# ¥ |
a*IT}EFF I I E
SUPERVISORY LEVEL (Continued)
2ERGR)
246 [TV Producer - - - 30 - - - -
B A
262 |Art Director - - - - - - - 6
F I
263 [Studio Manager - - - - - - - 6
T s
Sub-Total +/"5F - - 223 176 249 20 - 357
EXECUTIONAL LEVEL
= Tl S
341 |Officer / Assistant for Corporate 6 58 273 170 25 - - 253
Communications / Public Relations /
Public Affairs
FHEF HRH R
SH G
342 |Officer / Assistant for Advertising / 10 99 174 45 - - - 184
Marketing Communications
FEIpBNRE £
343 |Officer / Assistant for Marketing / 54 31 145 190 21 - - 149
Product Development /
Brand Management
T1H, % IS i 2 =/
2
344 |Officer/Assistant for Community - - - - - - - 42
Relations
P 2
345 |Officer / Assistant for Market Research - - - 75 - - - -
i = s
346 |Writer / Translator - 15 1 5 45 - - 20
il
347 |Officer / Assistant for Publication - - 31 14 - - - 15
A= = 2z
348 |Graphic Designer - 20 107 - 59 - - 33
Pt
349 [Photographer - 10 10 10 - - - 28
Y]
Sub-Total 75 70 233 741 509 150 - - 724
SUPPORTING / TECHNICAL LEVEL
oD/ fhE
442 |Webpage Designer - 15 7 - 5 - - 14
S
Sub-Total +/"5F - 15 7 - 5 - - 14
Grand Total g5} 70 248 978 794 520 182 61 1427
*

Note :

ﬁ%t :

Including jobs with different titles but with similar functions.

AR DI (S -

Figures may not add up due to blow-up factors.

B PRSI  fE

o
= °

]
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Appendix 9

8¢

fife#9
Percentage of Companies Having Provided Respective Items at their Websites by Branch
B ARG AT R TR TRV Y AT 5T SR
(F P T )
News Corporate
Department Advertising Communications /
in Radio / News Digital / Companies, PR / Advertising /
Newspapers | Magazines | TV Stations Agencies New Media Public Agencies Marketing
_ Wity ko FILT’I Y Y] B/ Relations and Other Department
Items Provided at jthe %7%»[ b Pl atiia ;a;ﬁ;,yf‘gg Services Advertising in Companies / All
’C_ompany’s,W,ebsne iy Suppliers Services Institutions Branches
iR pop : -+ SHBE | WE A SRR |
Including Advertising Sales / PR / s H R 4%
Marketing Department in Media Organizations e %%l'ﬁ? V4 4?! V4
BT S RSRS R 2 R A
IJ?F[IJ%?%’E{‘%‘TE——J[ J?il i e ,\FTJlm/ﬂjfﬁjﬁﬂ mjﬁ?zlg
%* %* %* %* %* %* %* %* %*
%u%gﬁ%gps 35.7 22.7 69.2 - 38.9 769 258 48.3 32.7
}Qi§%§£PS 35.7 50.0 69.2 . 417 80.8 49.5 66.7 52.3
Web Cast
h . - - 76.9 - 25.0 - 8.1 16.7 10.3
ifﬁf?‘ﬁ‘é%ﬁ !
%}fﬂf‘%?@'?es 57.1 75.8 76.9 75.0 77.8 76.9 78.3 90.0 78.6
RESa-
%{%‘;h'cs 100.0 100.0 69.2 100.0 88.9 69.2 82.7 98.3 86.8
No. of companies giving the respective answers by branch
Note: & HEYEE T T B0 |
Note: AR Rt x 100%

- : ~  Total no. of companies having deployed / recruited local MC employees to work major for the website by branch

£ PR S50 IR (R P YRR 28 RURIZAIART (50927 s




Appendix 10

& 10
Table 10.1 Percentage of Companies which Indicated the Need to Enhance
Skills / Knowledge of MC Employees by Job Level
% 101 j]gg, JpaFJ«E}l'm;g@g HRC BN R E’?‘||:"|E 1573
(HHER=S7RH]57 )
Editorial/
Production/ Supporting/
Code Type of Skills and/or Knowledge Managerial | Supervisory | Executional Technical
A s e SRl Fs | AR R R
ERST L iiﬂr? b Eiak ~Eiak
%* %* %* %*
Management Skills ﬁﬁﬁﬁi
101 | Corporate communications/public 46.2 23.0 14.0 0.6
relations/public affairs management
FHMF S SRR 2 R
102 | Production management 33.8 325 15.3 2.2
B
103 | Marketing management 54.8 37.4 9.8 54
IEES
104 | Human resources management 42.7 18.6 2.8 04
- AR
105 | Financial management 43.1 18.9 3.2 0.4
SEOTIES
106 | Strategic planning management 50.8 23.1 4.3 0.4
e e
107 | Crisis management 47.4 16.4 4.3 0.4
108 | Others - - - -
Ty
China-related Knowledge ?J%ﬁf[lﬁﬁlp’lﬁla&
201 | Political system, social and economic 49.5 25.8 17.2 8.3
development in the mainland of China
e LB P AR
202 | Cross-cultural knowledge 41.1 26.0 21.9 15.3
S (PRI
203 | Laws and regulatory restrictions for 40.7 15.9 15.8 6.9
access to China's market
PRI A
204 | Industry practices in the mainland of 46.5 26.9 235 8.7
China
LB P9 5
205 | Others - - - - -
bt}

As a percentage of number of responding cases by job level.

[FF@{E, F[ ]EIJJ} (H’ﬁfziﬁ&jﬂu)
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Editorial/

Production/ Supporting/
Code Type of Skills and/or Knowledge Managerial | Supervisory | Executional Technical
A FERT IR SRR f{‘éi/ LTV I E Ve
ENETE Ew?*ﬁ“& b bR
%* %* %* %*
Language Skills ?F'*[:I/ ;ciﬁ“.:

301 | Spoken English 49.0 435 40.7 36.3
Bl

302 Putonghua 57.8 55.4 44.4 46.6
Tl

303 | Written Engllsh 47.5 46.1 325 22.2
G il

304 | Written Chinese 41.9 34.0 26.9 14.1
fl i

305 | Translation 131 17.0 10.9 6.2
i

306 | Others (including Japanese) - 0.2 0.1 -
H ij ( EIJEFFI InH)

Innovative Media Technology (Journalism Sector) &l[Er{EE &3 (BHH )

401 | Innovative media technology products 18.2 8.5 6.9 8.1
B IR il

402 | Application of new media technologies 13.7 8.1 9.5 5.8
in editorial work (e.g. digital photo-shooting,
digital production and Internet transmission)
Pl R v R T [ FRVER

COPBRE P - GeaBi I - A g

403 | Computer literacy skills 14.2 7.7 8.5 11.9
(e.g. digital graphics and Chinese typing)
PP 5 (RS Gt ~ gy
FE)

404 | Integration of new technology with 7.1 6.3 3.9 4.0
the news work flow
PR T A 5

405 | Others - - - -
Ty

Innovative Media Technology (Advertising and Public Relations Sector)
AFBEATRE (REE S H )

501 | Web site design and supporting skills 33.9 26.8 371 29.2
TR R

502 | Market research applications 34.9 20.5 16.1 0.6
[ "]

503 | Consumer database management 30.1 20.2 15.6 12.1
R s Lk e

504 | Innovative media research and applications 38.6 23.8 29.3 15.9
i el s

505 | Multimedia knowledge and applications 36.6 28.3 43.0 29.8
SR

506 | Others (including programming) - - - 5.0

P CoER )

As a percentage of number of responding cases by job level.

e 2 FIJFUJE‘ (ﬁﬁfzﬁg‘gﬂn
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Editorial/

Production/ Supporting/
Code Type of Skills and/or Knowledge Managerial | Supervisory | Executional Technical
b 23 e SRR F{é/ LTV I E Ve
Mo | Mg s 3 b bR
%* %* %* %*
Industry Specific Skills (Journalism Sector)
KRR P )

601 | Reporting and editing skills 13.7 4.4 3.1 14
AR

602 | Print/TV/media production skills 114 2.8 2.4 0.8
FITRL e g s

603 | Media law and ethics 131 41 2.6 1.8
(e Yk A

604 | Intellectual property and copyright law 18.2 5.5 2.8 2.2
I A R

605 | Strategic news planning 10.8 2.7 2.5 0.6
FrH

606 | Integration of the Internet with journalism 13.7 4.6 3.1 14
o T A £

607 | Critical thinking skills and 13.6 4.4 2.3 0.6
cross-disciplinary knowledge
EH I RIS W B SR A1

608 | Audience research 114 2.9 0.6 0.4
CH

609 | Multi-tasking skills 14.7 5.9 6.1 4.8
- EeH F[U—F'J‘:-J J

610 | Others - - - -
Y

Industry Specific Skills (Advertising and Public Relations Sector)
¥ [‘Jﬁﬁf - O F“,‘E&,?#L%Eh’ﬁf )

701 | Account and strategic planning 459 29.9 17.2 7.9
H T RS ]

702 Sales/marketlng strategic planning 50.0 29.4 17.8 6.6
o T e

703 | Media planning and market research 34.4 22.4 11.0 6.9
AR 7] S

704 | Creativity and cultural insights 42.1 37.3 26.9 16.7
AIEUE R [pofigie

705 | PR consultation skills/presentation skills 48.2 33.3 20.6 11.3

N ﬁr;JE Ju}:[ﬁﬂjﬁ’

706 PrOJect management 41.2 254 14.3 4.6
SHET E*%l

707 | Others (including advertising graphic design, - - 4.1 2.2

windows-display design, application of

designing software (e.g. Photoshop),

knowledge of printing and publishing, and

high definition photography)

8 g St g e

%ﬁmeeﬁnmfpmmmm Fif
SR R )

As a percentage of number of responding cases by job level.

(R IT T (R TSR )
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Table 10.2

Percentage of Companies which Indicated the Need to Enhance

Skills / Knowledge of MC Employees by Branch

88¢

*.10.2 %_ﬁ.ﬁ‘l[lgﬁ—k%}'ﬁ’}ﬁ"gg JHIBRY r[ Fﬁ]F'_F 1773
(tittiﬁaﬂlr)
News
Department Advertising Corporate
in Radio / News Digital / Companies, Communications / PR /
Newspapers | Magazines | TV Stations | Agencies New Media Agencies and Advertising / Marketing
WAk SRS %, e Y] etk Public Relations | Other Advertising Department in
Code Type of Skills and / or Knowledge F%%/\[ELJ Py ;g;;;;ﬁg Servtces Suppliers Sgrvic}e}sg Companies / Institutions
s 7 ] il A, [k B A 1IN
Including Advertising Sales / PR / Marketing Department I R Mt 2 g
in Media Organizations ?4 I/T
WS MBS I R TR
% w | w | w | % %+ %* %*
Management Skills F‘&J}iﬁt
101 | Corporate communications/public 14.3 24.0 27.3 27.3 20.0 20.9 17.4 59.3
relations/public affairs management
FH WP R 2 R
102 Production management 214 26.4 59.1 27.3 50.0 17.7 27.8 38.9
(=g
103 Marketing management 214 44.0 40.9 18.2 70.0 25.3 26.3 45.8
[
104 Human resources management 21.4 18.4 27.3 27.3 40.0 215 141 37.8
F RN
105 Financial management 214 9.6 50.0 18.2 45.0 234 15.7 40.4
[ R
106 Stratggic planning management 214 24.0 455 27.3 30.0 22.8 15.5 47.3
Rl e
107 | Crisis management 14.3 144 36.4 9.1 50.0 24.7 10.0 415
ChiAEs
108 Others - - - - - - - -
Py

* As a percentage of number of responding cases by branch.

AL plp o s CRETHRER]T ) -




68¢

News
Department Advertising Corporate
in Radio / News Digital / Companies, Communications / PR /
Newspapers | Magazines TV Stations Agencies New Media Agencies and Advertising / Marketing
2 LEs o V4 Y] g'@‘% / Public Relations | Other Advertising Department in
Code Type of Skills and / or Knowledge % AP ;a?ﬁpg Services Suppliers Siarvices ' Companies/ Institutions
s (= S | ;g?r ?i :‘;i:i jil%.’; ?ﬂf H - a_LFIWF;’!“
Including Advertising Sales / PR/ Marketing Department e Mgt 2 g
in Media Organizations ?4 i l/_i
WS USRI D TR
%* %* %* | %* %* %* %* %*
China-related Knowledge ?J%ﬁf[ifaslﬁfjipna&
201 Political system, social and economic 214 36.0 36.4 18.2 45.0 27.8 19.3 51.6
development in the mainland of China
B PYEOTSIEIS ~ TG AR
202 | Cross-cultural knowledge ' 14.3 32.0 40.9 18.2 45.0 27.2 23.7 422
el I
203 Laws and regulatory restrictions for 14.3 29.6 31.8 27.3 45.0 234 214 215
access to China's market
B RO R T
204 Industry practices in the mainland of China 14.3 24.8 31.8 27.3 55.0 27.2 27.8 455
ENIELR i’%ﬂh#i’ﬁliﬁ
205 | Others - - - - - - - -
RN
Language Skills ?—ﬁ?l/ ;Fiﬁl‘.
301 Spoken English 35.7 20.0 59.1 45.5 20.0 38.6 39.6 727
K
302 Putonghua 429 344 72.7 54.5 50.0 59.5 455 72.7
Pl
303 | Written English 14.3 23.2 31.8 54.5 20.0 37.3 317 70.9
A L li
304 | Written Chinese 14.3 31.2 27.3 455 20.0 37.3 20.1 64.7
H VS Fij,F
305 Translation 14.3 23.2 22.7 27.3 10.0 29.1 5.8 46.9
W
306 | Others - 1.6 - - - - - -
RN

As a percentage of number of responding cases by branch.

[Wrﬁ; }Iﬂlﬁj} (HRHERT )




06¢

News

Department Advertising Corporate
in Radio / News Digital / Companies, Communications / PR /
Newspapers | Magazines | TV Stations | Agencies New Media Agencies and Advertising / Marketing
2 LEs o ?r?l / i g'@‘% / Public Relations | Other Advertising Department in
Code Type of Skills and / or Knowledge ’F%%/}E‘J S ;a;;;gpg Serv!ses SupBllerS Sfrv!cggg Compames/ Instltutlons
e T P - HRE [Oiksadi ARG
Including Advertising Sales / PR / Marketing Department TR |Eh§4/ g
in Media Organizations ?4 i l/_T
WS USRI D TR
%* %* %* %* %* %* %* %*
Innovative Media Technology (Journalism Sector) AFrEER %3 (FHIFK )
401 Innovative media technology products 35.7 46.4 40.9 54.5 30.0 8.2 3.3 211
AP E R e & iy
402 | Application of new media technologies in 35.7 35.2 68.2 455 35.0 8.2 3.2 21.1
editorial work (e.g. digital photo-shooting,
digital production and Internet transmission)
PR AHR (=]
COPSIR Y ~ Bl e - AR )
403 | Computer literacy skills 14.3 28.8 59.1 54.5 40.0 12.0 4.3 215
(e.g. digital grap(hécs andl ;nin%se typing)
k}i{ EFI ﬁﬂ, Eﬁ.
ks ﬁl? . gy
404 Integratlon of new technology with the 7.1 19.2 54.5 54.5 30.0 8.9 0.7 11.3
news work flow
PRl A
405 Others - - - - - - - -
Ry
Innovative Media Technology (Advertising and Public Relations Sector)  §J#FrERE[3% (’?4 F[§ S ﬁﬁf&ﬁ#’)
501 | Web site design and supporting skills - 16.0 13.6 9.1 50.0 215 37.8 48.7
AR M fadks
502 Market research applications - 11.2 9.1 - 35.0 15.8 16.0 37.1
1B
503 | Consumer database management - 10.4 9.1 - 20.0 215 17.6 47.3
&R T
504 Innovative media research and applications - 14.4 9.1 9.1 20.0 13.9 29.1 447
QS B
505 Multimedia knowledge and applications - 16.0 9.1 9.1 20.0 31.0 46.1 422
LI |
506 Others - - - - - - 13 -
iy
* Asa percentage of number of responding cases by branch.
*

Iﬁ@rﬁ, fl |7J§‘ (CHPH%ER]T )
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News
Department Advertising Corporate
in Radio / News Digital / Companies, Communications / PR /
Newspapers | Magazines TV Stations Agencies New Media Agencies and Advertising / Marketing
2 LEs o V4 Y] g'@‘% / Public Relations | Other Advertising Department in
Code Type of Skills and / or Knowledge % il atiis Fr Services Suppliers Services Companies/ Institutions
vk T %tﬁ - (dediil kil
r ; — ; TR sy |E’1§J< 0
Including Advertising Sales / PR/ Marketing Department AR g
in Media Organizations ?4 i l/_T
WS USRI D TR
w | ow | % %* 9%* %> 9%* 9%*
Industry Specific Skills (Journalism Sector) Pjgféﬂﬁjiﬁ: (EY )
601 Reporting and editing skills 35.7 19.2 50.0 18.2 250 7.0 2.8 9.1
RS
602 Print/TV/media production skills 35.7 13.6 9.1 9.1 25.0 5.1 2.7 9.5
FIVTL R gl e
603 Media law and ethics 14.3 13.6 54.5 18.2 30.0 5.7 2.7 5.8
5 e g
604 Intellectual property and copyright law 7.1 15.2 31.8 9.1 35.0 5.1 2.8 14.2
I A A A
605 | Strategic news planning 7.1 19.2 22.7 18.2 20.0 5.7 2.7 5.5
P
606 Integration of the Internet with journalism 7.1 19.2 36.4 18.2 35.0 5.7 2.7 16.4
= ?ﬁﬁfﬁ?ﬁ'%ﬁﬂ@% f,
607 | Critical thinking skills and 7.1 13.6 40.9 9.1 20.0 6.3 2.7 7.6
cross-disciplinary knowledge
b | N e K
608 | Audience research 7.1 7.2 18.2 18.2 30.0 25 2.6 5.8
S
609 Multi-tasking skills 214 16.8 22.7 27.3 25.0 7.0 2.8 16.0
- £ 4% pfjﬁ:jj
610 | Others - - - - - - - -
Py
Industry Specific Skills (Advertising and Public Relations Sector) #[‘]Efiﬁﬁ: ('%ﬁ%‘?frj;tﬁg]’gﬁﬁf )
701 | Account and strategic planning - 9.6 9.1 - 10.0 335 21.8 45.8
TSP
702 | Sales/marketing strategic planning - 11.2 9.1 - 15.0 28.5 24.6 49.1
o0 R P

As a percentage of number of responding cases by branch.

AT 2 fil 0T 3 CGRETTIRTRIDT ) -
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News

Department Advertising Corporate
in Radio / News Digital / Companies, Communications / PR /
Newspapers | Magazines | TV Stations | Agencies New Media Agencies and Advertising / Marketing
At e F}‘f' J/ Y] Bl Public Relations | Other Advertising Department in
Code Type of Skills and / or Knowledge ?ﬁ%,mtj S ;a;;;gpg Services Suppliers Sgrvicg;g Companies / Institutions
e = TR ity e | TR LERE
] U
Including Advertising Sales / PR / Marketing Department e Mgt 2 g
in Media Organizations ?i i l/_i
WS USRI D TR
%* %* %* | %* %* %* %* %*
Industry Specific Skills (Advertising and Public Relations Sector) (Continued) #’[‘Jﬁjliﬁfj@ﬁ: (’%ﬁ??#%ﬁﬁf# ) (@)
703 Media planning and market research - 9.6 13.6 - 15.0 24.7 111 49.1
B ] P
704 | Creativity and cultural insights - 9.6 18.2 9.1 10.0 25.3 36.0 451
fIRE R [ popgip
705 PR consultation/presentation skills - 12.0 18.2 - 15.0 38.0 20.8 66.5
Bl S
706 Project management - 9.6 13.6 - 10.0 25.9 16.2 54.5
BEE
707 Others - - - - - - 4.8 -
iy

As a percentage of number of responding cases by branch.

[Wrﬁ; }Iﬂlﬁj} (HRHERT )




Appendix 11

M 11
Table 11.1 Number of MC Employees (in terms of Man-Times) in respect of
Manpower Training to be Sponsored by Employers in the
Next 12 Months by Branch by Job Level by Type of Skills/Knowledge
(Journalism Sector)
* 111 F L2 WA R YR EFRAES B S RFED)
CH PR g S50 % e gs /B po s 31 53 )
(FrEl¥)
: Innovative Industry
Typ:no(;‘/sr ills | i Media Indust Specific
Knowledge nr':;l)vg_lve Technology Sn ”5.ny Skills
H"“/ﬁl%ﬁ?ﬁﬁ China-related Techrio:ggy (Advertising gi?lllslc (Advertising
f }fFjHE Magﬁﬁ?em Knowledge LaSnI?_LIJIage (Journalism agglgttijgrl]f (Journalism agglaptlijg:sc Others | Overall
[ Sills F R Y ) I Sh Sect,or)ﬂ Sector) §ector)l Sector) £ 1 .
Job Level Flri@ﬂ Tip% Dﬂd]ﬁﬂu %i’?ﬁﬁ% AE ig?ﬂi i”m?ﬁf %
P - 7| iy i
e gD | ‘EE O | (L
A %J %) S H éfélffi’ )
Newspapers
¥
Managerial 4 - 1 - - - 5
Supervisory 3 - - - - 3
Editorial/Production 5 - - - - 5
Efxﬁﬁ/@fé A
Supporting/Technical - - - - - -
WD, R Y
Su’t}t‘t;/tal 12 ) 1 _ - - 13
Magazines
FEREX
Managerial - 7 2 2 2 - - 13
Supervisory 5 5 20 2 - - 32
Editorial/Production 20 5 38 17 11 5 - 96
Eﬁﬁ/@fé A
Supporting/Technical - - 14 6 - - 20
el etah iRk
Suzﬁgal 25 17 74 25 15 5) - 161
News Department in Radio / TV Stations
B {1/ FOR P F A
Managerial 4 - - - - - - 4
Supervisory 9 6 4 4 - - 23
Editorial/Production 8 20 6 6 3 - - 43
Efxﬁﬁ/@fé A
Supporting/Technical - 2 - - - 2
el etiah iRk
S“E}fga' 21 28 10 10 3 - - 72
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: Innovative Industry
Typ:nOJ/cs)l!( ills . Media Specific
Innova_tlve Technology '”dus.‘fy Skills
;n?;’;g;i China-related Temre]g:ggy (Advertising Sgi(izlllfsIC (Advertising
HZ&?HE Management Knowledge Lang_uage (Journalism and Pl-Jb“C (Journalism and Pgbllc Others | Overall
! Skills %QHIEMEJ Skills Sector) Relatlor)ls Sector) Relatlor)]s Y ggﬂ,@a
RIS = ﬁ’ﬁ e Sector i Sgctor H i
Job Level i It Rk ﬁquﬁ* 5[y ¥ [J‘EP( ¥ (‘Jgi;yf
R i ol i I
fiv2 (P (i i) (.flﬁgf
\i'»rJ[ﬁ{) SHEGEED
News Agencies
¥l g P
Managerial - - - - - - - - -
Supervisory - - - - - 5 - - 5
Editorial/Production - - 1 2 - 5 - - 8
@}i/ﬁi =" iR
Supporting/Technical - - - - - - - - -
R T
Sub-total
S5 - - 1 2 - 10 - - 13
Digital / New Media
WriE / F
Managerial 3 - - - 3 - - - 6
Supervisory - - - - 3 - 1 - 4
Editorial/Production 1 - - 3 - 3 1 - 8
@}i/ﬁi =" iR
Supporting/Technical - - - - - - - - -
el i
Sub-total
S5 4 - - 3 6 3 2 - 18
Total
(Journalism) 62 45 2 89 41 31 7 - 277
HEr
i)
Notes: (1) The number of MC employees (in terms of man-times) in respect of manpower training to be sponsored by
= employers in the next 12 months in the advertising sales / public relations / marketing department in media
fi ploy 9 p g aep
organizations has been distributed among various branches in the journalism sector.
12 [ F] AT S %”4 Ve TH,T/ﬂ [l SR IREREE S BT~ VER R
sl -
(2)  Figures may not add up to their totals due to rounding.

PP R > PR AR T 1
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Table 11.2 Number of MC Employees (in terms of Man-Times) in respect of
Manpower Training to be Sponsored by Employers in the
Next 12 Months by Branch by Job Level by Type of Skills/Knowledge
(Advertising and Public Relations Sector)

7 12 % 12 [12) 1B WY DI REVESS B (1) * ¥R
(ﬁ'FIFJ;?FI/ﬁF“*‘ a\ biiF "/i[l%puﬁwua”” )
(138 *E)

Type of ) Innovative Industry
skills and/or Innovative Media Industry Specific
Knowledge ) Media Technology Specific Skills
China-related Technology | (Advertising Skills (Advertising
ﬁr“/’l'% 1| Management Knowledge Language | (journalism | and Public | (Journalism| and Public | Others* | Overall
| . S'f{"'iu TJH[[T;S«IFU Skills Sector) Relations Sector) Relations > 1
eSS e LI | s Sector) ¥ ;ﬁg Sector) i
R ﬂJ%@?ﬁiﬁ#Iﬁz H I
Job Level CEAYE0) ? = <¥ﬁégl$f ) ?(
BT B TJ 4l )
Public Relations Services Suppliers
Y T LR
Managerial 22 8 6 ' 8 8 8 16 - 76
Supervisory 15 15 7 11 26 12 27 - 113
2 R
Executional 7 - 3 19 19 20 47 - 115
ﬁt 7 b
Supporting/Technical - - - - - - - - -
Wl et Ehsk
S”,t}ga' 44 23 16 38 53 40 90 - 304
Advertising Companies, Agencies & Other Advertising Services
PEEBE
Managerial 107 55 29 - 39 - 67 - 297
Supervisory 118 60 39 - 60 - 147 - 424
= R
Executional 25 100 139 - 318 - 412 25 1019
iﬂ f'q»:ﬁg‘
Supporting/Technical 25 - 29 - 3 - 116 - 173
T b i~ E iRk
Sufl}?‘t?gftal 275 215 236 - 420 - 742 25 1913
Corporate Communications / PR / Advertising / Marketlng Department in Companies / Institutions
PR BBELLSE B AH /aﬂ/mﬁﬁ
Managerial 175 74 99 - 76 82 - 519
Supervisory 99 94 214 41 255 13 242 - 958
Ee
Executional 50 43 172 30 177 13 194 - 679
i}t Iij’/:l’lg‘
Supporting/Technical - 1 1 - - - - - 2
P e - Ehse
S“,l}fga' 324 212 486 7 508 39 518 - 2158
Total
(Advem%%g;”d PRI eas 450 738 109 981 79 1350 25 | 4375
(=R R

* Others (including Windows-display design).
P (o e ) -

Notes: (1)  The number of MC employees (in terms of man-times) in respect of manpower training to be sponsored by employers in the
ﬁ%t : next 12 months in the advertising sales / public relations / marketing department in media organizations has been distributed
among various branches in the journalism sector.

F 12 E E?@&%ﬁ‘-}‘*%ﬂ]?ﬁ,/ﬁﬁﬁﬁl?/ﬂ D R O R RN [L A T F[FIF?}?FIHI

(2)  Figures may not add up to their totals due to rounding.

PO R T AR R T
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Appendix 12

fifes 12
Number of Local MC Employees Deployed/Recruited to Work
in the Mainland by Branch by Job Level
VER R D (Ep R W SR RS RE TR
(WA » R S5
Job Level Editorial / | o oo
Pepe _ ) Production / Pporing
Managerial Supervisory E tional Technical Overall
SRl Fa | e W/ e
Branch - ""I’H;l/gil j/ e F:ﬁg’, *
L] i~
Newspapers - - - - -
J;Tﬁi

Magazines Including 2 18 9 2 31
LS Advertising Sales
News Department Mz/irFIlI:ti/ng 2 4 17 2 25
In Radlq / Department
TV Stations in Media
?“_T;'Tb Fl“ﬁj? i Organizations
gl i
News Agencies ?’-IFI/—’* jfﬂ\ﬁ%lﬁ‘ - - - - -
PR TR
Digital / New Media 2 10 5 3 20
Bef /PR
Public Relations Services Suppliers 2 - - - 2
2R
Advertising Companies, Agencies and 5 14 75 100 194
Other Advertising Services
BRI ii%%l’%?:/
il
Corporate Communications / PR / 5 16 - - 21
Advertising / Marketing Department in
Companies / Institutions
IS SUEZEE N T
?—lf[/ﬂjfﬁ'ﬁﬂ

Total @7 18 62 106 107 293

Note:

Figures may not add up to their totals due to rounding.

PR TR e T
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Appendix 13

Manpower Projection of the Advertising and Public Relations Sector
for 2010/14 Using the Labour Market Analysis Approach

Methodology

The Labour Market Analysis (LMA) approach first examines a group of key
statistical data collected by a reliable and independent authority that reflect important changes
in the local economy, demography and labour market. It then selects some of the data as
independent variables and builds a statistical model that can be used to project manpower
demand in the economic sector under study. In other words, the model makes use of some
relevant and reliable economic indicators to project manpower demand in the short and
medium term.

2. Statistical modelling (SM) has been successfully applied to the advertising and
public relations sector since 2003. The building of this statistical model comprises two main
steps. The first step is called ‘Diagnostic’ because during this step two sets of statistical data
are tested to select determinants. Set | comprises 9 core statistics in National Accounts (e.g.
Gross Domestic Products (GDP) and its components) of Hong Kong. These statistics provide
information about our key economic activities. Set Il comprises 42 economic indicators with
more disaggregate information about the economy. Such information includes consumption,
investment, trade, tourism, property and related activities, and information about the labour
market, etc. From these two sets, some determinants can be found. To minimize Types | &
Il errors, these determinants are statistically tested for multi-collinearity before they are
grouped into principal components (PCs). The second step of statistical modelling is called
‘Prognostic’ because during this step these PCs are used to build and maintain the statistical
models for manpower projection.

Manpower Projection for the Advertising and Public Relations Sector

3. At the ‘Diagnostic’ step, Principal Component Analysis (PCA) has been used to
select determinants from the two sets of economic indicators. In the advertising and public
relations sector, 9 determinants have been found from the 51 economic indicators. The
manpower requirements in the advertising and public relations sector can be thus explained
by the following groups of determinants, called Principal Components (PCs):

Q) Composite Consumer Price Index [CCPI];

(i) Electricity Consumption [EC];

(iii) Exports of Services in Volume Index [XSER];

(iv) Hong Kong Best Lending Rate [R];

(v) No. of Visitors Arrival [VA];

(vi) Property Price Index (Private Domestic Only) [PPI];
(vii) Restaurant Receipts in Value Index [RESVA];
(viii) Retail Sales in Value Index [RSVA]; and

(ix) Total Loans and Advances (HK$ Millions) [LA].
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4, A statistical model has been developed by using PCA to select determinants. The
PCs comprise the five determinants of EC, XSER, RESVA, VA and CCPI. From the
recursive tests, it can be shown that these PCs can explain most of the variability of the
variance (total information) in the past years in the manpower requirements; therefore, they
can be safely used to forecast the manpower requirements in the near future. At the
‘Prognostic’ step, Principal Component Regression (PCR) technique is then applied for the
statistical model. The model indicates that there is a strong positive correlation between
manpower and the PCs. The Adjusted R-square worked out to be 0.99, indicating that 99%
of the variation of the manpower requirements can be explained by the PCs at 95%
confidence level.

5. The manpower demand for the advertising and public relations sector in 2010-
2014 is projected using three methods, namely Labour Market Analysis (LMA), Adaptive
Filtering Method (AFM) and Employers’ Forecast (EF) as shown in Table 1 and Figure 1.

Table 1 Summary for Manpower Projections by Different Methods

Actual Projected Projected Employer’s
Year Manpower Manpower Manpower Forecast
(LMA) (AFM) (EF)
2009 @ 22,338
2010F @ 23,501 23,325 22,810
(5.2%) * (4.4%) * (2.1%) *
2011F @ 24,367 24,229
(3.7%) ** (3.9%) **
2012F @ 25,149 25,054
(3.2%) ** (3.4%) **
2013F @ 25,840 25,804
(2.7%) ** (3.0%) **
2014F @ 26,491 26,484
(2.5%) ** (2.6%) **
* As percentage change vs actual manpower in 2009
** As percentage change vs projected manpower in previous year
LMA: Labour Market Analysis
AFM: Adaptive Filtering Method

Notes: (1)  Actual survey data in January and February of the subsequent year.
2 Projected data in January and February of the subsequent year.
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Total Manpower

Figure 1 Manpower Projections by Different Methods for the Advertising and Public Relations Sector
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1. ™) " S Jerfp o Ak, (Labour Market Analysis Approach - i 7
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uadﬁWquhuﬁm%ﬂﬁaﬂl - AR FRLE ] (R (R

#f?\ﬁﬁﬁ vt Jiﬁjﬂ‘ i%c b GEEHELERLT l_‘féE”FE‘F%%ZWFﬁrm FLRE 35
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2. ipfgl 2003 ﬁFflEyF[;&lHqﬁjgaﬁ H‘T&ﬁ?ﬁ Y TJ & &5
LW%*’ﬁ%ﬂ”iPﬁW°ﬁ**ﬁﬁﬂ’*%§H%WW@ 57— i
IR RL TR WCINRS A A E R TR I e S e Y- R
BRa R B RIS 9 Y Bt o BT e EF“F’HELJE"'E&@(#%‘: g
Egrs 25 P I H0E = ol 28 % jf[gﬁjﬂjﬁswd 5T WMEFP%“*“F[ 42 5 _WF[
B OS5 PR SRR AT ARG KL BRI B BB N

R bﬁlﬁ%i“‘h P S #E l—liﬂjj:}&%_[ﬂa SR 115 A B

PR« SEECTLPT (R 500 S R R
TR B o D DI :ﬁﬁ?om HERL TR, 6

AR 2 R P FIRER REHLE] - ) 0 Dl -

AFESE 1GE Sl ik relwih |

3. LR R R T 2 R oy Mk, (Principal Component

Ammm,mm;mA>@%:mer@H@wwaawgwwr%ﬁiﬁ%ﬁﬁof
P E A FTJ' FH Y 51 4°“WF|$E“HI’ Fl9 R (BEHUEMN ST o eI 9

*fﬁ&{[ﬂa CH T2 BRI ’Prlnupal Components » fi# PCs) - % [ff’
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(1) %HYF‘ ‘i['?’JEﬁE‘\T

(i) FEIFEE

(iii) A L‘?’J AR

(iv) E?%F;EEL[ WE"?X*UE

(V) FHidEEE N B

(vi) E*Ji ﬁﬁ‘ﬁ%f (PJE S E L)
(vii) ﬁ%ﬂfﬁﬂiiﬁjflgr

(viii)  F f[ I l'@f’u%"ri *

(ix) ]ﬁ ek L FJ AT (P E FIJJ?%Fﬁ =,

300



4. AR E‘l“ii?ﬁ# B IHCE S g - AR R
BB e g S RYREM=T - W F IO R AP R R R - A
LA AR B R UL "?J[E?Fl;é)r A3 x fﬁiUEU:‘ AR 5
[l FR PR =7 et - AR Sl %EW PR RS R 5 i 2R ) A
BN S BN TS e py B el e T TR R 2
=l RGE S (PCR) TP AR T o RS RIH 5] - A R
RSk Y R LR R 0 RS R-T- 9 RL 0.99 0 JIRL 99%p ¢
PRPER I S ol PSR e (EE R 0E 95% -

J

5. PR T T AT L 9 R R T A A
B SR Jﬁ‘:ﬂn > I #ﬁﬁ?[ff? A %%J[,. ¥ 2010 % 2014 &9 *
F?:—j\ ﬁ?‘ﬁlj\ﬁﬂilb&éﬂ

A1 PR el

" et s RS AR T b A ROE M = SE ]
E: Ay T g W ET 155 SIEC
g B (LMA) ™ (AR (EF)
2009 W 22,338
2010F @ 23,501 23,325 22.810
(5.2%) * (4.4%) * (2.1%) *
2011F @ 24,367 24,229
(3.7%) ** (3.9%) **
2012F @ 25,149 25,054
(3.2%) ** (3.4%) **
2013F @ 25,840 25,804
(2.7%) ** (3.0%) **
2014F @ 26,491 26,484
(2.5%) ** (2.6%) **
* USRS 2009 & Dy T T A s
** VSRS i — = S *JJ%.T'?\ U155 SR
LMA: ST
AFM: ?-ﬁéﬁiﬁﬂ)}ijﬁk
ﬁ%t: (1) ??'E 15 ® u‘éé [ gw%a
(2) 1 H#ETE‘J
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Appendix 14

fifé 14
Planned Output of Graduates from UGC/Government-Funded Mass Communication Programmes
%—kga;f?"—ﬁ'nﬁ% E ?{/L‘f’_{]‘_’\'% B BEAY N SIS RHPVES & W * B
2010 2011 2012 2013 2014
Institute Rtk HD AD DEG PgD|HD AD DEG PgD|HD AD DEG PgD|HD AD DEG PgD|HD AD DEG PgD

The University of Hong Kong HHEE
Bachelor of Journalism H12Ed 29 29 - 29 - - 29 29
MPhil/PhD in Journalism %fﬁJ?ﬁ?ﬁEﬂ ais 2 2 2 | - 2 2
The Chinese University of Tf,ﬁ-ﬁ 1A

Hong Kong
BSSc in Journalism & [HCRIEETE G 7| 5858 - 80 80 - 80 - 80 80

Communication L 1R
MPhil/PhD in Communication @#ﬁ?ﬁﬁﬂﬁﬁﬂ /ﬁj 12 12 1 - 11 1
Hong Kong Baptist University 7‘%&3" FT’\
BSSc (Hons) in Communication ]‘ﬁ“liﬁlﬁﬁ 186 183 - 177 - - 166 166

(Dlgltz_il G_raphlc Commu_nlcz_itlon/ @1(@? ll%\]a“qgﬁ/ A [

Organizational Communication/ & R

Public Relations & Advertising/ /Fl lf%é E,;

Broadcast Journalism/Chinese

- . )k 2

Journalism/International %Fgmﬁﬁf ) Fﬂ 5

Journalism/Cinema and Television) 5)3
MPhil/PhD in Communication @Eﬂfﬁfﬁgj /ﬁij 8 1 10 - 1 12
City University of Hong Kong FHME T S
BA (Hons) in Media and ;;Jﬁg%é l’gl;cﬁ/gj;ifgg% (i 60 62 - 71 - 71 71

Communication/English for G ShE S|

Professional Communication
(MC Stream)
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2010 2011 2012 2013 2014

Institute Feft HD AD DEG PgD|HD AD DEG PgD|HD AD DEG PgD|HD AD DEG PgD|HD AD DEG PgD
Hong Kong Institute of Vocational Fﬁiﬁﬁji{ ?5(%%“]3%
Education
HD in Advertising, Packaging Fgfwu};,tj ﬁﬁl/%ﬂ 218 - - - | 256 - - S - - | 208 - - - | 182
and Branding/Advertising and & ] [ e %;f /
Promotions Design/Advertising FF* g J(% HL

Design/Commercial Printing & }5/5@? l%%bﬁ%?%/

Digital Media Publishing/Digital Bty by BOIRE
Music and Media/Exhibition b (< i)~ %

Design (Interactive Media)/ ﬁf?g f’iﬁf@’ﬁ\/ AR
Multimedia Exhibition Design/ PR i 18
Creative Media Design
Total EE 278 - 355 22 | 256 - 354 25 | 193 - 357 23 208 - 346 24 | 182 - 346 25
Year Total el 655 635 573 578 553
AD - Associate Degree E;J??j HD - Higher Diploma ng'vg',d/ ]
DEG - First Degree 51 Zfb PgD - Postgraduate Degree/Diploma/Certificate [543 ;?j
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Appendix 15

fff# 15
Planned Output of Graduates from Self-Financed Mass Communication Programmes
CTEFRE EE  B DIBUR TR B Y g
2010 2011 2012 2013 2014
Institute foeAg HD AD DEG PgD| HD AD DEG PgD |HD AD DEG PgD| HD AD DEG PgD| HD AD DEG PgD
The University of Hong Kong HHE
MA/Postgraduate Diploma in il %515* ! /77“ SR - 55 47 57 67 - - 67
Journalism
The Chinese University of ﬁﬁl:l ¥ Ags
Hong Kong
MA in Journalism/Global e = SREFR Y = - - 315 305 305 310 | - - 265
Communication fid
MSSc in Advertising/Corporate ?’3 = Y e R
Communication/MSc in New %4 e B S
Media H= R SR
Hong Kong Baptist University f[?ﬁ?ﬂ
HD in Scripting Writing and e }%’jb ﬁiiFh / [ R ]‘DF{‘“ - - 29 155 155 -
Directing/Film Production %‘/%ﬁﬁilﬁi (F5
Management/Production %ﬁg A'T-T’_EI"E")
Techniques (Cinematography, B J%‘ +
Lighting and Art Direction)/ /, fig \{’;F J/ Bl
Acting for Film and TV/Digital P iR
Media
AD of Arts in Journalism ﬁgjwﬁ'ﬁm 45 40 - - 40 40 - 40 -
BSS in Integrated Communication T*%" K| Bk ,lﬁﬁ* [[EEs - 14 - 90 90 - 90
Management
MA in Communication/ Social |E|“liibf"z / [E’iﬁ%ﬁlﬁ %\[ - - 314 290 307 265 | - - 265
Sciences in Media Management/ =8z A
Fine Arts in Film, TV and Digital = gepsen fisgin I
: ; : 5/ ES«B%%E‘?TE
Media/International Journalism/ ?/E @;y 'ﬂ‘%\)_ﬁé’?ﬁfﬁ
Business & Financial Journalism il %A
GESTR
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2010 2011 2012 2013 2014
Institute 53 3 HD AD DEG PgD| HD AD DEG PgD |HD AD DEG PgD| HD AD DEG PgD| HD AD DEG PgD
City University of Hong Kong ﬁiﬁiﬁ‘}m
BA (Hons) in Integrated Strategic ¥ F[ﬁ]i'g‘ ??f( ) L 8 - 70 70 - 70
Communication ¥ =
MA in Integrated Marketing ?ZF&[ FY R ’?@4 - 53 65 70 70 - - 70
Communication
MA in Communication and New [ %@'If’ﬁgry %ﬁﬁ‘A - 56 55 60 60 - - 60
Media
Chu Hai College of Higher B ST
Education
BA (Hons) in Journalism and el PR (5 Y 2 - - 90 124 - 157 190 - 223
Communication
AD of General Studies (Media e IS el (G S - 20 - - 5 - -
Studies Stream)
Hong Kong Shue Yan University
BA in Journalism and ;Eﬁ%f kﬂ\ E}' lﬁch?:y 2 - - 156 160 - 160 180 - 180
Mass Communication
Hong Kong Institute of ﬂ%ﬁf%{;ﬂﬂ
Vocational Education
HD in Advertising and Global ?f > B[, l{ I“Vilbﬁ/ 241 - 240 - - - | 346 289 277 -
Brand Management/Public ‘Fig 7 q;i /EJ@F
Relations and Media Business/ ;‘r/ﬁ B
Digital Media Design/Marketing } ﬂf 1&;1/ %
(Public Relations)/Advertising FJ )
Design
Total e 241 62 324 793 | 240 60 478 762 |375 45 477 799 | 444 40 530 772 |432 40 563 727
Year Total g 1420 1540 1696 1786 1762
AD - Associate Degree Eﬁj‘%‘“ HD -  Higher Diploma [‘FJ, Y
DEG - First Degree & &1t PgD -  Postgraduate Degree/Diploma/Certificate ’FjIZr[ o5 S F/u%




Appendix 16

%16
2010 Manpower Survey of the Mass Communication Industry
Sampling Plan
(Based on Q3/2009)
“CHBIEH 20105~ i
A
(FUER009:F 5737 F¥H])
Employment Stratum | Size of | Sampling| Sample New
Sector Branch Trade Code Branch Size Code Frame | Fraction Size Discovery
584 P Y S P fES || dR | R | e
(HSIC v2.0) ~ar A et ! Pk Bt vzl

Journalism 1 HSIC 581201 Newspaper 1-4 1 7 1.00 7 -
FOLIE S Bak 5-9 2 5 1.00 5 -
10-19 3 1 1.00 1 -
20-49 4 1 1.00 1 -
50-99 5 3 1.00 3 -
>=100 6 12 1.00 12 -
Supplementary* - 9 1.00 9 -

Jﬁﬁ fo*
Sub-total 38 38 -

i
2 |HSIC 581202 Magazine 1-4 1 230 0.20 46 -
PR 5-9 2 79 0.20 16 -
10-19 3 45 0.50 23 -
20-49 4 47 0.50 24 -
50-99 5 10 1.00 10 -
>=100 6 8 1.00 8 -
Supplementary* - 22 1.00 22 -

Jﬁﬁ fo*
Sub-total 441 149 -

i
3 |HSIC 601000, 602000 Radio/TV Station 1-4 1 4 1.00 4 -
?;'F",/?:{;EJ'F", 5-9 2 7 1.00 7 -
10-19 3 5 1.00 5 -
20-49 4 3 1.00 3 -
50-99 5 1 1.00 1 -
>=100 6 9 1.00 9 -
Supplementary* - 6 1.00 6 -

Jﬁﬁ fo*
Sub-total 35 35 -

i
4 [HSIC 639100 News Agency 1-4 1 15 1.00 15 -
;é?fgjigl%ﬁ» 5-9 2 7 1.00 7 -
10-19 3 7 1.00 7 -
20-49 4 3 1.00 3 -
50-99 5 1 1.00 1 -
>=100 6 - - -
Sub-total 33 33 -

T
5 - Digital/New Media Supplementary* - 53 1.00 53 -

B P e
Advertising & 6 HSIC 702100 Public Relations Services 1-4 1 308 0.20 62 -
Public Relations Supplier 5-9 2 67 0.50 34 -
?,,Fﬁ A j‘?ir‘\rjy‘%ﬁ%.'ﬂ[ﬁ;ﬂﬂ IS 10-19 3 29 1.00 29 -
r%ﬁ GE 4 20-49 4 24 1.00 24 -
50-99 5 2 1.00 2 -
>=100 6 - - - -
Sub-total 430 151 -

di
7 'HSIC 741100, Advertising Companies, 1-4 1 3871 0.04 155 -
741900, 751200 Agencies and 5-9 2 511 0.15 7 1
Other Advertising Services 10-19 3 173 0.50 87 1
BB 20-49 4 67|  1.00 67 -
50-99 5 12 1.00 12 -
>=100 6 9 1.00 9 -
Supplementary* - 38 1.00 38 -

i
Sub-total 4681 445 2

dis
8 HSIC > 090 but exclude Corporate Communication/ 300-399 7 172 0.15 26 -
581201, 581202, 601000, [Public Relations/Advertising/ 400-499 8 122 0.20 24 -
602000, 639100, 702100, |Marketing Department >=500 9 387 0.20 77 -
741100, 741900, 751200 |in Company/Institution Supplementary* - 19 1.00 19 -

& PE >= 300 I IR 4T i
S f%ﬁ £3 /?9J ﬁ A lﬁ),?f[[f Sub-total 700 146 -

i
Grand Total 5 6411 1050 2

Notes:
=
s

i) * Samples provided by the Vocational Training Council.
ElEAEIES S S e

ii) Data should be collected at company level for all branches.

2 HHHRYRIL) 2 ot g

307




	01 2010 cover
	02 Cover
	03 (i-ii) Contents (Eng)
	Executive Summary

	04 (iii-iv) Contents (Chi)
	報告摘要

	001-144
	(001-006) Executive Summary (Eng)
	Impact of Mainland’s Developments on 
	8.2 Advertising and Public Relations (PR) Sector

	(007-010) Section I (Eng)
	INTRODUCTION
	The Training Board
	Purpose of the Survey
	Time of the Survey
	Scope of the Survey
	Method of the Survey

	Publicity
	Presentation of the Survey Findings

	(011-062) Section II (Eng)
	(063-066) Section III (Eng)
	(067-074) Executive Summary (Chi)
	內地的發展對本港與內地人力需求的影響
	8.2 廣告與公共關係業

	(075-078) Section I (Chi)
	(079-134) Section II (Chi)
	(135-138) Section III (Chi)
	(139-142) Appendix 1 (Membership)(Eng)
	(143-144) Appendix 1 (Membership)(Chi)

	145-174
	(145) Appendix 2 (ToR)(Eng)
	(146) Appendix 2 (ToR)(Chi)
	(147-148) Appendix 3 (Let 2010 MPS (Eng))
	(149-150) Appendix 3 (Let 2010 MPS (Chi))
	(151) Quest 2010 (App A)(M)
	(152) Quest 2010 (Part I) (M)
	(153-162) Quest 2010 (Part II) (M)
	(153-161) Quest 2010 (Part II) (M).pdf
	(153-161) Quest 2010 (Part II) (M)2.pdf

	(163) Quest 2010 (App A)(P)
	(164) Quest 2010 (Part I) (P)
	(165-174) Quest 2010 (Part II) (P)
	(165-174) Quest 2010 (Part II) (P).pdf
	(165-174) Quest 2010 (Part II) (P)2.pdf


	175-222
	(175-178) Apendix B (Explanatory Note (Eng))
	(179-182) Apendix B (Explanatory Note (Chi))
	(183-187) Job titles 1-Newspapers, Magazines, News Agencies and Digital_New Media
	Appendix C
	Newspapers, Magazines, News Agencies and Digital / New Media


	(188-190) Job titles 2-News Department in Radio and Television Stations
	News Department in Radio and Television Stations

	(191-193) Job titles 3-PR Services suppliers
	Public Relations Services Suppliers
	Account Manager / Senior PR Consultant / PR Consultant
	客戶服務經理／ 高級公關顧問／ 公關顧問
	美術製稿員
	撰稿員



	(194-196) Job titles 4-Advertising Sales_PR_Marketing Dept
	Advertising Sales / PR / Marketing Department in Media Organizations
	總經理／副社長／ 副董事經理／副總裁／營運總監
	負責廣告銷售，市場推廣，和／或拓展銷量的管理工作，或協助總裁執行管理及營銷工作。

	(197-202) Job titles 5-Advertising Companies Agencies  Other (M)
	Advertising Companies, Agencies and Other Advertising Services
	Director of Client Services / Account Servicing
	客戶服務總監
	Director of Strategic Planning
	品牌策劃總監
	Creative Group Head
	Head of TV Production
	電視廣告製作主任
	Media Planning Director
	媒介策劃總監
	Media Buying Director
	媒介採購總監
	Associate Account Director / Account Manager
	副客戶總監／ 客戶經理
	263
	Studio Manager 
	正稿製作經理
	Production Manager
	製作經理
	265
	Traffic Manager
	流程統籌經理
	266
	TV Producer 
	廣告製片
	Media Planning Manager
	媒介策劃經理
	Media Buying Manager
	媒介採購經理
	市場調查經理／ 策略策劃員
	Senior PR Consultant / PR Consultant
	高級公關顧問／ 公關顧問
	市場／市場服務／ 項目經理
	361
	Account Executive
	客戶主任
	Visualiser
	草稿製作員
	Graphic Artist
	正稿製作員
	364
	Copy Writer 
	撰稿員
	Media Planner / Executive
	媒介策劃員／ 媒介主任
	366
	Media Buyer
	媒介採購員

	流程統籌


	(203-208) Job titles 6-Corp Comm, PR, Advertising Marketing Dept
	Corporate Communications / Public Relations / Advertising / Marketing
	                            Department in Companies / Institutions                            
	Undertakes the implementation of marketing and/or product development activities which include advertising.
	負責推行市場與／或產品推廣活動，其中包括廣告宣傳。
	Publication Manager
	出版經理
	Internal Communications Manager
	內部傳訊經理
	TV Producer 
	廣告製片
	Officer / Assistant for Community Relations
	社區關係主任／助理


	(209-210) Table 4-1(App-4)
	Table 4.1
	MC Manpower, Vacancy and Forecast Growth by Job Title
	(Newspapers)
	表4.1
	大眾傳播人力情況、空缺數目及人力增長預測
	（報紙業）
	MANAGERIAL LEVEL 經理級
	Sub-Total 小計
	SUPERVISORY LEVEL 督導級
	EDITORIAL / PRODUCTION LEVEL 編採／製作人員級
	EDITORIAL / PRODUCTION LEVEL (Continued) 編採／製作人員級（續）

	Sub-Total 小計
	SUPPORTING / TECHNICAL LEVEL 輔助／技術人員級

	Sub-Total小計
	GRAND TOTAL總計


	(211-212) Table 4-2
	Table 4.2
	MC Manpower, Vacancy and Forecast Growth by Job Title
	(Magazines)
	表4.2
	大眾傳播人力情況、空缺數目及人力增長預測
	（雜誌業）
	MANAGERIAL LEVEL 經理級
	Sub-Total 小計
	SUPERVISORY LEVEL 督導級
	EDITORIAL / PRODUCTION LEVEL 編採／製作人員級
	EDITORIAL / PRODUCTION LEVEL (Continued) 編採／製作人員級（續）

	Sub-Total 小計
	SUPPORTING / TECHNICAL LEVEL 輔助／技術人員級

	Sub-Total小計
	GRAND TOTAL總計


	(213-214) Table 4-3
	Table 4.3
	MC Manpower, Vacancy and Forecast Growth by Job Title
	(News Department in Radio and Television Stations)
	表4.3
	大眾傳播人力情況、空缺數目及人力增長預測
	（電台及電視台的新聞部）

	(215-216) Table 4-4
	Table 4.4
	MC Manpower, Vacancy and Forecast Growth by Job Title
	(News Agencies)
	表4.4
	大眾傳播人力情況、空缺數目及人力增長預測
	（新聞通訊社）
	Sub-Total 小計
	Sub-Total小計
	GRAND TOTAL總計


	(217-218) Table 4-5
	Table 4.5
	MC Manpower, Vacancy and Forecast Growth by Job Title
	(Digital / New Media)
	表4.5
	大眾傳播人力情況、空缺數目及人力增長預測
	（數碼／新媒體）
	Sub-Total 小計
	Sub-Total 小計
	Sub-Total小計
	GRAND TOTAL總計


	(219-220) Table 4-6
	Table 4.6
	MC Manpower, Vacancy and Forecast Growth by Job Title
	(Public Relations Services Suppliers)
	表4.6
	大眾傳播人力情況、空缺數目及人力增長預測
	（公共關係服務供應商）
	Sub-Total 小計
	Sub-Total小計
	Sub-Total小計
	GRAND TOTAL總計


	(221-222) Table 4-7
	Table 4.7
	MC Manpower, Vacancy and Forecast Growth by Job Title
	(Advertising Sales / PR / Marketing Department in Media Organizations)
	表4.7
	大眾傳播人力情況、空缺數目及人力增長預測
	（傳媒機構內的廣告╱公共關係╱市場部）
	General Manager / Associate Publisher / Deputy Managing Director / Vice President / Chief Operations Officer 總經理／副社長／副董事經理／副總裁／營運總監
	Sub-Total小計
	Sub-Total小計
	Sub-Total小計
	GRAND TOTAL總計




	223-253
	(223-225) Table 4-8
	Table 4.8
	MC Manpower, Vacancy and Forecast Growth by Job Title
	(Advertising Companies, Agencies & Other Advertising Services)
	表4.8
	大眾傳播人力情況、空缺數目及人力增長預測
	（廣告業機構）
	MANAGERIAL LEVEL 經理級
	Director of Client Services /  Account Servicing 客戶服務總監
	Director of Strategic Planning 品牌策劃總監
	Creative Group Head 創作主任
	Head of TV Production 電視廣告製作主任
	Media Planning Director 媒介策劃總監
	Media Buying Director 媒介採購總監
	Sub-Total小計
	SUPERVISORY LEVEL 主任級


	Associate Account Director /  Account Manager 副客戶總監／客戶經理
	Production Manager 製作經理
	Traffic Manager 流程統籌經理
	Research Manager / Strategic Planner 市場調查經理／策略策劃員
	Circulation / Circulation Sales / Circulation Marketing Manager 發行／銷售經理
	Sub-Total小計
	2 795
	16
	-2
	2 809
	EXECUTIONAL LEVEL 執行人員級
	EXECUTIONAL LEVEL (Continued) 執行人員級（續）
	Sub-Total小計
	7 835
	176
	28
	8 039
	Sub-Total小計
	1 309
	15
	10
	1 334
	GRAND TOTAL總計
	13 025
	211
	46
	13 282





	(226-228) Table 4-9
	Table 4.9
	MC Manpower, Vacancy and Forecast Growth by Job Title
	(Corporate Communications / PR / Advertising /
	Marketing Department in Companies / Institutions)
	表4.9
	大眾傳播人力情況、空缺數目及人力增長預測
	（公司或機構內企業傳訊╱公共關係╱廣告╱市場部）
	Publication Manager 出版經理
	Internal Communications Manager 內部傳訊經理
	Sub-Total小計

	Officer / Assistant for Community Relations 社區關係主任／助理
	Sub-Total小計
	Sub-Total小計
	GRAND TOTAL總計



	(229) Table 5-1(App-5)
	Branch 門類
	Total 總計

	(230-231) Table 6-1(App-6)
	Sub-Total 小計
	Sub-Total 小計
	Sub-Total 小計
	Sub-Total 小計
	GRAND TOTAL總計

	(232-233) Table 6-2
	Sub-Total 小計
	Sub-Total 小計
	Sub-Total 小計
	Sub-Total 小計
	GRAND TOTAL總計

	(234-235) Table 6-3
	Sub-Total 小計
	Sub-Total 小計
	Sub-Total 小計
	Sub-Total 小計
	GRAND TOTAL總計

	(236) Table 6-4
	Sub-Total 小計
	Sub-Total 小計
	Sub-Total 小計
	GRAND TOTAL總計


	(237-238) Table 6-5
	Sub-Total 小計
	Sub-Total 小計
	Sub-Total 小計
	-
	107
	28
	13
	7
	-
	-
	3
	GRAND TOTAL總計
	-
	210
	78
	29
	14
	2
	-
	5

	(239-240) Table 6-6
	Sub-Total 小計
	Sub-Total 小計
	Sub-Total 小計
	Sub-Total 小計
	GRAND TOTAL總計


	(241-242) Table 6-7
	Marketing Department in Media Organizations by Job Title
	Publisher / Managing Director / President 社長／董事經理／總裁
	General Manager / Associate Publisher / Deputy Managing Director / Vice President / Chief Operations Officer 總經理／副社長／ 副董事經理／副總裁／營運總監
	Sub-Total小計
	Sub-Total小計
	Sub-Total小計
	GRAND TOTAL總計


	(243-245) Table 6-8
	Advertising Companies, Agencies and other Advertising Services by Job Title
	Director of Client Services / Account Servicing 客戶服務總監
	Director of Strategic Planning 品牌策劃總監
	Creative Group Head 創作主任
	Head of TV Production 電視廣告製作主任
	Media Planning Director 媒介策劃總監
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	263
	Studio Manager  正稿製作經理
	Production Manager 製作經理
	265
	Traffic Manager 流程統籌經理
	266
	Media Buying Manager 媒介採購經理
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	Graphic Designer 廣告設計員
	Photographer 攝影師
	Sub-Total小計
	Sub-Total小計
	GRAND TOTAL總計
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	263
	Studio Manager  正稿製作經理
	Production Manager 製作經理
	265
	Traffic Manager 流程統籌經理
	266
	Media Buying Manager 媒介採購經理
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	Copy Writer 撰稿員
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	Media Buyer 媒介採購員
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	Officer / Assistant for Advertising / Marketing Communications  廣告／市場傳訊主任／助理
	Officer / Assistant for Marketing / Product Development /  Brand Management 市場／產品開發／品牌推廣主任／ 助理
	Officer/Assistant for Community Relations 社區關係主任／助理
	Officer / Assistant for Market Research 市場調查主任／助理
	Writer / Translator 撰稿／翻譯員
	Officer / Assistant for Publication 出版主任／助理
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