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1 Executive Summary
Background
1.1 The Merchandise Trading and E-commerce (MTE) Industry replaced the former Import /

Export / Wholesale Trades Industry (IEW) with effect from 1 April 2023.

1.2 The Merchandise Trading and E-commerce Training Board (Training Board) of the
Vocational Training Council (VTC) conducted a manpower survey for the Merchandise Trading and
E-commerce Industry from October 2024 to January 2025, with the data reference date on 1 October
2024 (hereinafter referred as MPS of MTE of 2024). This report presents the survey findings of the
latest manpower situation of the industry and proposes recommendations on the manpower demand
and training needs to different stakeholders of the industry, including employers, employees and

training providers by making reference to the business outlook.
Survey Coverage & Methodology

1.3 The MPS of MTE 2024 covered companies in 3 branches of the industry. The branches
were Import / Export Trades, Wholesale Trades and Retail companies with E-commerce business.
The companies/employees involving in E-commerce business were newly added in the coverage of
2024 Survey. Please refer to para. 1.4 to 1.6 for methodology of the MPS of MTE 2024.

1.4 Stratified random sampling method for selecting companies from the Central Register of
Establishments of the Census and Statistics Department was adopted. Together with the inclusion of
supplementary samples recommended by the Training Board, total of 988 companies were selected

for the survey.

1.5 A pack of survey documents was given to each sampled company. The selected
companies were asked to complete a questionnaire, which comprised two parts. Part I collected
quantitative manpower information by job levels and by principal jobs, and Part II collected
supplementary information related to the industry’s manpower situation. The respondents were
asked to provide manpower information of their companies based on a list of principal jobs, which

were defined by the Training Board with detailed job descriptions given for each job.

1.6 During the fieldwork period, enumerators assisted the respondents to complete the
questionnaire through phone calls or on-site visits. The data collection and enumeration processes
were closely monitored and data was verified to ensure quality and accuracy. Among the 563 valid

sampled companies, 460 were successfully enumerated which contributed to an effective response
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rate of 81.7%".

1.7 In particular for retail companies with E-commerce business, in order to reflect a more
complete picture of the E-commerce sector, the manpower figures collected from the MPS of MTE
of 2024 were supplemented by relevant figures extracted from the Manpower Survey of Retail Trade
of 2024 conducted in April 2024.

Manpower Projection Methodology

1.8 The Training Board adopts a forecasting method which rests on the weighted averages of
historical data for projecting manpower demand of the Wholesale trade. Taking into consideration of
the historical manpower data with heavier weighting given to the recent data, market trends in a longer
term, technological developments of the industry and other socio-economic determinants, the
Training Board made the decision on the manpower projection for the period from 2025 to 2028.

Details of the projection methodology are provided in Appendix 8(A).

1.9 The approach of statistical modelling for projecting the manpower demand of the Import
and Export trades was adopted for the period from 2025 to 2028. The statistical model is built by
considering relevant economic indicators which reflect important changes in the local economy,
demography and labour market. Details of the projection methodology are provided in Appendix
8(B).

1.10 The retail companies with E-commerce business were firstly included in the survey, its
manpower trend in the coming year was based on the employers’ forecast of the number of full-time
employees provided in the manpower surveys.

Findings

Overview of Manpower Situation

1.11 A total of 314 709 full-time employees were engaged in the MTE Industry, and 3 013 full-
time vacancies were reported. Aggregating the total number of full-time employees and vacancies,
there were a total of 317 722 posts. Besides, the employers being surveyed expected that 519 new

posts will be recruited in the next 12 months.

! Sampled companies which were relocated to unknown addresses, had unreachable responsible persons, had ceased
operation or without relevant technical staff, etc. at the time of survey were classified as invalid samples.

-3 -
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Table 1a Overview of manpower situation
No. of full-time employees No. of full-time vacancies
314 709 3013
N2 v
Merchandise Trading employees Merchandise Trading vacancies
297 788 2714
E-commerce employees E-commerce vacancies
16 921 299

Notes: “Vacancies” refer to those unfilled, immediately available job openings for which the establishment is actively

trying to recruit personnel as at survey reference date.

Number of Full-time Emplovees

1.12 Among the 314 709 full-time employees, the majority were working in Import / Export
Trades companies (83.9%; 264 050 persons).

1.13 Analysed by job nature, the majority were employees who engaged in principal jobs
involving Merchandise Trading (94.6%; 297 788 persons). The proportion of employees who
engaged in principal jobs involving e-commerce operation was higher among retail companies with

E-commerce Business (77.3%; 14 522 persons).

Chart 1 Number of full-time employees — by branch and job nature
Working as (job nature):
Merchandise E
Working in (branch): Trading -eommerce
employees
employees
Import / Export Trades 264 050 262213 1837
Companies (83.9%) {99.3%} {0.7%}
Wholesale Trades 31 866 31304 562
Companies (10.1%) {98.2%} {1.8%)
Retail Companies with E- 18 793 4271 14 522
commerce Business (6.0%) {22.7%} {77.3%}
0 IOOIOOO ZOOIOOO 300I000
Total no. of 297 788 16 921
Full-time Employees: 314 709 {94.6%} {5.4%)
Notes: () denotes percentages of the respective branch.
{ } denotes percentages of the respective job nature among the respective branch.
1.14 Analysed by job level, the largest proportion of full-time employees were working in the

operative / clerical support level (60.8%; 191 451 persons).

-4 -
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Table 1b Number of full-time employees — by branch and job level

Retail Companies

Import / Export Wholesale Trades

OVERALL . . with E-commerce
Trades Companies Companies )
Business
No. of full- No. of full- No. of full- No. of full-
time time time time
employees employees employees employees
Managerial 36 873 11.7% 32 443 12.3% 2915 9.1% 1515 8.1%
Supervisory 86 385 27.4% 73 654 27.9% 7279 22.8% 5452 29.0%
@) tive /
s 191451  60.8% | 157953 @ 59.8% | 21672 @ 68.0% | 11826 @ 62.9%
Clerical Support

314709 |100.0% | 264 050 |100.0% 100.0% 100.0%

1.15 The top 3 prominent principal jobs for the respective branch were listed in the table below.

Table 1¢ Top 3 prominent principal jobs — by branch

) Sales Representative 64 012 24.2%
Import / Export Trades Companies o
. Shipping Clerk 28 763 10.9%
(Total: 264 050 full-time employees)
Merchandiser 27 136 10.3%
. Sales Representative 11 442 35.9%
Wholesale Trades Companies :
] Sales Executive 4 630 14.5%
(Total: 31 866 full-time employees)
Shipping Clerk 2 568 8.1%
Sales & Marketing Assistant / Associate;
. : 9211 49.0%
Retail Companies with E- E-commerce Assistant / Associate
commerce Business Sales & Marketing Executive / Officer;
] . 3892 20.7%
(Total: 18 793 full-time employees) E-commerce Executive / Officer
Warehouse Clerk 839 4.5%
Managerial Level Supervisory Level Operative / Clerical Support Level
Number of Full-time Vacancies
1.16 A total of 3 013 full-time vacancies were reported, representing a vacancy rate of 0.9% (i.e.

vacancies as a percentage of the total number of employees and vacancies). Relatively more
vacancies were found in Import / Export Trades companies (2 094 vacancies), while slightly higher
vacancy rate was found in retail companies with E-commerce Business (2.0%). Further analysed
by job nature in the respective branch, a relatively higher vacancy rate was found for Merchandise

Trading vacancies in retail companies with E-commerce Business (2.9%).
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1.17 Analysing by job level, a larger number of full-time vacancies were jobs in the operative /
clerical support level (2 345 vacancies). Further analysed by branch of the respective job level, a
slightly higher vacancy rate was found for operative / clerical support level in retail companies with

E-commerce Business (2.7%).

1.18 The top 3 prominent vacancies were Sales Representative (1 304 vacancies), Logistics
Assistant; Shipping Clerk (360 vacancies) and Sales and Marketing Assistant / Associate; E-commerce

Assistant / Associate (267 vacancies).

Table 1d Number of full-time vacancies — by branch, job nature and job level

Retail Companies

with E-commerce
Business

Wholesale Trades
Companies

Import / Export

OVERALL Trades Companies

No. of

Vacanc NI, 1 : ) Vacanc
full-time y full-time i i y
. rate . rate
vacancies vacancies

Job Nature

Y

Crenandise 5714 [0.9%] | 2067 | [0.8%] | 518 [1.6%] | 129 @ [2.9%]

Trading vacancies

E_

commeree 290 [17%] | 27 [1.4%] 1 [1.9%] | 261  [1.8%]

vacancies

Managerial 137 | [04%] | 125 | [0.4%] 2 [0.1%] 10 [0.7%]

Supervisory 531 [0.6%] | 448 | [0.6%] 27 [0.4%] 56 [1.0%]
Ty

Operative 2345 | [12%] | 1521 | [1.0%] | 500 | [23%] | 324 | [2.7%]

Clerical Support

Total: | 3013 | [0.9%] | 2094 | [0.8%] [1.6%] [2.0%]

Total:

No. of full-time vacancies

Total no. of posts
(full-time employees + full-time vacancies)

Vacancy rate = (for the respective branch & job level/ job nature)

Posts to be Newly Recruited in the Next 12 Months

1.19 The number of posts to be newly recruited in the next 12 months was only collected for
Import/Export and Wholesale Trades companies only, but not for Retail companies with E-commerce
Business. The survey revealed that 519 new posts would be recruited in the next 12 months. The
majority of new posts were found in Import / Export Trades companies (86.3%). In terms of job

level, most of the new posts were jobs at operative / clerical support level (67.6%).

1.20 The most prominent new post was Sales Representative (148 new posts), followed by

Promoter (63 new posts) and Warehouse Clerk (54 new posts).
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Table 1e Number of posts to be newly recruited in the next 12 months — by branch and
job level
. |Noofnewposts| (%) |
Branch
Import / Export Trades Companies 448 86.3%
Wholesale Trades Companies 71 13.7%
Managerial 42 8.1%
Supervisory 126 24.3%
Operative / Clerical Support 351 67.6%
Total: 519 100.0%

Average Monthly Remuneration Package

1.21 The average monthly remuneration package for full-time employees of managerial level is
commonly in the range of $30,001 - $50,000 (62.4%). They were followed by $20,001 - $30,000
(86.4%) for supervisory level, and $15,001 - $25,000 (87.2%) for operative / clerical support level.

Table 1f Average monthly remuneration package — by job level
_ Prominent ranges of remuneration package
Managerial $30,001 - $50,000 (62.4%)

Supervisory $25,001 - $30,000 (45.1%); $20,001 - $25,000 (41.3%)
Operative / Clerical Support $20,001 - $25,000 (31.5%); $15,001 - $20,000 (55.7%)

Preferred Education Level

1.22 The majority of full-time employees at managerial level were required to attain first degree
level (87.5%). Sub-degree and diploma / certificate were most preferred for supervisory level
(82.2%), while most of those at operative / clerical support level were only required to attain diploma
/ certificate or secondary 4 to 7 (90.5%).

Table 1g Preferred education level — by job level

Prominent preferred education levels

Managerial First degree (87.5%)
Supervisory Sub-degree (50.7%); Diploma / certificate (31.5%)
Operative / Clerical Support Diploma / certificate (41.2%); Secondary 4 to 7 (49.3%)
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Preferred Years of Experience

1.23 Employers tended to require full-time employees at managerial level to have 3 years to less
than 10 years of experience (80.8%). The most preferred years of experience for those at
supervisory level was 3 years to less than 6 years (63.3%), while most of those at operative / clerical

support level were only required to have less than 3 years of experience (89.8%).

Table 1h Preferred years of experience — by job level

Prominent preferred years of experience
Managerial 6 - < 10 years (49.9%); 3 - < 6 years (30.8%)
Supervisory 3 - <6 years (63.3%)
Operative / Clerical Support 1 - <3 years (50.5%); < 1 year / no experience required (39.3%)

Emplovees Left and Recruited in the Past 12 Months

1.24 A total of 16 169 full-time employees have left their companies during the 12 months
before enumeration. The turnover rate (i.e. the number of full-time employees left as a percentage
of the total number of posts) was 5.1%. Besides, a total of 10 815 full-time employees were

recruited. Nearly three-fifths of the new recruits (57.1%) had MTE relevant experience.

Table 1i Full-time employees left and recruited in the past 12 months — by branch and job

level
_ No. of full-time - No. of % of having
employees Turnover rate NEW MTE relevant
LEFT RECRUITS experience
Branch ! I
Import / Export Trades Companies 12 853 [4.8%] 7 824 58.8%
Wholesale Trades Companies 1 839 [5.7%] 1703 39.2%
Retz.lil Companies with E-commerce i 1 477 (7.7%] i 1 288 70.8% i
Business i i i
Job Level
Managerial 555 [1.5%] 355 83.7%
Supervisory 1 834 [2.1%] 1530 69.0%
Operatwe / Clerical Support 13 780 [7.1%] 8930 54.0%

16 169 [5.1%] 10 815 57.1%

No. of full-time employees left
Turnover rate = : ; ; (for the respective branch and job level)
Total no. of posts (full-time employees + full-time vacancies)
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Recruitment Difficulties in the Past 12 Months

1.25 Among the companies which had engaged in recruitment exercise for the respective job
level of full-time employees during the 12 months before enumeration, relatively higher percentages
in the respectively branch of companies encountered recruitment difficulties for recruiting employees

at operative / clerical support level (above 63%).

1.26 The commonly mentioned difficulties across all branches and job levels were “competition
for manpower from other industries in terms of compensation and benefits system” and “candidates

lacked the relevant skills / experience”.

Table 1j Recruitment difficulties in the past 12 months before enumeration — by branch &
Companies Companies commerce Business
Operative
Managerial|Supervisory| / Clerical |Managerial|Supervisory| / Clerical [Managerial/Supervisory| / Clerical
Support |

36.0% 63.6% 64.6%! 62.5% 50.0% 63.2%! 61.5% 51.7% 81.6%

job level

With recruitment
difficulties
Major difficulties (. among those with difficulties):

* Competition for manpower from other industries, in terms of
84.2% 42.0% 50.5% 0.0% 66.7% 58.8% 87.5% 66.7% 93.9%

1 1 1
263% 252% 41.9% 60.0% 23.8% 19.8% 62.5% 133% 1.7%

- Compensation and i
benefits system !

I

1

1

- Terms of employment

- Working conditions
(e.g. working hours, shift 9.5% 29.7% 47.9% 40.0% 76.2% 25.7% 12.5% 26.7% 3.9%
work)

- Career prospects 74% 11.5% 9.5%  0.0% 0.0% 20.7% 0.0% 20.0% 0.0%

* Candidates lacked the i i i

relevant skills / 31.6% 42.7% 46.6%! 100.0% 33.3% 49. l%i 87.5% 53.3% 5.2%!

1
1
1
1
:
experience I I I
1
1
1
1
1
1
1

1

¢ (Candidates lacked the i i

relevant academic
qualification

13.7% 11.9% 5.7%! 0.0%  0.0% 2.7%% 0.0%  0.0% 0.9%%
1 1 1

* Insufficient programmes
available in the market to
provide trained

74%  24% 0.8% 40.0%  95% 12% 0.0%  0.0% 0.0%

manpower

ithout it t
Without recruitmen 64.0% 36.4% 35.4% ! 37.5% 50.0% 36.8% | 38.5% 48.3% 18.4%
difficulties

recruitment exercise

denotes prominent recruitment difficulties in the respective job level.

Notes: Respondents may mention more than one recruitment difficulties.
# Survey results derived from a small subset of sample may subject to relatively large sampling errors and should

be interpreted with caution.
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Expected Change in Business Volume in the Next 12 Months

1.27 For Import / Export and Wholesale Trades companies, nearly half (47.6% and 48.2%
respectively) expected that their business volume will remain stable in the next 12 months. The
corresponding percentage among retail companies with E-commerce Business (32.6%) was much

lower, while a considerable proportion of them (58.8%) were uncertain.

Expected Change in Number of Full-time Emplovees in the Next 12 Months

1.28 The vast majority of companies in different branches (about 97% in the respective branch)
expected that their number of full-time employees will be the same in the next 12 months. On
average, the companies in different branches anticipated less than 1% of change in number of

employees in the next 12 months.

Training Areas Required for Full-time Emplovees to Deal with the Industry Development

1.29 When asked the companies to list out the training areas which were required for full-time
employees to deal with the industry development, it was noted that “customer relationship
management” was commonly mentioned across employers of different branches and different job

levels of employees. “Product management” was also a frequent mention in different branches.

1.30 For retail companies with E-commerce Business, “e-commerce operation (e.g. cross-
border e-commerce operation, e-transaction management, etc.)” was also commonly required for

employees in different job levels.

- 10 -
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Table 1k Top 3 training areas required for full-time employees to deal with the industry
development — by branch and job level

(0] tive / Cl |
-

Customer Relationship Customer Relationship Customer Relationship
Management Management Management
Import / Export , . . .
. |* Risk Management * Product Management *  Product Management
Trades Companies . .
* Product Management * Multi-languages (e.g. *  Multi-languages (e.g.
English, Putonghua, etc.) English, Putonghua, etc.)
* Risk Management * Customer Relationship * Customer Relationship
* Customer Relationshi Management Management
Wholesale Trades P . y ¢
. Management * Risk Management *  Product Management
Companies ) .
* Project Management * Product Management *  Multi-languages (e.g.

English, Putonghua, etc.)

* E-commerce Operation (e.g. [* E-commerce Operation (e.g. |* Customer Relationship

cross-border e-commerce cross-border e-commerce Management
. . operation, e-transaction operation, e-transaction e E-commerce Operation (e.g.
Retail Companies
. management, etc.) management, etc.) cross-border e-commerce
with E-commerce . . . . _ _
. * Customer Relationship * Customer Relationship operation, e-transaction
Business
Management Management management, etc.)
* E-commerce Policies * Data Analysis and *  Product Management
Visualisation

Notes: Respondents may mention more than one training areas.

Manpower Analysis

Manpower Changes between 2024 and 2020

1.31 The comparison between 2020 and 2024 was only available for Import / Export Trades
companies and Wholesale Trades companies, but was not available for Retail companies with E-

commerce Business as they were newly added in 2024 survey.

Changes in Number of Full-time Employees

1.32 For Import / Export Trades companies, the total number of full-time employees has
decreased from 292 618 in 2020 to 264 050 in 2024, with a decrement of 9.8% (-28 568 persons).
When analysed by job level, the decrease in the number of full-time employees was larger for
operative / clerical support level (-15 443 persons).

1.33 For Wholesale Trades companies, the total number of full-time employees has also
decreased, from 33 346 in 2020 to 31 866 in 2024, with a decrement of 4.4% (-1 480 persons). The

decrease was also larger for operative / clerical support level (-1 237 persons).

11 -
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Table 11 Changes in number of full-time employees — by branch & job level

No. of full-time Annual
Import / Export Trades Companies employees Change in 4 years |change in
%
Managerial 32443 36 507 -4064  -11.1% | -2.9%
Supervisory 73 654 82715 -9061  -11.0% | -2.9%

Operative / Clerical Support 157 953 173396 | -15443 @ -8.9% -2.3%
Overall: 264 050 292618 | -28568 | -9.8% | -2.5%

No. of full-time Annual

Wholesale Trades Companies employees Change in 4 years |change in
2
Managerial 2915 2 347 +568  +242% | +5.6%
Supervisory 7279 8090 - 811 -10.0% | -2.6%
Operative / Clerical Support 21672 22 909 - 1237 - 5.4% - 1.4%

Overall: 31 866 33 346 -1480 | -44% | -1.1%

Changes in Number of Full-time Vacancies

1.34 For Import / Export Trades companies, the total number of full-time vacancies has
increased, from 1 659 in 2020 to 2 094 in 2024, with an increment of 26.2% (+435 vacancies). A
larger number of increase was recorded for operative / clerical support level (+311 vacancies),

followed by supervisory level (+152 vacancies).

1.35 For Wholesale Trades companies, the total number of full-time vacancies has slightly
decreased, from 568 in 2020 to 529 in 2024, with a decrement of 6.9% (-39 vacancies).

Table 1m Changes in number of full-time vacancies — by branch & job level

No. of full-ti A |
Import / Export Trades o oF T . tme . s Vacancy rate
vacancies Change in 4 years | change

SO 2024 2020 in %

Managerial 125 153 -28 -18.3% | -4.9% | [0.4%] [0.4%]
Supervisory 448 296 +152  +51.4% |+10.9%] [0.6%] | [0.4%]
Operative / Clerical Support 1521 1210 +311 +257% | +5.9% | [1.0%] | [0.7%]

2094|1659 | 4435 1 +26.2% |+6.0% | [0.8%] | [0.6%

Annual Vacancy rate
vacancies Change in 4 years | change

in %

2 19 -17 -89.5% |-43.0% | [0.1%]  [0.8%]

Supervisory 27 41 - 14 -34.1% | -9.9% | [0.4%] @ [0.5%]

Operative / Clerical Support -1.6% | -04% | [2.3%]  [2.2%]

500 508 -8
- 1.8% | [1.6%] | [1.7%]

No. of full-time vacancies (for the respective branch & job level

Managerial

Vacancy rate = - X - ) ]
Total no. of posts (full-time employees + full-time vacancies) in the respective year)
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Changes in Average Monthly Remuneration Package

1.36 Compared with the results of the 2020 survey, an upward trend in average monthly

remuneration package of full-time employees at operative / clerical support level was observed in

2024 for both Import / Export as well as Wholesale Trades companies.

shifted from $20,000 or below in 2020 to $15,001 - $25,000 in 2024.

Their prominent range

Table 1n Change in average monthly remuneration package — by branch & job level

No. of

full-time

employees

Managerial . . <0.05% 32443 i
Supervisory 0.0% | 109%  45.7% 414% @ 2.1% 73654 |
Operative / Clerical Support 0.0% 0.0% 6.0%  32.0% @ 54.0% 157 953
2020 e IR U SRR NN I N |
Managerial ? 14.8% - 57.8% 26.9% 0.6% 36 507 E
Supervisory 0.0% : 14.1% 76.5% 8.3% 82715
Operative / Clerical Support 0.0% 0.0% 8.6% 55.3% 173 396

full-time

employees
Managerial 53%  652% @ 27.5% @ 2.0% 0.0% 0.0% 2915
Supervisory 0.0% | 13.4% 60.0% 26.5% : 0.1% 0.0% 7279
Operative / Clerical Support 0.0% 0.0% 32% | 292% 64.0% 3.6% 21672
E N O —— [ I U —
Managerial 92%  64.1% 21.4% 5.3% 0.0% 2347
Supervisory 0.0% | 26.8% 61.5% 10.3% | 1.3% 8 090
Operative / Clerical Support i 0.0% 0.0% 12.7% 59.8%  27.5% 1 22909 i

denotes prominent ranges of remuneration package for the respective job level in the respective year.
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Changes in Preferred Education Level

1.37

Compared with the results of the 2020 survey, employers tended to have higher

requirement on the education level of full-time employees at managerial level for both Import / Export

as well as Wholesale Trades companies.

degree level.

Higher percentages in 2024 were preferred to attained first

Table 1o Change in preferred education level — by branch & job level
Import / Export Post- No. of

. graduate full-time
Trades Companies

degree employees

Managerial 0.2% 88.3% 4.0% 7.4% 0.1% 0.0% 32443
Supervisory 0.0% 152% = 53.4% 30.3% 1.1% 0.0% 73 654
Operative / Clerical
Sl};;;?);tve erica 0.0% 0.4% 75% | 43.6% @ 462% = 22% | 157953
TS WSSO SYSSRTITS SOTSSOTS FRRRSPRNNN FORSTRTIINS SRR ST
Managerial L 1.1% 69.4% 11.9% 9.5% 8.1% 00% | 36507 |
Supervisory L 0.0% 30.3% 19.1% 41.3% 9.3% 00% 1| 82715 |
Operative / Clerical
Sl};;;?);tve erica 0.0% 0.6% 15%  203% = 69.6% @ 7.9% | 17339

Wholesale Trades

Companies

graduate
degree

full-time

employees

Managerial 0.0% 77.4% 11.3% 11.3% 0.0% 0.0% 2915
Supervisory 0.0% 13.0% 41.3% 43.6% 2.1% 0.0% 7279
Operative / Clerical 1 ! :
PErative FEACHCa 1 0.0% 0.0% 0.6% | 315%  63.1% | 48% | 21672 |
Support i i i
2020 ! ! !
Managerial i 1.3% 58.2% 14.2% 21.9% 4.3% 0.0% 1 2347 |
Supervisory 0.0% 28.9% 16.3% 44.3% 10.5% 0.0% 8 090
Operative / Clerical

Sf;;i:tve eriea 0.0% 0.1% 0.1% | 394%  557% @ 48% | 22900

denotes prominent preferred education levels for the respective job level in the respective year.

- 14 -



The 2024 Manpower Survey of the Merchandise Trading and E-commerce Industry — Report

Changes in Preferred Years of Experience

1.38 Compared with the results of the 2020 survey, employers tended to have lower requirement
on years of experience of full-time employees for all job levels for both Import / Export as well as
Wholesale Trades companies. For managerial level, the prominent preferred range in 2024 was 3
years to less than 10 years of experience. For supervisory level, lower percentages in 2024 were
required to have 3 years to less than 6 years of experience. For operative / clerical support level,
lower percentages in 2024 were preferred to have 1 year to less than 3 years of experience, and

considerable percentages can be accepted to have less than 1 year of experience / no experience.

Table 1p Change in preferred years of experience — by branch & job level

<1year/no | No.of

Import / Export Trades 10 years . .
Companies or more experience | full-time
p required |employees
Managerial i 18.2% 49.0% 31.1% 1.6% 0.0% 1 32443 |
Supervisory 0.0% 6.7% 64.8% 28.5% 0.0% 73 654
Operative / Clerical Support 0.0% 0.0% 11.7% 50.9% 37.4% 157 953
. L et ssssenassessssssssseebessesssssssss s seesssns s pesesasssnsssessnes S !
Managerial 24.6% 49.8% 25.3% 0.3% 0.0% 36 507
Supervisory 1.7% 12.5% 77.5% 8.3% 0.0% 82715
Operative / Clerical Support 0.0% 0.1% 16.0% 66.9% 17.1% 173 396
10 vears <1 year/no
Wholesale Trades Companies or fnore experience | full-time
required |employees
Managerial I 124% = 513%  35.4% 0.9% 00% | 2915 |
Supervisory 0.0% 2.8% 62.9% 34.3% 0.0% 7279
Operative / Clerical Support 0.0% 0.0% 2.4% 49.6% 48.0% 21672
L  SRRSSSSSSRSSIIT NSRS TSROSO COSSTOSSSRS COROUY H— i
Managerial I 19.1% 41.2% 39.2% 0.6% 0.0% i 2347 |
Supervisory 0.0% 5.1% 77.2% 17.6% 0.1% 8090
Operative / Clerical Support 1 0.0% <0.05% 6.0% 69.7% 243% 1 22909 i

denotes prominent preferred years of experience for the respective job level in the respective year.

Manpower Projection and Annual Additional Manpower Requirements

1.39 The annual additional manpower requirement of the MTE industry has taken into account
the (i) annual manpower growth and (ii) wastage rate of the industry (i.e. percentage of employees
leaving the industry permanently on an annual basis). A summary of the estimated annual additional

manpower requirement is shown in the table below.
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Table 1q Estimated Annual Additional Manpower Requirement

Annual additional manpower requirement
Average
manpower Industry
Wastage growth leavers Total

Sector & Job level rate (a) (b) (a) + (b)
Wholesale Trade
Managerial 0.2% -25 7 -18
Supervisory 0.6% -63 46 -17
Operative / Clerical Support 5.0% -190 1,098 908

Total: 873
Import / Export Trade
Managerial 0.7% -300 233 -67
Supervisory 1.0% -683 694 11
Operative / Clerical Support 4.6% -1,469 7,177 5,708

Total: 5,652
Retail Companies with E-commerce Business
Managerial 0.9% 2 14 16
Supervisory 0.4% 6 24 30
Operative / Clerical Support 4.3% 14 527 541

Total: 587

Business Outlook

1.40 Global Economic Qutlook?

1.40.1 The International Monetary Fund projected global economic growth of 3.3% in 2025,
slightly up from 3.2% in 2024, but below the pre-pandemic average of 3.7%.

1.40.2 The Chinese Mainland’s economy grew by 4.8% in 2024, with predicted growth rate of
4.6% for 2025 through the help of fiscal policy and accommodative monetary policy in boosting
domestic demand and stabilising economic growth.

1.40.3 In the US, growth rate of 2.8% was recorded in 2024.  Influenced by policy uncertainties
and persistent inflation, the growth is expected to slow slightly to 2.7% in 2025. The euro area
economy showed mild growth of 0.7% in 2024, with forecasted growth of 1.0% in 2025.

1.40.4 Other Asian economies grew by 5.0% in 2024, driven by strong exports and tourism
recovery. However, heightened trade tensions may impact growth. The Asian Development Bank
predicts that developing Asia (excluding the Chinese Mainland) will grow by 5.1% in 2025.

1.40.5 The prevailing uncertainty in trade policies escalated the global trade tensions, and is
expected to negatively impact international trade flows and investment sentiment, harming the near-
term outlook for Hong Kong’s economy. Nonetheless, the continued steady growth of the Chinese

2 International Monetary Fund. World Economic Outlook Update (Jan 2025)
https://www.imf.org/en/Publications/ WEO/Issues/2025/01/17/world-economic-outlook-update-january-2025
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Mainland economy, along with the government's various initiatives to promote economic growth, is
expected to support various economic activities in Hong Kong.

1.41 Economic Situation of Hong Kong

1.41.1 Hong Kong economy experienced solid growth in the first quarter of 2025, with the real
Gross Domestic Product (GDP) increased by 3.1% compared to the same period last year, up from a
2.5% growth rate in the previous quarter’. For 2024 as a whole, the value of total exports of goods
increased by 8.7% over 2023. Concurrently, the value of imports of goods increased by 6.0%. A
visible trade deficit of $379.7 billion was recorded in 2024*. Total exports of goods showed
accelerated growth due to sustained external demand, while the exports of services continued to rise,
supported by an increase in visitor arrivals and other cross-border economic activities.

1.42 Change in Consumption Patterns

1.42.1 Increased outbound travel by Hong Kong residents, including trips to other cities in
Chinese Mainland and overseas, resulted in rising outflow of local consumer spending. In 2024,
Hong Kong residents made 104.7 million departures, surpassing the 2019 level by 10.6%, indicating
a complete recovery, and increasing by 45% over 2023°. The strong Hong Kong dollar amid high
interest rates and a strong US dollar has made overseas spending more affordable for Hong Kong
residents.

1.42.2 Conversely, Hong Kong attracted 34 million tourists from the Chinese Mainland and 10.5
million tourists from other regions, showing an increase of 31% in visitor numbers in 2024. In 2024,
the total overnight tourism revenue in Hong Kong amounted to around 120.5 billion Hong Kong
dollars, with overnight visitors from the Chinese Mainland spent around 73.4 billion Hong Kong
dollars during their stay in the city, less compared to 2023°.  Tourists are increasingly seeking more
immersive and unique experiences, often opting for shorter stays and spending less on luxury goods,
which constitute as one of the factors leading to a drop in visitors’ spending by 19% in 2024’

1.42.3 The reduction in local consumption due to the change in consumption patterns creates a
challenging environment for the merchandise trading industry, prompting businesses to adapt
strategies to maintain profitability and sustainability.

3 The Government of the Hong Kong Special Administrative Region. Press Releases. Advance estimates on Gross
Domestic Product for first quarter of 2025,
https://www.info.gov.hk/gia/general/202505/02/P2025050200460.htm?fontSize=1

4 Census and Statistics Department Hong Kong. External merchandise trade statistics for December 2024 [27 Jan

2025],

https://www.censtatd.gov.hk/en/press_release detail.html?id=5545#:~:text=A%20visible%20trade%20deficit%200f%2

0%24379.7%20billion%2C%20equivalent%20t0%207.7.,0f%20go0ods%20decreased%20by%201.1%25.

5 Census and Statistics Department Hong Kong. Number of resident departures from the Hong Kong airport control

point from 2016 to 2024 (in millions)

https://www.censtatd.gov.hk/en/data/stat_report/product/B1010002/att/B10100022025MM02B0100.pdf

¢ Census and Statistics Department Hong Kong. Consumption expenditure of overnight visitors from the mainland of

China in Hong Kong from 2013 to 2024(in million Hong Kong dollars)

https://www.censtatd.gov.hk/en/web_table.html?id=650-80003

7 Colliers. Hong Kong Hospitality Insights | 2024 Overview & 2025 Outlook,

https://www.colliers.com/en-hk/research/hong-kong-hospitality-insights-2024-and-2025-outlook
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1.43 E-commerce Market in Hong Kong

1.43.1 Hong Kong’s e-commerce market is rapidly expanding, driven by the region’s distinct
advantages. These include its densely populated urban environment, a tech-savvy population, and
a high household broadband penetration rate of 96.9% as of early 2025%. The convenience offered
by e-commerce businesses, such as broader selections of goods on one-stop platforms, competitive
pricing, improved logistics & global reach, further enhance its appeal. Social media integration,
including KOL marketing and live commerce, has further fueled consumers’ desire to purchase online.
The Hong Kong e-commerce market is projected to grow to US$5.34 billion by 2025, with anticipated
annual growth rate (CAGR 2025-2029) of 7.87%, resulting in a projected market volume of US$7.24
billion by 2029.°

1.43.2 Hong Kong ranks 11th worldwide for logistics capabilities and third for international
shipments!®. Its advanced digital infrastructure contributed as a significant driver of this expansion.

This infrastructure not only supports domestic e-commerce but also facilitates cross-border trade.

1.44 National Policy

1.44.1 The 14™ Five-Year Plan for the National Economic and Social Development and the Long
Range Objectives Through the Year 2035 has laid down a plan for the development of e-commerce
during the 14" Five-Year Plan period. By 2035, e-commerce is projected to be a major driver of the
Chinese Mainland's economic and technological advancements, facilitating efficient resource
allocation and becoming a crucial component of the Chinese Mainland's modern economic system.

1.45 Government Support

1.45.1 The Government continued to enhance Hong Kong’s economic ties with the Chinese
Mainland and improve trade and investment relations with foreign economies in 2024, by visiting
several Chinese Mainland cities and international markets to promote Hong Kong’s business
advantages and opportunities, as well as to strengthen bilateral economic and trade relations. Hong
Kong also signed a protocol to amend its Free Trade Agreement (FTA) with ASEAN, an Investment
Promotion and Protection Agreement (IPPA) with Bahrain, and a FTA with Peru in 2024.

1.45.2 In the 2023 Policy Address, it was announced that an inter-departmental E-commerce
Development Task Force has been established to support Hong Kong's SMEs in expanding their e-
commerce presence on the Chinese Mainland. Key initiatives include organising Hong Kong
Shopping Festivals on e-commerce platforms to boost brand awareness and launching the "E-
commerce Easy" programme to provide up to $1 million for e-commerce projects (with a total funding
limit of $7 million).

8 Office of the Communications Authority. Key Communications Statistics.
https://www.ofca.gov.hk/en/news_info/data_statistics/key_stat/index.html

% Statista. (2025). eCommerce - Hong Kong. Statista.
https://www.statista.com/outlook/emo/ecommerce/hong-kong?currency=USD

10 Logistics Performance Index (2023). https:/Ipi.worldbank.org/international/global
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1.45.3 With a view to developing Hong Kong into a cross-border electronic commerce (e-
commerce) logistics and distribution centre, it was announced in the 2024 Policy Address that the
Government will review existing procedures to enhance the efficiency of cross-border goods'
distribution within 2025.  This initiative will tie in with various support measures of the Government
for assisting small and medium enterprises (SMEs) in developing the Chinese Mainland and the
Association of Southeast Asian Nations (ASEAN) e-commerce markets and promoting Hong Kong
brands including:

® Expand the geographical coverage of “E-commerce Easy” to the 10 ASEAN countries

® Inject $1 billion into the BUD Fund and provide targeted funding support for enterprises to
implement green transformation projects

® Launch the Hong Kong Shopping Festival in the next two years and hold it in the ASEAN market
in due course

1.46 Development of Low-altitude Economy

1.46.1 The Chief Executive announced the formation of the Working Group on Developing Low-
altitude Economy in the 2024 Policy Address, with key initiatives including the Regulatory Sandbox,
Legislative Enhancements, Low-altitude Infrastructure Planning and Greater Bay Area Corridor. It
is believed that the Low-altitude Economy has significant potential for widespread application across
various industries and provide a boost to Hong Kong’s economy.

1.46.2 The development of the Low-altitude Economy also presents a unique opportunity for the
e-commerce industry in Hong Kong. By enhancing delivery efficiency, reducing costs, expanding
service areas, and providing data-driven insights, drones can revolutionise how e-commerce operates
in the city.

1.47 Trade Single Window

1.47.1 To maintain Hong Kong's trade competitiveness and logistics hub status, the Government
of the Hong Kong Special Administrative Region is developing a Trade Single Window to provide a
one-stop electronic platform for the trading community to lodge import and export trade documents
with the Government, targeted to be fully implemented by 2027. The implementation of the Trade
Single-window will save time and costs for traders and boost cargo clearance efficiency in Hong
Kong through improvement of document submission processes among relevant government
departments and the trade sector.

1.48 Sustainability

1.48.1 Sustainability is increasingly influencing the business landscape in Hong Kong, driven
by a shift in consumer behavior and expectations. Modern consumers are more aware of
environmental issues and prefer brands that demonstrate a commitment to sustainability. This trend
encourages businesses to adapt their marketing strategies and product offerings, focusing on eco-
friendly materials, ethical sourcing, and sustainable packaging. Brands that prioritise sustainability
not only attract environmentally conscious consumers but also enhance their reputation and customer
loyalty in a competitive market.
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1.48.2 Operationally, companies are adopting green logistics and re-evaluating their supply
chains to minimise their environmental impact. This includes optimising delivery routes, using
electric vehicles, and sourcing materials sustainably. =~ Moreover, the evolving regulatory
environment in Hong Kong supports sustainability through policies and incentives, encouraging
businesses to invest in green technologies. By embracing sustainability, companies can not only
address environmental concerns but also tap into new markets and foster innovation, ultimately
strengthening their position in the industry.

1.49 Cybersecurity

1.49.1 Cybersecurity has become a critical concern for businesses worldwide, particularly in the
rapidly growing e-commerce sector. In 2024, The Hong Kong Computer Emergency Response
Team Coordination Centre (HKCERT) handled 12,536 security incidents, with phishing making up
more than half of these cases, representing a 108% increase from 2023.  This marks the highest level
of phishing incidents in five years. The number of phishing-related links exceeded 48,000,
reflecting a 150% year-over-year rise. The banking, finance, and e-payment sectors were the
primary targets, followed by social media, instant messaging, e-commerce, technology firms, and

public services'!.

1.49.2 Cybersecurity plays a critical role in consumer decision-making. If e-commerce
platforms cannot assure customers of their data security, they risk losing potential sales and market
share. Moreover, it can be a barrier for businesses in expanding their online operations, which can
limit the potential of e-commerce growth in the region.

1.49.3 To build a secure e-commerce environment that fosters consumer confidence, companies
are increasing their budgets on cybersecurity, focusing on advanced technologies such as artificial
intelligence and machine learning to combat threats. The need for effective cybersecurity also leads
to a demand for trained personnel capable of managing these challenges.

Major Recommendations
Based on the manpower analysis derived from the survey findings and the business outlook
of the retail industry, the following recommendations are proposed to meet the training needs and to

ease the problem of current and potential manpower shortage.

1.50 Government

Funding and incentives

"' HKCERT. HKCERT Unveils "Hong Kong Cyber Security Outlook 2025" Phishing Hits Five-year High
Vulnerabilities in Supply Chain and AI Content Hijacking Emerge as Key Risks Over Half of Enterprises Fear Cyber
Attacks on IoT Digital Signages, https://www.hkcert.org/press-centre/hkcert-unveils-hong-kong-cyber-security-outlook-
2025-phishing-hits-five-year-high-vulnerabilities-in-supply-chain-and-ai-content-hijacking-emerge-as-key-risks-over-
half-of-enterprises-fear-cyber-attacks-on-iot-digital-signages
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1.50.1 To ensure that the workforce remains competitive and up-to date with industry
development, the Government should continue providing funding and incentives such as the SME
Export Marketing Fund, Innovation and Technology Fund and Cyberport Creative Micro Fund, for
promotion of e-commerce.

Talent Recruitment

1.50.2 The Manpower Survey results indicated an increase in number of vacancies for
Import/Export Trades companies in 2024 over 2020. To tackle the current manpower shortage, the
government should continue to recruit talent from the Chinese Mainland and overseas through
initiatives like the Top Talent Pass Scheme and the Admission Scheme for the Chinese Mainland
Talents and Professionals. The Government should also regularise the Vocational Professionals
Admission Scheme to encourage non-local students to stay in Hong Kong after graduation and work
in skilled trades related to their fields of study, with the aim of bringing in individuals who can help
address skill gaps in the industry.

1.50.3 The Government should also attract talent by strengthening its effort in fostering the
exchange of talents in the Greater Bay Area such as the implementation of the "Greater Bay Area
Youth Employment Scheme - Arrangements for the Chinese Mainland Y outh to Work in Hong Kong"
since 2025.

1.51 Training Institutions

Collaboration with Industry Partners

1.51.1  Training Institutions should collaborate with industry partners to provide secondary school
and VPET students with practical experiences, such as industry visits, job shadowing, project
collaborations, and internships. This exposure will help young talents gain insights into potential
career paths, encouraging more individuals to consider starting their careers in the industry.

Outreach to Secondary Schools

1.51.2  Implement life planning education through the Business-School Partnership Programme by
the Education Bureau, VTC’s " EE+Zffji | Campaign, and other initiatives to inform students, parents,
teachers, career masters, and principals about industry trends, career opportunities and VPET
pathways, and professional development in the relevant sectors.

In-service Training

1.51.3  According to the Manpower Survey results, employers reported that one of the main
challenges in recruitment across all branches and job levels was “candidates lack relevant working
experiences and training” (31.6%-100%). To cater to the needs of manpower training, training
institutions should offer in-service training for emerging skills that are critical for the development
of e-commerce sector (e.g. cybersecurity, GenAl, data analytics...etc.). Training institutions should
regularly review the programme curriculum and seek advice from the industry partners to ensure the
training programmes meet the needs of the industry. In view of the tight working schedule of the
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working professionals, short and focused programmes should be developed with E-learning
programmes offered as an alternative remote training option.

1.52 Emplovers

Attractive remuneration packages

1.52.1 “Compensation and benefits system” was reported in the Manpower Survey results as the
employers’ major challenge in recruitment across all branches and job levels (42%-93.9%). To
attract and retain talents, employers should consider offering competitive salaries, flexible work
arrangements, health and wellness benefits, remote work options or part time options, learning
opportunities, and performance-based incentives.  Flexibility in work hours has become
increasingly essential as employees prioritise achieving a better work-life balance.

Utilization of Government Funding Schemes in offering staff training

1.52.2  To encourage the workforce to participate in upskill training, employers should utilize the
available funding schemes for e-commerce sectors (e.g. New Industrialisation and Technology
Training Programme (NITTP)).

1.52.3 The NITTP is government initiatives designed to support the development of the
advanced technology including the e-commerce sector and enhance the skills of the workforce. It
aims at subsidising local companies registered in Hong Kong on a 2:1 matching basis to train
their staff in advanced technologies. It offers a maximum funding support of up to HK$500,000
for each enterprise per financial year.

1.53 Graduates and Emplovyees

Continuous training and upskilling opportunities

1.53.1  According to the Manpower Survey results, employers from Import/Export and Wholesale
trade industries indicated preference of higher education level for candidates in 2024 over 2020 across
all job levels. In addition, the top three training areas required were Customer Relationship
Management, Product Management & E-commerce Operation.

1.53.2  In view of the change in employers’ preference of education level and the training needs
stated in the survey results, graduates and employees should proactively seek continuous education
opportunities via formal courses, in-service training, or self-directed learning in emerging
technologies. They can take advantage of government funding or subsidized/free training (e.g. free
seminars/online courses organized by the Trade Development Council) to enhance their skills
throughout their careers, ensuring they remain competitive in a fast-changing job market. The
employees should also stay open and broaden their horizons through opportunities such as the Greater
Bay Area Youth Employment Scheme, which provides young people with valuable employment
opportunities and experience in the region.

1.53.3  Employees are recommended to utilise the Continuing Education Fund (CEF) to pursue
continuing education and training for lifelong learning, reskilling and better preparing themselves for
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the job market.

2 Introduction
Background
2.1 The Merchandise Trading and E-commerce Industry (MTE) replaced the former Import /

Export / Wholesale Trades Industry (IEW) with effect from 1 April 2023.

2.2 The Merchandise Trading and E-commerce Training Board (Training Board) of the
Vocational Training Council (VTC) is appointed by the Government of the Hong Kong Special
Administrative Region (HKSAR) to analyse the manpower situation and training needs of the
Merchandise Trading and E-commerce Industry.  The Training Board comprises members
nominated by major trade associations, trade unions, professional bodies, educational and training
institutions and Government departments. The Working Party of the Manpower Survey is formed
by selected members of the Training Board. The membership and terms of reference of the Training

Board, as well as the members in the Working Party are listed in Appendices 1, 2 and 3.

2.3 The MPS of MTE will be conducted every four years, followed by two periodic manpower
updates supplemented with information collected from focus groups and desk research to better
reflect the changing trends of the manpower situation. This manpower survey mainly focuses on
the analysis of technical manpower, which refers to the personnel who are expected to apply the

industrial knowledge and technical skills required to complete the work assigned.

24 The Training Board conducted the MPS of MTE 2024 from October 2024 to January 2025,
with the data reference date on 1 October 2024 (hereinafter referred as MPS of MTE of 2024). This
report presents the survey findings and analysis of the latest manpower situation in the MTE Industry
and proposes recommendations on the manpower development to different stakeholders of the
industry, including employers, employees and training providers by making reference to the business

outlook.
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Objectives

2.5 The objectives of this manpower survey are:

(a) To collect up-to-date manpower information by branches, job levels and principal jobs

in the industry;
(b) To assess the technical manpower structure;
(c) To forecast the training requirements in the near future; and

(d) To recommend to the VTC and relevant stakeholders the talent development strategies

to meet the manpower needs.
Survey Coverage

2.6 The MPS of MTE 2024 covered companies in 3 branches of the industry. Apart from
Import / Export Trades and Wholesale Trades, retail companies with E-commerce business were

newly added in the coverage of 2024 Survey.

2.7 The survey covered the following branches:
»  Import / Export Trades
»  Wholesale Trades

»  Retail Companies with E-commerce Business
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3 Methodology

Sample Design

3.1 In the MPS of MTE 2024, based on the Hong Kong Standard Industrial Classification list
from the Census and Statistics Department (C&SD) of the HKSAR Government, the survey covered
around 94 000 companies in different branches of the industry. By adopting the stratified random
sampling method for selecting companies from the Central Register of Establishments of the C&SD,
and the inclusion of supplementary samples recommended by the Training Board, a total of 988

companies were selected for the survey.
Questionnaire Design

3.2 The questionnaire designed for the survey comprised two parts. Part I collected
quantitative manpower information by job levels and by principal jobs, and Part II collected
supplementary information related to the industry’s manpower situation. The list of principal jobs
was defined by the Training Board with detailed job descriptions given for each job, and was

classified into different job natures and job levels as follows:

Job natures Job levels
* Merchandise Trading Employees * Managerial Level
* E-commerce Employees * Supervisory Level
* Operative / Clerical Support Level

33 While job titles adopted in the companies might vary with the descriptions of the principal
jobs, respondents were asked to provide manpower information corresponding to the job descriptions
and the skill levels of the principal jobs. The definition of terms and the survey documents,
including a sample questionnaire, explanatory notes and job descriptions for the principal jobs are
given in Appendices 4 and 5.

Data Collection

3.4 Data collection for MPS of MTE 2024 was carried out between October 2024 and January
2025. A pack of survey documents was given to each sampled company. The respondents of the
companies were asked to provide manpower information of their companies at the time of the survey
with the reference date on 1 October 2024. During the fieldwork period, enumerators assisted the

respondents to complete the questionnaire through phone calls or on-site visits.
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3.5

In particular for retail companies with E-commerce business, in order to reflect a more

complete picture of the E-commerce sector, the manpower figures collected from the MPS of MTE

of 2024 were supplemented by relevant figures extracted from the Manpower Survey of Retail Trade
of 2024 conducted in April 2024. Please refer to the table below for more details.

Collected from MPS of MTE 2024 Extracted from MPS of RT 2024
(Conducted in Oct 2024) (Conducted in Apr 2024)

Online retail stores >=20 employees ®  Online retail stores <20 employees
Physical retail stores >=100 employees ® Physical retail stores <100 employees
Companies running business on the
selected e-commerce platform

3.6

3.7

The following observations / challenges were encountered during this survey:

The nature of e-commerce is inherently international and often operates across borders. It
is common for companies to hire employees from the Chinese Mainland, ASEAN countries,
or other regions with lower labour costs. This offshore manpower cannot be captured in

the survey and does not count as local manpower or contribute to job vacancies.

Another significant challenge is identifying e-commerce companies, particularly
traditional businesses that are transforming and entering the e-commerce sector. Many of
these companies cater to niche markets, such as handmade goods, which often lack
extensive advertising and can be difficult to locate. For example, small artisans producing
bespoke furniture may operate exclusively online, remaining largely invisible in broader
market assessments. Further, the emergence of new platforms and technologies, such as
live streaming commerce, introduces new players who may not be adequately captured in
existing analyses. The absence of a comprehensive database listing all e-commerce
businesses in Hong Kong necessitates reliance on various incomplete sources, ultimately

resulting in gaps in our insights and projections.

Many job roles in e-commerce are not exclusively centred on e-commerce activities. As
numerous businesses adopt an omnichannel approach that integrates online and offline
sales channels, employees often find themselves managing both e-commerce operations
and traditional retail functions. This complexity in job roles complicates the classification

of “e-commerce employees” within the primary job categories outlined in the questionnaire.

Various measures were taken to assure the quality of the data collection process. These

included prior fieldwork preparation, thorough training of fieldwork staff, monitoring of the

fieldwork execution, measures to increase the response rate, checking of the completed
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questionnaires, double data entry and validation and verification of the collected data. The list of

quality control measures is shown in Appendix 6.
Data Analysis

3.8 In the MPS of MTE 2024, among the 563 valid sampled companies, 460 were successfully
enumerated which contributed to an effective response rate of 81.7%'2.  Taking into account (a) the
satisfactory response rate of individual branches, (b) the satisfactory response rate from a majority of
prominent and sizeable companies, and (c) the grossing-up of the sample results based on the
statistically-grounded method, it could be concluded that the survey findings presented in this report
contributed to a significant level of representativeness of the MTE Industry. The response rate
achieved for individual branches was also adequate to produce meaningful breakdown by branch.

The response profile is shown in Appendix 7.
Manpower Projection Methodology

3.9 The Training Board adopts a forecasting method which rests on the weighted averages of
historical data for projecting manpower demand of the Wholesale trade. Taking into consideration of
the historical manpower data with heavier weighting given to the recent data, market trends in a longer
term, technological developments of the industry and other socio-economic determinants, the
Training Board made the decision on the manpower projection for the period from 2025 to 2028.

Details of the projection methodology are provided in Appendix 8(A).

3.10 The approach of statistical modelling for projecting the manpower demand of the Import
and Export trades was adopted for the period from 2025 to 2028. The statistical model is built by
considering relevant economic indicators which reflect important changes in the local economy,
demography and labour market. Details of the projection methodology are provided in Appendix
8(B).

3.11 The retail companies with E-commerce business were firstly included in the survey, its
manpower trend in the coming year was based on the employers’ forecast of the number of full-time

employees provided in the manpower surveys.

12 Sampled companies which were relocated to unknown addresses, had unreachable responsible persons, had ceased
operation or without relevant technical staff, etc. at the time of survey were classified as invalid samples.
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4 Survey Findings
4.1 Overview of Manpower Situation

4.1.1 A total of 314 709 full-time employees were engaged in the Merchandise Trading and E-
commerce Industry. Moreover, there were a total of 3 013 full-time vacancies. Aggregating the
total number of full-time employees and vacancies, it was estimated that there were a total of 317 722
posts. Besides, the employers being surveyed expected that 519 new posts will be recruited in the
next 12 months.

4.1.2 For both full-time employees and vacancies, Merchandise Trading employees and

vacancies accounted for the largest proportions (94.6% and 90.1% respectively).

Table 4.1 Overview of manpower situation

No. of full-time employees No. of full-time vacancies

314 709 3013
g v
Merchandise Trading employees Merchandise Trading vacancies
297 788 2714
E-commerce employees E-commerce vacancies
16 921 299

Notes: “Vacancies” refer to those unfilled, immediately available job openings for which the establishment is actively

trying to recruit personnel as at survey reference date.
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4.2 Number of Full-time Employees
By Branch and Job Nature

4.2.1 Among the 314 709 full-time employees, the majority were working in Import / Export
Trades companies (83.9%; 264 050 persons), followed by Wholesale Trades companies (10.1%;
31 866 persons).

422 Analysed by job nature, among the 314 709 full-time employees, the majority were
employees who engaged in principal jobs involving Merchandise Trading (94.6%; 297 788 persons).
The proportion of employees who engaged in principal jobs involving e-commerce operation was

higher among retail companies with E-commerce Business (77.3%; 14 522 persons).

Chart 4.2 Number of full-time employees — by branch and job nature

Working as (job nature):
Merchandise
Working in (branch): Trading E-commerce
employees
employees
Import / Export Trades 264 050 262213 1837
Companies (83.9%) {99.3%} {0.7%}
Wholesale Trades 31 866 31304 562
Companies (10.1%) {98.2%} {1.8%)}
Retail Companies with E- 18 793 4271 14 522
commerce Business (6.0%) {22.7%} {77.3%}
0 100 000 200 000 300 000
Total no. of 297 788 16 921
Full-time Employees: 314709 {94.6%} {5.4%}

Notes: () denotes percentages of the respective branch.
{ } denotes percentages of the respective job nature among the respective branch.
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By Branch and Job Level

423 The largest proportion of full-time employees were working in the operative / clerical
support level (60.8%; 191 451 persons), more than one-quarter in supervisory level (27.4%; 86 385

persons) and more than one-tenth in managerial level (11.7%; 36 873 persons).

4.2.4 Analysing by branch, the percentage of operative / clerical support level was relatively
higher in Wholesale Trades companies (68.0%), as compared with their counterparts (below 63%

respectively).

Table 4.2a  Number of full-time employees — by branch and job level

Retail Companies

Import / Export Wholesale Trades

OVERALL with E-commerce

Trades Companies Companies Business
No. of full- No. of full- No. of full- No. of full-
time time time time

employees employees employees employees
Managerial 36 873 11.7% 32443 12.3% 2915 9.1% 1515 8.1%
Supervisory 86 385 27.4% 73 654 27.9% 7279 22.8% 5452 29.0%
Operative / 191451  60.8% | 157953  59.8% | 21672  68.0% | 11826 = 62.9%
Clerical Support

314 709 264 050

- 30 -



The 2024 Manpower Survey of the Merchandise Trading and E-commerce Industry — Report

Prominent Principal Jobs

4.2.5 In Import / Export Trades companies, the most prominent principal job was Sales
Representative (24.2%), followed by Shipping Clerk (10.9%), Merchandiser (10.3%) and Sales
Executive (10.2%). For the Wholesale Trades companies, the top 3 prominent principal jobs were
Sales Representative (35.9%), Sales Executive (14.5%) and Shipping Clerk (8.1%). For retail
companies with E-commerce Business, Sales and Marketing Assistant / Associate; E-commerce
Assistant / Associate (49.0%) was the top prominent principal job, followed by Sales and Marketing
Executive / Officer; E-commerce Executive / Officer (20.7%) and Warehouse Clerk (4.5%).

Table 4.2b  Top 3 prominent principal jobs — by branch and job level

No. of full- | % among all full-time

Principal Jobs time employees in the
employees | respective branch
Sales Manager 12 433 4.7%
Merchandising Manager; Buyer 8401 3.2%
; Business Development Manager 4597 1.7%
Inaypot f 1Bszpot Merchandiser 27136 10.3%
Trades Companies .
Sales Executive 26 937 10.2%
(Total: 264 050 :
) Business Development Officer 3 867 1.5%
full-time employees)
Sales Representative 64 012 24.2%
Shipping Clerk 28 763 10.9%
Warehouse Clerk 20224 7.7%
Sales Manager 1146 3.6%
Merchandising Manager; Buyer 924 2.9%
bolesal q Business Development Manager 349 1.1%
lhsllesille 0 it Sales Executive 4630 14.5%
Companies .
Merchandiser 1 034 3.2%
(Total: 31 866 :
) Business Development Officer 412 1.3%
full-time employees)
Sales Representative 11 442 35.9%
Shipping Clerk 2 568 8.1%
Warehouse Clerk 2 479 7.8%
E-commerce Manager 517 2.8%
Merchandising Manager; Buyer 246 1.3%
Sales Manager 100 0.5%
Retail i Sales & Marketing E tive / Officer;
?tal Companies ales arketing xe(.:u ive icer 3892 20.7%
with E-commerce E-commerce Executive / Officer
Business Logistics / Warehouse / Shipping Officer 449 2.4%
(Total: 18 793 Merchandiser 272 1.4%
full-time employees) Sales & Marketing Assistant / A jate:
ales arketing .ss1s an ss.001a e; 9911 49.0%
E-commerce Assistant / Associate
Warehouse Clerk 839 4.5%
Logistics Assistant; Shipping Clerk 577 3.1%
Managerial Level Supervisory Level Operative / Clerical Support Level
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4.3 Number of Full-time Vacancies
By Branch and Job Nature
43.1 A total of 3 013 full-time vacancies were reported, representing a vacancy rate of 0.9% (i.e.

vacancies as a percentage of the total number of employees and vacancies).
432 Similar to the distribution of full-time employees, relatively more vacancies were found in
Import / Export Trades companies (2 094 vacancies). Among the 3 branches, slightly higher

vacancy rate was found in retail companies with E-commerce Business (2.0%).

433 Further analysed by job nature in the respective branch, a relatively higher vacancy rate

was found for Merchandise Trading vacancies in retail companies with E-commerce Business (2.9%).

Chart 4.3 Number of full-time vacancies — by branch and job nature

Job Nature
Merchandise
-commerce
Branch Trading .
. vacancies
vacancies

Import / Export Trades 2094 2067 27

Companies [0.8%] [0.8%] [1.4%]
Wholesale Trades 529 518 11

Companies [1.6%] [1.6%] [1.9%)]

Retail Companies with E- 390 129 261
commerce Business [2.0%] [2.9%] [1.8%]

0 1 000 2000 3000
Total no. of

Full-time Vacancies: 3013 2714 29

[Vacancy Rate]: [0.9%] [0.9%] [1.7%]

No. of full-time vacancies ) )
Vacancy rate = - - - (for the respective branch & job nature)
Total no. of posts (full-time employees + full-time vacancies)
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By Branch and Job Level

4.3.4 In overall, a larger number of full-time vacancies were jobs in the operative / clerical
support level (2 345 vacancies). The corresponding vacancy rate was also higher (1.2%) amongst
the 3 job levels. Further analysed by branch of the respective job level, the largest number of
vacancies was operative / clerical support level in Import / Export Trades companies (1 521
vacancies). In terms of vacancy rate, a relatively higher vacancy rate was found for operative /

clerical support level in retail companies with E-commerce Business (2.7%).

Table 4.3a  Number of full-time vacancies — by branch and job level

Retail Companies

Import / Export Wholesale Trades

OVERALL . . with E-commerce
Trades Companies Companies
Business
No. of No. of No. of No. of
A% A% A% A%

full-time arc;'e‘cy full-time i:‘tzcy full-time ajtzcy full-time ag‘t';cy

vacancies vacancies vacancies vacancies
Managerial 137 [0.4%] 125 0.4%] 2 [0.1%] 10 0.7%]
Supervisory 531 [0.6%] 448 [0.6%] 27 [0.4%] 56 [1 .0%]
Operative /
Cliricalv Support 2 345 [1.2%] 1521 [1.0%] 500 [2.3%] 324 [2.7%]
Total: 3013 [0.9%)] 2 094 [0.8%] 529 [1.6%] RD) [2.0%]

No. of full-time vacancies ) ]
Vacancy rate = : ; ; (for the respective branch & job level)
Total no. of posts (full-time employees + full-time vacancies)
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Prominent Vacancies

4.3.5 The prominent vacancies were also the common principal jobs, including: Sales
Representative, Shipping Clerk, Warehouse Clerk and Sales and Marketing Assistant / Associate; E-

commerce Assistant / Associate.

Table 4.3b  Top 3 prominent vacancies — by branch and job level

Sales Manager 60 2.9%
Merchandising Manager; Buyer 39 1.9%
/ Engineering Manager 19 0.9%
LImTperEE ) 1B e . Merchandiser 234 11.2%
Trades Companies .
Sales Executive 145 6.9%
(Total: 2 094 . .
) ) Logistics Officer 45 2.1%
full-time vacancies)
Sales Representative 864 41.3%
Shipping Clerk 222 10.6%
Warehouse Clerk 121 5.8%
Sales Manager 2 0.4%
Holesal d Marketing Executive 14 2.6%
Wl esa. © liradiss Sales Executive 12 2.3%
Companies .
Sales Engineer 1 0.2%
(Total: 529 -
) . Sales Representative 436 82.4%
full-time vacancies)
Warehouse Clerk 22 4.2%
Logistics Assistant 14 2.6%
Logistics Manager 3 0.8%
Warehouse Manager 3 0.8%
Sales Manager 2 0.5%
E-commerce Manager 2 0.5%

Retail Companies

with E-commerce Logistics / Warehouse / Shipping Officer 19 4.9%

Sales & Marketing Executive / Officer;

Business 18 4.6%
E-commerce Executive / Officer °
(Total: 390 :
. . Business Development Officer 7 1.8%
full-time vacancies)
Sales & Marketing Assistant / A iate;
ales arketing .ss stan ss-oc ate 235 60.3%
E-commerce Assistant / Associate
Warehouse Clerk 51 13.1%
Logistics Assistant; Shipping Clerk 22 5.6%
Managerial Level Supervisory Level Operative / Clerical Support Level
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4.4 Posts to be Newly Recruited in the Next 12 Months

44.1 The number of posts to be newly recruited in the next 12 months was only collected for
Import/Export and Wholesale Trades companies only, but not for Retail companies with E-commerce
Business. The employers being surveyed expected that 519 new posts will be recruited in the next

12 months. The majority of new posts were found in Import / Export Trades companies (86.3%).

442 In terms of job levels, similar to the distribution of full-time employees, most of the new
posts were jobs at operative / clerical support level (67.6%). Across different branches, new posts

at operative / clerical support level also accounted for the largest part (about 66% - 78% in the
respective branch).

Table 4.4a  Number of posts to be newly recruited in the next 12 months — by branch and
job level

Wholesale and
Import / Export

Import / Export | Wholesale Trades
Trades Companies Companies

Trades companies

No. of %) No. of No. of %)
new posts new posts new posts

Managerial 8.1% 8.7% 4.2%

Supervisory 126 24.3% 113 25.2% 13 18.3%
Operative / Clerical Support 351 67.6% 296 66.1% 55 77.5%
Overall: 100.0% 100.0% 100.0%

---

443 The most prominent new post was Sales Representative (148 new posts), followed by
Promoter (63 new posts) and Warehouse Clerk (54 new posts).

Table 4.4b  Top 5 prominent new posts

Sales Representative 148
Promoter 63
Warehouse Clerk 54
Shipping Clerk 46
Sales Executive 42
Managerial Level Supervisory Level Operative / Clerical Support Level
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4.5 Average Monthly Remuneration Package

4.5.1 In overall, the average monthly remuneration package for full-time employees of
managerial level is commonly in the range of $30,001 - $50,000 (62.4%). They were followed by
$20,001 - $30,000 (86.4%) for supervisory level, and $15,001 - $25,000 (87.2%) for operative /

clerical support level.

4.5.2 Comparing between different branches, supervisory level in Wholesale Trades companies
tended to have higher income than those in other branches. They were commonly in the income
range of $25,001 - $30,000 (60.0%), as compared with below 46% in other branches.

Table 4.5 Average monthly remuneration package — by branch and job level

No. of
full-time
employees
OVERALL
Managerial 11.1% | 624% 25.0% 1.5% <0.05% 0.0% 36 873
Supervisory 0.0%  10.5%  451% @ 413% 3.1% 0.0% 86 385
Operative / Clerical Support 0.0% 0.0% 53%  31.5% 55.7% | 7.5% 191 451
Import / Export Trades Companies
Managerial 11.6% | 624% 24.7% 13% <0.05% 0.0% 32443
Supervisory 0.0%  109%  45.7%  414% 2.1% 0.0% 73 654
Operative / Clerical Support 0.0% 0.0% 6.0%  32.0% 54.0% | 8.0% 157 953
Wholesale Trades Companies
Managerial 53%  652% @ 27.5% @ 2.0% 0.0% 0.0% 2915
Supervisory 0.0%  13.4%  60.0% @ 26.5% @ 0.1% 0.0% 7279
Operative / Clerical Support 0.0% 0.0% 32%  292% @ 64.0% | 3.6% 21672

Retail Companies with E-

commerce Business

Managerial 11.7%  56.9% 25.6% 5.8% 0.0% 0.0% 1515
Supervisory 0.0% 1.8%  158% 60.4%  22.1% - 0.0% 5452
Operative / Clerical Support 0.0% 0.0% 0.1% 289% 644% @ 6.7% 11 826

denotes prominent ranges of remuneration package in the respective job level of the respective branch.
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4.6 Preferred Education Level

4.6.1 In overall, the majority of full-time employees at managerial level were required to attain
first degree level (87.5%). Sub-degree and diploma / certificate were most preferred for supervisory
level (82.2%), while most of those at operative / clerical support level were only required to attain

diploma / certificate or secondary 4 to 7 (90.5%).

4.6.2 Comparing between different branches, employees at managerial level in import / export
trades companies and retail companies with E-commerce Business tended to have higher levels of
educational requirements.  88.3% and 90.4% respectively of those at managerial level were expected
to have first degree level, whereas the corresponding percentage in wholesale trades companies was
relatively lower (77.4%).

Table 4.6 Preferred education level — by branch and job level

Post- No. of
razs s First Sub- |Diploma /|Secondary|Secondary ; Hot.o
uate -
gd degree degree |certificate 3 or below| . e
egree employees
OVERALL i i i
Managerial ' 02% @ 87.5% @ 4.5% 7.7% 0.1% 0.0% | 36873 |
Supervisory 0.0% 14.6% 50.7% 31.5% 3.2% 0.0% 86 385
(s)lf;;f)tr‘tve / Clerical 0.0% = 04%  66% = 412%  493%  2.6% | 191451
Import / Export Trades
Companies
Managerial i 0.2% 88.3% 4.0% 7.4% 0.1% 0.0% | 32443 |
Supervisory 0.0% 15.2% 53.4% 30.3% 1.1% 0.0% 73 654
gf;;i?tve / Clerical 0.0% = 04% = 75% @ 43.6% = 462% = 22% | 157953
Wholesale Trades
Companies
Managerial 0.0% 77.4% 11.3% 11.3% 0.0% 0.0% 2915
Supervisory : 0.0% 13.0% 41.3% 43.6% 2.1% 0.0% : 7279 :
9 ] 1 1 1
gf;;i?tve / Clerical I 00% = 00% = 06%  315% @ 63.1% @ 48% | 21672 |
[} 1 1
Retail Companies with i i i
E-commerce Business | i i
Managerial L 0.0% | 904% @ 3.1% @ 6.5% 0.0% 0.0% | 1515 |
Supervisory L 0.0% @ 80% @ 267%  31.0% @ 344% = 0.0% | 5452 |
gf;;‘fr‘tve / Clerical 0.0% = 00% = 39% = 264% @ 662%  35% | 1182

denotes prominent preferred education levels in the respective job level of the respective branch.
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4.7 Preferred Years of Experience

4.7.1 Similar to the average monthly remuneration package and preferred education level, the
preferred years of experience correlated with job levels. In overall, employers tended to require full-
time employees at managerial level to have 3 years to less than 10 years of experience (80.8%). The
most preferred years of experience for those at supervisory level was 3 years to less than 6 years
(63.3%), while most of those at operative / clerical support level were only required to have less than

3 years of experience (89.8%).

4.7.2 The preferred years of experience for employees at managerial level in retail companies
with E-commerce Business tended to be longer. 66.7% of those at managerial level were expected
to have experience of 6 years to less than 10 years, whilst the corresponding percentages in other

branches were relatively lower (below 52%).

Table 4.7 Preferred years of experience — by branch and job level

<1year/no| No.of

10 years ) .
oF more exper1ence full-time
required | employees

OVERALL
Managerial P 17.7% 49.9% 30.8% 1.5% 0.0% I 36873 |
Supervisory L 0.0% 7.2% 63.3% 29.5% 0.05% | 86385 |
Operative / Clerical Support 0.0% 0.0% 10.2% 50.5% 39.3% 191 451
Import / Export Trades
Companies
Managerial 18.2% 49.0% 31.1% 1.6% 0.0% 32443
Supervisory 0.0% 6.7% 64.8% 28.5% 0.0% 73 654
Operative / Clerical Support 1 0.0% 0.0% 11.7% 50.9% 37.4% 1 157953 1
Wholesale Trades Companies
Managerial 12.4% 51.3% 35.4% 0.9% 0.0% 2915
Supervisory 0.0% 2.8% 62.9% 34.3% 0.0% 7279
Operative / Clerical Support 0.0% 0.0% 2.4% 49.6% 48.0% 21672
Retail Companies with E-
commerce Business
Managerial 16.7% 66.7% 16.0% 0.6% 0.0% 1515
Supervisory 0.0% 19.6% 42.8% 36.9% 0.8% 5452
Operative / Clerical Support 0.0% 0.0% 3.7% 45.8% 50.5% 11 826

denotes prominent preferred years of experience in the respective job level of the respective branch.
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4.8 Employees Left and Recruited in the Past 12 Months
Employees Left

4.8.1 A total of 16 169 full-time employees have left their companies during the 12 months
before enumeration. The turnover rate (i.e. the number of full-time employees left as a percentage
of the total number of posts) was 5.1%. Analysed by branch, higher turnover rate was found in retail
companies with E-commerce Business (7.7%). Across different job levels, the highest turnover rate

was recorded for operative / clerical support level (7.1%).
Employees Recruited

4.8.2 During the past 12 months before enumeration, a total of 10 815 full-time employees were

recruited. The number of employees left was larger than the number of new recruits.
4.8.3 Nearly three-fifths of the new recruits (57.1%) had MTE relevant experience. Such
percentage was relatively higher among the new recruits in retail companies with E-commerce

Business (70.8%) across different branches; and managerial level (83.7%) across different job levels.

Table 4.8 Full-time employees left and recruited in the past 12 months — by branch and job

level
_ No. of full-time - No. of % of having
employees Turnover rate NEW MTE relevant
LEFT RECRUITS experience
Branch I I I
Import / Export Trades Companies | 12 853 [4.8%] i 7 824 58.8% i
Wholesale Trades Companies E 1 839 [5.7%] E 1703 39.2% i
Retéil Companies with E-commerce i 1477 (7.7%] i 1 288 70.8% i
Business i i i
Job Level
Managerial 555 [1.5%] 355 83.7%
Supervisory 1 834 [2.1%] 1530 69.0%
Operatwe / Clerical Support 13 780 [7.1%] 8930 54.0%

16169 15.1%] 10 815 57.1%

No. of full-time employees left
Turnover rate = : : : (for the respective branch and job level)
Total no. of posts (full-time employees + full-time vacancies)

- 39 -



The 2024 Manpower Survey of the Merchandise Trading and E-commerce Industry — Report

4.9 Recruitment Difficulties in the Past 12 Months

4.9.1 Among the companies which had engaged in recruitment exercise for the respective job
level of full-time employees during the 12 months before enumeration, relatively higher percentages
in the respective branch of companies encountered recruitment difficulties for recruiting employees

at operative / clerical support level (above 63%).

4.9.2 Among those which reported recruitment difficulties, “competition for manpower from
other industries in terms of compensation and benefits system” and “candidates lacked the relevant

skills / experience” were frequently mentioned difficulties across all job levels of employees.

493 Apart from the above mentioned, for recruiting supervisory level and operative / clerical
support level, “competition for manpower from other industries in terms of working conditions (e.g.
working hours, shift work)” was also a key recruitment difficulty. For managerial level, some
employers mentioned that “terms of employment” caused difficulty to attract talents due to

competition for manpower from other industries.
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Table 4.9 Recruitment difficulties in the past 12 months before enumeration — by branch &
job level
Import / Export Trades Wholesale Trades Retail Companies with E-
Companies Companies commerce Business
Operative Operative Operative
Supervisory / Clerical Supervisory / Clerical Managerial / Clerical
Support Support Support
With recruitment 36.0% 63.6% 64.6% | 625% 50.0% 63.2% | 61.5% 51.7% 81.6%
difficulties
Major difficulties (among those with difficulties): |
¢ Competition for manpower from other industries, in terms of
- Compensation and 842% 42.0% 50.5%  0.0% 66.7% 58.8% 87.5% 66.7% 93.9%
benefits system
- Terms of employmenti 26.3% 25.2% 41.9% 60.0% 23.8% 19.8% 62.5% 133% 1.7%
- Working conditions
(e.g. working hours, shift 9.5% 29.7% 479% 40.0% 762% 25.7% 12.5% 26.7% 3.9%
work)
- Career prospects 74% 11.5% 9.5%  0.0% 0.0% 20.7% 0.0% 20.0% 0.0%
* Candidates lacked the ! ! ! i
relevant skills / I 31.6% 42.7% 46.6% 100.0% 333% 49.1% 87.5% 53.3%  5.2%
experience : : : :
» Candidates lacked the
relevant academic 13.7% 11.9%  5.7%) 0.0% 0.0% 2.7% 0.0% 0.0%  0.9%
qualification
+ Insufficient programmes | i i i
available in the market 0y 5 4o 5 4o 0.8%) 40.0%  9.5% 12%  0.0%  0.0%  0.0%
provide trained
manpower
Without recruitment i i i i
564.0% 36.4% 35.4%! 37.5% 50.0% 36.8%! 38.5% 48.3% 18.4% !

difficulties

recruitment exercise

denotes prominent recruitment difficulties in the respective job level.

Notes: Respondents may mention more than one recruitment difficulties.

# Survey results derived from a small subset of sample may subject to relatively large sampling errors and should

be interpreted with caution.
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4.10 Expected Change in Business Volume in the Next 12 Months

4.10.1  For Import / Export and Wholesale Trades companies, nearly half (47.6% and 48.2%
respectively) expected that their business volume will remain stable in the next 12 months. The
corresponding percentage among retail companies with E-commerce Business (32.6%) was much

lower, while a considerable proportion of them (58.8%) were uncertain.

Chart4.10 Expected change in business volume in the next 12 months — by branch

% of
companies 1.2% <0.05% 0.7%
100% —_— —
! H Better
32.6%
75% | 47.6% 48.2%
— 1 Stable
7.9%
50% = ~
i Worse
29.7%
39.9% 58.8%
25%
4 Uncertain
21.6%
’ 11.9%
0%
Import / Export Trades Wholesale Trades Retail Companies with
Companies Companies E-commerce Business

4.10.2  The major reasons for expecting better business volume are:

- Expecting a better economy;
- Expecting positive industry prospect; and

- Forecasting an increase in product demand.

4.10.3  The major reasons for expecting worse business volume are:

- Forecasting a worsening economy;
- Facing keen competition from Chinese Mainland;
- Concerning about the US trade policies; and

- Anticipating a decrease in product demand.
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4.11 Expected Change in Number of Full-time Employees in the Next 12
Months

4.11.1  The vast majority of companies in different branches (about 97% in the respective branch)
expected that their number of full-time employees will be the same in the next 12 months. Only
small proportions expected that their employees will be increased (below 2% respectively) or

decreased (below 3% respectively).

4.11.2  On average, the companies in different branches anticipated less than 1% of change in

number of employees in the next 12 months.

Chart 4.11 Expected change in number of full-time employees in the next 12 months — by

branch
% of
companies 0.4% 0.2% 1.8%
1()00/u B ——————— 3 —_—
H Increase
75%
50% 97.0% 97.2% 96.8% +Same
25%
H Decrease
__2.6% | _2.6% | 1.4%
0% e S |

Import / Export  Wholesale Trades Retail Companies
Trades Companies Companies with E-commerce
Business
Average % of expected change
in no. of full-time employees -0.5% -0.4% +0.1%

in the next 12 months
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4.12 Training Areas Required for Full-time Employees to Deal with the
Industry Development

4.12.1  When asked the companies to list out the training areas which were required for full-time
employees to deal with the industry development, it was noted that “customer relationship
management” was commonly mentioned across employers of different branches and different job

levels of employees. “Product management” was also a frequent mention in different branches.

4.12.2  For retail companies with E-commerce Business, “e-commerce operation (e.g. cross-
border e-commerce operation, e-transaction management, etc.)” were also commonly required for

employees in different job levels. For details, please refer to Appendix 9.

Table 4.12  Top 3 training areas required for full-time employees to deal with the industry
development — by branch and job level

(0] tive / Cl 1
-

* Customer Relationship Customer Relationship Customer Relationship
Management (61.1%) Management (61.1%) Management (64.6%)
Import / Export Risk Management (43.4%) f Product Management * Product Management
hles Clomoente Product Management (51.9.%) (63.9‘%)
(43.1%) * Multi-languages (e.g. *  Multi-languages (e.g.
English, Putonghua, etc.) English, Putonghua, etc.)
(35.0%) (39.7%)

No. of companies with
the respective level of 18 423 37981 55306
full-time employees

* Risk Management (48.6%) [+ Customer Relationship * Customer Relationship
* Customer Relationship Management (65.2%) Management (59.7%)
Wholesale Trades Mar.lagement (43.1%) * Risk Management (30.3%) |* Product Management
Companies * Project Management * Product Management (45.0.%)
(39.1%) (30.0%) *  Multi-languages (e.g.
English, Putonghua, etc.)
(39.6%)

No. of companies with
the respective level of 1911 3961 8174
full-time employees

e E-commerce Operation (e.g. [* E-commerce Operation (e.g. |* Customer Relationship

cross-border e-commerce cross-border e-commerce Management (59.8%)
. . operation, e-transaction operation, e-transaction * E-commerce Operation (e.g.
Retail Companies : ! k :
. management, etc.) (70.5%) management, etc.) (53.5%) cross-border e-commerce
with E-commerce . . : .
Busi * Customer Relationship * Customer Relationship operation, e-transaction
usiness
Management (53.2%) Management (51.0%) management, etc.) (42.5%)
* E-commerce Policies * Data Analysis and * Product Management
(42.3%) Visualisation (39.5%) (25.1%)

No. of companies with
the respective level of 220 157 179
full-time employees

Notes: Respondents may mention more than one training areas.
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S Manpower Analysis

5.1 Manpower Changes between 2024 and 2020
The comparison between 2020 and 2024 was only available for Import / Export Trades
companies and Wholesale Trades companies, but was not available for Retail companies with E-

commerce Business as they were newly added in 2024 survey.

5.1.1 Changes in Number of Full-time Emplovees

5.1.1.1  For Import / Export Trades companies, the total number of full-time employees has
decreased from 292 618 in 2020 to 264 050 in 2024, with a decrement of 9.8% (-28 568 persons).
When analysed by job level, the decrease in the number of full-time employees was larger for

operative / clerical support level (-15 443 persons).

Chart 5.1.1a Changes in number of full-time employees (Import / Export Trades Companies)

— by job level
Annual
Overall of Change in 4 yvears change in %
Jverall ol _ 264 050
Import / Export | 292618 -28568 -9.8% -2.5%
___Trades Companies |
B 32443
Managerial | 26507 -4064 -11.1% -2.9%
_ 73 654 " 2024 9061 11.0% 2.9%
Supervisory | 82715 12020 ) T T T
Operative / Clerical 1 |15177§5;96 -15443  -8.9% -2.3%
Support
0 100 000 200 000 300 000
No. of full-time employees
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5.1.1.2  For Wholesale Trades companies, the total number of full-time employees has also
decreased, from 33 346 in 2020 to 31 866 in 2024, with a decrement of 4.4% (-1 480 persons). The

decrease was also larger for operative / clerical support level (-1 237 persons).

Chart 5.1.1b Changes in number of full-time employees (Wholesale Trades Companies) — by

job level
Annual
Overall of 31866 Change in 4 vears change in %
Wholesale Trades | 33346 -1480 -4.4% -11%
_________ Companies | ...
M 2915
Managerial | 2347 +568 +242% +5.6%
m2024
I 7279 0 0
Supervisory | 8090 12020 -811  -10.0% -2.6%
Operative / Clerical e 121 672 -1237  -54% - 1.4%
Support . : 22 909. .
0 10 000 20 000 30 000 40 000
No. of full-time employees
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5.1.2 Changes in Number of Full-time Vacancies

5.1.2.1  For Import / Export Trades companies, the total number of full-time vacancies has
increased, from 1 659 in 2020 to 2 094 in 2024, with an increment of 26.2% (+435 vacancies). A
larger number of increase was recorded for operative / clerical support level (+311 vacancies),

followed by supervisory level (+152 vacancies).

Chart 5.1.2a Changes in number of full-time vacancies (Import / Export Trades Companies) —

by job level
Annual
. o
Overall of 2 094 [0.8%] Change in 4 vears change in %
Import / Export | 1659 [0.6%] +435 +262% +6.0%

___Trades Companies _

- W 125[0.4%]
Managerlal | 153 [0.4%)]

2024
I 448 [0.6%] "
. +152 +514% +10.9%
Supervisory | 296 [0.4%] 12020

I 1521 (1.0%]
| 12101[0.7%)]

0 1000 2000 3000

Operative / Clerical +311  +25.7%  +59%

Support

No. of full-time vacancies

No. of full-time vacancies (for the respective job level

[ ] Vacancy rate = ; ; ; ) )
Total no. of posts (full-time employees + full-time vacancies) in the respective year)
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5.1.2.2  For Wholesale Trades companies, the total number of full-time vacancies has slightly
decreased, from 568 in 2020 to 529 in 2024, with a decrement of 6.9% (-39 vacancies).

Chart 5.1.2b Changes in number of full-time vacancies (Wholesale Trades Companies) — by

job level
Annual
Overall of | 20 1] e Shmel
. 0
Wholesale Trades | 568 [1.7%)] -39 -6.9% -1.8%
_________ Companies | ...
2[0.1%]
Managerial ] 19 (0.5, -17  -89.5%  -43.0%
B 27[0.4%] 2024
Supervisory [ 41 [0.5%] 12020 - 14 -34.1% -9.9%
: | 500 (2.3
Operative / Clerical 30012.3%] -8 - 1.6% - 0.4%
Support | 508 [2.2%]
0 200 400 600

No. of full-time vacancies

No. of full-time vacancies (for the respective job level

Total no. of posts (full-time employees + full-time vacancies) in the respective year)

[ ] Vacancy rate =
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5.1.3 Changes in Average Monthly Remuneration Package

5.1.3.1 Compared with the results of the 2020 survey, an upward trend in average monthly

remuneration package of full-time employees at operative / clerical support level was observed in

2024 for both Import / Export as well as Wholesale Trades companies.

shifted from $20,000 or below in 2020 to $15,001 - $25,000 in 2024.

Their prominent range

Table 5.1.3 Changes in average monthly remuneration package — by branch & job level

No. of

full-time

employees
Managerial 11.6%  624% 24.7% | 13% <0.05% 0.0% 32443
Supervisory 0.0% | 109% 45.7% 414% @ 2.1% 0.0% 73 654
Operative / Clerical Support 0.0% 0.0% 6.0% 32.0% 54.0% | 8.0% 157 953

L e e B Lesssssssendberssssssssnssbesssssmsssssssbasssssssssssees

Managerial 14.8% | 57.8% 26.9% 0.6% 0.0% 36 507
Supervisory 0.0% @ 14.1% 76.5% 8.3% 1.0% 82 715
Operative / Clerical Support 0.0% 0.0% 8.6% 55.3%  36.1% | 173396

full-time
employees
¢ ¢ |
Managerial I 53%  652% 27.5% 2.0% 0.0% 0.0% | 2915 |
Supervisory ' 0.0% @ 13.4%  60.0% 265% 0.1% = 0.0% | 7279 |
Operative / Clerical Support i 0.0%  0.0%  32%  292% 64.0% 3.6% 1 21672 i
2020 e A R B NN NN R — i
Managerial 92%  64.1% 21.4% 5.3% 0.0% 2347
Supervisory i 0.0% @ 26.8% 61.5% 103%  13% 1 8090 1
Operative / Clerical Support 0.0% 0.0% 12.7% 59.8%  27.5% 22909

denotes prominent ranges of remuneration package for the respective job level in the respective year.
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5.14

Changes in Preferred Education Level

5.14.1

Compared with the results of the 2020 survey, employers tended to have higher

requirement on the education level of full-time employees at managerial level for both Import / Export

as well as Wholesale Trades companies.

degree level.

Table 5.1.4 Changes in preferred education level — by branch & job level

Higher percentages in 2024 were preferred to attain first

Post- No. of
Import / Export
. graduate full-time
Trades Companies
degree employees
Managerial 0.2% 88.3% 4.0% 7.4% 0.1% 0.0% 32443
Supervisory 0.0% 152% = 53.4% 30.3% 1.1% 0.0% 73 654
Operative / Clerical
Sl};;;?);tve erica 0.0% 0.4% 75% | 43.6% @ 462% = 22% | 157953
2 T SRS SIS SRS SOSSRONS RS SO SR
Managerial L 1.1% 69.4% 11.9% 9.5% 8.1% 00% | 36507 |
Supervisory L 0.0% 30.3% 19.1% 41.3% 9.3% 00% 1| 82715 |
Operative / Clerical
Sl};;;?);tve erica 0.0% 0.6% 15%  203% = 69.6%  7.9% | 17339%

Wholesale Trades

Companies

graduate
degree

full-time

employees

Managerial 0.0% 77.4% 11.3% 11.3% 0.0% 0.0% 2915
Supervisory 0.0% 13.0% 41.3% 43.6% 2.1% 0.0% 7279
Operative / Clerical | : :
Sf;;‘)rltve T 0.0% 0.0% 0.6% | 315%  63.1% @ 48% | 21672 |
1 1 1
2020 ! ! !
Managerial P 1.3% 58.2% 14.2% 21.9% 4.3% 0.0% 1 2347 |
Supervisory 0.0% 28.9% 16.3% 44.3% 10.5% 0.0% 8 090
Operative / Clerical
Sf;;i:tve erica 0.0% 0.1% 0.1% = 39.4%  557% @ 48% | 22909

denotes prominent preferred education levels for the respective job level in the respective year.
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5.1.5

Changes in Preferred Years of Experience

5.1.5.1

Compared with the results of the 2020 survey, employers tended to have lower requirement

on years of experience of full-time employees for all job levels for both Import / Export as well as

Wholesale Trades companies.

5.1.5.2

years of experience.

to less than 6 years of experience.

For managerial level, the prominent preferred range in 2024 was 3 years to less than 10

For operative / clerical support level, lower percentages in 2024

For supervisory level, lower percentages in 2024 were required to have 3 years

were preferred to have 1 year to less than 3 years of experience, and considerable percentages can be

accepted to have less than 1 year of experience / no experience.

Table 5.1.5 Changes in preferred years of experience — by branch & job level

<1 / No. of
Import / Export Trades 10 years yezfr 1o ¢ .0
Companies or more experience full-time

required employees

Managerial 18.2% 49.0% 31.1% 1.6% 0.0% 32443
Supervisory i 0.0% 6.7% 64.8% 28.5% 0.0% i 73654 |
Operative / Clerical Support 0.0% 0.0% 11.7% 50.9% 37.4% 157 953
E s v —
Managerial 24.6% 49.8% 25.3% 0.3% 0.0% 36 507
Supervisory 1.7% 12.5% 77.5% 8.3% 0.0% 82 715
Operative / Clerical Support 1 0.0% 0.1% 16.0% 66.9% 17.1% 1 173396 |

<1 year/no

Wholesale Trades Companies :)2 )1::11:: experience | full-time
required employees
Managerial 12.4% 51.3% 35.4% 0.9% 0.0% 2915
Supervisory i 0.0% 2.8% 62.9% 34.3% 0.0% L7279
Operative / Clerical Support | 0.0% 0.0% 2.4% 49.6% 48.0% 1 21672 1
E s s v —
Managerial 19.1% 41.2% 39.2% 0.6% 0.0% 2347
Supervisory I 0.0% 5.1% 77.2% 17.6% 0.1% I 8090 |
Operative / Clerical Support 0.0% <0.05% 6.0% 69.7% 24.3% 22 909

denotes prominent preferred years of experience for the respective job level in the respective year.
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5.2 Business Outlook

5.2.1 Global Economic Qutlook!3

5.2.1.1 The International Monetary Fund projected global economic growth of 3.3% in 2025,
slightly up from 3.2% in 2024, but below the pre-pandemic average of 3.7%.

5.2.1.2 The Chinese Mainland economy grew by 4.8% in 2024, with predicted growth rate of
4.6% for 2025 through the help of fiscal policy and accommodative monetary policy in boosting
domestic demand and stabilising economic growth.

52.1.3 In the US, growth rate of 2.8% was recorded in 2024. Influenced by policy uncertainties
and persistent inflation, the growth is expected to slow slightly to 2.7% in 2025. The euro area
economy showed mild growth of 0.7% in 2024, with forecasted growth of 1.0% in 2025.

52.14 Other Asian economies grew by 5.0% in 2024, driven by strong exports and tourism
recovery. However, heightened trade tensions may impact growth. The Asian Development Bank
predicts that developing Asia (excluding the Chinese Mainland) will grow by 5.1% in 2025.

5.2.1.5 The prevailing uncertainty in trade policies escalated the global trade tensions, and is
expected to negatively impact international trade flows and investment sentiment, harming the near-
term outlook for Hong Kong’s economy. Nonetheless, the continued steady growth of the Chinese
Mainland economy, along with the government's various initiatives to promote economic growth, is
expected to support various economic activities in Hong Kong.

5.2.2 Economic Situation of Hong Kong

5.2.2.1 Hong Kong economy experienced solid growth in the first quarter of 2025, with the real
Gross Domestic Product (GDP) increased by 3.1% compared to the same period last year, up from a
2.5% growth rate in the previous quarter'.  For 2024 as a whole, the value of total exports of goods
increased by 8.7% over 2023. Concurrently, the value of imports of goods increased by 6.0%. A
visible trade deficit of $379.7 billion was recorded in 2024'5. Total exports of goods showed
accelerated growth due to sustained external demand, while the exports of services continued to rise,
supported by an increase in visitor arrivals and other cross-border economic activities.

5.2.3 Change in Consumption Patterns

5.2.3.1 Increased outbound travel by Hong Kong residents, including trips to other cities in the

13" International Monetary Fund. World Economic Outlook Update (Jan 2025)
https://www.imf.org/en/Publications/ WEO/Issues/2025/01/17/world-economic-outlook-update-january-2025

14 The Government of the Hong Kong Special Administrative Region. Press Releases. Advance estimates on Gross
Domestic Product for first quarter of 2025,
https://www.info.gov.hk/gia/general/202505/02/P2025050200460.htm?fontSize=1

15 Census and Statistics Department Hong Kong. External merchandise trade statistics for December 2024 [27 Jan

2025],

https://www.censtatd.gov.hk/en/press_release detail.html?id=5545#:~:text=A%20visible%20trade%20deficit%200f%2

0%24379.7%20billion%2C%20equivalent%20t0%207.7,0f%20goods%20decreased%20by%201.1%25.
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Chinese Mainland and overseas, resulted in rising outflow of local consumer spending. In 2024,
Hong Kong residents made 104.7 million departures, surpassing the 2019 level by 10.6%, indicating
a complete recovery, and increasing by 45% over 2023'6.  The strong Hong Kong dollar amid high
interest rates and a strong US dollar has made overseas spending more affordable for Hong Kong
residents.

5232 Conversely, Hong Kong attracted 34 million tourists from the Chinese Mainland and 10.5
million tourists from other regions, showing an increase of 31% in visitor numbers in 2024. In 2024,
the total overnight tourism revenue in Hong Kong amounted to around 120.5 billion Hong Kong
dollars, with overnight visitors from the Chinese Mainland spent around 73.4 billion Hong Kong
dollars during their stay in the city, less compared to 2023'7.  Tourists are increasingly seeking more
immersive and unique experiences, often opting for shorter stays and spending less on luxury goods,
which constitute as one of the factors leading to a drop in visitors’ spending by 19% in 2024'%.

5233 The reduction in local consumption due to the change in consumption patterns creates a
challenging environment for the merchandise trading industry, prompting businesses to adapt

strategies to maintain profitability and sustainability.

5.2.4 E-commerce Market in Hong Kong

524.1 Hong Kong’s e-commerce market is rapidly expanding, driven by the region’s distinct
advantages. These include its densely populated urban environment, a tech-savvy population, and
a high household broadband penetration rate of 96.9% as of early 2025'°.  The convenience offered
by e-commerce businesses, such as broader selections of goods on one-stop platforms, competitive
pricing, improved logistics & global reach, further enhance its appeal. Social media integration,
including KOL marketing and live commerce, has further fueled consumers’ desire to purchase online.
The Hong Kong e-commerce market is projected to grow to US$5.34 billion by 2025, with anticipated
annual growth rate (CAGR 2025-2029) of 7.87%, resulting in a projected market volume of US$7.24
billion by 2029.2°

5242 Hong Kong ranks 11th worldwide for logistics capabilities and third for international
shipments®!. Its advanced digital infrastructure contributed as a significant driver of this expansion.

This infrastructure not only supports domestic e-commerce but also facilitates cross-border trade.

5.2.5 National Policy

16 Census and Statistics Department Hong Kong. Number of resident departures from the Hong Kong airport control

point from 2016 to 2024 (in millions)

https://www.censtatd.gov.hk/en/data/stat report/product/B1010002/att/B10100022025MM02B0100.pdf

17 Census and Statistics Department Hong Kong. Consumption expenditure of overnight visitors from the mainland of

China in Hong Kong from 2013 to 2024(in million Hong Kong dollars)

https://www.censtatd.gov.hk/en/web_table.html?id=650-80003

18 Colliers. Hong Kong Hospitality Insights | 2024 Overview & 2025 Outlook,

https://www.colliers.com/en-hk/research/hong-kong-hospitality-insights-2024-and-2025-outlook

19 Office of the Communications Authority. Key Communications Statistics.
https://www.ofca.gov.hk/en/news_info/data_statistics/key_stat/index.html

20 Statista. (2025). eCommerce - Hong Kong. Statista.
https://www.statista.com/outlook/emo/ecommerce/hong-kong?currency=USD

2l Logistics Performance Index (2023). https://Ipi.worldbank.org/international/global
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5.25.1 The 14" Five-Year Plan for the National Economic and Social Development and the Long
Range Objectives Through the Year 2035 has laid down a plan for the development of e-commerce
during the 14™ Five-Year Plan period. By 2035, e-commerce is projected to be a major driver of the
Chinese Mainland's economic and technological advancements, facilitating efficient resource
allocation and becoming a crucial component of the Chinese Mainland's modern economic system.

5.2.6 Government Support

5.2.6.1 The Government continued to enhance Hong Kong’s economic ties with the Chinese
Mainland and improve trade and investment relations with foreign economies in 2024, by visiting
several Chinese Mainland cities and international markets to promote Hong Kong’s business
advantages and opportunities, as well as to strengthen bilateral economic and trade relations. Hong
Kong also signed a protocol to amend its Free Trade Agreement (FTA) with ASEAN, an Investment
Promotion and Protection Agreement (IPPA) with Bahrain, and a FTA with Peru in 2024.

5.2.6.2 In the 2023 Policy Address, it was announced that an inter-departmental E-commerce
Development Task Force has been established to support Hong Kong's SMEs in expanding their e-
commerce presence on the Chinese Mainland. Key initiatives include organising Hong Kong
Shopping Festivals on e-commerce platforms to boost brand awareness and launching the "E-
commerce Easy" programme to provide up to $1 million for e-commerce projects (with a total funding
limit of $7 million).

5.2.6.3 With a view to developing Hong Kong into a cross-border electronic commerce (e-
commerce) logistics and distribution centre, it was announced in the 2024 Policy Address that the
Government will review existing procedures to enhance the efficiency of cross-border goods'
distribution within 2025.  This initiative will tie in with various support measures of the Government
for assisting small and medium enterprises (SMEs) in developing the Chinese Mainland and the
Association of Southeast Asian Nations (ASEAN) e-commerce markets and promoting Hong Kong
brands including:

® Expand the geographical coverage of “E-commerce Easy” to the 10 ASEAN countries

® Inject $1 billion into the BUD Fund and provide targeted funding support for enterprises to
implement green transformation projects

® Launch the Hong Kong Shopping Festival in the next two years and hold it in the ASEAN market
in due course

5.2.7 Development of Low-altitude Economy

52.7.1 The Chief Executive announced the formation of the Working Group on Developing Low-
altitude Economy in the 2024 Policy Address, with key initiatives including the Regulatory Sandbox,
Legislative Enhancements, Low-altitude Infrastructure Planning and Greater Bay Area Corridor. It
is believed that the Low-altitude Economy has significant potential for widespread application across
various industries and provide a boost to Hong Kong’s economy.

5.2.7.2 The development of the Low-altitude Economy also presents a unique opportunity for the
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e-commerce industry in Hong Kong. By enhancing delivery efficiency, reducing costs, expanding
service areas, and providing data-driven insights, drones can revolutionise how e-commerce operates
in the city.

5.2.8 Trade Single Window

5.2.8.1 To maintain Hong Kong's trade competitiveness and logistics hub status, the Government
of the Hong Kong Special Administrative Region is developing a Trade Single Window to provide a
one-stop electronic platform for the trading community to lodge import and export trade documents
with the Government, targeted to be fully implemented by 2027. The implementation of the Trade
Single-window will save time and costs for traders and boost cargo clearance efficiency in Hong
Kong through improvement of document submission processes among relevant government
departments and the trade sector.

5.2.9 Sustainability

5.2.9.1 Sustainability is increasingly influencing the business landscape in Hong Kong, driven
by a shift in consumer behavior and expectations. Modern consumers are more aware of
environmental issues and prefer brands that demonstrate a commitment to sustainability. This trend
encourages businesses to adapt their marketing strategies and product offerings, focusing on eco-
friendly materials, ethical sourcing, and sustainable packaging. Brands that prioritise sustainability
not only attract environmentally conscious consumers but also enhance their reputation and customer
loyalty in a competitive market.

5.2.9.2 Operationally, companies are adopting green logistics and re-evaluating their supply
chains to minimise their environmental impact. This includes optimising delivery routes, using
electric vehicles, and sourcing materials sustainably. = Moreover, the evolving regulatory
environment in Hong Kong supports sustainability through policies and incentives, encouraging
businesses to invest in green technologies. By embracing sustainability, companies can not only
address environmental concerns but also tap into new markets and foster innovation, ultimately
strengthening their position in the industry.

5.2.10 Cybersecurity

5.2.10.1  Cybersecurity has become a critical concern for businesses worldwide, particularly in the
rapidly growing e-commerce sector. In 2024, The Hong Kong Computer Emergency Response
Team Coordination Centre (HKCERT) handled 12,536 security incidents, with phishing making up
more than half of these cases, representing a 108% increase from 2023.  This marks the highest level
of phishing incidents in five years. The number of phishing-related links exceeded 48,000,
reflecting a 150% year-over-year rise. The banking, finance, and e-payment sectors were the
primary targets, followed by social media, instant messaging, e-commerce, technology firms, and
public services?2.

22 HKCERT. HKCERT Unveils "Hong Kong Cyber Security Outlook 2025" Phishing Hits Five-year High
Vulnerabilities in Supply Chain and Al Content Hijacking Emerge as Key Risks Over Half of Enterprises Fear Cyber
Attacks on loT Digital Signages, https://www.hkcert.org/press-centre/hkcert-unveils-hong-kong-cyber-security-outlook-
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5.2.10.2  Cybersecurity plays a critical role in consumer decision-making. If e-commerce
platforms cannot assure customers of their data security, they risk losing potential sales and market
share. Moreover, it can be a barrier for businesses in expanding their online operations, which can
limit the potential of e-commerce growth in the region.

5.2.10.3  To build a secure e-commerce environment that fosters consumer confidence, companies
are increasing their budgets on cybersecurity, focusing on advanced technologies such as artificial

intelligence and machine learning to combat threats. The need for effective cybersecurity also leads
to a demand for trained personnel capable of managing these challenges.

5.3 Manpower Projection and Annual Additional Manpower Requirement

Manpower Projection

5.3.1 By making reference to (i) the historical information from manpower surveys regarding
wholesale trade and (ii) relevant economic indicators that reflect important changes in the local
economy, demography and labour market in import / export trade, the manpower trend for 2025-2028
is shown in the table below. Further details of the method of “Manpower Projection” is shown in
Appendix 8(a) and 8(b).

Table 5.3.1 Manpower Trend of Wholesale and Import / Export Trade for 2025-2028

Year Wholesale Trade Import/ Export Trade
2024 32,395 266,144

2025 32,077 (-1.0%) 263,361 (-1.0%)
2026 31,787 (-0.9%) 260,911 (-0.9%)
2027 31,523 (-0.8%) 258,561 (-0.9%)
2028 31,283 (-0.8%) 256,339 (-0.9%)

Notes: Percentage in the brackets refer to the percentage change over preceding year.

532 The retail companies with E-commerce business were firstly included in the survey, its
manpower trend in the coming year was based on the employers’ forecast of the number of full-time
employees provided in the manpower surveys. The estimated manpower in 2025 is shown in table

below.

Table 5.3.2  Estimated Manpower in 2025 in retail companies with E-commerce business

Manpower in 2024 19,183
Estimated manpower growth in 2025 +22 (+0.12%)
Estimated Manpower in 2025 19,205

2025-phishing-hits-five-year-high-vulnerabilities-in-supply-chain-and-ai-content-hijacking-emerge-as-key-risks-over-
half-of-enterprises-fear-cyber-attacks-on-iot-digital-signages
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Annual Additional Manpower Requirement

5.3.3  The annual additional manpower requirement of the merchandise trading and E-commerce
industry has taken into account the (i) annual manpower growth and (ii) wastage rate of the industry
(i.e. percentage of employees leaving the industry permanently on an annual basis). A summary of

the estimated annual additional manpower requirement is shown in the table below.

Table 5.3.3 Estimated Annual Additional Manpower Requirement

Annual additional manpower requirement
Average
manpower Industry
Wastage growth leavers Total

Sector & Job level rate (a) (b) (a) + (b)
Wholesale Trade
Managerial 0.2% -25 7 -18
Supervisory 0.6% -63 46 -17
Operative / Clerical Support 5.0% -190 1,098 908

Total: 873
Import / Export Trade
Managerial 0.7% -300 233 -67
Supervisory 1.0% -683 694 11
Operative / Clerical Support 4.6% -1,469 7,177 5,708

Total: 5,652
Retail Companies with E-commerce Business
Managerial 0.9% 2 14 16
Supervisory 0.4% 6 24 30
Operative / Clerical Support 4.3% 14 527 541

Total: 587

- 57 -




The 2024 Manpower Survey of the Merchandise Trading and E-commerce Industry — Report

6 Recommendations

Based on the manpower analysis derived from the survey findings and the business outlook
of the retail industry, the following recommendations are proposed to meet the training needs and to
ease the problem of current and potential manpower shortage.

6.1 Government

Funding and incentives

6.1.1 To ensure that the workforce remains competitive and up-to date with industry
development, the Government should continue providing funding and incentives such as the SME
Export Marketing Fund, Innovation and Technology Fund and Cyberport Creative Micro Fund, for
promotion of e-commerce.

Talent Recruitment

6.1.2 The Manpower Survey results indicated an increase in number of vacancies for
Import/Export Trades companies in 2024 over 2020. To tackle the current manpower shortage, the
government should continue to recruit talent from the Chinese Mainland and overseas through
initiatives like the Top Talent Pass Scheme and the Admission Scheme for the Chinese Mainland
Talents and Professionals. The Government should also regularise the Vocational Professionals
Admission Scheme to encourage non-local students to stay in Hong Kong after graduation and work
in skilled trades related to their fields of study, with the aim of bringing in individuals who can help
address skill gaps in the industry.

6.1.3 The Government should also attract talent by strengthening its effort in fostering the
exchange of talents in the Greater Bay Area such as the implementation of the "Greater Bay Area
Youth Employment Scheme - Arrangements for the Chinese Mainland Y outh to Work in Hong Kong"
since 2025.

6.2 Training Institutions

Collaboration with Industry Partners

6.2.1 Training Institutions should collaborate with industry partners to provide secondary school
and VPET students with practical experiences, such as industry visits, job shadowing, project
collaborations, and internships. This exposure will help young talents gain insights into potential
career paths, encouraging more individuals to consider starting their careers in the industry.

Outreach to Secondary Schools

6.2.2 Implement life planning education through the Business-School Partnership Programme
by the Education Bureau, VTC’s " E+Zffii | Campaign, and other initiatives to inform students,
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parents, teachers, career masters, and principals about industry trends, career opportunities and VPET
pathways, and professional development in the relevant sectors.

In-service Training

6.2.3 According to the Manpower Survey results, employers reported that one of the main
challenges in recruitment across all branches and job levels was “candidates lack relevant working
experiences and training” (31.6%-100%). To cater to the needs of manpower training, training
institutions should offer in-service training for emerging skills that are critical for the development
of e-commerce sector (e.g. cybersecurity, GenAl, data analytics...etc.). Training institutions should
regularly review the programme curriculum and seek advice from the industry partners to ensure the
training programmes meet the needs of the industry. In view of the tight working schedule of the
working professionals, short and focused programmes should be developed with E-learning
programmes offered as an alternative remote training option.

6.3 Emplovers

Attractive remuneration packages

6.3.1 “Compensation and benefits system” was reported in the Manpower Survey results as the
employers’ major challenge in recruitment across all branches and job levels (42%-93.9%). To
attract and retain talents, employers should consider offering competitive salaries, flexible work
arrangements, health and wellness benefits, remote work options or part time options, learning
opportunities, and performance-based incentives. Flexibility in work hours has become
increasingly essential as employees prioritise achieving a better work-life balance.

Utilization of Government Funding Schemes in offering staff training

6.3.2 To encourage the workforce to participate in upskill training, employers should utilize the
available funding schemes for e-commerce sectors (e.g. New Industrialisation and Technology
Training Programme (NITTP)).

6.3.3 The NITTP is government initiatives designed to support the development of the
advanced technology including the e-commerce sector and enhance the skills of the workforce. It
aims at subsidising local companies registered in Hong Kong on a 2:1 matching basis to train
their staff in advanced technologies. It offers a maximum funding support of up to HK$500,000
for each enterprise per financial year.

6.4 Graduates and Employees

Continuous training and upskilling opportunities

6.4.1 According to the Manpower Survey results, employers from Import/Export and Wholesale
trade industries indicated preference of higher education level for candidates in 2024 over 2020 across
all job levels. In addition, the top three training areas required were Customer Relationship
Management, Product Management & E-commerce Operation.
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6.4.2 In view of the change in employers’ preference of education level and the training needs
stated in the survey results, graduates and employees should proactively seek continuous education
opportunities via formal courses, in-service training, or self-directed learning in emerging
technologies. They can take advantage of government funding or subsidized/free training (e.g. free
seminars/online courses organized by the Trade Development Council) to enhance their skills
throughout their careers, ensuring they remain competitive in a fast-changing job market. The
employees should also stay open and broaden their horizons through opportunities such as the Greater
Bay Area Youth Employment Scheme, which provides young people with valuable employment
opportunities and experience in the region.

6.4.3 Employees are recommended to utilise the Continuing Education Fund (CEF) to pursue
continuing education and training for lifelong learning, reskilling and better preparing themselves
for the job market.
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Appendix 1

Membership of the Merchandise Trading and E-commerce

Chairperson

Mr Anthony LAM Sai-ho

Members

Mr CHAN Chi-kin
Professor Karen CHAN Ka-yin, J.P.
Mr Kenneth CHAN Kin-nin
Mr CHENG Yu-hei

Mr Terrence HUI Man-chun
Mr Vincent KAN Ka-lok

Mr Stanley LEE Kei-chuen
Mr Eric LEE Sai-kit

Mr LEUNG Kwan-ho

Mr Felix LI Yin-ting

Ms Michelle LIN Fung-yu
Mr Peter POON

Dr Thomas SU Yu-hong

Mr Stephen TANG Siu-kun
Mr Wiva WEI

Ms YEUNG Po-yan

Mr Rico YIU Cheong

Ms Jelly ZHOU Huijing

Ms Winifred Ho Pui-yan

Ms Winnie NGAN Shuk Yin

Training Board
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Appendix 2

Terms of Reference of

the Merchandise Trading and E-commerce Training Board

1.  To determine the manpower demand of the industry, including the collection and analysis of
relevant manpower and student/trainee statistics and information on socio-economic,
technological and labour market developments.

2. To assess and review whether the manpower supply for the industry matches with the
manpower demand.

3. Torecommend to the Vocational Training Council (the Council) the development of vocational
and professional education and training (VPET) facilities to meet the assessed manpower
demand.

4.  To advise the Council on the strategic development and quality assurance of its programmes

in the relevant disciplines.

5. To prescribe job specifications for the principal jobs in the industry defining the skills and
knowledge and advise on relevant training programme specifying the time a trainee needs to
spend on each skill element.

6.  To tender advice in respect of skill assessments, trade tests and certification, if appropriate, for
in-service workers, apprentices and trainees, for the purpose of ascertaining that the specified
skill standards have been attained.

7. To advise on the conduct of skill competitions in key trades in the industry for the promotion
of VPET as well as participation in international competitions.

8.  To liaise with relevant bodies, including employers, employers’ associations, trade unions,
professional institutions, training and educational institutions and government departments, on
matters pertaining to the development and promotion of VPET in the industry.

9.  To organise seminars/conferences/symposia on VPET for the industry.

10. To advise on the publicity relating to the activities of the Training Board and relevant VPET
programmes of the Council.

11. To submit to the Council an annual report on the Training Board’s work and its
recommendations on the strategies for programmes in the relevant disciplines.

12.  To undertake any other functions delegated by the Council in accordance with Section 7 of the
Vocational Training Council Ordinance.
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Appendix 3

Membership of Working Party on Manpower Survey

Convener
Mr Stanley LEE Kei-chuen
Members

Mr Kenneth CHAN Kin-nin
Mr Eric LEE Sai-kit

Mr Peter POON

Dr Thomas SU Yu-hong

Mr Stephen TANG Siu-kun
Ms YEUNG Po-yan
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Full Time Employees

Vacancies

Vacancy Rate

Average Monthly

Remuneration Package

Turnover Rate

Postgraduate Degree

First Degree

Sub-degree

Appendix 4

Definition of Terms

“Full Time Employees” refers to persons who works at least 18 hours
per week for 4 weeks or more and are under the payroll of the sampled
company / company for the specified job, disregarding whether the
employees are deployed to work in other places (including Chinese
Mainland).

“Vacancies” refers to those unfilled, immediately available job
openings for which the company is actively trying to recruit personnel

at the time of survey.

“Vacancy rate” refers to the vacancies as a percentage of the total

number of employees and vacancies.

“Average monthly remuneration package” refers to the average
monthly remuneration package during the past 12 months before
enumeration, including basic salary, regular overtime pay, cost of
living allowance, meal allowance, housing allowance, travel
allowance, commission and bonus. It is an average figure among

employees engaging in the same principal job.

“Turnover rate” refers to the number of employees left as a percentage

of the total number of employees and vacancies.

“Postgraduate degree” refers to a higher degree(s) (e.g. master
degree) offered by local or non-local education institutions, or

equivalent.

“First degree” refers to the first degree(s) offered by local or non-local

education institutions, or equivalent.

“Sub-degree” refers to the Associate Degree, Higher Diploma,
Professional Diploma, Higher Certificate, Endorsement Certificate,
Associateship or equivalent programmes offered by local or non-local

institutions.
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Diploma / Certificate

Secondary 4 to 7

Secondary 3 or below

“Diploma / certificate” refers to technical and vocational education
programmes, including Diploma / Certificate courses, Diploma of
Foundation Studies, Diploma of Vocational Education and

programmes at the craft level or equivalent.

“Secondary 4 to 7” refers to the education programmes under the
Hong Kong Certificate of Education Examination (HKCEE), the
Hong Kong Diploma of Secondary Education (HKDSE)

Examination, Diploma Yi Jin, or equivalent.

“Secondary 3 or below” refers to secondary 3 or below, or equivalent.
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Appendix 5 Survey Documents
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Headquarters (Industry Partnership) SR ER(1TEEE) ]}ﬁ'ﬁ 5
30F, Billion Plaza Il, 10 Cheung Yue Street, Cheung Sha Wan, Kowloon, Hong Kong

EHENERDBERMEFIOMEBFEE 2304

www.vtc.edu.hk

Telephone No B Facsimile No 8 #
Our Reference X ZHEH Your Reference RS iR

16 September 2024
Dear Sir/Madam,

2024 Manpower Survey of the
Merchandise Trading and E-commerce Industry

The Merchandise Trading and E-commerce Training Board (the Training Board) of the Vocational
Training Council (VTC), is responsible for matters pertaining to manpower training in the industry. To
collect the latest manpower information for formulating recommendations on future manpower training, the
Training Board will conduct the above survey from October to November 2024. I am writing to enlist your
kind assistance by providing the relevant information to the survey and your co-operation would be much
appreciated.

I enclose the following documents for your reference and completion:

(a) The Questionnaire;
(b) Explanatory Notes (Appendix A); and
(c) Job Descriptions for Principal Jobs (Appendix B).

The VTC has appointed Mercado Solutions Associates Ltd. (MSA) to conduct the above survey.
During the survey period, the enumerator of MSA will contact your company for the survey and answer the
questions you may have. If necessary, visit will be made to your company to assist in completing and
collecting the questionnaire. Alternatively, you may return the copy of the completed questionnaire to MSA
via fax (2538 8123) or email (ms@mercadosolutions.com).

I wish to assure you that the information provided will be handled in strict confidence and published
on an aggregate basis without reference to individual companies.

The salient findings and the survey report will be uploaded to the Manpower Survey Information
System of the VTC after completion of the survey. The link is as follows:

If you have any queries, please feel free to contact the following hotline during 9:30 a.m. to 6:00 p.m.
from Monday to Friday :

<> For matters regarding completion and return of questionnaire(s), please contact Ms. LI of MSA
on 2598 0909.
<> In case you want to approach the VTC directly, please contact Mr. Edward CHAN of the VTC
Manpower Survey (Statistical Team) on 3907 6862.
Yours faithfully,

Mr LAM Sai-ho, Anthony
Chairman

Merchandise Trading and E-commerce Training Board
Encl.
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HOA BB’ K
WHEN ENTERED WITH DATA 7 R A

‘ c VOCATIONAL TRAINING COUNCIL

B I & B
THE 2024 MANPOWER SURVEY OF
THE MERCHANDISE TRADING AND E-COMMERCE INDUSTRY

MmE MK EEE024EANNRE

CONFIDENTIAL

B

The 2024 Manpower Survey of the Merchandise Trading and E-commerce (MTE) Industry aims at collecting manpower
information of the sector concerned for formulating recommendations on future manpower training. Please provide the information
of your company as at 1st October 2024 by answering the questionnaire. Thank you.

P 5 R BB R S 2024 A\ )R E A R EESE N A JTIE RS &R - WA RS A S Jall SRR T8 5 e - 38
EIfR% 20244210 5 IH Y A B SUE SR LG « 3G TF -

4= ==
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ik

Company Information

ATER

(For official use)

Industry Code

TYPE OF SERVICE: (You may tick “v”” one or more options.)
MRFSIEE (FI5 7 EE S —IH - )

[] Merchandise Trading - Wholesale [[] Merchandise Trading - Import/Export
EmE s - #h3# P E S - AL

[] Companies with E-commerce business (excluding [[] Others:
technology provider) HAl

EEETHENAE (MUEREGEE)

TOTAL NO. OF PERSONS ENGAGED:
g 8 &8 A&

Detail of Contact Person*

LI
NAME OF PERSON TO CONTACT: POSITION:
B & AN 2 %4 W Air
TEL. NO.: - FAX NO. :
G X EHH
E-MAIL:
EEgEcH

* The information provided will be used for the purpose of this and subsequent manpower surveys.
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Survey Reference Date : 1st October 2024
GEtSEHE  202410H1H

Part 1 — Manpower Information

F—H#n — AJER

Please complete columns ‘B’ to ‘E’ of the questionnaire according to the list of principal jobs by referring to Appendix B for job description of
individual job.

ATRIEYIR PR E R - WSH B AR SR TLERIAERERAEM ‘B £ F -

Principal Jobs (Full-time Employees) FZE#% (2REE)

Please refer to Appendix A for column explanations. 352 [$# AN S HHAIEREH o

GV (8) (© (D) (E)
Principal Job No. of No. of No. of Posts Average Monthly
TR Full-time Full-Time to be Newly Remuneration Package
Employees Vacancies Recruited in the of Full-Time
(See Appendix B) as at Survey as at Survey Next 12 Months Employees
(ZHHf3%8) Reference Date Reference Date
2MRE > 5
tESEE E Y tEGEE E Y st Rkl
2RER A\ YRt N EARKT—(HH | Code
HIRFORERRAL 8 | 4R%%
1 Over $50,000L/ F
2 $30,001 - $50,000
CJ(c)ib Please enter a zero ‘0 in the box if no employee/vacancy. i :gg’ggi ) :gg’ggg
ode Nej = = , - A o f - ,
B ALZHIRER /2GR FEHIEEA 0 5 $15,001 - $20,000
4k 6  Under $15,00120
eg: Job Title A (3 employees and 2 vacancies) 3 2 0 4
pir | BT (AR RMEZEY)

Managerial Level %53 A B4k

Director or Head of Merchandising
101 | PRAEAEERSCEE

Director or Head of Supply Chain / Logistics / Warehouse
102 | YIRAEEEE T

Director or Head of Sales and Marketing
103 | BHEE RIS HERRARER BT

Business Development Manager

104 | FEHEEH

Research and Product Development Manager
105 | FFFE e 7 e B S 4K P

Engineering Manager
106 | TAEEKHH

Product Design Manager
107 | e TAKE

Merchandising Manager ; Buyer
108 | PRiGEAKH S HF

Sales Manager
109 | SHEELKHE

Marketing Manager
110 | TG HEREEACE

Logistics Manager
| YrmakE

Warehouse Manager
12| BESEEH

Shipping Manager
13| ALFEAKHEE

Quality Control Manager
14| SEE R

Compliance Manager
115 | AERIFERZEE

Sustainability Manager
116 | AIRPAE S AL

Supervisory Level FE{E4k

Business Development Officer

201 | EHEBEIE

Research and Product Development Officer
202 | WFE R EmBHE EAE

Product Engineer
203 | Ehn TAEAT

Product Designer
204 | FEChEEETER

Merchandiser

205 | PR LT

Sales Executive
206 | BHELLE
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Job
Code
Hfir
Era

207

208

209

210

211

212

213

21

~

301

302

303

304

305

306

307

308

309

310

311

312

313

Please refer to Appendix A for column explanations. %25 [ $% AN S HHAYEREH

o

GV
Principal Job
TSRS

(See Appendix B)
(2t §%B)

(8) (©) (D)
No. of No. of No. of Posts
Full-time Full-Time to be Newly
Employees Vacancies Recruited in the

as at Survey
Reference Date

as at Survey
Reference Date

Next 12 Months

TESRET H Y FESEST H Y TGt
2R E R A SRR A (EH
FRTIERRAL A

Please enter a zero ‘0 in the box if no employee/vacancy.

WEAER 72 SEEITEAEA 0 -

(E)

Average Monthly
Remuneration Package
of Full-Time
Employees

2BERGH
P

O
(=]
(=%
(D

a0

o v s wN e E
St

Over $50,000/ -
$30,001 - $50,000
$25,001 - $30,000
$20,001 - $25,000
$15,001 - $20,000
Under $15,00120

Supervisory Level (Continued) F{F&k (45)

Sales Engineer

PHE TR

Marketing Executive

S EHEE

Logistics Officer
YL

Warehouse Officer
B%EE

Shipping Officer
AT T AE

Quality Control Officer
o B PR A

Compliance Officer
BT

Sustainability Officer
AR

Operative / Clerical Support Level #EBIAE LB

Business Development Assistant

EBE R

Research and Product Development Assistant
W5 s i A 5 B B

Product Design Assistant
JEE tmases T BfE

Assistant Merchandiser
BhIRERIE B

Sales Representative

BEAE

Marketing Assistant
T

Logistics Assistant
Yy pEL

Warehouse Clerk
BE

Shipping Clerk
fEH LA

Quality Control Assistant
i B AR BB

Compliance Assistant
BEHE

Sustainability Assistant
AR EE R Eh I

Promoter

HEHE

Other Relevant Merchandise Trading Staff HfrtfERESESE T
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Job
Code
Hfir
Era

151

152

153

154

155

156

157

158

159

251

252

253

254

255

256

257

258

351

353

354

355

Please refer to Appendix A for column explanations. %<

HHIERARN AR

GV
Principal Job
TSRS

(See Appendix B)
(2t §%B)

(B)

No. of
Full-time
Employees
as at Survey
Reference Date

TEFeaEtT HHHY
2R R A

©)

No. of
Full-Time
Vacancies
as at Survey

Reference Date

TEFEET HIY
MRz

(D)

No. of Posts
to be Newly
Recruited in the
Next 12 Months

TGt
A (EH
FRTIERRAL A

Please enter a zero ‘0 in the box if no employee/vacancy.

WEAER 72 SEEITEAEA 0 -

(E)

Average Monthly
Remuneration Package
of Full-Time
Employees

2BERGH
P

O
(=]
(=%
(D

a0

o v s wN e E
St

Over $50,000/ -
$30,001 - $50,000
$25,001 - $30,000
$20,001 - $25,000
$15,001 - $20,000
Under $15,00120

Complete the table below if business involves e-commerce operation and related manpower.

EERBYRBETHEERIAT - BERUATEHD -

Managerial Level 28 A B4R

Director or Head of E-Commerce / Sales and Marketing

BT E ISR AR S

Director or Head of Digital Marketing
B =R R

Director or Head of Customer Relationship Management
BB E R TR

Director or Head of Information Technology;
General Manager (Digital Transformation)
B AERE § SR L

E-commerce Manager
TR A

Digital Marketing Manager
B e A

Customer Services Manager; Customer Relationship Management
Manager

TR e - B (A A

Application Development Manager
JiEE FH BE S At

Principal Data Scientist

SRR

Supervisory Level F{E4K

Sales and Marketing Executive / Officer

B TEHER T

E-commerce Executive / Officer
BT TILE

Digital Marketing Executive / Officer
BT

Customer Service Executive / Officer;
Customer Relationship Executive / Officer

B R EAE ¢ BRI (T

System Analyst; Analyst Programmer
ENGiwaxis= B o Wk ilEdsac il =\

Website Designer
At e PR B

Data Storage & IT Infrastructure Specialist
BRI AT

Data Scientist
HERER

Operative / Clerical Support Level BEIAE XELK

Sales and Marketing Assistant / Associate
HEEE e S B B

E-commerce Assistant / Associate

BB T REB IR

Digital Marketing Assistant / Associate
B B

Customer Services Assistant / Associate;
Customer Relationship Assistant / Associate
BAZ R EBNE ; RHAE (B

Junior Data Scientist
VIR R

Other Relevant E-commerce Industry Staff HAiHREREEE T

For Official Use
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Part 11

FEM

New Recruitment

HEER

1. Please state the number of Merchandise Trading and E-commerce employees® who were newly recruited in the past 12 months.
(If there is no recruitment, please fill “0” in the box)

FEHI BATEAE AL (EE NREBIRG S 5 R ERERE A - (AUYHIEE > HEHENEE 07 <)

Supervisory | Operative / Clerical
Managerial Level Level Support Level
EHEAER TAEER WA B SLER

(@) Total
HANE

(b) Number of new recruits with experience in Merchandise Trading and
E-commerce industry

Hrigeed - Bt 5 K R R AL ERA (B BB

Employees Leaving the Company

ERERE R

2. Please state the number of Merchandise Trading and E-commerce employees' who had left in the past 12 months.
(If there is no employees left, please fill “0” in the box.)

Y BAFEREL —(EHH NG5 5 R R R B A - (AULE R B, - SETENELE 07 <)

(@ Managerial Level (b)  Supervisory Level
EEEIUN S FAEER

(c)  Operative / Clerical Support Level
AR, SCESR

Expected Change in Future

REREb

3. When comparing with the current situation, please indicate your views on the expected change of the following in the next 12 months.

(Please tick in the box as appropriate.)
AR - Bl BEAFEHHERRTZER N T2 THIE(E - GEEEEIIRAE v 758 <)

1

0] Business volume (i) Number of Merchandise Trading and E-commerce employees
SEBHH LR 5 K R 2 (R B B E

D (a) :ﬁe{ttier + % D (a) lj}rﬂease 4 %

= =]
D (b) Stable D (b) Same
D () gc;résen _ % D (© %;c[tease _ %

/T Vi
D (d) Uncertain

FEE

Please indicate the reasons leading to “better” or “worse”.

a5 [ A -

Merchandise Trading and E-commerce employees refer to the principal jobs listed in Part I.
P i B ) I FE P S (e B R B S — Hb (0 P4t Ay £ e
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Major Difficulties Encountered in Recruitment

FEIERS R EE

4. Please indicate the difficulties encountered in recruitment of Merchandise Trading and E-commerce employees® of your company in the
past 12 months.
FEEH BAEHEEETEBHEELE S N EREE(RE RS RE -

@)
(b)
(©

No recruitment was taken place (incl. no recruitment due to no such level of staff)

RAEEE (BRERS A ERRARAY B LA #THHES)
Recruitment was taken place and did not encounter difficulties
HIERE - MDA BTN

Recruitment was taken place and the difficulties encountered were: (You may tick “v” three major difficulties encountered in recruitment
for each job level.)

A PrETIMRER © (BB Vv BREEN=IREMENE - )

0]

(D)

(ii

i)

(iv)

V)

(vi)

(vii)

Competition for manpower from other industries, in terms of
HELL T U5 T LA 75 2 5
® terms of employment
S PR R (T
® compensation and benefits system
I Bz ke il P
® working conditions (e.g. working hours, shift work)
TAEMRAE (BTN« TAERE > S ToE)
® career prospects
G
Candidates lacked the relevant skills / experience
FEREE I AR R R R, 4R
Candidates lacked the relevant academic qualification
JERE AR BARRAEEE
Candidates lacked awareness of career opportunities and prospects in
merchandise trading industry
JEREAR TR i S TR S R
Candidates lacked awareness of career opportunities and prospects in
e-commerce industry
JEFEER T AR ERIRE R Rt e
Insufficient programmes available in the market to provide trained
manpower
iS5tk = SR AR BUAE R A T8/ 4R
Others (please specify)
EAth, (FERET)

Merchandise Trading and E-commerce employees refer to the principal jobs listed in Part I.

i

[==vs)

aTeg ¢

5 R TR B AR S — By AT A R -
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Managerial
Level

EHAER

[]
[]
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Supervisory
Level

SRR

[ ]
[ ]

O 0O Ut

Operative / Clerical
Support Level
WA G, LA

L]
L]

O 0O 0O oodgogobn



Preferred Education Level and Years of Experience of Employees

EBEEANEEREEMHEEEER

5. Please choose preferred education level and years of experience of Merchandise Trading and E-commerce employees®.

SR AL 5 N R RS | EANE AT A -

Job level

Tk

Managerial Level
== N E

Supervisory
Level

EEH

Operative / Clerical
Support Level
WA B SCER

(a) Education Level (Please tick “v” 1 box for each job level.)

BEEE (GRGEES Y BT - )

(i) Postgraduate Degree
Ak ve st 1A

(ii) First Degree
2By

(iii) Sub-degree (e.g. Higher Diploma)
BIERT (BIS400R)

(iv) Diploma/Certificate
S FEE

(v) Secondary4to7
M LE L

(vi) Secondary 3 or below

JEE )

(b) Years of Experience (Please tick “v” 1 box for each job level.)

HHBFEE (BRG] BT - )

(i) 10 years or more

AL,

(i) 6 years to less than 10 years
NEZETFELT

(iii) 3 years to less than 6 years
ZFEENFLT

(iv) 1 year to less than 3 years
—EE=ZFDR

(v) less than 1 year
LT

(vi) No experience
i

No such level of staff

RATIRR A T

oo on (b ogdtn

o daoo (O00o o

oo (OO0t

P i B ) I FE P S (e B R B S — Hb (0 P4t Ay £ e
-75 -

Merchandise Trading and E-commerce employees refer to the principal jobs listed in Part I.




Training

BllEd

6.

Please indicate the training areas required for Merchandise Trading and E-commerce employees1 to deal with the development of the

industry. (Please “v ” the three major items for each job level.)

RO TRV ERS, - S5T5 RS 5 R B S B T AR A B

o (RS VREENZIE )

Training Areas
EllkcE =

Managerial
Level

KEHgR

Supervisory

Operative / Clerical_
Support Level

WA R SRR

@)

Customer Relationship Management
PRI ET

(b)

Digital and Social Media Marketing
SIS Bt S S B

(©

Data Analysis and Visualisation

B ot s AT E

(d)

E-commerce Operation (e.g. cross-border e-commerce operation,
e-transaction management, etc.)
BRi e EE (PIpsisEp e - E TR 5EHE)

)

E-commerce Technology Management

B R E

®

E-Merchandising
BT

©)

E-commerce Supply Chain/Smart Logistics/Smart Warehouse Management
R LERE HEYR AR A e

(h)

E-commerce Policies

EHBE

0]

Cybersecurity
HEpgi e

@

Product Management
e

(k)

Project Management
THHEH

0]

Risk Management
JEURRE FE

(m)

Change Management
SR

(n)

Sustainability (Environmental, Social, Governance)
ARSI (REHRE - tHErTHE AR

(0)

Multi-languages (e.g. English, Putonghua, etc.)
SHEES (B - WiEESs)

(P)

Others (please specify)
HAh (FEEERH)

) ) ) O O O o oy ) ) Oy

OO O O OO Oy oy oy oy oy ooy dy o

OOy O O O Oy O Oy O oy oy oy ooy dy o

End of questionnaire. Thank you for your co-operation.
G5 » ZHEE -

Merchandise Trading and E-commerce employees refer to the principal jobs listed in Part I.

L E 5 B (R B AR S — B0 AT B RS -
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Appendix 5
Ffgk 5

The 2024 Manpower Survey of the
Merchandise Trading and E-commerce Industry

P 5 R EE R 3R 2 0 2 4 4E A ST A
Explanatory Note

U
Part |
F—#Mr
1. Principal Jobs — Column ‘A’

TEERE — A

(@)  Please go through column ‘A’ and mark those principal jobs applicable to your company. For detailed
job descriptions for principal jobs, please refer to Appendix B.

A A EHUER EAERERRE o AR IR > sF2EII#EB -

(b)  Please note that some of the job titles may not be the same as those used in your company. Please
classify an employee according to his/her major duty and provide the required information if the jobs
have similar or related functions.

SHERNE TR REARN BAEFRAE - FREEENEERE 2 - 58 THEHE
BRSO AEAT - AR IEAR RIS - SBRHEpTeR &Rt -
(c) In the event where an employee’s duties in your company are split between two or more job titles,

please use the job title that best describes his/her principal responsibility.
W BAFRELEHRLIAME » 555 A AE S E + SR YRR -

(d)  Please add in column ‘A’ titles of any principal jobs not mentioned in job descriptions (Appendix B);
briefly describe them in respect of the appropriate job categories and job levels.

W EAFESAREGE 5 B RS REN TIERY (MH#B) » S —0HEA AN
St e L i s Y TR Ul B Sk

2. Number of Full-time Employees as at Survey Reference Date — Column ‘B’

FEFETA P ERES AR — B

For each principal job, please fill in the total number of full-time employees as at survey reference date.
AIEE BTN H AR A AV EHE 1 Zs Y 2 e 2488 -

‘Full-time Employees’ refer to those who have worked for the same employer for 4 weeks or more and for not
less than 18 hours in each week. The number should include all employees under Hong Kong company’s
payroll, disregarding whether those are deployed to work in other places (including the mainland of China).

"eEE BT BAFEEBIFEAEIES L FREE TR DRIS/NGI AT - B EE
Bt BAFEREAEFHANNATARES - et FREEEMt T TF (EfEhEAt) -

3. Number of Full-time Vacancies as at Survey Reference Date — Column ‘C’

FE4iaT H IR e ZE bl —— C'H

Please fill in the total number of existing full-time vacancies as at survey reference date for each principal job.
“Existing Vacancies” refer to those unfilled, immediately available job openings for which the company is
actively trying to recruit personnel as at survey reference date.

s b BN EEB G 0 IRy 2Bzl o T4t 0 IR ZEEREE ) B e RN AT H
ofezE > JHILZIEA - TR RS A\ S -
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4, No. of Posts to be newly recruited in the next 12 months — Column ‘D’

FEHEARA A (6 HHEE AL A, —— ‘Dl

Please fill in the total number of posts to be newly recruited in the next 12 months for each principal job (not
including current vacancies).

s b HAEE - R TR AR E A A R S (MR AR ZESR) -

5.  Average Monthly Remuneration Package of full-time employees — Column ‘E’

ERERZEAPTHM — B

Please enter the code of average monthly remuneration package of full-time employee(s) during the past 12
months for each principal job. This should include basic salary, overtime pay, cost of living allowance, meal
allowance, housing allowance, travel allowance, commission and bonus. If you have more than one employee
doing the same job, please enter the average range.

AL E R A A £ S Y 2 e 2B 12(8 A & H I eI4RSE - SaiERE - i TOERRS -
ARG - RE R - Bl ~ RIS ~ e RATAL - EREEFEBELIENREZ N —% » RIFENE

U -
Part 11
BE Ly
6. Question 1 — New Recruitment
Ml — S EE
(@ Please fill in the total number of Merchandise Trading and E-commerce employees who were newly
recruited in the past 12 months.
SHEA  BEAEHEBRE T TEH N HE R E 5 SRR R BN
(b) Please fill in the number of new recruits with experience in Merchandise Trading and E-commerce
industry.
A BAERVHIEE S > B S R B R R B A -
7. Question 2 — Employees who had left the Company
2 — TR E 2
Please fill in the number of Merchandise Trading and E-commerce employees who had left in the past 12
months.
FE B BAFEEA T TEHN - pEanE 5 B (R SRVEER A -
8. Question 3 — Expected Change in Future
RS —— el
When comparing with the current situation, please indicate your views on the expected change in the next 12
months.
MERERAE - 5FfeH BAFTHEHEARR T & H Z THEIEL -
(i)  Business volume and provide the reasons leading to better or worse.
SERSER R D [RER B = R A -
(i)  Number of Merchandise Trading and E-commerce employees
FonE 5 N B (R B R H
9. Question 4 — Recruitment Difficulties

4 —— FHHSIREE

Please indicate the difficulties encountered in recruitment of Merchandise Trading and E-commerce employees
of your company in the past 12 months.

Afad BAFMEAE T A HES S E 2 K E R e B R AT A R AR EE -
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10.

11.

Question 5 — Preferred Education Level and Years of Experience of Merchandise Trading and E-commerce
employees
fREs —— P 5 NEREERERANAEIEE HEEE

Please indicate the preferred education level and years of experience of Merchandise Trading and E-commerce
employees.

o BEER i o) MR RS (B R A RS R KRR & -

Definition of Preferred Level of Education:
HEREEENESR !

€  “Postgraduate Degree” refers to higher degrees (e.g. master degrees) offered by local or non-local education
institutions, or equivalent.

TR AR | B EG A B E SR IS 20 () - EEREEE -
€  “First Degree” refers to first degrees offered by local or non-local education institutions, or equivalent.
TELLERY | RISAMEGEAM B S S IR ALV LER T - RSB EEE -
€  “Sub-degree” refers to Associate Degrees, Higher Diplomas, Professional Diplomas, Higher Certificates,

Endorsement Certificates, Associateship or equivalent programmes offered by local or non-local education
institutions.

TRIZAL, EIEAHEGEAEE RS IIRIE L - SPCCUR - BHEUR - SEEE - WERE - itk
BraklESERE -
¢ “Diploma/Certificate” refers to technical and vocational education programmes including Diploma/Certificate

courses, Diploma of Foundation Studies, Diploma of Vocational Education and programmes at the craft level, or
equivalent.

"SR EE ) BIER RIBCE R ERME L SUR HEE - AR SCR - BB SUB R TR ERTERE
WEFHFEE -
€  “Secondary 4 to 7” refers to Secondary 4-7, covering the education programmes in relation to the Hong Kong

Certificate of Education Examination (HKCEE), the Hong Kong Diploma of Secondary Education (HKDSE)
Examination, Diploma of Applied Education (DAE), or equivalent.

ThUEST ) BETUES T (GEEEETEEE - HFEPEURER  EARESCEEMMNEE
) EEEREE -
€  “Secondary 3 or below” refers to Secondary 3 or below, or equivalent.

TR ) B =EOAT  EER SR -

Question 6 — Training areas
MIRE6 ——  B%llEE

To deal with the development of the industry, please indicate the training areas required for Merchandise
Trading and E-commerce employees.

RECATTIRATHT LGS, - SHE R oL S 5 K B S (R R P S AR | s

o
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Appendix 5
Ffs% 5

The 2024 Manpower Survey of the Merchandise Trading and E-Commerce Industry

i 5 BB RG5 2 0 24 SE A TTHE

Description for the Principal Jobs

TR TR

Code Principal Job Job Description
Grot TR TrEEREA
Managerial Level %53 A\ B4k
101 Director or Head of Oversee and manage international purchasing activities. Develop
Merchandising purchasing and product pricing strategies, and design purchasing systems.
SRR o Manage relationships with suppliers. Analyse business data. Develop IP and
\ PR crisis management policies and monitor the progress.
BB EE B PR SRS B - S PRI S E (EER - SREPE A4 -
ETRBLIL ERGHYRE (% o AT SEEE - THIE MISRAEE f N B B BRI
o InERE R -
102 Director or Head of Supply Manage third-party logistics services, develop cross-border logistics
Chain / Logistics / Warehouse | solutions, improve supply and distribution chains, and develop sustainable
N e s plans for logistics management businesses. Develop inventory management
\ strategies, inventory control systems, cross-border warehousing and
logistics strategies, and customer relationship management policies.
Monitor the progress of crisis response and handling.
EHE=TIVIRIRES > RUESEYIRTE S HE R Eo - Y
TUETHZER A BT - RUEFEEHRE - AR R - IR a R
B SRS ) & PR EHEUR - Big2 B iES SRt Ay iRz -
103 Director or Head of Sales and | Develop brand promotion and sales management strategies. Analyse trading
Marketing policies and their impact in relevant regions to formulate operational
SRS T T M AL B strategies. Manage sales channels to formulate marketing, marketing
o channel, media strategies, and after-sales service plans, as well as sales team
management strategies and product pricing strategies. Develop IP and PR
crisis management policies and monitor the progress.
HITE anRAERS K 5 B8 FRORH o ST A BRI AR B R R ELRP >
TE T R - A IR I TS BN - B R IE ISR
DARe 518 B 77 28 » 5 B I 5 PR SRR A B o X (R SRS - T I
TR A BRI ETRIOR - W B2 -
104 Business Development Lead and manage the business development team. Establish strategic

Manager
FER s s

business partnership. Identify new business opportunities. Develop business
proposals for new and existing customers. Formulate overall operational
strategies for e-commerce, including procurement, risk management, and
market competition, to enhance business performance and achieve business
objectives.

HENVEHER S - T SRHSVER SRS R (5  SEIFTRsts - By
W PR PHIEER T - HIE U TR 5 a B A B AR 2R

> EOFETRIE ~ b B BRI T 53 > DRI SR S B R SE S H AR -
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Code
T

Principal Job
TR

Job Description

TAEaHA

105

Research and Product
Development Manager

PSR R A S 4

Lead the product development team to formulate product development
strategy. Conduct research to determine the best way to produce a particular
item. Ensure the product is finalised according to the market needs and
company guidelines. Monitor the production schedule to ensure on-time
delivery. Prepare a cost analysis for the development of a new product and
review the product specifications.

P 2 i 5 5 B T 2 e B S SRS = BT T 2 ARRERE 2 EEAF D Yy
BREEVTE - MECRIRIZ TS /R KA A EI15 5 [5e B mnf IR B - B A it
FELIMEPRAERFAC R © 037 2 an I B 88 HET T RCA 73 AT B Mg (e A =

106

Engineering Manager
TREAEH

Lead a team of engineers in participating in the product development and
engineering works. Support the production team to meet the product
specifications. Liaise with relevant parties to ensure that product
development processes comply with relevant engineering standards. Provide
technical advice and support to customers and internal teams.

S TR AT P 2 B B 34 A AR A H  SOPR 2R A IR DURE O HL 2
REGHING - EAHRAERI TS » FE(RE MBHEBI2RT S HH R TARAEEE - By
PN ERZHRE AL -

107

Product Design Manager
PE mmmsce T ASFH

Provide direction and guidance to product design teams. Offer design
solutions to achieve cost-effectiveness. Validate product designs and
provide corrective actions; Implement process improvements to enhance
product quality and productivity. Recommend new technologies and tools to
optimise product design processes. Analyse and troubleshoot product issues
in a timely manner.

RyEdnags TR R T5 [H AR - fRBtacs i T 2= LB TR A s -
Bad e imescs TR BHE IEHE I - B I i A AU AR B 78 i BRI A
o EEHTRUIT A T B DB B2 fmaSea TR S M A R 2 i

108

Merchandising Manager;
Buyer

PRimasE

HF

Lead the team to develop effective sourcing strategies. Review market and
sales analysis to determine local and overseas market requirements. Manage
e-procurement in sourcing, negotiating price, terms and condition of
suppliers' contract. Build solid relationships with suppliers and existing
business partners and proactively look for potential future partnerships.
Assess customer needs and sales trends, and analyse the effectiveness of the
buying plan so to provide basis for online and offline retail and
merchandising activities.

iy S AR AE 5 SO ER I SRR ARt T35 RO B AT ) - DA E ANt
FOBSNTIBHIRR K - EHE TR L - SiEE G - G EEAE
BRI R EET R - LR KORA R S F R A R 1L A= [ HI R
o RSB ICRAC SRR - S E P RRRNH G S > i
STEIRYER > R BT B IRE SRR AR -

109

Sales Manager
PHEE AL

Set goals for the sales team. Analyse sales data and trends periodically so to
review and formulate appropriate sales strategies. Maintain close contact
with the sales team leader as well as clients, distributors and dealers. Recruit
and train the sales team.

FodH EEIREE HE - 2 B SR AT 8 B BB Al ES - W0 E & Y
BB - BUNEERERA - BF - oIS R R U -
THRS RIS S B R -

110

Marketing Manager
T S

Develop and execute marketing strategies and action plans to enhance the
business image. Identify new customers, manage the delivery of marketing
campaigns and public relations activities and analyse their effectiveness.
Conduct market research, market forecasts and intelligence analysis.

HIE KBTS HEEE RIS ATEIE & - LRI (RIP S - S faE = -
EERHE R S R HERE 0 AT HL R - #EATTHEHIE ~ ST
THER T -
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Code
T

Principal Job
TR

Job Description

TAEaHA

111

Logistics Manager
P

Lead a logistics team. Construct logistics plan to maximise efficiency
according to customers' demands. Organise daily logistics activities to meet
customers' request. Formulate smart logistic technology to maximise
efficiency and goods quality. Review logistics' activities to improve work
and cost efficiency.

FEPTRER - AR PEIFRKR - FIEYIETEILIE R m s - (%
H & Y0 TAE LU e & P Y SR - il 2 B BEV DR BT 5 28 AR T R A
B E R - FEVITAF LSS TIE RRA G

112

Warehouse Manager
B

Lead a warehouse team to ensure compliance with the company’s standards
in the warehousing process. Monitor the warehousing process to enhance
the warehouse productivity and service level. Implement the smart
warehousing management strategy to achieve continuous improvements in
cost and quality.

HEEHERLIERE B RIEM G A SRIEE - B A R e E
JEAR EE RIS K - B R Re B B ER SRS - DR S I E &

113

Shipping Manager
fitips 4

Lead the shipping team and coordinate with internal parties in the matters of
shipment schedules, I/E and L/C documents and customs declaration.
Develop strategies and action plans for continuous improvement on the
overall shipping process. Negotiate terms with forwarders for better services
and pricing. Provide solutions to the shipping issues.

SB35 S % e B P B AR B 0P T 22 AR ~ P B AT ~ (5
SRR R EE - HERMITEOR » NEEE R EMH R - 95
AR R DU PRI B RIERS - SRftein s HRAHAE T

e

114

Quality Control Manager
o B A

Develop, implement and manage quality control systems. Ensure
continuous production of advanced composite materials and applications
consistent  with  established standards and  customer/production
specifications.

TR ~ QHAR ~ EHE R BRI T IS PR B S B OREERE R © HECRACHE]
B oL T B B AR e B P BOR R AL FERTARAS -

115

Compliance Manager
AR AL AL

Implement compliance policies and procedures, including the
implementation of trade compliance systems with reference to the current
business environment. Ensure that the business and its products comply
with all relevant laws, regulations, codes, and standards. Stay updated on
global developments and international standards and alert management to
high-risk areas. Maintain communication with different stakeholders to
enhance compliance management.

BEHTEMBUR AR - BIERRERTR SRR E S5 R AN -
Tl PR N E e HoE dn i S AT A ARRRIADI ~ TR ~ <PRIRASEAE T AR ERPEAR
HER RTS8 e - IR RE B B A 5 R Y ERED - BLAFEIRF &
REHENGTE > DB LA SRAVERTIE -
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Code
T

Principal Job
TR

Job Description

TAEaHA

116

Sustainability Manager
BIERR Gl dusas

Lead the initiation and implementation of sustainability programs. Evaluate
the existing sustainability —performance and provide strategic
recommendations for improvement. Develop and cultivate a strong network
of relationships with the internal Product Development Team, Sourcing and
Production Team, Product Integrity and Testing Team, and QA Team and
external vendor partners; Establish a communication platform to deliver key
sustainability strategies among company's stakeholders for enhancing their
awareness of sustainable issues.

B E SRR T AT FSp A S Fe Ay SRS RUEUR - RS SR A Y ] R4 S8 e
SN i SRS PRV ESGE - BSNEREIERS ~ S TERS P R I EREIRR -
BFEE MBS « PREAIAE - sl - BRI E R R S ER
{4 o BRI AT RHE S AR IR 5 > [ SRR (& SRR S AY AT R TR
i > CAERS it P AE BRI RE A SRR -

Supervisory Level

EERY4

201

Business Development Officer
EBEEEE

Conduct regular market research to identify emerging trends and new
industry developments in the e-commerce sector. Actively follow up with
customer enquiries. ldentify and evaluate business opportunities. Maintain
existing client relationships and actively cultivate new customer
relationships.

TE FHETT T AT 22 LG ) B P 5 e o Y LB B R 17 2 S fee - T
PRAER P AR o SRBINIRTAE R o B 2 P ORET RAFRR (Rl B 4
&R -

202

Research and Product
Development Officer

B5E R anbA 3% £

Evaluate current production workflow and identify opportunities for process
improvement. Participate in new product development and closely follow
the production process. Keep track of new technology and apply them to the
production process. Provide technical support to the production, marketing,
and purchasing business units.

Al B A AR A R L P SR U AR T 2 - 22 BT R A B Sl % U IE
AR o SRR A RO R L EI L AT - RAE - BT
FIEREEET P IR B ROl 4% -

203

Product Engineer
7E i AT

Provide technical advice in product design and product development from
introduction to mass production. Monitor the production schedule to ensure
on-time product deliveries. Prepare a cost model. Follow up with customers
on the approval of engineering prototype. Perform product testing,
evaluation and troubleshooting to ensure products meet the required
specifications and quality standards. Prepare documentation and
certification for products.

PR HEE R B EREIET - FEARr LAVERER - B e D
TEEPREE AL 2N o Ry an MR AR o Bl 5 e TAR [RAUAGHE
1% o TSI ~ BRI PEREERE - DARE RS Sn i S AR RS R B Ay
K o LERA R S S RIRERE -

204

Product Designer

FEiasa Tl

Create and present innovative product design concepts to stakeholders.
Suggest improvements to product design. Keep updating the current
industry trends and market conditions. Modify existing designs to meet
customer expectations.

Bl e 4B ZE an H T R e TR » S SO R anasa TR - A B T
ERITRERBEEAMT SR - BaTRARGED - Une & PRV -
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T

Principal Job
TR

Job Description

TAEaHA

205

Merchandiser

L

Follow up on purchase orders with factories, customers and internal parties
in the e-procurement system to ensure customer satisfaction and on-time
delivery. Source reliable suppliers and negotiate payment terms and
delivery schedules with them. Analyse and report on demand and
procurement status.

FEE T PR R > BT R & PRI S TER SRS T B - DA
PRE PR ENITZIR SR - SR AT SERYETERS - UGB AT iRA R (o R R
FISCERF IR « Al 7 KA PRI -

206

Sales Executive
PHE (T

Plan, coordinate and implement various sales activities. Develop new
business trading channels. Establish and maintain good relationships with
local and overseas clients. Explore new opportunities to achieve targeted
business objectives.

STE] RS T S R - SRR R iE - A R
SN FIENLAIHERT RAFAVRA (7 - SHEE LI RS F H AT -

207

Sales Engineer

BB TAZE

Handle sales activities. Conduct product demonstrations and sales
presentations to explain key technical aspects to customers. Take
responsibility for tender preparation and submission. Collaborate with
colleagues in research and product development team on product features
and recommend changes as necessary to meet market demand.
RERGH B E ) IR i 5 M B R - 002 P R B Rl T
% - ARHENEH - BUATTRIE MBS ERE(E - BEmDEER AL
ko DAETSFRK -

208

Marketing Executive

e EE

Plan and develop marketing campaigns and exhibitions. Coordinate with
internal and external parties to implement various marketing programs.
Monitor web content management and other developments in digital
communication channels. Maintain close contact with mass media and
advertising agencies.

BRI B E DRI « By BRSNS &5 77 L B i £ W 9
1« BRI SRS L R SR - SRR AR o (R
FRAFEOIRE -

209

Logistics Officer
Vi EAE

Apply smart logistic technology to monitor the flow of goods. Ensure that
the right products are delivered to the designated locations on time.
Coordinate with the central warehouse and transportation teams to manage
logistics and delivery arrangement. Handle order status and delivery
scheduling with clients and forwarders.

JE& P REWDRUR G B2 W) UIRO - TR DR 78 SnRE IR S 2 IERRERY H Y
it - B BN R B SRR L PR TR - Bl PRI
R HET BRRERI G H. -

210

Warehouse Officer
BEEE

Apply the smart warehouse system to supervise daily activities in the
warehouse. Track and coordinate the receipt, storage, and timely delivery of
goods and materials. Place order for supplies and maintain suitable
inventory levels. Maintain inventory records and report relevant
information. Ensure warehouse operation comply with health and safety
regulations.

TEFERE B RS B E B 1 B &S - HREN R GV Yei e
W~ FREERIL R REAS AL - S THREREM MEAE R 38 & AR /K - fR{FE
sk e DAHRASE E - MEOREEE R S RN 27ER -

211

Shipping Officer
AR £E

Monitor all shipments in transit to ensure timely arrival of goods and
documents. Liaise and communicate with freight forwarders and local
delivery agents to arrange orders, shipments and customs matters. Verify
and negotiate the best transportation costs with carriers.

BLPEFTA M R EY) > DAMECR BN R B2 - BUEIE AN E
AR R A TR - R T B AENDERI R - BURKEA
R B i o e (B R Y B (A
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T

Principal Job
TR

Job Description

TAEaHA

212

Quality Control Officer
mn B P2 A

Perform regular quality assessments on all materials and products to meet
quality requirements. Examine product functionalities to meet product
specifications. Recommend improvements to the production process for
quality control. Complete detailed inspection reports and performance
records. Supervise the production process and address quality-related issues
promptly.

TEHIEZE Sh RADRHESTE B R > DIHERTTF B E20K - BRsE mIee
TR E A o R UUE R AR DU E S - AR E )
ETOMERESCS: - BB AREIRE RIS EE SRRV -

213

Compliance Officer
RAFZEE

Collaborate with relevant parties to ensure trade practices comply with
procedures and requirements. Provide training on trade compliance and
regulations. Stay updated on policies, regulations, international guidelines
and industry standards. Reduce risk.

EUERIE P IRFF S S (F > MR TR A ZOK - SRS AR AR,
Al o BEREESARIAVECR « BURSERI R A TSR A » [ (EE b -

214

Sustainability Officer
AR T

Conduct assessments and provide tracking of sustainability development
progress. Prepare sustainability reports. Provide training and guidance
materials related to sustainability. Analyse the current environment and
social sustainability trends and prepare proposal for new sustainability
projects. Establish a knowledge pool for sustainability and create
sustainability-related presentations.

HEFT ] R AE SRR I H YA 0 AR S R - BERS n] R SR - 12
(PR B 5 4 5% e A R AR RIS AR, - A & R ER BRI L & ] 154
SERERISL - Ry HY R R MR H PR IR o BT AR A SR S A R R AT
SUERHRRRY SO -

Operative/ Clerical Support Level

L

BIARXR&

301

Business Development
Assistant

e B

Provide administration support to the business development team.
Responsible for data entry into the system and preparation of quotations.
Communicate with and maintain long-term relationships with business
partners. Assist in collecting, analysing and evaluating different market
information and its impact on the overall business situation.

FoSrs Bt EIRR T PR - S A SAY B AT (B 2 - B
BRI OR TR IR (5  BhBIUCEE ~ AT AIEF A R S E
BRI R -

302

Research and Product
Development Assistant

BF5E R 7 a3 B

Assist in research and development activities in relation to new products or
modifications of existing products and processes, product testing, raw
materials testing, product development, packaging, labelling and technical
research. Provide general clerical support and assist in data analysis.
Support the preparation of prototype for new/modified products or process
designs. Maintain the sample management system for assigned products.

TABIRZERBH S AT L AF - B0 R 2R b S 3R e o RORRZ B ~ 22 dmdfl]
Al FAAREHIE ~ EEanpasE ~ B - BEEAIRGTIE S - feft—MoGE
ST S A B AT LA o SCHRRT O B Y R B AR O RO R T
BT VR AT LA -

303

Product Design Assistant
PE s T B ER

Assist in drawing design and creating detailed sampling specifications.
Ensure that all digital files and sketches are up to date. Support product
design reviews. Communicate with relevant departments to develop
prototype samples; Maintain records for all company samples that have
been completed.

AR B T A BRSBTS o S B (0
BHARAE - ) R et - BRI T 5 I 52 SR B A
B - SEFTE A AR -

-85 -




Code
T

Principal Job
TR

Job Description

TAEaHA

304

Assistant Merchandiser
RIS B

Assist in sourcing, price negotiation and trading terms negotiation. Track
ordering activities to meet the product specifications and delivery
requirements. Assist in liaising with existing or potential suppliers, vendors
and relevant internal departments. Issue related documents such as purchase
orders and invoices.

ABIERIE ~ RERETER S - BRETTIESRE > BEEE - w8 &
mFR IS FISC EHEOK « BB BOBAERYBLIERS ~ B 7 AP B0 & U Rl
%o ARSI - PIAIPRIEET BERI SR RS -

305

Sales Representative

BERAR

Responsible for sales activities. Deliver quality and consistency service to
customers. Achieve sales targets and maintain a high level of customer
service and product knowledge. Build and maintain long-term relationships
with customers by providing an excellent customer experience.

HEHETE - BE PR HEE N ERIa AR - 2R H PR
Frm /K P PR A fn il - B e (U E Y& PR IR 4EE
HE FHRIE % -

306

Marketing Assistant
e i Bh

Support marketing activities. Design and prepare advertising materials.
Update company website. Liaise with potential business partners for joint
promotion activities.

SR THAGHER B © sa T RIZEFRE SR - B WA SRR - Bl
TBEHSRB S ER RS HBhE B S E) -

307

Logistics Assistant
Yo

Provide routine administrative support. Perform load planning and data
input by using smart logistic technology. Communicate with different
parties on documentation, operations and transportation issues.

SEft 0 HTBOE - MRS SEVIR BT T BV Sl 2 P Bdss A -
EAHRR BN P IR S Rac sk ~ E(F RS S B R -

308

Warehouse Clerk

B A

Support the maintenance of warehouse infout records. Coordinate daily
communication between internal staff and customers. Handle data entry and
update the smart warehouse system. Prepare daily warehouse documents.
Record receipt, storage and delivery of goods.

SR B EEHE HECIRATORTE © 1P B0 B LBl = 2 FIHY B - P
T RE R 2 SRRV B A\ R SR - e 0 RS - B R YR
PRI ~ REEAISSARCER

309

Shipping Clerk
MRS S A

Ensure all orders can be shipped on time. Handle the full set of I/E and L/C
documents. Handle the Tradelink system and customs declaration. Perform
data entry and filing.

HEPRATA ST BRI L 68 - R B SE BERT HY AL K3 FIREC T - IR EH S 5 i
FHAERA F s o TR AR AE -

310

Quality Control Assistant
o BB HIBh

Participate in the in-house testing for raw materials and finished products.
Carry out routine laboratory clerical work within the Quality Control
Department. Assist in the preparation of technical test results. Provide
support for troubleshooting technical issues.

S BN EL AR EAVRR Y - B S B E TN H R =AY
SCELAE - BRI ER o SRR A T 2 -

311

Compliance Assistant
AR FRZ R

Assist in drafting and reviewing contracts, agreements and related
compliance documents. Typeset contracts, documents and related files and
filing.

T B E BRI A G ~ T MR AR AE ARSI » Ry &4 ~ ST
RN EHR B TR LAF -
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TAEaHA

312

Sustainability Assistant
BIERR € it

Assist in the preparation of sustainability reports and the analysis of the
sustainability landscape intelligence. Support the provision of sustainability
services, including updating presentation materials, building and managing
data collection platform, data analysis and verification. Participate in
sustainability research. Prepare business proposals and reports for clients.

ABLER R HI B S R S AT A BRI IS - SCHR ATt e iR
BREE R - BRI EEBIREE TG - BiR o e - 2
EAMTRHEERITIE - R PR R TS A -

313

Promoter

fEHE

Promote products and services to customers.

[ P R B MRS
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Code
4o

Principal Job
ERBH

Job Description

TAfEaRAA

Complete the table below if business involves e-commerce operation and related manpower.

EFBIRETHEREANT

RIERLUITES -

Managerial Level

EHEARLR

151 | Director or Head of Develop brand promotion and multi-channel sales management strategies.
E-Commerce / Sales and Analyse e-commerce policies and their impact in relevant regions to
Marketing formulate e-commerce operational strategies. Manage sales channels to
BTG E R T e s A formulate marketing, marketing channel, media strategies, and after-sales
BEGl A service plans, as well as sales team management strategies and product

pricing strategies. Develop IP and PR crisis management policies and monitor
the progress.

I 7E SR HE R Fe % PR B3 ﬁﬁ%oﬁﬁﬁ%%@%%?ﬁ ﬁﬁ&
ii%iﬁ“’ HlE BT B 2 R - B ERE - flETimE - 8
BiE ﬁﬁ%ﬁ%’u&%&%%ﬁﬁ‘%%lﬁé@ﬁ%ﬁg%iﬁ”
W - i RO M R ARG E TREOR - R -

152 | Director or Head of Digital Grasp the market trends and formulate cross border e-commerce marketing
Marketing strategy. Plan appropriate digital marketing tools. Evaluate online business
BURE S S AREL o A and develop marketing, marketing channel and media strategies. Manage all

digital marketing channels and formulate customer relationship management
strategies and digital marketing strategies. Develop IP and PR crisis
management policies and monitor the progress.

HiRTI5E A - FlE B LR a5 R H AR - MBS Er RS
BT - SHEAE B - HIE TSR - BPEREME R - B
FTA RS 2 HIRE - I C B2 B4/ B SRS A B & P ORI - i I
FERE RN RSB TEUR - EEETER -

153 | Director or Head of Customer Establish organisational image and develop, maintain and improve customer
Relationship Management relationship management strategies. Develop customer service plans and
R S s o ) A customer service performance criteria. Develop an after-sales service plan.

Analyse, deploy and optimise customer relationship management systems and
manage partner relationships. Develop IP and PR crisis management policies
and monitor the progress.

BRI S - FIE - EFRPISCEE R E HREE - FlE BRI et
& R RRE R BRI AR - FIE BRI TE - o~ BE AL
RREEE 24 - WEEGIERAER (% o H1E FIGEE R AR E T
R MEEEAERE -

154 | Director or Head of Information | Evaluate online business and establish online retail platform. Manage IT
Technology; projects and enterprise resource planning. Develop, review and confirm
General Manager (Digital standards for network architecture, data management policies, and technical
Transformation) architecture. Define metrics and methods to measure business performance
LR AR after adopting new technologies. Develop risk management policies and
U AR £ ST monitor the progress.

?ﬁ%h%%ﬁkﬁ%tiﬁ“éo*ﬁ*ﬂﬂ&%ﬁ&m% 2 RET
UE T FIMER A4S 20 ~ BRVETHEUR - ROl Zeirvieds - 5
FERRRERI T » DU E BRI R R SR B R - S8 e Jol b B B

ﬂi >N JIIIL/"R‘}EE

155 | E-commerce Manager Manage the online sales system, conduct regular monitoring and review to

BT

ensure the accuracy and timeliness of the sales system. Manage cross-border
payments and receipts. Follow up on e-commerce business orders with
customers and manage e-procurement.

B LIE AR - WEIEI TR K bRa] » HEORGH AR RE N
B - EEPEESCARIUGK > BB SRR TR R IWEHE

TR
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Code Principal Job Job Description

st FERH TrERA

156 | Digital Marketing Manager Analyse marketing data, including sales trend analysis, marketing
BUHE S S AR T performance and customer behavior. Execute digital marketing strategies.

Evaluate market acceptance and sales forecasts for products or services in

e-commerce markets. Manage multiple digital marketing channels and sales

strategies. Handle digital marketing public relations crises.

“ﬁ SRS - BEHEEB N  SERBENUNEETR - SUTEES
SRS o S EE TR T 5 A B Y T 5 A7 R B TR

B IRERS S R TSR TR o RIS E P ARG -

157 | Customer Services Manager; Develop the customer service plans, review the effectiveness on the
Customer Relationship interaction with customers via different channels, analyse the customer
Management Manager information for deepening the understanding on customers’ needs and
R RS AR ; potential requests, establishing closer relationships with customers and
Eﬁ%%ﬁ{%&%fié@% exploring more new business opportunities.

HIEE R E T E] - RetliE A FIPRIE B P T 27 (i Bl - 2
BRI Bk FRSENIRE RN TR ROBAE 0K - Bl P
SRR (5 S S5 i B 2 A -

158 | Application Development Implement and monitor the IT strategy formulated by the organisation and
Manager select appropriate IT strategies for the business. Recommend and perform
JE ] B S 4 software design, development and maintenance. Understand the system
- ) development life cycle and software development process and prioritise

resource allocation. Develop and implement risk mitigation strategies and
plans related to IT.
BT R B PERA R E A B SRR 0 R SR BRSSP -
B TE RS ET - RN - IRE A& B30y Ak an EHARIE AR5
IR - DECEIRIVES R - HE W T B RO R Y R 42 A
RIS FIETH] -

159 | Principal Data Scientist Lead innovation within the organisation and define how additional business

BN

value could be created through the utilisation of the organisation’s data assets
and analytics. Develop, plan and manage the overall policies and goals of
the data science function of the organisation. Ensure all key data management
procedures and processes comply with the relevant regulatory requirements.
Evaluate and select the appropriate tools, techniques, staffing and
methodologies to extract and manage data for application development.

SFEAEINRIEHT - WE AR N SHVE R B A AT RS S
SEFEE - HIE - MEREE A S BOR RS2 SRS ECRN H T © TECRAT

ARAEEREEEF RN S EE ZOK - SHEEEEER T
B~ il ~ ARECEMTTAASERIE B E FIE (B3 HI B -

Supervisory Level

EEH

251

Sales and Marketing Executive /
Officer

B kTSR

Implement brand promotion and multi-channel sales management strategies.
Execute advertising and promotional campaigns as well as sales plans.
Process customer files and activity records. Use technology to enhance
creativity and work efficiency.

BT R HE R R 2 JRIE B B TR © ST S E A RS E) - DR
SHEETE] - R E PREEEEICH: o ARG AR TIEEE
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Code Principal Job Job Description

st FERH TrERA

252 | E-commerce Executive / Officer | Implement and coordinate e-commerce sales strategies and operation plans,
R teacyan monitor the daily operations of online platform, execute e-marketing

campaigns to reach sales target. Provide online sales analysis, prepare sales
and traffic reports and ensure all information like product listing and content
available online is current and up to date. Handle documents and procedures
required for electronic customs clearance. Manage “last mile” delivery and
process e-commerce order transactions when necessary.

BT B R S B SRS A S R - BRI RS ERVH S
BITAENEFESHEH LUEZTIHE AT - IREHESRE BT - REHH
EfR s - WHERTA ERE YRR N A 52 & A
i B B R B T AR Y SRR e < B B e f — M R M 7 R iR P B
EIERIEST R

253 | Digital Marketing Executive / Manage online brands, online shopping management and online inventory.
Officer Analyse users and purchasing patterns. Manage online customer complaints.
BURES SN T Analyse website data to investigate customer satisfaction and generate

reports.
EERAE Eonh - 49 BT R ETR - o R R o B
& PR PR o SRR DR E R PR RS KR

254 | Customer Service Executive / Implement customer service plan and understand customer psychological
Officer; behavior. Handle customer complaints and investigate customer satisfaction.
Customer Relationship Manage customer service performance of frontline staff and implement public
Executive / Officer relations crisis management policies.

B R AT MITRAE IR GETE] - SIRBAZR LET R - RIS T B R R =
BERIGEME [& - B TSR B TR IS RBNE ST ARG EEEUR -

255 | System Analyst; Responsible for software design, development and maintenance. Perform and
Analyst Programmer facilitate various levels of testing activities. Report discrepancies between
LU software and design. Troubleshoot the program. Verify and confirm proper
;%‘%}E%*ﬁé}j}—gﬁ%” = functioning of software under different circumstances.

BRI ~ BRI - BT R ENEREEAVAGUSE) o
rflaeat < FEIHVER S - BERRIEFFiE - R AT (A A [E1E L T HY
IEHHE(F -
256 | Website Designer Design and develop online business websites, e-commerce platforms, user
LT E TR TR B interfaces, and mobile applications. ldentify requirements for additional
functionality in existing software. Master mobile payment services.
Monitoring and control system operation services.
S RIBH 8548 LR ERAENs - BT RIBT G - (AR R E R EIE S
R o PR AR HVERI N RERTEOR » EIRIMEN AT HIIRRS - BagE K%
LIENSRES (S FEr
257 | Data Storage & IT Evaluate and formulate the functional requirements of the application system

Infrastructure Specialist

iR F R RS EE

and ensure that the functions can be implemented in the comprehensive
architecture of the application system. Understand the main features of
various application system software architecture patterns. Repair IT
equipment and systems.

ST MIET ENEFH S Y DREZOK - AHECRINAE A% H I EF 2 4i4r & 2R
L - BEARSBENE A S 2 Y T €& - B EERHGE
ST
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Code Principal Job Job Description

Gmt EERH TAERRHA

258 | Data Scientist Develop and implement data analysis, data collection systems and other
Rl strategies that optimise statistical efficiency and quality. Acquire data from

primary or secondary data sources and maintain databases/data systems.
Examine and identify database structural necessities by evaluating client
operations, applications, and programming. Assess database implementation
procedures to ensure they comply with internal and external regulations.
Prepare accurate database design and architecture reports for management and
executive teams.

B 200 B RS o AT~ R UCE RS A B AR E TR S Y R
g o $E T E BB ERIAOR IS BRI A BRI BB 20 © B RS
& PUntR(F  FERREUIE S A BN E B G Y 00 22
Sl ERHE AR AR AT S BRI NI ARR » Ry R AR TR
HE AR R R AR R

Operative/ Clerical Support Level

WEIA R,/ XXR&%

351 | Sales and Marketing Assistant/ | Provide support and advice to customers and build relationships with
Associate customers. Collect market information and produce presentation materials
S T T EEHE S By and media packages that are consistent with the organization's brand image.

A e =i O R - BURAECETLRA (R o WERTHEEGR - BUER &
LR SRV R E AR R A

352 | E-commerce Assistant / Apply appropriate online sales techniques and information technology to
Associate maintain good online customer relationship and improve online sales
R Te ] business. Ensure accuracy in data entry, respond to incoming customer emails

and manage until fully resolved, assist in handling customer returns. Conduct
effective online sales according to the established online sales procedures and
product promotion strategies.

& FH 2 AT SR B R (S R BAIT > DAPREF RAFHILELRE P BRI (RN
SRR TS o MR A B R 2 HEREN: - 017 MR % P T SR
i REREE FIREIEE o BIBH ARGV LI ER R RE M E R
W& T ZEECA A o g -

353 | Digital Marketing Assistant / Undertake general administrative work for accounts services. Collect
Associate statistics for online sales, website traffic, website traffic time, website visitors,
B S B T search engine, customer order, etc. Retain online customers.

AT P OB EE TR - BT E3HE - MR E45ET - 49Ul
MEGGE - MuEiEgET - RSB SET - TGS - e L
zF -

354 | Customer Services Assistant / Provide product information, support and advice to customers. Receive and
Associate; establish relationships with customers. Use good communication skills to
Customer Relationship facilitate and promote loyalty programs to customers.

Assistant / Associate PR ER - B RACTR RS R - S - EATEEE M -
B s Bh B L BB RIS e BN e R R T & -
A BRI E

355 | Junior Data Scientist Support the database system development with all aspects of software design

R R and coding. Monitor the technical performance of database systems. Conduct

data discovery activities, perform cause analysis, and make recommendations
for the remediation of data quality issues.

BRI  SCIREDRIR A0S » Bt AR it
BE - HEFTRORIEBURS) » SUTIRBIAT » I A EERH B RIS (R
e -
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Appendix 6

Quality Control Measures

Prior to fieldwork preparation

«  Collect contact information of the sampled companies

»  Group sampled companies to the same business organisation

Thorough training of fieldwork staff
*  Industry briefing workshop by VTC

» Intensive briefing and training session by MSA in consultation with VTC

Monitoring of the fieldwork execution

«  Well-trained enumerators who are experienced in conducting company surveys
*  Closely monitor fieldwork progress and work of enumerators

«  Debriefing sessions twice a week

Measures to increase the response rate

«  Strategic directions given by VTC

»  Assistance from the Training Board and trade associations, etc.

Checking of the completed questionnaires

«  Sample check of completed questionnaires by an independent team of QC checkers

«  100% vetting of the completed questionnaires by VTC

Double data entry and data validation

«  Double data entry system

«  Validation of collected data via computer programming and systems

Data analysis by VTC

«  Comparison of survey findings with last round

«  Benchmarking with relevant manpower information (if deemed appropriate)

-92 -



The 2024 Manpower Survey of the Merchandise Trading and E-commerce Industry — Report

Appendix 7

Response Profile

(b)
(@) (b)/ (a)
. No. of cases .
No. of valid Effective
successfully
cases# response rate
enumerated
Import / Export Trades 299 248 82.9%
Wholesale Trades 160 136 85.0%
Retail Companles with E-commerce Business 73.1%

_-E- 81.7%

Notes: # Excluding sampled companies which had been ceased operation, had not employed any MTE
relevant technical employees, nil reply to the survey, etc., at the time of survey.
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Appendix 8(A)
Manpower Projection Methodology

Adaptive Filtering Method

1. The Adaptive Filtering Method is a forecasting method which rested on the principle of
“Weighted Exponential Smoothing”. In this method, past manpower data are weighted and heavier
weightings are given to the more recent data. The forecast is more dependent on the recent
manpower information. The degree of emphasis on the more recent survey data can be varied by
adjusting the weighting factor (A). Thus, the higher the value of ‘A’, the heavier the weightings of
the more recent data.

2. The forecast may also be optimised to suit the decisions made by the Training Boards based

on the factors such as the market trends, technological developments, social-economic factors, future

expectations, etc. The method is illustrated in Figure 1 below.

Figure I Adaptive Filtering Method

Manpower Projected curves A Future
Data | generated by Selection of Manpower
weighting factor appropriate Requirement
(A) on manpower curve as the most
data fitted projection
(A=0to 1)

Training Board
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Appendix 8(B)

Manpower Projection Methodology

Labour Market Analysis

1. The Labour Market Analysis approach examines a group of key statistical data which
reflects important changes in the local economy, demography and labour market. It then selects
some data as independent variables to build a statistical model that can be used to project manpower

demand in the economic sector under study.

2. The building of a statistical model comprises two main steps: (i) Diagnostic and (ii)
Prognostic. In the Diagnostic step, two sets of statistical data are tested to select determinants. Set
I comprises 9 core statistics in the National Accounts (e.g. Gross Domestic Products (GDP) and its
components) of Hong Kong, providing information about key economic activities. Set I comprises
42 economic indicators with more disaggregate information about the economy, such as consumption,
investment, trade, tourism, property and related activities, and the labour market, etc. These
determinants are statistically tested for multi-collinearity before grouping into principal components.
In the Prognostic step, the principal components are used to build and maintain the statistical models

for manpower projection.
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Table 9.1: Manpower Statistics by branch by job level by principal job
R 9.1: #PTH - B EEBBEI ORI A D 4EET

(i) No. of Full-time Employees as at Survey Reference Date

& H 2 BE S A

Appendix 9
Fifs 9

Retail Companies

Import / with
Total Wholesale E p ot E-commerce
e Erind H;'.X;)\OEI Business
BEBETHEN
BEENF
Managerial Level
= 36 873 2915 32 443 1515
EENER
Merchandise Trading Employees
35 668 2 838 32 032 798
HmEAES
Director or Head of Merchandising
101 b oy 210 7 175 28
Director or Head of Supply Chain / Logistics / Warehouse
102 S o 174 1 162 11
Director or Head of Sales and Marketing
103 BN 287 32 224 31
P RIS R EE
Business Development Manager
104 . o 5002 349 4597 56
SEB AL
Research and Product Development Manager
105 - 730 8 713 9
BH5E e B S 40
Engineering Manager
106 TR 450 14 422 14
Product Design Manager
107 R L 346 29 307 10
Merchandising Manager ; Buyer
108 TR ;B 9571 924 8401 246
19 Sales Manager 13 679 1146 12433 100
By !
Marketing Manager
MO s s 1976 135 1756 85
Logistics Manager
M gy s 1058 95 887 76
Warehouse Manager
112 T 583 58 440 85
Shipping Manager
113 0 i LT 423 14 394 15
Quality Control Manager
114 P | 837 21 791 25
Compliance Manager
115 | 154 2 148 4
Sustainability Manager
116 4 8 PR 173 3 167 3
149 Other Managerial Staff (Packaging Manager, Technical Manager) 15 0 15 0
FAE A B4 (B, ROiTaCE )
E-commerce Empolyees
1205 77 411 717
BTRHEES
151 IF)ﬁlrector ;)r H(\ifid of E-C(E)mmerce ﬁ/PSa‘les ild Marketing M3 0 10 33
BT, E R TSRS TE
Director or Head of Digital Marketing
152 P o et - 17 0 8 9
B S R EE
153 Director or Head of Customer Relationship Management 8 0 0 ]
B G E AR EE
Director or Head of Information Technology ; General Manager (Digital
154 Transformation) 12 1 0 11

BV A ¢ S A e
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Retail Companies

I ¢/ with
Total Wholesale ]lin por ¢ E-commerce
4zt i3 H:'T})\OI; Business
BEETHEN
FEFRNT
E-commerce Manager
155 T T 779 67 195 517
Digital Marketing Manager
156 o 140 4 94 42
B e A
Customer Services Manager ; Customer Relationship Management Manager
157 ... o o 1) et L 156 5 73 78
A R A ¢ B e (B R
Application Development Manager
158 o 47 0 31 16
JE FHFA 3 84T
Principal Data Scientist
159 N 1 0 0 1
HEBIEFER
160 Data stozage & mtj;rjstr:lcture manager 2 0 0 2
BB R R e
Supervisory Level
86 385 7279 73 654 5452
EER
Merchandise Trading Employees
81772 7 240 73 368 1164
mmE S ER
Business Development Officer
201 4346 412 3867 67
SR SR AT
Research and Product Development Officer
202 1151 47 1 087 17
B T S e
Product Engineer
203 1 564 49 1505 10
JE i L ARAT
Product Designer
204 N 2739 169 2512 58
P it il
Merchandiser
205 28 442 1034 27136 272
gL
Sales Executive
206 31656 4630 26 937 89
HELE
Sales Engineer
207 358 34 324 0
BB TR R
Marketing Executive
208 3396 87 3223 86
miEHEEE
Logistics Officer
209 . 240 1 664
VIR EE
Warehouse Officer
210 6 657 239 1161 449
BBEE
Shipping Officer
211
A 145 2759
Quality Control Officer
212 1320 152 1 059 109
i B PEH A
Compliance Officer
213 L 104 0 100 4
AT
Sustainability Officer
214 . 39 2 34 3
AR LA
E-commerce Empolyees
4613 39 286 4288
BTHEEER
251 Sales and Marketing Executive / Officer 5 4
N e
Eafé&ﬁ? %%EIE‘ — 4108 3892
-commerce Executive icer
252 20 187
R CESES
Digital Marketing Executive / Officer
253 ot 138 4 72 62
B2 LA
Customer Services Executive / Officer ; Customer Relationship Executive /
254 Officer 182 4 10 168
BERBEE  BERGESE
255 System Analyst ; Analyst Programmer 65 0 12 53

RE R RSO REHR
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Retail Companies

I ¢/ with
Total Wholesale ]lin por ¢ E-commerce
HEst i3 H:'T})\OI; Business
BEETHEN
EEFENT
Website Designer
256 o 90 0 1 89
Mk R E T B A
Data Storage & IT Infrastructure Specialist
257 N . 24 6 0 18
BB R EE
Data Scientist
258 S 6 0 0 6
BiErEx
Operative / Clerical Support Level
= 191 451 21 672 157 953 11 826
WEAS XEK
Merchandise Trading Employees
180 348 21226 156 813 2 309
mmE S ER
Business Development Assistant
301 1167 68 1 096 3
KRR BhE
Research and Product Development Assistant
302 802 9 758 35
Wt5E e e bl 5 Bh B
Product Design Assistant
303 N 2030 256 1738 36
FE s T B EE
Assistant Merchandiser
304 e 18 964 1493 17219 252
BhELERIE B
Sales Representative
305 . 75 645 11442 64 012 191
BEAE
Marketing Assistant
306 5504 415 4991 98
e g
307 %’f;sﬁt;’;;“‘“am 2008 14470
Shf’“ ok 48 386 577
ipping Cler]
309 . 2568 28 763
B &
Warehouse Clerk
308 o 23 542 2479 20224 839
BBXEA
Quality Control Assistant
310 . 2228 152 2003 73
nn/EE R B
Compliance Assistant
311 8 0 5 3
H BN
Sustainability Assistant
312 . 27 3 21 3
AR
Promoter
313 o 2 009 333 1513 163
HEHE
Other Operative / Clerical Support Staff (Warehouse Staff)
349 o . e 36 0 0 36
HAtE AR L E& (BB ER)
E-commerce Empolyees
11 103 446 1140 9517
BrEEER
151 Sales and Marketing Assistant / Associate 6 93
HEE RN T
i’% &Fﬁﬁfﬁ.ﬁﬂi/lx : 10 621 9211
-commerce Assistant / Associate
352 390 921
CERE s
Digital Marketing Assistant / Associate
353 192 8 28 156
sl
Customer Services Assistant / Associate ; Customer Relationship Assistant /
354 Associate 290 42 98 150
BRI BN ;B B (BN EL
Overall
gzt 314709 31 866 264 050 18 793
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(ii) No. of Full-time Vacancies as at Survey Reference Date

FE&ET H IRy B2 BRER

Retail Companies

Import/ with
Total Wholesale E po ¢ E-commerce
4=t Eiincd H;}):E Business
BEETHEN
FERNT
Managerial Level
= 137 2 125 10
EHEAER
Merchandise Trading Employees
135 2 125 8
mmE S ER
Engineering Manager
106 T 19 0 19 0
Merchandising Manager ; Buyer
108 ., o 39 0 39 0
P HF
Sales Manager
109 g 64 2 60 2
Marketing Manager
1O e 0 0 ¢ 0
Logistics Manager
111 ol 3 0 0 3
Ay e SE
Warehouse Manager
112 s 3 0 0 3
Sustainability Manager
1O S : 0 : 0
E-commerce Empolyees
2 0 0 2
BTHEEER
E-commerce Manager
P mrmmam : 0 0 :
Supervisory Level
1 2 44
ARG 53 7 8 56
Merchandise Trading Employees
504 27 442 35
mmE S ER
Business Development Officer
201 7 0 0 7
EHHRRELIE
Product Designer
204 N 5 0 5 0
EE st il
Merchandiser
205 239 0 234 5
gL E
Sales Executive
206 157 12 145 0
HELE
Sales Engineer
207 14 1 13 0
P TAZAT
Marketing Executive
208 15 14 0 1
B EE
209 ;;/3’ f;sg’&omcer 0 45
W e hy Ofti 64 19
archouse Officer
210 0 0
BBEE
Quality Control Officer
212 3 0 0 3
i B PEH A
E-commerce Empolyees
27 0 6 21
BTHEEER
251 Sales and Marketing Executive / Officer 0 1
B TGHEE T o4 18
E-commerce Executive / Officer
252 0 5
BYEBEE
Digital Marketing Executive / Officer
253 1 0 0 1
B EHEE
Customer Services Executive / Officer ; Customer Relationship Executive /
254 Officer 2 0 0 2

BEIBEL  BERGELE
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Retail Companies

I ¢/ with
Total Wholesale ]lin por ¢ E-commerce
HEst i3 H:'T})\OI; Business
BEETHEN
EEFENT
Merchandise Trading Employees
2075 489 1500 86
P 5 e R
Business Development Assistant
301 34 0 34 0
KRR
Research and Product Development Assistant
302 3 0 0 3
FZE B fmbH S B ER
Product Design Assistant
303 s 12 3 6 3
FE masea T B
Assistant Merchandiser
304 D 109 8 101 0
BhELERE B
Sales Representative
305 o 1304 436 864 4
EERE
Marketing Assistant
306 53 3 50 0
e pH )
307 %)g;ﬁtjl;; Assistant 14 102
Shf’“ el 360 22
ipping Cler]
309 2, 0 222
B E
Warehouse Clerk
308 o 194 22 121 51
BBXR
Promoter
313 o 3 3 0 0
HEHE
349 Other Operative / Clerical Support Staff (Warehouse Staff) 3 0 0 3
HAtE AR L E& (BB E)
E-commerce Empolyees
270 11 21 238
BrEEER
151 Sales and Marketing Assistant / Associate 0 0
HEE RN E
i}% Kot %?Efff.ﬁb E/A | 267 25
-commerce Assistant / Associate
352 11 21
BT R
Customer Services Assistant / Associate ; Customer Relationship Assistant /
354 Associate 3 0 0 3
B IR B B BB
Overall
o 1 2 2 094
=t 3013 529 09 390
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(iii) No. of Posts to be Newly Recruited in the Next 12 Months *
FESTEARZR T8 A HF ol B A B

Total of
‘Wholesale &
Import / Export] Wholesale Illzn portt/
Companies Erind xpor
8% B A 12 HAM
Gili o
Managerial Level
= 42 3 39
BEANBR
Merchandise Trading Employees
39 0 39
HmEAEE
103 Director or Head of Sales and Marketing 5 0 5
P RIS R EE
Engineering Manager
106 TR 6 0 6
Sales Manager
109 g T 28 0 28
E-commerce Empolyees 3 3 0
BTRHEES
157 Customer Services Manager ; Customer Relationship Management Manager 3 3 0
B I A R B A B AT
Supervisory Level
126 13 113
FER
Merchandise Trading Employees
120 10 110
HmEAES
Product Engineer
203 6 0 6
7 i L ARAT
Merchandiser
205 10 0 10
PR AT
Sales Executive
206 ., 42 6 36
HETLE
Sales Engineer
207 ., 8 1 7
PHEE TAZAT
Marketing Executive
208 ok 13 3 10
5 E £
Logistics Officer
209 . 7 0 7
YR AT
Quality Control Officer
212 34 0 34
an B P EAT
E-commerce Empolyees 6 3 3
BTRHEES
E-commerce Executive / Officer
252 _ 2 0 2
EF R LT
Customer Services Executive / Officer ; Customer Relationship Executive /
254 Officer 4 3 1
BIERB A BEHGEE
Operative / Clerical Support Level
= 351 55 296
HEAR X B
Merchandise Trading Employees
342 55 287
HmEAEE
Sales Representative
305 o 148 0 148
BERE
Marketing Assistant
306 ok 15 0 15
i e P E
Logistics Assistant
307 . 16 0 16
Y
Warehouse Clerk
308 o 54 28 26
BBXE
Shipping Clerk
309 . 46 26 20
!
Promoter
313 b 63 1 62
e B
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Total of
Wholesale &
Import/ Export] Wholesale Import/
. Export
Companies b
SR A DI HAL
HN&EsT
E-commerce Empolyees 9 0 9
BTEEER
E-commerce Assistant / Associate
352 9 0 9
TR B
Overall
= 519 71 448
HEsT

*  The figures were collected from Wholesale & Import / Export Companies only, but not the Retail Companies with E-commerce

Business.

LB ENIFEAKAHFRRMAALIZF - AT T EEE TR By E L A -

= =
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Appendix 9

Fif sk 9

Table 9.2: Percentage Distribution of Average Monthly Remuneration Package of Full-time Employees

by job level by principal job

R 9.2: WG K T EBHE o 2 RE R T H P9I

1 1 N f Full-
$Sgi)£ve°r $30,001 - | $25,001 - | 520,001 - | s15,001- | ¥ f)’(gggv‘" ti;?‘;e;;’loy:es
$50,000 $30,000 $25,000 $20,000 R
BELE BUT | 2BEEAR

M ial Level

#é%aigg& eve 111% | 624% | 250% | 15% 0.0% 0.0% 36873
Merchandise Trading Employees
5 R 5 R A 11.3% 62.7% 24.6% 1.4% 0.0% 0.0% 35668
Director or Head of Merchandising

101 SRS o 77.6% 19.0% 3.3% 0.0% 0.0% 0.0% 210
Director or Head of Supply Chain / Logistics /

102 . N 79.9% 16.19 4.09 0.09 0.09 0.09 174
Warehouse ¥ 48E 80 £ & ’ % & & & %
Director or Head of Sales and Marketing o o o o o o

103 G B T M AR o 79.3% 19.6% 1.1% 0.0% 0.0% 0.0% 287
Business Development Manager o o o o o o

104 s 7 e e e 44.6% 47.3% 7.4% 0.7% 0.0% 0.0% 5002
Research and Product Development Manager

105 - 9.6% 76.4% 14.0% 0.0% 0.0% 0.0% 730
BH5E R B e ’ ’ ’ ’ ’ ’
Engineering M

106 In%rg%ng anaget 18.9% 58.7% | 22.4% 0.0% 0.0% 0.0% 450
Product Design Manager

107 R L 2.0% 82.4% 15.6% 0.0% 0.0% 0.0% 346
Merchandising Manager ; Buyer o o o o N o

108 R T 3.3% 69.2% 26.7% 0.8% 0.0% 0.0% 9571
Sales M

109 fg és %@gager 3.4% 68.0% | 26.7% 1.9% 0.0% 0.0% 13679
Marketing Manager

110 | 7.5% 58.6% 32.1% 1.8% 0.0% 0.0% 1976
Logistics Manager

111 Wy 3.7% 38.5% 50.9% 6.6% 0.3% 0.0% 1058
Wareh M

112 é,;;zgge anaget 3.3% 364% | 54.7% 5.6% 0.0% 0.0% 583

113 Shipping Manager 1.7% 73.8% | 24.2% 0.2% 0.0% 0.0% 423
é%%@}% . 0 . 0 . 0 . (] . (] . 0
Quality Control Manager

114 R 5.3% 56.1% 38.6% 0.0% 0.0% 0.0% 837
Compliance Manager o o o o o o

115 | 9.1% 76.6% 14.3% 0.0% 0.0% 0.0% 154
Sustainability Manager o o o o o o

116 4 8 PR 13.3% 85.0% 1.7% 0.0% 0.0% 0.0% 173
Other Managerial Staff (Packaging Manager,

149 Technical Manager) 66.7% 33.3% 0.0% 0.0% 0.0% 0.0% 15
HAETE N B4 (BAEH , Flgssd )
E- E )
%?%ggg PR 5.7% 512% | 37.6% | 55% 0.0% 0.0% 1205
Director or Head of E-commerce / Sales and

151 Marketing 44.4% 27.8% 27.8% 0.0% 0.0% 0.0% 43
B, SHE R TR E
Director or Head of Digital Marketing o o o N o o

152 T Gy 47.1% 52.9% 0.0% 0.0% 0.0% 0.0% 17
Director or Head of Customer Relationship

153 Management 12.5% 87.5% 0.0% 0.0% 0.0% 0.0% 8
B G E AR TEE
Director or Head of Information Technology ;

154 General Manager (Digital Transformation) 75.0% 25.0% 0.0% 0.0% 0.0% 0.0% 12
FENEHR A © SRy
E-commerce Manager

155 T L 2.4% 38.2% 50.8% 8.6% 0.0% 0.0% 779
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1 1 N f Full-
$Sgi)£ve°r $30,001 - | $25,001 - | 520,001 - | s15,001- | f)’(gggv‘” ﬁ;':l]’;;"lo i
soLp | $50000 | s30000 | 25000 | s20000 | ot [T é )Z%l
Digital Marketing Manager
156 S E 5 T 0.0% 67.8% 32.2% 0.0% 0.0% 0.0% 140
Customer Services Manager ; Customer
157 Relationship Management Manager 1.5% 97.0% 1.5% 0.0% 0.0% 0.0% 156
AR RIS AT R R B A
Application Development Manager o o o o o o
158 JiE P SR 10.6% 83.0% 6.4% 0.0% 0.0% 0.0% 47
Principal Data Scientist
159 .. e 0.0% 100.0% 0.0% 0.0% 0.0% 0.0% 1
[l ¢ date ’ ’ ’ ’ ’ ’
Data storage & infrastructure manager
160 N R 100.0% 0.0% 0.0% 0.0% 0.0% 0.0% 2
BUS I S EH R R ’ ’ ’ ’ ’ ’
S i Level
£g§'s°ry eve 0.0% 105% | 451% | 413% | 31% 0.0% 86 385
Merchandise Trading Employees
TS EE 0.0% 11.0% 46.5% 40.4% 2.0% 0.0% 81772
Business Development Officer
201, 0.0% 17.3% 60.9% 21.8% 0.0% 0.0% 4346
EBHERE LT ’ ’ ’ ’ ’ ’
Research and Product Development Officer
202 0.0% 26.3% 62.0% 11.6% 0.0% 0.0% 1151
WHgE R B 8 £ (T ’ ’ ’ ’ ’ ’
Product Engineer
203 0.0% 11.7% 36.8% 51.5% 0.0% 0.0% 1564
A TARER ’ ’ ’ ’ ’ ’
204 Product Designer 0.0% 1.0% 39.0% | 59.8% 0.2% 0.0% 2739
N 0% V% 0% .070 270 V%
7 ST
205 Merchandiser 0.0% 106% | 455% | 413% 2.6% 0.0% 28442
— . 0 . 0 . 0 . 0 . 0 . 0
REET(E
Sales E ti
206 fg és I}?u ve 0.0% 124% | 452% | 40.8% 1.6% 0.0% 31656
Sales Engineer
207 G TR 0.0% 0.0% 33.1% 66.9% 0.0% 0.0% 358
Marketing Executive o o o o o o
208 TR G A 0.0% 14.5% 58.4% 26.3% 0.8% 0.0% 3396
Logistics Officer
209 N
Y B A
210 g;gggge Officer 0.0% 2.0% 45.6% | 47.7% 4.6% 0.0% 6657
11 Shipping Officer
RETS AT
Quality Control Officer
212 0.0% 7.4% 45.7% 40.6% 6.2% 0.0% 1320
SHEEH AT ’ ’ ’ ’ ’ ’
Compliance Officer
213 0.0% 1.0% 84.6% 14.4% 0.0% 0.0% 104
HAFEZEE ’ ’ ’ ’ ’ ’
Sustainability Officer
214 L 0.0% 28.2% 17.9% 53.8% 0.0% 0.0% 39
AR SR AT ’ ’ ’ ’ ’ ’
E- E )
%?%ggg L 0.0% 19% | 173% | 57.9% | 229% 0.0% 4613
251 Sales and Marketing Executive / Officer
e JEL b R
B R IR IR T 0.0% 1.9% 13.3% 59.3% 25.5% 0.0% 4108
252 E-commerce Executive / Officer
BEFEBEL
Digital Marketing Executive / Officer
253 . 0.0% 0.0% 75.0% 23.4% 1.6% 0.0% 138
WS (T ’ ’ ’ ’ ’ ’
Customer Services Executive / Officer ; Customer
254 Relationship Executive / Officer 0.0% 0.0% 48.8% 48.3% 2.9% 0.0% 182
BRI LA BEMGTEE
System Analyst ; Analyst Programmer
255 = - 0.0% 7.9% 41.3% 50.8% 0.0% 0.0% 65
EX I BN i e L ’ ’ ’ ’ ’ ’
Website Designer
256 _ - 0.0% 4.4% 25.6% 70.0% 0.0% 0.0% 90
BN R E TR A ’ ’ ’ ’ ’ ’
Data Storage & IT Infrastructure Specialist
257 . . 0.0% 0.0% 16.7% 79.2% 4.2% 0.0% 24
BB PR LT ’ ’ ’ ’ ’ ’
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$52££V1e°r $30,001 - | $25,001- | $20,001- | $15,001 - $1§’€gggv°r ﬁ;?;e;glffy:lls
$50,000 | $30,000 | $25,000 | $20,000 :
Bk EAYNN 2EE AN
258 ;;;;j;m;t 0.0% 0.0% | 1000% | 0.0% 0.0% 0.0% 6
RN
Operative / Clerical S t Level
porative. ~ eLeatbUpRONt Soeve 0.0% 0.0% 5.3% 315% | 55.7% 7.5% 191 451
EHEA R X B
Merchandise Trading Employees 0.0% 0.0% 5.6% 314% | 553% 7.7% 180348
EmE HER
301 Business Development Assistant 0.0% 0.0% 0.6% 50.4% 49.0% 0.0% 1167
SR
FRAFT X L.
Research and Product Devel t Assistant
302 E;;‘;;E‘l% IE#EJ;;E;J;E cevelopment Assistan 0.0% 0.0% 22.9% 67.0% 10.1% 0.0% 802
303 l;‘)jiffji;fg Assistant 0.0% 0.0% 0.0% 503% | 49.6% 0.0% 2030
e nnEY A
304 ‘;;;;féggmhandlser 0.0% 0.0% 4.8% 36.9% | 57.8% 0.5% 18964
KA =y
Sales Representative
305 e 0.0% 0.0% 10.2% 38.0% | 45.6% 6.2% 75645
306 I\H/jfigkgggﬁﬁgsmt 0.0% 0.0% 0.5% 141% | 82.7% 2.7% 5504
A=t
307 Logistics Assistant
eahs
*@"LE jJ * 0.0% 0.0% 1.5% 249% | 60.0% 13.6% 48386
309 Shipping Clerk
M &
308 \;a;;ge Clerk 0.0% 0.0% 1.5% 19.3% 70.7% 8.5% 23542
= 477 =
310 g“%hg ﬁggjl]tfrg Assistant 0.0% 0.0% 0.9% | 190% | 79.7% 0.3% 2228
[s{=g== Q=1
311 ;’;‘%;;Egsmam 0.0% 0.0% 0.0% 0.0% 100.0% 0.0% 8
< R A
312 ;ﬁf;g;;éﬁ;mm 0.0% 0.0% 0.0% 3.7% 593% | 37.0% 27
SPREGX I
313 ?é;g;er 0.0% 0.0% 6.2% 33.0% 43.6% 17.3% 2009
Other Operative / Clerical Support Staff
349 (Warehouse Staff) 0.0% 0.0% 0.0% 0.0% 100.0% 0.0% 36
HiHgh A 8 X B (BHE)
E- Empol
%?%’g}gg mpolyees 0.0% 0.0% 0.0% 335% | 63.0% 3.5% 11103
351 Sales and Marketing Assistant / Associate
S T T R HERE B E
SRR 0.0% 0.0% 0.0% 34.5% 61.8% 3.6% 10621
3150 E-commerce Assistant / Associate
EFrEsaE
Digital Marketing Assistant / Associate
353 0.0 0.0° 0.0° 13.9¢ 86.19 0.09 192
B S a & & & & a
Customer Services Assistant / Associate ;
354 Customer Relationship Assistant / Associate 0.0% 0.0% 0.0% 1.0% 99.0% 0.0% 290
BEE RSB  BHERIGB)H
Overall
é;;;a 1.3% 102% | 186% | 30.8% | 34.6% 45% 314709
WG [
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Table 9.3: Percentage distribution and Ranking of Future Training Areas Required for Full-time Employees
by branch by job level
R 9.3: PV R E > 2 R | P R AR | MR Ay 5 2 L R k%

Appendix 9

ffsk 9

Wholesale ;3%
Percentage H47th Ranking HE%
Operative / Operative /
Training Areas 523 &5 Managerial | Supervisory Clerical Managerial | Supervisory Clerical
Level Level Support Level Level Level Support Level
EEANBR FER HWPAR/ | BEABR ELELR WBAR/
X 88 X a8k
Customer Relationship Management
a S 43.1% 65.2% 59.7% 2 1 1
@ zrpgem i i i
Digital and Social Media Marketing
(b) SBE 5 S Y 11.4% 12.2% 9.3% 9 10 9
Data Analysis and Visualisation o o o
(c) B A B T 1.6% 2.6% 2.2% 15 14 13
E-commerce Operation (e.g. cross-border e-
commerce operation, e-transaction management,
(d) etc.) 21.7% 15.0% 13.8% 5 9 8
B EE (PR EREE B
SEHEE)
E- Technol M t
Ol 2.5% 18.0% 7.2% 12 7 10
B EA B
E-Merchandisi
® a;?_?fja%nd’smg 19.0% 19.9% 22.2% 6 5 5
BT IRA
E-commerce Supply Chain / Smart Logistics /
(g) Smart Warehouse Management 2.4% 10.1% 2.5% 13 11 12
EEILER BEYR EEARER
py E-commerce Policies 1.8% 0.1% 1.4% 14 16 14
EEBUR
it
() fﬁyﬁbgggn Y 4.4% 18.7% 15.7% 1 6 7
P tM t
0 é‘;%% - anagemen 32.0% 30.0% 45.0% 4 3 2
Project M t
(k) I;g;@anagemen 39.1% 25.9% 16.8% 3 4 6
1HE
Risk M t
0 }E;SB - %;ggeme“ 48.6% 30.3% 23.5% | 2 4
h M t
(m) Smgfgte@ anagemen 14.0% 7.2% 0.6% 8 13 15
Sustainability (Environmental, Social,
Governance)
n L - RN — 16.6% 7.5% 4.5% 7 12 11
™) SR GRS - LR - AFS : : ‘
)
Multi-languages (e.g. English, Putonghua, etc.)
0 N o N 8.4% 15.4% 39.6% 10 8 3
© smE GRS EED ' ' '
(p) Others HAtl (e.g. BR¥EZ ) 0.8% 0.4% 0.2% 16 15 16
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Import / Export 5 A I

Percentage H43th Ranking HE%
Operative / Operative /
Training Areas 523 &1 Managerial | Supervisory Clerical Managerial | Supervisory Clerical
Level Level Support Level Level Level Support Level
EEANBR FER HWPAR/ | BEABR ELELR HWBAR/
X 88 X a8k
(a) ;;c%r%l;gflglonshlp Management 61.1% 61.1% 64.6% 1 1 1
Digital and Social Media Marketing
b . - 13.0% 22.3% 9.7% 7 6 9
® s g ° g ¢
Data Analysis and Visualisation
c N 23.0% 6.5% 3.7% 5 11 10
©  wgsrin R § ‘ ¢
E-commerce Operation (e.g. cross-border e-
commerce operation, e-transaction management,
(d) etc.) 12.1% 27.5% 15.2% 8 5 6
BT (PR EREE B
SEHEE)
E- Technol M t
(© %?“%méf;j ; ;Q;_E;O ogy Vanagemen 4.7% 6.9% 2.8% 12 10 13
E-Merchandisi
® %j;;za%“d‘smg 3.5% 11.1% 21.5% 14 9 4
E-commerce Supply Chain / Smart Logistics /
(g) Smart Warehouse Management 3.3% 5.8% 2.0% 15 12 14
EEILER HEYR EEARER
E- Polici
(h) %;‘,’f;im%ce oneies 3.5% 5.5% 3.6% 13 13 1
.. Cybersecurity
i e 16.3% 13.7% 11.9% 6 8 7
O pgcs ' ' '
P tM t
0 é‘;%‘% - anagemen 43.1% 51.9% 63.9% 3 2 2
Project Management N N N
k) T [ 28.4% 28.0% 15.5% 4 4 5
Risk M t
0 E;SK o %;ggeme“ 43.4% 18.3% 9.9% 2 7 8
h M t
(m) Sg;i’fgﬁ@ anagemen 11.6% 2.3% 0.5% 9 15 16
Sustainability (Environmental, Social,
Governance)
n L - [N — 6.1% 5.3% 3.0% 11 14 12
™) SRR GRS - HEEE - AFS g : ‘
)
Multi-languages (e.g. English, Putonghua, etc.)
0 o e N 10.5% 35.0% 39.7% 10 3 3
© spmE GRS EED ' ' '
Others HAt, (e.g. Knowledge on the use of
D e 2.1% 1.0% 1.0% 16 16 15
®) Medicines, A Heb], A7, B HAEHS) ' : i
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Retail Companies with E-commerce Business 2 EE TR ENEEENT

Percentage H43ED Ranking HE&
Operative / Operative /
Training Areas 5235585 Managerial | Supervisory Clerical Managerial | Supervisory Clerical
Level Level Support Level Level Level Support Level
EEANELR EEHK HWPAR/ | BEABR EER HWBAR/
X B X B
Customer Relationship Management
a e 53.2% 51.0% 59.8% 2 2 1
@z EmpeE ° ° °
Digital and Social Media Marketing
b L - 26.8% 29.9% 17.9% 4 4 7
® g e ° g :
Data Analysis and Visualisation
c , 26.8% 39.5% 17.9% 4 3 7
©  wgsrin R ° ° :
E-commerce Operation (e.g. cross-border e-
commerce operation, e-transaction management,
(d) etc.) 70.5% 53.5% 42.5% 1 1 2
B EE (PIpsREREE B
SERE)
E-commerce Technology Management
e [ b A 13.6% 21.0% 15.1% 6 5 9
©  grmEpEn : : :
E-Merchandising
= 3.6% 12.1% 18.4% 15 8 6
O mrm i : i
E-commerce Supply Chain / Smart Logistics /
(g) Smart Warehouse Management 7.3% 15.9% 13.4% 11 7 10
EEILER HEYR EEARER
E-commerce Policies
h e 42.3% 7.0% 9.5% 3 12 11
(h) S o o o
.. Cybersecurity
i e 5.5% 11.5% 21.2% 12 9 5
O pgs ‘ ' '
.. Product Management o o N
G TR 5.0% 8.9% 25.1% 13 11 3
Project Management N N o
(k) T T 10.5% 10.8% 6.7% 9 10 12
Risk Management
1 n 12.7% 4.5% 0.6% 7 13 14
0w : ‘ ‘
Change Management
(m) g TR 7.7% 0.6% 0.6% 10 15 14
Sustainability (Environmental, Social,
(ny COvernance) 10.9% 4.5% 3.9% 8 13 13
AIFESIE CRELRE - (LETE - AFA . o o
)
Multi-languages (e.g. English, Putonghua, etc.)
0 s o s 4.5% 19.7% 22.9% 14 6 4
O smmy G - BiEES) ' ' '
(p) Others EAt 0.0% 0.0% 0.0% - - -
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