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Appendix 5
5

Question 5 — Preferred Education Level and Years of Experience of Merchandise Trading and E-commerce
employees
fREs —— P 5 NEREERERANAEIEE HEEE

Please indicate the preferred education level and years of experience of Merchandise Trading and E-commerce
employees.

o BEER i o) MR RS (B R A RS R KRR & -

Definition of Preferred Level of Education:
HEREEENESR !

€  “Postgraduate Degree” refers to higher degrees (e.g. master degrees) offered by local or non-local education
institutions, or equivalent.

TR AR | B EG A B E SR IS 20 () - EEREEE -
€  “First Degree” refers to first degrees offered by local or non-local education institutions, or equivalent.
TELLERY | RISAMEGEAM B S S IR ALV LER T - RSB EEE -
€  “Sub-degree” refers to Associate Degrees, Higher Diplomas, Professional Diplomas, Higher Certificates,

Endorsement Certificates, Associateship or equivalent programmes offered by local or non-local education
institutions.

TRIZAL, EIEAHEGEAEE RS IIRIE L - SPCCUR - BHEUR - SEEE - WERE - itk
BraklESERE -
¢ “Diploma/Certificate” refers to technical and vocational education programmes including Diploma/Certificate

courses, Diploma of Foundation Studies, Diploma of Vocational Education and programmes at the craft level, or
equivalent.

"SR EE ) BIER RIBCE R ERME L SUR HEE - AR SCR - BB SUB R TR ERTERE
WEFHFEE -
€  “Secondary 4 to 7” refers to Secondary 4-7, covering the education programmes in relation to the Hong Kong

Certificate of Education Examination (HKCEE), the Hong Kong Diploma of Secondary Education (HKDSE)
Examination, Diploma of Applied Education (DAE), or equivalent.

ThUEST ) BETUES T (GEEEETEEE - HFEPEURER  EARESCEEMMNEE
) EEEREE -
€  “Secondary 3 or below” refers to Secondary 3 or below, or equivalent.

TR ) B =EOAT  EER SR -

Question 6 — Training areas
MIRE6 ——  B%llEE

To deal with the development of the industry, please indicate the training areas required for Merchandise
Trading and E-commerce employees.

RECATTIRATHT LGS, - SHE R oL S 5 K B S (R R P S AR | s

o
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The 2024 Manpower Survey of the Merchandise Trading and E-Commerce Industry

i 5 BB RG5 2 0 24 SE A TTHE

Description for the Principal Jobs

TR TR

Code Principal Job Job Description
Grot TR TrEEREA
Managerial Level %53 A\ B4k
101 Director or Head of Oversee and manage international purchasing activities. Develop
Merchandising purchasing and product pricing strategies, and design purchasing systems.
SRR o Manage relationships with suppliers. Analyse business data. Develop IP and
\ PR crisis management policies and monitor the progress.
BB EE B PR SRS B - S PRI S E (EER - SREPE A4 -
ETRBLIL ERGHYRE (% o AT SEEE - THIE MISRAEE f N B B BRI
o InERE R -
102 Director or Head of Supply Manage third-party logistics services, develop cross-border logistics
Chain / Logistics / Warehouse | solutions, improve supply and distribution chains, and develop sustainable
N e s plans for logistics management businesses. Develop inventory management
\ strategies, inventory control systems, cross-border warehousing and
logistics strategies, and customer relationship management policies.
Monitor the progress of crisis response and handling.
EHE=TIVIRIRES > RUESEYIRTE S HE R Eo - Y
TUETHZER A BT - RUEFEEHRE - AR R - IR a R
B SRS ) & PR EHEUR - Big2 B iES SRt Ay iRz -
103 Director or Head of Sales and | Develop brand promotion and sales management strategies. Analyse trading
Marketing policies and their impact in relevant regions to formulate operational
SRS T T M AL B strategies. Manage sales channels to formulate marketing, marketing
o channel, media strategies, and after-sales service plans, as well as sales team
management strategies and product pricing strategies. Develop IP and PR
crisis management policies and monitor the progress.
HITE anRAERS K 5 B8 FRORH o ST A BRI AR B R R ELRP >
TE T R - A IR I TS BN - B R IE ISR
PR 1 R 7 28 » B9 65 (B R B8 SRS R K o i SR - Tl Rk
TR A BRI ETRIOR - W B2 -
104 Business Development Lead and manage the business development team. Establish strategic

Manager
FER s s

business partnership. Identify new business opportunities. Develop business
proposals for new and existing customers. Formulate overall operational
strategies for e-commerce, including procurement, risk management, and
market competition, to enhance business performance and achieve business
objectives.

HENVEHER S - T SRHSVER SRS R (5  SEIFTRsts - By
W PR PHIEER T - HIE U TR 5 a B A B AR 2R

> EOFETRIE ~ b B BRI T 53 > DRI SR S B R SE S H AR -
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Code
T

Principal Job
TR

Job Description

TAEaHA

105

Research and Product
Development Manager

PSR R A S 4

Lead the product development team to formulate product development
strategy. Conduct research to determine the best way to produce a particular
item. Ensure the product is finalised according to the market needs and
company guidelines. Monitor the production schedule to ensure on-time
delivery. Prepare a cost analysis for the development of a new product and
review the product specifications.

P 2 i 5 5 B T 2 e B S SRS = BT T 2 ARRERE 2 EEAF D Yy
BREEVTE - MECRIRIZ TS /R KA A EI15 5 [5e B mnf IR B - B A it
FELIMEPRAERFAC R © 037 2 an I B 88 HET T RCA 73 AT B Mg (e A =

106

Engineering Manager
TREAEH

Lead a team of engineers in participating in the product development and
engineering works. Support the production team to meet the product
specifications. Liaise with relevant parties to ensure that product
development processes comply with relevant engineering standards. Provide
technical advice and support to customers and internal teams.

S TR AT P 2 B B 34 A AR A H  SOPR 2R A IR DURE O HL 2
REGHING - EAHRAERI TS » FE(RE MBHEBI2RT S HH R TARAEEE - By
PN ERZHRE AL -

107

Product Design Manager
PE mmmsce T ASFH

Provide direction and guidance to product design teams. Offer design
solutions to achieve cost-effectiveness. Validate product designs and
provide corrective actions; Implement process improvements to enhance
product quality and productivity. Recommend new technologies and tools to
optimise product design processes. Analyse and troubleshoot product issues
in a timely manner.

RyEdnags TR R T5 [H AR - fRBtacs i T 2= LB TR A s -
Bad e imescs TR BHE IEHE I - B I i A AU AR B 78 i BRI A
o EEHTRUIT A T B DB B2 fmaSea TR S M A R 2 i

108

Merchandising Manager;
Buyer

PRimasE

HF

Lead the team to develop effective sourcing strategies. Review market and
sales analysis to determine local and overseas market requirements. Manage
e-procurement in sourcing, negotiating price, terms and condition of
suppliers' contract. Build solid relationships with suppliers and existing
business partners and proactively look for potential future partnerships.
Assess customer needs and sales trends, and analyse the effectiveness of the
buying plan so to provide basis for online and offline retail and
merchandising activities.

iy S AR AE 5 SO ER I SRR ARt T35 RO B AT ) - DA E ANt
FOBSNTIBHIRR K - EHE TR L - SiEE G - G EEAE
BRI R EET R - LR KORA R S F R A R 1L A= [ HI R
o RSB ICRAC SRR - S E P RRRNH G S > i
STEIRYER > R BT B IRE SRR AR -

109

Sales Manager
PHEE AL

Set goals for the sales team. Analyse sales data and trends periodically so to
review and formulate appropriate sales strategies. Maintain close contact
with the sales team leader as well as clients, distributors and dealers. Recruit
and train the sales team.

FodH EEIREE HE - 2 B SR AT 8 B BB Al ES - W0 E & Y
BB - BUNEERERA - BF - oIS R R U -
THRS RIS S B R -

110

Marketing Manager
T S

Develop and execute marketing strategies and action plans to enhance the
business image. Identify new customers, manage the delivery of marketing
campaigns and public relations activities and analyse their effectiveness.
Conduct market research, market forecasts and intelligence analysis.

HIE KBTS HEEE RIS ATEIE & - LRI (RIP S - S faE = -
EERHE R S R HERE 0 AT HL R - #EATTHEHIE ~ ST
THER T -
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Code
T

Principal Job
TR

Job Description

TAEaHA

111

Logistics Manager
P

Lead a logistics team. Construct logistics plan to maximise efficiency
according to customers' demands. Organise daily logistics activities to meet
customers' request. Formulate smart logistic technology to maximise
efficiency and goods quality. Review logistics' activities to improve work
and cost efficiency.

FEPTRER - AR PEIFRKR - FIEYIETEILIE R m s - (%
H & Y0 TAE LU e & P Y SR - il 2 B BEV DR BT 5 28 AR T R A
B E R - FEVITAF LSS TIE RRA G

112

Warehouse Manager
B

Lead a warehouse team to ensure compliance with the company’s standards
in the warehousing process. Monitor the warehousing process to enhance
the warehouse productivity and service level. Implement the smart
warehousing management strategy to achieve continuous improvements in
cost and quality.

HEEHERLIERE B RIEM G A SRIEE - B A R e E
JEAR EE RIS K - B R Re B B ER SRS - DR S I E &

113

Shipping Manager
fitips 4

Lead the shipping team and coordinate with internal parties in the matters of
shipment schedules, I/E and L/C documents and customs declaration.
Develop strategies and action plans for continuous improvement on the
overall shipping process. Negotiate terms with forwarders for better services
and pricing. Provide solutions to the shipping issues.

SB35 S % e B P B AR B 0P T 22 AR ~ P B AT ~ (5
SRR R EE - HERMITEOR » NEEE R EMH R - 95
AR R DU PRI B RIERS - SRftein s HRAHAE T

e

114

Quality Control Manager
o B A

Develop, implement and manage quality control systems. Ensure
continuous production of advanced composite materials and applications
consistent  with  established standards and  customer/production
specifications.

TR ~ QHAR ~ EHE R BRI T IS PR B S B OREERE R © HECRACHE]
B oL T B B AR e B P BOR R AL FERTARAS -

115

Compliance Manager
AR AL AL

Implement compliance policies and procedures, including the
implementation of trade compliance systems with reference to the current
business environment. Ensure that the business and its products comply
with all relevant laws, regulations, codes, and standards. Stay updated on
global developments and international standards and alert management to
high-risk areas. Maintain communication with different stakeholders to
enhance compliance management.

BEHTEMBUR AR - BIERRERTR SRR E S5 R AN -
Tl PR N E e HoE dn i S AT A ARRRIADI ~ TR ~ <PRIRASEAE T AR ERPEAR
HER RTS8 e - IR RE B B A 5 R Y ERED - BLAFEIRF &
REHENGTE > DB LA SRAVERTIE -
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Code
T

Principal Job
TR

Job Description

TAEaHA

116

Sustainability Manager
BIERR Gl dusas

Lead the initiation and implementation of sustainability programs. Evaluate
the existing sustainability —performance and provide strategic
recommendations for improvement. Develop and cultivate a strong network
of relationships with the internal Product Development Team, Sourcing and
Production Team, Product Integrity and Testing Team, and QA Team and
external vendor partners; Establish a communication platform to deliver key
sustainability strategies among company's stakeholders for enhancing their
awareness of sustainable issues.

B E SRR T AT FSp A S Fe Ay SRS RUEUR - RS SR A Y ] R4 S8 e
SN i SRS PRV ESGE - BSNEREIERS ~ S TERS P R I EREIRR -
BFEE MBS « PREAIAE - sl - BRI E R R S ER
{4 o BRI AT RHE S AR IR 5 > [ SRR (& SRR S AY AT R TR
i > CAERS it P AE BRI RE A SRR -

Supervisory Level

EERY4

201

Business Development Officer
EBEEEE

Conduct regular market research to identify emerging trends and new
industry developments in the e-commerce sector. Actively follow up with
customer enquiries. ldentify and evaluate business opportunities. Maintain
existing client relationships and actively cultivate new customer
relationships.

TE FHETT T AT 22 LG ) B P 5 e o Y LB B R 17 2 S fee - T
PRAER P AR o SRBINIRTAE R o B 2 P ORET RAFRR (Rl B 4
&R -

202

Research and Product
Development Officer

B5E R anbA 3% £

Evaluate current production workflow and identify opportunities for process
improvement. Participate in new product development and closely follow
the production process. Keep track of new technology and apply them to the
production process. Provide technical support to the production, marketing,
and purchasing business units.

Al B A AR A R L P SR U AR T 2 - 22 BT R A B Sl % U IE
AR o SRR A RO R L EI L AT - RAE - BT
FIEREEET P IR B ROl 4% -

203

Product Engineer
7E i AT

Provide technical advice in product design and product development from
introduction to mass production. Monitor the production schedule to ensure
on-time product deliveries. Prepare a cost model. Follow up with customers
on the approval of engineering prototype. Perform product testing,
evaluation and troubleshooting to ensure products meet the required
specifications and quality standards. Prepare documentation and
certification for products.

PR HEE R B EREIET - FEARr LAVERER - B e D
TEEPREE AL 2N o Ry an MR AR o Bl 5 e TAR [RAUAGHE
1% o TSI ~ BRI PEREERE - DARE RS Sn i S AR RS R B Ay
K o LERA R S S RIRERE -

204

Product Designer

FEiasa Tl

Create and present innovative product design concepts to stakeholders.
Suggest improvements to product design. Keep updating the current
industry trends and market conditions. Modify existing designs to meet
customer expectations.

Bl e 4B ZE an H T R e TR » S SO R anasa TR - A B T
ERITRERBEEAMT SR - BaTRARGED - Une & PRV -
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Code
T

Principal Job
TR

Job Description

TAEaHA

205

Merchandiser

L

Follow up on purchase orders with factories, customers and internal parties
in the e-procurement system to ensure customer satisfaction and on-time
delivery. Source reliable suppliers and negotiate payment terms and
delivery schedules with them. Analyse and report on demand and
procurement status.

FEE T PR R > BT R & PRI S TER SRS T B - DA
PRE PR ENITZIR SR - SR AT SERYETERS - UGB AT iRA R (o R R
FISCERF IR « Al 7 KA PRI -

206

Sales Executive
PHE (T

Plan, coordinate and implement various sales activities. Develop new
business trading channels. Establish and maintain good relationships with
local and overseas clients. Explore new opportunities to achieve targeted
business objectives.

STE] RS T S R - SRR R iE - A R
SN FIENLAIHERT RAFAVRA (7 - SHEE LI RS F H AT -

207

Sales Engineer

BB TAZE

Handle sales activities. Conduct product demonstrations and sales
presentations to explain key technical aspects to customers. Take
responsibility for tender preparation and submission. Collaborate with
colleagues in research and product development team on product features
and recommend changes as necessary to meet market demand.
RERGH B E ) IR i 5 M B R - 002 P R B Rl T
% - ARHENEH - BUATTRIE MBS ERE(E - BEmDEER AL
ko DAETSFRK -

208

Marketing Executive

e EE

Plan and develop marketing campaigns and exhibitions. Coordinate with
internal and external parties to implement various marketing programs.
Monitor web content management and other developments in digital
communication channels. Maintain close contact with mass media and
advertising agencies.

BRI B E DRI « By BRSNS &5 77 L B i £ W 9
1« BRI SRS L R SR - SRR AR o (R
FRAFEOIRE -

209

Logistics Officer
Vi EAE

Apply smart logistic technology to monitor the flow of goods. Ensure that
the right products are delivered to the designated locations on time.
Coordinate with the central warehouse and transportation teams to manage
logistics and delivery arrangement. Handle order status and delivery
scheduling with clients and forwarders.

JE& P REWDRUR G B2 W) UIRO - TR DR 78 SnRE IR S 2 IERRERY H Y
it - B BN R B SRR L PR TR - Bl PRI
R HET BRRERI G H. -

210

Warehouse Officer
BEEE

Apply the smart warehouse system to supervise daily activities in the
warehouse. Track and coordinate the receipt, storage, and timely delivery of
goods and materials. Place order for supplies and maintain suitable
inventory levels. Maintain inventory records and report relevant
information. Ensure warehouse operation comply with health and safety
regulations.

TEFERE B RS B E B 1 B &S - HREN R GV Yei e
W~ FREERIL R REAS AL - S THREREM MEAE R 38 & AR /K - fR{FE
sk e DAHRASE E - MEOREEE R S RN 27ER -

211

Shipping Officer
AR £E

Monitor all shipments in transit to ensure timely arrival of goods and
documents. Liaise and communicate with freight forwarders and local
delivery agents to arrange orders, shipments and customs matters. Verify
and negotiate the best transportation costs with carriers.

BLPEFTA M R EY) > DAMECR BN R B2 - BUEIE AN E
AR R A TR - R T B AENDERI R - BURKEA
R B i o e (B R Y B (A
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Code
T

Principal Job
TR

Job Description

TAEaHA

212

Quality Control Officer
mn B P2 A

Perform regular quality assessments on all materials and products to meet
quality requirements. Examine product functionalities to meet product
specifications. Recommend improvements to the production process for
quality control. Complete detailed inspection reports and performance
records. Supervise the production process and address quality-related issues
promptly.

TEHIEZE Sh RADRHESTE B R > DIHERTTF B E20K - BRsE mIee
TR E A o R UUE R AR DU E S - AR E )
ETOMERESCS: - BB AREIRE RIS EE SRRV -

213

Compliance Officer
RAFZEE

Collaborate with relevant parties to ensure trade practices comply with
procedures and requirements. Provide training on trade compliance and
regulations. Stay updated on policies, regulations, international guidelines
and industry standards. Reduce risk.

EUERIE P IRFF S S (F > MR TR A ZOK - SRS AR AR,
Al o BEREESARIAVECR « BURSERI R A TSR A » [ (EE b -

214

Sustainability Officer
AR T

Conduct assessments and provide tracking of sustainability development
progress. Prepare sustainability reports. Provide training and guidance
materials related to sustainability. Analyse the current environment and
social sustainability trends and prepare proposal for new sustainability
projects. Establish a knowledge pool for sustainability and create
sustainability-related presentations.

HEFT ] R AE SRR I H YA 0 AR S R - BERS n] R SR - 12
(PR B 5 4 5% e A R AR RIS AR, - A & R ER BRI L & ] 154
SERERISL - Ry HY R R MR H PR IR o BT AR A SR S A R R AT
SUERHRRRY SO -

Operative/ Clerical Support Level

L

BIARXR&

301

Business Development
Assistant

e B

Provide administration support to the business development team.
Responsible for data entry into the system and preparation of quotations.
Communicate with and maintain long-term relationships with business
partners. Assist in collecting, analysing and evaluating different market
information and its impact on the overall business situation.

FoSrs Bt EIRR T PR - S A SAY B AT (B 2 - B
BRI OR TR IR (5  BhBIUCEE ~ AT AIEF A R S E
BRI R -

302

Research and Product
Development Assistant

BF5E R 7 a3 B

Assist in research and development activities in relation to new products or
modifications of existing products and processes, product testing, raw
materials testing, product development, packaging, labelling and technical
research. Provide general clerical support and assist in data analysis.
Support the preparation of prototype for new/modified products or process
designs. Maintain the sample management system for assigned products.

TABIRZERBH S AT L AF - B0 R 2R b S 3R e o RORRZ B ~ 22 dmdfl]
Al FAAREHIE ~ EEanpasE ~ B - BEEAIRGTIE S - feft—MoGE
ST S A B AT LA o SCHRRT O B Y R B AR O RO R T
BT VR AT LA -

303

Product Design Assistant
PE s T B ER

Assist in drawing design and creating detailed sampling specifications.
Ensure that all digital files and sketches are up to date. Support product
design reviews. Communicate with relevant departments to develop
prototype samples; Maintain records for all company samples that have
been completed.

AR B T A BRSBTS o S B (0
BHARAE - ) R et - BRI T 5 I 52 SR B A
B - SEFTE A AR -
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Code
T

Principal Job
TR

Job Description

TAEaHA

304

Assistant Merchandiser
RIS B

Assist in sourcing, price negotiation and trading terms negotiation. Track
ordering activities to meet the product specifications and delivery
requirements. Assist in liaising with existing or potential suppliers, vendors
and relevant internal departments. Issue related documents such as purchase
orders and invoices.

ABIERIE ~ RERETER S - BRETTIESRE > BEEE - w8 &
mFR IS FISC EHEOK « BB BOBAERYBLIERS ~ B 7 AP B0 & U Rl
%o ARSI - PIAIPRIEET BERI SR RS -

305

Sales Representative

BERAR

Responsible for sales activities. Deliver quality and consistency service to
customers. Achieve sales targets and maintain a high level of customer
service and product knowledge. Build and maintain long-term relationships
with customers by providing an excellent customer experience.

HEHETE - BE PR HEE N ERIa AR - 2R H PR
Frm /K P PR A fn il - B e (U E Y& PR IR 4EE
HE FHRIE % -

306

Marketing Assistant
e i Bh

Support marketing activities. Design and prepare advertising materials.
Update company website. Liaise with potential business partners for joint
promotion activities.

SR THAGHER B © sa T RIZEFRE SR - B WA SRR - Bl
TBEHSRB S ER RS HBhE B S E) -

307

Logistics Assistant
Yo

Provide routine administrative support. Perform load planning and data
input by using smart logistic technology. Communicate with different
parties on documentation, operations and transportation issues.

SEft 0 HTBOE - MRS SEVIR BT T BV Sl 2 P Bdss A -
EAHRR BN P IR S Rac sk ~ E(F RS S B R -

308

Warehouse Clerk

B A

Support the maintenance of warehouse infout records. Coordinate daily
communication between internal staff and customers. Handle data entry and
update the smart warehouse system. Prepare daily warehouse documents.
Record receipt, storage and delivery of goods.

SR B EEHE HECIRATORTE © 1P B0 B LBl = 2 FIHY B - P
T RE R 2 SRRV B A\ R SR - e 0 RS - B R YR
PRI ~ REEAISSARCER

309

Shipping Clerk
MRS S A

Ensure all orders can be shipped on time. Handle the full set of I/E and L/C
documents. Handle the Tradelink system and customs declaration. Perform
data entry and filing.

HEPRATA ST BRI L 68 - R B SE BERT HY AL K3 FIREC T - IR EH S 5 i
FHAERA F s o TR AR AE -

310

Quality Control Assistant
o BB HIBh

Participate in the in-house testing for raw materials and finished products.
Carry out routine laboratory clerical work within the Quality Control
Department. Assist in the preparation of technical test results. Provide
support for troubleshooting technical issues.

S BN EL AR EAVRR Y - B S B E TN H R =AY
SCELAE - BRI ER o SRR A T 2 -

311

Compliance Assistant
AR FRZ R

Assist in drafting and reviewing contracts, agreements and related
compliance documents. Typeset contracts, documents and related files and
filing.

T B E BRI A G ~ T MR AR AE ARSI » Ry &4 ~ ST
RN EHR B TR LAF -
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Code
T

Principal Job
TR

Job Description

TAEaHA

312

Sustainability Assistant
BIERR € it

Assist in the preparation of sustainability reports and the analysis of the
sustainability landscape intelligence. Support the provision of sustainability
services, including updating presentation materials, building and managing
data collection platform, data analysis and verification. Participate in
sustainability research. Prepare business proposals and reports for clients.

ABLER R HI B S R S AT A BRI IS - SCHR ATt e iR
BREE R - BRI EEBIREE TG - BiR o e - 2
EAMTRHEERITIE - R PR R TS A -

313

Promoter

fEHE

Promote products and services to customers.

[ P R B MRS

-84 -
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Code
4o

Principal Job
ERBH

Job Description

TAfEaRAA

Complete the table below if business involves e-commerce operation and related manpower.

EFBIRETHEREANT

RIERLUITES -

Managerial Level

EHEARLR

151 | Director or Head of Develop brand promotion and multi-channel sales management strategies.
E-Commerce / Sales and Analyse e-commerce policies and their impact in relevant regions to
Marketing formulate e-commerce operational strategies. Manage sales channels to
BTG E R T e s A formulate marketing, marketing channel, media strategies, and after-sales
BEGl A service plans, as well as sales team management strategies and product

pricing strategies. Develop IP and PR crisis management policies and monitor
the progress.

I 7E SR HE R Fe % PR B3 ﬁﬁ%oﬁﬁﬁ%%@%%?ﬁ ﬁﬁ&
ii%iﬁ“’ HlE BT B 2 R - B ERE - flETimE - 8
BiE ﬁﬁ%ﬁ%’u&%&%%ﬁﬁ‘%%lﬁé@ﬁ%ﬁg%iﬁ”
W - i RO M R ARG E TREOR - R -

152 | Director or Head of Digital Grasp the market trends and formulate cross border e-commerce marketing
Marketing strategy. Plan appropriate digital marketing tools. Evaluate online business
BURE S S AREL o A and develop marketing, marketing channel and media strategies. Manage all

digital marketing channels and formulate customer relationship management
strategies and digital marketing strategies. Develop IP and PR crisis
management policies and monitor the progress.

HiRTI5E A - FlE B LR a5 R H AR - MBS Er RS
BT - SHEAE B - HIE TSR - BPEREME R - B
FTA RS 2 HIRE - I C B2 B4/ B SRS A B & P ORI - i I
FERE RN RSB TEUR - EEETER -

153 | Director or Head of Customer Establish organisational image and develop, maintain and improve customer
Relationship Management relationship management strategies. Develop customer service plans and
R S s o ) A customer service performance criteria. Develop an after-sales service plan.

Analyse, deploy and optimise customer relationship management systems and
manage partner relationships. Develop IP and PR crisis management policies
and monitor the progress.

BRI S - FIE - EFRPISCEE R E HREE - FlE BRI et
& R RRE R BRI AR - FIE BRI TE - o~ BE AL
RREEE 24 - WEEGIERAER (% o H1E FIGEE R AR E T
R MEEEAERE -

154 | Director or Head of Information | Evaluate online business and establish online retail platform. Manage IT
Technology; projects and enterprise resource planning. Develop, review and confirm
General Manager (Digital standards for network architecture, data management policies, and technical
Transformation) architecture. Define metrics and methods to measure business performance
LR AR after adopting new technologies. Develop risk management policies and
U AR £ ST monitor the progress.

?ﬁ%h%%ﬁkﬁ%tiﬁ“éo*ﬁ*ﬂﬂ&%ﬁ&m% 2 RET
UE T FIMER A4S 20 ~ BRVETHEUR - ROl Zeirvieds - 5
FERRRERI T » DU E BRI R R SR B R - S8 e Jol b B B

ﬂi >N JIIIL/"R‘}EE

155 | E-commerce Manager Manage the online sales system, conduct regular monitoring and review to

BT

ensure the accuracy and timeliness of the sales system. Manage cross-border
payments and receipts. Follow up on e-commerce business orders with
customers and manage e-procurement.

B LIE AR - WEIEI TR K bRa] » HEORGH AR RE N
B - EEPEESCARIUGK > BB SRR TR R IWEHE

TR
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Code Principal Job Job Description

Gmt EERH TAERRHA

258 | Data Scientist Develop and implement data analysis, data collection systems and other
Rl strategies that optimise statistical efficiency and quality. Acquire data from

primary or secondary data sources and maintain databases/data systems.
Examine and identify database structural necessities by evaluating client
operations, applications, and programming. Assess database implementation
procedures to ensure they comply with internal and external regulations.
Prepare accurate database design and architecture reports for management and
executive teams.

B 200 B RS o AT~ R UCE RS A B AR E TR S Y R
g o $E T E BB ERIAOR IS BRI A BRI BB 20 © B RS
& PUntR(F  FERREUIE S A BN E B G Y 00 22
Sl ERHE AR AR AT S BRI NI ARR » Ry R AR TR
HE AR R R AR R

Operative/ Clerical Support Level

WEIA R,/ XXR&%

351 | Sales and Marketing Assistant/ | Provide support and advice to customers and build relationships with
Associate customers. Collect market information and produce presentation materials
S T T EEHE S By and media packages that are consistent with the organization's brand image.

A e =i O R - BURAECETLRA (R o WERTHEEGR - BUER &
LR SRV R E AR R A

352 | E-commerce Assistant / Apply appropriate online sales techniques and information technology to
Associate maintain good online customer relationship and improve online sales
R Te ] business. Ensure accuracy in data entry, respond to incoming customer emails

and manage until fully resolved, assist in handling customer returns. Conduct
effective online sales according to the established online sales procedures and
product promotion strategies.

& FH 2 AT SR B R (S R BAIT > DAPREF RAFHILELRE P BRI (RN
SRR TS o MR A B R 2 HEREN: - 017 MR % P T SR
i REREE FIREIEE o BIBH ARGV LI ER R RE M E R
W& T ZEECA A o g -

353 | Digital Marketing Assistant / Undertake general administrative work for accounts services. Collect
Associate statistics for online sales, website traffic, website traffic time, website visitors,
B S B T search engine, customer order, etc. Retain online customers.

AT P OB EE TR - BT E3HE - MR E45ET - 49Ul
MEGGE - MuEiEgET - RSB SET - TGS - e L
zF -

354 | Customer Services Assistant / Provide product information, support and advice to customers. Receive and
Associate; establish relationships with customers. Use good communication skills to
Customer Relationship facilitate and promote loyalty programs to customers.

Assistant / Associate PR ER - B RACTR RS R - S - EATEEE M -
B s Bh B L BB RIS e BN e R R T & -
A BRI E

355 | Junior Data Scientist Support the database system development with all aspects of software design

R R and coding. Monitor the technical performance of database systems. Conduct

data discovery activities, perform cause analysis, and make recommendations
for the remediation of data quality issues.

BRI  SCIREDRIR A0S » Bt AR it
BE - HEFTRORIEBURS) » SUTIRBIAT » I A EERH B RIS (R
e -
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bfit gk 7

EHAEB

(b)
(a) N (b) / (a)
ER 52 B &atHY o
BREAR H# - BRIEAR
HALE S 299 248 82.9%
it HE 5 160 136 85.0%
BB TR ERNEEE/N\E 104 76 73.1%
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Table 9.1: Manpower Statistics by branch by job level by principal job
R 9.1: #HPTE - B EEBBEI DRI D 4ET

(i) No. of Full-time Employees as at Survey Reference Date

& HH 2 RE S AR

Appendix 9
Fifs 9

Retail Companies

Import / with
Total Wholesale Exp ort E-commerce
=t Eind u”j;)\ - Business
BEETHEN
BERENF
Managerial Level
= 36 873 2915 32 443 1515
EENER
Merchandise Trading Employees
35 668 2 838 32 032 798
HmEAEE
Director or Head of Merchandising
101 B oy 210 7 175 28
Director or Head of Supply Chain / Logistics / Warehouse
102 S o 174 1 162 11
Director or Head of Sales and Marketing
103 N 287 32 224 31
R TISIE R EE
Business Development Manager
104 . o 5002 349 4597 56
SEB AL
Research and Product Development Manager
105 - 730 8 713 9
BHZE e B S 40
Engineering Manager
106 TR 450 14 422 14
Product Design Manager
107 R L 346 29 307 10
Merchandising Manager ; Buyer
108 TR ;B 9571 924 8401 246
19 Sales Manager 13 679 1146 12433 100
By !
Marketing Manager
MO s s e 1976 135 1756 85
Logistics Manager
M gy s 1058 95 887 76
Warehouse Manager
112 s 583 58 440 85
Shipping Manager
113 0 5 2T 423 14 394 15
Quality Control Manager
114 PR 837 21 791 25
Compliance Manager
115 SRR 154 2 148 4
Sustainability Manager
116 4 8 PR 173 3 167 3
149 Other Managerial Staff (Packaging Manager, Technical Manager) 15 0 15 0
FAEEA B4 (B, ROiT4CE )
E-commerce Empolyees
1205 77 411 717
BTRHEES
151 IF)';rector ;)r H?fid of E-C(El)mmerce ﬁ/PSa\les ild Marketing M3 0 10 33
BRI, E R TSR RTE
Director or Head of Digital Marketing
152 P o s o 17 0 8 9
e e e
153 Director or Head of Customer Relationship Management 8 0 0 ]
B R E AR EE
Director or Head of Information Technology ; General Manager (Digital
154 Transformation) 12 1 0 11

BV A ¢ S A e




Retail Companies

I ¢/ with
Total Wholesale ]lin por ¢ E-commerce
=t Eiincd H:'T})\OI; Business
BEETHEN
TEFEAT
E-commerce Manager
155 T LT 779 67 195 517
Digital Marketing Manager
156 o 140 4 94 42
Bus R A
Customer Services Manager ; Customer Relationship Management Manager
157 ... - o 1) et S 156 5 73 78
BE R R B (R
Application Development Manager
158 o 47 0 31 16
JE FHFA 35 44T
Principal Data Scientist
159 N, 1 0 0 1
HEBIEFER
160 Data stozage & mtj;rjstr:lcture manager 2 0 0 2
BB R R R
Supervisory Level
86 385 7279 73 654 5452
EER
Merchandise Trading Employees
81772 7 240 73 368 1164
mmE S ER
Business Development Officer
201 4346 412 3867 67
SRR AT
Research and Product Development Officer
202 1151 47 1 087 17
W R bR EE 4
Product Engineer
203 1 564 49 1505 10
JE i L AR AT
Product Designer
204 N 2739 169 2512 58
P s il
Merchandiser
205 28 442 1034 27136 272
LT
206 Stles Exccutive 31656 4630 26 937 89
HELE
Sales Engineer
207 358 34 324 0
P TAZAT
Marketing Executive
208 3396 87 3223 86
miSEHEEE
Logistics Officer
209 . 240 1 664
ViR EAE
Warehouse Officer
210 6 657 239 1161 449
BBEE
Shipping Officer
211 145 2759
s £
Quality Control Officer
212 1320 152 1 059 109
i B PEH A
Compliance Officer
213 i 104 0 100 4
AT T
Sustainability Officer
214 . 39 2 34 3
AR
E-commerce Empolyees
4613 39 286 4288
BETHEEER
251 Sales and Marketing Executive / Officer 5 4
250 o
Eaf)%&ﬁ? %?’;EEE?SEE_ — 4108 3892
-commerce Executive icer
252 20 187
CERE CESER
Digital Marketing Executive / Officer
253 138 4 72 62
BB LR
Customer Services Executive / Officer ; Customer Relationship Executive /
254 Officer 182 4 10 168
BERBEE  BERGESE
255 System Analyst ; Analyst Programmer 65 0 12 53

RE R RSO RHR




Retail Companies

I ¢/ with
Total Wholesale ]lin por ¢ E-commerce
E 2 EX})\OI; Business
BEETHEN
EERENT
Website Designer
256 - 90 0 1 89
MUk BT B
Data Storage & IT Infrastructure Specialist
257 N . 24 6 0 18
BB RN EE
Data Scientist
258 e 6 0 0 6
BiErEx
Operative / Clerical Support Level
191 451 21 672 157 953 11 826
WEAS XEK
Merchandise Trading Employees
180 348 21226 156 813 2 309
HmE SRR
Business Development Assistant
301 1167 68 1 096 3
K BhE
Research and Product Development Assistant
302 802 9 758 35
Wt 5E e e b #5 Bh B
Product Design Assistant
303 s 2030 256 1738 36
FE imasea T B EE
Assistant Merchandiser
304 D 18 964 1493 17 219 252
BhERERIE B
Sales Representative
305 . 75 645 11 442 64 012 191
BEAR
Marketing Assistant
306 5504 415 4991 98
e Pl
307 %’ffg;’;;“‘“am 2008 14470
Shf"L el 48 386 577
ipping Cler
309 2, 2568 28 763
B &
Warehouse Clerk
308 o 23 542 2479 20224 839
BIBER
Quality Control Assistant
310 I 2228 152 2 003 73
nn/ S R B
Compliance Assistant
311 oo 8 0 5 3
e e
Sustainability Assistant
312 . 27 3 21 3
AR S B
Promoter
313 s 2 009 333 1513 163
HEHE
Other Operative / Clerical Support Staff (Warehouse Staff)
349 o o e 36 0 0 36
Hit#Eh A B EH (BBE)
E-commerce Empolyees
11 103 446 1140 9517
BrEEER
151 Sales and Marketing Assistant / Associate 6 93
PHE RN E
i’% &m%%ﬁ.ﬁﬂ%% ‘ 10 621 9211
-commerce Assistant / Associate
352 390 921
BT R
Digital Marketing Assistant / Associate
353 192 8 28 156
BB
Customer Services Assistant / Associate ; Customer Relationship Assistant /
354  Associate 290 42 98 150
BRI BN B B (BN EL
11
vera 314709 31866 264 050 18793

st




(ii) No. of Full-time Vacancies as at Survey Reference Date

FE&ET H IR 2 B2 BRER

Retail Companies

Import/ with
Total Wholesale E po ¢ E-commerce
=t Eiincd EX})\OI; Business
BEETHEN
TEFEAT
Managerial Level
137 2 125 10
EEANBK
Merchandise Trading Employees
135 2 125 8
mmE S ER
Engineering Manager
106 T 19 0 19 0
Merchandising Manager ; Buyer
108 ., o 39 0 39 0
P - HF
Sales Manager
109 g 64 2 60 2
Marketing Manager
O miresm 0 0 ¢ 0
Logistics Manager
111 ol 3 0 0 3
Ay e SE
Warehouse Manager
112 s 3 0 0 3
Sustainability Manager
1O S : 0 : 0
E-commerce Empolyees
2 0 0 2
BETHEEER
E-commerce Manager
P mrmmam : 0 0 :
Supervisory Level
531 27 448 56
EER
Merchandise Trading Employees
504 27 442 35
mmE S ER
Business Development Officer
201 7 0 0 7
EBHRRLIE
Product Designer
204 N 5 0 5 0
FE imasea Tl
Merchandiser
205 239 0 234 5
R
Sales Executive
206 157 12 145 0
HELE
Sales Engineer
207 14 1 13 0
P TAZAT
Marketing Executive
208 15 14 0 1
miSEHEEE
209 ;;/;’ f;sg’&omcer 0 45
W e hy Offi 64 19
archouse Officer
210 0 0
BBEE
Quality Control Officer
212 3 0 0 3
i B PEH A
E-commerce Empolyees
27 0 6 21
BETHEEER
251 Sales and Marketing Executive / Officer 0 1
B TGEE T o4 18
E-commerce Executive / Officer
252 0 5
BrEBEE
Digital Marketing Executive / Officer
253 1 0 0 1
BB LA
Customer Services Executive / Officer ; Customer Relationship Executive /
254 Officer 2 0 0 2

BERBEL  BERGELE




Retail Companies

I ¢/ with
Total Wholesale ]lin por ¢ E-commerce
E 2 EX})\OI; Business
BEETHEN
EERENT
Merchandise Trading Employees
2075 489 1500 86
HmE5ER
Business Development Assistant
301 34 0 34 0
KRR hE
Research and Product Development Assistant
302 3 0 0 3
FZE B b 5 B R
Product Design Assistant
303 s 12 3 6 3
FE masea T B EE
Assistant Merchandiser
304 D 109 8 101 0
BhERERIE B
Sales Representative
305 o 1304 436 864 4
EERE
Marketing Assistant
306 53 3 50 0
e P
307 %)g;ﬁtjljc;; Assistant 14 102
Shf"L el 360 22
ipping Cler
309 2, 0 222
R E
Warehouse Clerk
308 o 194 22 121 51
BIBXER
Promoter
313 L 3 3 0 0
HEHE
349 Other Operative / Clerical Support Staff (Warehouse Staff) 3 0 0 3
HitEh A B EH (BBE)
E-commerce Empolyees
270 11 21 238
BrEEER
151 Sales and Marketing Assistant / Associate 0 0
By EE e E DT
i}% &ﬁ?%?ffﬁﬂii/A — 267 235
-commerce Assistant / Associate
352 11 21
BT R
Customer Services Assistant / Associate ; Customer Relationship Assistant /
354  Associate 3 0 0 3
B R B B BB
1l
vera 3013 529 2094 390

st




(iii) No. of Posts to be Newly Recruited in the Next 12 Months *
FESHEARZR T8 A AUl B A B~

Total of
‘Wholesale &
Import / Export] Wholesale Illzn portt/
Companies Eind xpor
S ANREN HAM
Gili o
Managerial Level
= 42 3 39
BEANBR
Merchandise Trading Employees
39 0 39
HmEAEE
103 Director or Head of Sales and Marketing 5 0 5
P R TISIEEREEE
Engineering Manager
106 TR 6 0 6
Sales Manager
109 | 28 0 28
E-commerce Empolyees 3 3 0
BTRHEES
157 Customer Services Manager ; Customer Relationship Management Manager 3 3 0
B IS R B A B R
Supervisory Level
126 13 113
FER
Merchandise Trading Employees
120 10 110
HmEAEE
Product Engineer
203 6 0 6
7 i AR AT
Merchandiser
205 10 0 10
PR AT
Sales Executive
206 ., 42 6 36
HET(E
Sales Engineer
207 ., 8 1 7
$HEE TARAT
Marketing Executive
208 okt 13 3 10
5 e £
Logistics Officer
209 . 7 0 7
Y AT
Quality Control Officer
212 34 0 34
a B P EAT
E-commerce Empolyees 6 3 3
BTRHEES
E-commerce Executive / Officer
252 _ 2 0 2
EFREH LT
Customer Services Executive / Officer ; Customer Relationship Executive /
254 Officer 4 3 1
BIEIRB A BEHGEE
Operative / Clerical Support Level
= 351 55 296
HHAR X B
Merchandise Trading Employees
342 55 287
HmEAEE
Sales Representative
305 o 148 0 148
BERE
Marketing Assistant
306 okt 15 0 15
5 e P E
Logistics Assistant
307 . 16 0 16
Y
Warehouse Clerk
308 o 54 28 26
BBXE
Shipping Clerk
309 o 46 26 20
S &
313 Promoter 63 1 62

R




Total of
Wholesale &
Import/ Export] Wholesale Import/
. Export
Companies b d
SR AT HAL
&S
E-commerce Empolyees 9 0 9
BETERER
E-commerce Assistant / Associate
352 9 0 9
TR BN
Overall
= 519 71 448
HEaT

*  The figures were collected from Wholesale & Import / Export Companies only, but not the Retail Companies with E-commerce
Business.
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Appendix 9

Fif sk 9
Table 9.2: Percentage Distribution of Average Monthly Remuneration Package of Full-time Employees
t4 t4 Yy g
by job level by principal job
R 9.2: G K T ERHE 2 RE BT A P9 HI o
1 N f Full-
$52££Vle°r $30,001 - | $25,001- | 520,001 - | s15,001- | ¥ iﬁg‘v’v‘” ti;fl;e;gloy:es
$50,000 $30,000 $25,000 $20,000 N
BEAE BUT | 2BEEAR

g;ﬁaigg;evel 111% | 624% | 250% | 15% 0.0% 0.0% 36873
Merchandise Trading Employees
5 R R R 11.3% 62.7% 24.6% 1.4% 0.0% 0.0% 35668
Director or Head of Merchandising o

101 b oy 77.6% 19.0% 3.3% 0.0% 0.0% 0.0% 210
Director or Head of Supply Chain / Logistics /

. SN 79.9% 16.1% 4.0% 0.0% 0.0% 0.0% 174

192 Warehouse YIRS EE ’ ° ’ ’ ’ ’
Director or Head of Sales and Marketing o o N o N o

103 S B T M A o 79.3% 19.6% 1.1% 0.0% 0.0% 0.0% 287
Business Development Manager

104 | 44.6% 47.3% 7.4% 0.7% 0.0% 0.0% 5002
Research and Product Development Manager

105 - 9.6% 76.4% 14.0% 0.0% 0.0% 0.0% 730
W 5E R 8 B i 4 ’ ’ ’ ’ ’ ’
Engineering Manager

106 TR 18.9% 58.7% 22.4% 0.0% 0.0% 0.0% 450
Product Design Manager

107 R L 2.0% 82.4% 15.6% 0.0% 0.0% 0.0% 346
Merchandising Manager ; Buyer o o o o o o

108 TR ;B 3.3% 69.2% 26.7% 0.8% 0.0% 0.0% 9571

109 gggégigager 3.4% 68.0% | 26.7% 1.9% 0.0% 0.0% 13679
Marketing Manager

110 | 7.5% 58.6% 32.1% 1.8% 0.0% 0.0% 1976
Logistics Manager

111 WA T 3.7% 38.5% 50.9% 6.6% 0.3% 0.0% 1058
Warehouse Manager

112 T 3.3% 36.4% 54.7% 5.6% 0.0% 0.0% 583

113 Shipping Manager 1.7% 73.8% | 24.2% 0.2% 0.0% 0.0% 423
%%%%g(éfi . 0 . 0 . 0 . 0 . 0 . 0
Quality Control Manager

114 PR 5.3% 56.1% 38.6% 0.0% 0.0% 0.0% 837
Compliance Manager o o o o o o

115 | 9.1% 76.6% 14.3% 0.0% 0.0% 0.0% 154
Sustainability Manager o o o N N o

116 0 8 PR 13.3% 85.0% 1.7% 0.0% 0.0% 0.0% 173
Other Managerial Staff (Packaging Manager,

149 Technical Manager) 66.7% 33.3% 0.0% 0.0% 0.0% 0.0% 15
A B4 (BT, BiraEE )
%?%g‘é;mp“lyees 57% | 512% | 37.6% | 55% 0.0% 0.0% 1205
Director or Head of E-commerce / Sales and

151 Marketing 44.4% 27.8% 27.8% 0.0% 0.0% 0.0% 43
BT,/ e RIS R EE
Director or Head of Digital Marketing o o o o N o

152 S E 5 B o 47.1% 52.9% 0.0% 0.0% 0.0% 0.0% 17
Director or Head of Customer Relationship

153 Management 12.5% 87.5% 0.0% 0.0% 0.0% 0.0% 8
B GE SRS TE
Director or Head of Information Technology ;

154 General Manager (Digital Transformation) 75.0% 25.0% 0.0% 0.0% 0.0% 0.0% 12
FENEH S © B g
E-commerce Manager

155 T T 2.4% 38.2% 50.8% 8.6% 0.0% 0.0% 779




$52££Vle°r $30,001 - | $25,001 - | $20,001 - | $15,001 - $1§’€gg‘v’v°r 12;':?;“{5:1
soLp | $50000 | s30000 | 25000 | s20000 | o T é )Z%l

Digital Marketing Manager

156 S E 25 T 0.0% 67.8% 32.2% 0.0% 0.0% 0.0% 140
Customer Services Manager ; Customer

157 Relationship Management Manager 1.5% 97.0% 1.5% 0.0% 0.0% 0.0% 156
AR R EC T R B (A T A
Application Development Manager

158 JiE P i s 10.6% 83.0% 6.4% 0.0% 0.0% 0.0% 47
Principal Data Scientist

159 e 0.0% 100.0% 0.0% 0.0% 0.0% 0.0% 1
ERBIERIE R ’ ’ ’ ’ ’ ’
Data storage & infrastructure manager

160 N A 100.0% 0.0% 0.0% 0.0% 0.0% 0.0% 2
BTG KRR S ’ ’ ’ ’ ’ ’

S i Level

i"gg(““ry eve 0.0% 105% | 45.1% | 413% | 31% 0.0% 86 385
g;{;%‘%;mdmg Employees 0.0% 11.0% | 465% | 404% | 2.0% 0.0% 81772
Business Development Officer

201 0.0% 17.3% 60.9% 21.8% 0.0% 0.0% 4346
EERETE ’ ’ ’ ’ ’ ’
Research and Product Development Officer

202 0.0% 26.3% 62.0% 11.6% 0.0% 0.0% 1151
B9E R B EE £ AT ’ ’ ° ’ ’ ’

203 %‘;%”I‘”gé%meer 0.0% 11.7% | 368% | 51.5% 0.0% 0.0% 1564

204 Product Designer 0.0% 1.0% 39.0% 59.8% 0.2% 0.0% 2739

N .O% V% V% 870 270 .O%

FEfmEsE TRl
Merchandiser

205 SR AT 0.0% 10.6% 45.5% 41.3% 2.6% 0.0% 28442
kM

206 zgf;g‘g““ve 0.0% 124% | 452% | 40.8% 1.6% 0.0% 31656

207 ;;g;;%?er 0.0% 0.0% 3.1% | 66.9% 0.0% 0.0% 358
Marketing Executive o o o o o o

208 RGN T (T 0.0% 14.5% 58.4% 26.3% 0.8% 0.0% 3396
Logistics Officer

209 N
VIR AT

210 g\;g;’ge Officer 0.0% 2.0% 45.6% | 47.7% 4.6% 0.0% 6657

211 Shipping Officer
RS AT
Quality Control Officer

212 0.0% 7.4% 45.7% 40.6% 6.2% 0.0% 1320
B A AT ’ ’ ’ ’ ’ ’
Compliance Officer

213 o 0.0% 1.0% 84.6% 14.4% 0.0% 0.0% 104
AERFZ EE ° ’ ’ ’ ’ °
Sustainability Officer

214 0.0% 28.2% 17.9% 53.8% 0.0% 0.0% 39
] R R AT ’ ’ ’ ’ ’ ’
%?%gg;mp“lyees 0.0% 1.9% 173% | 57.9% | 229% 0.0% 4613

251 Sales and Marketing Executive / Officer
P B b
BHRIIRRREE 0.0% 1.9% 13.3% 59.3% 25.5% 0.0% 4108

252 E-commerce Executive / Officer
BT
Digital Marketing Executive / Officer

253 0.0% 0.0% 75.0% 23.4% 1.6% 0.0% 138
SO (T ’ ’ ’ ’ ’ ’
Customer Services Executive / Officer ; Customer

254 Relationship Executive / Officer 0.0% 0.0% 48.8% 48.3% 2.9% 0.0% 182
BAR R LA - BRI
System Analyst ; Analyst Programmer

255 = = 0.0% 7.9% 41.3% 50.8% 0.0% 0.0% 65
REESE | RSTRE RTE ’ ’ ’ ’ ’ ’
Website Designer

256 - 0.0% 4.4% 25.6% 70.0% 0.0% 0.0% 90
4R BT RIS RS A ’ ’ ’ ’ ’ ’

257 Data Storage & IT Infrastructure Specialist 0.0% 0.0% 16.7% 7929 42% 0.0% 24

B FERE R L




$52££Vle°r $30,001 - | $25,001 - | $20,001 - | $15,001 - $1§ﬁg‘v’v°r lzl‘::l]’;;“lff:ils
soLp | $50000 | s30000 | 25000 | s20000 | o T é )z%z
258 ;;;;j;m;t 0.0% 0.0% | 100.0% | 0.0% 0.0% 0.0% 6
BT
Operative / Clerical Support Level
ﬁpﬁ;;ig /j;é’z; S 0.0% 0.0% 53% | 315% | 557% 7.5% 191 451
Merchandise Trading Empl
%e;cga;jéseé rading Employees 0.0% 0.0% 56% | 314% | 553% 7.7% 180348
(u{n}
301 i‘;;‘;f%ﬁ;g"pmem Assistant 00% | 00% | 06% | s04% | 49.0% | 00% 1167
ARAFG XN
302 ;;fji‘;g;ag‘%);‘é;;;evelopmm Assistant 0.0% 00% | 229% | 67.0% | 101% | 0.0% 802
U JFE AR P EX
303 I;OS‘ifL?;;lgAsmmm 0.0% 0.0% 0.0% | 503% | 496% | 0.0% 2030
A nnEX A
304 ‘;;;;;i%l\gmhandlser 0.0% 0.0% 48% | 369% | 578% | 0.5% 18964
KA E
305 ﬁi{i‘;ﬁ“mat”e 00% | 00% | 102% | 380% | 456% | 62% 75645
= PN X
306 “ﬁggkg;;ﬁ;;fam 00% | 00% | o0s% | 141% | s27% | 27% 5504
=%
307 Ig\\g;sﬁtjl;;As&stam
Shf’“_ i 0.0% 0.0% 1.5% 249% | 60.0% 13.6% 48386
ipping Cler]
300 &
8
308 ‘Z;f;’geaerk 0.0% 0.0% 15% | 193% | 707% | 8.5% 23542
B 175 1
310 g“%‘g%‘ﬁg Assistant 0.0% 00% | 09% | 190% | 797% | 03% 2228
[sTag ==}
311 gé);j%;;;;gmstant 0.0% 0.0% 0.0% 0.0% | 100.0% | 0.0% 8
< R A
312 ;‘;;%g;éﬁ;“am 00% | 00% | 00% | 37% | 593% | 37.0% 27
STREGX I
313 ?é‘%g;er 0.0% 0.0% 6.2% 33.0% | 43.6% 17.3% 2009
Other Operative / Clerical Support Staff
349 (Warehouse Staff) 0.0% 0.0% 0.0% 0.0% | 100.0% | 0.0% 36
Hensgh A2 SCTER (BT E)
E- Empol
%?%g}gg RS 0.0% 0.0% 0.0% | 335% | 63.0% 3.5% 11103
351 Sales and Marketing Assistant / Associate
S R T HE R A
A R AN 0.0% 0.0% 0.0% 345% | 61.8% 3.6% 10621
350 E-commerce Assistant / Associate
BT
353 gggiggﬁgng Assistant/ Associate 00% | 00% | 00% | 139% | se1% | 00% 192
5=
Customer Services Assistant / Associate ;
354 Customer Relationship Assistant / Associate 0.0% 0.0% 0.0% 1.0% 99.0% 0.0% 290
R IR ENEE B B A B
Overall
verd 1.3% 102% | 18.6% | 30.8% | 34.6% 4.5% 314709

HET




Table 9.3: Percentage distribution and Ranking of Future Training Areas Required for Full-time Employees
by branch by job level
R 9.3: IHFVBE R E] > 2 R | P iR BRI | MR Ay 5 2 L R R

Appendix 9
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Wholesale ;3%
Percentage H47th Ranking HE%
Operative / Operative /
Training Areas 523 Z1 Managerial | Supervisory Clerical Managerial | Supervisory Clerical
Level Level Support Level Level Level Support Level
EEANELR EEK HWEMAR/ | EEAELR EEK WEMAR/
X B8 X B8
Customer Relationship Management
a) e 43.1% 65.2% 59.7% 2 1 1
@ wrmgEm ’ ’ ’
Digital and Social Media Marketing
b e s air 11.4% 12.2% 9.3% 9 10 9
® g s ° ° °
Data Analysis and Visualisation
c , 1.6% 2.6% 2.2% 15 14 13
©  wgsrin R ' ' '
E-commerce Operation (e.g. cross-border e-
commerce operation, e-transaction management,
(d) etc.) 21.7% 15.0% 13.8% 5 9 8
BT EE (PR EREE - E K
2 EHE)
E-commerce Technology Management
e . 2.5% 18.0% 7.2% 12 7 10
©  mrmsrsEE " ° "
E-Merchandising
=~ 19.0% 19.9% 22.2% 6 5 5
O mrmm ‘ ‘ ‘
E-commerce Supply Chain / Smart Logistics /
(g) Smart Warehouse Management 2.4% 10.1% 2.5% 13 11 12
EEOLERE RV EEARER
E-commerce Policies
(h) B 1.8% 0.1% 1.4% 14 16 14
.. Cybersecurity 0 0 0
(6)) YR 2 4.4% 18.7% 15.7% 11 6 7
.. Product Management
32.09 30.09 45.09 4 3 2
() T % % %
Project Management
k 39.19 25.99 16.8% 3 4 6
© g 1% 5 5
Risk Management
1 N 48.6% 30.3% 23.5% 1 2 4
O mwEm ° ° :
Change Management
N 14.09 .29 0.69 8 13 15
(m) 38 % 7.2% %
Sustainability (Environmental, Social,
Governance)
n o e s S N 16.6% 7.5% 4.5% 7 12 11
™) S GRERE - IR - A ‘ ‘ ‘
H)
Multi-languages (e.g. English, Putonghua, etc.)
0 s o NN 8.4% 15.4% 39.6% 10 8 3
O ymEs W - W) ' ' '
(p) Others F At (e.g. BiZEZLS) 0.8% 0.4% 0.2% 16 15 16




Import / Export 4 A I

Percentage H43th Ranking §E%
Operative / Operative /
Training Areas 523/ &1 Managerial | Supervisory Clerical Managerial | Supervisory Clerical
Level Level Support Level Level Level Support Level
M =31 =31 M =31 =31
EE A B EEK HWPAR/ | BEAER EEK WBAR/
X B8 X E&%
Customer Relationship Management
61.1% 61.1% 64.6% 1 1 1
@ zEmpeEs ° ° °
Digital and Social Media Marketing
b e S rotr 13.0% 22.3% 9.7% 7 6 9
® g e i i ‘
Data Analysis and Visualisation
c X 23.0% 6.5% 3.7% 5 11 10
©  wgsrin R : ' '
E-commerce Operation (e.g. cross-border e-
commerce operation, e-transaction management,
d) etc.) 12.1% 27.5% 15.2% 8 5 6
(
BT EE (PIpsREREE - HrK
SEHE)
E-commerce Technology Management
e o 4.7% 6.9% 2.8% 12 10 13
©  mrmsrsEE " " "
E-Merchandising
=~ 3.5% 11.1% 21.5% 14 9 4
O mrmm ‘ : ‘
E-commerce Supply Chain / Smart Logistics /
(g) Smart Warehouse Management 3.3% 5.8% 2.0% 15 12 14
EEOLERE RV EEARER
(h) E,;i‘,’%zm%ce Policies 3.5% 5.5% 3.6% 13 13 11
E=AS
() fﬁygggf\umy 16.3% 13.7% 11.9% 6 8 7
) Pé‘;%‘;g fglanagement 43.1% 51.9% 63.9% 3 2 2
() l;;ée%fhéanagement 28.4% 28.0% 15.5% 4 4 5
Risk M t
0 E& & %%%agemen 43.4% 18.3% 9.9% 2 7 8
(m) %gfgﬁ ;ganagemem 11.6% 2.3% 0.5% 9 15 16
Sustainability (Environmental, Social,
Governance)
n . o pn e S s 6.1% 5.3% 3.0% 11 14 12
®) Trergms GRS - LG - AEA ‘ ‘ ‘
H)
Multi-languages (e.g. English, Putonghua, etc.)
0 N e ot e 10.5% 35.0% 39.7% 10 3 3
© yamEs W - W) ' ' '
Others E At (e.g. Knowledge on the use of
L P 2.1% 1.0% 1.0% 16 16 15
) Medicines, ¢ AZEH], B1EE T, S H5EIR) ’ ’ ’




Retail Companies with E-commerce Business 2 EE TR ENEEENT

Percentage H47th Ranking HE%
Operative / Operative /
Training Areas 523/ Z1 Managerial | Supervisory Clerical Managerial | Supervisory Clerical
Level Level Support Level Level Level Support Level
E 8 ] E 8 £
=N K EEK HWEMAR/ | EEAER EEK HWEMAR/
X B8 X E&%
Customer Relationship Management
a) e 53.2% 51.0% 59.8% 2 2 1
@ zrpgEm ’ ’ ’
Digital and Social Media Marketing
b e s air 26.8% 29.9% 17.9% 4 4 7
® g e " " "
Data Analysis and Visualisation
c , 26.8% 39.5% 17.9% 4 3 7
©  wgsrin R " " "
E-commerce Operation (e.g. cross-border e-
commerce operation, e-transaction management,
(d) etc.) 70.5% 53.5% 42.5% 1 1 2
BT EE (PIpsREREE - HrK
2B )
E-commerce Technology Management
e o 13.6% 21.0% 15.1% 6 5 9
©  mrwmsren ° ° °
E-Merchandising
=~ 3.6% 12.1% 18.4% 15 8 6
O mrmm " ° °
E-commerce Supply Chain / Smart Logistics /
(g) Smart Warehouse Management 7.3% 15.9% 13.4% 11 7 10
EEOLERE RV EEARER
(h) E,;i‘,’%zm%“ Policies 42.3% 7.0% 9.5% 3 12 11
E=AS
.. Cybersecurity 0 0 0
1) YR 22 5.5% 11.5% 21.2% 12 9 5
.. Product Management
5.09 8.99 25.19 13 11 3
O magm ’ ¢ s
Project Management
k 10.59 10.8Y% 6.7 9 10 12
(9] TE A % % 7%
Risk Management
1 » 12.7% 4.5% 0.6% 7 13 14
O muprm ° " "
Change Management
(m) e 7.7% 0.6% 0.6% 10 15 14
Sustainability (Environmental, Social,
Governance)
n o e s S s 10.9% 4.5% 3.9% 8 13 13
™) S GRERE - IR - A ‘ ‘ ‘
H)
Multi-languages (e.g. English, Putonghua, etc.)
0 N o NN 4.5% 19.7% 22.9% 14 6 4
© yamEs WK - B " ° °
(p) Others EAth 0.0% 0.0% 0.0% - - -






