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1 Executive Summary
Background
1.1 The Print Media and Publishing Training Board (Training Board) of the Vocational

Training Council (VTC) conducted a manpower survey for the Print Media and Publishing (PP)
Industries from January to April 2025, with the data reference date on 2 January 2025. This report
presents the survey findings of the latest manpower situation of the industry and proposes
recommendations on the manpower demand and training needs to different stakeholders of the
industry, including employers, employees and training providers by making reference to the business

outlook.
Survey Coverage & Methodology

1.2 The survey covered around 3 500 establishments in different branches of the industries.
By adopting the stratified random sampling method for selecting establishments from the Central
Register of Establishments of the Census and Statistics Department, and the inclusion of
supplementary samples recommended by the Training Board, a total of 1 060 establishments were

selected for the survey.

1.3 A pack of survey documents was given to each sampled establishment. The selected
establishments were asked to complete a questionnaire, which comprised two parts. Part I collected
quantitative manpower information by job levels and by principal jobs, and Part II collected
supplementary information related to the industry’s manpower situation. The respondents were
asked to provide manpower information of their establishments based on a list of principal jobs, which

were defined by the Training Board with detailed job descriptions given for each job.

1.4 During the fieldwork period between January and April 2025, enumerators assisted the
respondents to complete the questionnaire through phone calls or on-site visits. The data collection
and enumeration processes were closely monitored and data was verified to ensure quality and
accuracy. Among the 585 valid sampled establishments, 551 were successfully enumerated which

contributed to an effective response rate of 94.2%N°e2,

Note 2 Sampled establishments which had been ceased operation, had not employed any PP relevant technical employees,
nil reply to the survey, etc. were classified as invalid samples.

2.
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Manpower Projection Methodology

1.5 The manpower trend of the Print Media and Publishing (PP) Industries in the coming year
was based on the employers’ forecast of the number of full-time employees provided in the manpower
survey.

Findings®

Overview of Manpower Situation

1.6 As at 2 January 2025 (i.e. the reference date of the survey), a total of 20 204 full-time
employees were engaged in the PP Industries, and 22 trainees / apprentices were reported. Moreover,
there were a total of 345 full-time vacancies. Aggregating the total number of full-time employees

and vacancies, it was estimated that there were a total of 20 549 posts.
1.7 For full-time employees, Print Media Industry (59.3%) accounted for a larger proportion
(vs. 40.7% for Publishing Industry). Conversely, the proportion of full-time vacancies in Publishing

Industry (56.5%) was larger than that of Print Media Industry (43.5%).

Chart 1a Overview of manpower situation

No.of
Full-time
Employees:
L 20204

e N
No. of”’*--.:\ A
Full-time
Vacancies: /
b 345 4

Print Media
11 989 (59.3%)

Publishing Print Media

Publishin
8 215 (40.7%) 150 (43.5%) )

195 (56.5%)

Total manpower demand in Jan 2025
No. of Trainees / Apprentices: 22 (Full-time Employees + Full-time Vacancies):
(Print Media: 7; Publishing: 15) 20 204 + 345 = 20 549
T

Note: “Vacancies” refer to those unfilled, immediately available job openings for which the establishment is actively
trying to recruit personnel as at survey reference date.

! There may be slight discrepancies between the sum of individual items and the totals as shown in this report due to
rounding.
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Number of Full-time Emplovees

1.8 Among the 11 989 full-time employees in Print Media Industry, relatively more were
working in job printing companies (59.2%; 7 103 persons). Among the 8 215 full-time employees
in Publishing Industry, relatively more were working in publishing companies of books, directories,

mailing lists, magazines, periodicals, etc. (60.3%; 4 950 persons).

Table 1la Number of full-time employees — by industry and branch

No. of full-time

(%)
employees

Print Media Industry 11 989 100.0
Job printing 7 103 59.2%
Printing agent 2 409 20.1%
Printing suppliers, metal can printing firms and other printing companies 1012 8.4%
Service activities related to printing 500 4.2%
Newspapers printing 455 3.8%
Printing department of academic institutions and Government 326 2.7%
Manufacture of containers and boxes of paper and paperboard 184 1.5%

Publishing Industry 8 215 100.0
Publishing (books, directories, mailing lists, magazines, periodicals, etc.) 4 950 60.3%
Publishing of newspapers 2 388 29.1%
Import / export of books, periodicals and newspapers 425 5.2%
Publishing department of selected organisations 292 3.6%
Wholesale of books, periodicals and newspapers 160 1.9%

1.9 In Print Media Industry, larger proportions of full-time employees were working in the

technician / supervisory (44.6%; 5 353 persons) and craftsman (39.5%; 4 738 persons) levels. When
further analysed by branch, the percentage of technician / supervisory level was relatively higher in
printing agents (79.0%) and printing suppliers, metal can printing firms and other printing companies
(59.2%), while the percentage of craftsman level was relatively lower in these two branches (5.3%

and 21.4% respectively).
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Table 1b Number of full-time employees (Print Media) — by branch & job level
Printing

suppliers, L
. Manufacture Printing
Service . metal can
. ... |ofcontainers|_ . . department of
Newspapers activities Printing| printing .
academic

L . & boxes of .
printing |printing| related to firms& |. . .
. paper & institutions &
printing other
paperboard - Government
printing

companies

OVERALL

Technologist /

. 1288 10.7% 12.5% 9.8% 6.0% 4.9% 14.0% | 14.1% 4.9%
Managerial
Technician /

. 5353 @ 44.6% 32.1% | 33.8% | 26.6% 41.3% 79.0% | 59.2% 28.5%
Supervisory
Craftsman 4738  39.5% 459% |51.2% | 64.6% 48.4% 5.3% 21.4% 42.3%
Unskilled 610 5.1% 9.5% 5.2% 2.8% 5.4% 1.7% 5.2% 24.2%

Total no. of
01l no- 9141 989 |100.0%
employees:

1.10 More than half of the full-time employees in Publishing Industry were working in the

technical staff level (51.3%; 4 217 persons). Further analysing by branch, the percentage of
supervisory level was relatively higher in publishing department of selected organisations (39.0%),
import / export (37.2%) and wholesale (36.9%) companies of books, periodicals and newspapers,
whereas the percentage of technical staff level was relatively lower in these three branches (40.1%,
39.1% and 46.9% respectively).

Table 1c Number of full-time employees (Publishing) — by branch & job level

Publishing (books, | Wholesale of |Import/export| Publishing
Publishing of |directories, mailin books, of books, department of
OVERALL 9on A aringy oo - P
newspapers lists, magazines, | periodicals & | periodicals & selected
periodicals, etc.) newspapers newspapers | organisations

Managerial 1522 18.5% 18.3% 18.1% 16.3% 23.8% 20.9%
Supervisory 2476 30.1% 30.1% 28.8% 36.9% 37.2% 39.0%
Technical Staff | 4217 | 51.3% 51.6% 53.1% 46.9% 39.1% 40.1%

Total no. of
8215 |100.0% 2 388 4 950 160 425 292
employees:
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1.11 The top 5 prominent principal jobs for the respective industry were listed in the table below.

Table 1d Top 5 prominent principal jobs — by industry

Principal Jobs

No. of full-

time

employees

% among all full-time
employees in the
respective industry

Sales Representative / Customer Service Officer / Job
. 2994 25.0%
] ] Controller / Marketing Staff
P kel Offset Printing Machine Operator (Sheet-fed) 1680 14.0%
(Total: 11 989 . . .
. Digital Printing System Operator 773 6.4%
full-time employees) e
Binding Operator 715 6.0%
Sales / Customer Services / Marketing Manager 657 5.5%
Editor / Assistant Editor / Art Editor / Proof Reader 2018 24.6%
Publishing Senior Editor 693 8.4%
(Total: 8 215 Sales Representative / Sales Executive 599 7.3%
full-time employees) | Desktop Publishing (DTP) / E-publishing Technician 560 6.8%
Designer 478 5.8%
Technologist / Managerial Technician / Supervisory Craftsman / Technical Staff Unskilled
Number of Full-time Vacancies
1.12 In Print Media Industry, a total of 150 full-time vacancies were reported, representing a

vacancy rate of 1.2% (i.e. vacancies as a percentage of the total number of employees and vacancies).

Relatively more vacancies were found in technician / supervisory level (72 vacancies) and craftsman

level (63 vacancies), while slightly higher vacancy rate was found in unskilled level (1.6%).

1.13 In Publishing Industry, a total of 195 full-time vacancies were reported, representing a

vacancy rate of 2.3%.

The corresponding vacancy rate was also higher (3.5%).

The majority of vacancies were jobs at technical staff level (153 vacancies).
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Table 1e Number of full-time vacancies — by industry & job level

Publishing

No. of No. of
full-time | V24N | gyi1-time | V252N
. . rate

vacancies vacancies
Technologist / Managerial 5 [0.4%] 8 [0.5%]
Technician / Supervisory 72 [1.3%] 34 [1.4%]
Craftsman / Technical Staff 63 [1.3%] 153 [3.5%]
Unskilled [1.6%)] N/A

No. of full-time vacancies

Vacancy rate = : ) ) (for the respective industry & job level)
Total no. of posts (full-time employees + full-time vacancies)

1.14 The top 3 prominent vacancies for the respective industry were listed in the table below.
Table 1f Top 3 prominent vacancies — by industry
No. of full- |{% among all full-time
Prominent job time vacancies in the
vacancies | respective industry
Offset Printing Machine Operator (Sheet-fed) 36 24.0%
Print Media Sales Representative / Customer Service Officer / 31 20.7%
(Total: 150 Job Controller / Marketing Staff e
full-time vacancies) | Electrical & Mechanical Maintenance Technician
. 19 12.7%
(Printing)
Editor / Assistant Editor / Art Editor / Proof
Publishing 105 53.8%
| Reader
Total: 195
(To a_ ) Sales Representative / Sales Executive 19 9.7%
full-time vacancies) :
Designer 16 8.2%
Technologist / Managerial Technician / Supervisory Craftsman / Technical Staff Unskilled
Age Groups
1.15 For full-time employees in Print Media Industry, the prominent age group was 41 — 60 for

all job levels (accounting for about 80% for both technologist / managerial and craftsman levels, and
about 67% for technician / supervisory level). In Publishing Industry, full-time employees at

managerial level tended to be older than those at lower job levels.




The 2025 Manpower Survey of the Print Media and Publishing Industries

Table 1g Age groups — by industry & job level

] Prominent age groups

Print Media
Technologist / Managerial 41 —50 (33.2%); 51 — 60 (46.8%)
Technician / Supervisory 41 —50 (33.7%); 51 — 60 (33.7%)
Craftsman 41 — 50 (24.4%); 51 — 60 (55.4%)
Publishing
Managerial 41 —50 (41.9%); 51 — 60 (34.7%)
Supervisory 31-40 (38.4%); 41 — 50 (36.7%)
Technical Staff 31 —40 (28.8%); 41 — 50 (30.1%)

Average Monthly Remuneration Package

1.16 In Print Media Industry, the average monthly remuneration package for full-time
employees of technologist / managerial level is commonly in the range of $20,001 - $45,000 (about
78%), followed by $20,001 - $30,000 for technician / supervisory level (66.7%), $15,001 - $30,000
for craftsman level (about 92%) and $20,000 or below for unskilled level (nearly 100%).

1.17 The full-time employees in Publishing Industry tended to have higher income. The
average monthly remuneration package for managerial level is commonly in the range of $30,001 -
$60,000 (about 72%), $20,001 - $45,000 for supervisory level (about 82%) and $15,001 - $30,000
for technical staff level (about 95%).

Table 1h Average monthly remuneration package — by industry & job level

Prominent ranges of remuneration package

Print Media
Technologist / Managerial $30,001 - $45,000 (47.0%); $20,001 - $30,000 (30.9%)
Technician / Supervisory $20,001 - $30,000 (66.7%)
Craftsman $20,001 - $30,000 (29.4%); $15,001 - $20,000 (62.4%)
Unskilled $15,001 - $20,000 (30.7%); $15,000 or below (69.1%)
Publishing
Managerial $45,001 - $60,000 (25.1%); $30,001 - $45,000 (46.9%)
Supervisory $30,001 - $45,000 (29.5%); $20,001 - $30,000 (52.8%)
Technical Staff $20,001 - $30,000 (42.6%); $15,001 - $20,000 (52.3%)
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Preferred Education Level

1.18 In Print Media Industry, most of full-time employees at technologist / managerial level
were required to attain first degree level (58.6%). Diploma / certificate (46.6%) was most preferred
for technician / supervisory level. For craftsman level, more than half were only required to attain
secondary 4 to 7 (52.4%).

1.19 The full-time employees in Publishing Industry tended to have higher levels of educational
requirements than those of Print Media Industry. The vast majority of those at managerial level
were required to attain first degree level (94.1%). Sub-degree (50.0%) was most preferred for
supervisory level. For technical staff level, nearly two-thirds were required to attain diploma /
certificate (65.8%).

Table 1i Preferred education level — by industry & job level

_ Prominent preferred education levels

Print Media
Technologist / Managerial First degree (58.6%); Sub-degree (31.0%)
Technician / Supervisory Diploma / certificate (46.6%); Secondary 4 to 7 (25.6%)

Diploma / certificate (24.0%); Secondary 4 to 7 (52.4%);

Craftsman Secondary 3 or below (23.6%)
Publishing

Managerial First degree (94.1%)

Supervisory First degree (31.3%); Sub-degree (50.0%)

Technical Staff Sub-degree (22.5%); Diploma / certificate (65.8%)

Preferred Years of Experience

1.20 Employers in Print Media Industry tended to require full-time employees at technologist /
managerial level to have 5 years to less than 10 years of experience (about 75%). The most preferred
years of experience for those at technician / supervisory level was 2 years to less than 7 years (about
89%), while most of those at craftsman level were only required to have less than 5 years of

experience (about 93%).

1.21 For Publishing Industry, about 69% of those at managerial level were required to have 5
years to less than 10 years of experience. The most preferred years of experience for those at
supervisory level was 2 years to less than 7 years (about 80%). More than half of those at technical

staff level were required to have 2 years to less than 5 years of experience (54.7%).
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Table 1j Preferred years of experience — by industry & job level

Print Media
Technologist / Managerial 7 - <10 years (41.1%); 5 - <7 years (34.0%)
Technician / Supervisory 5 - <7 years (26.4%); 2 - < 5 years (62.9%)
Craftsman 2 - <5 years (30.5%); <2 years (62.0%)

Publishing
Managerial 7 - <10 years (39.0%); 5 - <7 years (29.8%)
Supervisory 5-<7years (42.1%); 2 - < 5 years (37.8%)
Technical Staff 2 - <5 years (54.7%); < 2 years (36.0%)

Emplovees Left and Recruited in the Past 12 Months

1.22 In Print Media Industry, a total of 637 full-time employees have left their establishments
during the 12 months before enumeration. The turnover rate (i.e. the number of full-time employees
left as a percentage of the total number of posts) was 5.5%. Besides, a total of 424 full-time

employees were recruited. Most of the new recruits (61.8%) had PP relevant experience.

1.23 The turnover rate in Publishing Industry (9.2%) was slightly higher. A total of 775 full-
time employees have left, while a total of 677 full-time employees were recruited. The majority of

the new recruits (70.9%) had PP relevant experience.

Table 1k Full-time employees left and recruited in the past 12 months — by industry & job

level
No. of full-time No. of % of having
employees Turnover rate NEW PP relevant
LEFT RECRUITS experience
Print Media 637 [5.5%] 424 61.8% |
Technologist / Managerial 33 [2.6%] 32 81.3%
Technician / Supervisory : 295 [5.4%] : 209 61.7% i
Craftsman 309 [6.4%] 183 58.5%
Publishing 775 [9.2%] 677 70.9%
Managerial 96 [6.3%] 60 91.7% |
Supervisory ! 186 [7.4%] ! 155 83.9% |
Technical Staff ! 493 [11.3%] | 462 63.9% |

No. of full-time employees left o )
Turnover rate = ; ) ) (for the respective industry & job level)
Total no. of posts (full-time employees + full-time vacancies)

- 10 -
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Recruitment Difficulties in the Past 12 Months

1.24 Among the establishments in the PP Industries which had engaged in recruitment exercise
for the respective job level of full-time employees during the 12 months before enumeration,
relatively higher percentages encountered recruitment difficulties for recruiting employees at lower
job levels (i.e. craftsman level for Print Media Industry (65.7%) and technical staff level for
Publishing Industry (60.4%)).

1.25 In Print Media Industry, “candidates lacked the relevant skills / expertise” was a common
recruitment difficulty across all job levels. In Publishing Industry, “candidates lacked the relevant
experience” and ‘“candidates found the remuneration package not attractive” were commonly
mentioned difficulties across all job levels.

Table 1l Recruitment difficulties in the past 12 months before enumeration — by industry
& job level
Print Medla Publishing
Technologist | Technician / Technical
Craftsman| Managerial | Supervisory
/ Managerial | Supervisory Staff
With recruitment difficulties 41.7% 37.0% 65.7% 46.2% 32.1% 60.4%
Maijor difficulties (among those with
recruitment difficulties):
» Candidates lacked the relevant
. 100.0% 78.4% 21.7% 58.3% 56.0% 53.6%
experience
» Candidates lacked the relevant
. . 80.0% 27.0% 45.7% 58.3% 24.0% 31.0%
skills / expertise
» Candidates found the
remuneration package not 60.0% 16.2% 43.5% 66.7% 48.0% 79.8%
attractive
+ Candidates were unwilling to
. 0.0% 18.9% 47.8% 25.0% 60.0% 33.3%
work on shift for long hours
» Candidates found the fringe
. . 0.0% 13.5% 30.4% 25.0% 28.0% 27.4%
benefits not attractive
Without recruitment difficulties 58.3% 63.0% 34.3% 53.8% 67.9% 39.6%

No. of establishments with 12# 100 70 26# 78 139
recruitment exercise (0.5%) (4.1%) (2.9%) (2.4%) (7.3%) (13.0%)

(% of establishments with recruitment
exercise for the respective level of full-

time employees)

denotes prominent recruitment difficulties in the respective job level of the respective industry.
Notes: Respondents may mention more than one recruitment difficulties.
# Survey results derived from a small subset of sample may subject to relatively large sampling errors and should
be interpreted with caution

- 11 -
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Expected Change in Business Volume in the Next 12 Months

1.26 In Print Media Industry, 35.3% of the establishments expected that their business volume
will be worse in the next 12 months. Only 1.6% anticipated that it will be better. 28.4% expected
that it will be stable. The remaining 34.7% were uncertain. In Publishing Industry, more than half
of the establishments (55.2%) expected that their business volume will remain stable in the next 12
months. Only 0.2% anticipated that it will be better. 19.6% expected that it will be worse. The

remaining 25.0% were uncertain.

Estimated Percentage of Digital / Electronic Business in the Next 12 Months

2 ¢

1.27 In Print Media Industry (among the related branches: “newspapers printing”, “job printing”
and “printing department of academic institutions and Government”), 46.8% of the establishments
expected having no business (i.e. 0% of their business) in digital printing in the next 12 months.
25.5% anticipated having 1% - 50% of business in digital printing, while 27.7% estimated that the
percentage will be 51% - 100%.

1.28 In Publishing Industry (among the related branches: “publishing of newspapers”,
“publishing of books, directories, mailing lists, magazines, periodicals, etc.” and “publishing
department of selected organisations”), 43.4% of the establishments expected having no business (i.e.
0% of their business) in electronic publishing in the next 12 months.  32.8% anticipated having 1%
- 50% of business in electronic publishing, while 23.8% estimated that the percentage will be 51% -
100%.

Expected Change in Number of Full-time Emplovees in the Next 12 Months

1.29 For both Print Media and Publishing Industries, the vast majority of establishments (93.9%
and 97.4% respectively) expected that their number of full-time employees will be the same in the

next 12 months.

Training Areas Required for Full-time Emplovees to Deal with the Industry Development

1.30 When asked the establishments in Print Media Industry to list out the training areas which
were required for full-time employees to deal with the industry development, it was noted that
“marketing management”, “quality management”, “production management” and ‘““customer services”
were commonly mentioned for employees at technologist / managerial as well as technician /
supervisory levels.  Besides, “quality assurance” was commonly required for technician /

supervisory and craftsman levels.

- 12 -
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1.31 In Publishing Industry, “customer services” was a commonly required training area for full-
time employees at managerial and supervisory levels, and “editing” as well as “media technology”

were commonly required for supervisory and technical staff levels.

Table 1m Top 5 training areas required for full-time employees to deal with the industry
development — by industry & job level

Print Media
» Marketing Management » Marketing Management * Printing Technique
* Quality Management » Customer Services » Pre-press Technique
* Production Management * Quality Management » Post-printing Technique
. * Production Management * Quality Assurance
» Customer Services » Quality Assurance » Colour Management
Publishing

Managerial Supervisory Technical Staff
» Marketing Management » Editing » Editing
0 » Customer Services + Design and Artwork Production
» Copyright Management * Marketing * Problem Solving
» Customer Services » Sales and Customer Service » Communication Skills
* Production Management * Media Technology * Media Technology
» Quality Management

Manpower Analysis

Manpower Changes between 2025 and 2020

Changes in Number of Full-time Employees

1.32 In overall, the total number of full-time employees in the PP industries has decreased from
24 624 in 2020 to 20 204 in 2025, with a decrement of 17.9% (-4 420 persons). When analysed by
industry, the decrease in the number of full-time employees was relatively larger for Print Media (-

2 785 persons) than Publishing (-1 635 persons) Industry.

1.33 Decrease in the number of full-time employees was also found across all job levels in Print
Media Industry. A larger decrease was recorded for craftsman level (-22.8%; -1 396 persons).
When analysed by job level in Publishing Industry, the decrease in the number of full-time employees
was larger for technical staff level (-19.3%; -1 009 persons).

- 13 -
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Table 1n Changes in number of full-time employees — by industry & job level

No. of full-time Annual
employees Change of change in
2005 2020 2025 vs. 2020 %

Print Media 11 989 14774 -2785 -18.9% | -4.1%
Technologist / Managerial 1288 1623 - 335 -20.6% | -4.5%
Technician / Supervisory 5353 6 316 - 963 -152% | -3.3%
Craftsman 4738 6134 -139% | -228% | -5.0%
Unskilled 610 701 -91 -13.0% | -2.7%

Publishing 8 215 9 850 -1635 -16.6% | -3.6%
Managerial 1522 1671 - 149 -8.9% -1.9%
Supervisory 2476 2 953 -477 -16.2% | -3.5%
Technical Staff 4217 5226 -1009 -193% | -4.2%

Overall: 20204 | 24624 | -4420

Changes in Number of Full-time Vacancies

1.34

Table 10

No. of full-time
vacancies
2025 2020

Change of
2025 vs. 2020

The total number of full-time vacancies in the PP Industries has increased, from 259 in
2020 to 345 in 2025, with an increment of 33.2% (+86 vacancies).

The increment was larger in
Publishing Industry (+47.7%; +63 vacancies) than Print Media Industry (+18.1%; +23 vacancies).

Changes in number of full-time vacancies — by industry

Annual

change
in %

Vacancy rate

|Print Media +18.1% | +3.4% | [1.2%] | [0.9%] |
Publishing +47. 7% [2.3%]  [1.3%)] |
_ | +33.20% [1.7%] | [1.0%]

No. of full-time vacancies

Vacancy rate =

Total no. of posts (full-time employees + full-time vacancies)

Changes in Average Monthly Remuneration Package

1.35

(for the respective industry
in the respective year)

Compared with the results of the 2020 survey, a general upward trend in average monthly

remuneration package was recorded in 2025 across various job levels in Print Media Industry.

Similar pattern was observed in Publishing Industry. The prominent ranges of remuneration
package in 2025 shifted towards higher groups for all job levels.
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Table 1p Changes in average monthly remuneration package — by industry & job level

$15,000 |No. of full-time

Print Media $60,000 | $60,000 | $45,000 | $30,000 | $20,000 | or below | employees
Technologist / Managerial 95%  125% @ 47.0% 309% 02% = 0.0% 1288
Technician / Supervisory 0.1% 0.4% 12.8% 66.7% 19.0% 1.1% 5353
Craftsman 0.0%  0.0% 12% | 294%  624% @ 7.0% 4738
Unskilled i 00% @ 0.0% @ 00% @ 02% @ 307% 69.1% @ 610
L SSSRI FOSSRRSSTIN ARSI SHPSSRTEN ARSI VOTRSTOOON RTRRTTS NPT
Technologist / Managerial 27% | 52% | 394% @ 441% 83% = 0.1% 1623
Technician / Supervisory 1 0.0% 0.2% 4.5% 36.0% « 40.2% 19.1% 1 6316 :
Craftsman 00%  00% = 00%  21%  423%  55.7% 6134
Unskilled 00%  00% = 00%  0.0% 15%  98.5% 701
Publishing

! !
Managerial ' 13.8% @ 25.1% @ 46.9%  142% = 0.0% = 0.0% ! 152 !
Supervisory 0.0% 3.1% 29.5% 52.8% 14.6% 0.2% 2476
Technical Staff 00%  00% @ 29%  42.6% 523%  2.2% 4217
2L TN PRSI NSRRI SRS ATRTRITY FORTSTTOTONN PO S
Managerial 119% = 97%  529% 233%  23% = 0.0% 1671
Supervisory 0.0% 13% = 99%  57.8% 30.6%  0.4% 2953
Technical Staff I 00% @ 0.0% = 06% @ 123% 648% 223% ! 526 |

denotes prominent ranges of remuneration package in the respective job level in the respective year.
Changes in Preferred Education Level

1.36 Compared with the results of the 2020 survey, employers in Print Media Industry tended
to have higher requirement on the education level of full-time employees at all job levels. In
Publishing Industry, employers tended to have lower requirement on the education level of
supervisory as well as technical staff levels.
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Table 1q Changes in preferred education level — by industry & job level

Post- No. of
Print Media graduate full-time

degree employees
Technologist / Managerial | 1.7% 58.6% 31.0% 8.6% 0.1% 0.0% 1288
Technician / Supervisory 0.0% 9.0% 18.8% 46.6% 25.6% 0.0% 5353
Craftsman 0.0% 0.0% 0.0% 24.0% 52.4% 23.6% 4738
o s s v v
Technologist / Managerial | 1.6% 48.9% 8.0% 19.2% 22.4% 0.0% 1623
Technician / Supervisory 0.0% 7.1% 13.2% 42.2% 37.6% 0.0% 6316
Craftsman 0.0% 0.0% 0.0% 7.5% 53.2% 39.3% 6134

Publishing graduate full-time
degree employees

Managerial 1.7% 94.1% 3.4% 0.9% 0.0% 0.0% 1522
Supervisory i 0.0% 31.3% 50.0% 15.6% 3.0% 00% | 2476 |
Technical Staff 0.0% 0.4% 22.5% 65.8% 11.4% 0.0% 4217
s —
Managerial i 5.4% 93.0% 0.3% 1.1% 0.3% 0.0% 1671 |
Supervisory 0.0% 51.9% 20.5% 24.6% 3.1% 0.0% 2953
Technical Staff 0.0% 4.1% 39.5% 43.0% 13.0% 0.4% 5226

denotes prominent preferred education levels for the respective job level in the respective year.
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Manpower Projection and Annual Additional Manpower Requirements

1.37 The annual additional manpower requirement of the Print Media and Publishing Industries
has taken into account the (i) annual manpower growth (based on employers’ forecast of the number
of employees) and (ii) wastage rate of the industry (i.e. percentage of employees leaving the industry
permanently on an annual basis). A summary of the estimated annual additional manpower
requirement is shown in the table below.

Table Ir  Estimated Annual Additional Manpower Requirement

Annual additional manpower requirement
Average manpower Industry
Wastage growth leavers Total
Industry & Job level rate (a) (b) (a) + (b)
Print Media Industry
Technologist / Managerial 0.5% -13 7 -6
Technician / Supervisory 3.1% -53 165 112
Craftsman 4.2% -47 201 154
Total: 260
Publishing Industry
Managerial 2.7% 2 41 43
Supervisory 2.2% 3 56 59
Technical Staff 4.5% 4 198 202
Total: 304
Business Outlook
1.38 Hong Kong’s print media and publishing industries are navigating a complex landscape

marked by fluctuating export demand, accelerating digital transformation, and widening skills
shortages. In recent years, ongoing global economic, geopolitical, and trade uncertainties have
impacted exports, reducing the number of companies and shrinking full-time employment by nearly
18% since 2020. While Chinese Mainland remains the largest and fastest-growing export market,
overall industry stabilisation in 2024 signals potential for recovery and expansion. However, profit
margins remain tight due to rising costs, evolving client expectations regarding sustainability (ESG),

and persistent digital disruption to traditional media channels.

1.39 Despite these challenges, different opportunities are emerging. Growth in digital printing,
driven by demand for customised, on-demand solutions and the e-commerce boom, has positioned
innovative printers to capture new market segments, particularly in packaging and labels. Similarly,
the rapid adoption of technologies such as Artificial Intelligence (AI), QR codes, Augmented Reality
(AR), and industrial Internet of Things (IoT) is enabling smarter production, enhancing product

functionality, and driving value-added customer engagement. In publishing, shifts in reading habits

- 17 -



The 2025 Manpower Survey of the Print Media and Publishing Industries

toward digital and mobile platforms, the proliferation of e-books and audiobooks, and new Al-driven
content solutions are reshaping audience reach and revenue models. Hong Kong’s growing status
as a regional Intellectual Property (IP) trading and copyright licensing hub further extends the

industry’s influence, supporting cross-border partnerships and global market access.
Major Recommendations

1.40 To secure sustainable growth and capitalise on these opportunities, the Training Board has

the following recommendations for stakeholders:

*  Government should actively promote print and publishing as creative, technology-
driven industries, especially to young people through enhanced Vocational and
Professional Education and Training (VPET) outreach, upskilling incentives, and
campaigns highlighting industry success stories. ~ Policies should also foster digital
transformation, support green and Al-enabled innovation, and strengthen Hong Kong’s

role as a regional IP hub through improved copyright and licensing frameworks.

*  Employers are urged to accelerate succession planning to address workforce ageing,
adopt flexible and appealing work environments for young talent, and invest in regular
staff training in digital, Al, and IP management skills. Offering competitive
packages—including market-rate salaries and a range of leave benefits such as family,
paternity, and study leave—can make companies more attractive to potential and
current employees.  Diversification into multimedia, creative packaging, and

international partnerships will help companies remain competitive.

*  Education Institutions should update curricula to reflect priority skill areas, including
Al applications in print production, data-driven quality control, digital workflow
automation, Al-powered content creation, editing, translation, marketing, ethics, and
IP management, while offering hands-on, project-based learning in collaboration with

industry.

*  Print Media Employees are encouraged to pursue lifelong learning in digital print
technologies, data literacy, and Al basics. Publishing Employees should stay
abreast of Al-related copyright, ethical and data privacy issues to ensure relevance in
the expanding creative economy. Employees of both industries should act as industry
ambassadors, sharing their achievements and industry impact to promote a positive
professional image. By familiarising themselves with the Hong Kong Qualifications
Framework (HKQF), the Specification of Competency Standards (SCS), Recognition
of Prior Learning (RPL) mechanism, and the Award Scheme for Learning Experiences,

they can clarify career pathways, have their workplace-acquired experience formally
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recognised, and access opportunities such as overseas industry exposure. Employees
should leverage government-funded programmes—including the Continuing
Education Fund (CEF) and Vplus Creative Industries (Vplus)—and pursue QF-
recognised programmes from leading institutions such as HKDI and VTC.
Collectively, these efforts empower employees to maintain their professional edge and

adaptability in Hong Kong’s evolving print media and publishing landscape.
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2 Introduction
Background
2.1 The Print Media and Publishing Training Board (Training Board) of the Vocational

Training Council (VTC) is appointed by the Government of the Hong Kong Special Administrative
Region (HKSAR) to analyse the manpower situation and training needs of the Print Media and
Publishing Industries.  The Training Board comprises members nominated by major trade
associations, trade unions, professional bodies, educational and training institutions and Government
departments. The Working Party of the Manpower Survey is formed by selected members of the
Training Board. The membership and terms of reference of the Training Board, as well as the

members in the Working Party are listed in Appendices 1, 2 and 3.

2.2 The manpower survey of the Print Media and Publishing (PP) Industries will be conducted
every four years, followed by two periodic manpower updates supplemented with information
collected from focus groups and desk research to better reflect the changing trends of the manpower
situation. This manpower survey mainly focuses on the analysis of technical manpower, which
refers to the personnel who are expected to apply the industrial knowledge and technical skills

required to complete the work assigned.

23 Manpower data with respect to survey reference date of 2 January 2025 was collected from
January to April 2025. This report presents the survey findings and analysis of the latest manpower
situation in the PP Industries and proposes recommendations on the manpower development to
different stakeholders of the industry, including employers, employees and training providers by
making reference to the business outlook.

Objectives

2.4 The objectives of this manpower survey are:

(@) To collect up-to-date manpower information by branches, job levels and principal jobs
in the industries;

(b) To assess the technical manpower structure;
(c) To forecast the training requirements in the near future; and

(d) To recommend to the VTC and relevant stakeholders the talent development strategies

to meet the manpower needs.
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Survey Coverage
2.5 The survey covered the following branches in the PP Industries:

»  Print Media Industry
— Newspapers printing
— Job printing
— Service activities related to printing (mainly bookbinding, ornamentation of
cards, photo-engraving, typesetting and label embossing)
— Manufacture of containers and boxes of paper and paperboard
— Printing agent
— Printing suppliers and metal can printing firms

— Printing department of the academic institutions and Government

»  Publishing Industry
— Publishing of newspapers
— Publishing and allied industries (including books, magazines, periodicals, etc.)

— Wholesale of books, periodicals and newspapers

Import / export of books, periodicals and newspapers

Publishing department of the selected organisations
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3 Methodology

Sample Design

3.1 Based on the Hong Kong Standard Industrial Classification list from the Census and
Statistics Department (C&SD) of the HKSAR Government, the survey covered around 3 500
establishments in different branches of the industries. By adopting the stratified random sampling
method for selecting establishments from the Central Register of Establishments of the C&SD, and
the inclusion of supplementary samples recommended by the Training Board, a total of 1 060
establishments were selected for the survey, comprising 622 for Print Media Industry and 438 for

Publishing Industry.
Questionnaire Design

3.2 The questionnaire designed for the survey comprised two parts. Part | collected
quantitative manpower information by job levels and by principal jobs, and Part Il collected
supplementary information related to the industry’s manpower situation. The list of principal jobs
was defined by the Training Board with detailed job descriptions given for each job, and was
classified into different industries and job levels as follows:

Print Media Industry Publishing Industry

» Technologist / Managerial Level * Managerial Level

» Technician / Supervisory Level » Supervisory Level

» Craftsman Level » Technical Staff Level

» Unskilled Level

33 While job titles adopted in the establishments might vary with the descriptions of the
principal jobs, respondents were asked to provide manpower information corresponding to the job
descriptions and the skill levels of the principal jobs. The definition of terms and the survey
documents, including a sample questionnaire, explanatory notes and job descriptions for the principal
jobs are given in Appendices 4 and 5.

Data Collection

34 Data collection was carried out between January and April 2025. A pack of survey
documents was given to each sampled establishment. The respondents of the establishments were
asked to provide manpower information of their establishments at the time of the survey with the
reference date on 2 January 2025. During the fieldwork period, enumerators assisted the

respondents to complete the questionnaire through phone calls or on-site visits.
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3.5 Various measures were taken to assure the quality of the data collection process. These
included prior fieldwork preparation, thorough training of fieldwork staff, monitoring of the fieldwork
execution, measures to increase the response rate, checking of the completed questionnaires, double
data entry and validation and verification of the collected data. The list of quality control measures

is shown in Appendix 6.
Data Analysis

3.6 Among the 585 valid sampled establishments, 551 were successfully enumerated which

contributed to an effective response rate of 94.2%N°t 2,

Taking into account (a) the satisfactory
response rate of individual branches, (b) the satisfactory response rate from a majority of prominent
and sizeable establishments, and (c) the grossing-up of the sample results based on the statistically-
grounded method, it could be concluded that the survey findings presented in this report contributed
to a significant level of representativeness of the PP Industries. The response rate achieved for
individual branches was also adequate to produce meaningful breakdown by branch. The response

profile is shown in Appendix 7.
Manpower Projection Methodology
3.7 The manpower trend of the Print Media and Publishing (PP) Industries in the coming year

was based on the employers’ forecast of the number of full-time employees provided in the manpower

survey.

Note 2 Sampled establishments which had been ceased operation, had not employed any PP relevant technical employees,
nil reply to the survey, etc. were classified as invalid samples.
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4 Survey Findings?
4.1 Overview of Manpower Situation
Number of Establishments Engaged in the Industries

4.1.1 During the survey period, a total of 3 516 establishments were engaged in PP Industries,
decreased by 1 337 (or -27.5%) when compared with 4 853 in the 2020 Survey. In the respective
industries, 2 437 establishments were engaged in Print Media Industry, decreased by 936 (or -27.7%)
when compared with 3 373 in 2020; and 1 079 establishments were engaged in Publishing Industry,
decreased by 401 (or -27.1%) when compared with 1 480 in 2020.

Manpower Situation

4.1.2 As at 2 January 2025, a total of 20 204 full-time employees were engaged in the Print
Media and Publishing Industries, and 22 trainees / apprentices were reported. Moreover, there were
a total of 345 full-time vacancies. Aggregating the total number of full-time employees and

vacancies, it was estimated that there were a total of 20 549 posts.

4.13 For full-time employees, Print Media Industry (59.3%) accounted for a larger proportion
(vs. 40.7% for Publishing Industry). Conversely, the proportion of full-time vacancies in Publishing
Industry (56.5%) was larger than that of Print Media Industry (43.5%). The number of trainees /
apprentices was slightly more in Publishing (15) than Print Media (7) Industry.

Chart 4.1 Overview of manpower situation

P& TN

No.of \

Full-time 88 Publishing  print Media
Employees: 8 215 (40.7%) 150 (43.5%)
L. 20 204 ‘

No.of &
Full-time |
Vacancies:
345 .

Print Media
11 989 (59.3%)

§ Publishing
195 (56.5%)

Total manpower demand in Jan 2025
No. of Trainees / Apprentices: 22 (Full-time Employees + Full-time Vacancies):
(Print Media: 7; Publishing: 15) 20 204 + 345 = 20 549

Note: “Vacancies” refer to those unfilled, immediately available job openings for which the establishment is actively
trying to recruit personnel as at survey reference date.

? There may be slight discrepancies between the sum of individual items and the totals as shown in this report due to
rounding.
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4.2 Number of Full-time Employees

4.2.1 Print Media Industry

By Branch

4.2.1.1 Among the 11 989 full-time employees in Print Media Industry, relatively more were
working in job printing companies (59.2%; 7 103 persons), followed by printing agents (20.1%; 2 409
persons) and printing suppliers, metal can printing firms and other printing companies (8.4%; 1 012

persons).

Table 4.2.1a Number of full-time employees (Print Media) — by branch

No. of full-time
(%)
employees

Job printing 7103 59.2%
Printing agent 2 409 20.1%
Printing suppliers, metal can printing firms and other printing companies 1012 8.4%
Service activities related to printing 500 4.2%
Newspapers printing 455 3.8%
Printing department of academic institutions and Government 326 2.7%
Manufacture of containers and boxes of paper and paperboard 184 1.5%

11,989 100.0%

By Branch and Job Level

4.2.1.2  The largest proportion of full-time employees were working in the technician / supervisory
level (44.6%; 5 353 persons), followed by craftsman level (39.5%; 4 738 persons), technologist /
managerial level (10.7%; 1 288 persons) and unskilled level (5.1%; 610 persons).

4.2.1.3  Analysing by branch, the percentage of technician / supervisory level was relatively higher
in printing agents (79.0%) and printing suppliers, metal can printing firms and other printing
companies (59.2%), as compared with other branches (below 42%). On the other hand, the
percentage of craftsman level was relatively lower in these two branches (5.3% and 21.4%

respectively), as compared with their counterparts (above 42% respectively).
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Chart4.2.1 Number of full-time employees (Print Media) — by branch & job level

% of full-time
employees

| Craftsman

m Unskilled

Total:

a Technologist / Managerial

| Technician / Supervisory

Printing
suppliers,
metal can
Manufacture printing Printing
Service  of containers firms &  department
activities & boxes of other of academic
Newspapers related to paper & Printing printing institutions &
Overall printing  Job printing  printing  paperboard agent companies Government
100%

75%

tH

50%

64.6%

42.3%

25% 51.2% 48.4%
| |
- | | '5?% 2.8IO/O —‘54/0E'_170/0 i5.2I0/0
1288 57 695 30 9 338 143 16
5353 146 2 403 133 76 1903 599 93
4738 209 3635 323 89 127 217 138
610 43 370 14 10 41 53 79
11989 455 7103 500 184 2409 1012 326

Prominent Principal Jobs

4.2.14

In Print Media Industry, the most prominent principal job was Sales Representative /

Customer Service Officer / Job Controller / Marketing Staff (2 994 persons), followed by Offset
Printing Machine Operator (Sheet-fed) (1 680 persons), Digital Printing System Operator (773

persons), Binding Operator (715 persons) and Sales / Customer Services / Marketing Manager (657

persons).

Table 4.2.1b Top 3 prominent principal jobs (Print Media) — by job level

Principal Jobs

No. of full-
time

% among all full-time
employees in the

employees

respective job level

Technologist / Sales / Customer Services / Marketing Manager 657 51.0%
Managerial Production / Prepress / Quality Manager 290 22.5%
(Total: 1 288 0
full-time employees) General Manager 222 17.2%
Technician / Sales Representative / Customer Service Officer / Job

- . 2994 55.9%
Supervisory Controller / Marketing Staff
(Total: 5 353 Prepress Technician 478 8.9%
full-time employees) Production Planner / Production or Quality Controller 443 8.3%
Craftsman Offset Printing Machine Operator (Sheet-fed) 1680 35.5%
(Total: 4 738 Digital Printing System Operator 773 16.3%
full-time employees) Binding Operator 715 15.1%
Unskilled
(Total: 610 General Worker (the only principal job in unskilled level) 610 100.0%
full-time employees)
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4.2.2 Publishing Industry

By Branch
4.2.2.1  Among the 8 215 full-time employees in Publishing Industry, relatively more were working
in publishing companies of books, directories, mailing lists, magazines, periodicals, etc. (60.3%:;

4 950 persons), followed by publishing companies of newspapers (29.1%; 2 388 persons).

Table 4.2.2a Number of full-time employees (Publishing) — by branch

No. of full-time
(%)
employees

Publishing (books, directories, mailing lists, magazines, periodicals, etc.) 4 950 60.3%
Publishing of newspapers 2 388 29.1%
Import / export of books, periodicals and newspapers 425 5.2%
Publishing department of selected organisations 292 3.6%
Wholesale of books, periodicals and newspapers 160 1.9%

8215 100.0%

By Branch and Job Level

4.2.2.2  More than half of the full-time employees in Publishing Industry were working in the
technical staff level (51.3%; 4 217 persons), about three-tenths in supervisory level (30.1%; 2 476
persons) and nearly one-fifth in managerial level (18.5%; 1 522 persons).

4.2.2.3 Analysing by branch, the percentage of supervisory level was relatively higher in
publishing department of selected organisations (39.0%), import / export (37.2%) and wholesale
(36.9%) companies of books, periodicals and newspapers, as compared with other branches (below
31%). On the other hand, the percentage of technical staff level was relatively lower in these three
branches (40.1%, 39.1% and 46.9% respectively), as compared with their counterparts (above 51%

respectively).
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Chart4.2.2 Number of full-time employees (Publishing) — by branch & job level

% of full-time
employees

= Managerial
| Supervisory
® Technical Staff

Total:

Overall

100%
18.5%

5%
30.1%

50%

25%

0%

newspapers periodicals, etc.) & newspapers

Publishing
(books,
directories, Publishing
mailing lists, Wholesale of  Import/export of department of
Publishing of magazines,  books, periodicals books, periodicals selected

& newspapers

23.8%

37.2%

organisations

20.9%

1522 | 436 898

2476 1 719 1426 59 158 114
4217 , 1233 2 626 75 166 117
8 215 : 2388 4950 160 425 292

Prominent Principal Jobs

4.2.2.4  In Publishing Industry, Editor / Assistant Editor / Art Editor / Proof Reader (2 018 persons)

was the top prominent principal job, followed by Senior Editor (693 persons), Sales Representative /

Sales Executive (599 persons), Desktop Publishing / E-publishing Technician (560 persons) and

Designer (478 persons).

Table 4.2.2b Top 3 prominent principal jobs (Publishing) — by job level

0.0 % among a €
P pal JOD e employee e
€ PDIOYEE esSpe € JOD Ieve
. Editorial Director / Chief Editor / Publishing Director 296 19.4%
Managerial . ; .
Managing Director / General Manager / Publisher /
(Total: 1 522 . . . . 282 18.5%
) Chief Executive Director / President
full-time employees) e : :
Editorial Manager / Managing Editor 231 15.2%
Supervisory Senior Editor 693 28.0%
(Total: 2 476 Designer 478 19.3%
full-time employees) Sales Supervisor 379 15.3%
Technical Staff Editor / Assistant Editor / Art Editor / Proof Reader 2018 47.9%
(Total: 4 217 Sales Representative / Sales Executive 599 14.2%
full-time employees) Desktop Publishing (DTP) / E-publishing Technician 560 13.3%
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4.3 Number of Full-time Vacancies

4.3.1 Print Media Industry

43.1.1 In Print Media Industry, a total of 150 full-time vacancies were reported, representing a
vacancy rate of 1.2% (i.e. vacancies as a percentage of the total number of employees and vacancies).
Similar to the distribution of full-time employees, larger numbers of full-time vacancies were jobs in
the technician / supervisory level (72 vacancies) and craftsman level (63 vacancies). In terms of

vacancy rate, a slightly higher vacancy rate was found for unskilled level (1.6%).

Table 4.3.1a Number of full-time vacancies (Print Media) — by job level

No. of full-time
. Vacancy rate
vacancies

Technologist / Managerial 5 [0.4%]
Technician / Supervisory 72 [1.3%]
Craftsman 63 [1.3%]
Unskilled [1.6%]

10
[1.2%]

No. of full-time vacancies o
Vacancy rate = : ) ) (for the respective job level)
Total no. of posts (full-time employees + full-time vacancies)

4.3.1.2 The top 2 prominent vacancies were also the common principal jobs, which were Offset
Printing Machine Operator (Sheet-fed) (36 vacancies) and Sales Representative / Customer Service
Officer / Job Controller / Marketing Staff (31 vacancies).

Table 4.3.1b Top 3 prominent vacancies (Print Media)

Offset Printing Machine Operator (Sheet-fed) 36 24.0%
Sales Representative / Customer Service Officer / Job

. 31 20.7%

Controller / Marketing Staff °

Electrical & Mechanical Maintenance Technician (Printing) 19 12.7%
Technologist / Managerial Level Technician / Supervisory Level Craftsman Level Unskilled Level
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4.3.2 Publishing Industry

4.3.2.1 In Publishing Industry, a total of 195 full-time vacancies were reported, representing a
vacancy rate of 2.3%. The majority of full-time vacancies were jobs in the technical staff level (153

vacancies). The corresponding vacancy rate was also higher (3.5%) amongst the 3 job levels.

Table 4.3.2a Number of full-time vacancies (Publishing) — by job level

No. of full-time
. Vacancy rate
vacancies

Managerial 8 [0.5%]
Supervisory 34 [1.4%]
Technical Staff [3.5%]

_ [2.3%]

No. of full-time vacancies o
Vacancy rate = : ) ) (for the respective job level)
Total no. of posts (full-time employees + full-time vacancies)

4.3.2.2 The top prominent vacancy was also the most prominent principal jobs, which was Editor /
Assistant Editor / Art Editor / Proof Reader (105 vacancies). It accounted for more than half of the

total number of full-time vacancies (53.8%).

Table 4.3.2b Top 3 prominent vacancies (Publishing)

No. of full-time % among the total no.

vacancies of full-time vacancies
Editor / Assistant Editor / Art Editor / Proof Reader 105 53.8%
Sales Representative / Sales Executive 19 9.7%
Designer 16 8.2%
Managerial Level Supervisory Level Technical Staff Level
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4.4 Age Groups

4.4.1 Print Media Industry

4.4.1.1 For full-time employees in Print Media Industry, the prominent age group was 41 — 60 for
all job levels (accounting for about 80% for both technologist / managerial and craftsman levels, and
about 67% for technician / supervisory level). Comparatively speaking, the percentage of younger
group (aged 40 or below) is relatively higher in technician / supervisory level (about 25%), as

compared with other job levels (below 11%).

Table 4.4.1 Age groups (Print Media) — by job level

30 or 31— 40 41—50 51— 60 61 or No. of full-time

below above employees
Technologist / Managerial 0.1% 9.5% 33.2% 46.8% 10.5% 1288
Technician / Supervisory 6.1% 18.6% 33.7% 33.7% 7.9% 5353
Craftsman : 2.3% 8.1% 24.4% 55.4% 9.7% : 4738 :

denotes prominent age groups in the respective job level.

4.4.2 Publishing Industry

4.4.2.1 In Publishing Industry, full-time employees at managerial level tended to be older than
those at lower job levels. The majority of them aged 41 — 60 (about 77%). For supervisory and
technical staff levels, though more than three-tenths aged 41 — 50 (36.7% and 30.1% respectively),
considerable proportions were younger in the age range of 31 — 40 (38.4% and 28.8% respectively).

Table 4.4.2  Age groups (Publishing) — by job level

No. of full-time

employees
Managerial 0.6% 17.1% 41.9% 34.7% 5.7% 1522
Supervisory 5.5% 38.4% 36.7% 17.3% 2.0% 2 476
Technical Staff L 18.1% 28.8% 30.1% 19.6% 34% 1 4217 !

denotes prominent age groups in the respective job level.
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4.5 Average Monthly Remuneration Package

4.5.1 Print Media Industry

4.5.1.1 In Print Media Industry, the average monthly remuneration package for full-time
employees of technologist / managerial level is commonly in the range of $20,001 - $45,000 (about
78%), followed by $20,001 - $30,000 for technician / supervisory level (66.7%), $15,001 - $30,000
for craftsman level (about 92%) and $20,000 or below for unskilled level (nearly 100%).

Table 4.5.1 Average monthly remuneration package (Print Media) — by job level

$30.001 - $15,001 -| $15,000 |No. of full-time
$60,000 | $60,000 | $45,000 | $30,000 | $20,000 | or below | employees
Technologist / Managerial 9.5% 12.5%  47.0%  30.9% 0.2% 0.0% 1288
Technician / Supervisory 0.1% 0.4% 12.8% 66.7% 19.0% 1.1% 5353
Craftsman 0.0% 0.0% 1.2% 29.4%  62.4% 7.0% 4738
Unskilled 0.0% 0.0% 0.0% 0.2% 30.7% = 69.1% 610 i

denotes prominent ranges of remuneration package in the respective job level.

4.5.2 Publishing Industry

4.5.2.1 The full-time employees in Publishing Industry tended to have higher income. The
average monthly remuneration package for managerial level is commonly in the range of $30,001 -
$60,000 (about 72%), $20,001 - $45,000 for supervisory level (about 82%) and $15,001 - $30,000
for technical staff level (about 95%).

Table 4.5.2 Average monthly remuneration package (Publishing) — by job level
$15,001 -| $15,000 |No. of full-time

$60,000 | $60,000 | $45,000 | $30,000 | $20,000 | or below | employees

Managerial 1 13.8%  25.1% @ 469% @ 142%  0.0% 00% 1+ 152 1
Supervisory 0.0% 31%  295% 528% 146% = 02% 2476
Technical Staff 0.0% 0.0% 29% | 42.6% 523%  2.2% 4217

denotes prominent ranges of remuneration package in the respective job level.
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4.6 Preferred Education Level

4.6.1 Print Media Industry

4.6.1.1 In Print Media Industry, the majority of full-time employees at technologist / managerial
level were required to attain first degree and sub-degree levels (about 90%). Diploma / certificate
(46.6%) was most preferred for technician / supervisory level, followed by secondary 4 to 7 (25.6%).

For craftsman level, more than half were only required to attain secondary 4 to 7 (52.4%).

Table 4.6.1 Preferred education level (Print Media) — by job level

Post- No. of
o8 Diploma /|Secondary |Secondary 0

duat full-ti
B certificate 3 or below| fime
degree employees
Technologist / Managerial 1.7% 58.6% 31.0% 8.6% 0.1% 0.0% 1288

1 1 1
1 1 1
Technician / Supervisory | 0.0% 9.0% 18.8%  46.6%  25.6% 0.0% 1 5353 |
1 1 1
1 1 1

Craftsman 0.0% 0.0% 0.0% 24.0% 52.4% 23.6% 4738

denotes prominent preferred education levels in the respective job level.

4.6.2 Publishing Industry

4.6.2.1  The full-time employees in Publishing Industry tended to have higher levels of educational
requirements than those of Print Media Industry. The vast majority of those at managerial level
were required to attain first degree level (94.1%). Sub-degree (50.0%) was most preferred for
supervisory level, followed by first degree (31.3%). For technical staff level, nearly two-thirds were
required to attain diploma / certificate (65.8%) and some were required to have sub-degree level
(22.5%).

Table 4.6.2 Preferred education level (Publishing) — by job level

Post- No. of
o Diploma /{Secondary |Secondary 0
graduate ) full-time
certificate 3 or below
degree employees
Managerial 1.7% 94.1% 3.4% 0.9% 0.0% 0.0% 1522
Supervisory 0.0% 31.3% 50.0% 15.6% 3.0% 0.0% 2476
Technical Staff 1 0.0% 0.4% 22.5% 65.8% 11.4% 0.0% | 4217 |

denotes prominent preferred education levels in the respective job level.
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4.7 Preferred Years of Experience
4.7.1 Print Media Industry
4.7.1.1  Employers in Print Media Industry tended to require full-time employees at technologist /

managerial level to have 5 years to less than 10 years of experience (about 75%). The most preferred
years of experience for those at technician / supervisory level was 2 years to less than 7 years (about
89%), while most of those at craftsman level were only required to have less than 5 years of

experience (about 93%).

Table 4.7.1 Preferred years of experience (Print Media) — by job level
No No. of
15 years [10—<15|7-<10( 5-<7 |2-<5| <2 )
experience | full-time
or more | years | years | years | years | years .
required |employees
- __ __ ™" 00—
Technologist / Managerial |  3.6% 14.6% 41.1% 34.0% 6.7%  0.0% 0.0% 1 1288 |
Technician / Supervisory 0.0% 0.9% 33%  264% 62.9% 6.2% 0.2% 5353
Craftsman 0.0% 0.0% 0.0% 24%  30.5%  62.0% 5.1% 4738

denotes prominent preferred years of experience in the respective job level.

4.7.2 Publishing Industry

4.7.2.1
Industry tended to be slightly longer than those of Print Media Industry. About 69% of those at

Similar to the preferred education level, the preferred years of experience in Publishing

managerial level were required to have 5 years to less than 10 years of experience, while about 27%
The

most preferred years of experience for those at supervisory level was 2 years to less than 7 years

were expected to have experience of 10 years or more (vs. about 18% in Print Media Industry).

(about 80%), while about 20% were preferred to have 7 years or more (vs. about 4% in Print Media
Industry). More than half of those at technical staff level were required to have 2 years to less than

5 years of experience (54.7%; vs. 30.5% in Print Media Industry).

Table 4.7.2 Preferred years of experience (Publishing) — by job level

No. of

15 years [10—<15|7—-<10| 5-<7 | 2—-<5 No 00

experience | full-time

or more .

required |employees
Managerial I 81%  18.7%  39.0% 298% 4.5% 0.0% 00% | 152 |
Supervisory i 0.1% 47%  15.0% @ 42.1% 37.8% @ 0.3% 0.0% 1 2476 1
Technical Staff 0.0% 00% @ 07% 1.7%  547% 36.0% 6.8% 4217

denotes prominent preferred years of experience in the respective job level.
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4.8 Employees Left and Recruited in the Past 12 Months

4.8.1 Print Media Industry

Employees Left

4.8.1.1 In Print Media Industry, a total of 637 full-time employees have left their establishments
during the 12 months before enumeration. The turnover rate (i.e. the number of full-time employees
left as a percentage of the total number of posts) was 5.5%. Across different job levels, the highest
turnover rate was recorded for craftsman level (6.4%).

Employees Recruited

4.8.1.2  During the past 12 months before enumeration, a total of 424 full-time employees were

recruited. The number of employees left was larger than the number of new recruits.
4.8.1.3 More than three-fifths of the new recruits (61.8%) had PP relevant experience. Such

percentage was relatively higher among the new recruits in technologist / managerial level (81.3%)
across different job levels.

Table 4.8.1 Full-time employees left and recruited in the past 12 months (Print Media) — by

job level
No. of full-time No. of % of having
employees Turnover rate NEW PP relevant
LEFT RECRUITS experience
Technologist / Managerial i 33 [2.6%] i 32 81.3% !
Technician / Supervisory 295 [5.4%] 209 61.7%
Craftsman [6.4%] 58.5%

_ [5.5%] _ 61.8%

No. of full-time employees left o
Turnover rate = ; ) ) (for the respective job level)
Total no. of posts (full-time employees + full-time vacancies)
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4.8.2 Publishing Industry

Employees Left

4.8.2.1 In Publishing Industry, a total of 775 full-time employees have left their establishments
during the 12 months before enumeration. The turnover rate was 9.2%, higher than 5.5% of Print
Media Industry. The highest turnover rate was recorded for technical staff level (11.3%).

Employees Recruited

4.8.2.2  During the past 12 months before enumeration, a total of 677 full-time employees were

recruited. The number of employees left was slightly larger than the number of new recruits.
4.8.2.3  About seven-tenths of the new recruits (70.9%) had PP relevant experience (higher than
61.8% of Print Media Industry). Such percentage was relatively higher among the new recruits in

managerial level (91.7%).

Table 4.8.2 Full-time employees left and recruited in the past 12 months (Publishing) — by job

level
_ No. of full-time - No. of % of having
employees Turnover rate NEW PP relevant
LEFT RECRUITS experience
Managerial 96 [6.3%] 60 91.7%
Supervisory 186 [7.4%] 155 83.9%
Technical Staff [11.3%] 63.9%

_ [9.2%] _ 70.9%

No. of full-time employees left o
Turnover rate = : ) 3 (for the respective job level)
Total no. of posts (full-time employees + full-time vacancies)
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4.9 Recruitment Difficulties in the Past 12 Months

4.9.1 Print Media Industry

4.9.1.1 In Print Media Industry, among the establishments which had engaged in recruitment
exercise for the respective job level of full-time employees during the 12 months before enumeration,
relatively higher percentage encountered recruitment difficulties for recruiting employees at
craftsman level (65.7%), as compared with technologist / managerial level (41.7%) and technician /

supervisory level (37.0%).

4.9.1.2 Among those which reported recruitment difficulties, “candidates lacked the relevant skills
/ expertise” (about 27% - 80%) was commonly mentioned difficulty across all job levels.

4.9.1.3  Apart from the above mentioned, for recruiting technologist / managerial and technician /
supervisory levels, “candidates lacked the relevant experience” (100.0% and 78.4%) was the major
recruitment difficulty. For craftsman level, the most frequently mentioned difficulty was that
“candidates were unwilling to work on shift for long hours” (47.8%).

Table 4.9.1 Recruitment difficulties in the past 12 months before enumeration (Print Media)

— by job level
I 3
Managerial | Supervisory
With recruitment difficulties 41.7% 37.0% 65.7%
Among those with recruitment difficulties:
» Candidates lacked the relevant experience 100.0% 78.4% 21.7%
»  Candidates lacked the relevant skills / expertise 80.0% 27.0% 45.7%
. Candu_jates found the remuneration package not 60.0% 16.2% 43.5%
attractive
»  Candidates were unwilling to work on shift for long 0.0% 18.9% 47.8%
hours
* Candidates found the fringe benefits not attractive 0.0% 13.5% 30.4%
» Candidates lacked the relevant academic qualification 0.0% 2.7% 30.4%
Candidates were unwilling to work in the Mainland 1 0.0% 2.7% 43%
»  Others (e.g. remote work location) 0.0% 2.7% 2.2%
Without recruitment difficulties 58.3% 63.0% 34.3%

No. of establishments with recruitment exercise 12# 100 70

(% of establishments with recruitment exercise for the respective level of (0.5%) (4.1%) (2.9%)

full-time employees)

denotes prominent recruitment difficulties in the respective job level.
Notes: Respondents may mention more than one recruitment difficulties.
# Survey results derived from a small subset of sample may subject to relatively large sampling errors and should
be interpreted with caution
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4.9.2 Publishing Industry

4.9.2.1 The situation of recruitment difficulties in Publishing Industry was similar. Among the
establishments which had engaged in recruitment exercise for the respective job level, relatively
higher percentage encountered recruitment difficulties for recruiting technical staff level (60.4%), as

compared with managerial (46.2%) and supervisory (32.1%) levels.

4.9.2.2 Among those which reported recruitment difficulties, “candidates found the remuneration
package not attractive” (about 48% - 80%) and “candidates lacked the relevant experience” (about
54% - 58%) were commonly mentioned difficulties across all job levels.

4.9.2.3 Apart from the above mentioned, for recruiting managerial level, “candidates lacked the
relevant skills / expertise” (58.3%) is also a key recruitment difficulty. For supervisory level, the
most frequently mentioned difficulty was that “candidates were unwilling to work on shift for long
hours” (60.0%).

Table 4.9.2 Recruitment difficulties in the past 12 months before enumeration (Publishing) —

by job level
. . Technical
I T
With recruitment difficulties 46.2% 32.1% 60.4%
Among those with recruitment difficulties:
» Candidates lacked the relevant experience 58.3% 56.0% 53.6%
. i f h i k
Candlglates ound the remuneration package not 66.7% 48.0% 29.8%
attractive
»  Candidates lacked the relevant skills / expertise 58.3% 24.0% 31.0%
* Candidat illing t k hift for |
andidates were unwilling to work on shift for long 25 0% 60.0% 33.3%
hours
» Candidates found the fringe benefits not attractive 25.0% 28.0% 27.4%
» Candidates lacked the relevant academic qualification 0.0% 0.0% 28.6%
* Candidates’ language skills (including Putonghua) werei 0.0% 0.0% 13.1% i
poor : .
* Candidates were unwilling to work in the Mainland 0.0% 4.0% 0.0%
C chers (e.g. shortage of new blood for the publishing media 0.0% 0.0% 3.6%
industry)
Without recruitment difficulties 53.8% 67.9% 39.6%
No. of establishments with recruitment exercise 26# 78 139

(% of establishments with recruitment exercise for the respective level of (2.4%) (7.3%) (13.0%)

full-time employees)

denotes prominent recruitment difficulties in the respective job level.
Notes: Respondents may mention more than one recruitment difficulties.
# Survey results derived from a small subset of sample may subject to relatively large sampling errors and should
be interpreted with caution
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4.10 Expected Change in Business Volume in the Next 12 Months

4.10.1 Print Media Industry

4.10.1.1 In Print Media Industry, more than one-third of the establishments (35.3%) expected that
their business volume will be worse in the next 12 months. The smaller the employment size, the
higher were the percentages expecting that it will be worse (ranged from 7.7% for employment size
50 or above, to 37.5% for 1 —9). Only 1.6% anticipated that it will be better. Nearly three-tenths
(28.4%) expected that it will be stable. The remaining one-third (34.7%) were uncertain.

4.10.1.2 Among those expecting worse, 44.3% anticipated that their business volume will be
decreased by 1% - 25%; 38.2% anticipated 26% - 50%; 9.2% anticipated 51% - 75%; and 8.4%
anticipated 76% - 100%.

Chart 4.10.1 Expected change in business volume in the next 12 months (Print Media) — by
employment size

Employment size
Overall
v 1-9 10 — 49 50 or above
% of
establishments 1.6% i 1.4% 2.6% 2.6%
100% 1 1 — —— ]
! o Better
28.4% ! 26.3%
75% 1 44.8%
— : 64.1% i Stable
1
s 35.3% : 37.5% 3
! 16.5% a Worse
25% : : : -I
% 1
1 0,
34.7% | 34.8% 36.1% 25 6% u Uncertain
1
0% T

4.10.1.3 The major reasons for expecting worse business volume are:

- Forecasting a worsening economy;

- Facing keen competition due to high operation cost in Hong Kong / low operation cost
in Asian countries / the Mainland; and

- Anticipating a decrease in demand due to change of market (e.g. lower demand for

promotional materials, etc.).
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4.10.2 Publishing Industry

4.10.2.1 In Publishing Industry, more than half of the establishments (55.2%) expected that their
business volume will remain stable in the next 12 months, and such percentage was higher among
establishments of employment size 50 or above (77.1%) than smaller employment sizes (below 56%).
Only 0.2% anticipated that it will be better. About one-fifth (19.6%) expected that it will be worse.

The remaining one-quarter (25.0%) were uncertain.

4.10.2.2 Among those expecting worse, 42.1% anticipated that their business volume will be
decreased by 1% - 25%; 40.1% anticipated 26% - 50%; 11.9% anticipated 51% - 75%; and 5.9%
anticipated 76% - 100%.

Chart 4.10.2 Expected change in business volume in the next 12 months (Publishing) — by
employment size

Employment size
Overall
v 1-9 10— 49 50 or above
% of
establishments 204 : 0.8%
oo : —0 &
i | Better
1
1
1
75% 1 50.0%
55.2% : 55.1% 0 ' Stable
! 77.1%
50% | L —
= 1
0 mWorse
19.6% : 20.1% 21.1%
25% :
. - |
25.0% ! 24.7% 28.1% 20.0% u Uncertain
! | 20.
0% 1

4.10.2.3 The major reasons for expecting worse business volume are:

- Forecasting a worsening economy; and
- Anticipating a decrease in demand due to change of market (e.g. change in reading
habit, people usually obtain information via e-platform, decrease in the number of

students, lower demand for print version of educational materials, etc.).
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4.11 Estimated Percentage of Digital / Electronic Business in the Next 12
Months

4.11.1 Print Media Industry — Business in Digital Printing

4.11.1.1 In the related branches of Print Media Industry, more than two-fifths of the establishments
(46.8%) expected having no business (i.e. 0% of their business) in digital printing in the next 12
months, and such percentage was higher among establishments of employment size 1 — 9 (52.7%)
than larger employment sizes (below 23%). 25.5% anticipated having 1% - 50% of business in
digital printing, while 27.7% estimated that the percentage will be 51% - 100%.

Chart 4.11.1 Estimated percentage of business in digital printing in the next 12 months (Print
Media) — by employment size

Employment size

Overall 1-9 10 — 49 50 or above
% of
establishments 1
100% : = 0%
i
1
ol | ul-25%
:
: 26 - 50%
50% | |
1
1
! m51-75%
25% :
1
: =76 -100%
1

0%

Base: Establishments in the branches of “newspapers printing”, “job printing” and “printing department of academic
institutions and Government”
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4.11.2 Publishing Industry — Business in Electronic Publishing

4.11.2.1 In the related branches of Publishing Industry, more than two-fifths of the establishments
(43.4%) expected having no business (i.e. 0% of their business) in electronic publishing in the next
12 months, and such percentage was higher among establishments of employment size 1 — 9 (50.3%)
than larger employment sizes (below 14%). 32.8% anticipated having 1% - 50% of business in
electronic publishing, while 23.8% estimated that the percentage will be 51% - 100%.

Chart 4.11.2 Estimated percentage of business in electronic publishing in the next 12 months
(Publishing) — by employment size

Employment size

Overall

1-9 10-49 50 or above
% of
establishments ;
100% : : no%
1 -
: | 25.6%
75% | : 19.8% ul-25%
:
| - E0O
50% | 12.1% X 26.7% 41.0% 26 - 50%
1
: @51 - 75%
25% | I ~ :
1
: u 76 - 100%
1

0%

Base: Establishments in the branches of “publishing of newspapers”, “publishing of books, directories, mailing lists,
magazines, periodicals, etc.” and “publishing department of selected organisations”
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4.12 Expected Change in Number of Full-time Employees in the Next 12
Months

4.12.1 Print Media Industry

4.12.1.1 More than nine out of ten establishments in Print Media Industry (93.9%) expected that
their number of full-time employees will be the same in the next 12 months.  Only small proportions
expected that their employees will be increased (1.0%) or decreased (5.0%).

Chart 4.12.1 Expected change in number of full-time employees in the next 12 months (Print
Media)

Increase

1.0%
Decrease _; = Same
50% 93.9%

Base: Establishments in Print Media Industry

4.12.1.2 On average, the establishments anticipated to decrease 1.0% of full-time employees in the
next 12 months.
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4.12.2 Publishing Industry

4.12.2.1 Similarly, virtually all establishments in Publishing Industry (97.4%) expected that their
number of full-time employees will be the same in the next 12 months. Only small proportions
expected to have increase (0.9%) or decrease (1.7%).

Chart 4.12.2 Expected change in number of full-time employees in the next 12 months

(Publishing)
Increase
0.9% |
Decrease | N Same
0,
1.7% 97.4%

Base: Establishments in Publishing Industry

4.12.2.2 On average, the establishments anticipated to slightly increase 0.1% of full-time employees
in the next 12 months.
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4.13 Training Areas Required for Full-time Employees to Deal with the
Industry Development

4.13.1 Print Media Industry

4.13.1.1 When asked the establishments in Print Media Industry to list out the training areas which

were required for full-time employees to deal with the industry development, it was noted that

29 ¢¢ 9 ¢ b

“marketing management”, “quality management”, “production management” and “customer services’
were commonly mentioned for employees at technologist / managerial as well as technician /
supervisory levels.  Besides, “quality assurance” was commonly required for technician /
supervisory and craftsman levels. For craftsman level, “printing technique” was the most frequently
mentioned training area required for employees, followed by “pre-press technique”. For details,

please refer to Appendix 8.

Table 4.13.1 Top 5 training areas required for full-time employees to deal with the industry
development (Print Media) — by job level

Technologist / Managerial Technician / Supervisory

* Marketing Management (51.9%) Marketing Management (38.9%) Printing Technique (68.1%)

* Quality Management (31.2%) Customer Services (29.8%) Pre-press Technique (37.1%)

* Production Management (31.0%) Quality Management (17.7%) Post-printing Technique (26.4%)

. * Production Management (16.8%) Quality Assurance (22.0%)
(26.3%) *  Quality Assurance (15.6%) Colour Management (21.0%)

o Customer Services (22.4%)

Base: Establishments with the respective level of full-time employees

Note: Respondents may mention more than one training areas.
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4.13.2 Publishing Industry

4.13.2.1 In Publishing Industry, “customer services” was a commonly required training area for full-
time employees at managerial and supervisory levels, and “editing” as well as “media technology”
were commonly required for supervisory and technical staff levels. For managerial level,
“marketing management” and “human resources management” were the top two training areas

required. For technical staff level, apart from “editing”, “design and artwork production” was also

a key training area required. For details, please refer to Appendix 8.

Table 4.13.2 Top 5 training areas required for full-time employees to deal with the industry
development (Publishing) — by job level

Technical Staff

» Marketing Management (29.8%) [ Editing (24.3%) + Editing (42.4%)

. » Customer Services (16.3%) » Design and Artwork Production
(29.3%) *  Marketing (16.1%) (32.9%)

» Copyright Management (23.7%) |» Sales and Customer Service * Problem Solving (15.7%)

» Customer Services (18.6%) (15.0%) « Communication Skills (15.4%)

* Production Management (16.0%) [ Media Technology (12.6%) * Media Technology (13.8%)

* Quality Management (16.0%)

Base: Establishments with the respective level of full-time employees
Note: Respondents may mention more than one training areas.
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5 Manpower Analysis

5.1 Manpower Changes of Print Media and Publishing Industries between

2025 and 2020

5.1.1 Changes in Number of Full-time Emplovees

By Industry

5.1.1.1  In overall, the total number of full-time employees in the PP Industries has decreased from

24 624 in 2020 to 20 204 in 2025, with a decrement of 17.9% (-4 420 persons).

When analysed by

industry, the decrease in the number of full-time employees was relatively larger for Print Media (-

2 785 persons) than Publishing (-1 635 persons) Industry.

Chart5.1.1a Changes in number of full-time employees — by industry

Overall
Print Media

Publishing

20204
24 624
11989
14 774 m 2025
8215 12020
9850
0 5000 10 000 15 000 20 000 25000

No. of full-time employees

Change of
2025 vs. 2020

Annual
change in %

-4420 -17.9%

-2785 -18.9%

-1635 -16.6%

-3.9%

-4.1%

- 3.6%

- 47 -




The 2025 Manpower Survey of the Print Media and Publishing Industries

Print Media Industry

By Branch

5.1.1.2  Decrease in the number of full-time employees was found in all branches of Print Media
Industry. The largest decrease was found in job printing companies (-1 673 persons), followed by
printing agents (-513 persons). Besides, the largest decrement was also found in companies of
service activities related to printing (-41.3%), followed by manufacture of containers and boxes of
paper and paperboard (-23.7%).

Chart 5.1.1b Changes in number of full-time employees (Print Media) — by branch

Change of Annual
2025 vs. 2020  change in %

Overall of Print Media NN 11 059
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By Job Level

5.1.1.3

Decrease in the number of full-time employees was also found across all job levels in Print

Media Industry. A larger decrease was recorded for craftsman level (-22.8%; -1 396 persons).

Chart 5.1.1c Changes in number of full-time employees (Print Media) — by job level
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Publishing Industry

By Branch
5.1.1.4  Similarly, decrease in the number of full-time employees was found in all branches of
Publishing Industry. The decrease was mainly came from publishing companies (-19.3%; -1 182

persons).

Chart 5.1.1d Changes in number of full-time employees (Publishing) — by branch
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By Job Level

5.1.1.5  When analysed by job level in Publishing Industry, the decrease in the number of full-time

employees was larger for technical staff level (-19.3%; -1 009 persons).

Chart 5.1.1e Changes in number of full-time employees (Publishing) — by job level
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5.1.2 Changes in Number of Full-time Vacancies

5.1.2.1 In overall, the total number of full-time vacancies in the PP Industries has increased, from

259 in 2020 to 345 in 2025, with an increment of 33.2% (+86 vacancies).

The increment was larger

in Publishing Industry (+47.7%; +63 vacancies) than Print Media Industry (+18.1%; +23 vacancies).

Chart5.1.2 Changes in number of full-time vacancies — by industry
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5.1.3 Changes in Average Monthly Remuneration Package

Print Media Industry

5.1.3.1 Compared with the results of the 2020 survey, a general upward trend in average monthly
remuneration package was recorded in 2025 across various job levels in Print Media Industry.

5.1.3.2  For full-time employees at technologist / managerial level, higher percentages ranged
$30,001 - $45,000 (from 39.4% in 2020 to 47.0% in 2025) and over $45,000 (from about 8% to 22%).
For technician / supervisory level, their prominent range of remuneration package shifted from
$15,001 - $30,000 in 2020 (about 76%) to $20,001 - $30,000 in 2025 (66.7%). The situation for
craftsman level was similar. Their prominent range shifted from $20,000 or below in 2020 (about
98%) to $15,001 - $30,000 in 2025 (about 92%). For unskilled level, a higher percentage ranged
$15,001 - $20,000 (from 1.5% in 2020 to 30.7% in 2025), whereas a lower percentage ranged $15,000
or below (from 98.5% to 69.1%).

Table 5.1.3a Changes in average monthly remuneration package (Print Media) — by job level

$15,001 -| $15,000 |No. of full-time
$60,000 [ $60,000 | $45,000 | $30,000 | $20,000 | or below | employees

Technologist / Managerial 95%  125%  47.0% 309%  0.2% 0.0% 1288
Technician / Supervisory 0.1% 0.4% 12.8% 66.7% 19.0% 1.1% 5353
Craftsman 0.0% 0.0% 12%  294% 624%  7.0% 4738
Unskilled 1 0.0% 0.0% 0.0% 02%  30.7%  69.1% i 610 l
2417 U W N MU N N N —
Technologist / Managerial 2.7% 5.2% 394% @ 44.1% 8.3% 0.1% 1623
Technician / Supervisory 1 0.0% 0.2% 45%  36.0% 402% 191% i 6316 i
Craftsman 0.0% 0.0% 0.0% 21%  423%  55.7% 6134
Unskilled 0.0% 0.0% 0.0% 0.0% 1.5% = 98.5% 701

denotes prominent ranges of remuneration package in the respective job level in the respective year.
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Publishing Industry

5.1.3.3  Similar pattern was observed in Publishing Industry. Compared with the results in 2020,
the prominent ranges of average monthly remuneration package in 2025 shifted towards higher
groups for all job levels.

5.1.3.4  For managerial level, their prominent range of remuneration package shifted from $20,001
- $45,000 in 2020 (about 76%) to $30,001 - $60,000 in 2025 (about 72%). For supervisory level,
their prominent range shifted from $15,001 - $30,000 in 2020 (about 88%) to $20,001 - $45,000 in
2025 (about 82%). For technical staff level, their prominent range shifted from $20,000 or below
(about 87%) to $15,001 - $30,000 (about 95%).

Table 5.1.3b Changes in average monthly remuneration package (Publishing) — by job level

$15,001 -| $15,000 |No. of full-time
$60,000 [ $60,000 | $45,000 | $30,000 | $20,000 | or below | employees

Managerial 13.8%  251%  469% @ 142%  0.0% 0.0% 1522
Supervisory 0.0% 3.1% 29.5% 52.8% 14.6% 0.2% 2476
Technical Staff 0.0% 0.0% 29%  42.6%  523%  22% 4217
2SSO NS VOO FSSSSSSSSSSOTN DO SSSSSSSSSOONN DO SRRSOt
Managerial 119%  9.7%  529%  233%  23% 0.0% 1671
Supervisory 0.0% 1.3% 9.9%  57.8%  30.6%  0.4% 2953
Technical Staff 1 0.0% 0.0% 0.6%  123%  648% 223% ! 526 1

denotes prominent ranges of remuneration package in the respective job level in the respective year.
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5.1.4 Changes in Preferred Education Level

Print Media Industry

5.1.4.1 Compared with the results of the 2020 survey, employers in Print Media Industry tended
to have higher requirement on the education level of full-time employees at all job levels.

5.1.4.2  For technologist / managerial as well as technician / supervisory levels, higher percentages
were preferred to attained first degree / sub-degree levels (for the former: from about 57% in 2020 to
90% in 2025; and for the latter: from about 20% to 28% respectively), while lower percentages were
required to attain secondary 4 to 7 level (from 22.4% to 0.1%; and from 37.6% to 25.6% respectively).
For craftsman level, a higher percentage was preferred to attain diploma / certificate level (from 7.5%
in 2020 to 24.0% in 2025), and a lower percentage was required to attain secondary 3 or below (from
39.3% to 23.6%).

Table 5.1.4a Changes in preferred education level (Print Media) — by job level

Post- No. of
First Sub- i >0
graduate full-time

degree degree | certificate 3 or below
degree employees

Technologist / Managerial | 1.7% 58.6% 31.0% 8.6% 0.1% 0.0% 1288
Technician / Supervisory 0.0% 9.0% 18.8% 46.6% 25.6% 0.0% 5353

Craftsman L 0.0% 0.0% 0.0% 24.0% 524% @ 23.6% | 4738 |
2020 R O ! O — T i
Technologist / Managerial |  1.6% 48.9% 8.0% 19.2% 22.4% 00% 1 1623 |
Technician / Supervisory | 0.0% 7.1% 13.2%  42.2% 37.6% 00% | 6316 |
Craftsman 0.0% 0.0% 0.0% 7.5% 53.2%  39.3% 6134

denotes prominent preferred education levels for the respective job level in the respective year.
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Publishing Industry

5.1.4.3  In Publishing Industry, compared with the results in 2020, employers tended to have lower
requirement on the education level of supervisory as well as technical staff levels.

5.1.4.4  For the former, a higher percentage was accepted to have sub-degree level (from 20.5% in
2020 to 50.0% in 2025), and a lower percentage was required to attain first degree level (from 51.9%
to 31.3%). For the latter, a higher percentage was accepted to have diploma / certificate level (from
43.0% to 65.8%), and a lower percentage was required to attain sub-degree level (from 39.5% to
22.5%).

Table 5.1.4b Changes in preferred education level (Publishing) — by job level

Post- First Sub- No. .of
graduate degree degree | certificate 3 or below full-time
degree employees
O O s s s
Managerial 1.7% 94.1% 3.4% 0.9% 0.0% 0.0% 1522
Supervisory 00% = 313%  50.0%  15.6% 3.0% 0.0% 2476
Technical Staff L 0.0% 04% = 225%  65.8% 11.4% 00% | 4217 |
2020 R O v (v — T i
Managerial I 54%  93.0%  0.3% 1.1% 0.3% 00% 1 1671 |
Supervisory L 0.0% 51.9%  205%  24.6% 3.1% 00% | 2953 |
Technical Staff 0.0% 41%  395%  43.0% 13.0% 0.4% 5226

denotes prominent preferred education levels for the respective job level in the respective year.
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5.2 Business Outlook

5.2.1 Based on the insights from the Training Board, the key challenges and potential
opportunities of the Print Media and Publishing Industries are highlighted below:

Challenges

Global Economic Uncertainties

52.2 The International Monetary Fund’s July 2025 World Economic Outlook® projects global
GDP growth at 3.0% for 2025 and 3.1% for 2026, a slight upward revision from previous rounds.
This adjustment reflects improved financial conditions, fiscal expansion in major economies, and pre-
emptive activities ahead of tariff increases. However, persistent risks remain, including tariffs,
geopolitical tensions, and elevated global uncertainty, all of which could continue to impact trade-
dependent sectors such as print media exports. The IMF notes: “Tenuous resilience amid persistent

uncertainty” remains a core theme worldwide.

5.2.3 Hong Kong’s exports of printed matters have demonstrated a pattern of sharp ups and
downs in recent years. Following a high point in 2019 just before the pandemic, the total export
value saw a marked decline in 2020, followed by a partial rebound in 2021 and a significant drop in
2022.  The industry achieved a turnaround in 2024 with an overall export value increase of 9.1%
after having reached the lowest level in years. The fluctuation has impacted the size of the industry,
with the number of printing and publishing companies shrinking from nearly 4,853 in 2020 to about

3,516 in 2025, and full-time employment declining by almost 18% over the same period.

5.2.4 Chinese Mainland remains the dominant export destination, expanding its share of total
value from 22.7% to 25.1% and recording the largest growth among major markets at +20.5%. The
US remains the second largest market, though its share declined slightly from 19.9% to 18.2%,
coupled with a small decrease of -0.3% in value. The United Kingdom posted a moderate gain,
growing by +4.0% despite a minor drop in total share to 5.9%. Australia maintained its 3.4% share
while achieving solid growth of +9.7%. The turnaround suggests that Hong Kong’s print export

sector is beginning to stabilise and seize new opportunities after a challenging period of contraction.

* International Monetary Fund (IMF). World Economic Outlook.
https://www.imf.org/en/Publications/ WEO
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Table 5.2.4: Major Export Markets of Hong Kong Printed Matter 2023 and 2024
Country Share % of Total Value % Change in Value
2023 2024 2023 vs 2024
Chinese Mainland 22.7 25.1 +20.5
United States of America 19.9 18.2 -0.3
United Kingdom 6.2 5.9 +4.0
Australia 3.4 3.4 +9.7
Overall +9.1

Source: Hong Kong Census and Statistics Department

Local Economic Recovery

5.2.5 The Hong Kong’s Half-Yearly Economic Report 2025 indicated that Hong Kong’s
economy continued its solid expansion in the first half of 2025, supported by robust merchandise
exports and a gradual improvement in domestic demand. Real GDP grew by 3.1% year-on-year in
the second quarter, slightly ahead of the previous quarter’s 3.0% growth.  This sustained momentum
was driven by accelerated year-on-year growth in goods exports (up 11.5% in Q2), buoyed by resilient
global demand and temporary rush shipments triggered by a short-term easing of US tariff measures.
Private consumption expenditure returned to growth after prior declines, rising by 1.9% year-on-year
as stabilising consumption markets and rising employment earnings provided a boost. However, the
unemployment rate rose to 3.5% (from 3.2% in Q1), and the underemployment rate also increased
modestly, reflecting some labor market softening despite wage growth and a strong job market earlier

in the year.

Global Trade Tensions

5.2.6 The print media and publishing industries are facing challenges presented by shifting global
trade dynamics and ongoing US-EU tariff uncertainties. US tariff policy, in particular, remains
volatile, with tariffs on Chinese (including Hong Kong) goods shifting rapidly from an additional
145% rate (mid-April) down to 30% after renewed bilateral trade talks. Looking forward, prospects
for continued export growth are subject to the evolution of global trade tensions—especially US tariff

decisions—and broader uncertainties in global economic growth, inflation, and geopolitical risk.

Cost Pressures and Operational Challenges

5.2.7 Material and production costs are an ongoing challenge for Hong Kong's print media and
publishing industries. Rising prices for paper, printing materials, wages, and energy—together with

the need to invest in new technologies—have increased operating pressures at a time when profit
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margins are already strained by digital transformation, shifting client preferences, and intense
competition. Companies are required to carefully manage resources and find innovative, more

efficient ways of production while adapting to evolving market trends and consumer demands.

Meeting ESG Expectations and Green Printing Demands

5.2.8 Clients’ rising awareness of ESG (Environmental, Social, and Governance) issues is
transforming the expectations and practices of the print media and publishing industries. Printers
are under pressure to align with stringent client requirements for sustainable production—driven not
only by local sensitivity but also by the green printing policies and environmental regulations in key
export markets such as the European Union (EU), United States of America (US), and Chinese
Mainland. Compliance requires the use of Forest Stewardship Council (FSC)-certified or recycled
paper, vegetable-based inks, and energy-efficient processes, while documenting supply chain
transparency and waste reduction efforts. In addition, major export destinations have moved toward
strict oversight—such as the EU Deforestation Regulation (EUDR) and new requirements on
packaging and carbon footprints—which increasingly make robust ESG credentials a prerequisite for
international orders. To cope, manufactuers have invested in greener machinery, adopted eco-label
certifications, implemented recycling programmes, switched to lower-emission consumables, and
enhanced process transparency to pass customer audits. These steps, while raising operational
complexity and costs, are now critical to sustaining competitiveness, brand reputation, and global

market access.

Print Media Under Pressure from Digital Transformation

529 The print media and publishing industries—particularly media-related printing such as
newspapers and magazines—are under mounting pressure from digital media. While packaging
printing sector remains supported by e-commerce and retail demand for high-quality, personalised,
and sustainable packaging, media-related printing faces continuous audience decline as readers and
advertisers shift to online platforms. Print advertising revenue has fallen sharply, pushing media
companies to scale back printed offerings. As digital platforms offer not only instant news and
multimedia experiences but also targeted advertising and interactivity, media-related printing is likely
to remain under structural challenge. The sustainability of print media depends on adaptation—
through niche targeting, print-digital integration, or enhancing the cultural and tactile value of print

products—but the general trend of digital disruption is set to continue.
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Shifting Reading Habits and New Opportunities for Publishers

5.2.10  There has been a clear shift in reading habits in the past years, driven by technology and
social change. According to the survey conducted by Hong Kong Publishing Professionals Society®
in 2025, although around 61% of respondents still read printed books, median annual reading dropped
from 8 to 5 books between 2022 and 2025. Digital reading is now as common as print: about 70%
of respondents engage in daily electronic reading of more than half an hour, and for many young
people the shift is even more pronounced. Habitual reasons for less print reading include lack of
time (30%) and a preference for online content (15%). Meanwhile, fragmented, mobile-first, and
short-form reading has soared, with maturer readers leaning toward online news and youth favoring
novel and social media content. While this trend challenges traditional publishing, it also presents
opportunities: the rise of digital content and new formats (e-books, audiobooks, online platforms)
enables publishers to expand their offerings, reach broader audiences, and experiment with interactive
and social reading experiences. Industry experts encourage publishers to accelerate digital
transformation and develop innovative products to tap emerging consumption patterns and sustain

the relevance of reading in society.

Widening Skills and Talent Shortages

5.2.11 Both the print media and publishing industries are facing a growing shortage of skilled
talent as evidenced by the higher vacancy rates notably in technical staff. The shortage reflects
difficulties in recruiting workers with new digital and technical skills or those willing to accept
industry-standard compensation and working conditions.  About 57.3% of technologist / managerial
level and 65.7% of craftsman level in the print media industry were over the age of 51 according to
the survey. It is foreseeable that as experienced technologists and craftsmen approach retirement,
the gap in technical and specialist expertise will widen. This challenge is compounded by the
limited number of younger, well-trained professionals entering the sector. With an impending wave
of retirements, labour shortages and skills mismatches are expected to intensify in the coming years,
posing risks to productivity and slowing the industry’s ability to adapt to ongoing technological

change.

C EBLIRES. (BHLIRESEEE T B REEE ) 2025 FELEEINT) .
https://hkpps.org/ % E9% A6 %99 % E6 %B8 % AF % E5 %85 % A8 %E6 %B0%91 % E9%96 % B1 % E8 % AE %80 % E8 % A
A%BE%E6%9F % A5/
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Opportunities

Digital Printing Expansion

5.2.12  Digital printing is experiencing explosive growth in Asia, significantly outpacing
traditional methods, driven by demand for agility, customisation, and shorter runs. The Asia Pacific
digital printing market is projected to reach USD $13.6 Billion® by 2030, growing at a Compound
Annual Growth Rate (CAGR) of over 7.1%. This surge is particularly pronounced in packaging and
labels.

Expansion of e-commerce Drives Growth in Packaging

5.2.13  E-commerce has created significant opportunities for printers by driving robust demand for
packaging, labeling, and personalised print solutions. As online retail continues to expand,
businesses require distinctive and branded packaging materials, including folding cartons, shipping
boxes, and product labels, to enhance customer experience and brand recognition. The growth of e-
commerce has also fueled the rise of small-batch, fast-turnaround printing orders, favoring printers
that can offer digital printing, customisation, and on-demand services. Many online sellers seek
value-added features such as eco-friendly packaging, QR-coded inserts, and tailored print collateral
for marketing campaigns, enabling printers to diversify their product offerings and tap into new, high-
margin market segments. This has positioned print service providers with advanced technology and
flexible production capabilities to benefit directly from the ongoing boom in e-commerce across Hong
Kong, the Greater Bay Area (GBA), and global markets.

Technology Integration and Innovation — Convergence of Physical and Digital

5.2.14  Asia, particularly Chinese Mainland, is at the forefront of integrating advanced
technologies with print, creating interactive experiences, enhancing efficiency, and unlocking new

functionalities:

5.2.15 QR Codes & Mobile Integration: Most of the consumer product packaging in Chinese
Mainland now features QR codes. The wide adoption makes them the primary bridge between print
and digital. These are extensively used for product authentication (critical for luxury goods and
pharmaceuticals) and consumer engagement (linking to loyalty programs, videos, or promotions).

This deep integration is fundamental to strategies blending online and oftline retail.

> Grand View Research. Asia Pacific Digital Printing Market Size & Outlook, 2030.
https://www.grandviewresearch.com/horizon/outlook/digital-printing-market/asia-pacific
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5.2.16  Augmented Reality (AR) & Interactive Print: AR is transforming marketing and packaging.
Major brands utilise AR via smartphone apps triggered by QR codes or printed markers on packaging,
enabling virtual try-ons, games, and immersive brand stories. The Hong Kong Tourism Board uses

AR-enabled printed maps to overlay historical information and virtual guides.

5.2.17  Industrial Internet of Things (IoT) & Automation through Al-powered Machines:
Integration of IoT sensors and Al technology is accelerating in the GBA printing factories for
predictive maintenance, quality control, and workflow optimisation. Implementation of advanced
press monitoring and cloud-based workflow management systems is common. Web-to-print
platforms that connect regional clients with printers across the GBA offering on-demand product
customisation and global shipping solutions to local businesses and artists, provide services of instant

quoting, automated prepress, and job tracking.

Publishers Integrate Digital and Print for a Broader Reach

5.2.18  The rapid rise of digital content and innovative publishing formats presents unprecedented
opportunities for Hong Kong’s publishing industry. The growing acceptance of online reading,
mobile-first habits, and social media—driven content consumption signals a receptive environment for
digital-native products as well as hybrid print-digital publishing. The adoption of digital platforms,
e-books, audiobooks, and interactive formats has enabled publishers to expand their audience reach

far beyond traditional borders and to engage readers in new, immersive ways.

5.2.19  The “Publishing 3.0+ project® exemplifies the opportunity that digital content, new
formats, and Al-driven technologies bring to the publishing industry. By integrating advanced Al
tools for content conversion, multilingual translation, and audiobook production, this initiative can
reduce costs and boost efficiency, enable small and medium-sized publishers to digitise and globalise
their content. The project aims to create Hong Kong’s first Al-driven multilingual content library

empowers publishers to reach broader international audiences.

5.2.20  Similar trends of Al application echoed globally. Publishers worldwide are leveraging Al
and digital platforms to streamline content creation, editing, translation, market analysis, and reader
engagement, which facilitates publishing houses tap into new revenue streams, diversify products
(such as e-books and audiobooks), and meet the rising demand for flexible, on-demand reading

experiences.

¢ HKSAR Government. Press Release - Speech by SCST at Publishing 3.0+ Launch Ceremony.
https://www.info.gov.hk/gia/general/202507/16/P2025071600244p.htm
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Hong Kong as a Centre for East-meets-West and Regional Intellectual Property (IP)

5.2.21  Hong Kong’s emergence as a regional copyright trading and licensing centre is creating
major opportunities for the publishing industry. The city’s strengths lie in its robust legal
framework, efficient IP protection regime, advanced financial infrastructure, and its strategic position

connecting Chinese Mainland and global markets.

5.2.22  With the goal to strengthen Hong Kong’s role as an “international copyright and creative
hub” under the 14" Five-Year Plan, the Government is committed to building the copyright ecosystem
by strengthening legislative protection (including for Al-generated content), enhancing international
collaboration, and streamlining copyright registration, trading, and dispute resolution. Key
initiatives include the implementation of the amended Copyright Ordinance to strengthen copyright
protection in the digital environment, upcoming enhancements to further protect Al technology
development, and government-backed IP trading platforms. The “Publishing 3.0+ project
empowers publishers to convert and license content easily for cross-border markets, boosting the
global reach of Hong Kong copyrights.

5.2.23  Under the copyright ecosystem that facilitates licensing deals, co-productions, and
copyright sales, publishers can monetise works through multiple licensing channels—including e-
books, audiobooks, translations, and multimedia adaptations—and to tap into the demand for content
licensing across the GBA, Belt and Road, and the globe. Hong Kong publishing industry is
positioned to boost innovation, cross-border collaboration, and cultural influence in Asia’s growing

creative and knowledge-driven economy.

5.3 Manpower Projection and Annual Additional Manpower Requirement

Manpower Projection

5.3.1  The annual manpower growth was based on the employers’ forecast of number of employees

in the next 12 months. The results are shown in the table below.

Table 5.1 Annual Manpower Growth

Total Estimated annual Annual
Manpower growth rate by Manpower

Scope of Service / Business in 2025 employers’ forecast Growth
Print Media Industry
Technologist / Managerial 1,293 -13
Technician / Supervisory 5,425 -0.98% -53
Craftsman 4,801 -47
Publishing Industry
Managerial 1,530 +2
Supervisory 2,510 +0.10% +3
Technical Staff 4,370 +4
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Annual Additional Manpower Requirement

5.3.2  The annual additional manpower requirement of the Print Media and Publishing industries
has taken into account the (i) annual manpower growth (based on employers’ forecast of the number
of employees) and (ii) wastage rate of the industry (i.e. percentage of employees leaving the industry
permanently on an annual basis). A summary of the estimated annual additional manpower

requirement is shown in the table below.

Table 5.3.2 Estimated Annual Additional Manpower Requirement
Annual additional manpower requirement
Annual manpower | Industry
Wastage growth leavers Total
Industry & Job level rate (a) (b) (a) + (b)
Print Media Industry
Technologist / Managerial 0.5% -13 7 -6
Technician / Supervisory 3.1% -53 165 112
Craftsman 4.2% -47 201 154
Total: 260
Publishing Industry
Managerial 2.7% 2 41 43
Supervisory 2.2% 3 56 59
Technical Staff 4.5% 4 198 202
Total: 304

Estimated Manpower Supply

5.3.3 Based on the information provided by tertiary institutions, the estimated supply of
graduates from print media and publishing-related programmes for 2026 and 2027 is shown in the
table below.

Table 5.3.2 Estimated Manpower Supply

Estimated Supply

(No. of Graduates)
Programme Level 2026 2027
Sub-degree 50 62
Diploma/Certificate 102 109
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6 Recommendations

6.1 The print media and publishing industries face pressing challenges around talent decline,
an ageing workforce, and the need to replenish and enrich their human capital. At the same time,
these industries are vital pillars of Hong Kong's creative industry, uniquely positioned to drive cultural
value, creative knowledge, and enhance Hong Kong’s status as a regional IP hub. To sustain long-
term growth and capitalise on new opportunities, it is essential for the industries to attract and nurture
new generations of skilled professionals, support ongoing upskilling in the latest technology, promote
their cultural importance and develop expertise in IP management and licensing. Based on the latest
survey findings and current trends, the Training Board presents the following recommendations for
stakeholders.

Government

Replenish and Enrich Industries’ Talent Pool

6.2 Inspire the Next Generation: The creative and future-oriented positioning of Printing and
Publishing and their connections to design, digital content, sustainability, and East-meets-West
culture should be showcased to primary and secondary students in VPET promotional campaigns. To
challenge outdated public perceptions, it is recommended to highlight successful young professionals
working in modern publishing, book design, print-tech, and cross-media IP licensing, using
storytelling, mini-documentaries, and school talks to demonstrate viable, dynamic career paths.
VPET experiential activities should be provided for young students. The Government can
encourage schools to partner with publishers, printers, and design studios for hands-on experiences,
site visits, and printing/publishing workshop for creative publishing, digital printing, and storytelling
projects in primary and secondary schools. Schools can also collaborate with VTC, HKDI, and
industry bodies to offer “print and publishing exploration week” industry taster days. These VPET
activities facilitate early exposure, allowing students to experience real-world creative workflows and
the integration of technology first-hand.

6.3 Emphasise Technology and Sustainability: Spotlight the use of digital tools, creative
coding, and green printing in VPET marketing. Reinforce that print and publishing now blend high-
tech, creativity, and environmental responsibility, which are the key skills aligned with both student

interests and future market needs.

6.4 Replensih and Enrich Industries’ Talent Pool: New and ongoing support in retraining and
lifelong learning should focus on subsidising industry-specific, modular upskilling in high-impact
areas identified by the survey: digital printing, media technology, production management, pre-press

and post-print techniques, quality assurance, as well as copyright and marketing management.
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Strengthen the Role of Printing and Publishing as Pillars of Hong Kong’s Creative Industry

6.5 Expand Strategic Funding and Showcase Platforms: Continue to fund and increase the
visibility of projects like “Soaring Creativity — Hong Kong Pavilion” at major overseas book fairs
and regional creative expos to promote Hong Kong’s publishing and printing creativity globally.
Encourage collaboration between printing, publishing, digital media, and design under broader

creative industry schemes such as the CreateSmart Initiative.

6.6 Enhance Policy Support for Innovation and Digital Transformation: Foster cross-sector
initiatives encouraging publishers, printers, and tech firms to jointly develop innovative products (e.g.
smart e-books, AR print, digital packaging), leveraging Hong Kong’s creative and technological
strengths.

6.7 Promote Regional IP Trading and Copyright Licensing: Many in the public are unaware
that book publishing, digital content, and adaptations are fundamentally IP-driven activities—where
copyright enables both protection and commercialisation through licensing, franchising, translation,
and cross-media use. The Government should increase public and industry awareness of how the
publishing and printing industries drive IP-based creative economic activity and highlight available
government support (such as the AsialPEx platform, IPD’s free advisory services, and CreateSmart
funding). Further support can be provided through incentivising cross-border copyright deals and
facilitating integration with the GBA. Subsidies may be offered to support talent development in
copyright licensing, IP monetisation, and digital creative rights management to enrich the Hong

Kong’s IP talent pool.

Employers

Succession Planning for Upcoming Retirement

6.8 Invest in Building a Sustainable Workforce: The survey shows that the print media industry
is facing an imminent retirement wave among technologists and craftsmen in the next 10 years (57.3%
and 65.7% respectivey, are over age 51). To timely fill the technical manpower gap, employers
should establish clear career pathways, mentoring systems that pair young recruits with experienced
professionals, and structured succession planning.

6.9 Enrich and Sustain the Talent Pool: To attract and retain younger employees, employers
should introduce flexible working models, support freelance and project-based staff integration, and
offer comprehensive and competitive employment packages. Such packages may include attractive
salaries, family leave, paternity leave, study leave, and examination leave, in addition to upskilling
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stipends and clear promotion paths. These benefits not only address employees’ work-life balance
but also foster long-term loyalty and engagement.  Providing supportive leave policies demonstrates
care for staff well-being, encourages continuous professional development, and enhances the
industry’s image as a progressive and employee-oriented sector.

6.10 Positioning the firm as an innovation-driven workplace, integrating digital transformation,
interactive media, and Al-supported processes, can also enhance appeal among new entrants and
foster staff retention. Both industries should engage in incentivised partnerships with education
providers and the Government, such as co-funded apprenticeships or the “Earn and Learn” Scheme,
to help develop job-ready graduates.

6.11 Bridge Immediate Skills Gaps: Print media and publishing employers should offer regular
in-house and external training in the critical skill areas specified in the survey, such as digital media
technology, editing, production management, design, IT, marketing, customer service, and quality
management. As Al transforms both industries, it is crucial to support employees with training for
utilising Al-powered printing equipment and editorial, design and market analytics tools, and to
collaborate with technology partners to integrate Al into operation process.

Diversification, Global Expansion, and IP Management

6.12 Cross-Genre Collaboration: Print media and publishing companies may diversify into
multimedia, interactive print, and creative packaging to keep the industries dynamic and relevant
within the creative economy.

6.13 Invest in International Expansion: Employers should proactively participate in international
book, art, and licensing fairs. Leverage Hong Kong’s unique status as an East-meets-West hub to
build partnerships with global publishing houses and creative agencies, especially in Belt and Road
and GBA markets.

6.14 Unlock the Potential of Intellectual Assets: Publishers and content producers need to
professionalise and actively manage their copyright assets. Each published work represents
potential for long-term potential through translation rights, audiobook licenses, educational
repurposing, film/TV adaptation, and merchandising. Employers should assign dedicated staff to
handle copyright and licensing as a business strategy and encourage editorial and marketing teams to
proactively explore lincensing formats. Upskilling staff in IP management, contract negotiation,
and digital rights is essential.
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Education Institutions

6.15 Update Training Curriculum and Al Training: Education providers should update curricula
and course offerings to reflect industry training priorities identified in this survey. This means
integrating training in digital and electronic publishing, AR/VR, digital printing, prepress/postpress
techniques, media technology, editing, design, and marketing management. ~As Al becomes
transformative, curricula should cover Al applications in print production, data-driven quality control,
digital workflow automation, Al-powered content creation, editing, translation, marketing and ethics.
Hands-on, project-based training in collaboration with industry ensures a workforce ready to manage
and innovate with Al.

6.16 Cultivate Creative Talent with IP-Relevant Curricula: To strengthen Hong Kong’s role as
a regional IP trading hub, educators must make IP trading, copyright, and licensing a core part of
publishing, design, creative writing, and media syllabuses. Students should learn both content
creation and how to protect, commercialise, and trade their works. Real-world case studies and hands-
on experience in contracts and digital rights management will prepare graduates for an IP-centric
creative sector.

6.17 Foster Public Awareness and Participation in the Creative Industry: Organise public
exhibitions, talks, and workshops showcasing the creative and technological work that underpins print
and publishing, inspiring youth and the community to value and join these industries.

Employees

6.18 Be Ambassadors for Creativity: Employees, authors, and artists should share their creative
journey, successes across social media and professional networks, promoting a positive and

progressive image for the print media and publishing industry.

6.19 Pursue Upskilling in Al and Digital Tools: As Al is increasingly integrated into print
production systems to optimise flow production flows and quality control, print media employees
should pursue ongoing training in digital print technologies, data literacy, and Al basics. Publishing
employees should embrace continuous learning in Al literacy, e-publishing, creative coding, and
cross-media storytelling. They should stay abreast of Al-related copyright, ethical and data privacy

issues to ensure relevance in the expanding creative economy.

6.20 Advance Professional Development in IP Trading and Licensing: Publishing professionals
and freelancers should pursue training in copyright basics, licensing types, contract negotiation, and
rights valuation. Understanding how to register, promote, and license IP opens opportunities for

making career more attractive and viable.
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6.21 Leverage the HKQF and Competency Standards: Employees are strongly encouraged to
familiarise themselves with the Hong Kong Qualifications Framework (HKQF) for Printing and
Publishing, including the Specification of Competency Standards (SCS), the Recognition of Prior
Learning (RPL) mechanism, and related initiatives such as the Award Scheme for Learning
Experiences. The SCS outlines the key skills and knowledge required for career progression and
upskilling, while the RPL mechanism allows employees’ workplace-acquired experience and skills
to be formally recognised. The Award Scheme for Learning Experiences additionally opens up
opportunities to attend overseas book fairs or conferences for exposure to industry best practices and
trends. These resources help employees plan their career paths, identify upskilling needs, and secure
professional advancement within the industry.

6.22 Utilise Government Support for Lifelong Learning: Employees should make full use of
government-funded programmes such as the Continuing Education Fund (CEF) and Vplus Creative
Industries (Vplus), which subsidise a variety of upskilling and retraining courses. A range of
education institutions, including HKDI, offer relevant, QF-recognised programmes in publishing,
digital print production, design, and related fields. Enrolling in these courses supports continuous
professional growth and helps employees maintain competitiveness in the fast-evolving creative
industries.
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Appendix 1

Membership of the Print Media and Publishing
Training Board

Chairman
Mr Peter LAU Man-pong
Members

Mr Victor CHEUNG Chung-choi

Ms CHEUNG Wing-yee

Ms CHU So-ching*

Ms KWOK Wai-ching#

Mr LAI King-lung

Mr LEE Hoi-chiu*

Mr Clarence LOK Wai-ho

Mr LUI Chun-pong*

Ms Tammy MAN Suk-ping#

Mr MA Cho-lik

Mr NG Yau-sang#

Ms Brenda PANG On-kei*

Mr POON Chi-wai*

Ms Connie SIU Yuen-wah

Mr TSUI Pak-wai

Mr Edward WONG Man-kit#

Mr Jason WONG Jan-hoi#

Mr Gary WU Tsz-kei

Ms YAU Lai-ching*

Ms YIP Pui-chu*

Ms Emily YAN Laura Ka-po#

Director of Government Logistics (or his / her representative)
Director-General of Trade and Industry (or his / her representative)
Commissioner for Labour (or his / her representative)
Executive Director of the Vocational Training Council (or his representative)

Secretary

Ms Bertha HO Chui-ying

Note: * up to 31 March 2025
# since 1 April 2025
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10.

11.

12.

Appendix 2

Terms of Reference of
the Print Media and Publishing Training Board

To determine the manpower demand of the industry, including the collection and analysis
of relevant manpower and student/trainee statistics and information on socio-economic,
technological and labour market developments.

To assess and review whether the manpower supply for the industry matches with the
manpower demand.

To recommend to the Vocational Training Council (the Council) the development of
vocational and professional education and training (VPET) facilities to meet the assessed
manpower demand.

To advise the Council on the strategic development and quality assurance of its
programmes in the relevant disciplines.

To prescribe job specifications for the principal jobs in the industry defining the skills
and knowledge and advise on relevant training programme specifying the time a trainee
needs to spend on each skill element.

To tender advice in respect of skill assessments, trade tests and certification, if
appropriate, for in-service workers, apprentices and trainees, for the purpose of
ascertaining that the specified skill standards have been attained.

To advise on the conduct of skill competitions in key trades in the industry for the
promotion of VPET as well as participation in international competitions.

To liaise with relevant bodies, including employers, employers’ associations, trade
unions, professional institutions, training and educational institutions and government
departments, on matters pertaining to the development and promotion of VPET in the
industry.

To organise seminars/conferences/symposia on VPET for the industry.

To advise on the publicity relating to the activities of the Training Board and relevant
VPET programmes of the Council.

To submit to the Council an annual report on the Training Board’s work and its
recommendations on the strategies for programmes in the relevant disciplines.

To undertake any other functions delegated by the Council in accordance with Section 7
of the Vocational Training Council Ordinance.
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Appendix 3

Membership of Working Party on Manpower Survey

Convenor
Mr MA Cho-lik
Members

Mr Victor CHEUNG Chung-choi
Ms CHEUNG Wing-yee

Ms Ivy CHU So-ching*

Ms KWOK Wai-ching#

Mr LAI King-lung

Mr Clarence LOK Wai-ho

Ms Tammy MAN Shuk-ping#
Mr NG Yau-sang#

Ms Brenda PANG On-kei*

Mr TSUI Pak-wai

Mr Edward WONG Man-kit#
Mr Jason WONG Jan-hoi#

Mr Gary WU Tsz-kei

Ms Emily YAN Laura Ka-po#
Ms YIP Pui-chu*

Executive Director of VVocational Training Council (or his representative)

Secretary
Ms Bertha HO Chui-ying

Note: * up to 31 March 2025
# since 1 April 2025
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Full Time Employees

Vacancies

Vacancy Rate

Average Monthly Income

Turnover Rate

Postgraduate Degree

First Degree

Sub-degree

Appendix 4

Definition of Terms

“Full Time Employees” refers to persons who works at least 18 hours
per week for 4 weeks or more and are under the payroll of the sampled
company / company for the specified job, disregarding whether the
employees are deployed to work in other places (including the
Chinese Mainland).

“Vacancies” refers to those unfilled, immediately available job
openings for which the establishment is actively trying to recruit
personnel at the time of survey.

“Vacancy rate” refers to the vacancies as a percentage of the total
number of employees and vacancies.

“Average monthly income” refers to the average monthly
remuneration package during the past 12 months before enumeration,
including basic salary, regular overtime pay, cost of living allowance,
meal allowance, housing allowance, travel allowance, commission
and bonus. It is an average figure among employees engaging in the
same principal job.

“Turnover rate” refers to the number of employees left as a percentage
of the total number of employees and vacancies.

“Postgraduate degree” refers to a higher degree(s) (e.g. master
degree) offered by local or non-local education institutions, or
equivalent.

“First degree” refers to the first degree(s) offered by local or non-local
education institutions, or equivalent.

“Sub-degree” refers to the Associate Degree, Higher Diploma,
Professional Diploma, Higher Certificate, Endorsement Certificate,
Associateship or equivalent programmes offered by local or non-local
institutions.
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Diploma / Certificate

Secondary 4 to 7

Secondary 3 or below

“Diploma / certificate” refers to technical and vocational education
programmes, including Diploma / Certificate courses, Diploma of
Foundation Studies, Diploma of Vocational Education and
programmes at the craft level or equivalent.

“Secondary 4 to 7” refers to the education programmes under the
Hong Kong Certificate of Education Examination (HKCEE), the
Hong Kong Diploma of Secondary Education (HKDSE)
Examination, Diploma Yi Jin, or equivalent.

“Secondary 3 or below” refers to secondary 3 or below, or equivalent.
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Appendix 5
Headquarters (Industry Partnership) 48 3 & (17 ¥ & 1F) MisE S
30F, Billion Plaza Il, 10 Cheung Yue Street, Cheung Sha Wan, Kowloon, Hong Kong
ERARRDEBRMHELOKEBRFEB2H302
www.vtc.edu.hk

PP/4/2(2025)

VTC

10 January 2025
Dear Sir/Madam,

2025 Manpower Survey of the
Print Media and Publishing Industries

The Print Media and Publishing Training Board (the Training Board) of the Vocational Training
Council (VTC), is responsible for matters pertaining to manpower training in the industry. To collect the
latest manpower information for formulating recommendations on future manpower training, the Training
Board will conduct the above survey from January to February 2025. [ am writing to enlist your kind
assistance by providing the relevant information to the survey and your co-operation would be much
appreciated.

I enclose the following documents for your reference and completion:

(a) The Questionnaire;
(b) Explanatory Notes (Appendix A); and
(c) Job Descriptions for Principal Jobs (Appendix B).

The VTC has appointed Mercado Solutions Associates Ltd. (MSA) to conduct the above survey.
During the survey period, the enumerator of MSA will contact your company for the survey and answer the
questions you may have. If necessary, visit will be made to your company to assist in completing and
collecting the questionnaire. Alternatively, you may return the copy of the completed questionnaire to MSA
via fax (2538 8123) or email (ms@mercadosolutions.com).

I wish to assure you that the information provided will be handled in strict confidence and published
on an aggregate basis without reference to individual companies.

The salient findings and the survey report will be uploaded to the Manpower Survey Information
System of the VTC after completion of the survey. The link is as follows:

https://manpower-survey.vic.edu.hk/

If you have any queries, please feel free to contact the following hotline during 9:30 a.m. to 6:00 p.m.
from Monday to Friday :

<> For matters regarding completion and return of questionnaire(s), please contact Ms. LI of MSA
on 2598 0909.
<> In case you want to approach the VTC directly, please contact Mr. Edward CHAN of the VTC
Manpower Survey (Statistical Team) on 3907 6862.
Yours faithfully,

(LAU Man-pong Peter)

Chairman

26 Print Media and Publishing Training Board
Encl. i i
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CONFIDENTIAL 5 OA BB R B
WHEN ENTERED WITH DATA s I f:

‘/TC VOCATIONAL TRAINING COUNCIL

BEI KBS

THE 2025 MANPOWER SURVEY OF
THE PRINT MEDIA AND PUBLISHING INDUSTRIES

BNl Ae b tHhR 562025 N JIsR &

The 2025 Manpower Survey of the print media and publishing industries aims at collecting manpower information of the
industry concerned for formulating recommendations on future manpower training. Please kindly provide the information of
your establishment as at 2 January 2025 by answering the questionnaire. Thank you.

ElIERS K AR £ 20254 A\ TR E 5 E 22N A IIE I ESRT EORE - W% L BRI SR IR T B s - 2854
BRI 20255E1 2 H Y AT IEIUESS LR - S & fF -

Establishment Information (For official use)

#}E’%ﬁ%ﬂ Industry Code

NATURE OF BUSINESS:
EBHE

Job printing

I:I Newspaper printing
P S ELl]

FRARENTRI

Service activities related to printing (book binding,
photo-engraving, typesetting, etc.)
ENRIEIAHRREE) (FFEETHE - EIRIMREYUE - BEF55)

Manufacture of containers & boxes of paper & paperboard

WA - ME K AR ESELES

Printing suppliers and metal can printing firms

0 O

[]
D Printing agent
[]

ETHBAREL E[RI S5 S VL BLIERS - < fERLiE s
Printing Department of the academic institutions and Others :
Government EA
BT K R E LRI

TOTAL NO. OF PERSONS ENGAGED:

& & 48 N8

Details of Contact Person*

E YN

NAME OF PERSON TO CONTACT: POSITION:

RSN Ik A1z

TEL. NO. : - FAX NO. :

S fiEl S H

E-MAIL :

% %

* The information provided will be used for the purpose of this and subsequent manpower surveys.

FTEHLENNFITEE X R HBATTHEZ/ - M
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Survey Reference Date : 2 January 2025
&zt A - 2025 217 2H

Part I — Manpower Information

S8 — AJfER

For each principal job, please fill in the total number of employees as at survey reference date. The employees include all those
under Hong Kong company’s payroll, disregarding whether the employees are deployed to work in other places (including

the Mainland).

HIREE AT TIE (AfET At -

SHEE EERE T DRV (E LR E RS EREE BASEEBAEEHNNERES - THES

Please complete columns ‘B’ to ‘E’  of the questionnaire according to the list of principal jobs by referring to Appendix B for job

description of individual job.

ARSI R Y T SRS - W02 F T SRB AR SRR TAERIASER RSB £ ‘B i

Principal Jobs (Full-time Employees) =% (£EFMER)

Please refer to Appendix A for column explanations.

FSEIFRAP AR

Job
Code]
i
Kok

(A)
Principal Job
e 70
(See Appendix B)
(2Hk§% B)

(B)

No. of Full-Time
Employees as at
Survey Reference Date
(Excl. trainees/ apprentices *)

et H Iy
2RER AR
(ZHE BEHRA)

(Excl. trainees/ apprentices *)

©
No. of Full-Time
Vacancies
as at Survey
Reference Date

TE4ET F AT
SRR
(=il BAEBRI)

(D)

No. of Full-Time
Trainees/
Apprentices” as at
Survey Reference
Date

TE4EET 0 BIRY
ERZIE B
N

Please enter a zero ‘0’ in the box if there is no employee / vacancy.

WG ERE ZEG, » SETETIRSPIEA 0 -

B
Average Monthly
Income*

CHRETON

1 $15,000 or below =,
PUF

2 $15,001 - $20,000

3 $20,001 - $30,000

4 $30,001 - $45,000

5 $45,001 - $60,000

6 Over $60,0002L I

e.g:

(| B R CHES, 14251 R 2AHEE)

Job Title A (3 employees and 2 vacancies)

3

2

5

[Technologist / Managerial Level $7Ef, =3k

101

General Manager
k=]

10

N

Production / Prepess / Quality Manager
CEAESSHCENREEHE

10

w

Sales / Customer Services / Marketing Manager

B E RS TS HER

104

Procurement Manager

PR

10

a1

Information Technology Manager (Printing)

FEHEHR AR (E)

[Technician / Supervisory Level 178 /BELK

20

s

Cost Estimator

ENRI{& (8 &

202

203

204

20

a1

206

20

3

20

=2

20

o

Production Planner / Production Controller / Quality
Controller

EERE R EEEH R SEEH S

Sales Representative / Customer Service Officer / Job
Controller / Marketing Staff

BERE HERBERES TGRS

Overseer / Supervisor
L EEE

Electrical & Mechanical Maintenance Technician
(Printing)
HeELEE (EIRD FKiliE

Designer / Design Officer
et B BGtEE

Prepress Technician
ENFIMG &

Purchasing Officer / Controller

ENRIP RS & P B

Technical Services/Products (Printing) Technician

i, (ENRD) £l &

Information Technology (Printing) Technician

210

R CEIRD FHiiE

# The term "trainees/ apprentices" includes all trainees receiving any form of training and apprentices under a contract of apprenticeship.
P2l e ) EREE R SRR AT » DURE RS E G XIRE SOt -
* Includes basic salary, overtime pay, cost of living allowance, meal allowance, housing allowance, travel allowance, commission and bonus.

FHWA GRS - @l LIRS - AEERG - BEREN BRI  RATEAS - e AL -
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Joh
Codej
Hfr]

(A)
Principal Job
TS
(See Appendix B)
(2Hk% B)

(B)
No. of Full-Time
Employees as at

Survey Reference Date
(Excl. trainees/ apprentices *)

TE&ET HIAHY
2RER AR
(2R EAE AN

©)
No. of Full-Time
Vacancies
as at Survey
Reference Date
(Excl. trainees/ apprentices *)

TE4RET H R
S
(2RI EAE RN

(D)

No. of Full-Time
Trainees/
Apprentices” as at
Survey Reference
Date

TE4iaT HBIHY

2RI B E

N

Please enter a zero ‘0’ in the box if there is no employee / vacancy.

WEAES 2=

SAEJTREPIEA ‘0 ©

Code
Yk
1

OO WN

(E)

Average Monthly

Income*

SERETON

$15,000 or below =,
PUF

$15,001 - $20,000
$20,001 - $30,000
$30,001 - $45,000
$45,001 - $60,000
Over $60,00004 -

Craftsman Level £ T.&k

301

Prepress System Operator
BT AT ARSIRE S

302

CTP Operator
CTP#{F &

303

Digital Printing System Operator
BB AR 2R E B EEIRER

30

5

Offset Printing Machine Operator (Sheet-fed)
T CERRED IR B

30

a1

Offset Printing Machine Operator (Web-fed)
i DRI R B

30

(=2}

Other Printing Machine Operator
FAEN RIS B EN R R (F &

307

Binding Operator
BETIRER

308

Die Cutting / Tool Making Operator
W TSR T

309

Package Finishing Machine Operator
AR SE IR IE S

31

o

Other Print Finishing Operator
HADENREIRIRE R

Unskilled Level FERAfr T A&k

401

General Worker
T

Other Relevant Staff HAfEEIAE

For Official Use

# The term "trainees/ apprentices" includes all trainees receiving any form of training and apprentices under a contract of apprenticeship.
F23I1%  B4E B EEREZ SIS AL DIREEEESLINEEELE -

* Includes basic salary, overtime pay, cost of living allowance, meal allowance, housing allowance, travel allowance, commission and bonus.

FHWA GRS @l LIRS - AEERG - RERORG - BRI - RATEAS - e AL -
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Part 11
SE M

Aqge distribution of Employees

(F=ES ok

Please indicate the age range distribution of full-time employees.

sETE EEEBEEAIEER M -

1.

Job level

Bk

30 or below

30 BREREAT

31-40

3LE 405

41-50
41 50 8%

51— 60
51 Z 60 5%

61 or above

61 pRECAE

Technologist / Managerial

il B

Level

%

% %

%

%

Technician / Supervisory
Bt g EEH

Level

%

% %

%

%

Craftsman Level
R T4%

%

% %

%

%

Expected Change in Future

XS (o

When comparing with the current situation, please indicate your views on the expected change of the following in the next 12 months.

2.

(Please tick in the box as appropriate)

FHEIREUE - B BRETEHERRTZER N TYIZ AL - GEEEERIRSAE BV 75k - )

0] Business volume

SETSEH
I:‘ (a) Better
Bk
I:‘ (b) Stable

(c) Worsen
e
I:' (d) Uncertain
FEE

%

%

Please indicate the reasons leading to “better” or “worsen”.

et IS LB B AR A -

RAL2(E H BEBENRIZE R (SRR H oL -

(i)  Number of full-time employees

28 TH#HE
I:l (@) Increase
B
I:l (b) Same
N

[]

(c) Decrease
D

+ %

Estimated percentage of business in digital printing in the next 12 months.

%

To meet the emerging trends of the industry, will your establishment have the following plan(s) in the future?

(i) introduce new job position(s) and/or (ii) drastic changes in job duties/job specifications on existing job(s)

FECETTHAHTIEES » BEERACE O ALITEE? () SIARRRAL K/=0 ¢ (i) $EEARA RS s TR R F A

D Yes H

2 Please fill in the table below SEHEE T3

Job Title New Job Existing Job Job Descriptions / Changes in Job Duties/Specifications
iz 78 HTHRAL BRAERBAL WAL HEIE / B B AR RV

[]

[]

[ ]

[ ]

[]

[]

[] Nosws
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New Recruitment

RS

5. Please state the number of full time employees who were newly recruited in the past 12 months.
(If there is no recruitment, please fill “0” in the box)

VI SRS R e S AR - (QUAHRENS > SEETTRENE L <07)

Technologist / Technician /
Managerial Level Supervisory Level Craftsman Level
M B Filng EE%K T8
(@) Total
YN

(b) Number of new recruits with experience in
print media industry

Hridns - BENRISAE R AR e B A

Employees Left
1 ERERR

6. Please state the number of full time employees who had left in the past 12 months.
(If there is no employees left, please fill “0” in the box)

syt SRR E AT (A N e SRR - (AU AR SRR - SEETENEE ©07)

(@) Technologist / Managerial Level (b) Technician / Supervisory Level
FeEmEEAR Ketr g EEK

(c) Craftsman Level
FT4R

Recruitment Difficulties

ARSI EE

7. Please indicate the difficulties encountered in recruitment of full-time employees of your establishment in the past 12 months.

A AR R AT (8 H R e SRS SRR -

Technologist /
Managerial Technician / Craftsman
Level Supervisory Level Level

Khm e s SR KT

(a) No recruitment was taken place
A AR
(b) Recruitment was taken place and did not encounter difficulties in recruitment
HiEHE - I 8F BRI
(c) Recruitment was taken place and the difficulties encountered were: (You may tick “v” one or more options.)
HiEHS - FraFIREE © (A5 ELR—IH - )
(i) Candidates lacked the relevant skills/expertise
FERE I AR R RCRE, R,
(if) Candidates lacked the relevant experience
JERE B = AR RR A B
(iii) Candidates lacked the relevant academic qualification
FERCE AR BARREERE
(iv) Candidates' language skills (including Putonghua) were poor
JEFEERE e ) (BfEEE) AP RE
(v) Candidates found the remuneration package not attractive
JERERE Ry B 5 |
(vi) Candidates found the fringe benefits not attractive
JERE DR R tE A RS |
(vii) Candidates were unwilling to work on shift for long hours
JERE AR RIS T L AF
(viii) Candidates were unwilling to work in the mainland of China
JEFE AR R PR A T AF
(ix) Others (please specify):
EA, (FEEREA)

1]

NN NN
oo on O
oo on O
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Preferred Education Level and Years of Experience of Employees

B S ERNEEEE MEREE
8. Please choose preferred education level and years of experience of full-time employees.

AR (e B EE VR E S SR A -

Job level

el

Technologist / Technician /
Managerial Level Supervisory Level
e, SRR i g Bk

Craftsman Level

KRI%

(a) Education Level (Please tick “v” 1 box for each job level)

BEEE (BBIGHEH Y E—T)

(i) Postgraduate Degree
A s 1A

(ii) First Degree
£ Ay

(iii) Sub-degree (e.g. Higher Diploma)
RIERAT (B4R )

(iv) Diploma/Certificate
8 EE

(v) Secondary4to7
WA El

(vi) Secondary 3 or below

=BT

(b) Years of Experience (Please tick “v” 1 box for each job level)

HHEHER (GRaEES " 1)

(i) 15 years or more

TTAFELLE

(if) 10 years to less than 15 years
THEETTFELT

(iii) 7 years to less than 10 years
EEEHFEIUT

(iv) 5 years to less than 7 years
HEEEFLT

(v) 2yearsto less than 5 years
WEERFLLT

(vi) Less than 2 years
WFELLT

(vii)No experience
LR

No such level of staff
TR A T

odoogdgon (b odtd

odoogdgon (b odtd

I e e
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Training Needs
BEIR=E

9.  Please indicate the training areas required to deal with the emerging trend and development of the industry by choosing
the corresponding codes. (You may choose up to three options for each job level)
S EEEAIEAVARTE - e R B TR EEAYSSREERS - DIRCS1TER R S Ko g o (SR B % =IH)

Job level B4R 1 2 3
Example g7
Code of training areas
SRR 105 202 302
Technologist / Managerial Level
FeEmEERAR
Technician / Supervisory Level
Kitg BEHE
Craftsman Level
R T4k
Code Type of Skills and/ or Knowledge Code Type of Skills and/ or Knowledge Code Type of Skills and/ or Knowledge
It BORE . FIEBRAVER] T BORE . AIERAVE T BOEAEAVET
) Management Skills (v) Industry Specific Skills V) China-related Knowledge
=giiitas3 ENEERAE B EARER
101 Production management 401 Pre-press technique 501 Political, social and economic development
S Rl in the mainland of China
102 Quality management 402 Printing technique ERENHATBCE ~ (e g s
EEH E[IRIFS g 502 Laws and regulatory restrictions for access
103 Marketing management 403 Post-printing technique to China's market
K ENT& Rl pi: NG S RPN E v KLYy it i
104 Customer services 404 Production coordination and project 503 Trade and industry environment in the
H R management mainland of China
105 Human resources management At R TE A TE BRI AN T2 R P R
ANEEH 405 Estimation and costing 599 Others
106 Green management IR dp %N HAth
ES ek =i 406 Repair and maintenance
199 Others RAEE R IR E (V1)  Soft Skills
At 407  Colour management BT
BT
() Language Skills 408 Products structure 601 Communication skills
¥ESCHEAE ERE BT
201 English 409 Materials application 602 Teamwork
e YIRHRE BB
202 Chinese 410 Quality Assurance 603 Problem solving
sy A DR _ fREE R
299 Others 411 Environment laws and safety compliance 604 Creative and design thinking
Hofr BRORED R 2 AR Bl R kst
412 Packaging design 605 Presentation skills
(i) I Skilis st _ _ .
Sy 413 Security printing and privacy protection 606 Negotiation skills
HERFHEAIEEE . 75 A T B R B e A
301 E-commerce knowledge and applications 414 Al-Powered design 607  Business ethics
BT YA AL T HEBRENI3EE RS
302  Media technology 415  Design concept 608  Global vision
HRERH Bt L3kt
303 Avrtificial Intelligence 499 Others 699 Others
NI &R FAt, HAtl
304 Smart production management
el EEn
399 Others
HA

End of Questionnaire. Thank You for Your Co-operation.

&5 - ZHETE -
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Appendix 5
fifg 5
The 2025 Manpower Survey of the
Print Media and Publishing Industries

ENRIEERS s HRRGE2 025 - A JTER &

Explanatory Note

R
Part |
F—ER
1. Principal Jobs — Column ‘A’
TR —— AW

(@)  Please go through column ‘A’ and mark those principal jobs applicable to your establishment. For
detailed job descriptions for principal jobs, please refer to Appendix B.

FSIE A W EECERY BT SR - ARIEAINY ISR - S5 RIIEB -

(b)  Please note that some of the job titles may not be the same as those used in your establishment. Please
classify an employee according to his/her major duty and supply the required information if the jobs
have similar or related functions.

SHERNE BT REA R B E - HRBEENETERE S E - EETHEH
FRNFRBHVBEADLT - IR IEH RS - S5ttt AR &Rt -

(c) Inthe event where an employee’s duties in your establishment are split between two or more job titles,
please use the job title that best describes his/her principal responsibility.

W EREA R T OHSTAME - 555 A RE S+ SRR YR -

(d)  Please add in column ‘A’ titles of any principal jobs not mentioned in job descriptions (Appendix B);
briefly describe them in respect of the appropriate job categories.

W AR S5 H RIS S AR B F s R E TAEER B (KY$%B) - 55— OHE A A
P S T A IR A S e S
2. Number of Full-time Employees as at Survey Reference Date — Column ‘B’

fEdsT HHf e e 8 AN —— B 1

For each principal job, please fill in the total number of full-time employees as at survey reference date.

SRR BRI GRET H R A AV EHE 1 SIS R 2 4R -

‘Full-time Employees’ refer to those who have worked for the same employer for 4 weeks or more and for not

less than 18 hours in each week. The number should include all employees under Hong Kong establishment’s

payroll, disregarding whether those are deployed to work in other places (including the mainland of China).

T2WES BT SEELBITEEERSN R ERgERTERDRISNGIET - H#E

JEGRE BERBEREAERHNNTARESR - fiwEd A IREHEEAM 5 TIF (EETEAN) -
3. Number of Full-time Vacancies as at Survey Reference Date — Column ‘C’

fEgeat H IRy ZE 6 —— CH

Please fill in the total number of existing full-time vacancies as at survey reference date for each type of job.
“Existing Vacancies” refer to those unfilled, immediately available job openings for which the establishment is
actively trying to recruit personnel as at survey reference date.

SHE b EREE— T EBOSEET H IR e A o " Aeat H IRV ZRERER ) BAeaz A AiEt H B
95622 » ZHILZIEAE - R IERRGE S A B IHA -
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4. Number of Full Time Trainees/Apprentices as at Survey Reference Date — Column ‘D’
fEgeat IRy S2EANE — ‘D1
Please fill in the total number of full-time employees undergoing training. This includes trainees receiving any
form of training and apprentices under a contract of apprenticeship.
s TH R IEAE Rz 0l SRy e B 4E % BISIEAE R S ED D GISRAV 231 - DARARIBEAE S LI ZHEHY
B4 -
5. Average Monthly Remuneration Package of full-time employees — Column ‘E’
2 8 25 H T —— Bt
Please enter the code of average monthly remuneration package of full-time employee(s) during the past 12
months for each principal job. This should include basic salary, overtime pay, cost of living allowance, meal
allowance, housing allowance, travel allowance, commission and bonus. If you have more than one employee
doing the same job, please enter the average range.
A AE B R A £ sy 2 R 2R A 1208 A 5 H VI eIt - SRR - @i TR+
b~ AERAL - BEERAL - FREIER - IRITRR - e RICAL - BRRBERHTIFEE SN —% Al
RSP -
Part 11
EER
6. Question 1 — Age distribution of Employees
L — g B o
Please indicate the percentage distribution of age range of full-time employees.
sfEM ERRE R RE BRSO -
7. Question 2 — Expected Change in Future
2 —— et
When comparing with the current situation, please indicate your views on the expected change in the next 12
months.
MHEIRERAE - S5faH  BEREETHEHEARAT E 5 Z THIIEL -
(1) Business volume and provide the reasons leading to better or worse.
SERSEE R S R R s = 1R A -
(i) Number of full-time employees
e R H
8. Question 3 — Percentage of business for digital printing / electronic publishing
M3 —— BEEIR], B GRS E R H o th
Please fill in estimated percentage of business in digital printing (applicable for print media only) / electronic
publishing (applicable for publishing only) for the coming year.
SAIE R AR — RS I SE 1 (N B IR ) B R S (R A S R I SE i ot -
9. Question 4 — New Job Position / Changes in Job Duties

R4 —— BT OB A L

4 Please indicate the new job position(s) that will be introduced in the future (if any) in order to meet
the emerging trends of the industry.

At EEEARAR G5 ARG (R) - DARCE TR B -

4 Please indicate the existing job(s) that are foreseen to undergo drastic changes in job duties/job
specifications.

EfaH  EETHEDR A S S LIRS BT RE A AL -
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10.

11.

12.

13.

14.

Question 5 — New Recruitment

] RE

(@)

(b)

Please fill in the total number of full-time employees who were newly recruited in the past 12 months.

AEA  BEREESE T WA HESe =R 8 A -

Please fill in the number of new recruits with experience in print media and publishing industries.

SAHEA EPRRHTETIERS T o BRI K AR A B e & AN B -

Question 6 — Employees who had left the Establishment

6 — T E &

Please fill in the number of full-time employees who had left in the past 12 months.

AE b SRR A E AN e SRR AR, -

Question 7 — Recruitment Difficulties

fIRET —— FHHSIR S

Please indicate the difficulties encountered in recruitment of full-time employees of your establishment in the
past 12 months.
sAfa BRI AT T F IER = R ST E R R EE -

Question 8 — Preferred Education Level and Years of Experience

MR8 —— HAHHEEE KAHRFE

Please indicate the preferred education level and years of experience of full-time employees.

AR E R HANEE R HEER

Definition of Preferred Level of Education:

HANHERERES

*

*

“Postgraduate Degree” refers to higher degrees (e.g. master degrees) offered by local or non-local education
institutions, or equivalent.

TR BEAMBCEAM B EHERENSESM (AELE0M) > KEERERE -

“First Degree” refers to First degrees offered by local or non-local education institutions, or equivalent.

FTELR BEAMSCEA B S HRBIRENE LM KEFHEREE -

“Sub-degree” refers to Associate Degrees, Higher Diplomas, Professional Diplomas, Higher Certificates,
Endorsement Certificates, Associateship or equivalent programmes offered by local or non-local education
institutions.

CRIEHr , RIS AMEIEAR M B E SR RIS 1 - MECUR C BEIUR - BGEE - MEE
o L EERE -

“Diploma/Certificate” refers to technical and vocational education programmes including Diploma/Certificate
courses, Diploma of Foundation Studies, Diploma of Vocational Education and programmes at the craft level, or
equivalent.

riﬁ/ﬁ%JEh&ﬁ&%%ﬁﬁﬁ&Ziﬁ/E%*ﬁ RIS~ BE SR KT
EHIERE » HEEHFEE -

“Secondary 4 to 7” refers to Secondary 4-7, covering the education programmes in relation to the Hong Kong
Certificate of Education Examination (HKCEE), the Hong Kong Diploma of Secondary Education (HKDSE)
Examination, Diploma of Applied Education (DAE), or equivalent.

Pzt BEhuEst (EEEREETEEYS - FERPECEER - BRAECESAMNEER
B) REFEHEEE -

“Secondary 3 or below” refers to Secondary 3 or below, or equivalent.

TH=LIT ) BIET =80T NEAEHERE -

Question 9 — Training areas

gl

To deal with the development of the industry, please indicate the training areas required for full-time
employees.

RECEITHEATR IS - 315 H 2 BRI P e 25 SR s
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Appendix 5

Ffs 5
The 2025 Manpower Survey of the Print Media and Publishing Industries
EVRIEERS B L AR SE 202548 A T2
Description for the Principal Jobs (Print Media Industry)
TR AR (EIRIZEAGSE)
Code Principal Job Job Description
i TR TAEsREA
Technologist / Managerial Level FHh Bk
101 General Manager Assists the employer in planning, budgeting, directing and controlling all
4 gH aspects of the establishment including the overall supervision of associated

areas to ensure the most effective and economical means of production.
imBhE LR ~ TR -~ Ie R BRI E Z SHTIE - AEEEAFH
—UJENE » DAEOR S AR AR T & &R R Al -

102 Production / Prepress / Plans and executes prepress / print production procedure. Takes charge of
Quality Manager production, manages and directs the production department personnel to

Ak ERER / EIRARER maintain quality and prod_uctivit_y and to exercise effe_ctive production and

B cost control. Plans, organises, directs and controls quality control procedures

RS in all stages of production to ensure incoming materials and products comply

with required standards and specifications.

(EERE BT EAEHIETRIENR EDFI AR T #1 - #EfT A TF > A
HFrJE 2 TORFFE rnfy i B AR EERSCR  BLR B A A AL R AE
B - SRE ~ GRPE -~ TEE BRI A E TS P B A E B I LAFRER > DL
TR A IR, R 2 i T 5 REE AR R A

103 Sales / Customer Services / Keeps abreast of the up-to-date development and quality requirements of the
Marketing Manager markets; plans, approves and supervises the co-ordination and presentation of
B /2 SRR T HERS sa'mples and quc‘)tgtions,‘negotiates'with clients. Oversees and follows up
e clients’ orders, liaises with appropriate departments to ensure delivery dates
e being met.

AEE VI B i < S e A E YRR - SR it R EE R
oSV EELR I HIAC & M P22 TAF - MBI B st - S R B S P E
B WBVARAERF RS - DANEORE 5 o BEAR (R I -

104 Procurement Manager Plans, directs and controls the procurement activities of the company to
o P ensure production schedules are met.
KA~ BB RIS TINERIE LIE - MeEfRA 2 TR RIASER -
105 Information Technology Plans, directs, controls and manages the operation and development of the IT
Manager (Printing) equipment and systems to support the company business.
- Gl REsaSEN (=) RE B E B E R K AR EIE SR » ISR A EIHIE
e
Technician/Supervisory Level BifE BEK
201 Cost Estimator Prepares estimates of the cost of producing jobs according to agreed
ENR G (E S specifications and methods of production and maintains production records.

Records actual costs involved (material and labour) of jobs completed or in
progress; up-dates budget centre rates, labour rates and all variable cost
factors regularly; prepares periodic financial statements to the management.

PR ERTRUE  (SETENRRCA R AR E T AMIORFF AR RS, - SL#kEsE
FRECEUE I EM ATV E IR (MR TE)  ERHERT A EAL
R~ TERRSEHRARE © BRBOTRIERI S ARE -
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Code Principal Job Job Description
GRok EEBH TrESHA
202 Production Planner / Plans, schedules and controls workload making full use of all equipment,

Production Controller /
Quality Controller
LEREE T EEEHES

Jy

an B E 2

materials and labour throughout the factory. Co-ordinates with clients.
Carries out process planning for jobs and estimates the time requirements for
operations. Ensures production schedules are met. Ensures materials of the
correct quality are used, controls quality of printed work by measurement and
statistical methods, and supervises final inspection.

S AR TREFr A et ~ MR ANTT > DTSRI TEE > B PR
FAE - WHIET TIERRRPR - REHEBE T BARNERERR - T
SERZFPEY TR - WEHEORAEE TORRIISER - MECRADRIES - FIH
BE R SEt R EHEIREE - W E R R IR R AR E

203 Sales Representative / Assists Sales/Customer Services/Marketing Manager in liaising with clients
Customer Services Officer / on the preparation of quotations and orders. Follows up clients’ orders, and
Job Controller / Marketing promotes establishment’s products and services.
Staff BN B S R 2 R (R L R - B M9 I R
BEAREFRBE R | 5% -
HE MSHEEE
204 Overseer / Supervisor Controls, organises and oversees production in his department.
BT EHE PE ~ RS RE TR T IRy AR A TAE -
205 Electrical & Mechanical Installs, maintains and repairs printing machinery and equipment.
Maintenance Technician
(Printing) WEE ~ (R R ASTREN IR RS -
HELEE (BRI Filt&
206 Designer / Design Officer Handles the design and layout of company publications and the jobs provided
Mg sapepo e Eb/bi:ilgtt(i)g:]es;s (including staff bulletins, product brochures and promotion
FREL N ETIY) R PR At 2 TR (BHE & Tl ~ 728 fn = (S HERE EI R i
F)aeat AR TAE -
207 Prepress Technician Ensure that images and text are ready to print on various surface. Able to
TR E handle operation of prepress workflow with automation / graphic software.
) WEORE (5 S S R FR Y BN - AAESEAE AR S EL At A4 BB ENR] - BE
F | FHAHBRRR (R B B AT T/ FARUAR »
208 Purchasing Officer / Handles the procurement of printing equipment and materials, and takes
Controller charge of warehousing work.
ENRIPIEL i B 2 BRERERIEENRIZS A DRI H - WA EYHEFELIE -
209 Technical Services/Products Engages in the assembly, demonstration and instruction of printing
(Printing) Technician equipment, materials and products.
Bty e dn (BRI B2t & BB ~ Vol R A4S ~ TRE RIS -
210 Information Technology Assists in the planning, design and maintenance of computerised

(Printing) Technician

B H (EI )50l 5

administration and manufacturing information systems in the company.

TBhRE] ~ St S HEE IR A BB LT BU R EE SRR -

Craftsman Level BT
301 Prepress System Turns a digital image into a printed page; takes a digital image and retouch it as
Operator necessary; adjust imposition and ensure the image and text are ready for printing.
BT IR R4 HRE R iof B {5 L R RIS A TS ]l (5 R AR ZE A LUARRBRE IE BNl L AR R
B Wgpr— Vs I (HRENR] -
302 CTP Operator Masters the process of plate-making and quality check on plate to ensure the
CTP ¥ES plate matching with imposition proof.

SIRFEE L - feE G E o DAHEOREE R L AR UERC -
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Code Principal Job Job Description
GRok EEBH TrESHA
303 Digital Printing Makes ready, sets up, operates and maintains digital production equipment.

System Operator
BHEEIR 28t E R~
IEEERE R

AR ~ I R RS A E S

304 Offset Printing Machine Makes ready, sets up, operates and maintains sheet-fed single or multi colour
Operator (Sheet-fed) offset printing machines.

Tl =R R & R~ SHET - PRI R R B BER B MBS e 2T RREN R -

305 Offset Printing Machine Makes ready, sets up, operates and maintains web-fed offset printing
Operator (Web-fed) machines including newspaper printing machines.

C A ] = s SeEE e
RES Gt et S BRIE R R SR BT (IS R R -

306 Other Printing Machine Makes ready, sets up, operates and maintains screen, plastic card, label,
Operator printed circuit board, gravure, flexographic, pat print, etc. printing machines.
SHLENRIBRIR R IR | sty - die - 40 B e R0 S 1 RO B B 1 W 5 i Pt
fF8 PrintSg /It -

307 Binding Operator Sets, operates and maintains machines for bookbinding or in-line

AEETEYEE bookbinding, publishers’ edition binding, stationery work, booklet and
periodical binding and carries out hand binding operations.
S~ BAE R R AR TR es B ST » TR TB IR EE - PEEE R AT T
a1 /M R EATIEEET » DA IRFTHETLAF -

308 Die Cutting / Tool Makes ready, sets up, operates and maintain die-cutting machine, or uses tools
Making Operator to cut shape and insert cutting and creasing rules on wood base in accordance
W TS T with design.

AEfR TR - BRAE R - BORIRET A CEMRAERE - 7R
W R AEVTE T JRIBRLR T )

309 Package Finishing Makes ready, sets up, operates and maintains window patching and/or folding

Machine Operator and gluing machines. Performs hand folding, gluing and quality control.
BRI HRIRF R AL S - R RSN SR Rt - (T
A& TR A2

310 Other Print Finishing Operator | Makes ready, sets up, operates and maintains the following print finishing

HAEN B & IRIE & machines such as laminating, varnishing, calendaring, hot stamping,
embossing, drilling, etc.
HEMR TR~ BRAE S RE AR - AUERE - il - B - e -
B 5% -

Unskilled Level FER AT A B &R

401 General Worker Handles odd jobs, loads or unloads paper, or packs products and undertakes
BT any other manual work.

EEBEETE -
fF -

Be EEGHIR AR - B RS > DU EAR S I T
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Appendix 5
Ffgsk 5

CONFIDENTIAL 5 OA BB R B
WHEN ENTERED WITH DATA s I f:

‘/TC VOCATIONAL TRAINING COUNCIL

BEI KBS

THE 2025 MANPOWER SURVEY OF
THE PRINT MEDIA AND PUBLISHING INDUSTRIES

BNl Ae b tHhR 562025 N JIsR &

The 2025 Manpower Survey of the print media and publishing industries aims at collecting manpower information of the
industry concerned for formulating recommendations on future manpower training. Please kindly provide the information of
your establishment as at 2 January 2025 by answering the questionnaire. Thank you.

ENRIEERS K2 AR E 202552 A JT3RE 5 AN A TS IIAVEST &R » WAL RoR A T3 SRR T e - 2855
BRI IRIE20256E1 2B I AT IEUE S LG - S fF -

Establishment Information (For official use)
%ﬁﬁﬂ Industry Code
NATURE OF BUSINESS:
EHME
D Publishing of Newspaper I:' Publishing (books, directories, mailing lists, magazines, periodicals, etc.)
HRAR R HIRR BB B E)
(EFE - Lrgsask ~ BRI - Hst AT HAR)
D Wholesales of books, periodicals and newspapers D Import / export of books, periodicals and newspapers
S 3 EHmEIATEROEZE S

Publishing Department of the selected organisations I:' Others :
BETEHIEHY LT Hothr :

TOTAL NO. OF PERSONS ENGAGED:
B B & N &

Details of Contact Person*

L= IN s

NAME OF PERSON TO CONTACT: POSITION:
B 46 A HE 4 Bz
TEL. NO.: - FAXNO. :
w3 2
E-MAIL :

& 5

* The information provided will be used for the purpose of this and subsequent manpower surveys.
PrtELE R R H A )78
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Job
Code
i
Erbid

e.g:
BIF:

151

15

N

153

154

155

156

157

158

159

251

252

253

254

255

256

257

258

Survey Reference Date : 2 January 2025
&zt A - 2025 217 2H

Part | — Manpower Information

F—Etr — AJfER

Mainland).

SHIEE  EPRRER ST DR R R Y e R (R 2B
AIREEEHAM 7 TAF (BfEhEA) -

For each principal job, please fill in the total number of employees as at survey reference date. The employees include all those
under Hong Kong company’s payroll, disregarding whether the employees are deployed to work in other places (including the

BAEEEEAEREHANTARE - TRES

Please complete columns ‘B’ to ‘E’  of the questionnaire according to the list of principal jobs by referring to Appendix B for job

description of individual job.

ARSI Ty E R - WS R BA RN SRR LAEREHET RN & B’ 2 B -

Principal Jobs (Full-time Employees) ¥ R (2 RESR)

Please refer to Appendix A for column explanations.

S SR AN S REHTERE

(A)
Principal Job
TS
(See Appendix B)
(2R #% B)

(B)

No. of Full-Time
Employees as at
Survey Reference Date
(Excl. trainees/ apprentices *)

TE4EET 0 BIRY
2RER B
(23 BRI

©)
No. of Full-Time
Vacancies
as at Survey
Reference Date
(Excl. trainees/ apprentices *)

TE4ET F AT
ERRZEGRET
(=3 BRI

(D)

No. of Full-Time
Trainees/
Apprentices” as at
Survey Reference
Date

ST H Ry
ERZIE B
N

Please enter a zero ‘0’ in the box if there is no employee / vacancy.

WHRE 28, > SEAETIRPIEA ‘0 -

(E)

Average Monthly

Code
4w
1

OO wWN

Income*

CERETON

$15,000 or below =,
PUF

$15,001 - $20,000
$20,001 - $30,000
$30,001 - $45,000
$45,001 - $60,000
Over $60,00024 |-

Job Title A (3 employees and 2 vacancies)

B CHES, 1425 K 2AEEH)

3

2

5

Managerial Level X4k

Managing Director / General Manager / Publisher /
Chief Executive Director / President

R o RN R

Editorial Director / Chief Editor / Publishing Director
WEAREE T IRAERR

Design Director / Art Director / Design Manager
ERESTHEEL M AR Rt

Production Director / Production Manager
BUPEEREE UL

Marketing Director / Marketing Manager
354 HI5EE

Sales Director / Sales Manager
(Newspaper, Journal and Magazine Publications)
B CESEAE (T

Sales Director / Sales Manager (Book Publications)
CESe NG SLD)

Editorial Manager / Managing Editor
[Rig&GE 4R

Digital Content Manager
S P 2 A

Supervisory Level E{E4k

Commissioning Editor / Acquisition Editor
e

Senior Editor

Designer

Rt

Production Supervisor
BUEEME

Sales Supervisor
BETME

Marketing / Publicity Supervisor
1%, HEEE

Customer Services Supervisor / Officer (Books)
FEERBELE (EFF)

Digital Content Supervisor
BEENE EE

# The term "trainees/ apprentices" includes all trainees receiving any form of training and apprentices under a contract of apprenticeship.
P2l e ) EREE R SRR AT » DURE RS E G XIRE SOt -
* Includes basic salary, overtime pay, cost of living allowance, meal allowance, housing allowance, travel allowance, commission and bonus.

FHWA GRS - El LIRS - AEERG - RERORG - BEES - RATEAS - e AL -
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Joh
Codej
T

(A)
Principal Job
S
(See Appendix B)
(2HkH% B)

(B)

No. of Full-Time
Employees as at
Survey Reference Date
(Excl. trainees/ apprentices )

TE&RET HIHy
2RER AE
(2R 2AE AN

©)
No. of Full-Time
Vacancies
as at Survey
Reference Date
(Excl. trainees/ apprentices *)

TE&RET H R
S
(2RI 2AE RN

(D)

No. of Full-Time
Trainees/
Apprentices” as at
Survey Reference
Date

TE4EET H AN
2RHIE B
N 4

Please enter a zero ‘0’ in the box if there is no employee / vacancy.

WHES 228

FESTIBPBEA 0 ©

(E)

Average Monthly

Code
Ao
1

OO~ WN

Income*

(EIERES N

$15,000 or below B
BUF

$15,001 - $20,000
$20,001 - $30,000
$30,001 - $45,000
$45,001 - $60,000
Over $60,000L4 |-

Technical Staff Level $ff5 A B8k

35

ey

Editor / Assistant Editor / Art Editor / Proof Reader
YR BhEREREilTdRTE REE

352

Assistant Designer
BEET A

353

Ilustrator
Feli i =

354

Desktop Publishing (DTP) / E-publishing Technician
SHPER BT HREER

355

Production Assistant
BB

356

Sales Representative / Sales Executive
AR CEELLE

357

Marketing / Publicity Assistant
T E I

Other Relevant Staff HAfHEAAE

For Official Use

# The term "trainees/ apprentices" includes all trainees receiving any form of training and apprentices under a contract of apprenticeship.

Pzl Bt BRI AL DUREARESLNE

SLEHE

* Includes basic salary, overtime pay, cost of living allowance, meal allowance, housing allowance, travel allowance, commission and bonus.

FHWA GRS @l LIRS - AEERG - RERORG - BRI - RATEAS - e AL -
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Part 11
&

Age distribution of Employees
B B 4w

1. Please indicate the age range distribution of full-time employees.

HfEL BT RRRE BRI 1 -

Job level 30 or below 31-40 41-50 51-60 61 or above

B4R 30 BRI T 3LZE 405% 41 % 50 5% 51 Z 60 5% 61 B L
Man?g%ZI&Level % % % % %
Superii?gj%li Level % % % % %
Tech;gg%l ig‘fgﬁ_evel % % % % %

Expected Change in Future

XS (o

2. When comparing with the current situation, please indicate your views on the expected change of the following in the next 12 months.
(Please tick in the box as appropriate)

FHEREUE - SBfa BRETERHERRTZER N TYIZ (L - GEEEERISAE B v 75k - )

0] Business volume (i)  Number of full-time employees

SETE 282 T8 HE
Dom v w Do [+ %
I:I (b) Stable D (b) Same

(c) Worsen (c) Decrease
L g - % L S ' %

D (d) Uncertain
NEE
Please indicate the reasons leading to “better” or “worsen”.

RIS BB YR A -

3. Estimated percentage of business in electronic publishing in the next 12 months.
AL 2(E H B IR AT S 5 oo L - %

4. To meet the emerging trends of the industry, will your establishment have the following plan(s) in the future?
(i) introduce new job position(s) and/or (ii) drastic changes in job duties/job specifications on existing job(s)

RECGITENR S BT ARREGALTEE? () 5IAFEAL R/ (i) BEE RO IR S TR EE R E AR
D Yes H => Please fill in the table below FIER ~FH

Job Title New Job Existing Job Job Descriptions / Changes in Job Duties/Specifications
TR 27 HTHRAL B ROl | e IR AR SRV

[ ] [ ]
[] [ ]
[ ] [ ]
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New Recruitment

HHER

5. Please state the number of full time employees who were newly recruited in the past 12 months.
(If there is no recruitment, please fill “0” in the box)

AYI EEEE AT (E A ANRTERE T e RkE B A B - (ANZAETER > SEETTENE L <07)
Managerial Level Supervisory Level Technical Staff Level
FIEH PN B
(a) Total
YN

(b) Number of new recruits with experience in
publishing industry
g - BEHIBCEL R E R A

Employees Left
=tids

6. Please state the number of full time employees who had left in the past 12 months.
(If there is no employees left, please fill “0” in the box)

Y EEE AL (HH N2 SRR\ B - (ADZH R SRR -
(@) Managerial Level
KRR
(c) Technical Staff Level
ES LN =K

Recruitment Difficulties

FHRS PR EE

(b) Supervisory Level
F 4k

SAAETHEANE . ©07)

7. Please indicate the difficulties encountered in recruitment of full-time employees of your establishment in the past 12 months.

A AR AT (8 H R e SRS SRR -

(a) No recruitment was taken place

BEZEEElic

(b) Recruitment was taken place and did not encounter difficulties in recruitment

AN 6 8E EEIHEE
(c) Recruitment was taken place and the difficulties encountered were: (You may tick “v”” one or more options.)

AN > FrBFIRINESE © (BB —H - )

0]
(i)
(iii)
(iv)
v)
(vi)
(vii)

Candidates lacked the relevant skills/expertise
FERE N AR R RCRE, R,

Candidates lacked the relevant experience

JERE B = AR RR A B

Candidates lacked the relevant academic qualification
FERCE AR BARRI R

Candidates' language skills (including Putonghua) were poor
JEFE ) (BT s ) AP R E

Candidates found the remuneration package not attractive
JERE TR Ry B R 5 |

Candidates found the fringe benefits not attractive

JERE TR R tE A RS |

Candidates were unwilling to work on shift for long hours
JERE AR RIS T L AF

(viii) Candidates were unwilling to work in the mainland of China

(ix)

JEFEE AR PR TAF
Others (please specify):
HoAth, (FEA)

Managerial Supervisory Technical Staff

Level Level
LKAy FIEH

[

oo n
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Preferred Education Level and Years of Experience of Employees

Managerial Level

Supervisory Level

Technical Staff Level

REEANRERE AR
8. Please choose preferred education level and years of experience of full-time employees.
RSB E B ER NS RAHRES -
Job level
e

Y

EELR

SN =K

(a) Education Level (Please tick “v” 1 box for each job level)

BEEE (GREE Y BET)

(i) Postgraduate Degree
TaEivast (1A

(ii) First Degree
A

(iii) Sub-degree (e.g. Higher Diploma)
RIERAT (B4R )

(iv) Diploma/Certificate
OB

(v) Secondary 4to7
R LECy

(vi) Secondary 3 or below

=BT

(b) Years of Experience (Please tick “v” 1 box for each job level)

HHEHEE (SRR BT

(i) 15 years or more

TAFELLE

(i) 10 years to less than 15 years
TEETTELT

(iii) 7 years to less than 10 years
CHEETET

(iv) 5 years to less than 7 years
AFEEEEMT

(v) 2 years to less than 5 years
WFEERFLLT

(vi) Less than 2 years
WELLT

(vii)No experience
e

No such level of staff

RANHERAE T

Jodoodoo (U odndd

Jooodoo (0o odndd

godoodoo (b odtdd
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Training Needs
Bl

9.  Please indicate the training areas required to deal with the emerging trend and development of the industry by choosing
the corresponding codes. (You may choose up to three options for each job level)

a7 B IERY AR - 15t (e B FTRR 22/ REEE - DURC ST TR S, kst ie - (SR ER 2 =)

Job level Bk&k 1 2 3
Example /7
Code of training areas
o 105 252 302
SR T
Managerial Level
LEHIR
Supervisory Level
FAEH
Technical Staff Level
Feffe NEER
Code Type of Skills and/ or Knowledge Code Type of Skills and/ or Knowledge Code Type of Skills and/ or Knowledge
ok BE/AEREVER &I BoE/AEREvER ST BOE/AERATE
) Management Skills (IV)  Industry Specific Skills V) China-related Knowledge
BRI SENEERSE P R A AR
151 Production management 451  Editing 501  Political, social and economic development in
BEEH Y the mainland of China
102 Quality management 452 Design and artwork production ERBEAHITEDE - e E
=gl BT KB 502  Laws and regulatory restrictions for access to
103 Marketing management 453 Publishing production China's market
K R A PR TSR A A SO S
104 Customer services 454 Marketing 503  Trade and industry environment in the mainland
= PR iRz of China
105 Human resources management 455 Sales and customer service FERE AR TE R EREE R
NEEH PHE R P RS 551  Understanding of One Belt One Road initiatives
152 Content resources management 456 Logistics g T B
NEEFEH Lk 552  Understanding of Greater Bay Area initiatives
153 Copyright Management 457 IP management, copyright, trademark and iR A B A RSt S
[Hrgrd=ge=d patent 553 Understanding Hong Kong’s role for the 14th
199  Others HIREMEE T ~ IRFE - Pfs R 25 Five-Year Plan for National Economic and
HoAh 458 e-publishing and e-learning product Social Development of the People’s Republic of
development China and the Long-Range Objectives Through
(1) Language Skills B E TR R the Year 2035
SEHEE 459 Digital_marketing and social media WA RN T PUTI R | FI120354E S H
251 Spoken English marketing \ TR I F
PLEEE B T S HE R Bk ARG TS HE T 599  Others
252 Putonghua 460 Sustainability, ESG and Supply chain HAth
WAL management and innovation
253 Professional English for publishing TR Sk - ESG R I ESEE HIBIANE (V1) Soft Skills
HH R B s s 461  Information retrieval to execute editorial L/ 5% ]
254 Chinese Communication for publishing Easks 601  Communication skills
LR o S fe o (= SRR BT
209 Others 462 Regulations for publishing 602  Teamwork
FAh R BB AE
463  Contract drafting skills 603  Problem solving
: EHEBERTT PR
(rry IT Skills : : : .
I, 464 Planning skills 651 Conflict resolution
G e it _ kil P
351  Computer graphics and webpage design 499 Otﬁersb 605 P - tf il
B (G PR R B R e :ﬁ;eien i ion skills
301 E-commerce knowledge and applications B 606 ij}? t'g il
o T S R seore
302  Media technology ARG
s 607 Business ethics
HASRHY A
352 Generative Al, ChatGPT and big data %%L@_
AR\ T ~ ChatGPT Rk B 608 Global vision
353 Network and Cybersecurity B R . .
Y T UG T 652  Use of social media platform
354 Utilisation and storage of content resources 699 g;xﬁ%ﬁ%@%
PO JRET SR B T L
Others Hf
399 Hith

End of Questionnaire. Thank You for Your Co-operation.

fI&5E » FHETE -
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Appendix 5
fifss 5
The 2025 Manpower Survey of the
Print Media and Publishing Industries

ERIEEES e tHRRGE2 025 - A JT3HE

Explanatory Note
B &%

— &Rt

Principal Jobs — Column ‘A’

TR — AW

(@)  Please go through column ‘A’ and mark those principal jobs applicable to your establishment. For detailed job
descriptions for principal jobs, please refer to Appendix B.

SEIEE A’ BERUERIY SRR RS o ARIEEAA TIERI - 2R 8B

(b)  Please note that some of the job titles may not be the same as those used in your establishment. Please classify an
employee according to his/her major duty and supply the required information if the jobs have similar or related
functions.

SHERNE B TR AR ERETIRAE - BFRBEENETEBRE I - & B TR BRI
BEIREAEAT - ATTEAEE RS - SE R AR &Y -

(c) Inthe event where an employee’s duties in your establishment are split between two or more job titles, please use
the job title that best describes his/her principal responsibility.

W B B TSI - 555 A S 1 R e -

(d)  Please add in column ‘A’ titles of any principal jobs not mentioned in job descriptions (Appendix B); briefly
describe them in respect of the appropriate job categories.

W B S BRI PEAS R tHRRCE Y £ R R 0 TIERRI (FfH8%B) > 55— OFHEA A - A REHE
HAT BRI R R 4l -

Number of Full-time Employees as at Survey Reference Date — Column ‘B’

fEgat HIH £ S B —— ‘B

For each principal job, please fill in the total number of full-time employees as at survey reference date.

AR EWRENGETH H AR SE R e S 488 -

‘Full-time Employees’ refer to those who have worked for the same employer for 4 weeks or more and for not less than 18
hours in each week. The number should include all employees under Hong Kong establishment’s payroll, disregarding
whether those are deployed to work in other places (including the mainland of China).

"eRER ) BIEE HEWMEERTFEIENRL L AREEHTEASDRISNFYET - 8 HECRE
BREET B ABEHNNERE - Meed A IREEHA T TFE (BETEA) -

Number of Full-time Vacancies as at Survey Reference Date — Column ‘C’

FE4EET H IRz E —— “C i

Please fill in the total number of existing full-time vacancies as at survey reference date for each type of job. “Existing
Vacancies” refer to those unfilled, immediately available job openings for which the establishment is actively trying to
recruit personnel as at survey reference date.

s b EiE S R RS ST DR R o T AT HIR R ERER ) AR St H R
JRAILZIERE > TR R E NS A\ S -
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4, Number of Full Time Trainees/Apprentices as at Survey Reference Date — Column ‘D’

FESET IR 231 2 A —— D

Please fill in the total number of full-time employees undergoing training. This includes trainees receiving any
form of training and apprentices under a contract of apprenticeship.
SHHET IEAE I SZ5)| SR (8 B 408 GRS EAER 2 S 20l Siny szl - DURRIBEE G420

BBAE -

5. Average Monthly Remuneration Package of full-time employees — Column ‘E’

ERfE R 28 A PTH — ‘B

Please enter the code of average monthly remuneration package of full-time employee(s) during the past 12 months for
each principal job. This should include basic salary, overtime pay, cost of living allowance, meal allowance, housing
allowance, travel allowance, commission and bonus. If you have more than one employee doing the same job, please enter
the average range.

AL BRI A T O Y 2 B 2R A 1208 H 5 H PRt 4Rst - B aERE - Ay TR - A0EE
b~ BEERRS - BEIEM - HRITRRS - e RATAL - BRERBETIENRE SN —%  AIEFRESEURA -

Part 11
SER
6. Question 1 — Age distribution of Employees

L — g BAEHL o
Please indicate the percentage distribution of age range of full-time employees.
sAfEM  EER R R i o

7. Question 2 — Expected Change in Future

2 —— AL
When comparing with the current situation, please indicate your views on the expected change in the next 12
months.

FHBHABUE » SR BT HER A T (A 2 Tt -

1) Business volume and provide the reasons leading to better or worse.

SRR R G s e = AR A -

(ii) Number of full-time employees

2l B EH
8. Question 3 — Percentage of business for digital printing / electronic publishing
fORE3 —— SHSEIR], & ARG EE R B ot

Please fill in estimated percentage of business in digital printing (applicable for print media only) / electronic
publishing (applicable for publishing only) for the coming year.
A S AR AR — S E R SE 15 (28 LTI Ba T LR SR S (R A S k) (SRR 2R 5 5 ot -

9. Question 4 — New Job Position / Changes in Job Duties
4 —— FikOrCeEr R A AL

2 Please indicate the new job position(s) that will be introduced in the future (if any) in order to meet
the emerging trends of the industry.

safE  EPRERAGRE G S | AW AL (U07F) - DA & TT3E0Y 3T S -
4 Please indicate the existing job(s) that are foreseen to undergo drastic changes in job duties/job

specifications.

safat BT TEE LR AR B LR AR s b BRI AL -
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10.

11.

12.

13.

14.

Question 5 — New Recruitment

[R5 — i e 5

(a) Please fill in the total number of full-time employees who were newly recruited in the past 12 months.
sAHEA BRI AT T E A AT ERS Y e S A -
(b) Please fill in the number of new recruits with experience in print media and publishing industries.

sAHEA EPRREHTETERS o BENRISEES K SRR (R BB -

Question 6 — Employees who had left the Establishment
6 —— Tl E B
Please fill in the number of full-time employees who had left in the past 12 months.

s b EtRE AT T H e S AL -

Question 7 — Recruitment Difficulties

A7 THHS [R5

Please indicate the difficulties encountered in recruitment of full-time employees of your establishment in the
past 12 months.

aafEd BRI AT T8 H PSR (e BIEATE R A -

Question 8 — Preferred Education Level and Years of Experience
M8 — HANREREEKHMATE
Please indicate the preferred education level and years of experience of full-time employees.
i R R B H A VSRR SR & -
Definition of Preferred Level of Education:
HAENAEEEIER
€  “Postgraduate Degree” refers to higher degrees (e.g. master degrees) offered by local or non-local education
institutions, or equivalent.

TR BIEAMBOEAM B EHBRANSEEM (WEHL2A) > REFHEFHRE -

€ “First Degree” refers to First degrees offered by local or non-local education institutions, or equivalent.

FPELE ) BEAMBIEAM B EHMBIEHNE 20 > NEAFHEEE -

@  “Sub-degree” refers to Associate Degrees, Higher Diplomas, Professional Diplomas, Higher Certificates,
Endorsement Certificates, Associateship or equivalent programmes offered by local or non-local education
institutions.

RIS, R E AR IR A B AR VR R L - RPCCR -~ BESUR - B E - HEE
T RLHREERE -

€  “Diploma/Certificate” refers to technical and vocational education programmes including Diploma/Certificate
courses, Diploma of Foundation Studies, Diploma of Vocational Education and programmes at the craft level, or
equivalent.
R EEG ) RIENMEBERERE ZOREE  ARREER  BME R TE
EHERIE - ESEHERE -

€  “Secondary 4 to 7” refers to Secondary 4-7, covering the education programmes in relation to the Hong Kong
Certificate of Education Examination (HKCEE), the Hong Kong Diploma of Secondary Education (HKDSE)
Examination, Diploma of Applied Education (DAE), or equivalent.
Tzt ZEPHES L (AEAEETEGS  FEPESCESH - EREE CBEMMEER
) SEFEHEEE -

€  “Secondary 3 or below” refers to Secondary 3 or below, or equivalent.

PR =80T ) BIET =T » EAFHEFEE -

Question 9 — Training areas

M9 —— HallduiE
To deal with the development of the industry, please indicate the training areas required for full-time
employees.

RECETTSRAVIT SIS, - 555 (e B AR R 2 A5/ R s

o
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Appendix 5
Ffgsk 5

The 2025 Manpower Survey of the Print Media and Publishing Industries

IR B AR 202558 A JT5HE

Description for the Principal Jobs (Publishing Industry)

F RS TAER (HHAGE)

Code Principal Job Job Description

Grot TR TAERREH

Managerial Level &KFELK

151 Managing Director / General Responsible for policy formulation, developing policy and strategy for E-
Manager / Publisher / Chief publishing business and the profitable operation of the company. Develops
Executive Director / President | and recommends strategic objectives. Plans, budgets, organises, directs and
Fe ol AT P co_n_trol.s, edits publishing, and promotes sales activities, dev_elop the content
AE utilization and storage plan, formulate the transformation and future

< development plan for publishing.
HFIEAB AEIFIERES T8t 5 STILEBHIE | SEE
HIRCERS < BURTISRES 5 $lEst#8FITHE - EE - B EE - fRiEK
FCEPHFERS  TIENE R R T2 5 B R A SRR f i e -

152 Editorial Director / Chief Responsible for editorial policy and standards, departmental organisation and
Editor /Publishing Director procedures, the profitability of new publications, authors’ royalty policy and
YLEEE A S legal implications especially copy-right. Co-ordinates editorial and research

activities with production, design and marketing departments, and monitors
schedules of E-publishing business, master copyright business and planning
development trends of best-selling books in local and overseas markets.

THlE SRR BUOR RARAE - EELEPIMS S H AR - AR TR &
FIARAFEHIRRARAA R R » BTk & WhsidmEs - e - 2
E ~ 35t ~ TGRS I LIF » KEEE T HCER B £
At K g A TSGR E 2 S 5 B~ SREIZE O SR B s, -

153 Design Director / Art Director | Responsible for design standards, departmental organisation and procedures.
/ Design Manager Co-ordinates and supervises outsourced work, Understands the utilisation and
CUAN o T o storage of content resources, masters the application of professional design
] software.

i BF e AE - BEPIAHS S TIRRRR - el R BB MHIR AR 5 BRARA
BEEF Rl R R EE R TIRA: -

154 Production Director / Responsible for production standards, departmental organisation and
Production Manager procedures. Supervises purchasing; assesses new suppliers and materials.
BUELEES /B (EAR T Checks estimates, and monitors schedules and costs, masters the application

of professional editing software.
B BEREAE - AIPTAHS R TRRR R - BRI EE - S Ht e
Yok} 5 RS - BRI 5 B4R R 4R SR -

155 Marketing Director / Responsible for marketing policy, departmental organisation and procedures.

Marketing Manager
54/ T EE

Prepares sales forecasts, conducts market research; supervises sales, publicity
and marketing services activities. Develops local and overseas markets; sells
subsidiary rights and markets books produced by other publishers for whom
the company acts as agent, masters the use of social media in the publishing
market.

BEETIGHEDCR - 7RSS TR © ElREHE N -

EITHGHEE > BEEEE - SEANSREELE  WEAH SN
5 0 HESHIQEEME - SHEAEREAVER © EE SR MR 5
A -
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Code Principal Job Job Description
i TR TAEsREA
156 Sales Director / Sales Manager | Develops the sales of a magazine’s advertising space.
(Newspaper, Journal and T A T Y
Magazine Publications) o -
EIRAERL ETREHE ()
)
157 Sales Director / Sales Manager | Develops the publishing activities and logistic management.
(Book Publications) FE AR TS R A
ERGE EEKHE (F
T
158 Editorial Manager / Responsible for implementing the publishing plans. Supervises the writers
Managing Editor and editors to complete the script writing and editing works, familiar with
YRR LRI Y4 p_ublis_,hing cooperation 'regulations and copyright Iawg,_understands the trade
situation in the copyright market, masters and utilises successful book
planning cases.
BREEEHNGHE - BEIEERREAR » SEREFrTEE
FRARIE LR - ZREREEROI AR EEBETISNE 58
W5 AR R NG 5 E SR ) -
159 Digital Content Manager Responsible for implementing the policy and strategy for all sorts of digital
HOREE I R 4K contents (i.e. video, reels, audio, music) and monitoring schedules of the

business, understands the utilisation and storage of publishing content
resources.

HEBEBEAE (A EH - 5 Tl HHRE) ZBERNIRE
R BEERH SR L HERE ¢ HER A LRI PN 2 S I R fe

Supervisory Level FAE&k

251

Commissioning Editor /
Acquisition Editor

TR

Responsible for the development of E-publishing content. Plans article topics,
commissions authors, assesses projects and liaises with authors. Draws up
overall magazine contents. Prepares design and production briefs. Monitors
publishing schedules. Briefs marketing department.

BERITETHRAE o REEE - IBH5H1EE > SHhEtE - B{EE
& BEHSEHTIWIRIANE - BiisGT REEREE - EERERUENE © fER
G -

252

Senior Editor
(=St

Responsible for verifying and checking of different kinds of text books and
magazines and supervises the making up work repeatedly in the process of
preparing the script including translation, proofreading etc.

BEFEZRGEEAFZE LAY LE - Wi ERE R EEE R T
E - EOFEENRE R TR -

253

Designer

sl

Responsible for design specifications for individual books and magazines.
Commissions illustrations and photographs. Marks up typescript for prepress
and prepares rough page layouts and cover/jacket artwork. Prepares design
work on publicity brochures and web page design.

HEAFERRTYRIRGT - ZPHREEE IR BRI R L
REMEFRRR - SRS ET Y AR RN Y07 - SR E Ay
FEfrasaT h AL A4 H s

254

Production Supervisor

BUELE(E

Prepares estimates and production schedules. Monitors quality control.
Chooses suppliers and places orders.  Supervises colour separation,
typesetting and printing / binding suppliers. Maintains schedules and keeps
costs within estimates.

BUFFHEMBFERER RIS EEESHIAERS - STRYR . &
B S EAER], S5 T TAF R EHEE - fRFCHETREA -

255

Sales Supervisor
BEEE

Organises and supervises the sales force.

HASHED TIERIE BHESE K P -
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Code Principal Job Job Description
i TR TAEEREA
256 Marketing / Publicity Prepares and distributes catalogues and promotional materials. Plans and
Supervisor executes promotional campaigns for publications, including advertising, direct
it VAL Eas _mail ca_mpaigns, point_-of-sale mz_:tterial_. Organises exhibitigns and s_upervise_:s
inspection copy service. Familiar with the use of various social media
platforms in the publishing market.
BN > 5 18 F H ik i EE  SRERI T R =SS - B5ET
TS  HWENELEE  BUSEETY) SRS G K edE TR R
B 5 SRak S ARG AT R R -
257 Customer Services Supervisor | Plans and controls customer services including enquiries and customer

/ Officer (Books)
BRI (FF)

records.
FEREHE PR » SEEHRENEFEeE

258

Digital Content Supervisor

BESNE LT

Oversees the creations, development and management of digital content.

EUEEMS N AIE - B EEZ TAF -

Technical Staff Level

TIPS

351 Editor / Assistant Editor / Art Checks typescripts and suggests improvements, handles photo research,
Editor / Proof Reader copyright clearance. Checks proofs, dummies, artwork, blueprints. Familiar
= Ry ith information retrieval and publishing-related laws.
4E BEAReE Fitaey | Wit In eval and p grelated laws. e
tenn U | AR B IR BRI PRI - 250
TR 5 PRak(E R A RAG -
352 Assistant Designer Designs graphic art work and web page including using of CAD system.
YEEET & BFFEMTIER R - SIS BN -
353 Iustrator Produces illustrative drawings, charts, and diagrams applied to all parts of a
B S book, adding interesting images to the overall visual presentation, and further
h enhances the readability and clarity of book content.
RyEREE sy B EEEREE - B REAE o DUOKE B AE G
EsR e ERVERES R RCR - (EANE AW - E— s AT
M o
354 Desktop Publishing (DTP) / Inputs and processes data, edits text and illustrations on desktop publishing
E-publishing Technician terminal; operates computer output devices for both print and E-publishing
SAEHEE BT LR E g | Platforms. )
TE NS B S A KR ERE K] - 4IRS - BHGREE © RIF R
s o BEARTRENR S BT H RSP & -
355 Production Assistant Assists in the production of books and magazines.
UEBhHE fiBhE AT EN R -
356 Sales Representative / Sales Visits bookshops, schools and other organisations to promote sales.
Executive HENE ~ B HA S R E A T -
BEAREEEE
357 Marketing / Publicity Assists with publicity and customer services operations. Familiar with social

Assistant

[ERE3 U=k Sl

media platform and develop related sales channels.

B E R PR S IAE © SR S K PR AR & 2R -
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Appendix 6

Quality Control Measures

Prior to fieldwork preparation

+  Collect contact information of the sampled establishments

*  Group sampled establishments to the same business organisation

Thorough training of fieldwork staff
*  Industry briefing workshop by VTC

*  Intensive briefing and training session by MSA in consultation with VTC

Monitoring of the fieldwork execution

*  Well-trained enumerators who are experienced in conducting establishment surveys
*  Closely monitor fieldwork progress and work of enumerators

»  Debriefing sessions twice a week

Measures to increase the response rate

«  Strategic directions given by VTC

+  Assistance from the Training Board and trade associations, etc.

Checking of the completed questionnaires

«  Sample check of completed questionnaires by an independent team of QC checkers

+  100% vetting of the completed questionnaires by VTC

Double data entry and data validation

«  Double data entry system

«  Validation of collected data via computer programming and systems

Data analysis by VTC

«  Comparison of survey findings with last round

«  Benchmarking with relevant manpower information (if deemed appropriate)
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Appendix 7

Response Profile

(b)
() (b)/ (a)
. No. of cases .
No. of valid Effective
successfully
cases™ response rate
enumerated

|Print Media Industry | 371 | 359 | 968% |

Publishing Industry 214 192 | 89.7%
585 551 94.2%

Note: * Excluding sampled establishments which had been ceased operation, had not employed any PP
relevant technical employees, nil reply to the survey, etc., at the time of survey.
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Table 8.1: Manpower Statistics by job level by principal job of the Print Media Industry

#=8.1: EIRIE Rk b E BB E A A I8t

Appendix 8
ffs% 8

No. of Full-time
No. of Full-time No. of Full-time Trainees /
Employees Vacancies Appren tices”
as at Survey as at Survey
as at Survey
Reference Date Reference Date
- N Reference Date
ST HER & HEN .
2TRE A elpgag | e HANER
ZHIIE BT AR
Technologist / Managerial Level ¥5Ei & R 1288 5
101 General Manager 44535 222 0
102 Production / Prepess / Quality Manager 290 3
AL EIRTES A
103 Sales / Customer Services / Marketing Manager 657 |
B EP R R
104 Procurement Manager F¢IE4CHE 72 1
105 Information Technology Manager (Printing) 47 0
H RIS AEEE (BN
Technician / Supervisory Level i B B &K 5353 72
201 Cost Estimator E[IF{5{E & 89 0
Production Planner / Production Controller / Quality 443 5 0
Controller £ EHREIE A EEHIE WEEHIE
Sales Representative / Customer Service Officer / Job
203 Controller / Marketing Staff 2994 31 0
EEAR " BFRRBE REE TS HER
204 Overseer / Supervisor B T. & 5 199 0 0
205 Electrical & Mechanical Maintenance Technician 315 19 0
(Printing) #EE4ERE (EIRI) £l &2
206 Designer / Design Officer 5%t 8 8¢&t F AT 433 2 1
207 Prepress Technician E[JFH 1T & 478 6 0
Purchasing Officer / Controller
208 e = 142 3 0
ek zLSER =V il =
209 Te??nlcal E{erwces/ProEiHc:tls (Printing) Technician 165 6 0
Feifa /i (BN Biig &
210 Information Technology (Printing) Technician 95 0 0
Ef\EHY (B Filn&
Craftsman Level 37 T &} 4738 63 6
301 Prepress System Operator & T-E1Hi S 4t HEE & 193 0 0
302 CTP Operator CTP ¥{E5 213 2 0
Digital Printing System Operator
303 P o e e 773 11 6
SR 2SR lF E "EEIRIEE
Offset Printing Machine Operator (Sheet-fed)
304 . o 1 680 36 0
ol = bl BN AR E 2
305 Offs‘etAPrmtlng I:/Ianchmi Operator (Web-fed) 308 ) 0
o] i i L Il A PR E 2
306 Other Prlntlzlg\Mach}:ie Operﬂatorm 381 6 0
HC A ED AR e ELASE R E &
307 Binding Operator ZE5THEE & 715 4 0
308 Die Cutting / Tool Making Operator M & T/ #55 T. 103 2 0
Package Finishing Machine Operator
309 e e e 77 0 0
BT EE
310 Other Print Finishing Operator EAl E[J (& 1% & 295 0 0
Unskilled Level JEFilF TA&% 610 10 0
401 General Worker 4 T 610 10 0
Overall Z81 11 989 150 7

#  The term "trainees/ apprentices" includes all trainees receiving any form of training and apprentices under a contract of

apprenticeship.

"2 BREEEEZSENR AL - R EEELINE
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Table 8.2: Manpower Statistics by job level by principal job of the Publishing Industry
8.2 AR AR b EE R # I A JI4eET

Appendix 8
Wik 8

No. of Full-time
Employees
as at Survey
Reference Date

No. of Full-time
Vacancies
as at Survey
Reference Date

No. of Full-time
Trainees /
Apprentices#
as at Survey
Reference Date

2k B B
Managerial Level £&X3 4R 1522 8
Managing Director / General Manager / Publisher / Chief
151 Executive Director / President 282 0
R A TRt R
152 Editorial Director / Chief Editor / Publishing Director 296 |
HdmiE AR R
153 Design Director / Art Director / Design Manager 110 )
Gl e (8 I AR S
154 Production Directoi / Production Manager 95 0
SRR B R
155 Marketing Director / Marketing Manager 183 |
Hi54aEs T E
Sales Director / Sales Manager
156 (Newspaper, Journal and Magazine Publications) 139 3
EIRREL R (T
157 Sales Director / Sales Manager (Book Publications) 93 0
EEEEE E SR (FTD
158 Editorial Manager / Managing Editor 4R#E4%F £ 45 231 1
159 Digital Content Manager S5 PN 25 463 93 0
Supervisory Level F{F4k 2476 34 2
251 Commissioning Editor / Acquisition Editor F% & 4R %8 162 0 0
252 Senior Editor 54k 4Rt 693 5 0
253 Designer 2% ztEf 478 16 1
254 Production Supervisor #I{E F {F 160 0 0
255 Sales Supervisor &3 F (+ 379 8 1
256 Marketing / Publicity Supervisor Hit5 /& {8 F 223 3 0
257 Customer Services SBperVisor / Officer (Books) 141 0 0
FPRE T (FEE)
258 Digital Content Supervisor SN2 F 1+ 240 2 0
Technical Staff Level $1ff A B4k 4217 153 13
351 Editnor / Assistanct. Ed%?cir_/ ArL Edit:)\r,/ Eroof Reader 2018 105 6
dmieBhHEGREESEiidREE R A
352 Assistant Designer BH %=1 2 404 13 0
353 Illustrator ¥H[E & 69 0 0
354 Desktop Publishing (DTP) / E-publishing Technician 560 2 4
SIEHER BT HARER
355 Production Assistant B1{FBh¥H 203 2 0
Sales Representative / Sales Executive
P mgrd BRI > v ’
357 Marketing / Publicity Assistant i ¥3Bh¥E '5{&EBhFE 364 6 0
Overall fg%%—[' 8215 195 15

#

The term "trainees/ apprentices" includes all trainees receiving any form of training and apprentices under a contract of

apprenticeship.

"ZIIE B BRI S RO N DUREREIE SIS -
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Table 8.3: Percentage Distribution of Average Monthly Remuneration Package of Full-time Employees

by job level by principal job of the Print Media Industry

#8.3: HIRIEAG SRR B £ B & 0 vy 2 kg B 45 H EE% B 6

$62;::?V1e°r $45,001 - | $30,001 - | $20,001 - | $15,001 - $1§;‘:g?v°r 1::::::; ‘;f)f‘ils
SoLp | S60000 | 545,000 | $30000 | 520,000 | oot | 1&% ){%z
Technologist / Managerial Level
9.5% 12.5% 47.0% 30.9% 0.2% 0.0% 1288

FHT B HLR

101 General Manager 422535 19.9% 18.4% 48.0% 13.3% 0.5% 0.0% 222
Production / Prepess / Quality Manager

102 He BT/ ET AT /T 10.0% 14.5% 44.5% 31.0% 0.0% 0.0% 290
Sales / Customer Services / Marketing Manager 0 o 0 o 0 o

103 e BB T R 6.5% 10.8% 47.0% 35.5% 0.2% 0.0% 657

104 Procurement Manager FRH§4% HH 7.5% 3.0% 53.7% 35.8% 0.0% 0.0% 72
Information Technology Manager (Printing) &

105 _ 4.8% 11.9% 47.6% 35.7% 0.0% 0.0% 47
itEs s N(ET) ’ i : i i i

Technician / Supervisory Level o o o o o o

Rl 0.1% 0.4% 12.8% 66.7% 19.0% 1.1% 5353

201 Cost Estimator E[1ill{&{E & 0.0% 0.0% 1.5% 56.7% 41.8% 0.0% 89
Production Planner / Production Controller /

202 Quality Controller A= FESREIE A EEH & 1.0% 0.5% 8.0% 82.1% 8.5% 0.0% 443
/B EHIE
Sales Representative / Customer Service

203 Officer / Job Controller / Marketing Staff 0.0% 0.4% 15.3% 58.5% 24.0% 1.9% 2 994
wERFT FEIREE IREE TG

204 Overseer / Supervisor B T & 5 0.0% 1.0% 22.2% 72.2% 4.5% 0.0% 199
Electrical & Mechanical Maintenance

205 Technician (Printing) 0.0% 0.0% 4.4% 76.4% 19.3% 0.0% 315
HELEE (EIRD) FTE
Desi Desi ffi

206 tffjrgéle;/ﬂ:?{g feet 0.0% 00% | 184% | 684% | 132% | 0.0% 433
i | = B

207 Prepress Technician EJFiH1iT & 0.0% 0.4% 5.7% 85.8% 8.1% 0.0% 478
Purchasing Officer / Controller

208 . o 0.0% 2.5% 1.7% 79.8% 16.0% 0.0% 142
ENRIPDEHRIES 2] & ’ ’ ’ ’ ’ ’
Technical Services/Products (Printing)

209 .. e Pty 0.0% 0.0% 9.0% 69.9% 21.2% 0.0% 165
Technician £l 2 fm (FIIJ) i & ’ ’ ’ ’ ’ ’
Information Technology (Printing) Technician

210 . . R 0.0% 0.0% 1.3% 96.2% 2.5% 0.0% 95
VR (EDRD i & : : : : : :

Craftsman Level 3 T4k 0.0% 0.0% 1.2% 29.4% 62.4% 7.0% 4738
Prepress System Operator

301 A 0.0% 0.0% 0.5% 36.8% 53.5% 9.2% 193
T EIA AR B ’ ’ ’ ’ ’ ’

302 CTP Operator CTP $E{E& 0.0% 0.0% 3.0% 22.7% 63.1% 11.1% 213
Digital Printing System Operator

303 e T et e 0.0% 0.0% 2.0% 37.8% 58.0% 2.2% 773
WIBENRI A S RIE S B ER ’ ’ ’ ’ ’ ’
Offset Printing Machine Operator

304 . o 0.0% 0.0% 1.2% 36.9% 59.8% 2.1% 1 680
(Sheet-fed) il = PR E 121 F B ’ ’ ’ ’ ’ ’
Offset Printing Machine Operator

305 . o 0.0% 0.0% 3.2% 22.4% 70.8% 3.6% 308
(Web-fed) fil i EN R 5 ’ ’ ’ ’ ’ ’
Other Printing Machine Operator

306 X o 0.0% 0.0% 0.0% 32.4% 51.8% 15.8% 381
AR e L SEET R B ’ ’ ’ ’ ’ ’

307 Binding Operator ZEZ [#:{E & 0.0% 0.0% 0.7% 11.6% 79.7% 7.9% 715
Die Cutting / Tool Making Operator

308 e T T 0.0% 0.0% 0.0% 37.3% 58.8% 3.9% 103
Package Finishing Machine Operator

309 1 o bR 5 0.0% 0.0% 0.0% 24.6% 40.6% 34.8% 77
Other Print Finishing Operator

310 . et o 0.0% 0.0% 0.0% 6.5% 63.5% 30.0% 295
LA 5 B ’ i ’ i ’ i

Unskilled Level FERZAiT T A 4% 0.0% 0.0% 0.0% 0.2% 30.7% | 69.1% 610

401 General Worker 5 T 0.0% 0.0% 0.0% 0.2% 30.7% 69.1% 610

Overall 4851 1.0% 1.5% 11.2% 44.9% 34.8% 6.5% 11 989
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ffsk 8
Table 8.4: Percentage Distribution of Average Monthly Remuneration Package of Full-time Employees
by job level by principal job of the Publishing Industry
F28.4: HARETZIER K T EIB S & 2B E 28 H
$62£00V1e°r $45,001 - | $30,001 - | $20,001 - | $15,001 - $1§’£ggv°r i;fg‘;p‘;ﬁ;‘;‘s
e $60,000 | $45,000 | $30,000 | $20,000 ST | 2mEe A
Managerial Level $EF &R 13.8% 25.1% 46.9% 14.2% 0.0% 0.0% 1522
Managing Director / General Manager /
151 gf:sl:;zz: / Chief Executive Director / 39.7% | 282% | 31.0% | 12% 0.0% 0.0% 282
R S SRR A R
Editorial Director / Chief Editor /
152 21.69 16.99 .99 2.59 .09 .09 2
5 Publishing Director 444545 / L1144 H: 6% 6.9% 58.9% 5% 0.0% 0.0% 96
Design Director / Art Director / Design
153 Manager 1.1% 31.5% 47.8% 19.6% 0.0% 0.0% 110
BEiRc Vs Y GRS
Production Director / Production
154 Manager S{E4HES /R ATET 0.0% 36.0% 42.7% 21.3% 0.0% 0.0% 95
Marketing Director / Marketing Manager
155 B T 7.0% 31.7% 35.9% 25.4% 0.0% 0.0% 183
Sales Director / Sales Manager
(Newspaper, Journal and Magazine
156 . 0.8% 20.2% 33.6% 45.4% 0.0% 0.0% 139
Publications)
BN EELH (HRTD
Sales Director / Sales Manager (Book
157 Publications) 0.0% 29.9% 57.5% 12.6% 0.0% 0.0% 93
BN e (ETD
Editorial Manager / Managing Editor
1 _ 1.29 22.69 70 12.59 .09 .09 231
58 e Yt % 6% 63.7% 5% 0.0% 0.0% 3
159 Digital Content Manager S5 PN 25 463 8.7% 15.9% 59.4% 15.9% 0.0% 0.0% 93
Supervisory Level F{F4k 0.0% 3.1% 29.5% 52.8% 14.6% 0.2% 2476
Commissioning Editor / Acquisition
251 .09 11.59 46.0° 2.49 10.1¢9 .09 162
5 Editor 4584588 0.0% 5% 6.0% 32.4% 0.1% 0.0% 6
252 Senior Editor =4k 4R 1HE 0.0% 7.3% 24.6% 66.0% 2.1% 0.0% 693
253 Designer 2% tEf 0.0% 1.0% 38.0% 37.0% 24.1% 0.0% 478
254 Production Supervisor #I{E F {F 0.0% 0.0% 41.2% 51.1% 7.6% 0.0% 160
255 Sales Supervisor &3 F (+ 0.0% 0.6% 15.8% 58.8% 23.8% 0.9% 379
Marketing / Publicity S i
256 Fﬁj;e/li,g{ " 33“ EICI ¥ Supervisor 0.0% 0.0% | 31.6% | 374% | 31.0% | 0.0% 223
i,/ B
Customer Services Supervisor / Officer
2 ~ .09 .09 12.19 1.79 26.2° .09 141
57 (Books) Z S IRFEEAE (HE) 0.0% 0.0% % 61.7% 6.2% 0.0%
Digital Content S i
258 %,;%;q gnﬁ; Hpervisor 0.0% 00% | 36.1% | 629% | 1.0% 0.0% 240
Technical Staff Level $1ff A B4k 0.0% 0.0% 2.9% 42.6% 52.3% 2.2% 4217
Editor / Assistant Editor / Art Editor /
351 Proof Reader 0.0% 0.0% 3.6% 53.9% 42.0% 0.6% 2018
dmiRBhER4REREiirdRiE, R A
352 Assistant Designer BiFEEEET & 0.0% 0.0% 3.1% 16.4% 79.0% 1.5% 404
353 Tllustrator ¥HE & 0.0% 0.0% 0.0% 47.8% 52.2% 0.0% 69
Desktop Publishing (DTP) / E-publishing
354 Technician 0.0% 0.0% 2.6% 27.5% 68.1% 1.8% 560
SREBHR  EFHREREE
355 Production Assistant B1{F Bh¥H 0.0% 0.0% 0.0% 35.9% 60.3% 3.8% 203
Sales Representative / Sales Executive
356 L n - 0.0% 0.0% 3.4% 42.3% 48.4% 5.9% 599
BEREBEEE ° ° ’ ° ’ °
Marketing / Publicity Assistant 0 0 o
. . . 28.99 .99 4.49 4
357 AT e 0.0% 0.0% 0.7% 8.9% 65.9% % 36
Overall é@%—[' 2.6% 5.7% 19.4% 40.3% 30.9% 1.1% 8 215
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Table 8.5: Percentage Distribution and Ranking of Future Training Areas Required for Full-time Employees
by job level of the Print Media Industry
28.5: CIRIERB L TR IR AR & o 2 B B P i ERVE [ EE Y B St K HE
Percentage BH47EE Ranking i
Technologist | Technician / Technologist| Technician /
.. N / Managerial | Supervisory | Craftsman |/ Managerial| Supervisory [ Craftsman
Training Areas 5| #ife Levgel pLevel ' Level Levil pLevel ! Level
53z i Kiwg T4k E53: 17 Kigg T4k
B BER EHEK BER

(I) Management Skills = HE
101 Production management 4 7 & B 31.0% 16.8% 1.3% 3 4 20
102 Quality management 5/& & 31.2% 17.7% 1.2% 2 3 21
103 Marketing management Z&E5S # 51.9% 38.9% 0.9% 1 1 23
104 Customer services & iR 1% 22.4% 29.8% 2.8% 5 2 15
105 Human resources management A\ S5 7 26.3% 2.1% 0.0% 4 28 -
106 Green management %4k 0/s 3.1% 0.6% 0.0% 18 35 -
199 Others HAth 0.0% 0.0% 0.0% - - -
(II) Language Skills 5EH75E
201 English JizE 4.3% 3.0% 1.2% 13 20 21
202 Chinese 3 0.8% 0.2% 0.3% 31 37 29
299 Others EAf 0.0% 0.0% 0.0% - - -
(D) IT Skills EEARHT VAR
301 %?%mi;fg; %kégg;g%a“d applications 15.0% 11.5% 0.4% 7 11 25
302 Media technology #i Bl H7 3.9% 4.7% 1.5% 16 13 17
303 Artificial intelligence A T ZYAE 11.3% 4.0% 1.4% 8 15 18
304 %%35;2%%2; management 7.2% 3.3% 0.4% 9 18 25
399 Others HAth 0.0% 0.0% 0.0% - - -
(IV) Industry Specific Skills SZEAHERHE
401 Pre-press technique E[JFjFZ 1T 1.4% 12.1% 37.1% 28 10 2
402 Printing technique E[JJll{ i 2.5% 12.7% 68.1% 20 9 1
403 Post-printing technique E[J{&$% 1l 0.0% 3.7% 26.4% - 16 3

Production coordination and project
404 management 4 FE T3 R 5 5.8% 13.4% 11.7% 11 7 8
405 Estimation and costing {5 {8 K i 4 2.3% 13.1% 7.2% 22 8 10
406 Repair and maintenance J&MAEE KRR 1.6% 2.2% 18.9% 27 26 6
407 Colour management &35 3.3% 2.2% 21.0% 17 27 5
408 Products structure JE fmétkE 0.6% 3.0% 9.1% 34 20 9
409 Materials application Y7} FE F 2.1% 0.9% 18.7% 23 33 7
410 Quality assurance f/E (£56 4.7% 15.6% 22.0% 12 5 4

Environment laws and safet mplian
4, 1%502 @J‘%@ %s " %s ety compHance 0.8% 1.6% 0.3% 31 30 27
412 Packaging design F2E55%E 0.0% 0.3% 2.9% - 36 14

Security printing and privacy protection 0 o 0
413 5 08 T L 2.1% 4.6% 1.6% 23 14 16
414 ﬁi?g%g%% s 43% 1.3% 1.4% 13 32 18
415 Design concept 55T 2.5% 2.3% 0.3% 20 25 27
499 Others E At 0.2% 0.1% 0.0% 35 38 -
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Percentage H5yEL Ranking HE£4
Technologist| Technician / Technologist| Technician /
. . . / Managerial | Supervisory [ Craftsman |/ Managerial| Supervisory | Craftsman
Training Areas 55|85 Levgel pLevel ! Level Levgel pLevel ! Level
5317 it KT E5d:1 ) K& T4
B EER EER Bk

V) China-related Knowledge

el kel ERYSIES

Political, social and economic development
501 in the mainland of China 1.2% 2.8% 0.0% 29 24 -

EPENHITECE - &R =

Laws and regulatory restrictions for access
502 to China's market 0.8% 3.0% 0.0% 31 23 -

HEA PR IGH AR EE

Trade and industry environment in the
503 mainland of China 6.0% 3.6% 0.0% 10 17 -

TE B A AT 5 S e o i
599 Others EAt 0.0% 0.1% 0.0% - 39 -
(VD) Soft Skills Bt
601 Communication skills JE {15 15.6% 15.1% 5.2% 6 6 11
602 Teamwork E[X&1E 2.1% 1.5% 3.8% 23 31 13
603 Problem solving fiBEER 15 4.1% 9.0% 3.9% 15 12 12
604 ;Egg‘i;d%iégn thinking 2.7% 3.0% 0.2% 19 20 30
605 Presentation skills JE 15 0.0% 3.1% 0.0% - 19 -
606 Negotiation skills 3K FIF7I5 2.1% 1.6% 0.0% 23 29 -
607 Business ethics P58 (= 0.0% 0.6% 0.9% - 34 23
608 Global vision [F]|[Z 7% 1.2% 0.0% 0.2% 29 - 30
699 Others ElA 0.0% 0.0% 0.0% - - -
Total number of establishments with such
level of full-time employees 535 1931 1157

BA LS EHEESNATEE
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Table 8.6: Percentage Distribution and Ranking of Future Training Areas Required for Full-time Employees
by job level of the Publishing Industry
28.6: ML RRARE] ) 2 18R B Fri a3 SRy B o tE Xk
Percentage BH47EE Ranking i
. . 11 e Managerial | Supervisory [ Technical | Managerial | Supervisory | Technical

T A R

raining Areas 53| #HS Level Level Staff Level Level Level Staff Level

e EESR | FAMASE |  &KEgK EEH | KA SE

(I) Management Skills ZE 7 EE

151 Production management FI{EE 16.0% 6.3% 0.0% 5 18 -
102 Quality management 5/& & 16.0% 5.9% 1.7% 5 21 26
103 Marketing management £& 5 7 29.8% 12.4% 3.5% 1 6 22
104 Customer services 2 F RS 18.6% 16.3% 10.5% 4 2 9
105 Human resources management A\ S5 29.3% 8.3% 0.0% 2 15 -
152 %)%jiiig;gg“ management 14.4% 6.3% 0.0% 7 18 -
HIE
153 Copyright management J & #H 23.7% 9.8% 1.4% 3 13 27
199 Others HAtf 0.0% 0.0% 0.0% - - -
(I) Language Skills SEE X 75
251 Spoken English FizE@rs 0.8% 3.0% 0.9% 31 28 32
252 Putonghua 3% 5E 0.0% 0.7% 0.5% - 34 34
Professional English f lishi
253 ué;;;‘%‘?ﬁ“g ish for publishing 0.3% 6.1% 4.1% 38 20 21
=F RSO0
hi ication f lishi
254 S% ;;?f ;;gmca ion for publishing 0.8% 5.8% 8.5% 31 24 12
299 Others At 0.0% 0.0% 0.0% - - -
(I IT Skills EERRIEL AR AR
Computer graphics and webpage design 0 o 0
351 o [ A B 2 0.0% 11.1% 9.1% - 9 10
E- knowl licati
301 E-eommerce know edge and applications 3.7% 12.1% 77% o1 g 13

BT R YRR s A

302 Media technology #-EERLF; 2.7% 12.6% 13.8% 25 5 5

Generative Al, ChatGPT and big data

352 . 4.59 4.39 4.49 17 26 20
A AT + ChatGPT B AR % % "
Network and cybersecurity 0 o o

353 B T UL 7 2 0.0% 2.8% 1.9% - 29 23
Utilisation and storage of content resources

354 .. \ S 0.0% 0.6% 5.3% - 35 16
P2 R R (i ° ’ °

399 Others HAth 2.1% 0.0% 1.0% 28 - 31

(IV) Industry Specific Skills 3£ B3R EE

451 Editing 45fH 6.6% 24.3% 42.4% 16 1 1
Design and artwork production

452 N 2.4% 12.4% 32.9% 27 6 2

453 Publishing production ki EE 12.2% 10.0% 13.4% 9 11 6

454 Marketing 5 HEE 8.2% 16.1% 9.1% 13 3 10
Sales and customer service

455 S8 T 2 T 0.8% 15.0% 12.1% 31 4 8

456 Logistics ¥ 0.0% 0.4% 1.8% - 36 24
IP management, copyright, trademark and

457 patent 7.4% 5.9% 6.8% 14 21 15

FIGREMEE T - R ~ PR R A

E-publishing and e-learning product
458 development 4.0% 10.0% 7.1% 19 11 14

BB AR FE TR A SR

Digital marketing and social media
459 marketing 9.6% 5.9% 4.6% 10 21 18

SRS T 5 e Rt S A T 5
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Percentage H5yEL Ranking HE£4
- o Managerial | Supervisory [ Technical | Managerial | Supervisory | Technical
Training Areas 523505 Level Level | StaffLevel |  Level Level | Staff Level
e EEH | KiffABLK | KHELK EESR [ BT ABLK
Sustainability, ESG and supply chain
460 management and innovation 3.5% 9.8% 0.5% 23 13 34
OIRFAESEE « ESG R (L s T B Al /E
Information retrieval to execute editorial
461 tasks SUH(E B HIRES 0.0% 0.0% 0.1% - - 37
462 Regulations for publishing i EER 0.8% 3.3% 4.6% 31 27 18
463 Contract drafting skills &4 TS 0.3% 0.0% 0.0% 38 - -
464 Planning skills SEEIEE 7.2% 6.9% 0.1% 15 17 37
499 Others HAf 0.0% 0.0% 0.0% - - -
V) China-related Knowledge
Gl R ERpSIE S
Political, social and economic development
501 in the mainland of China 1.9% 1.7% 1.8% 30 31 24
TEFPEAMAYEOE ~ (SR s
Laws and regulatory restrictions for access
502 to China's market 0.8% 0.4% 1.3% 31 36 28
A PR TIGH AR
Trade and industry environment in the
503 mainland of China 3.7% 0.9% 1.3% 21 32 28
TE T BN TT3E S B T R
Understanding of One Belt One Road
551 initiatives BERE T —A5 e | (5% 0.3% 0.0% 0.0% 38 - -
Understanding of Greater Bay Area
552 initiatives W AEREE 181 0.8% 0.4% 0.0% 31 36 -
Understanding of Hong Kong's role for the
14th Five-Year Plan for National Economic
and Social Development of the People's
553 Republic of China and the Long-Range 0.0% 0.0% 0.0% - - -
Objectives Through the Year 2035 B fZE(F
BU% " PUFLARE] ) 120355 5 B AR
A% T ERAHT A
599 Others EAt, 0.0% 0.0% 0.0% - - -
(VD) Soft Skills #chE+575
601 Communication skills J& 85T 4.0% 4.8% 15.4% 19 25 4
602 Teamwork E[XE1E 8.8% 8.3% 12.3% 12 15 7
603 Problem solving fiBEER 15 13.8% 10.4% 15.7% 8 10 3
651 Conflict resolution f# 744y 4.5% 0.2% 0.1% 17 39 37
605 Presentation skills JE~i% T 0.8% 0.2% 1.2% 31 39 30
606 Negotiation skills Sk FF7I5 9.3% 0.0% 0.0% 11 - -
607 Business ethics g5 i {2 3.2% 0.9% 0.6% 24 32 33
608 Global vision [BF[& 15 B 2.1% 0.0% 0.3% 28 - 36
652 gi;;}fg%mdia platform 2.7% 2.0% 4.8% 25 30 17
DCHRAE
699 Others EAt 0.0% 0.0% 0.0% - - -
Total number of establishments with such
level of full-time employees 401 563 807
S5 LR 2 BE SN A S8 E

- 114 -






