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1. Executive Summary

Background

1.1 The Beauty Care and Hairdressing Training Board (Training Board) of the
Vocational Training Council (VTC) conducted an industry manpower survey from March to
June 2024, with the data reference date on 1 March 2024. This report presents the survey
findings of the latest manpower situation of the beauty care and hairdressing industries and
proposes recommendations on the manpower demand and training needs to different
stakeholders of the industries, including employers, employees and training institutions, by

making reference to the business outlook.

Survey Coverage and Methodology

1.2 The survey covered around 15 342 establishments in different sectors/branches of
the industries. = By adopting the stratified random sampling method for selecting
establishments from the Central Register of Establishments of the Census and Statistics
Department, and the inclusion of supplementary samples recommended by the Training Board,

a total of 1 074 establishments were selected for the survey.

1.3 A pack of survey documents was given to each sampled establishment. The
selected establishments were asked to complete a questionnaire, which comprised two parts.
Part I collected quantitative manpower information by job level and by principal job, and Part
IT collected supplementary information related to the industries’ manpower situation. The
respondents were asked to provide manpower information of their establishments based on a
list of principal jobs, which were defined by the Training Board with detailed job descriptions

given for each job.

1.4 During the fieldwork period between March and June 2024, enumerators assisted the
respondents in completing the questionnaire through phone calls or on-site visits. The data
collection and enumeration processes were closely monitored, and the information was verified
to ensure quality and accuracy. Among the 611 valid sampled establishments, 574 were

successfully enumerated which contributed to an effective response rate of 93.9%..

! Sampled establishments which had ceased operation, not employed any relevant technical staff, nil reply to

the survey, etc. were classified as invalid samples.
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Manpower Projection Methodology

1.5 The Training Board adopts a forecasting method which rests on the weighted
averages of historical manpower data for projecting manpower demand of the beauty care and
hairdressing industries. Taking into consideration future market trends and technological
developments in the industries, it projects manpower demand at all job levels for the period
from 2025 to 2028.



Survey Findings

Manpower Information

1.6 As of 1 March 2024, there were 51 508 employees in the beauty care and
hairdressing industries, including 44 311 full-time employees, 4 046 part-time employees and
3 151 freelancers. (Chart 1.1)

Chart 1.1 Total Number of Employees

Full-time Employees:

44 311

Part-time
Freelancers:
Employees: 3 151
4 046 =

Total Number of Employees as at March 2024
( Full-time Employees + Part-time Employees + Freelancers ) :
44 311 +4 046 + 3 151 = 51 508




Full-time Employees

1.7 Among the 44 311 full-time employees, over 40% were employed in beauty care,
health care and spa centres (42.5%), followed by hairdressing salons (25.2%), product retail
companies (20.8%), product wholesale and import/export companies (8.1%), nail salons (2.9%)

and training schools (beauty, hairdressing, make-up and nail) (0.6%). (Chart 1.2)

Chart 1.2  Distribution of Full-time Employees by Sector

Training Schools (Beauty,
Hairdressing, Make-up and Nail)

0.6% (259
0 (259) Hairdressing

Salons
25.2% (11 150)

Product Retail
Companies
20.8% (9 207)

N

Product Wholesale
and Import/Export
Companies ——
8.1% (3 609)

Total No. of Employees:
44 311

Nail Salons

L)
2:9% (1271) Beauty Care, Health

Care and Spa Centres
42.5% (18 815)



1.8 Classified by job level, 58.1% of the full-time employees were at craftsman level,
19.0% were employed at supervisory level, 14.4% at operative/clerical level, 4.6% at

managerial level and 3.9% at other supporting staff level. (Chart 1.3)

Chart 1.3  Distribution of Full-time Employees by Job Level

Other Supporting Staff ©  Managerial
3.9% (1 735& 4.6% (2 043)
Operative / Clerical
14.4% (6 365) S ‘

Total No. of
Full-time Employees:

44 311

Supervisory
19.0% (8 423)

e

Craftsman
58.1% (25 745)

Remarks: # Other Supporting Staff includes Receptionist, Healthcare Personnel (i.e. doctors, nurses, etc.) and other
professionals (e.g. dietitians), but excluding Personnel in Human Resources, Finance, 1.T. and Administrative.

1.9 The prominent principal jobs in the beauty care and hairdressing industries are

shown in Table 1.1 below.

Table 1.1  Principal Job with the Largest Number of Full-time Employees

1. Beautician / Beauty Therapist 11 796 26.6%
2. Hair Stylist / Hairdresser 7732 17.4% 65.8% of 44 311 full-
: time employees
3. Shop Assistant (Prodgct Wholes.ale, 4438 10.0% ploy!
Import/Export and Retail Companies)
4. Beauty Advisor (Counter) 3009 6.8%
5. Hairdressing Assistant 2203 5.0%
Overall 44 311
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Part-time Employees

1.10 As of 1 March 2024, there were 4 046 part-time employees in the beauty care and
hairdressing industries, of which 46.8% worked at hairdressing salons, 23.6% at product retail

companies and 21.8% at beauty care, health care and spa centres. (Chart 1.4)

Chart 1.4  Distribution of Part-time Employees by Sector

Training Schools (Beauty,
Hairdressing, Make-up and Nail)
2.3% (94)

Product Retail
Companies

23.6% 959 ~_

Product Wholesale and
Import/Export
Companies Total No. of Hairdressing
Salons

Part-time Employees:

4 046

46.8% (1 892)

3.4% (136) \

Nail Salons
2.1% (86)

Beauty Care, Health
Care and Spa Centre
21.8% (884)
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1.11 Classified by job level, the majority of part-time employees were at the craftsman
level (66.2%), followed by the operative/clerical level (24.2%). (Chart 1.5)

Chart 1.5  Distribution of Part-time Employees by Job Level

Other Supporting Staff Supervisory
3.4% (139)\ 6.2% (249)

Operative/Clerical
24.2% (980)

T

Total No. of
Part-time Employees:

4 046

Craftsman /
66.2% (2 678)

1.12 Principal jobs in the beauty care and hairdressing industries with the most part-time
employees are listed in Table 1.2 below.

Table 1.2 Principal Job with the Largest Number of Part-time Employees

1. Hairdressing Assistant 1213 30.0%

2. Shop Assistant (Product Wholesale, a

Import/Export and Retail Companies) e A

. . . 84.9% of 4 046 Part-

3. Beautician / Beauty Therapist 716 17.7% time Employees
4. Hair Stylist / Hairdresser 524 13.0%

5. Receptionist 139 3.4%

Overall 4 046
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Freelancers

1.13 As of 1 March 2024, the beauty care and hairdressing industries employed a total of
3 151 freelancers. The majority worked in hairdressing salons (76.0%), followed by beauty
care, health care and spa centres (12.6%) and nail salons (10.0%). In addition, most
freelancers were at craftsman level (98.0%). (Charts 1.6 - 1.7)

Chart 1.6  Distribution of Freelancers by Sector

Product Retail
Companies
0.7% (23) Training Schools (Beauty, Hairdressing,

Product Wholesale and Make-up and Nail)
Import/Export 0.6% (19)
Companies
*(1)
Nail Salon/
10.0% (315)

~t

Total No. of Freelancers:

Beauty Care, Health 3151 Hairdressing
Care and Spa Centres — Salons
12.6% (397) 76.0% (2 396)

Remarks: * less than 0.05%

Chart 1.7  Distribution of Freelancers by Job Level

Other Supporting Staff
0.3% (8) Supervisory
1.7% (52)
Operative/ Clerical /
0.1% (2)
Total No. of
Freelancers:
3151
Craftsman
98.0% (3 089)
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1.14 Principal jobs in the beauty care and hairdressing industries with the most freelancers

are listed in Table 1.3 below.

Table 1.3  Principal Jobs with the Largest Number of Freelancers

1. Hair Stylist / Hairdresser 2174 69.0%
2. Nail Artist / Therapist 324 10.3% 97.6% of 3 151
freelancers
3. Beautician / Beauty Therapist 301 9.6%
4. Hairdressing Assistant 218 6.9%
5. Make Up Artist 40 1.3%
Overall 3151
Full-time Vacancies
1.15 As of 1 March 2024, a total of 1 176 vacancies were reported in the beauty care and

hairdressing industries, representing a vacancy rate of 2.6% (i.e., percentage as vacancies over
the total number of employees and vacancies). The majority of vacancies were found in
beauty care, health care and spa centres (498 vacancies) and hairdressing salons (333
vacancies). Training schools (beauty, hairdressing, make-up and nail) had the highest
vacancy rate (3.4%), followed by hairdressing salons (2.9%) and product retail companies

(2.7%). (Chart 1.8)

Chart 1.8  Distribution of Vacancies by Sector

Training Schools (Beauty,
Hairdressing, Make-up and Nail)

9
[3.4%] % Hairdressing
Salons
Product Retail Companie 333
255 ~ [2.9%bk
[2.7%]%
Product Wholesale and Total No. of
. \ .
Import/Export Companies Full-time Vacancies:
71
[1.9%] [; éz/6]
. (1]
) Beauty Care, Health
Nail Salons Care and Spa Centres
10 498
[0.8%] [2.6%]

Remarks: DL ] The number in brackets is the vacancy rate = No. of Vacancies / No. of FT Employees + No. of FT

Vacancies
(2) Figures marked with the symbol “«”* refer to relatively higher vacancy rates than the overall rate.
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1.16 Analysed by job level, most vacancies were at the craftsman level (685 vacancies),
followed by the operative/clerical level (244 vacancies) and supervisory level (179 vacancies).
(Chart 1.9)

Chart 1.9  Distribution of Vacancies by Job Level

Managerial
Other Supporting Staff 11
57 [0.5%] .
o ’ Supervisory
[3.2%]% 179
[2.1%]
Operative / Clerical
244
3.7%] %
Total No. of
Full-time Vacanies:
1176
[2.6%]
Craftsman /
685
[2.6%]
Remarks: (1) [ ] The number in brackets is the vacancy rate = No. of Vacancies / No. of FT Employees + No. of FT

Vacancies
(2) Figures marked with the symbol “** refer to relatively higher vacancy rates than the overall rate.

1.17 Principal jobs in the beauty care and hairdressing industries with the most full-time

vacancies are listed in Table 1.4 below.

Table 1.4  Principal Jobs with the Largest Number of Full-time Vacancies

1. Beautician / Beauty Therapist 294 25.0%
2. Hairdressing Assistant 165 14.0% 69% of 1 176
3. Shop Assistant (Product Wholesale, 144 12.2% Full—tirpe
Import/Export and Retail Companies) e Vacancies
4. Beauty Advisor (Counter) 107 9.1%
5. Hair Stylist / Hairdresser 102 8.7%

Overall 1176
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Trainees/Apprentices

1.18 As of 1 March 2024, there were 374 trainees/apprentices in the beauty care and
hairdressing industries, primarily working in beauty care, health care and spa centres (51.1%)
and product retail companies (30.7%). (Chart 1.10)

Chart 1.10  Distribution of Trainees/Apprentices by Sector

Training Schools (Beauty,
Hairdressing, Make-up and Nail)

1.6% (6) Hairdressing

Salons
16.6% (62)

Product Retail
Companies
30.7% (115)
Trainee / Apprentices:
374
Beauty Care, Health
Care and Spa Centres
51.1% (191)
1.19 Classified by job level, trainees/apprentices were mainly at the craftsman level

(62.8%), followed by the operative/clerical level (18.4%) and the supervisory level (16.0%).
(Chart 1.11)

Chart 1.11  Distribution of Trainees/Apprentices by Job Level

Other Supporting Staff Mlag;gtzzl)al
1.1% (4) \ o
Operative / Supervisory
Clerical —__ 16.0% (60)
18.4% (69) —

Trainee / Apprentices:

374

Craftsman
62.8% (235)
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Total Number of Emplovyees

1.20 Based on the above manpower information of the beauty care and hairdressing

industries, the total number of employees (including full-time employees, part-time employees

and freelancers) from different sectors are shown in Table 1.5 below.

Table 1.5
(Including Full-time Employees, Part-time Employees and Freelancers)

Total Number of Employees by Sector

Hairdressing Salons 11 150 1 892 2 396 15 438
(25.2%) (46.8%) (76%) (30%)
Beauty Care, Health 18 815 884 397 20 096
Care and Spa Centres (42.5%) (21.82%) (12.6%) (39%)
Nail Salons 1271 86 315 1672
(2.9%) (2.1%) (10%) (3.2%)
Product Wholesale and 3609 136 1 3746
I t
ér(l)l;?;ﬁl:o (8.1%) (3.4%) (0.03%) (7.3%)
Product Retail 9207 954 23 10 184
Companies (20.8%) (23.6%) (0.7%) (20%)
Training Schools 259 94 19 372
Beauty, Hairdressing,
1(v1ake-1y1p and Nai) g (0.6%) (2.3%) (0.6%) (0.7%)
Total 44311 4046 3151 51508
(100%) (100%) (100%) (100%)*

Remarks: # It may not be equal to 100% due to rounding of figures.
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Average Monthly Income

1.21 Among full-time employees in the beauty care and hairdressing industries, the
average monthly income for managerial staff ranged from $30,001 - $50,000 (59.8%); $20,001
- $30,000 for supervisory staff (57.0%); and $16,001 - $20,000 for craftsman and
operative/clerical staff (50.9% and 60.8% respectively). (Chart 1.12)

Table 1.12  Average Monthly Income of Full-time Employees
Managerial 18.9 59.8 21.3
Supervisory 0.8 22.1 57.0 20.0
Craftsman * 26.7 50.9 16.4 6.0
Operative / Clerical 7.4 60.8 28.1 3.8
0 20 40 60 80 100
Over $50,001 $30,001 - $50,000 $20,001 - $30,000

$16,001 - $20,000 $13,001 - $16,000 $13,000 or below

Remarks - * Less than 0.05%

Preferred Level of Education

1.22 Most employers preferred employees at the managerial level to have a first degree
or higher (75.4%); a diploma/certificate for the supervisory level (57.5%); and Secondary 4 to

7 education for employees at the craftsman and the operative/clerical levels (56.5% and 81.1%

respectively). (Table 1.6)
Table 1.6  Preferred Level of Education of Full-time Employees by Job Level
: q No. of Full-
Job Level First degree Sub-degree Dlpl‘oma /| Secondary 4 | Secondary 3 time

or above Certificate to7 or below Employees
Managerial 75.4% 13.5% 9.3% 1.8% 0.0% 2043
Supervisory 9.9% 31.3% 57.5% 1.2% 0.0% 8423
Craftsman 0.0% 0.9% 35.4% 56.5% 7.2% 25745
Operative /

0.0% 0.3% 18.2% 81.1% 0.5% 6365

Clerical

- 18-
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Preferred Years of Experience

1.23

Most employers preferred employees with 6 years to less than 10 years of experience

for the managerial level (58.8%); 3 years to less than 6 years of experience for the supervisory

level (72.0%); and 1 year to less than 3 years of experience for the craftsman and the

operative/clerical levels (60.3% and 61.4% respectively).

(Table 1.7)

Table 1.7  Preferred Years of Experience for Full-time Employees by Job Level
No. of Full-
Job Level NCEIR BT 5 years to less |3 years to less| 1 year to less Lesjtaay time
above than 10 years | than 6 years | than 3 years year Employees
Managerial 23.6% 58.8% 17.6% 0.0% 0.0% 2 043
Supervisory 1.0% 26.6% 72.0% 0.3% 0.0% 8423
Craftsman 0.1% 3.9% 30.3% 60.3% 5.4% 25745
Operative / 0.0% 0.0% 42% 61.4% 34.4% 6365

Clerical

-19-

Denotes prominent ranges of the preferred years of experience in the respective job level.




Preferred Vocational Qualifications

1.24 Regarding local qualifications, full-time employees at the managerial and craftsman
levels were generally preferred to hold a Diploma of Foundation Studies / Higher Diploma
from the Hong Kong Institute of Vocational Education (38.4% and 44.3%, respectively).
Additionally, full-time employees at the supervisory level were preferred to have qualifications
obtained via Recognition of Prior Learning (39.3%). In terms of overseas qualifications, full-
time employees at the managerial, supervisory, and craftsman levels in the beauty care industry
were preferred to hold VTCT (ITEC) (United Kingdom) qualifications (33.7%, 31.4%, and
27.9%, respectively); while full-time employees at the craftsman level in the hairdressing
industry were preferred to hold VICT (ITEC) (United Kingdom) qualifications (10%).
(Table 1.8) For more details on the preferred vocational qualifications for employees across
different sectors, please refer to Paragraphs 4.21 to 4.30 of this manpower survey report.

Table 1.8  Preferred Vocational Qualifications for Full-time Employees

BGuaifci oG ne VA REEiONOPAORSAMREM 272, 9 29.4%
EVIGTTES) (Unieakingiom M 7% sLew  219%
o o o A
DGIBTAC Uieakhgom I 0% o™ 6%
EVICT(TED) Uniedkinglom I 15% 4% 100%
O Number fCOmpA WIS ISEIOTSG 724 1467 10265

Remarks: Percentages are calculated on the basis of total number of companies with such level of staff

Respondents are allowed to select more than one vocational qualification
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Employees Left and Recruited

1.25 In the past 12 months, the beauty care and hairdressing industries registered a
turnover of 3 548 employees in total, representing a turnover rate of 8.1%. Among all job
levels, the craftsman level (2 229) registered the highest number of employees left, whereas
the employees at the operative/clerical level had the highest turnover rate (9.2%). (Table 1.9)

In the past 12 months, there were 3 345 new recruits in the beauty care and hairdressing
industries, with the majority at the craftsman level (2 268). Over 60% (i.e., 61.6%) of newly
recruited employees had industry experience, particularly those at the managerial (98.9%) and
the supervisory (87.6%) levels. (Table 1.9)

Table 1.9  Number of Employees who Left their Jobs and New Recruits
in the Past 12 months

55 90
(2.7%) [98.9%]
659 509
(7.7%) [87.6%]
2229 2268
(8.4%) [62.3%]
605 478
(9.2%) [23.6%]

*Turnover Rate = number of employees left / number of employees and vacancies
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Recruitment Difficulties

1.26 Over the past 12 months, a higher proportion of companies in the beauty care and
hairdressing industries recruited employees at the craftsman level (12.5%) compared to other
job levels (ranging from 0.5% to 1.7%). Companies experienced greater difficulties when
recruiting employees at the operative/clerical and craftsman levels, compared to those at the

supervisory and managerial levels.

Emplovers’ Expectations Regarding Changes for the Next 12 Months

1.27 Regarding expected changes, employers foresee the following developments over

the next 12 months:

A. Business volume: 40.3% of employers in the beauty care and hairdressing
industries anticipated business volume to remain stable, while 29.5% expected it to
worsen.

B.  Manpower information: Over 97.9% of employers anticipated no change in the
number of full-time employees.

C. Major challenges: "Migration wave" (86.1%), "recruitment difficulties" (80.9%)
and "adapting to technology trend" (68.7%).

D. Major mitigation plans: "Reduce operation cost/streamline the organisational
structure" (76.7%), "the government continues to optimise local human resources
and manpower development policies" (34.8%) and "develop a flexible recruitment

strategy" (33.6%).
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Training Needs

1.28 Within the beauty care and hairdressing industries, training for managerial staff
focused on general management skills, particularly "strategic management", "store operations
management" and "human resources management". Training for supervisory and
operative/clerical staff primarily covered generic skills, including "customer service and
complaint handling" and "communication and interpersonal abilities". Craftsman staff'
training focused on "product knowledge" and "beauty care and body care" (trade-specific
skills). (Table 1.10) For more details on the training needs required for full-time employees

across different sectors, please refer to Paragraphs 4.40 to 4.45 of this manpower survey report.

Table 1.10  Training Needs for Full-Time Employees

. . Operative / Clerical
Rank Managerial Level Supervisory Level Craftsman Level -
eve
. Product Knowledge (e.g., .
. Store Operations ) Customer Services and
1 Strategic Management product formulation and ; .
Management . i Complaint Handling
ingredients)
. Bea are and Bod .
Store Operations Customer Services and ety (Car aind y Communication and
2 . . Care (Product and e
Management Complaint Handling Interpersonal Abilities

Equipment Application)

Human Resources Communication and ~ Customer Services and ' .
3 . i ; Problem Solving Abilities
Management Interpersonal Abilities Complaint Handling
General Management Trade Specific Skills Generic Skills
Skills
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Manpower Changes between 2020 and 2024

1.29 In the beauty care and hairdressing industries, the number of full-time employees
slightly declined from 44 432 in 2020 to 44 311 in 2024 (a decrease of 121 or an average of
0.1% per year), as shown in Chart 1.13. Analysed by sectors, the decline was primarily
attributed to product retail companies (a decrease of 706 employees or an average of 1.8% per
year) and product wholesale and import/export companies (a decrease of 412 employees or an
average of 2.7% per year). On the contrary, the number of full-time employees increased in
beauty care, health care and spa centres (an increase of 646 employees or an average of 0.9%
per year), nail salons (an increase of 229 employees or an average of 5.1% per year) and
hairdressing salons (an increase of 126 employees or an average of 0.3% per year). (Chart
1.13)

Chart 1.13  Changes in the Number of Full-time Employees in the Beauty Care and
Hairdressing Industries (between 2020 and 2024)

Change vs Average
2020 Annual

Change in %

overan 2024 N «3u 0.1%

2020 44432
pantrosng suons. 2024 I 11150 0
airdressing Salons 50 11024 +126 +0.3%
Beauty Care, Health Care 2024 _ 18 815 o
and Spa Centres 2020 18 169 +646 +H.9%
1271
Naitsatons 2024 1 +229 +5.1%
2020 1042
Product Wholesale and 2024 - 3609 412 2.7%
Import/Export Companies 2020 4021 B e n e
. . 9207
Product Retail Companies gggg _ -706 -1.8%
9913
Training Schools 259
(Beauty, Hairdressing, gggg | 4 -0.4%
Make-up and Nail) 263
0 10 000 20 000 30 000 40 000 50 000

No. of Full-time Employees
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1.30 The total number of employees (including full-time employees, part-time employees,
and freelancers) in the beauty care and hairdressing industries rose from 50 553 in 2020 to 51
508 in 2024 (an increase of 955 or an average of 0.5% per year), as shown in Chart 1.14.
Among them, the number of full-time employees recorded a slight decline (a decrease of 121
employees). Conversely, the number of part-time employees and freelancers increased
significantly (an increase of 629 and 447 employees, respectively). Meanwhile, the number
of full-time vacancies also rose (an increase of 608 vacancies). (Chart 1.14) For more
details on the manpower changes of full-time employees, part-time employees and freelancers
and the changes in the number of full-time vacancies across different sectors, please refer to

Paragraphs 5.2 to 5.5 of this manpower survey report.

Chart 1.14  Changes in the Total Number of Employees in the Beauty Care and
Hairdressing Industries (between 2020 and 2024)

Average
Annual
Change vs Change
2020 in %
Full-time Employees 2024 | N, <« 511 121 0.1%
44 432
Part-time Employees 2024 - 4046 +629 +4.3%
2020 3417
3151
Freelancers 2024 . +447 +3.9%
2020 2704
Total No. of Employees ;gig +955 +0.5%
50 553
. . 374
Trainee / Apprentices 2024 +193 +19.9%
2020 181
No. of Full-time 2024 f 1176 .
Vacancies 2020 568 +608 +20.0%
1} 10 000 20 000 30 000 40 000 50 000 60 000

No. of Employees
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Changes in the Average Monthly Income between 2020 and 2024

1.31 There was no significant difference in the average monthly income of full-time
employees at managerial and craftsman levels in the beauty care and hairdressing industries
between 2020 and 2024. The most common average monthly income range for employees at
the supervisory level increased from $16,001 - $20,000 (51.8%) to $20,001 - $30,000 (57.0%);
while the range for operative/clerical employees rose from $13,001 - $16,000 (40.3%) to
$16,001 - $20,000 (60.8%). (Table 1.11)

Table 1.11  Changes in the Overall Average Monthly Income for Full-Time
Employees (between 2020 and 2024)

$30,001 - $20,001 - $16,001 - | $13,001 - $13,000
Job Level | Year |Over $50,001) o5, 049 $30,000 | $20,000 | $16,000 | or below
2024 18.9% 59.8% 21.3% 0.0% 0.0% 0.0%
Managerial
2020 14.1% 52.3% 31.9% 1.7% 0.0% 0.0%
2024 0.8% 22.1% 57.0% 20.0% 0.0% 0.0%
Supervisory
2020 0.2% 10.4% 33.6% 51.8% 3.8% 0.2%
2024 0.0% 0.0% 26.7% 50.9% 16.4% 6.0%
Craftsman
2020 0.1% 0.9% 20.2% 40.7% 27.7% 10.5%
Operative /| 2024 0.0% 0.0% 7.4% 60.8% 28.1% 3.8%
Clerical 2020 0.0% 0.0% 1.6% 38.6% 40.3% 19.5%

denotes prominent ranges of monthly income in the respective job level.
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Business Outlook

Challenges

Hong Kong’s Ongoing Economic Weakness and Declining Consumer Spending

1.32 According to the Census and Statistics Department?, Hong Kong’s real GDP
declined by 1.1% in the third quarter of 2024. The Third Quarter Economic Report 2024 (Box
1.1) also highlighted that overall business sentiment in Hong Kong stayed generally subdued
in the past few months. In terms of domestic demand, changes in consumption patterns of
residents have led to continued weakness in private consumption expenditure, which fell by
1.3% in the third quarter of 2024.

The Swift of Travel and Consumption Patterns from the Mainland Visitors

1.33 The Mainland continues to be the largest market for Hong Kong visitors in 2024,
accounting for about three-quarters of all visitors last year’. The majority of Mainland visitors
are now younger travellers. Unlike past travel preferences, they strongly prefer in-depth
travel and diverse experiences®. Furthermore, exchange rate fluctuations between the Hong
Kong Dollar and Renminbi, as well as the mutual visa exemption agreements between
Mainland China and Southeast Asian countries, are key factors influencing Mainland visitors’

decisions on whether to travel to Hong Kong®*.

Intensifying Competition Further Dampened Hong Kong’s Retail Business

1.34 In recent years, Mainland China has introduced various measures to facilitate cross-
border consumption for Hong Kong residents, such as exclusive shopping discounts and
expanded electronic payment options. As a result, frequent cross-border shopping has
become common among Hong Kong consumers. Additionally, since 1 October 2024,
Mainland e-commerce platforms such as Taobao and Pinduoduo have launched "free shipping
to Hong Kong" promotions®. This has further influenced local consumer behaviour, making

them more inclined to shop online via Mainland e-commerce platforms.

2 Third Quarter Economic Report 2024

3 HKTB Announces that Close to 45 Million Visitors Received in Hong Kong in 2024

4 HKTDC Research: Insights on the New Travel Trends of Mainland Visitors

5 HKO1: Taobao’s Free Shipping to Hong Kong — "Hongkongers Finally Feel the Double 11 Experience"

Becomes a Topic, Causing Merchants Complaints
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1.35 On the other hand, Mainland brands have become increasingly popular among Hong
Kong consumers. Taking the example of Mainland cosmetic brands, they offer extensive
product ranges with competitive prices. It has increasingly attracted Hong Kong consumers
to purchase basic cosmetics and skincare products from these well-established Mainland brands.
At the same time, with an increasing trend of Hong Kong consumers travelling to the Mainland
for shopping, international brands have been expanding in the Mainland market. To remain
competitive, local retailers in Hong Kong have been forced to engage in more intense price
wars, significantly reducing their profit margins. These factors have further impacted Hong

Kong’s retail sector.

Intensified Competition in Hong Kong’s Labour Market

1.36 After the pandemic, the industries aim for a prompt resurgence and a significant
increase in demand for beauticians/beauty therapists and related practitioners. To attract
talent, there is intensified manpower competition, leading to a substantial increase in salary and
remuneration benefits for experienced beauticians. This has made recruitment increasingly

challenging for beauty care centres, adding further pressure to their operations.

Expectations of Younger Generations Impacting Business Model

1.37 The concept of a "co-working space"® is gaining popularity within the industries,
this aligns with the career and work preferences of younger generations (millennials),
particularly the rise of "slashers". They emphasise work-life balance and are often unwilling
to work fixed hours or wait for clients at specific times and locations. They also tend to avoid
long working hours. Many in this generation have been raised in financially stable families;
their parents would usually support their career and job selections. Their expectations are
reshaping traditional operational models within the industries. Taking the beauty care
industry as an example, younger employees tend to seek positions with focus on operating
beauty devices in medical aesthetic institutions. This preference is largely due to the
perception that the process flow of beauty services provided by traditional beauty care centres

is more complex and physically demanding.

 For more details on the development of shared studios in the beauty care and hairdressing industries, please

refer to Paragraphs 5.24 and 5.25.
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Opportunities

Acceleration in Digital Transformation

1.38 As consumer habits have evolved, there is an increasing demand for online shopping.
The industries must stay competitive by embracing technological advancements and digital
transformation. More companies should leverage social media platforms to further promote
and sell beauty and hairdressing products and services, as well as collaborate with influencers
and key opinion leaders (KOLs) to enhance the online shopping experience. With the
government’s further expansion of the Digital Transformation Support Pilot Programme to
cover the tourism and personal services industry, it is believed that it can help the industry in
their digital transformation. However, older business owners may still struggle to adapt to

digital marketing practices.

Consumers’ Emphasis on Product Ingredients, Formulation and Sustainability

1.39 To meet diverse consumer preferences, industries need to offer more personalised,
experience-driven services and products. Consumers have also paid more attention to the
ingredients and formulations used in beauty and hairdressing products. Some are particularly
concerned with both physical and mental health, seeking organic and natural products. In
addition, consumers are also showing a growing awareness of environmentally friendly and
sustainable products, prompting the brands to adjust strategies by introducing more products

aligned with sustainability to meet consumers’ demands.

Government Support and Strategic Measures

1.40 To further support and enhance the local business environment, the 2024 Policy
Address has introduced several measures, including: (i) extending the principal moratorium
arrangement to provide small enterprises with financial flexibility in navigating operational
and financial challenges; (ii) injecting HK$1 billion into the BUD Fund to support enterprises
in upgrading and restructuring their business operations while expanding into new markets;
and (iii) revitalising Hong Kong’s tourism industry through the development of mega event-

driven tourism and the reinforcement of traditional attractions.
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1.41 On the other hand, starting in December 2024, the Chinese government has
reinstated the multiple-entry Individual Visit Scheme for Shenzhen permanent residents,
allowing them to visit Hong Kong more conveniently and freely. This is expected to inject
new momentum into Hong Kong’s tourism, catering, retail and other industries’. These
supportive measures are set to create a more favourable business environment and contribute

to the sustained growth of the beauty care and hairdressing industries.

The Emergence of the "Co-working Space" Model

1.42 In the post-pandemic era, the concept of "co-working space" has gained popularity.
It has attracted beauty care and hairdressing practitioners to operate as freelancers or self-
employed individuals, allowing them to launch their own businesses at a lower cost. The
model offers flexible scheduling and greater autonomy over working hours. In addition to
possessing relevant trade-specific skills, practitioners need to acquire video shooting skills and
utilise social media to showcase their work to attract clients and generate income. However,
the industries question whether the professional standards (e.g., occupational safety and health)
of the services provided in the "co-working space" and the related skills level of these
practitioners have met recognised standards. Given the current lack of comprehensive
regulation for this business model, the industries state that consumer protection while receiving

beauty care or hairdressing services in this environment is relatively low.

7 Multiple-entry Scheme to Resume (news.gov.hk)
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Manpower Projections and Annual Training Needs

1.43 An annual additional manpower requirement has taken into account the (i)
projected manpower trends and (ii) wastage rate of the industry (i.e. the percentage of
employees leaving the industry permanently on an annual basis). A summary of the estimated
annual additional manpower requirement from 2025 to 2028 is shown in Table 1.12 below.
Based on the results, most of the additional manpower requirement is expected to be in beauty

care, health care and spa centres, hairdressing salons and cosmetic product retail companies.

Table 1.12  Annual Additional Manpower Requirement by Sector from 2025 to

2028
Estimated Annual Additional Manpower
Requirement”
Wastage Expected Turnover Total
Rate Manpower Trend (b) (a) + (b)
Sector (a)
Hairdressing Salons 2.9% 64 448 512
Beauty Care, Health Care and Spa Centres 1.9% 172 377 549
Nail Salons 0.0% 48 0 48
Product Wholesale and Import/Export 5 40, -47 87 40
. 0
Companies
Product Retail Companies 5.7% =72 581 509
Training Schools (Beauty, Hairdressing, 0,00 -4 0 -4
. (]
Make-up and Nail)
Overall - 161 1493 1654

Remarks:
# Excluding other supporting staff

"Wastage Rate" refers to employees who leave the beauty and hairdressing industry due to career change, retirement, immigration and
other reasons.
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Recommendations

Government

Continuous Optimisation of Local Human Resources and Manpower Development Policies

1.44 To alleviate manpower shortages across various sectors, the Government launched
the "Enhanced Supplementary Labour Scheme (ESLS)"8, which covers a broader range of job
categories, including those within the hairdressing industry. To ensure an adequate supply of
local labour and enhance service quality in Hong Kong, the Training Board recommends that
the Government further review and amend relevant policies on importation of labour to

improve their effectiveness.

1.45 With the Government’s relaxation of the "continuous contract" requirement
(commonly referred to as the "4-18" requirement) under the Employment Ordinance to "4-
68" 19, employees with shorter working hours would be able to enjoy comprehensive
employment protections and benefits.  This amendment is expected to attract more
individuals to join the workforce. The Training Board suggests the Government to further
engage with the highly labour-intensive beauty care and hairdressing industries to gain a better

insight of the latest working patterns among part-time employees and freelancers.

8 Source: Labour Department - Enhanced Supplementary Labour Scheme

According to the Labour Department’s regulations, the duration of the employment contract of a worker imported
under ESLS shall not be longer than 24 months. Imported workers must be paid no less than the median monthly
wages of local workers in comparable positions. They shall be engaged under a Standard Employment Contract
(SEC) and be accorded the same protection of the labour laws in Hong Kong as local workers. Imported workers
are only allowed to work for their employers and in the positions with job duties as specified in SEC. They must
return to their place of origin on expiry of their contracts.

° Source: Labour Advisory Board reaches consensus on review of "continuous contract" requirement

Under the current Employment Ordinance, regardless of whether working full-time or part-time, employees
continuously employed by the same employer for four weeks or more and having worked for 18 hours or more
per week are regarded as being engaged under a "continuous contract" (commonly referred to as the "4-18"
requirement). Subject to their meeting of relevant eligibility criteria under the Employment Ordinance, these
employees are entitled to a range of employment benefits, such as statutory holiday pay, paid annual leave and
sickness allowance.

19 Source: Labour Advisory Board reaches consensus on review of "continuous contract" requirement
The "4-68" requirement refers to using the aggregate working hours of four weeks as a counting unit and setting
the four-week working hour threshold at 68 hours.
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Promotion of Vocational and Professional Education and Training (VPET)

1.46 Leverage the "Business-School Partnership Programme (BSPP)" to further promote
Vocational and Professional Education and Training (VPET) among secondary school students,

parents and teachers. This includes providing comprehensive career-related information.

1.47 Encourage training institutions to establish and adopt the "Credit Accumulation and
Transfer (CAT)" mechanism to prevent repetition of learning and provide effective support for
lifelong learning. This mechanism allows learners to gain Qualifications Framework (QF)
recognised and personalised qualifications at different places, and in different learning contexts
at different time. Such flexible and professional learning models can attract young talent to

the industries and help reduce workforce attrition.

Supporting the Industries in Promoting a Positive and Professional Image

1.48 Strengthen collaboration with industries/enterprises to jointly promote and advocate
the positive and professional image of the beauty care and hairdressing industries and their
practitioners, such as enhancing employee professionalism and the overall service quality

across the industries.

Employers

Developing Flexible Recruitment Strategies and Human Resources Development Plans to
Attract Talent

1.49 In terms of flexible recruitment strategies, these include: (i) offering competitive
remuneration packages; and (ii) encouraging the middle-aged population to re-enter the

workforce in order to expand the talent pool.

1.50 In terms of manpower development plans, these include: (i) defining clear career
paths and promotion opportunities; (ii) allocating resources to promote and encourage
continuous learning and professional development among employees; (iii) providing salary
increments or bonuses for employees who have obtained additional professional qualifications;
(iv) implementing flexible work arrangements; and (v) improving communication across all

levels of employees.
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Cultivating Talent with Digital Skills / Information Technology Skills

1.51 With the rapid advancement of digitalisation and technology, employers should
actively enhance employees’ digital skills / information technology skills by providing
appropriate training programmes, enabling them to better grasp digital transformation and
utilise digital/information technology tools and platforms. It can ensure that they are
equipped with relevant expertise needed in the evolving landscape and assist in sustainable

business development.

Strengthening Industry-School Partnership to Promote VPET

1.52 To address the manpower shortage and skills gap, it is crucial to establish strong
partnership between the beauty care and hairdressing industries and training institutions.
Both parties should collaborate to develop comprehensive training mechanism and establish

career and qualification pathways.

Utilising Government Resources in the Development of Industries’ Sustainability and Talent

1.53 The beauty care and hairdressing industries should actively leverage the following
Government’s supportive measures to assist in the sustainable development of the industries
and the expansion of talent pool: (1) Digital Transformation Support Pilot Programme (DTSPP);
(i1) Principal Moratorium Arrangement; (iii) BUD Fund; and (iv) New Industrialisation and

Technology Training Programme (NITTP).

Employees

Actively Equip themselves to Enhance Trade-Specific Skills and Soft Skills

1.54 Employees should continuously enhance their trade-specific skills and soft skills to
remain competitive in the industries. The key trade-specific skills and soft skills in demand

are as follows:

(a) Trade-specific skills: Product Formulation and Ingredients, Beauty Care and Body
Care (Product and Equipment Application).

(b) Soft skills: Customer Service and Complaint Handling, Communication and
Interpersonal Abilities, Store Operations Management, Problem-solving Abilities,

and Human Resources Management, etc.
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Make Good Use of Government Resources to Upskill and Reskill

1.55 Employees should make good use of government resources to enhance current skills
and acquire emerging skills to stay abreast of industry trends and explore their career
development pathways. For example, they may consider obtaining professional
qualifications through "One Examination, Multiple Certification" on beauty care and
hairdressing industries offered by VTC, or enrolling on the courses provided by the Employees
Retraining Board (ERB).

Training Institutions

Offering Diversified Training Options

1.56 After the pandemic, there has been a severe manpower shortage in the industries.
Training institutions should be responsive and flexible to provide diverse training options, such
as offering bite-size, part-time programmes, workshops or online courses; adopt the "Credit

Accumulation and Transfer (CAT)" mechanism to prevent a repetition of learning.

Enabling Students’ Understanding of Industry Operations

1.57 Collaborate with industry stakeholders to organise the following activities for
students: (i) industry seminars/briefing sessions — provide insights into industry trends, career
prospects, and the essential skills for various roles, helping students to evaluate their suitability
for relevant positions; (ii) corporate visits — showcase the local business accomplishments; (iii)
alumni dialogues — share valuable insights into career pathways and future opportunities; and
(iv) internships and practical training — allow students to gain hands-on experience in real
workplace settings, understand job responsibilities, develop essential skills, and cultivate

interest in the beauty care and hairdressing industries.

Developing Early Life and Career Planning for Students

1.58 Training institutions should collaborate with the industries to effectively utilise "Life
Planning Information Website", to plan and organise career planning workshops for
trainees/secondary school students at an early stage, and help them achieve different goals at
various life stages. Comprehensive career planning allows students to understand themselves,
determine personal goals, and develop the ability of self-reflection and revision. For instance,
young people who are interested in joining the beauty care and hairdressing industries can
acquire industry-specific knowledge, skills and attitudes through career planning education,

enabling them to make wise choices in accordance with their interests, abilities and aspirations.
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Enhancing the Training to Teachers

1.59 With the fast-paced evolution of the industries, the jobs in the beauty care and
hairdressing industries require a wide range of knowledge and skills. Instructors must keep
abreast of the latest industry knowledge and technology in order to help the students to master
and apply the acquired skills. Additionally, they must also have the expertise required to
deliver vocational education. The instructors and career counsellors are encouraged to study
the Certificate of Vocational and Professional Education and Training (QF Level 4) offered by
the VTC to learn about career planning through the vocational and professional education and

training pathway.
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2. Introduction

Background

2.1 The Beauty Care and Hairdressing Training Board (Training Board) is appointed by
the Government of the Hong Kong Special Administrative Region (HKSAR) to analyse the
manpower situation and training needs of the beauty care and hairdressing industries. The
Training Board comprises members nominated by major trade associations, trade unions,
professional bodies, educational and training institutions and government departments. The
Working Party on Manpower Survey is formed by selected members of the Training Board.
The membership and terms of reference of the Training Board, as well as the members in the
Working Party are listed in Appendices 1, 2 and 3.

2.2 The manpower survey of the beauty care and hairdressing industries is conducted
every four years, followed by two periodic manpower updates supplemented with information
collected from focus groups and desk research to better reflect the changing trends of the
manpower situation. This manpower survey mainly focuses on the analysis of technical
manpower, which refers to the personnel who are expected to apply the industrial knowledge

and technical skills required to complete the work assigned.

23 Manpower data of the 2024 manpower survey of the beauty care and hairdressing
industries was collected from March to June 2024, with the reference date on 1 March 2024.
This report presents the survey findings and analysis of the latest manpower situation in the
beauty care and hairdressing industries and proposes recommendations on manpower
development to different stakeholders of the industries, including employers, employees and

training institutions, by referring to the business outlook.

Objectives

24 The objectives of this manpower survey are:

(a) To collect up-to-date manpower information by sectors, job levels and principal jobs
in the beauty care and hairdressing industries;

(b) To assess the technical manpower structure;

(c) To forecast the training needs in the near future; and

(d) To recommend to the VTC and relevant stakeholders the talent development

strategies to meet the manpower needs.

-37-



Survey Coverage

2.5 The survey covered the following sectors in the beauty care and hairdressing

industries:

(a) Hairdressing Salons;

(b) Beauty Care, Health Care and Spa Centres;

(c¢) Nail Salons;

(d) Cosmetics Product Companies — Wholesale, Import & Export;
(e) Cosmetics Product Companies — Retail; and

(f) Training Schools (Beauty, Hairdressing, Make-Up and Nail).
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3. Methodology

Sampling Methodology

3.1 This manpower survey covered different sectors within the beauty care and
hairdressing industries, comprising approximately 15 342 establishments. By adopting the
stratified random sampling method for selecting establishments from the Central Register of
Establishments of the Census and Statistics Department and the inclusion of supplementary
samples recommended by the Training Board, a total of 1 074 establishments were selected for

the survey.

Questionnaire Design

3.2 The questionnaire designed for the survey comprised two parts: Part I collected
quantitative manpower information by job level and by principal job; Part II collected
supplementary information related to the industries’ manpower situation. The list of principal
jobs was defined by the Training Board with detailed job descriptions given for each job, and

was classified in five job levels as follows:

(a) Managerial;

(b) Supervisory;

(¢) Craftsman;

(d) Operative/clerical; and
(e) Other Supporting Staff

33 While job titles of similar roles may vary across establishments, respondents were
required to provide manpower information corresponding to the job descriptions and the job
levels of the principal jobs. The definition of terms and the survey documents including a
sample questionnaire, explanatory notes and job descriptions for the principal jobs are provided
in Appendices 4 and 5.

Data Collection

34 Data collection was carried out between March and June 2024. A pack of survey
documents was given to each sampled establishment. The respondents of the establishments
were asked to provide manpower information of their establishments at the time of the survey
with the reference date on 1 March 2024. During the fieldwork period, enumerators assisted

the respondents to complete the questionnaire through phone calls or on-site visits.
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3.5 Various measures were taken to ensure the quality of the data collection process.
These included prior fieldwork preparation, thorough training of fieldwork staff, monitoring of
the fieldwork execution, measures to increase the response rate, checking of the completed
questionnaires, double data entry and validation and verification of the collected data. The

list of quality assurance measures is shown in Appendix 6.

Data Analysis
3.6 Among the 611 valid sampled establishments, 574 were successfully enumerated
which contributed to an effective response rate of 93.9%!''. Taking into account the

satisfactory response rate across various sectors, the satisfactory response rate from a majority
of prominent and sizeable establishments, and the grossing-up of sample results based on the
statistically-grounded method, it could be concluded that the survey findings presented in this
report contributed to a significant level of representativeness of the manpower situation of the
beauty care and hairdressing industries. The response rates achieved for individual sectors
were also adequate to produce meaningful breakdowns. The response profile is shown in

Appendix 7.

Manpower Projection Methodology

3.7 The Training Board adopted a forecasting method based on the weighted averages
of historical manpower data, taking into account future market trends and technological
developments in the industries, to project manpower demand at all job levels for the period
from 2025 to 2028. Details of the manpower projection methodology is shown in Appendix
8.

" Sampled establishments which had ceased operation, not employed any relevant technical staff, nil reply to

the survey, etc. were classified as invalid samples.
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4. Survey Findings

Manpower Information

4.1 As of 1 March 2024, there were 51 508 employees in the beauty care and
hairdressing industries, including 44 311 full-time employees, 4 046 part-time employees and
3 151 freelancers. (Chart 4.1)

Chart 4.1 Total Number of Employees

Full-time Employees:

44 311

Part-time Freelancers:
Employees: 3151
4 046

Total Number of Employees as at March 2024

(Full-time Employees+ Part-time Employees + Freelancers ) :

44 311 +4 046 + 3 151 =51 508
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Full-time Employees

4.2 Among the 44 311 full-time employees, over 40% were employed in beauty care,
health care and spa centres (42.5%; 18 815 employees), followed by hairdressing salons (25.2%;
11 150 employees) and product retail companies (20.8%; 9 207 employees). Less than 10%
worked in product wholesale and import/export companies (8.1%; 3 609 employees), nail
salons (2.9%; 1 271 employees) and training schools (beauty, hairdressing, make-up and nail)
(0.6%; 259 employees). (Table 4.1)

4.3 With regards to job levels, nearly 60% of full-time employees were at the craftsman
level (58.1%; 25 745 employees), significantly higher than those at the supervisory level
(19.0%; 8 423 employees) and operative/clerical level (14.4%; 6 365 employees). Less than
5% were at the managerial level (4.6%; 2 043 employees) and other supporting staff level
(3.9%; 1 735 employees). (Table 4.1)

Table 4.1  Full-time Employees by Sector and Job Level

431
(11.9%) (48%) (247%

1274 4411 167
(12.3%) . (353%) (47.9%) (64.5%)

14 208
(75.5%)

233 1861 4271
(1.2%) (51.6%) (46.4%)

417 1166 43 81
(3.7%) (6.2%) (1.2%) (0.9%) (108%

Remarks: () indicates % of total no. of employees by respective job level.
[ ]indicates % of total no. of employees by respective branch.
-, indicates the respective job level is not applicable in the sector.
# Other Supporting Staff includes receptionist, healthcare personnel (i.e., doctors, nurses, etc.) and other professionals
(e.g., dietitians), but excluding personnel in human resources, finance, 1.T. and administrative.
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4.4 Job posts with the most full-time employees in the beauty care and hairdressing
industries were beautician/beauty therapist (26.6%), followed by hair stylist/hairdresser (17.4%)
and shop assistant (product wholesale, import/export and retail) (10.0%). (Table 4.2)

Table 4.2  Principal Jobs with the Largest Number of Full-time Employees

1. Beautician / Beauty Therapist 11 796 26.6%
2. Hair Stylist / Hairdresser 7732 17.4%
3. Shop Assistant (Product Wholesale, 4438 10.0% 65~§% of 44 311 full-
Import/Export and Retail Companies) e time employees
4. Beauty Advisor (Counter) 3009 6.8%
5. Hairdressing Assistant 2203 5.0%
Overall 44 311

Part-time Employees

4.5 As of 1 March 2024, there were 4 046 part-time employees in the beauty care and
hairdressing industries. Over 40% were employed in hairdressing salons (46.8%; 1 892
employees), followed by product retail companies (23.6%; 954 employees) and beauty care,
health care and spa centres (21.8%; 884 employees). Less than 5% worked in product
wholesale and import/export companies (3.4%; 136 employees), training schools (beauty,
hairdressing, make-up and nail) (2.3%; 94 employees) and nail salons (2.1%; 86 employees).
(Chart 4.2)
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Chart4.2  Distribution of Part-time Employees by Sector

Training Schools
(Beauty, Hairdressing,
Make-up and Nail)
2.3% (94)

Product Retail
Companies
23.6% (954)

Product Wholesale

and Import/Export ) )
Companies Total No. of airdressing
3.4% (136) Part-time Employees: Salons

4 046 46.8% (1 892)

Nail Salons
2.1% (86)

Beauty Care, Health /
Care and Spa Centre

21.8% (884)

4.6 Classified by job level, most part-time employees were at the craftsman level (66.2%;
2 678 employees), followed by the operative/clerical level (24.2%; 980 employees). (Chart
4.3)

Chart4.3  Distribution of Part-time Employees by Job Level

Other Supporting Staff Sup::rvisor y
3.4% (139) \ /-2 % (249)
Operative/Clerical
24.2% (980)

Total No. of
Part-time Employees:

4 046
Craftsman
66.2% (2 678)
4.7 Job posts with the highest number of part-time employees in the beauty care and

hairdressing industries were hairdressing assistant (30.0%), followed by shop assistant (product
wholesale, import/export and retail) (20.9%) and beautician/beauty therapist (17.7%). (Table
4.3)
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Table 4.3  Principal Jobs with the Largest Number of Part-time Employees

1. Hairdressing Assistant 1213 30.0%
2. Shop Assistant (Product Wholesale, N
Import/Export and Retail Companies) 845 209%

.. . 84.9% of 4 046 Part-
3. Beautician / Beauty Therapist 716 17.7% time Employees
4. Hair Stylist / Hairdresser 524 13.0%
5. Receptionist 139 3.4%

Overall 4 046

Freelancers
4.8 As of 1 March 2024, the beauty care and hairdressing industries employed a total of

3 151 freelancers. The majority worked in hairdressing salons (76.0%; 2 396 freelancers),
followed by beauty care, health care and spa centres (12.6%; 397 freelancers) and nail salons
(10.0%; 315 freelancers). In addition, most freelancers were at the craftsman level (98.0%; 3
089 freelancers), with the majority working as hair stylists/hairdressers (69%; 2 174
freelancers). (Charts 4.4 - 4.5, Table 4.4)

Chart 4.4  Distribution of Freelancers by Sector

Product Retail Companies

0.7% (23
2 Training Schools (Beauty, Hairdressing,

Make-up and Nail)
0.6% (19)

Product Wholesale
and Import/Export
Companies

Nail Salon

10.0% (315)

Total No. of
Freelancers:

3151

Beauty Care,
Health Care and
Spa Centres
12.6% (397)

Hairdressing
Salons
76.0% (2 396)

Remarks:* less than 0.05%
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Chart 4.5  Distribution of Freelancers by Job Level

Other Supporting Staff
0.3% (8) Supervisory
1.7% (52)
Operative/ Clerical
0.1% (2)

Total No. of
Freelancers:

3151

Craftsman
98.0% (3 089)

Table 4.4  Principal Jobs with the Largest Number of Freelancers

1. Hair Stylist / Hairdresser 2174 69.0%
2. Nail Artist / Therapist 324 10.3% 97.6% of 3 151

.. . freelancers
3. Beautician / Beauty Therapist 301 9.6%
4. Hairdressing Assistant 218 6.9%
5. Make Up Artist 40 1.3%

Overall 3151

Full-time Vacancies
4.9 As of 1 March 2024, there were altogether 1 176 vacancies in the beauty care and

hairdressing industries, with a vacancy rate (i.e. percentage of the number of vacancies over
the total number of posts) of 2.6%. Most vacancies were found in beauty care, health care
and spa centres (498 vacancies) and hairdressing salons (333 vacancies). Training schools
(beauty, hairdressing, make-up and nail) had the highest vacancy rate (3.4%), followed by
hairdressing salons (2.9%) and product retail companies (2.7%). (Chart 4.6)
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Chart4.6  Distribution of Full-time Vacancies by Sector

Training Schools (Beauty, Hairdressing,
Make-up and Nail)

9 \

Hairdressing Salons
3.4% g
3.4%] % ‘ 3
Product Retail Companies [2.9%]
255 NG
[2.7%]k
Total No. of
Product Wholesale and Full-time Vacancies:
Import/Export Companies 1176
o 2.6%
[1.9%] [2.6%] Beauty Care, Health
™ Careand Spa Centres
498
Nail Salons o
10 [2.6%]
[0.8%]

Remarks: (1) [ ] The number in brackets is the vacancy rate = No. of Vacancies / No. of FT Employees + No. of FT Vacancies
(2) Figures marked with the symbol“‘%* refer to relatively higher vacancy rates than the overall rate.

4.10 Classified by job level, most vacancies were at the craftsman level (685 vacancies),
followed by the operative/clerical level (244 vacancies) and the supervisory level (179
vacancies). (Chart 4.7)

Chart 4.7  Distribution of Full-time Vacancies by Job Level

Managerial
Other Supporting Staff 0 151 Y
57 \ [0.5%] Supervisory
[3.2%] % 179
[2.1%]
Operative / Clerical

244 ™~

[3.7%] X
Total No. of
Full-time Vacanies:
1176
[2.6%]
Craftsman —
685
[2.6%]

Remarks: (1) [ ] The number in brackets is the vacancy rate = No. of Vacancies / No. of FT Employees + No. of FT
Vacancies
(2) Figures marked with the symbol “ % refer to relatively higher vacancy rates than the overall rate.
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4.11 Job posts with the most full-time vacancies in the beauty care and hairdressing
industries were beautician/beauty therapist (25.0%), followed by hairdressing assistant (14.0%)
and shop assistant (product wholesale, import/export and retail) (12.2%). (Table 4.5)

Table 4.5  Principal Job with the Largest Number of Full-time Vacancies

1. Beautician / Beauty Therapist 294 25.0%

2. Hairdressing Assistant 165 14.0% 69% of 1 176
3. Shop Assistant (Product Wholesale, Import/Export Full-time

. . 144 12.2% Vi ;

and Retail Companies) acancies
4. Beauty Advisor (Counter) 107 9.1%

5. Hair Stylist / Hairdresser 102 8.7%

Overall 1176

Trainees/Apprentices

4.12 As of 1 March 2024, there were 374 trainees/apprentices in the beauty care and
hairdressing industries, primarily working in beauty care, health care and spa centres (51.1%;

191 employees) and product retail companies (30.7%; 115 employees). (Chart 4.8)

Chart 4.8  Distribution of Trainees/Apprentices by Sector

Training Schools (Beauty,
Hairdressing, Make-up and Nail)

(1)
1.6% (6) Hairdressing Salons

16.6% (62)

Product Retail
Companies

30.7% (115) \

Trainee / Apprentices:

374

Beauty Care, Health
Care and Spa Centres
51.1% (191)
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4.13 Classified by job level, trainees/apprentices were mainly at the craftsman level
(62.8%), followed by the operative/clerical level (18.4%) and the supervisory level (16.0%).
(Chart 4.9)

Chart4.9  Distribution of Trainees/Apprentices by Job Level

Other Supporting Staff ~Managerial
1.1% (4) 1.6% (6)

\ Supervisory
Operative / Clerical / 16.0% (60)

18.4% (69)
PN

Trainee / Apprentices :

374
Craftsman
62.8% (235)
Total Number of Employees
4.14 Based on the above manpower information of the beauty care and hairdressing

industries, the total number of employees (including full-time employees, part-time employees

and freelancers) from different sectors are shown in Table 4.6 below.
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Table 4.6
(Including Full-time Employees, Part-time Employees and Freelancers)

Total Number of Employees by Sector

Hairdressing Salons 11 150 1892 2396 15 438
(25.2%) (46.8%) (76%) (30%)
Beauty Care, Health 18 815 884 397 20 096
Care and Spa Centres
(42.5%) (21.82%) (12.6%) (39%)
Nail Salons 1271 86 315 1672
(2.9%) (2.1%) (10%) (3.2%)
Product Wholesale and 3 609 136 1 3 746
Import/Export
Companies (8.1%) (3.4%) (0.03%) (7.3%)
Product Retail 9207 954 23 10 184
Companies
(20.8%) (23.6%) (0.7%) (20%)
Training Schools 259 94 19 372
(Beauty, Hairdressing,
T G ) (0.6%) (2.3%) (0.6%) (0.7%)
Total 44 311 4046 3151 51 508
(100%) (100%) (100%) (100%)*

Remarks: # It may not be equal to 100% due to rounding of figures.
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Average Monthly Income

4.15 Among full-time employees in the beauty care and hairdressing industries, the
average monthly income for managerial staff ranged from $30,001 - $50,000 (59.8%); $20,001
- $30,000 for supervisory staff (57.0%); and $16,001 - $20,000 for craftsman and
operative/clerical staff (50.9% and 60.8% respectively). (Table 4.7)

Table 4.7  Average Monthly Income of Full-time Employees by Job Level

No. of full-

Job Level Over $30,001 - | $20,001- | $16,001- | $13,001 - $13,000 time

$50,001 | $50,000 | $30,000 | $20,000 | $16,000 | or below | employees
Managerial 18.9% 59.8% 21.3% 0.0% 0.0% 0.0% 2043
Supervisory 0.8% 22.1% 57.0% 20.0% 0.0% 0.0% 8423
Craftsman 0.0% 0.0% 26.7% 50.9% 16.4% 6.0% 25745
Operative/ 0.0% 0.0% 7.4% 60.8% 28.1% 3.8% 6365
Clerical
Total 1.0% 6.7% 28.9% 44.5% 14.5% 4.3% 42 576

Denotes prominent ranges of the monthly income in the respective job level.

4.16 The average monthly income distribution for each job level across different sectors

of the beauty care and hairdressing industries was largely similar. However, the average
monthly income for managerial and supervisory staff in nail salons is slightly lower. (Table
4.8)

Table 4.8  Distribution of Average Monthly Income of Full-time Employees
by Sector and Job Level

Managerial

Supervisory 51.6% 54.7% 91.7% 52.5% 60.6% 57.2%

Craftsman 50.7% 50.4% 57.3% N/A N/A N/A

Job level not

Operative / N/A 56.1% applicable to 69.6% 58.6% N/A
Clerical .
this sector
- $30,001 - $50,000 $20,001 - $30,000 $16,001 - $20,000 $13,001 - $16,000
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Preferred Level of Education

4.17

Most employers preferred employees at the managerial level to have a first degree

or higher (75.4%); a diploma/certificate for the supervisory level (57.5%); and Secondary 4 to

7 education for employees at craftsman and operative/clerical levels (56.5% and 81.1%

respectively). (Table 4.9)
Table 4.9  Preferred Level of Education of Full-time Employees by Job Level
- . No. of Full-
Job Level First degree Sub-degree Dlpl.oma /| Secondary 4 | Secondary 3 time

or above Certificate to7 or below Employees
Managerial 75.4% 13.5% 9.3% 1.8% 0.0% 2 043
Supervisory 9.9% 31.3% 57.5% 1.2% 0.0% 8423
Craftsman 0.0% 0.9% 35.4% 56.5% 7.2% 25 745
Operative/ 0.0% 0.3% 18.2% 81.1% 0.5% 6 365
Clerical

4.18

Denotes prominent ranges of the preferred level of education in the respective job level.

sectors of the beauty care and hairdressing industries was largely similar.

The distribution of the preferred level of education for each job level across different

However,

supervisory and craftsman staff in nail salons are expected to have a relatively higher level of

education.

Table 4.10

Managerial

Supervisory

(Table 4.10)

Distribution of the Preferred Level of Education of Full-time Employees
by Sector and Job Level

above

- Sub-degree

52 -

Craftsman 65.8% 53.9% 61.2% N/A N/A N/A
Operative / Job level not
pera N/A 82.8% applicable to 72.4% 84.7% N/A
Clerical .
this sector
First degree of Diploma / Certificate Secondary 4 to 7




Preferred Years of Experience

4.19

Most employers preferred employees with 6 years to less than 10 years of experience

for the managerial level (58.8%); 3 years to less than 6 years of experience for the supervisory

level (72.0%); and 1 year to less than 3 years of experience for craftsman and operative/clerical

levels (60.3% and 61.4% respectively).

(Table 4.11)

Table 4.11  Preferred Years of Experience for Full-time Employees by Job Level
No. of Full-

Job Level yeam 6 years to less |3 years to less| 1 year to less LLER e time
above than 10 years | than 6 years | than 3 years year Employees

Managerial 23.6% 58.8% 17.6% 0.0% 0.0% 2043

Supervisory 1.0% 26.6% 72.0% 0.3% 0.0% 8423

Craftsman 0.1% 3.9% 30.3% 60.3% 5.4% 25 745

8{’6‘*;22; e/ 0.0% 0.0% 4.2% 61.4% 34.4% 6365

Denotes prominent ranges of the preferred years of experience in the respective job level.

4.20

beauty care and hairdressing industries was generally similar.

The preferred years of experience for each job level across different sectors of the
However, managerial staff in
hairdressing salons tended to require more years of experience, while those in nail salons

required less. (Table 4.12)

Table 4.12

Distribution of the Preferred Years of Experience for
Full-time Employees by Sector and Job Level

Managerial
Supervisory 55.1% 60.5% 100% 81.3% 77.1% 71.4%
Craftsman 53.3% 64.6% 66.9% N/A N/A N/A
Operative / Job level not

pera’ N/A 68.7% applicable to 71.6% 56.5% N/A

Clerical .

this sector
10 years of above 6 years to less than 3 years to less than 6 1 year to less than 3
10 years years years

-53 -



Preferred Vocational Qualifications
4.21 In addition to the preferred level of education and years of experience, the survey
also gathered information on the preferred vocational qualifications for full-time employees at

each job level across different sectors of the beauty care and hairdressing industries.

Hairdressing Salons

4.22 Regarding local qualifications, full-time employees at managerial, supervisory, and
craftsman levels in hairdressing salons were preferred to have qualifications obtained via
Recognition of Prior Learning (42.7%, 52.1% and 32.0% respectively). Furthermore, full-
time employees at managerial and craftsman levels were preferred to hold a Diploma of
Foundation Studies / Higher Diploma from the Hong Kong Institute of Vocational Education
(35.4% and 37.2% respectively) and a competency certificate in hairdressing techniques (One
Examination, Multiple Certification) (37.8% and 31.8% respectively). (Table 4.13)

4.23 In terms of overseas qualifications, full-time employees at supervisory and craftsman
levels in hairdressing salons were preferred to have VICT (ITEC) (United Kingdom)
qualifications (38.9% and 27.0% respectively). In addition, full-time employees at the
supervisory level were preferred to hold qualifications from Toni & Guy (United Kingdom)
(29.2%) and City & Guilds (United Kingdom) (29.2%). (Table 4.13)

Table 4.13  Preferred Vocational Qualifications for Full-time Employees
in Hairdressing Salons

Qualifications obtained via Recognition of Prior Leaming | 427%  521%  32.0%
| VACT (ITEC) (United Kingdom) T 122%  389%  27.0%
| Toni & Guy (United Kingdom) ] 3% 292%  166%
. Vidal Sassoon (United Kingdom) —~ 98% 56%  12.6%
| City & Guilds (United Kingdom) T 40%  292%  107%

Remarks: Percentages are calculated on the basis of total number of companies with such level of staff

Respondents are allowed to select more than one vocational qualification
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Beauty Care, Health Care and Spa Centres

4.24 Regarding local qualifications, full-time employees at managerial, supervisory and
craftsman levels in beauty care, health care and spa centres were preferred to hold a competency
certificate in beauty and body care (One Examination, Multiple Certification) (33.7%, 44.6%
and 31.1% respectively), a Diploma of Foundation Studies / Higher Diploma from the Hong
Kong Institute of Vocational Education (31.3%, 28.8% and 42.9% respectively), and
qualifications obtained via Recognition of Prior Learning (27.3%, 28.5% and 26.2%
respectively). (Table 4.14)

4.25 In terms of overseas qualifications, full-time employees at managerial, supervisory
and craftsman levels in beauty care, health care and spa centres were preferred to hold VTCT
(ITEC) (United Kingdom) qualifications (49.7%, 67.8% and 51.3% respectively). (Table
4.14)

Table 4.14  Preferred Vocational Qualifications for Full-time Employees
in Beauty Care, Health Care and Spa Centres

Qualifications obtained via Recognition of Prior Learning | 27.3%  28.5%  262%
| VACT (ITEC) (United Kingdom) ] 49%  67.8%  51.3%
- TQUK (UnitedKingdom) — 56% 4%  105%
| CIBTAC (United Kingdom) T 3% 223% 9.9%
| City & Guilds (United Kingdom) T 16.0%  127%  22.6%
INFA(Belgium) 9% 6.2% 11.7%

Remarks: Percentages are calculated on the basis of total number of companies with such level of staff

Respondents are allowed to select more than one vocational qualification

Nail Salons

4.26 Regarding local qualifications, full-time employees at craftsman level in nail salons
were preferred to hold a Diploma of Foundation Studies / Higher Diploma from the Hong Kong

Institute of Vocational Education (79.4%), qualifications obtained via Recognition of Prior
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Learning (36.8%)), certificates of Skills Upgrading Scheme Plus / Employees Retraining Board
(30.9%), and a Diploma of Foundation Studies / Diploma of Vocational Education / Diploma
of Vocational Baccalaureate from Youth College (30.6%). Additionally, full-time employees
at supervisory level were preferred to have qualifications obtained via Recognition of Prior
Learning (73.7%). (Table 4.15)

Table 4.15  Preferred Vocational Qualifications for Full-time Employees

in Nail Salons

Qualifications obtained via Recognition of Prior Leaming |  0.0%  737%  368%
| VICT (ITEC) (United Kingdom) T 625%  263%  34%
| CIBTAC (United Kingdom) T e25%  263%  10.7%
 City & Guilds (United Kingdom) T 625%  263%  13.6%

Remarks: Percentages are calculated on the basis of total number of companies with such level of staff
Respondents are allowed to select more than one vocational qualification

# Please be cautious when interpreting the figures due to relatively small number of companies with such level of staff

Product Wholesale and Import/Export Companies

4.27 Regarding local qualifications, full-time employees at managerial and supervisory
levels in product wholesale and import/export companies were preferred to hold a Diploma of
Foundation Studies / Higher Diploma from the Hong Kong Institute of Vocational Education
(57.1% and 25.2% respectively). Moreover, full-time employees at managerial level were
preferred to hold a Diploma of Foundation Studies / Diploma of Vocational Education /
Diploma of Vocational Baccalaureate from Youth College (32.8%); and those at supervisory

level were preferred to have qualifications obtained via Recognition of Prior Learning (42.6%).
(Table 4.16)
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Table 4.16  Preferred Vocational Qualifications for Full-time Employees
in Product Wholesale and Import/Export Companies

Qualifications obtained via Recognition of Prior Learning ~ 17.6% 42.6%
© VICT (ITEC) (United Kingdom) — 160% 13.0%
- TQUK (UnitedKingdom) —109% 3.1%

Remarks: Percentages are calculated on the basis of total number of companies with such level of staff

Respondents are allowed to select more than one vocational qualification

Product Retail Companies

4.28 Regarding local qualifications, full-time employees at managerial and supervisory
levels in product retail companies were preferred to hold a Diploma of Foundation Studies /
Higher Diploma from the Hong Kong Institute of Vocational Education (52.2% and 62.9%
respectively), qualifications obtained via Recognition of Prior Learning (26.1% and 42.1%
respectively), and a Diploma of Foundation Studies / Diploma of Vocational Education /
Diploma of Vocational Baccalaureate from Youth College (30.4% and 23.8% respectively).
(Table 4.17)
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Table 4.17  Preferred Vocational Qualifications for Full-time Employees
in Product Retail Companies

Qualifications obtained via Recognition of Prior Learning ~ 26.1% 42.1%
© VICT(ITEC) (United Kingdom) — 159% 19.3%
- CIBTAC (UnitedKingdom) —159% 8.9%
- City & Guilds (United Kingdom) ——11.6% 4.0%

Remarks: Percentages are calculated on the basis of total number of companies with such level of staff

Respondents are allowed to select more than one vocational qualification

Training Schools (Beauty, Hairdressing, Make-Up and Nail)

4.29 Regarding local qualifications, full-time employees at managerial and supervisory
levels in training schools (beauty, hairdressing, make-up and nail) were preferred to hold a
Diploma of Foundation Studies / Higher Diploma from the Hong Kong Institute of Vocational
Education (40.7% and 51.5% respectively) and qualifications obtained via Recognition of Prior
Learning (33.3% and 42.4% respectively). (Table 4.18)

4.30 In terms of overseas qualifications, full-time employees at managerial and
supervisory levels in training schools (beauty, hairdressing, make-up and nail) were preferred
to have VTCT (ITEC) (United Kingdom) qualifications relevant to beauty care (29.6% and
36.4% respectively). (Table 4.18)

-58 -



Table 4.18  Preferred Vocational Qualifications for Full-time Employees

in Training Schools (Beauty, Hairdressing, Make-Up and Nail)

Remarks: Percentages are calculated on the basis of total number of companies with such level of staff

Respondents are allowed to select more than one vocational qualification
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Employees Left and Recruited

Number of Employees Left

4.31 In the past 12 months, the beauty care and hairdressing industries registered a
turnover of 3 548 employees in total, representing a turnover rate (i.e. the number of employees
left as a percentage of the total number of posts) of 8.1%. Among all job levels, the craftsman
level (2 229) registered the highest number of employees left, whereas the employees at the
operative/clerical level had the highest turnover rate (9.2%). (Table 4.19)

Table 4.19  Number of Employees who Left their Jobs in the Past 12 Months and

Turnover Rate

T e

2.7%

605 9.2%

*Turnover Rate = number of employees left / number of employees and vacancies

Number of New Recruits

4.32 In the past 12 months, there were 3 345 new recruits in the beauty care and
hairdressing industries, with the majority at the craftsman level (2 268). Over 60% (61.6%)
of newly recruited employees had industry experience, particularly those at the managerial
(98.9%) and the supervisory (87.6%) levels. (Table 4.20)

Table 4.20 New Recruits in the Past 12 months

e

98.9%

 Opentive/Cloieal g 2.6%
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Recruitment Difficulties

4.33 Over the past 12 months, a higher proportion of companies in the beauty care and
hairdressing industries recruited employees at the craftsman level (12.5%) compared to other
job levels (ranging from 0.5% to 1.7%). (Chart 4.10)

4.34 Among the companies engaged in the recruitment exercise, the percentage of
companies encountering recruitment difficulties at the operative/clerical level (82%) and
craftsman level (78%) were relatively higher compared with the supervisory level (67%) and
managerial level (37%). (Chart 4.10)

4.35 When recruiting employees at the managerial level, the difficulties encountered at
managerial and supervisory levels were "many choices in the market" (46% and 71%
respectively), "insufficiently trained/qualified manpower in related disciplines" (38% and 45%
respectively) and "lack of relevant working experiences" (35% and 60% respectively). On
the other hand, the difficulties encountered for recruiting employees at the craftsman level
included "many choices in the market" (63%), "unwilling to work long working hours or work
on shift" (51%) and "insufficiently trained/qualified manpower in related disciplines" (46%).
For the operative/clerical level, challenges included "many choices in the market" (52%), "lack
of competitive remuneration package and fringe benefit" (38%) and "lack of relevant working
experiences" (32%). (Chart 4.10)
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Chart 4.10  Difficulties Encountered in Recruitment in the Past 12 Months by
Job Level

Managerial Supervisory Craftsman Operative / Clerical

Encountered Difficulties in
Recruitment

37% 67% 78% 82%

Difficulties (multiple)

Many choices in the market

46% K 71% Y% 63% 52% s

Insufficiently trained/qualified
wer in related di

38%% 45% %k 46% % 20%

P
)

P

Lack of relevant working
experiences 35% * 60% 35% 32% %

Lack of competitive remuneration
package and fringe benefit 38% 28% 38% *
Unwilling to work long working
hours or work on shift 29% 51% * 21%

Lack of awareness of possible career
opportunities and prospect

23% 4% 23% 16%

Period of apprenticeship / on-the-
job training too long

4% 27% 0%

0% 50% 100% 0% 50% 100% 0% 50%  100% 0% 50% 100%

:z;.rsiftﬁzr;pames have undergone 70 166 1320 155
) 0.5%) (1.3%) (12.5%) 1.7%)

%) :

Remarks:

(1) The percentage is calculated based on the number of companies that have undergone recruitment in the past twelve months.
(2) Companies can choose more than one type of recruitment difficulties, and the major recruitment difficulties are marked with
« 4
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Employers’ Views on Business Volume in the Next 12 Months

4.36 Employers were asked to indicate their views on the expected change in the business
volume over the next 12 months. Approximately 40% (40.3%) of employers in the beauty
care and hairdressing industries anticipated business volume to remain stable; about 30%
(29.5%) expected it to worsen, particularly in hairdressing salons (36.6%); while only 0.2%
expected a better outcome. (Chart 4.11) The survey findings also indicate that the main
reasons for the expected decline in business volume: (i) the loss of local consumers who travel
to Mainland for consumption; (ii) a migration wave leading to a significant drop in bookings

from regular customers; and (ii1) a downturn in the local economic environment.

Chart4.11 Employers’ Views on Business Volume in the Next 12 Months by Sector
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Note : Percentages are calculated on the basis of the total number of companies.
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Expected Changes in the Number of Full-time Employees in the Next 12 Months

4.37 When asked to indicate the expected changes in the number of full-time employees
over the next 12 months, over 90% (97.9%) of employers remain the same. Only 1.0% of
employers expected an increase in full-time employees, particularly in product wholesale and
import/export companies (2.6%) and training schools (beauty, hairdressing, make-up and nail)
(2.6%). On the other hand, 1.1% of employers anticipated a decrease in full-time employees,
particularly for hairdressing salons (2.7%). (Chart 4.12)

Chart4.12  Employers’ Views on the Number of Full-time Employees
in the Next 12 Months by Sector
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Note: Percentages are calculated on the basis of the total number of companies.
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Major Challenges and Mitigation Plans in the Next 12 Months

4.38

When asked to indicate the major challenges their companies may face in the next

12 months, employers identified "migration wave" (86.1%), "recruitment difficulties",

80.9%) .and "adapting to technology trend" (68.7%) as key concerns.

4.39

(Chart 4.13)

Employers reported that the major mitigation plans included "reduce operation

cost/streamline the organisational structure" (76.7%), "the government continues to optimise

local human resources and manpower development policies" (34.8%) and "develop a flexible

recruitment strategy" (33.6%).

Chart 4.13

3 biggest challenges

Migration wave

Recruitment
difficulties

Adapting to
technology trend

Aging population

Talent drain

Uncertain economic
environment

Rising costs

Remarks:

(Chart 4.13)

Major Challenges and Mitigation Plans in the Next 12 Months

_ 86.1%

(I 80.9% %
(N 68.7%%*
[ 19.9%

i 22%

I 11.8%

F 11.0%

0% 25%

50%  75% 100%

Mitigation plan

Reduce operation cost / streamline
organisation structure

The government continues to
optimise local human resources and
manpower development policies

Develop a flexible recruitment
strategy

Offer competitive renumeration
package and fringe benefits

Improve employees’ digital skills

Accelerate digital transformation of
business models

Establish a mechanism for the
professional development of
employees

(1) The percentage is calculated based on the number of companies in the.
(2) Companies can choose multiple options, and the major challenges and mitigation plans are marked with * #”
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Training Needs

4.40 In this manpower survey, employers were asked to indicate the training areas for
their employees. For hairdressing salons, training for managerial staff was expected to focus
on general management skills, particularly "store operations management", "strategic
management" and "public relations". Training for supervisory staff was expected to include
"hair care and scalp care" (trade-specific skills), "store operations management" (general
management skills), and "communication and interpersonal abilities" and "customers services
and complaint handling" (generic skills). Craftsman staff training was expected to primarily
cover trade-specific skills, including "hair care and scalp care", "chemical knowledge and
skills" and "product knowledge". (Table 4.21)

Table 4.21  Training Needs for Full-Time Employees in Hairdressing Salons

Rank Managerial Level Supervisory Level Craftsman Level
1 Store Operations Management Hair Care and Scalp Care
. Store Operations Communication Chemical Knowledge
2 Strategic Management and Interpersonal . .
Management . (e.g., Perming and Colouring)
Abilities
Public Relations
. (e.g., media rellatlo.ns, Gl Saress aad Compikia Product Knowledge
3 internal communications, Handlin (e.g., product formulation and
crisis management and : ingredients)
community relations)
General Management Trade Specific Skills Generic Skills
Skills
4.41 For beauty care, health care and spa centres, training for managerial staff was

expected to focus on general management skills, particularly "strategic management", "store
operations management" and "human resources management". Training for supervisory staff
was expected to include "store operations management" (general management skills) and
"beauty care and body care" and "beauty health care" (trade-specific skills). Training for
craftsman staff was expected to primarily focus on trade-specific skills, including "beauty care
and body care", "beauty health care" and "product knowledge". Operative/clerical staff
training mainly covered "customers services and complaint handling" and "communication and

interpersonal abilities" (generic skills), as well as "product knowledge" (trade-specific skills).
(Table 4.22)
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Table 4.22  Training Needs for Full-Time Employees in Beauty Care, Health Care
and Spa Centres

Operative / Clerical
Level

Rank Managerial Level Supervisory Level Craftsman Level
Beauty Care and Body
Care (Product and
Equipment Application)

Store Operations
Management

Customer Services and

1 .
Strategic Management Complaint Handling

Beauty Care and Body =~ Beauty Care and Body

Store Operations Care (Product and Care (Product and

Communication and

M t . L . . Interpersonal Abilities
anagenen Equipment Application) Equipment Application) 2
Beauty Care and Bod
Human Resources J 4 Product Knowledge (e.g., product formulation and
3 M ‘ Care (Product and i dient
anagemen Equipment Application) e
General Management Trade Specific Skills Generic Skills
Skills
4.42 For nail salons, training for managerial staff was expected to focus on "store

operations management" and "strategic management" (general management skills), as well as
"multi-languages" (generic skills). Training for supervisory staff was expected to include
"store operations management" and "public relations" (general management skills), "product
knowledge" and "beauty care and body care" (trade-specific skills), as well as "customers
services and complaint handling" and "multi-languages" (generic skills). Craftsman staff
training was expected to cover "communication and interpersonal abilities" and "customers
services and complaint handling" (generic skills) mainly, as well as "product knowledge"
(trade-specific skills). (Table 4.23)
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Table 4.23  Training Needs for Full-Time Employees in Nail Salons

Rank Managerial Level Supervisory Level Craftsman Level
Multi-
Store languages

Communication and

1 Operations (e.g., Store Operations Management Interpersonal Abilities
Management = Putonghua,
English)
Product

Public Relations (e.g., media

. . Knowledge
relations, internal .
. . .. (e.g., product  Customer Services and
2 Strategic Management communications, crisis . . .
. formulation Complaint Handling
management and community and
lati . .
relations) ingredients)
Beauty Care
Customer Multi- and Body
Services languages Care Product Knowledge (e.g.,
3 # and (e.g., (Product product formulation and
Complaint ~ Putonghua, and ingredients)
Handling English) Equipment
Application)
General Management Trade Specific Skills Generic Skills
Skills

Remarks: # The 3™ training need for managerial level was not mentioned by the companies

4.43 For product wholesale and import/export companies, training for managerial staff

was expected to cover "human resources management" and "strategic management" (general

management skills), as well as "customers services and complaint handling" (generic skills).

Training for supervisory staff was expected to include "product knowledge" and "beauty health

care" (trade-specific skills), as well as "communication and interpersonal abilities" (generic

skills).  Operative/clerical staff training was expected to mainly cover generic skills,
"on

particularly "customers services and complaint handling", "communication and interpersonal
abilities" and "problem solving abilities". (Table 4.24)
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Table 4.24  Training Needs for Full-Time Employees
in Product Wholesale and Import/Export Companies

Rank Managerial Level Supervisory Level Operative / Clerical Level
Product Knowledge (e.g., .
) Customer Services and
1 Human Resources Management product formulation and . .
. : Complaint Handling
ingredients)
2 Strategic Management Communication and Interpersonal Abilities
Customer Services and Complaint Beauty Health Care (Product . .
3 ) . . Problem Solving Abilities
Handling and Equipment Application)
General Management Trade Specific Skills Generic Skills
Skills
4.44 For product retail companies, training for managerial staff was expected to cover

"strategic management" and "store operations management”" (general management skills), as
well as "problem solving abilities" (generic skills). Training for supervisory staff was
expected to include "store operations management" (general management skills), "product
knowledge" (trade-specific skills), and "customers services and complaint handling" (generic
skills).  Operative/clerical staff training was expected to mainly focus on generic skills,

particularly "communication and interpersonal abilities", "customers services and complaint

handling" and "multi-languages". (Table 4.25)

Table 4.25  Training Needs for Full-Time Employees in Product Retail Companies

Rank Managerial Level Supervisory Level Operative / Clerical Level

Communication and Interpersonal

1 Strategic Management Store Operations Management .
Abilities
: Product Knowledge (e.g., product Customer Services and Complaint
2 Store Operations Management . . . .
formulation and ingredients) Handling
) . Customer Services and Multi-languages (e.g., Putonghua,
3 Problem Solving Abilities ) . )
Complaint Handling English)
General Management Trade Specific Skills Generic Skills
Skills
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4.45 Regarding training schools (beauty, hairdressing, make-up and nail), training for
managerial staff was expected to focus on general management skills, particularly "strategic
management", "human resources management" and "store operations management".
Training for supervisory staff was expected to include "multi-languages" (generic skills), as
well as "beauty care and body care" and "product knowledge" (trade-specific skills). (Table
4.26)

Table 4.26  Training Needs for Full-Time Employees
in Training Schools (Beauty, Hairdressing, Make-Up and Nail)

Rank Managerial Level Supervisory Level
1 Strategic Management Multi-languages (e.g., Putonghua, English)

Beauty Care and Body Care (Product and

2 Human Resources Management . o
Equipment Application)
. Product Knowledge (e.g., product formulation
3 Store Operations Management . .
and ingredients)
General Management Trade Specific Skills Generic Skills
Skills
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5. Manpower Analysis

Manpower Changes

Total Number of Employees

5.1 The total number of employees (including full-time employees, part-time employees
and freelancers) in the beauty care and hairdressing industries rose from 50 553 employees in
2020 to 51 508 employees in 2024 (an increase of 955 or an average of 0.5% per year) as shown
in Chart 5.1. Among them, the number of full-time employees recorded a slight decline (a
decrease of 121 employees). Conversely, the number of part-time employees and freelancers
increased significantly (an increase of 629 and 447 employees, respectively). Meanwhile, the

number of full-time vacancies also rose (an increase of 608 vacancies). (Chart 5.1)

Chart 5.1  Changes in the Total Number of Employees in the Beauty Care and

Hairdressing Industries (between 2020 and 2024)

Average
Annual

Change Change
vs 2020 in %
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44 432
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Freelancers 2020 2704
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Full-time Employees

5.2 In the beauty care and hairdressing industries, the number of full-time employees
slightly declined from 44 432 employees in 2020 to 44 311 employees in 2024 (a decrease of
121 or an average of 0.1% per year). Analysed by sectors, the decline was primarily attributed
to product retail companies (a decrease of 706 employees or an average of 1.8% per year) and
product wholesale and import/export companies (a decrease of 412 employees or an average
of 2.7% per year). On the contrary, the number of full-time employees increased in beauty
care, health care and spa centres (an increase of 646 employees or an average of 0.9% per year),
nail salons (an increase of 229 employees or an average of 5.1% per year) and hairdressing

salons (an increase of 126 employees or an average of 0.3% per year). (Chart 5.2)

Chart5.2  Changes in the Number of Full-time Employees in the Beauty Care and

Hairdressing Industries (between 2020 and 2024)

Average
Change Annual

vs2020  Change
in %

overan 2024 NN a3t e
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Part-time Employees

53 In the beauty care and hairdressing industries, the number of part-time employees
rose from 3 417 employees in 2020 to 4 046 employees in 2024 (an increase of 629 or an
average of 4.3% per year). Analysed by sectors, the growth was primarily driven by
hairdressing salons (an increase of 270 employees or an average of 3.9% per year), product
retail companies (an increase of 220 employees or an average of 6.8% per year), beauty care,
health care and spa centres (an increase of 152 employees or an average of 4.8% per year), as

well as nail salons (an increase of 62 employees or an average of 37.6% per year). (Chart5.3)

Chart5.3  Changes in the Number of Part-time Employees in the Beauty Care and

Hairdressing Industries (between 2020 and 2024)
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Change Annual
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Freelancers

5.4 In the beauty care and hairdressing industries, the number of freelancers rose from 2
704 employees in 2020 to 3 151 employees in 2024 (an increase of 447 or an average of 3.9%
per year). Analysed by sectors, the number of freelancers increased in hairdressing salons (an
increase of 211 employees or an average of 2.3% per year), nail salons (an increase of 206
employees or an average of 30.4% per year), as well as beauty care, health care and spa centres
(an increase of 50 employees or an average of 3.4% per year). (Chart 5.4)

Chart5.4  Changes in the Number of Freelancers in the Beauty Care and

Hairdressing Industries (between 2020 and 2024)
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Full-time Vacancies

5.5 In the beauty care and hairdressing industries, the number of full-time vacancies rose
from 568 in 2020 to 1 176 in 2024 (an increase of 608 or an average of 20.0% per year).
Analysed by sectors, the number of full-time vacancies increased in beauty care, health care
and spa centres (an increase of 268 vacancies or an average of 21.3% per year), product retail
companies (an increase of 177 vacancies or an average of 34.5% per year) and hairdressing

salons (an increase of 104 vacancies or an average of 9.8% per year). (Chart 5.5)

Chart5.5  Changes in the Number of Full-time Vacancies in the Beauty Care and

Hairdressing Industries (between 2020 and 2024)
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Average Monthly Income

5.6 There was no significant difference in the average monthly income of full-time
employees at managerial and craftsman levels in the beauty care and hairdressing industries
between 2020 and 2024. The most common average monthly income range for employees at
the supervisory level increased from $16,001 - $20,000 (51.8%) to $20,001 - $30,000 (57.0%);
while the range for operative/clerical employees rose from $13,001 - $16,000 (40.3%) to
$16,001 - $20,000 (60.8%). (Table 5.1)

Table 5.1  Changes in the Overall Average Monthly Income for Full-Time Employees
(between 2020 and 2024)

$30,001 - $20,001 - $16,001 - $13,001 - $13,000 or
Job Level Year
Over $50,001| $50,000 $30,000 $20,000 $16,000 below
2024 18.9% 59.8% 21.3% 0.0% 0.0% 0.0%
Managerial
2020 14.1% 52.3% 31.9% 1.7% 0.0% 0.0%
2024 0.8% 22.1% 57.0% 20.0% 0.0% 0.0%
Supervisory
2020 0.2% 10.4% 33.6% 51.8% 3.8% 0.2%
2024 0.0% 0.0% 26.7% 50.9% 16.4% 6.0%
Craftsman
2020 0.1% 0.9% 20.2% 40.7% 27.7% 10.5%
Operative /| 2024 0.0% 0.0% 7.4% 60.8% 28.1% 3.8%
Clerical 2020 0.0% 0.0% 1.6% 38.6% 40.3% 19.5%

denotes prominent ranges of monthly income in the respective job level.

5.7 In hairdressing salons, the most common average monthly income range for
employees at the managerial level increased from $20,001 - $30,000 (55.0%) to $30,001 -
$50,000 (45.3%); there was no significant difference for those at the supervisory level; while
the range for craftsman staff rose from $13,001 - $16,000 (34.1%) to $16,001 - $20,000
(50.7%). (Table 5.2)

Table 5.2  Changes in the Average Monthly Income for Full-Time Employees
in Hairdressing Salons (between 2020 and 2024)

$30,001 - $20,001 - $16,001 - $13,001 - $13,000 or
Job Level Year
Over $50,001| $50,000 $30,000 $20,000 $16,000 below
2024 16.7% 45.3% 38.0% 0.0% 0.0% 0.0%
Managerial
2020 7.3% 37.6% 55.0% 0.0% 0.0% 0.0%
2024 0.5% 18.3% 51.6% 29.7% 0.0% 0.0%
Supervisory
2020 0.0% 27.4% 43.5% 29.0% 0.0% 0.0%
2024 0.0% 0.0% 17.1% 50.7% 22.8% 9.4%
Craftsman
2020 0.1% 0.0% 18.4% 28.0% 34.1% 19.3%

denotes prominent ranges of monthly income in the respective job level.
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5.8 In beauty care, health care and spa centres, the average monthly income of

employees at all job levels remained stable. (Table 5.3)

Table 5.3  Changes in the Average Monthly Income for Full-Time Employees
in Beauty Care, Health Care and Spa Centres (between 2020 and 2024)

Over $50,001| $30,001 - $20,001 - $16,001 - $13,001 - $13,000 or
Job Level Year
$50,000 $30,000 $20,000 $16,000 below
2024 24.5% 59.7% 15.8% 0.0% 0.0% 0.0%
Managerial
2020 13.6% 64.9% 21.5% 0.0% 0.0% 0.0%
2024 2.8% 29.1% 54.7% 13.4% 0.0% 0.0%
Supervisory
2020 1.1% 29.2% 58.6% 11.1% 0.0% 0.0%
2024 0.0% 0.0% 35.5% 50.4% 12.1% 2.0%
Craftsman
2020 0.0% 1.7% 21.5% 51.2% 21.7% 3.9%
Operative /| 2024 0.0% 0.0% 13.2% 28.5% 56.1% 2.2%
Clerical 2020 0.0% 0.0% 0.0% 13.3% 53.2% 33.5%

denotes prominent ranges of monthly income in the respective job level.

5.9 In nail salons, the most common average monthly income range for managerial staff
decreased from $30,001 - $50,000 (80.0%) to $20,001 - $30,000 (76.9%); the range for
supervisory staff dropped from $20,001 - $50,000 (100.0%) to $16,001 - $20,000 (91.7%);

while those at craftsman level remained stable. (Table 5.4)

Table 5.4  Changes in the Average Monthly Income for Full-Time Employees
in Nail Salons (between 2020 and 2024)

Over $50,001| $30,001 - $20,001 - $16,001 - $13,001 - $13,000 or
Job Level Year
$50,000 $30,000 $20,000 $16,000 below
2024 0.0% 23.1% 76.9% 0.0% 0.0% 0.0%
Managerial
2020 10.0% 80.0% 10.0% 0.0% 0.0% 0.0%
2024 0.0% 8.3% 0.0% 91.7% 0.0% 0.0%
Supervisory
2020 0.0% 53.1% 46.9% 0.0% 0.0% 0.0%
2024 0.0% 0.0% 5.1% 57.3% 13.4% 24.2%
Craftsman
2020 0.0% 0.0% 23.4% 42.6% 33.7% 0.3%

denotes prominent ranges of monthly income in the respective job level.
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5.10 In product wholesale and import/export companies, the most common average
monthly income range for employees at supervisory level increased from $16,001 - $20,000
(54.4%) to $20,001 - $30,000 (52.5%); while the range for managerial and craftsman staff
remained stable. (Table 5.5)

Table 5.5 Changes in the Average Monthly Income for Full-Time Employees
in Product Wholesale and Import/Export Companies (between 2020 and 2024)

Over $50,001| $30,001 - $20,001 - $16,001 - $13,001 - $13,000 or
Job Level Year

$50,000 $30,000 $20,000 $16,000 below
2024 9.8% 49.9% 40.3% 0.0% 0.0% 0.0%

Managerial
2020 9.3% 41.2% 43.7% 5.7% 0.0% 0.0%
2024 0.0% 1.8% 52.5% 45.8% 0.0% 0.0%

Supervisory
2020 0.1% 2.4% 36.7% 54.4% 6.4% 0.0%
Operative /| 2024 0.0% 0.0% 0.0% 69.6% 26.7% 3.7%
Clerical 2020 0.0% 0.0% 1.2% 53.0% 16.1% 29.7%

denotes prominent ranges of monthly income in the respective job level.

5.11 In product retail companies, the most common average monthly income range for
employees at supervisory level increased from $16,001 - $20,000 (60.9%) to $20,001 - $30,000
(60.6%); while the range for operative/clerical employees rose from $13,001 - $16,000 (66.8%)
to $16,001 - $20,000 (58.6%). (Table 5.6)

Table 5.6  Changes in the Average Monthly Income for Full-Time Employees
in Product Retail Companies (between 2020 and 2024)

Over $50,001| $30,001 - $20,001 - $16,001 - $13,001 - $13,000 or
Job Level Year

$50,000 $30,000 $20,000 $16,000 below
2024 16.7% 77.3% 5.9% 0.0% 0.0% 0.0%

Managerial
2020 24.8% 46.0% 29.2% 0.0% 0.0% 0.0%
2024 0.0% 24.6% 60.6% 14.7% 0.0% 0.0%

Supervisory
2020 0.0% 7.7% 27.1% 60.9% 4.1% 0.3%
Operative /| 2024 0.0% 0.0% 10.3% 58.6% 27.1% 4.0%
Clerical 2020 0.0% 0.0% 2.7% 30.4% 66.8% 0.0%

denotes prominent ranges of monthly income in the respective job level.
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5.12

income of employees at all job levels remained stable.

Table 5.7

In training schools (beauty, hairdressing, make-up and nail), the average monthly
(Table 5.7)

Changes in the Average Monthly Income for Full-Time Employees
in Training Schools (Beauty, Hairdressing, Make-Up and Nail) (between 2020 and 2024)

Over $50,001| $30,001 - $20,001 - $16,001 - $13,001 - $13,000 or
Job Level Year

$50,000 $30,000 $20,000 $16,000 below
2024 20.8% 43.4% 35.8% 0.0% 0.0% 0.0%

Managerial
2020 5.9% 47.1% 41.2% 5.9% 0.0% 0.0%
2024 0.0% 26.9% 57.2% 15.9% 0.0% 0.0%

Supervisory
2020 0.0% 37.9% 47.1% 13.1% 0.0% 2.0%
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Business Outlook

Challenges

Hong Kong’s Ongoing Economic Weakness and Declining Consumer Spending

5.13 According to the Census and Statistics Department'?, Hong Kong’s real GDP
declined by 1.1% in the third quarter of 2024. Rising global economic uncertainty and
escalating trade tensions are expected to affect Hong Kong’s exports. The Third Quarter
Economic Report 2024 (Box 1.1) also highlighted that overall business sentiment in Hong
Kong stayed generally subdued in the past few months. In terms of domestic demand,
changes in consumption patterns of residents have led to continued weakness in private
consumption expenditure, which fell by 1.3% in the third quarter of 2024. The latest figures
on retail sales released by the Census and Statistics Department on 2 January 2025 indicate that
the provisional estimate of total retail sales value for the first 11 months of 2024 decreased by
7.1%. Analysed by broad type of retail outlet, the value of sales of medicines and cosmetics
in November 2024 fell by 2.9% compared to the same period in 202313,

Changing Travel and Consumption Patterns of Mainland Visitors

5.14 The Mainland continues to be the largest market for Hong Kong visitors in 2024,
contributing to about 34 million visitor arrivals, which accounted for about three quarters of all
visitors last year'#. According to the research report published by the Hong Kong Trade
Development Council in June 2024, the majority of Mainland Chinese tourists are now younger
travellers. Unlike past preferences and travel culture, they have a stronger preference for in-
depth travel and diverse experiences, such as cultural adventures, Citywalk, Instagrammable
visits, temple hopping and gourmet tours'>. Furthermore, exchange rate fluctuations play a
crucial role in determining Mainland visitors’ travel destinations. Due to China’s economic
slowdown and the depreciation of the Renminbi, the Hong Kong Dollar has appreciated,
making Hong Kong a less attractive vacation spot. Meanwhile, following the pandemic, the
Beijing government has established mutual visa exemption agreements with several Southeast
Asian countries, including Thailand, Singapore and Malaysia, further increasing Mainland

visitors’ interest in travelling to these destinations'>.

¥

Third Quarter Economic Report 2024
3 Provisional Statistics of Retail Sales for November 2024
14 HKTB Announces that Close to 45 Million Visitors Received in Hong Kong in 2024

5 HKTDC Research: Insights on the New Travel Trends of Mainland Visitors
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Intensifying Competition Further Dampened Hong Kong’s Retail Sector

5.15 In recent years, Mainland China has introduced various measures to facilitate cross-
border consumption for Hong Kong residents, such as exclusive shopping discounts and
expanded electronic payment options, including Alipay and WeChat Pay. As a result,
frequent cross-border shopping has become common among Hong Kong consumers.
Traditional beauty care services, including body and foot massages, nail care, and hairdressing,
are among the most popular categories. Additionally, since 1 October 2024, Mainland e-
commerce platforms such as Taobao and Pinduoduo have launched "free shipping to Hong
Kong" promotions, offering more attractive shipping discounts!®.  This has further influenced
local consumer behaviour, making them more inclined to shop online via Mainland e-

commerce platforms.

5.16 Consumers’ purchasing habits are also evolving, with Mainland brands gaining
wider acceptance among Hong Kong consumers. Taking the example of Mainland cosmetic
brands, they offer extensive product ranges with competitive prices. It has increasingly
attracted Hong Kong consumers to purchase basic cosmetics and skincare products from well-
established Mainland brands. At the same time, with an increasing trend of Hong Kong
consumers travelling to the Mainland for shopping, international brands have been expanding
their presence in the Mainland market. To remain competitive, local retailers in Hong Kong
have been forced to engage in more intense price wars, significantly reducing their profit
margins. These factors have contributed to a "consumer spending outflow", further impacting

Hong Kong’s retail sector.

Intensified Competition in Hong Kong’s Labour Market

5.17 During the pandemic, beauty care centres were mandated to cease operations by the
government, forcing many beauty practitioners to switch careers. Some experienced
beauticians/beauty therapists opted for part-time work to spend more time with families and
pursue personal interests. After the pandemic, the industries aim for a prompt resurgence and
a significant increase in demand for beauticians/beauty therapists and related practitioners. In
the post-pandemic period, the industries’ swift recovery has led to a surge in demand for
beauticians/beauty therapists and related practitioners. As a result, competition for talent has
intensified, leading to higher entry-level salaries and improved benefits. This has made
recruitment increasingly challenging for beauty care centres, adding further pressure to their

operations.

16 HKO1: Taobao’s Free Shipping to Hong Kong — "Hongkongers Finally Feel the Double 11 Experience"

Becomes a Topic, Causing Merchants Complaints
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Expectations of Younger Generations Impacting Business Model

5.18 The concept of a "co-working space"!’

is gaining popularity within the industries,
this aligns with the career and work preferences of younger generations (millennials),
particularly the rise of "slashers". They emphasise work-life balance and are often unwilling
to work fixed hours or wait for clients at specific times and locations. They also tend to avoid
long working hours. Many in this generation have been raised in financially stable families;
their parents would usually support their career and job selections. These expectations are

reshaping traditional operational models within the industries.

5.19 Taking the beauty care industry as an example, traditional beauty care salons and
medical aesthetic groups usually offer different types of treatments, each with distinct job
requirements. Younger employees often view the procedures at traditional beauty care
centres as more complex and physically demanding, e.g., manual facial cleansing and hands-
on techniques. Consequently, younger employees tend to seek positions with a focus on
operating beauty devices in medical aesthetic institutions. This shift in preference has further
exacerbated operational difficulties faced by traditional beauty care salons, prompting the need

to adjust manpower allocation and operational strategies.

Opportunities

Acceleration in Digital Transformation

5.20 As consumer habits have evolved, there is an increasing demand for online shopping.
The industries must stay competitive by embracing technological advancements and digital
transformation. More companies should leverage social media platforms to further promote
and sell beauty and hairdressing products and services, as well as collaborate with influencers
and key opinion leaders (KOLs) to enhance the online shopping experience. = With the
government’s further expansion of the Digital Transformation Support Pilot Programme to
cover the tourism and personal services industry, it is believed that it can help the industries in
their digital transformation. However, older business owners may still struggle to adapt to

digital marketing practices.

17 For more details on the development of shared studios in the beauty care and hairdressing industries, please

refer to Paragraphs 5.24 and 5.25.
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Consumers’ Emphasis on Product Ingredients, Formulation and Sustainability

5.21 To meet diverse consumer preferences, industries need to offer more personalised,
experience-driven services and products. Consumers have also paid more attention to the
ingredients and formulations used in beauty and hairdressing products. Some are particularly
concerned with both physical and mental health, seeking organic and natural products. In
addition, consumers are also showing a growing awareness of environmentally friendly and
sustainable products, prompting the brands to adjust strategies by introducing more products

aligned with sustainability to meet consumers’ demands.

Government Support and Strategic Measures

5.22 To further support and enhance the local business environment, the 2024 Policy
Address has introduced several measures, including: (i) extending the principal moratorium
arrangement to provide small enterprises with financial flexibility in navigating operational
and financial challenges; (ii) injecting HK$1 billion into the BUD Fund to support enterprises
in upgrading and restructuring their business operations while expanding into new markets;
and (iii) revitalising Hong Kong’s tourism industry through the development of mega event-

driven tourism and the reinforcement of traditional attractions.

5.23 On the other hand, starting in December 2024, the Chinese government has
reinstated the multiple-entry Individual Visit Scheme for Shenzhen permanent residents,
allowing them to visit Hong Kong more conveniently and freely. This is expected to inject
new momentum into Hong Kong’s tourism, catering, retail and other industries'®. These
supportive measures are set to create a more favourable business environment and contribute

to the sustained growth of the beauty care and hairdressing industries.

The Emergence of the "Co-working Space" Model

5.24 In the post-pandemic era, the concept of "co-working space" has gained popularity.
It has attracted beauty care and hairdressing practitioners to operate as freelancers or self-
employed individuals, allowing them to launch their own businesses at a lower cost. The
model offers flexible scheduling and greater autonomy over working hour. In addition to
possessing relevant trade-specific skills, practitioners need to acquire video shooting skills and

utilise social media to showcase their work to attract clients and generate income.

18 Multiple-entry Scheme to Resume (news.gov.hk)
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5.25 Taking the hairdressing industry as an example, hair stylists/hairdressers and
technicians (perm and colour) can book co-working spaces on an hourly basis, paying a basic
rental fee without being tied to long-term contracts. This allows them to avoid the traditional
salon’s commission structure, enabling better financial control and profit management. Some
"co-working spaces" even provide hairstylist/technicians with complimentary access to various
hair products and professional equipment for perming and colouring, reducing their operating
costs. Furthermore, some "co-working spaces" operate 24/7, allowing professionals to book
co-working spaces conveniently through an online system. However, as these co-working
spaces do not usually provide reception or shampooing services, practitioners must possess all-
around skills to provide the full scope of hairdressing services to clients independently. In
the beauty care industry, practitioners typically offer pay-per-session" beauty care/ wellness
treatments, moving away from traditional bundled packages and aggressive sales tactics. This

approach aims to attract more customers by offering greater flexibility and transparency.

5.26 Despite the growing popularity of the co-working space model, the industries
question whether the professional standards (e.g., occupational safety and health) of the
services provided in the "co-working space" and the related skills level of these practitioners
have met recognised standards. Given the current lack of comprehensive regulation for this
business model, the industries state that consumer protection while receiving beauty care or

hairdressing services in this environment is relatively low.
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Manpower Projection and Annual Training Needs

Manpower Projection

5.27 The projected manpower trends from 2025 to 2028 are listed in Table 5.8. Details

of the method of manpower projection is shown in Appendix 8.

Table 5.8  Projected Manpower Trends from 2025 to 2028

Sector 2025 2026 2027 2028
Hairdressine Salons 15,276 15,346 15,403 15,450
g (+0.5%) (+0.5%) (+0.4%) (+0.3%)
19,598 19,783 19,939 20,071
Beauty Care, Health Care and Spa Centres (+1.1%) (+0.9%) (+0.8%) (+0.7%)
. 1,739 1,795 1,839 1,874
Nail Salons (+3.4%) (+3.2%) (+2.5%) (+1.9%)
Product Wholesale and Import/Export 3,711 3,659 3617 3,585
Companies (-1.7%) (-1.4%) (-1.1%) (-0.9%)
. . 10,279 10,205 10,136 10,071
Product Retail Companies (-0.8%) (-0.7%) (-0.7%) (-0.6%)
Training Schools (Beauty, Hairdressing, 347 343 340 337
Make-up and Nail) (-1.4%) (-1.2%) (-1.0%) (-0.8%)

Remarks:

(1) The percentage in brackets refers to the manpower changes compared with the previous year.

(2) The manpower calculation includes full-time employees, part-time employees, freelancers and full-time
vacancies.

(3) The manpower calculation excludes other supporting staff
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Annual Additional Manpower Requirement

5.28 To estimate the annual additional manpower requirement for the next few years, the
manpower trends and the number of employees leaving the sectors ("wastage rate") were taken
into consideration and the figures were projected by applying statistical formulae. The
estimated annual additional manpower requirement for each sector is shown in Table 5.9 below.
Based on the results, most of the additional manpower requirement is expected to be in beauty

care, health care and spa centres, hairdressing salons and cosmetic product retail companies.

Table 5.9  Annual Additional Manpower Requirement from 2025 to 2028

Estimated Annual Additional Manpower
Requirement#
Wastage Expected Turnover Total
Rate Manpower Trend (b) (a) + (b)
()

Sector
Hairdressing Salons 2.9% 64 448 512
Beauty Care, Health Care and Spa Centres 1.9% 172 377 549
Nail Salons 0.0% 48 0 48
Product Wholesale and Import/Export 540 -47 87 40
Companies
Product Retail Companies 5.7% =72 581 509
Training Schools (Beauty, Hairdressing, 0.0% -4 0 -4
Make-up and Nail)
Overall - 161 1,493 1,654

Remarks: # Excluding other supporting staff

"Wastage Rate" refers to employees who leave the beauty care and hairdressing industries due to career changes,

retirement, immigration, and other reasons.
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6. Recommendations

6.1 Based on the survey findings and analysis of the manpower changes, having
considered the factors of business outlook and manpower projection, as well as views obtained
from the Training Board, a list of recommendations on manpower development is drawn up

for the consideration of different stakeholders of the beauty care and hairdressing industries.

Government

Continuous Optimisation of Local Human Resources and Manpower Development Policies

6.2 On 4 September 2023, the Government launched the "Enhanced Supplementary
Labour Scheme (ESLS)" ' to enhance the coverage and operation of the previous
"Supplementary Labour Scheme (SLS)", to alleviate manpower shortages across various
sectors. The ESLS includes a broader range of job categories, including those within the
hairdressing industry. To ensure an adequate supply of local labour and enhance service
quality in Hong Kong, the Training Board recommends that the Government further review

and amend relevant policies on importation of labour to improve their effectiveness.

6.3 As part of the labour support initiatives outlined in the Chief Executive’s 2024 Policy
Address, the Labour Advisory Board has reached a consensus on relaxing the "continuous
contract” requirement (commonly referred to as the "4-18"2° requirement) under the
Employment Ordinance to "4-68"*!, i.e. to use the aggregate working hours of four weeks as a
counting unit and set the four-week working hour threshold at 68 hours. This amendment
aims to provide comprehensive employment protections and benefits for employees with
shorter working hours, attracting more individuals to join the workforce. The Training Board

suggests the Government to further engage with the highly labour-intensive beauty care and

19 Source: Labour Department - Enhanced Supplementary Labour Scheme

According to the Labour Department’s regulations, the duration of the employment contract of a worker imported
under ESLS shall not be longer than 24 months. Imported workers must be paid no less than the median monthly
wages of local workers in comparable positions. They shall be engaged under a Standard Employment Contract
(SEC) and be accorded the same protection of the labour laws in Hong Kong as local workers. Imported workers
are only allowed to work for their employers and in the positions with job duties as specified in SEC. They must
return to their place of origin on expiry of their contracts.

20 Source: Labour Advisory Board reaches consensus on review of "continuous contract" requirement

Under the current Employment Ordinance, regardless of whether working full-time or part-time, employees
continuously employed by the same employer for four weeks or more and having worked for 18 hours or more
per week are regarded as being engaged under a "continuous contract” (commonly referred to as the "4-18"
requirement). Subject to their meeting of relevant eligibility criteria under the Employment Ordinance, these
employees are entitled to a range of employment benefits, such as statutory holiday pay, paid annual leave and
sickness allowance.

2l Source: Labour Advisory Board reaches consensus on review of "continuous contract" requirement
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hairdressing industries to gain a better insight of the latest working patterns among part-time

employees and freelancers.

Promotion of Vocational and Professional Education and Training (VPET)

6.4 Leverage the "Business-School Partnership Programme (BSPP)" to further promote
Vocational and Professional Education and Training (VPET) among secondary school students,
parents and teachers. This includes providing comprehensive career-related information on
industry employment prospects, career development and training opportunities, different job

roles, business operations, employers’ requirements, and appropriate work attitudes and values.

6.5 Encourage training institutions to establish and adopt the "Credit Accumulation and
Transfer (CAT)" mechanism to prevent repetition of learning and provide effective support for
lifelong learning. This mechanism allows learners to gain Qualifications Framework (QF)
recognised and personalised qualifications at different places, and in different learning contexts
at different time. Such flexible and professional learning models can attract young talent to

the industries and help reduce workforce attrition.

Supporting the Industries in Promoting a Positive and Professional Image

6.6 Strengthen collaboration with industries/enterprises to jointly promote and advocate
the positive and professional image of the beauty care and hairdressing industries and their
practitioners, such as enhancing employee professionalism and the overall service quality

across the industries.

Employers

Developing Flexible Recruitment Strategies and Human Resources Development Plans to
Attract Talent

6.7 In terms of flexible recruitment strategies, it suggests:

(a) Offer competitive remuneration packages to attract new talent, such as flexible work
arrangements.
(b) Encourage middle-aged population to re-enter the workforce, to expand the talent

pool.
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6.8 In terms of manpower development plans, it suggests:

(a) Define clear career development pathways and promotion opportunities.

(b) Allocate resources to promote and encourage continuous learning and professional
development among employees to enhance their competitiveness. Organisations
can enhance talent quality and stay ahead of industry trends.

(c) Provide salary increments, bonuses or promotion opportunities for employees who
have obtained additional professional qualifications.

(d) Implement flexible work arrangements and redesign operational processes. For
example, emphasise a professional attitude of "service-first", i.e., delivering top-
quality service, helping employees improve their communication skills with
customers during sales training, and replacing the concept of a "sales-first" service.
This could foster a pleasant work environment, boosting employees’ satisfaction,
sense of achievement and belonging.

(e) Improve communication across all levels of employees to strengthen workplace
relationships and create a sense of belonging within the company. This will help

enhance team cohesion, increase efficiency, and reduce employee turnover.

Cultivating Talent with Digital Skills / Information Technology Skills

6.9 With the rapid advancement of digitalisation and technology, employers should
actively enhance employees’ digital skills / information technology skills by providing
appropriate training programmes, enabling them to better grasp digital transformation and
utilise digital/information technology tools and platforms. It can ensure that they are equipped
with relevant expertise needed in the evolving landscape and assist in sustainable business

development.

Strengthening Industry-School Partnership to Promote VPET

6.10 To address the manpower shortage and skills gap, it is crucial to establish strong
partnership between the beauty care and hairdressing industries and training institutions.
Both parties should collaborate to develop comprehensive training mechanism and establish

career and qualification pathways. Examples include:

(a) Adjust recruitment strategies to address the root causes of talent supply-demand
imbalance.

(b) Shift from competitive remuneration packages to implementing structured
professional development programmes.

(c) Revamp the recruitment framework with a focus on building employees’ personal

-89 -



branding. Apart from ensuring its financial security, it also addresses the needs of
mental health.
(d) Develop standardised training systems to shorten training cycles and enhance

efficiency.

Utilising Government Resources in the Development of Industries’ Sustainability and Talent

6.11 The beauty care and hairdressing industries should actively leverage the following

Government’s supportive measures to facilitate continuous development and talent expansion:

(a) Digital Transformation Support Pilot Programme (DTSPP): Assists enterprises in
digital transformation, including digital payment solutions and shopfront sales,
online promotion, and customer management and loyalty solutions.

(b) Principal Moratorium Arrangement: Provides small & medium enterprises with
financial flexibility to navigate operational and financial challenges.

(c) BUD Fund: Supports enterprises in upgrading and restructuring their business
operations while expanding into new markets.

(d) New Industrialisation and Technology Training Programme (NITTP): Provides
subsidies to local enterprises on a 2:1 matching basis to train their staff in advanced

technologies.

Employees

Actively Equip themselves to Enhance Trade-Specific Skills and Soft Skills

6.12 Employees should continuously enhance their trade-specific skills and soft skills to
remain competitive in the industries. According to the 2024 Manpower Survey, the key trade-

specific knowledge and skills, and soft knowledge and skills in demand are as follows:

(a) Trade-specific skills: Product Formulation and Ingredients, Beauty Care and Body
Care (Product and Equipment Application).

(b) Soft skills: Customer Service and Complaint Handling, Communication and
Interpersonal Abilities, Store Operations Management, Problem Solving Abilities,

and Human Resources Management, etc.
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Make Good Use of Government Resources to Upskill and Reskill

6.13 Employees should make good use of government resources to enhance current skills
and acquire emerging skills to stay abreast of with industry trends and explore their career

development pathways. For example:

(a) Obtain locally recognised professional qualifications through "One Examination,
Multiple Certification" for the beauty care and hairdressing industries: As outlined
in the 2024 Policy Address, starting from 2025/26, the Government will provide
HK$1,000 in examination fee subsidies for Hong Kong residents who pass
examinations under this arrangement. This initiative aims to enhance practitioners’
professional standard and competitiveness.

(b) Enrol in Employees Retraining Board (ERB) courses: As highlighted in the 2024
Policy Address, from the first quarter of 2025, the restriction on the education level
of trainees will be removed, expanding the service targets to cover the entire local
labour workforce, including those with higher education level and local workers.
Additionally, the total annual training places will increase by at least 15,000 to

encourage and support practitioners in continuous learning and upskilling.

Training Institutions

Offering Diversified Training Options

6.14 After the pandemic, there has been a severe manpower shortage in the industries.
Training institutions should be responsive and flexible to provide diverse training options, such

as:

(a) Deliver relevant trade-specific and soft skills training through short-term courses,
bite-size, part-time programmes or workshops, including:
¢ Trade-specific skills — Product Formulation and Ingredients, Beauty Care and
Body Care (Product and Equipment Application), etc.
¢ Soft skills — Customer Service and Complaint Handling, Communication and
Interpersonal Abilities, Store Operations Management, Problem Solving
Abilities, and Human Resources Management, etc.
(b) Offer online courses to facilitate flexible learning for industry practitioners.
(¢) Adopt the CAT system to prevent repetition of learning, allowing employees to
calibrate their expectations more realistically and map out study plans accordingly to

participate in lifelong learning.
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Enabling Students’ Understanding of Industry Operations

6.15 Collaborate with industry stakeholders to organise the following activities for
students: (i) industry seminars/briefing sessions — provide insights into industry trends, career
prospects, and the essential skills for various roles, helping students to evaluate their suitability
for relevant positions; (ii) corporate visits — showcase the local business accomplishments; (iii)
alumni dialogues — share valuable insights into career pathways and future opportunities; and
(iv) internships and practical training — allow students to gain hands-on experience in real
workplace settings, understand job responsibilities, develop essential skills, and cultivate

interest in the beauty care and hairdressing industries.

Developing Early Life and Career Planning for Students

6.16 Training institutions should collaborate with the industries to effectively utilise "Life
Planning Information Website", to plan and organise career planning workshops for
trainees/secondary school students at an early stage, and help them achieve different goals at
various life stages. Comprehensive career planning allows students to understand themselves,
determine personal goals, and develop the ability of self-reflection and revision. For instance,
young people who are interested in joining the beauty care and hairdressing industries can
acquire industry-specific knowledge, skills and attitudes through career planning education,

enabling them to make wise choices in accordance with their interests, abilities and aspirations.

Enhancing the Training to Teachers

6.17 With the fast-paced evolution of the industries, the jobs in the beauty care and
hairdressing industries require a wide range of knowledge and skills. Instructors must keep
abreast of the latest industry knowledge and technology in order to help the students to master
and apply the acquired skills. Additionally, they must also have the expertise required to
deliver vocational education. The instructors and career counsellors are encouraged to study
the Certificate of Vocational and Professional Education and Training (QF Level 4) offered by
the VTC to learn about career planning through the vocational and professional education and

training pathway.
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Appendix 1

Membership of the
Beauty Care and Hairdressing Training Board
(2023-25)

Chairman
Ms Juliana YANG Hui-chun, MH

Members
Ms Angela CHAN Sau-yee
Ms Denise CHAN Lok-tung
Ms KONG Ka-yee
Ms LAM Chui-king
Ms Fanny NG Lai-kwan
Ms Ellen TAM Wai-wah
Mrs Grace TSE King-ha, MH
Mr WONG Tak-wing
Ms YEE Wai-han
Ms YEUNG Ngar-shan
Ms Linda YIP Wai-mun
Commissioner for Labour (or his / her representative)
Chief Executive of Consumer Council (or his / her representative)

Executive Director of the Vocational Training Council (or his representative)

Secretary
Ms Gigi HO Chung-chi
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10.

11.

12.

Appendix 2

Terms of Reference of the

Beauty Care and Hairdressing Training Board

To determine the manpower demand of the industry, including the collection and analysis of
relevant manpower and student/trainee statistics and information on socio-economic,
technological and labour market developments.

To assess and review whether the manpower supply for the industry matches with the manpower
demand.

To recommend to the Vocational Training Council (the Council) the development of vocational
and professional education and training (VPET) facilities to meet the assessed manpower
demand.

To advise the Council on the strategic development and quality assurance of its programmes in
the relevant disciplines.

To prescribe job specifications for the principal jobs in the industry defining the skills and
knowledge and advise on relevant training programme specifying the time a trainee needs to
spend on each skill element.

To tender advice in respect of skill assessments, trade tests and certification for in-service
workers, apprentices and trainees, for the purpose of ascertaining that the specified skill

standards have been attained.

To advise on the conduct of skill competitions in key trades in the industry for the promotion of
VPET as well as participation in international competitions.

To liaise with relevant bodies, including employers, employers’ associations, trade unions,
professional institutions, training and educational institutions and government departments, on
matters pertaining to the development and promotion of VPET in the industry.

To organise seminars/conferences/symposia on VPET for the industry.

To advise on the publicity relating to the activities of the Training Board and relevant VPET
programmes of the Council.

To submit to the Council an annual report on the Training Board’s work and its
recommendations on the strategies for programmes in the relevant disciplines.

To undertake any other functions delegated by the Council in accordance with Section 7 of the
Vocational Training Council Ordinance.
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Membership of the
Working Party of Manpower Survey
(2023-2025)

Convener
Mr Joseph HO Shiu-chung

Members

Ms KONG Ka-yee

Ms LAM Chui-king

Ms Fanny NG Lai-kwan

Mr William TSUI Kai-hung
Mr WONG Tak-wing

Ms Linda YIP Wai-mun

Mr Keino YIP Wai-kin

Mr Cassidy DUNG Kwok-keung
Mr Victor TONG Pun-fung

Mr Wilson CHAU Cheuk-fung
Ms Cynthia LING She-yee

Consultant
Mr Nelson IP Sai-hung

Secretary
Ms Gigi HO Chung-chi
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Average Monthly
Income

Diploma/Certificate

First Degree

Freelancers

Full-time Employees

Operative/Clerical
Level

Part-time Employees

Appendix 4

Definition of Terms

“Average Monthly Income” refers to the average monthly income
during the past 12 months before enumeration, including basic
wages, regular overtime pay, cost of living allowance, meal
allowance, housing allowance, travel allowance,, commission and
bonus etc.. It is an average figure among employees engaging in the
same principal job.

“Diploma/Certificate” refers to technical and vocational education
programmes including Diploma/Certificate courses, Diploma of
Foundation Studies, Diploma of Vocational Education and
programmes at the craft level, or equivalent.

“First Degree” refers to first degree(s) offered by local or non-local
education institutions, or equivalent.

“Freelancers” refers to refer to those who pursues a profession
without a long-term commitment to any one employer.
Freelancers may be engaged on daily, hourly or project basis.

“Full-time Employees” refer to those working full-time (i.e. at least
4 weeks a month, and not less than 18 hours in each week” under
the payroll of the establishment. Relevant employees include all
employees in the company's personnel establishment, regardless of
whether they are transferred to other places (including Mainland
China).

“Operative/Clerical Level” usually assigned to take up repetitive
tasks, require fewer skills and shorter training periods

“Part-time Employees” refer to those working part-time in an
organization/a company under the payroll of the establishment and
those work less than 5 working days per week; or less than 6
working hours per working day; or less than 30 working hours per
week (for without a fixed number of working days per week).
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Postgraduate Degree

Secondary 4 to 7

Sub-degree

Trainees/Apprentices

Turnover Rate

Vacancies

Vacancy Rate

“Postgraduate Degree” refers to higher degrees (e.g. master degree)
offered by local or non-local education institutions, or equivalent.

“Secondary 4 to 77 refers to Secondary 4 to 7, covering the
education programmes in relation to the Hong Kong Certificates of
Education Examination (HKCEE), the Hong Kong Diploma of
Secondary Education (HKDSE) Examination, Diploma Yi Jin, or
equivalent.

“Sub-degree” refers to Associate Degrees, Higher Diplomas,
Professional Diplomas, Higher Certificates, Endorsement
Certificate, Associateship or equivalent programmes offered by
local or non-local education institutions.

“Trainees/Apprentices” refers to those undergo various trainings, as
well as registered apprentices who have signed an apprenticeship
contract.

“Turnover Rate” refers to the percentage represented by number of
employees leaving over the total number of posts (number of full-

time employees + number of full-time vacancies) in the company.

“Vacancies” refers to a vacant post to be filled up immediately and
was actively recruiting a replacement.

“Vacancy Rate” refers to the percentage of vacancies in the total
number of positions in the company.
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Vocational Training Council ¥ %3 % 5

Headquarters (Industry Partnership) & # i (T # & 1k)

30F, Billion Plaza Il, 10 Cheung Yue Street, Cheung Sha Wan, Kowloon, Hong Kong
EHEMERDERMEFLIOR RS 2H30H

www.vtc.edu.hk

VTC

12 March 2024
Dear Sir/Madam,

2024 Manpower Survey of the
Beauty Care and Hairdressing Industries

The Beauty Care and Hairdressing Training Board (the Training Board) of the Vocational Training
Council (VTC), is responsible for matters pertaining to manpower training in the industry. To collect the
latest manpower information for formulating recommendations on future manpower training, the Training
Board will conduct the above survey from March to April 2024. 1 am writing to enlist your kind
assistance by providing the relevant information to the survey and your co-operation would be much
appreciated.

I enclose the following documents for your reference and completion:

(a) The Questionnaire;
(b) Explanatory Notes (Appendix A); and
(c) Job Descriptions for Principal Jobs (Appendix B).

The VTC has appointed MOV Data Collection Center Ltd (MOYV) to conduct the above survey.
During the survey period, the enumerator of MOV will contact your company for the survey and answer the
questions you may have. If necessary, visit will be made to your company to assist in completing and
collecting the questionnaire. Alternatively, you may return the copy of the completed questionnaire to
MOV via fax (3900 1122) or email (vtc@mov.com.hk).

I wish to assure you that the information provided will be handled in strict confidence and published
on an aggregate basis without reference to individual companies.

The salient findings and the survey report will be uploaded to the Manpower Survey Information
System of the VTC after completion of the survey. The link is as follows:

[m]7, % =]

https://manpower-survey.vtc.edu.hk/

EaR
If you have any queries, please feel free to contact the following hotline during 9:30 a.m. to 6:00 p.m.
from Monday to Friday :

< For matters regarding completion and return of questionnaire(s), please contact Ms Polly CHAN
of MOV on 3900 1176.

< In case you want to approach the VTC directly, please contact Mr Boris TAM of the VTC
Manpower Survey (Statistical Team) on3907 6865.

Yours faithfully,
Tuliona f/\m/)

J

(Juliana YANG)
Chairlady

Beauty Care and Hairdressing Training Board
Encl.
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Serial No.

/ CONFIDENTIAL A BB R BBk
‘ Tc WHEN ENTERED WITH DATA % % y 'fé[:
VOCATIONAL TRAINING COUNCIL
B &5

THE 2024 MANPOWER SURVEY OF BEAUTY CARE AND HAIRDRESSING INDUSTRIE
EERFEEFK2024FNNHE

The 2024 Manpower Survey of the Beauty Care and Hairdressing Industries (BH) aims at collecting manpower information
of the industries concerned for formulating recommendations on future manpower training. Please kindly provide the
information of your company as at 1 March 2024 by answering the questionnaire. Thank you.

FB K FEFRL024F N TJHE SEEEN AT R WHZ I AR AN IISRHETEE R - B 'L
EfRIE20245E3 H 1 H Y A TS UES LG - ZEiEf(F -

Establishment Information

#E%ﬁ;{g{, (For official use)
Industry Code
NATURE OF BUSINESS:
EHBME
I:I School (Beauty, Hairdressing, Make-up and Nail) I:I Hairdressing Salon / Barber Shop / Speedy Cut Shop /
B (%5 %%/ It %) Hair Carc and Scalp Shop
520 B EHERNE BTSSR
I:I Beauty Care, Health Care and Spa Centres I:I Cosmetic Product Company — Wholesale, Import & Export
FEHERE -~ AT At i B 8 A ERRE i - $th3 R A
I:I Nail Salon |:| Cosmetic Product Company — Retail
FEHFL bt B8 A GERRE i - 8
I:I Others, please specify

LA FHEER

TOTAL NO. OF PERSONS ENGAGED:
e & &’ AN

Details of Contact Person*

LI

NAME OF PERSON TO CONTACT: POSITION:
Wi\ H W i

TEL. NO. : - FAX NO.:
& B 52 14 2
E-MAIL :

%

* The information provided will be used for the purpose of this and subsequent manpower surveys.

PrEEEERH TN R HEA TFEZ S -
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Survey Reference Date : 1 March 2024
SistHER : 20245838 1H

Part I — Manpower Information

F—Etr — AJER

Please complete columns ‘B’ to ‘G’

description of individual job.

Beauty Care, Health Care and

Spa Centres and Nail Salons

Ak - LKL R

SHHUL

of the questionnaire according to the list of principal jobs by referring to Appendix B for job

ARSI ) E SR - W2 5B A RS TR Y LIESRHAE R RN & B £ G i -
Principal Jobs FEEERHS
Please refer to Appendix A for column explanations. 5% [f1$%A NS HEAVERH
A) (B) © D) (E) (F) (G)
Principal Job No. of No. of No. of Average Monthly Preferred Level of Preferred Year of
E0 Full-time Trainees/ Full-time Remuneration Package | Education of Full-time Experience of Full-time
Employees as at | Apprentices’ as at| Vacancies as at | of Full-time Employees Employees Employees
(See Appendix B) Survey Reference | Survey Reference | Survey Reference (Excl. trainees/
(2RAMTE: B) Date Date Date Apprentices *) 2RMEREAEN 2BEE AN
(Excl. trainges/ HERE RS
apprentices™) | gparstpigyy | ESGETAMN | emvgErERT ‘ X
. B4 /REE SRR N Code Level of Education Year of
{E&ET H AR N (HH4,/ REE I |ws #EEE Code Experience
2BER A\ 41 1 p Zﬁ‘fé THRGEE
23] 33 ostgraduate Degree
(Go=EV T Cod e A g 10 years or more
i zoce [ = ~ivA ARl b
BRI BT 2 First Degree
1 $10,000 or below ey 2 Ghyealr(s) to less
EdPaN 3 Sub-degree than 10 years
2 $10,001 - $13,000 (e.g.Higher Diploma) NEETFEUT
3 $13,001 - $16,000 BIEHr 3 3yearstoless
Please enter a zero ‘0’ in the box if no employee | 4  §16,001 - $20,000 (BRSO than 6 years
/trainees/apprentices/vacancy. 5 $20001-$30000 | 4 Diploma/Certificate SEZERELT
WRHRE EEABE R TSN HEA 6 $30.001 - $50.000 B HE 4 1 yearto less than 3
Job) 0 o 7 $50’ 001 b, 5  Secondary 4 to 7 years
Codg] EJZLiJ: orabove gt —EEZEPT
W] - 6 Secqnfiary 3 or below 5  Less than 1 year
4RI =T —ELIT

Job Title A (3 employees,
e.g}]1 Apprentice and 2 vacancies) 3 1 2 6 2 3

BiF: IR R CRIES, 128ER2HZER

Managerial Level ZHE A B4k

Director / General Manager

K S

Shop / Operation Manager

1047 EE R e AT

Corporate and Brand Manager

b3 R

Business Development/ Sales Manager

106p RS s

Marketing Manager

107|555 HER A EE

Digital Marketing Manager

108)Bm5 2 P4

Training Manager (Beauty Care,

Health Care and Spa Centres)

) A8 (SRR - (R ROKER L)

Supervisory Level BZE4%
Shop Supervisor

203EH AT @A

Beauty Consultant

2045 E R

Hair Care Consultant / Advisor

206 S E TR

Training Officer (Beauty Care, Health
Care and Spa Centres)

2095 EAE GEARE ~ EFRAKE L)
Business Development/Sales Executive
|| Bl Pt

[Marketing Executive

i e AT

Beauty & Health Care Consultant /
JAdvisor

25 EA IR B AR

Digital Marketing Executive

255 S B AT

105§E

2

[

2

[N
1]

# “Trainees/Apprentices” refer to those employees undergoing any form of training, and includes trainees and apprentices under a contract of apprenticeship.

"EEL, / THRES ) BIEERZSEAIIGES - GRERARIRERERSOTINRES -
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Survey Reference Date : 1 March 2024
SistHER : 20245838 1H

Part I — Manpower Information (Continued)

F—Etr — ATER (&)

Beauty Care, Health Care and

Spa Centres and Nail Salons

RARE ~ L BOKEE LR

SEH LG

Principal Jobs FEREHS
Please refer to Appendix A for column explanations. 35 2Z AN S AV -
A) (B) © (D) (E) (F) G)
Principal Job No. of No. of No. of Average Monthly Preferred Level of Preferred Year of
T BRI Full-time Trainees/ Full-time Remuneration Package | Education of Full-time Experience of Full-time
Employees as at | Apprentices’ as at| Vacancies as at | of Full-time Employees Employees Employees
(See Appendix B) Survey Reference | Survey Reference | Survey Reference (Excl. tr?ineef/
(282 B) ® [l)atte ) ' Date Date Apprentices *) 2REREED 2REREAN
XCl. 'ralnees N #ﬁZEF‘FE *Hﬁaﬁ'::k
apprentices”) | fegpsrEimy | SO | apymemAw o B
N BHE REE EIRZEGE ST Code Level of Education Year of
1ESaT H ARy N d (FHL:/ JEE R | Ry sEEE Code Experience
2RER % 40 1 dmyk AHBAEE
prilgold o Postgraduate Degree
(FEE/RE Cod o A B 1 10 years or more
=y Lode Eﬂnﬁi?—ﬁl +£E@2LXJ:
BRI 4ok 2 First Degree -
e 1 gn 2 6 years to less
1 $10,000 or below gy h)’ T
N 3 Sub-degree i_a“A years
2 $10,001 - $13,000 (c.gHigher Diploma) AEFETEUT
3 $13,001 - $16,000 BIE i 3 3yearstoless
Please enter a zero ‘0° in the box if no employee | 4  §16,001 - $20,000 (B LSTE) than 6 years
/trainees/apprentices/vacancy. 5 $20001-$30000 | 4 Diploma/Certificate SEFERELT
WEHERE BHE B SEEITEA EA 6  $30.001 - $50,000 B HE 4 1 yearto less than 3
Job) 0 o 7 $50’ 001 or ab,ove 5 Secqndary 4t07 years
Codd] L FrOES —EE=FLT
B - 6 Secondary 3 or below 5  Less than 1 year
4 =T —EUTF
Job Title A (3 employees,
e.g:]1 Apprentice and 2 vacancies) 3 1 2 6 2 3

By [BALE GR(ER, 1B ER2(HZER)

Craftsman Level % T 4%

Beautician/ Beauty Therapist

Eaxeu:ll

302

Body Therapist
GG AT

303

Make Up Artist
=il

304

Nail Artist/Therapist
R T

351

Beauty Assistant
FASRMBHEL

354

Nail Assistant/Trainee

Eizkand:UESE

356

Assistant to Medical Practitioner
(beauty care)
B ABPHEED)

357

Personal Trainer / Fitness Coach

TANBER S B

Clerical/ Operative Level BB A B /X B4k

401

Marketing Assistant
iR B TR

4024

Promoter

4

[

1

Business Development /
Sales Assistant

KBS BB

452]

Digital Marketing Assistant
WG T S P B

Other supporting staff EAf #5858 T

501

Receptionist

=)

R

502

Healthcare Personnel (i.e. doctors,
nurses, etc.) and other professionals
(e.g., dietitians)

B A\ B (B - LI
it S8 A\ GO

Other Relevant Beauty Care and Hairdressing Staff HAMHEESREEE T

#

For Official Use

HAEGHZBNAES -
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“Trainees/Apprentices” refer to those employees undergoing any form of training, and includes trainees and apprentices under a contract of apprenticeship.
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Survey Reference Date : 1 March 2024
SistHER : 20245838 1H

Part I — Manpower Information

F—Etr — AJER

Hairdressing Salon

-

Please complete columns ‘B’ to ‘G’ of the questionnaire according to the list of principal jobs by referring to Appendix B for job

description of individual job.

A TRIRS R P A - A2 K srBARH SRR A TAERIAHE RN LB £ ‘G il -

(A) Principal Jobs T ZEiE%

Please refer to Appendix A for column explanations. 5% [f1$%A NS HEAVERH

A) (B) © (D) (E) (F) G)
Principal Job No. of No. of No. of Average Monthly Preferred Level of Preferred Year of
E0 Full-time Trainees/ Full-time Remuneration Package | Education of Full-time Experience of Full-time
Employees as at | Apprentices’ as at| Vacancies as at | of Full-time Employees Employees Employees
(See Appendix B) Survey Reference | Survey Reference | Survey Reference (Excl. m}ineef/
(252 B) Date ) Date Date Apprentices *) 2BEE AN 2BEE AN
(Bxcl trainges/ HEtE R
apprentices™) | gparstpigyy | ESGETAMN | emvgErERT ‘ X
. B4 /REE SRR N Code Level of Education Year of
{E&ET H AR N (HH4,/ REE I |ws #EEE Code Experience
2BER A\ 41 1 p Zﬁ‘fé THRGEE
2 3]5) =3 ostgraduate Degree
(FEE/RE Cod e 10 years or more
=y =ode [ A L E
BRI Ko 2 First Degree
. 2 6 years to less
1 $10,000 or below E-LELAL hy "
EdPaN 3 Sub-degree than 10 years
2 $10,001 - $13,000 (e.g.Higher Diploma) NEETFEUT
3 $13,001 - $16,000 BIEHr 3 3yearstoless
Please enter a zero ‘0’ in the box if no employee | 4  §16,001 - $20,000 (BRSO than 6 years
/trainees/apprentices/vacancy. 5 $20001-$30000 | 4 Diploma/Certificate SERENRELT
WRHRE EEABE R TSN HEA 6 $30.001 - $50.000 B HE 4 1 yearto less than 3
‘0 o 7 $50’ 001 or b, . 5  Secondary 4 to 7 years
suip o U R RS
- 6 Secondary 3 or below 5 Less than 1 year
=T —ELIT
Job Title A (3 employees,
e.g}]1 Apprentice and 2 vacancies) 3 1 2 6 2 3

- BT c2mE, 12E R EE)

Managerial Level ‘ZH A B4k

Director / General Manager

Shop / Operation Manager
o7& B AL

Art Director
| iRl

Technical Director

gL

Supervisory Level &%

Shop Supervisor

V58 EE EEE

(=1

Hair Care Consultant / Advisor

i S R

“Trainees/Apprentices” refer to those employees undergoing any form of training, and includes trainees and apprentices under a contract of apprenticeship.

THEE, / TRES ) BEERZSEDAIISES  aEEEERRERERANTBNREE -
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Employees as at | Apprentices” as at| Vacancies as at | of Full-time Employees Employees Employees
(See Appendix B) Survey Reference | Survey Reference | Survey Reference (Excl. trqinees/
(2Bii5% B) (Ex RN Date Date Apprentices ) EREREAN SBEAEAN
apprentices) wstamn | wsstime | emmas R HERE fHREE
BEB4/REE ERZERIE bl Code Level of Education Year of
e H AR N (HH4,/ REE' % |5 sEEE Code Experience
LBRE i) | pectradunte D WY AR
(HEE4ERE Code oigra;ate cgree 1 10 years or more
=y e THFE A B D b
BRIN) Bl 2 First Degree 5 )
1 810,000 or below By fhzrelalr(s) tyoeiizs
ENE -
2 $10,001 - $13,000 ’ (S;gﬁ?é:: Diploma) NEETELT
3 $13,001 - $16,000 BIER (L 3 3yearstoless
Please enter a zero ‘0’ in the box if no employee | 4  §16,001 - $20,000 (Bl ERSE) than 6 years
/trainees/apprentices/vacancy. 5 $20,001-$30000 | 4 Diploma/Certificate SEENRELT
WEIRE, WEE B B BEEN A | ¢ 530001 - 550000 38,/ it 4 1yearto less than 3
Jobl 0 o 7 $50.001 or above 5 Secondaryfl to 7 years )
Codg 52Li - U E £ —EEZELT
WA 6  Secondary 3 or below 5  Less than 1 year
450 BT DI
Job Title A (3 employees,
e.g:;]1 Apprentice and 2 vacancies) 3 1 2 6 2 3
BiF: IR R CRIES, 1 8ER2HZER
Craftsman Level 57 T 4R
Nail Artist/Therapist
304 | FHELAT
Hair Stylist/Hairdresser
305 | Z2AUAT
Technician (perm and color)
306 | AT R
Hairdressing Assistant
355 | 2R
Barber
358 | - HEEERT
Other supporting staff A 755 T
Receptionist
S01pEF A

#

Survey Reference Date : 1 March 2024
SistHER : 20245838 1H

Part I — Manpower Information (Continued)

F—Etr — ATER (&)

(A) Principal Jobs ¥ iR

Hairdressing Salon

=l

Please refer to Appendix A for column explanations.

FHEEERAPI SRR -

A)
Principal Job
TS

(B) ©
No. of No. of
Full-time Trainees/

(D)
No. of
Full-time

(E)
Average Monthly

Remuneration Package

(F)

Preferred Level of

Education of Full-time

Preferred Year of
Experience of Full-time

(&)

Other Relevant Beauty Care and Hairdressing Staff HAWAHBHIES NEEE T

For Official Use

BEr=]
HEE

Lz REE -

“Trainees/Apprentices” refer to those employees undergoing any form of training, and includes trainees and apprentices under a contract of apprenticeship.

TERE, /TREA ) HEARZSER NGRS - BEEEERRER

(B) Number of hairdressing staff (e.g. Hair Stylist / Hairdresser, Hairdressing Assistant) employed through the
Enhanced Supplementary Labour Scheme (ESLS) of Labour Department

7855 TR TS LB et BINSeE Y552 B L(BIAnS2A1AN ~ 522U BhHE) BH

- 104 -

B01




Survey Reference Date : 1 March 2024
SistHER : 20245838 1H

Part I — Manpower Information

F—Etr — AJER

Cosmetics Product Companies — Retail,

wholesales, import and export trades

{EAg i R N G N E] — B -

#HBERHAD

Please complete columns ‘B’ to ‘G’ of the questionnaire according to the list of principal jobs by referring to Appendix B for job
description of individual job.

ARSI o B F TS - W25 I BA RS MBS Y LAFRAE R R A& B £ G il

Principal Jobs FEEERHS
Please refer to Appendix A for column explanations. 352 % $#A N X HAVEREH
A) (B) ©) (D) (E) (F) (&)
Principal Job No. of No. of No. of Average Monthly Preferred Level of Preferred Year of
RS Full-time Trainees/ Full-time Remuneration Package | Education of Full-time Experience of Full-time

Employees as at | Apprentices® as at| Vacancies as at | of Full-time Employees Employees Employees
(See Appendix B) Survey Reference | Survey Reference | Survey Reference (Excl. tra}ineegs/
(2R3 B) E l?atte ] ' Date Date Apprentices *) 2RMEREAEN 2R EAN
xcl. trainges N BERE THREEE
apprentices”) | iy | ESETEEN | 2mMERCSRT HE H
o BBE REE| SBZER S Code Level of Education Year of
1ESET H#HRY N ¢ (FJ4, REE' R %y #snEEE Code Experience
£ 1H=UN 48 1 p GyE MEMEE
a3 EE) ostgraduate Degree
(FEL/ RE Code o e g, 1 10 years or more
o IR L indAssoch
B ) Yo 2 First Degree 2 e
$10,000 or below BB 6hyea1r(s) to less
N 3 Sub-degree than 10 years
2 $10,001 - $13,000 (e.g.Higher Diploma) NEEHFEUT
3 $13,001 - $16,000 I 3 3yearstoless
Please enter a zero ‘0’ in the box if no employee | 4  §16,001 - $20,000 (BTSSR than 6 years
/trainees/apprentices/vacancy. 5 $20.001-530000 | 4 Diploma/Certificate ZHEERFEUT
WNGERE EEE BGEZER SRR A | $30,001 - $50,000 B EE 4 1 year to less than 3
Job) 0 o 7 $50’ 001 or ab’ove 5 Secondary 4 to 7 years
Code %LJ\J: g it —FEFEZEPT
W] - 6 Secgndary 3 or below 5 Less than 1 year
4w =BT DI
Job Title A (3 employees,
e.g}]1 Apprentice and 2 vacancies) 3 1 2 6 2 3
BiF: IR R CRIES, 1 8ER2HZER

Managerial Level ‘ZH A B4k

Director / General Manager
103f48E: 4acE

Shop / Operation Manager
1047 EE R e AT

Corporate and Brand Manager

105 b3 gk

Sales / Marketing Manager

1075 A

Digital Marketing Manager
108JELES & 54T

Product Specialist

0|Product Information Manager /
110JZE i8R iR AR

Supervisory Level &%k

Shop Supervisor

203)ESHE(E D EE(E

Beauty Advisor (Counter)

205E AR (A

Hair Care Consultant / Advisor

206)E EE TR A

Buying Officer

207EF

Sales Representative / Executive

208)EHE(E

Trainer (products / equipment)

210/ EAE (FEdh (#E5)

Sales / Marketing Executive

253 & TSR TE

Digital Marketing Executive
255| R E I AT

# “Trainees/Apprentices” refer to those employees undergoing any form of training, and includes trainees and apprentices under a contract of apprenticeship.

TEBEE, /TRES ) BEEREZSEDAIISES  aEEEERREREAS

Lz REE -
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Survey Reference Date : 1 March 2024 . . .
y Cosmetics Product Companies — Retail,

Gt 20245381H

wholesales, import and export trades

et B {18 N GEEER E fn/V ] — BB

Part I — Manpower Information (Continued)

F—Etr — ATER (&)

HFERHAD

Principal Jobs FEERRHS
Please refer to Appendix A for column explanations. 552 F %A N2 HEAYERER -
A) (B) © (D) (E) (F) G)
Principal Job No. of No. of No. of Average Monthly Preferred Level of Preferred Year of
A Full-time Trainees/ Full-time Remuneration Package | Education of Full-time Experience of Full-time
Employees as at | Apprentices® as at| Vacancies as at | of Full-time Employees Employees Employees
(See Appendix B) Survey Reference | Survey Reference | Survey Reference (Excl. tra}ineews/
(2BM13% B) E l?atte ] ' Date Date Apprentices %) 2BEEBEAN SRR HAN
xcl. trainges yERE HBA
wprentices?) | psstpmy | SN | ommmsnT FIEE TR
R B84/ Rgg’ ERZEGRE SR Code Level of Education Year of
g?ﬁé* g%g A (EBE/ RHEW W mERE Code - Experience
k g@ﬁi/ L a8 1 Postgraduate Degree “'?ﬁ 1(? %Eii:i nore
vt Code B5EE R i AL
BRI ek 2 First Degree 2 T
1 $10,000 or below BBy 6hyea1r3 to less
NN 3 Sub-degree Lan ) years
2 $10,001 - $13,000 (e.g.-Higher Diploma) s NEETEUT
3 $13,001 - $16,000 BIEL 3 years to less
Please enter a zero ‘0’ in the box if no employee | 4 16,001 - $20,000 (Bl aRsog) than 6 years
/trainees/apprentices/vacancy. 5 $20.001-530000 | 4 Diploma/Certificate ZHEEARFEUT
WEAIRR BEE B 22 BEN A | 5 530,001 850000 OB/ 4 1yearto less than 3
Job €0 o 7 $50’ 001 b’ 5 Secondary 4 to 7 years
Codel @ZLJ:J: or above Py Cm e T
WA - 6 Se&onfiary 3orbelow | 5  Less than 1 year
L e —IEUT

Job Title A (3 employees,
e.g}]1 Apprentice and 2 vacancies) 3 1 %, 6 2 3
BIF: |BALR GBS, 1222 6E B 2{EZEER)

Clerical/ Operative Level BB A & L&
Marketing Assistant
i E B
Promoter
HEE S
Business Development /
Sales Assistant
| ESEliE Pl
Digital Marketing Assistant
BT e P
Shop Assistant
JEE

Other supporting staff EAf {25 T

Receptionist

S . r |

Other Relevant Beauty Care and Hairdressing Staff EfiHEASREEZE T

401

4024

4

[

452

453

For Official Use

# “Trainees/Apprentices” refer to those employees undergoing any form of training, and includes trainees and apprentices under a contract of apprenticeship.

"EEL, / THRES ) BIEERZSEAIIGES - GRERARIRERERSOTINRES -
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Survey Reference Date : 1 March 2024
SistHER : 20245838 1H

Schools (beauty, hairdressing,

make-up and nail)

Part I — Manpower Information

F—Etr — AJER

B (EE /R8s /=)

Please complete columns ‘B’ to ‘G’ of the questionnaire according to the list of principal jobs by referring to Appendix B for job

description of individual job.

A TRIRS R P A - A2 K srBARH SRR A TAERIAHE RN LB £ ‘G il -

Principal Jobs FEEERHS
Please refer to Appendix A for column explanations. 352 % $#A N X HAVEREH
A) (B) © (D) (E) (F) G)
Principal Job No. of No. of No. of Average Monthly Preferred Level of Preferred Year of
Bt Full-time Trainees/ Full-time Remuneration Package | Education of Full-time Experience of Full-time
Employees as at | Apprentices® as at| Vacancies as at | of Full-time Employees Employees Employees
(See Appendix B) Survey Reference | Survey Reference | Survey Reference (Excl. trginee#s/
(2BakiE B) (Ex e Date Date Apprentices %) 2REREHT 2REREA
- s EEE HHEAEE
apprentices”) | zparEppmRng | ST HIERY 2RER > S .
o BHE RBE| 2PZERE EERE=E Code  Level of Education Year of
1ESET H#HRY N ¢ (FHJ4,/ REE' R %y #snElEE Code Experience
£ 1H=UN 4h) 1 GyE MEMEE
P 553 Postgraduate Degree
(FEL/ RE Cod o A1 g 1 10 years or more
i, =ode WFFEAEER AL AL
BRI 4R 2 First Degree T
S 2 6 years to less
$10,000 or below By h)’ o
N 3 Sub-degree than 10 years
2 $10,001 - $13,000 (e.g.Higher Diploma) NEEHFEUT
3 $13,001 - $16,000 B 3 3yearsto less
Please enter a zero ‘0’ in the box if no employee | 4  §16,001 - $20,000 (BTSSR than 6 years
/trainees/apprentices/vacancy. 5 $20.001-530000 | 4 Diploma/Certificate ZHEERFEUT
WNGERE EEE BGEZER SRR A | $30,001 - $50,000 B HE 4 1 year to less than 3
Job) 0 o 7 $50’ 001 or ab’ove 5 Secondary 4 to 7 years
Codg] iLJ:J: gt —EE=FUT
W] - 6 Secondaw 3 or below 5 Less than 1 year
Erbi =BT —FEUT
Job Title A (3 employees,
e.g}]1 Apprentice and 2 vacancies) 3 1 2 6 2 3
BiF: IR R CRIES, 1 8ER2HZER
Managerial Level ZHE A B4k

Director / Principal

101488 &

102}

Training Manager
i1 A

Supervisory Level &%

201

Training Officer / Instructor (Beauty /

IMake up / Nail)

53 A B T
(EasEr (Uil )

Training Officer / Instructor
(Hairdressing)

20l £ BT (50)

Other supporting staff EA 728 T

501

Receptionist
PR B

Other Relevant Beauty Care and Hairdressing Staff HAWAHRIES REEEE T

For Official Use

#

“Trainees/Apprentices” refer to those employees undergoing any form of training, and includes trainees and apprentices under a contract of apprenticeship.

TERE, /TREA ) HEERSSER NGRS - BEEEERRER

BEr=]
HEE
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Part 11
i)

Part-time Employees and Freelancers
FEE B K EHTIEE

1. Please indicate the number of Part-time employees” and Freelancers * as at Survey Reference Date.

HEESETHE A ERERR R RN A TEE A

Freelancers”
. HHETIEE
Part-time Employees” .
HBUEE A # A freelancer is a person who pursues a
profession without a long-term commitment to
A “Part-time employees” refers to employees any particular employer in the sector.
who are employed under a ““contract of Freelancers may be engaged on a daily, an
employment” and their working hours per week | hourly or a project b§1§|s.
Post (Please refer to the principal job in Part I) i{[g%};éhg“ 30. e —"— ﬁ% Z#/?;?/I/gfj féﬂg?éﬂ%/;ﬁgfég E%@‘ﬁ
By (B2 TERK) HHAL" CIREENERIZEREGHE | WAL  GHTIFE TLART - iF
= - TAERE LB 30 AT - Brp I A -
Expected Change in Future
RIREE
2. When comparing with the current situation, please indicate your views on the expected change of the following in the next 12 months.

(Please tick in the box as appropriate)

MHERERAE - B BAEFERHERERTZEA R M2 RS - GEEEERTENE LV 5k)

(1) Business volume (ii) Number of Full-time employees
I A THHE
%9 |+ % L1 %
D (b) Stable I:‘ (b) Same
D (c) Worsen o \:l (c) Decrease o,
W= B 0 o - 0
D (d) Uncertain
EE

Please indicate the reasons leading to “better” or “worse”

LIS R R

3. Other than the principal job in Part I, please indicate the new job position(s) that will be introduced in the future (if any) in order to
meet the emerging trends of the industry.

PREE—HROT RS IHHAIR AL SD - SBTEH BAFRAGKE S ARGHIRALR) - DACE TSR B -

New Job title Job Descriptions
4T Tkt
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New Recruitment

HEER

4. Please state the number of full-time employees who were newly recruited in the past 12 months.
(If there is no recruitment, please fill “0” in the box)

Ay

BATIEBE A A PR R R B - AN - SETERLE 07 )

Managerial Level
EHANBEH

Craftsman Level

Y

Supervisory Level
B

Clerical/

Operative Level
WA BB

(a) Total new recruits

EAIEfEL LN 3

(b)  Number of new recruits who
have performed beauty care and
hairdressing services before
joining the establishment
HriEEREE S PR ARATEE
EERFEEFENAE

Employees Leaving the Establishment

12 S

5. Please state the number of full-time employees who left in the past 12 months.
(If there is no employees left, please fill “0” in the box)

Ay
(a) Managerial Level
EEEUN )

(c) Craftsman Level

FTER

A EFERA T H AR e 0E R - (W2 B TEER - S5 ETIEPIE £407)

(b) Supervisory Level

(d) Clerical/ Operative Level
HEIAR SLER

- 109 -




Preferred Vocational Qualifications of Employees

ER BRI ER

6.  Please provide information on the preferred vocational qualification(s) of the employees of your company. (You may wish to tick

more than 1 box for each job level)

At BEAFANERGAIREEARSEER - (Bl TEREIHELL L)

Vocational Qualifications

R E

Managerial Level
EEAEH

Supewisog Level

Craftsman Level

KT

Local A&}

(a) Certificates issued by the VTC:
FiCE S R 38 2 56 &
(i) Hong Kong Institute of Vocational Education — Diploma of
Foundation Studies / Higher Diploma

EREEREER - AU SCCR

(i1) Youth College - Diploma of Foundation Studies / Diploma of
Vocational Education / Diploma of Vocational Baccalaureate

BeElE - EERRRCE, BESOR, MEERSCE

(iii) Competency Certificate in Hairdressing Techniques (One
Examination, Multiple Certification)

FERIT T 5%

(iv) Competency Certificate in Beauty and Body Care (One
Examination, Multiple Certification)

EERFREE TS5

(b) Certificates of Skills Upgrading Scheme Plus / Employees
Retraining Board

HTRRERT T MERE (B R ERESE

(c) Qualifications obtained via Recognition of Prior Learning

s DB ) MAE AR

(d) Others (e.g., Local Certificates of Recognised Training
Courses / Professional Qualifications) (please specify):

HAth AsEE i) SRR & R ES) (FFYIH) -

Examples: Monita Academy - International Diploma in
Professional Make-up, Hair Styling, Nail Artist and Wedding
Planner

BIT- : SHEIHERRT - HEALAL 2RSS F AT R B e e 8
RECUBIRE

O O O O 0O

[]

I I e N R I B B

[]

I I e N R I B B

[]
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Preferred Vocational Qualifications of Employees (Continued)

BEERBRER (8)

Vocational Qualifications

SR B

M

anagerial Leve
EHAEH

1

S

upervisory Leve
BER

1

Craftsman Level

I

Overseas G4

(e) Beauty care:
EX

(i) VTCT (ITEC) (United Kingdom)
(ii)) TQUK (United Kingdom)

(ii1) CIBTAC (United Kingdom)

(iv) CIDESDO (Switzerland)

(v) City & Guilds (United Kingdom)

(vi) INFA (Belgium)

(f) Hairdressing:

(1) VTCT (ITEC) (United Kingdom)
(il) TQUK (United Kingdom)

(iii) Toni & Guy (United Kingdom)
(iv) Vidal Sassoon (United Kingdom)

(v) City & Guilds (United Kingdom)

(g) Other International Certificates of Recognised Training
Courses / Professional Qualifications (please specify):

HA B MERE TR RS S B GRYI) |

No such level of staff
AR S T

L O oo OOt

L O oo OOt

L O oo OOt
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Future Development

RIRHTE

7. Please indicate three biggest challenges to your company in the next 12 months.
(Please tick in the box as appropriate)

el EAEEAREH W R R =IEHE - GEEEE RS E B v75k)

Aging Population Adapting to technology trend
D UNEE (= D PRAIRHR ~ Bl A
D Migration Wave D Rising costs
B A R
Uncertain economic environment Recruitment Difficulties
[] []
AR BRI THES R %
D Talent Drain D Others, please specify :
YN TS A, 555184
8. Please indicate your future plans that your company considers useful to tackle the above-mentioned challenges (in question 7).

(You may “v'” one or more option)
et BRI BIES LABkEEE 7 B)RVETE] o (15 V7EEZ Y —IH)
Accelerate digital transformation of business models (e.g., investment of technology and digital infrastructure - Laptops,
D cloud storage and servers, network security, etc.)
DOZREL A LAY A R S R A R RIS B i - SR aC AR - Bl K EiR e - HL2%)

Reduce operation cost /streamline the organisational structure

PR RA A

.

Develop a flexible recruitment strategy (e.g., part-time, freelance, remote team)

FIE GRS RS (BIA0FER: - BB - BREER)

Offer competitive renumeration package and fringe benefits (including flexible work arrangement, e.g., hybrid working
mode, flexible working hours, etc.)

FRAE RS R N B S DI E R (R RS M TRk - AES TR - B TR E)

Improve employees’ digital skills

s B TAYBHS R AR

The government continues to optimise local human resources and manpower development policies.

BURFFFEIE (LA AT TR R T35 R BUR

Establish a mechanism for the professional development of employees.

HIENE S R b k]

Develop other types of services (please specify):

R s& ELARRIA RS (55 519H):

[ e I e e B e

Other plans (please specify):
HAtrzt# > GEFIIA):
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Recruitment Difficulties

TERS IR EE

9.

Please indicate the difficulties encountered in recruitment of employees of your company in the past 12 months.

st BAEEEE A E H TS S RFFTE E AR EE

(a)

(b)

(©)

Reasons

JFA

No recruitment was taken place (incl. no recruitment
due to no such level of staff)

AR (BRI A THERER Y B LA
[EEELC))

Recruitment was taken place and did not encounter

difficulties
B - (12 FBEEER

Recruitment was taken place and the difficulties
encountered were:

(You may tick “v" one or more options.)

HIEWS - FrdEIRRER © (A ES R —
He)

(i) Many choices in the market

NS AR B

(i) Insufficiently trained/qualified manpower in
related disciplines

R = AR [SREE I A TTE R

(iii) Lack of relevant working experiences

= AR R

(iv) Lack of competitive remuneration package and
fringe benefit
S R B A pE A S |

(v)  Unwilling to work long working hours or work
on shift
AR REFESERDE TIE

(vi) Period of apprenticeship/on-the-job training too
long

B ERE R AR

(vii) Low image and status in the industries

(BE 572 EIANALN

(viii) Lack of awareness of possible career
opportunities and prospect

T IRATRARE S SR i g

(ix) Others (please specify)
At (FEERET)

Managerial
Level

EHEAEH

[]

[]

I B e B e B e I B B
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Supervisory
Level
B

[]

[]

I I e I e 0 e 0 e A B e B

Craftsman
Level

I

[]

[]

I I e I e 0 e 0 e A B e B

Clerical/

Operative
Level

LN =
LEEK

[]

[]

s O A 0 I A O



Training Needs
BAIRRK

10.

Please indicate the training areas from each training areas for employees to keep up with the emerging trend and development of

beauty care and hairdressing industries. (You may “v” one or more option)

AR TR ESEN B BATFRAVE - DICE RE R FREEH BEE K 3t - (A5 “v "B —IH)

Training Area
B3|

Managerial
Level
EHASR

Supervisory
Level
B

Craftsman
Level

TR

Clerical/

Operative
Level

HIIAR/
R

A. General Management Skills —{EHEH A

(i)  Strategic Management
RS EE

[]

[]

[]

(i)  Store Operations Management

e

(iii)) Change Management
BT

(iv) Public Relations (e.g., media relations, internal communications, crisis

management and community relations)

DNHBIHRAIEEERR % - NEES - EREERLER %)

(v) Human Resources Management

ANNTEREH

Iy O O O

LIy O O ) O

Ly O O O

L1y O Oy O

B. Trade Specific Skills £NEEHEE

(1)  Beauty Care and Body Care (Product and Equipment Application)
EH S REEH (B ) AR TE )

(i) Beauty Health Care (Product and Equipment Application)
FEORER(E L R S TER)

(iii) Chemical Knowledge and Skills (e.g., Perming and Colouring)
{EEFRE(BIAESS ~ F452)

(iv) Product Knowledge (e.g., product formulation and ingredients)

FEan A, (I SLEC TS Rk T)

(v)  Hair Care and Scalp Care
HHEBE K A R

(vi) Online to Offline Integration and Digital Marketing
TS B E

(vii) Big Data Analysis
REGR T

Oy Oy O Oy Oy O

L Oy O O Oy Oy O

Oy O O Oy Oy O

L Oy O O Oy Oy O

C. Generic SKills 3EFEHAE

(1)  Customers Services and Complaint Handling

B IR e PR BT

(i) Communication and Interpersonal Abilities

R NESEREST

(iii) Problem Solving Abilities
firsERE

(iv) Sustainability (Environment, Social and Governance)
RIS - 11 E - BB)

RN

O O O

L O O O

LI O O O
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Training Area
S

Managerial
Level

EHASR

Supervisory

Craftsman
Level

TR

Clerical/

Operative
Level

HEAR
XEH

(v) Multi-languages (e.g., Putonghua, English)
ZiEEE (B« iEES ~ 50

[]

[]

[]

(vi) Design Thinking (i.e., begin with empathetic understanding of a problem
and find out the creative solutions)

e TR e S a5 R o B Y4B - SR ZE SRRV AT T 5)

(vii) Digital Literacy (i.e., to use software features to arrange bookings, create
and edit documents, evaluate and analyse online information)

WS IEIRE 1 B 2 B CE I B PE B TRAY 2Pk - AERI4RER 5L
T Bl R HTER_EERD

(viii) Personal Career Planning (i.e., self-understanding, personal planning, goal
setting, self-reflection and revision)
ié\jﬁﬁgfiﬁiﬁ;%ﬂ (RLERBakE 3, ~ EARE] ~ 5707 B SERIE
STHVEESD)

(ix) Enhancement of industry awareness

JIIGES SERE SRV

Others (please specify)
BAtr, (5D

No such level of staff

RAMARR S T

O OO O o | O

OO 0o |0 | O

L O o) oo | O

End of Questionnaire. Thank You for Your Co-operation.

MiE5E > SH#afE -
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Appendix A
Frse A

The 2024 Manpower Survey of Beauty Care and Hairdressing Industries

XBERFEEFX 2024 FANTNHE

Explanatory Notes

b 5

1. Principal Jobs - Column ‘A’

FEEBE— A W

(a) Please go through column ‘A’ and mark those principal jobs applicable to your company. For detailed
job descriptions for principal jobs, please refer to Appendix B.
HEE A B EHUEAR EAENEZERE o AR TIERE - SE2RIEE B -

(b)  Please note that some of the job titles may not be the same as those used in your company. Please
classify an employee according to his/her major duty and supply the required information if the jobs have
similar or related functions.

ARERNE TR ATREA R BAERRA - FREEENVEEREOH - 58 TREHEENR
S AVIEARAT - I EAR RIS - SRR (PR &R -

(c) In the event where an employee’s duties in your company are split between two or more job titles, please
use the job title that best describes his/her principal responsibility.

W EAFHERTERSTAR - 558 aeRe SO 1 SR = A -

(d)  Please add in column ‘A’ titles of any principal jobs not mentioned in job descriptions (Appendix B); briefly
describe them in respect of the appropriate job categories.

W EAFESAEFRERFEEN EEBEAREN TESRY (% B) F—0HEA ‘A BA > IERHT
O A R e B -

2. Number of Full-time Employees as at Survey Reference Date (Excl. trainees/ apprentices) - Column ‘B’

st I 2MER AN (BEE REE RIM) ‘B’ 1

For each principal job, please fill in the total number of full-time employees (excluding trainees/apprentices) as at
survey reference date.
“Full-time Employees” refer to those working full-time (i.e. at least 4 weeks a month, and not less than 18 hours in
each week) under the payroll of the company. These include proprietors and partners working full-time for the
company. These definitions also apply to ‘full-time employee(s)’ appearing in other parts of the questionnaire.
AEE BAERGGETH RS ERS T 2 B (B8 REERI) -

"eRER 5 BAFNEBILE (AEARDVIUE - GEA DR/ VNS (928 A8 HpakE
FEAFEINERTIEREREBA - HEEAFTHIRN T 2RES , FE > EFINE -

3. Number of Trainees/Apprentices as at Survey Reference Date — Column ‘C’

ST IR EELE R E B A B ‘C 1

Please fill in the total number of employees undergoing any form of training. This includes trainees and apprentices
under a contract of apprenticeship.

E B IR Z SR IR R R A BEEEEMRBEREE SRR EA -
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Number of Full Time Vacancies as at Survey Reference Date - Column ‘D’

FE 48 st B BA Y 22 22 614 ‘D’

Please fill in the number of existing full-time vacancies as at Survey Reference Date. ‘Existing Vacancies’ refer to
those unfilled, immediately available job openings for which the company is actively trying to recruit personnel as at
survey reference date.

s RN H IS — T BB 0T 2 B2 G o TR ) RN H IR 2 sl
ST ER R RS A HS A S EEA -

Average Monthly Remuneration Package of Full-time Employees (Excl. trainees/Apprentices) - Column ‘E’

cHEEZFHFIHEMN (BE84L  REE& R ‘E’ il

Please enter the code of average monthly remuneration package during the past 12 months for each principal job of
full-time employee(s). This should include basic salary, overtime pay, cost of living allowance, meal allowance,
housing allowance, travel allowance, commission and bonus. If you have more than one employee doing the same
job, please enter the average range.

AE E BEEAGE RS R E 2R 2R 12 (8 HEH VEERe I 4Rak - 2GR e - iy TORERS -
AERRG ~ BERRRL - BEEM « FRITIERMG « A RACLL - W EAEE SN — AR BB — R
RUEEHCFEUA -

Definition of Preferred Level of Education:

HANWEEERIER

€  “Postgraduate Degree” refers to higher degrees (e.g. master degrees) offered by local or non-local education
institutions, or equivalent.
COFFE AR BT BRI A BRI B AR ALY S F A (A LA ) REEHEFE
& o

€&  “First Degree” refers to First degrees offered by local or non-local education institutions, or equivalent.

FEERE ) BEAMBIEA B EMERANE LR > REFEREEE -

€  “Sub-degree” refers to Associate Degrees, Higher Diplomas, Professional Diplomas, Higher Certificates,

Endorsement Certificates, Associateship or equivalent programmes offered by local or non-local education
institutions.

TEIEMfr , BIEAMBGEAM B S HERENEIE L SHOUR  EEE - GHEEE
WEEE - hrLEEERE -

€ “Diploma/Certificate” refers to technical and vocational education programmes including

Diploma/Certificate courses, Diploma of Foundation Studies, Diploma of Vocational Education and
programmes at the craft level, or equivalent.

"B EE L RIERN R EREFREZ R B E AR U - BMESUB K
TREERIERE » REFEHFEE -

€  “Secondary 4 to 7” refers to Secondary 4-7, covering the education programmes in relation to the Hong
Kong Certificate of Education Examination (HKCEE), the Hong Kong Diploma of Secondary Education
(HKDSE) Examination, Diploma Yi Jin, or equivalent.

TR ES L BlETUETL (BEEEERTEGE  FEPEOEEH  REESE
HEHHERE) JEAFHEREE -

€  “Secondary 3 or below” refers to Secondary 3 or below, or equivalent.

THZERET ) BT ST KEAEHEEREE -
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7.

Manpower information of part-time employees and freelancers

Fet g B 5 5 TAEE A &S

>

“Part-time employees” refers to employees who are employed under a “contract of employment” and their
working hours per week is less than 30.

GRE T BRI G2 (R K TAERE VY 30K R T -

A freelancer is a person who pursues a profession without a long-term commitment to any particular
employer in the sector. Freelancers may be engaged on a daily, an hourly or a project basis.

"EHRLIEE ) Bl EE e R R IR ERI AL - BB LIEE AT A - RereE I H UL
Hm -
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2024 Man I

I f the Beaut

Appendix B
fff &% B

are and Hairdressing Industri

EENREEFK2024FNNHE

Description for the Principal Jobs

Beauty Care, Health Care and Spa Centres and Nail Salons

F R B §Y T AF &)

FEBE ~ @ EE 0 KK L R FERF L

Code Principal Job Job Description
Eoh EE BB T {35 5
MANAGERIAL LEVEL E¥H A 54k
103 Director / General Manager Formulates and implements the policies of company. Oversees and
s g manages the overall operations of all departments and branches.
REHITAEIBOR - BB MEHSHMI R AR S E N E
HIEH -
104 Shop / Operation Manager Takes charge of the overall operation and management of beauty care
SEEE ST centres / nail salons.
BEEAE AERR LN HE S EREHEY -
105 Corporate and Brand Manager| Develops and builds company’s brand image and brand promotion
{2 o oo strategies. Analyses brand positioning and consumer insights. Formulates
TESR i branding strategies for respective beauty products or services.
Il M LN SR AR R G2 R i R B SRS © WRanhi ROME & E {iL
HELT I o HITE AL SR A i B R S ) A R R
106 Business Development / Sales | Manages business development. Develops sales plans and meet sales
Manager targets. Identifies potential opportunities in order to increase business
SrygEREe /e T volume and market share. Conducts sales conventions and seminars.
- - Prepares sales reports and reviews sales strategies.
B RE - KB EHE TFE > flEEHHE B R - K
B - LURREBNIRES TSGR - ZHEB G s
G o il R R E T i B R -
107 Marketing Manager Develops, implements and executes strategic marketing plans in order to
- attract prospective customers and retain existing ones. Manages and
TG HE R coordinates marketing team, leads market research efforts to establish and
maintain a competitive edge for business, and liaises closely with media
organisations and advertising agencies.
GE ~ B AT SRES M T S HE R T ] 0 D TR P R
HIE ~ EHAIE T RIS M TS HE R & - DA VEfER P LR R
BEF - BEMNEHE TEERK - 5IETSHIE - B R ORFFER
Hsse FHE S - Il H B AGAH AR o o CEE e B Tt
108 Digital Marketing Manager Develops and formulates online marketing campaign to help company

B AT T

expand sales volume and raise public awareness.

HIE SRS PEAR_EEEEE) - Bl SRR B RS [EAHEE -
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Code Principal Job Job Description
& FTEBB T {F 5% 5
MANAGERIAL LEVEL (Continued) ‘¥ A B4k (48)

109 Training Manager (Beauty Develops and administers training plans for employees, assess training
Care, Health Care and Spa and development needs for companies. Helps employees to acquire
Centres) knowledge and skills. Develops training manuals and reviews the
AT (A ~ (R effectiveness of training plans.

ZKEEHLL) HIEMEH & THYESIGTE] - SHEREIIRISREER - B & TE S
FIGRAIRCAE © HUEREI T S AR G BRI R -
SUPERVISORY LEVEL B &
203 Shop Supervisor Supervises the operations in beauty care centres / nail salons. Supervises
. and co-ordinates the work of the staff in beauty care centres/ nail salons.
JEHEETEEE Y
BEEEER BRI O HEEE - BEREEEER AEH L
BTHYTAE -

204 Beauty Consultant Analyses skin and health conditions. Recommends proper skin and body
R care treatments and/or advises customers to establish appropriate life
R style, suitable diets and skin care concepts.

T3 R R BRI » A A A N S AGTE AR - RS
FIENIETERTE R A A SR RS -

206 Hair Care Consultant / Analyses hair and scalp conditions. Recommends proper hair care
Advisor treatments or products, advises customers to establish appropriate life
e style and hair scalp care concepts.

Sz yie and hail scalp . \ |
TIATEREE KB RGIRO - RS A A A B B R R B b - AR
I IEREHY A TE A R R -

209 Training Officer (Beauty Implements the training plans. Conducts the training courses in beauty
Care, Health Care and Spa care and equipment operation. Supervises students’ learning progress and
Centres) evaluates students’ performance. Maintains the training records and

N e e arranges for training administration.
ST b - R | ¢ |
IKEEF L) FEATHEEIETE] - BIRFEAEHE L R EARE - BEEE2aNEE
RS TR BRI - (RIFISRECE: - DA HEARATTEUCLAE -

251 Business Development /Sales | Plans and executes business development and sale plans. Conducts market
Executive researches and identifies business opportunities. Develops and delivers
N - presentations and proposals to target clients and maintain relationships
REbHS ESREAE with clients. Monitors and reports on sales activities, sales forecasts and

actual sales performance.
RENHITHEBIRRE B TIE - BTSSR - BB ENIER
%G > RHEREFEHERFI TR - EEHEE S FrIR % -
BRI E) - BTN EIRAVHERIA -

252 Marketing Executive Coordinates marketing and promotional activities. Assists in evaluating

i AT

the effectiveness of marketing communication plans and suggests
improvement plans. Keeps close contact with the mass media and
advertising agents.

faaa & S LR (e S AF - fohBhat (i 250 ket EIny A S AL
FITE > WHLR GBS T R 5 N B R RS -
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Code Principal Job Job Description
& FTEBB T {F 5% 5
SUPERVISORY LEVEL (Continued) B 24 (%)
254 Beauty & Health Care Provides consultations in beauty healthcare and wellness services based
Consultant / Advisor on customers’ needs. Recommends proper treatment plans and/or advises
. . them to develop appropriate wellness concepts.
Sl Ve Lo P ApPToP o8 COneEp \
BEANNRERMEESRE BRI - EREENEET
F o AR EM MR ERAV R AL -
255 Digital Marketing Executive | Prepares and executes digital marketing plans and campaigns to drive
BT G sales and customer acquisition. Recommends and develops digital
Y platforms and solutions. Responsible for all online promotion activities
and conduct evaluation.
HE BT RS E S BN DEE) - DIHEBh S BN HUE BT - HEEAI
PSS EEE- eI T - AR DIEEIEE) SOE TR -
CRAFTSMAN LEVEL # T4k
301 Beautician/ Beauty Therapist | Provides beauty care treatment services including facial, body care and
e other beauty treatments aided by equipment, as well as waxing and
R eyelash extension services.
RO EAEEFERSEEEE - SieEE NSRS w B ey AL
EEHRE - MEMREEERRGE -
302 Body Therapist Provides massage, beauty healthcare and body care treatments services.
B ARG EAT HEBtIEE - EEIRE N S B E R IR -
303 Make Up Artist Provides make up services.
{biEi RO bR -
304 Nail Artist / Therapist Provides nail care services including manicure and pedicure, hand and
LT foot care treatments. Performs nail shape improvements and extensions or
= refill service by using artificial nail techniques such as arylic and UV gel.
Applies nail drawing and painting. Recommends appropriate hand and
foot care products for home uses.
REEFRBEFEEH - FEEHERE - BB S EE F R K s
FAStHETE R 5008 MR BUEHHTY - fRELH SR - Bai &y
T B HE i E R fEEH A -
351 Beauty Assistant Assists beauticians / beauty therapists in providing beauty care treatment
o services. Receives on-the-job training to meet the requirements of
A BB services. : ¢ !
T BIEEAT R (SR R ERIE IR TS - BEZ ARl DL SR A 0K -
354 Nail Assistant / Trainee Assists nail artists / therapists in providing nail care services. Performs
e EF duties as assigned and instructed by nail artists / therapists. Receives on-
Ch the-job training to meet services requirements.
fABN R AT (2 IR TS - SUTHEETZRIR RAEE s - 21
R AZE B oK -
356 Assistant to Medical Assists medical practitioners in performing various treatments related to

Practitioner (beauty care)

g A AIHEGED)

high-tech beauty equipment. Provides beauty care services.

rBh e N BT A SRR R B RS A RERRE - 25255
HfR s -
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Code Principal Job Job Description
K FTEBB T {F 5% 5
CRAFTSMAN LEVEL (Continued) £ T 4% (4&)
357 Personal Trainer / Fitness Provides personalised fitness plans including muscle training, sports
Coach massage, weight management and body slimming, as well as therapeutic
treatments for pain relief etc.
FABSR BB N N \ -
FROLE A fEAGETE - SFRENLNGIGR - EEHZE - iEEEEMES L
FEFRIRIERGES -
CLERICAL/OPERATIVE LEVEL 8B A & /SCE4K
401 Marketing Assistant Assist in supporting marketing plans as well as promotional activities and
T RS R preparing sales reports.
2T B o - . - \
WA EIZERS RSB (S - BBl B -
402 Promoter Participates in promotion activities. Sells products to customers or
Hes visitors.
SENEINIERESE) - MBS SR EE D -
451 Business Development/Sales | Assists in carrying out business development plans for company’s brands
Assistant and products and maintains close relationship with existing clients.
- o st Identifies customer needs and recommends products and services based
SETSHR BB P
BB ER on their preferences.
RABNHETT 2 ] Sn AR 2 Sy P 155 58 Fee e B A B A 25 P AL R HY
B BB R PRI RS - URE PRIVEY - EE PRI
e AR -
452 Digital Marketing Assistant | Assists in selling digital marketing products and services, implements
s oot online marketing campaigns, conducts marketing research, and updates
BT E SN company social media site and web page that helps company to expand
sales volume and raise public awareness.
AL e IR S B AL A T SRR 4R AT 8E0EE) - $2(R178) - TS0
5T ENTERHE o WA AR LA H N - DU
N EERHEE NI A REA -
OTHER SUPPORTING STAFF Efr 728 T
501 Receptionist Handles telephone enquiries and appointments arrangement. Serves
g customers and provide relevant information. Maintains relationship with
[EEs customers.
PREREESL A IR Z TR LT - PR MR HARR A - Bl
ORIFIE
502 Healthcare Personnel (e.g., Includes doctors, nurses, physiotherapists, other personnel under the

doctors, nurses, etc.) and other
professionals (e.g., dietitians)

A BMIEL - ELE)
FIHA B AL (M)

Supplementary Medical Profession Ordinance, as well as other
professionals such as dietitians.

WGP ~ &L PEUARET - EAREEBI B RSR R B EE Y
ARANLAHANFIE N 00E AT -
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Appendix B
fff &% B

2024 Man 1 Sur f the Beauty Care and Hairdressing Industri
ERXREEFE2024F NN &

Description for the Principal Jobs
Hairdressing Salon

F R B §Y T AF &)

52 Jir
Code Principal Job Job Description
B T EBB T {F % 9
MANAGERIAL LEVEL E¥H A 54k
103 Director / General Manager Formulates and implements the policies of company. Oversees and
s g manages the overall operations of all departments and branches.
RE AT AEIBOR - BB REESEP oy A BB EE R E
HIEH -
104 Shop / Operation Manager Takes charge of the overall operation and management of hairdressing
ot s s salons.
ST R/ B }
BRI HE SN B R -
111 Art Director Advises appropriate hair styling and/or designs tailor-made hair styling
o for speciﬁed occasign;. Provides ha'lirdress%ng services. Supervises and
—eanL provides relevant training to hairstylists / hairdressers.
S SR, » SRS TS S R P A R
I o RSN o BEEEAYET T R AR (ARRERE -
112 Technical Director Works closely with hairstylists / hairdressers to provide chemical services
s aags inqlgding penniqg. and colouring. Supervises and conducts relevant
rainings to technicians.
EASZRIEN S H & fF - IRIMLER R R - 2Ry - fEEES
Rt B R BEAHRASSE
SUPERVISORY LEVEL B &
203 Shop Supervisor Supervises the operations in hairdressing salons. Supervises and co-
. ordinates the work of the staff in hairdressing salons.
EHEE SEEE £
BB SR R 2 - EERAEER A THYTAE -
206 Hair Care Consultant / Analyses hair and scalp conditions. Recommends and provides proper
Advisor hair care treatments or products, advises customers to establish
e appropriate life style and hair scalp care concepts.
Rt PPIop Y P P

IIMTEASE KB RGIRIL - sk S PR (it & AV B S E s B AR B i >
TR R T IEME A VS A A B
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Code
SRk

Principal Job
FTEBB

Job Description
T {F 5% 5

CRAFTSMAN LEVEL # T4k

304

Nail Artist / Therapist
FHEAT

Provides nail care services including manicure and pedicure, hand and
foot care treatments. Performs nail shape improvements and extensions or
refill service by using artificial nail techniques such as arylic and UV gel.
Applies nail drawing and painting. Recommends appropriate hand and
foot care products for home uses.

fRHtEFIRBEREER - TR - EBSTEE PR K e
K HEHE PR A0S R REUEM T - $etH 8k - S mey
FleHEmFREEHE 2 H -

305

Hair Stylist / Hairdresser

SEnIGT

Provides hairdressing services, hair and scalp care services. Captures
hairdressing works and uploads to social media platforms.

TRt 22T - BASE MR RGPS - foSREE (Bl A EAEX
R a

306

Technician (perm and color)

BIAIR

Provides chemical services (e.g., perming and colouring).

TERH LB IR (U B SERI L B2 R TS) -

355

Hairdressing Assistant

SR

Assists hairstylists and hair care consultants in providing basic
hairdressing services (including shampooing and hair care) as well as hair
care treatments respectively. Receives on-the-job training to meet services
requirements.

frABhEERYE RS2 B BA R 73 Bl P (h B AN S B2 IR s (R F e B B B
SEIEH) NS EERAE - PR AR DU SR K -

358

Barber
B E2AT

Provides barbering services (including traditional wet shaving to skin
fades, beard trimming, facial massage treatment and ear picking as well
as using electric clipper for haircut).

TRt A LR - S EEHSR - B - SR - fES T
5 (BRI ARDT ) FRF -

OTHER

SUPPORTING STAFF Hfth 25T

501

Receptionist

PERER

Handles telephone enquiries and appointments arrangement. Serves
customers and provide relevant information. Maintains relationship with
customers.

PERSERGE A MR 2 TR - PERTRA R R AR (AR & - Bl

ORFFIE

-124 -




2024 Man I
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Appendix B
fff &% B

are and Hairdressing Industri

EENREEFK2024FNNHE

Description for the Principal Jobs

Cosmetics Product Companies — Retail, wholesales, import and export trades

F R 5§ T AF &)

(o e N B /AT

TE - ftFExHAO

Code Principal Job Job Description
4w T BB T £ 3 0
MANAGERIAL LEVEL E# A 54k
103 Director / General Manager Formulates and implements the policies of company. Oversees and
s g manages the overall operations of all departments and branches.
RE ST AFIBOR - BB R E ST R A wR RS 5 e
HEH -
104 Shop / Operation Manager Takes charge of the overall operation and management of retail stores.
PANCYA R Sk BETEEHYEE2E N EEE -
105 Corporate and Brand Manager| Develops and builds company’s brand image and brand promotion
e strategies. Analy.ses brand p051.t10n1ng and consumer 1n51ghts. Formulates
branding strategies for respective beauty products or services.
I E ML A FIHY SRR G2 R A HE BE TRIE - Wik SOH B & E (i
HELT I o HITE AL SR A i B IR S N A R R
107 Sales / Marketing Manager Implements and coordinates marketing activities and launches promotion
campaigns. Conducts market research. Liaises with advertising agencies
EE I
T HE R for preparation of promotion kits. Provides services to sales force.
AT R pa T AF - MBS ) - (TSI - BifE
TAERGE > WEEEEN - KEE SRR -
108 Digital Marketing Manager Develops, implements and executes online marketing campaign to help
- company expand sales volume and raise public awareness.
TS Py et D o
HE - EHEAIBTIRIS MR R EE) - B A SRR EENS]
FEONRBHE -
110 Product Information Manager | Leads product development efforts in beauty and hairdressing products

/ Product Specialist
FEmnAE P A o AL

based on fashion forecast and market trends. Gives advice on product
quality and usage to customers. Provides feedback on product quality and
usage to customers. Provides appropriate after-sales services. Takes
charge of the overall stock of products. Oversees and follows up buyers’
or sales orders and product deliveries to sales stations.

FREEHS ] UMM 585 - SR R SR B2 anH Y32 TAF - WhEE
mZ REMER - RE AERER - RtERRFREER - &8
NEI-UIRRE R FRES - E G E T HEITE - R
FE AL RE AR IR (B S 5 B
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Code Principal Job Job Description
K FTEBB T fF 5 99
SUPERVISORY LEVEL B &4
203 Shop Supervisor Supervises and manages the sales in a store/outlet. Checks and studies
. e sales figures, stock and customers’ preferences and make subsequent
IESHERE A recommendations. Supervises a team of beauty advisers (counter).

BB eGSR SRS BN - BT RHERS - Bin
FEMEFTEK » AR ER - BES SR EE BRI T
fE -

205 Beauty Advisor (Counter) Analyses skin types, recommends and sells skin care or cosmetic
SE7SRERT (HERD) products. Provides other beauty care services and advice. Makes use of

X ) social media and livestreaming to promote and sell products and services.
AT R TR R R B SR A B b A v o FR LU SRR E
BRR SOE R - MRS A B 7 U BRI 89 B e m B R 75

206 Hair Care Consultant / Analyses hair and scalp conditions. Recommends and provides proper
Advisor hair care treatments or products, advises customers to establish
GEEZ TR appropriate life style and hair scalp care concepts.

TIATIREE KR RGN - el S PR S iR BB S B R AR sl o » I
PR R L I AR TS R A R, -

207 Buying Officer Keeps eyes on the latest design and quality requirements of new and
=3 existing products. Collects samples and asks for quotations from suppliers
= / manufacturers to place orders. Negotiates with suppliers / manufacturers

and follows up the progress of product delivery.

VIR BTSSR MR A EmAEET R EEK - mAtER R
PSRN S e (E DL TRE - LRy A AR e sk S S
g °

208 Sales Representative / Identifies potential customers to promote products and equipment.
Executive Provides supporting services to existing customers.

EEEE WEEHBNNE P RHEERL S - M RIAZ PR SE

210 Trainer (products / equipment)| Organises training courses/workshops of the application of products

. - .o and/or equipment. Provides technical advices on the quality and its
SR EAE (i Red) application of products/equipment. Assists in preparing technical manuals
of equipment operations.
WUZE on 5 RS TE PR (IR ERAE S8 L - I iy RE R s IE
HEBRATE R - WBhHIEH R s rI B T -
5 ales / Marketing Executive ssists in soliciting business, preparing marketing plans and other sales

253 Sales / Marketing E i Assists in soliciting busi i keti 1 d oth 1
s sa O and promotional activities. Monitors market conditions and reflect
BRI customer changing requirements to management.

bl AL E - 8E 73 >~ = HETE RO o BRI
W EVIRAE R - BT - HERE - EPETEI ROEE) - SR 5E)
RE e B R S PR R

255 Digital Marketing Executive | Prepares and executes digital marketing plans and campaigns to drive

s A

sales and customer acquisition. Recommends and develops digital
platforms and solutions. Responsible for all online promotion activities
and conduct evaluation.

HIE W TR ST EIRUSE) - DUHEBhH A F AU - HEEEA
FEEBES-F ERIR T H - ARFTAGR EHERD S8 RAE TS -
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Code Principal Job Job Description
& FTEBB T {F 5% 5
CLERICAL/ OPERATIVE LEVEL I A B/ SCE&K
401 Marketing Assistant Assists in supporting marketing plans as well as promotional activities and
R B preparing sales reports.
=4
AN ESERS R R B B S - AR S -
402 Promoter Participates in promotional activities. Sells products to customers or
HepE 5 visitors.
SHUNEIHERDEE) © (MR B E I B
451 Business Development / Assists in carrying out business development plans for company’s brands
Sales Assistant and products and maintains close relationship with existing clients.
- . Identifies customer needs and recommends products and services based
KBRS BB on their preferences.
ABDHEST /X Bl RN 72 S R 5 S S TR A B IR A 2 P I R
B BB R PRI EEELS - IRBZPNEYT - PR P ERIL
e AR -
452 Digital Marketing Assistant | Assists in selling digital marketing products and services, implements
B TS Y T online marketing campaigns, conducts marketing research, and updates
company social media site and web page that helps company to expand
sales volume and raise public awareness.
AUEE e MRS B TSI SR LT85S - R BE ) - TS0
58 BORTERHE AL E A E R SRS E IR H A S - L
N EE RS B B AR A RRERAL -
453 Shop Assistant Assists in providing shopping advice and recommendations to customers,
BB addressing customers inquiries and processing customer payments.
fiABh A A PR B Y SR A HE P o RS R Y A S A B R 2
YK -
OTHER SUPPORTING STAFF EAr 28T
501 Receptionist Handles telephone enquiries and appointments arrangement. Serves
B%E customers and provide relevant information. Maintains relationship with

customers.

PEIS RS MR 2 TR - R SR AR A - B
PRIFIRE
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Appendix B
bff &% B

2024 Manpower Survey of the Beauty Care and Hairdressing Industries
ERFREEE2024F N NFAE

Description for the Principal Jobs
Schools (beauty. hairdressing, make-up and nail)

+ AT T F 35
BR(EE/FEE b/ EH)

Code Principal Job Job Description

Rt EFEBH T fE & #H

MANAGERIAL LEVEL E#HA B4k

101 Director / Principal Takes charge of the overall operation and management of training
s T academies or schools.

BRI SRR e R EHEE -

102 Training Manager Develops and administers training plans. Provides advices and
4 suggestions of teaching techniques to training officers / instructors.
R Develops training manuals and reviews the effectiveness of training plans.

HIEMEER IR E] - SUERTHVBER RO MR R R - HilER:
ST A Al T H Y R -
SUPERVISORY LEVEL & &4

201 Training Officer / Instructor Implements the training plans. Conducts the training courses in beauty
(Beauty / Make up / Nail) care or make-up or nail care. Supervises students’ learning progress and
e e IE T evaluates students’ performance. Maintains the training records and

Py arranges for training administration.
(GEEAEH bl /=) . st T —
3‘& THENETE] - BUZEEEE bl EHEE - BER AR
R 2B BRI - IRFIRECE: - DU HFERITTBULIE -

202 Training Officer / Instructor Implements the training plans. Conducts the training courses in
(Hairdressing) hairdressing. Supervises students’ learning progress and evaluates
op - - students’ performance. Maintains the training records and arranges for
S ALl (555) training administration.

TR E] - BURREEE - BHEE AR EEN MR ER
B o PRIFAlSRECS: - DU RATTBCLAE -
OTHER SUPPORTING STAFF Hftrri8T

501 Receptionist Handles telephone enquiries and appointments arrangement. Serves

B%E customers and provide relevant information. Maintains relationship with
h customers.

RIS EEETES S R 2 TR - PP RRE SAR BUHRE & EH - BE
PREFIRE -
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Quality Control Measures

Prior to fieldwork preparation

*  C(Collect contact information of the sampled companies

*  Group sampled companies to the same business organisation

Thorough training of fieldwork staff

*  Industry briefing workshop by VTC

* Intensive briefing and training sessions by MOV in consultation with VTC

Monitoring of the fieldwork execution

*  Well-trained enumerators who are experienced in conducting company surveys
*  Closely monitor fieldwork progress and work of enumerators

*  Debriefing sessions twice a week

Measures to increase the response rate

e Strategic directions given by VTC

*  Assistance from the Training Boards and trade associations, etc.

Checking of the completed questionnaires

e  Sample check of completed questionnaires by an independent team of QC checkers

*  100% vetting of the completed questionnaires by VTC

Double data entry and data validation

*  Double data entry system

*  Validation of collected data via computer programming and systems

Data analysis by VTC

e Comparison of survey findings with last round

*  Benchmarking with relevant manpower information (if deemed appropriate)
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Response Profile

Appendix 7

(b)
(@) . (b)/(a)
No. of companies
Sector No. of valid Effective
successfully
cases™ response rate
enumerated
Hairdressing Salons 193 189 97.9%
Beauty Care, Health Care and Spa Centres 234 214 91.5%
Product Wholesale and Import/Export
_ 67 60 89.6%
Companies
Product Retail Companies 85 80 94.1%
Training Schools (Beauty, Hairdressing,
] 32 31 96.9%
Make-up and Nail)
Overall 611 574 93.9%

Remarks: * Excluding companies which had ceased operation, had not employed any relevant technical staff,

etc. at the time of the survey.
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Appendix 8

Manpower Projection Methodology

Adaptive Filtering Method

1. The Adaptive Filtering Method (AFM) is a projection method rested on the principle of
“Weighted Exponential Smoothing”. In this method, weighted factors (A) are adjusted to change the
weight of historic data. The weighting of the recent data increases with the value of “A”. In general,
heavier weight is given to more recent data, thus the projection relies more on the latest manpower

data.

2. The Training Board took into consideration of market trends, technological developments
and other socio-economic determinants to optimize the future manpower demand projection. The

projection flow of the Adaptive Filtering Method is illustrated on Figure 1.

Figure 1 Adaptive Filtering Method

Survey | Projection with |—p|  Selection of , Projected
Data weighted data appropriate figures Data
(A=0to1) for projection

-

Training Board
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Table 9.1 Manpower statistics by principal job Appendix 9
®91 BEEIRBBE AN G [E=34
Overall
IE=ERE
Number of
Trainees/
Number of Full | Apprentices as at | Number of Full | Number of Part Number of
Time Employees | Survey Reference| Time Vacancies | Time Employees | Freelancers as at
as at Survey Date as at Survey as at Survey | Survey Reference
Reference Date | {£4izt HHARY | Reference Date | Reference Date Date
Job Level Principal Job TESETHERY (|84 REE | ESTHEN | EFtHEN | EfEt
e EA e 2T E BB NEL ERZEGIE | FBESAE |BEIEEAR
Managerial Director/ Principal
Level 101 e 29 0 0 0 0
N =T —
EHABH 102 Trzilnmg Manager 35 2 5 0 0
B/l
Director/General Manager
103 s /gl 417 0 0 0 0
Shop/Operation Manager
104 |, s 852 0 2 0 0
SR e
Corporate & Brand Manager
105 ! o 106 0 0 0 0
jibe Sl
Business Development/Sales Manager
106 |, P 63 0 0 0 0
SETEBREE CEsEE
Marketing Manager
107 e | 290 0 2 0 0
Digital Marketing Manager
108 o 86 0 0 0 0
Y R AT
109 Training Manager (Beauty Care, Health Care and Spa Centres) 29 0 0 0 0
S (GRAPE ~ (R R0
Product/Technical Manager
110 e 88 0 0 0 0
FEoh / F A
Art Director
111 . 40 0 2 0 0
Technical Director
112 - 8 4 3 0 0
Rt daEL
Sub-total 2,043 6 11 0 0
it
Supervisory 201 Training Officer/Instructor (Beauty/Make up/Nail) 115 ) 5 53 16
Level SR EAE R EAT AR bl 55 )
BE%R 202 "l;iailnmg OfﬁgleLr/I‘nst’ructf)f (lialrdressmg) 5 ) ) 41 )
SR EAE Bl E AT (550
Shop Supervisor
203 - B 1,968 2 9 0 0
JEHEE e EE
204 |Beauty Consultant 1,523 0 37 2 12
EEEH
Beauty Advisor (Counter)
205 (L. 3,009 54 107 84 22
FAEAM (HEfr)
Hair Care Consultant/Advisor
206 (... 66 0 10 0 0
SRS H A
207 |Buying Officer 448 0 0 0 0
BT
Sales Representative/Executive
208 | 452 0 1 45 0
EREEE
209 Training Officer (Beauty Care, Health Care and Spa Centres) 1 0 0 0 0
FEIEAE GEEPE ~ (B ROKER T L)
Trainer (beauty products / equipment)
210 |, ., s N 49 0 0 0 0
Bl A GRS /R
Business Development/Sales Executive
251 |, o st 0 0 0 0 0
EBEEEEE
Marketing Executive
252 24 0 0 0 0
iR £
Sales / Marketing Executive
253 . N 530 0 0 24 0
B SR T
Beauty & Health Care Consultant / Advisor
254 (. . 82 0 8 0 0
EEIR{E BRI
Digital Marketing Executive
255 ok e 73 0 0 0 0
W EH
Sub-total 8,423 60 179 249 52
AEt
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Table 9.1 Manpower statistics by principal job Appendix 9
#9.1 HEIERBE SN N8 iF=34
Overall
AT
Number of
Trainees/
Number of Full | Apprentices as at | Number of Full | Number of Part Number of
Time Employees | Survey Reference| Time Vacancies | Time Employees | Freelancers as at
as at Survey Date as at Survey as at Survey | Survey Reference
Reference Date | {E45=FHHEARY | Reference Date | Reference Date Date
Job Level Principal Job TEsiet HIRY | 884 REE| E4Et A0 | /et I | East 3
R TR ER SN ANE SRZEGREE | FEEE A\ | B HETEE AR
Craftsman Level Beautician/ Beauty Therapist
301 | .. . 11,796 159 294 716 301
FT&R FEAH
Body Therapist
302 . 1,795 10 92 98 3
5 e H A
Make Up Artist
303 29 0 0 0 40
btk Al
Nail Artist/Therapist
304 1,517 4 0 95 324
FREAT
Hair Stylist/Hairdresser
305 2RI 7,732 44 102 524 2,174
Technician (perm and color)
306 P, 305 2 10 20 14
BRI B
Beauty Assistant
351 (L. 278 10 16 4 15
EAENENE
Nail Assistant/Trainee
354 0 0 0 0 0
5 FE B
Hairdressing Assistant
355 | 2,203 4 165 1,213 218
SEnghm
Assistant to Medical Practitioner (beauty care)
356 | o | e 73 0 2 0 0
B A BBHEES)
Personal Trainer / Fitness Coach
357 , ; 0 0 0 0 0
NS Yl e
Barber
358 _ 4 2 4 7 0
Eammc ]
Others
399 13 0 0 1 0
At
Sub-total 25,745 235 685 2,678 3,089
/Nat
Clerical/ Marketing Assistant
Operative Level 401 G HEE R 345 0 12 0 0
HEIA B3 Promoter
= 402 = 930 8 10 123 1
e HeEE
Business Development / Sales Assistant
451 e 576 0 37 12 0
SERSBHEE i
Digital Marketing Assistant
452 e 76 0 41 0 0
B T S BN
453 | Shop Assistant 4438 6l 144 845 1
JEE
Sub-total 6,365 69 244 980 2
Nt
Other supporting Receptionist
staff 501 B A 1,615 4 57 139 1
Hr 7 E T Healthcare Personnel (i.e. doctors, nurses, etc.) and other
502 |professionals (e.g., dietitians) 120 0 0 0 7
B N BB - S-S FIH A B A £ (WEEAT)
Sub-total 1,735 4 57 139 8
Nt
Total
sy 44,311 374 1,176 4,046 3,151
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Table 9.2 Manpower statistics by sector by principal job Appendix 9
R®9.2 BTSRRI ERBEITOA G T Bt k9
(a) Hairdressing Salon
827
Number of
Trainees/
Number of Full | Apprentices as at | Number of Full | Number of Part Number of
Time Employees | Survey Reference | Time Vacancies as| Time Employees | Freelancers as at
as at Survey Date at Survey as at Survey Survey Reference
Reference Date | {E45EtHHHAAY | Reference Date | Reference Date Date
Job Level Principal Job et HIN | EEE / REE | ERFTHEIN | TR | TE4REt Hin
IR E S ES SN N LRZEGEE | FRES A | BB AR
Managerial Level Director/General Manager
wmiag | 'C |lew s © 0 0 0 0
Shop/Operation Manager
104 PO 110 0 2 0 0
SYERJE R R
Art Director
111 B mIsEEs 40 0 2 0 0
Technical Director
112 - 8 4 3 0 0
Sub-total 200 4 7 0 0
/Nt
Supervisory Shop Supervisor
203 : 195 2 2 0 0
Level JEHEEAE ST E AL
R i ,
206 Hall; EZ@rf: Cpnsultanl/Advlsor 35 0 5 0 0
FEEiEd ]
Sub-total 230 2 4 0 0
/Nt
Beautician/ Beauty Therapist
301 (.. 5 0 0 2 1
E75Hi
Craftsman Level Nail Artist/Therapist
TR 304 b g 57 4 0 7 9
Hair Stylist/Hairdresser
305 2RI 7,732 44 102 524 2,154
Technician (perm and color)
306 b 305 2 10 20 14
AR B
Hairdressing Assistant
355 BRI 2,200 4 165 1,213 218
Barber
358 _ 4 2 4 7 0
Eemmai |
Sub-total 10,303 56 281 1,773 2,396
/Nt
Other supporting Receptionist
staff 501 BEE 417 0 41 119 0
HinZEa T -
7% 8 SUE total 417 0 41 119 0
/N
Total
sy 11,150 62 333 1,892 2,396
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(b) Beauty Care, Health Care, Spa Centres

EEBE - B - KEPL
Number of
Trainees/
Number of Full | Apprentices as at | Number of Full | Number of Part Number of
Time Employees | Survey Reference | Time Vacancies as| Time Employees | Freelancers as at
as at Survey Date at Survey as at Survey Survey Reference
Reference Date 4t HHAM Reference Date Reference Date Date
Job Level Principal Job s A | |ELE  REE | EFETHER | ESET AT | ESETH Y
L TR ES SN N ERZEGREE | FERHEEAE | BRTEH AR
Managerial Level Director/General Manager
wmiag | ' e s 1% 0 0 0 0
Shop/Operation Manager
104 5 546 0 0 0 0
SR R
Corporate & Brand Manager
105 s 25 0 0 0 0
(SRR
Business Development/Sales Manager
106 |, . 63 0 0 0 0
SEIBBHEE BT
Marketing Manager
107 36 0 1 0 0
5 B A
Digital Marketing Manager
108 30 0 0 0 0
B e A
109 Training Manager (Beauty Care, Health Care and Spa Centres) 29 0 0 0 0
BN (SRR ~ (R BRI L)
Sub-total
- 891 0 1 0 0
/et
Supervisory Shop Supervisor
203 - 601 0 0 0 0
Level JEHEEAE o A
B Beauty Consultant
204 (L., n 1,523 0 37 2 12
Earay el
Hair Care Consultant/Advisor
206 i 12 0 8 0 0
SRS
209 Training Officer (Beauty Care, Health Care and Spa Centres) 0 0 0 0 0
BENEAE GEERE ~ (R RKEE L)
Business Development/Sales Executive
251 |- - 0 0 0 0 0
EPHE ERER
Marketing Executive
252 24 0 0 0 0
i £
Beauty & Health Care Consultant / Advisor
254 | . 32 0 8 0 0
EE ORI AR
Digital Marketing Executive
255 oot 43 0 0 0 0
B EH T
Sub-total 2317 0 53 2 12
/et
Craftsman Level Beautician/ Beauty Therapist
R 301 | .., 11,776 159 284 709 300
RTER el
Body Therapist
302 " 1,795 10 92 98 3
SRl
Make Up Artist
303 29 0 0 0 40
{EHIET
Nail Artist/Therapist
304 ) 241 0 0 7 0
FH 2T
Hair Stylist/Hairdresser
305 | 0 0 0 0 20
it
Beauty Assistant
351 | oo i 278 10 16 4 15
EEHE
Nail Assistant/Trainee
354 0 0 0 0 0
15 FH B
Hairdressing Assistant
355 | 3 0 0 0 0
SR g
Assistant to Medical Practitioner (beauty care)
356 |gous | = . 73 0 2 0 0
B N BEEIER)
Personal Trainer / Fitness Coach
357 0 0 0 0 0
TANBSR S Bk
Others
399 13 0 0 1 0
HoAth
Sub-total 14,208 179 304 819 378
/Nt
Clerical/ Marketing Assistant
Operative Level 401 T HERS BB 7 0 10 0 0
AE =|
PR 7SR gy [Promoter 122 8 8 31 0
B S
Business Development / Sales Assistant
451 " 7 0 8 12 0
SEhHEE EsEhE
Digital Marketing Assistant
452 - ot 30 0 8 0 0
S TS5 B S
Sub-total 233 8 34 43 0
/Nt
Other supporting Receptionist
501 |\ e 1,046 4 16 20 0
staff BB
HAtr iR E T Healthcare Personnel (i.e. doctors, nurses, etc.) and other
502 |professionals (e.g., dietitians) 120 0 0 0 7
SN S CUEE - A S\ f (MR
Sub-total 1,166 4 16 20 7
/gt
Total
sy 18,815 191 498 884 397
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(¢) Nail Salon

EL L)
Number of
Trainees/
Number of Full | Apprentices as at | Number of Full | Number of Part Number of
Time Employees | Survey Reference | Time Vacancies as| Time Employees | Freelancers as at
as at Survey Date at Survey as at Survey Survey Reference
Reference Date 4t HHAM Reference Date Reference Date Date
Job Level Principal Job s A | |ELE  REE | EFETHER | ESET AT | ESETH Y
L TR ES SN N ERZEGREE | FERHEEAE | BRTEH AR
Managerial Level Director/General Manager
mEins | | e ’ ’ ’ ’ ’
Shop/Operation Manager
104 R 13 0 0 0 0
SR R
Corporate & Brand Manager
105 e 0 0 0 0 0
MBS RRAC T
Business Development/Sales Manager
106 |, e 0 0 0 0 0
SEIBBHEE BT
Marketing Manager
107 0 0 0 0 0
5 i A
Digital Marketing Manager
108 0 0 0 0 0
B E A
109 Training Manager (Beauty Care, Health Care and Spa Centres) 0 0 0 0 0
Bl A (AP ~ (R RO L)
Sub-total
- 13 0 0 0 0
Nat
Supervisory Shop Supervisor
203 - 24 0 0 0 0
Level JEHEEAE S A
204 B,C?Bt,y Consultant 0 0 0 0 0
FARAR
Hair Care Consultant/Advisor
206 i 0 0 0 0 0
SRS
209 Training Officer (Beauty Care, Health Care and Spa Centres) 0 0 0 0 0
BENEAE GEERE ~ (R BRI
Business Development/Sales Executive
251 |- - 0 0 0 0 0
SERS EEEE
Marketing Executive
252 0 0 0 0 0
i e £
Beauty & Health Care Consultant / Advisor
254 | . . 0 0 0 0 0
FEEORE AR
Digital Marketing Executive
255 ok ot 0 0 0 0 0
B E T
Su;b—total 24 0 0 0 0
/et
Craftsman Level Beautician/ Beauty Therapist
301 | ... 15 0 10 5 0
T4k FAE
Body Therapist
302 - 0 0 0 0 0
SHGEEREN
Make Up Artist
303 0 0 0 0 0
Gt
Nail Artist/Therapist
304 ) 1,219 0 0 81 315
FH AT
Beauty Assistant
351 | 0 0 0 0 0
EEAH
Nail Assistant/Trainee
354 0 0 0 0 0
5 HH R
Assistant to Medical Practitioner (beauty care)
356 |gon o . 0 0 0 0 0
B A\ BIHEIER)
Personal Trainer / Fitness Coach
357 . . 0 0 0 0 0
TN S BR
Sub-total 1,234 0 10 86 315
/et
Clerical/ Marketing Assistant
Operative Level 401 T HERS BB 0 0 0 0 0
ANB/XE
fﬁﬁﬁ /X 402 Prom(;ler 0 0 0 0 0
Business Development / Sales Assistant
451 . . 0 0 0 0 0
SERHSE EsEIE
Digital Marketing Assistant
452 Skt e 0 0 0 0 0
ST B S R
Sub-total
e 0 0 0 0 0
Other supporting Receptionist
staff 501 B E 0 0 0 0 0
HAtr R E T Healthcare Personnel (i.e. doctors, nurses, etc.) and other
502 [professionals (e.g., dietitians) 0 0 0 0 0
B\ BN ~ ST A\ £ R
Sub-total
e 0 0 0 0 0
Total
4 1,271 0 10 86 315
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(d) Cosmetic Product Company — Wholesale, Import & Export
it it b 8 A\ B A - #E S At A O

Number of
Trainees/
Number of Full | Apprentices as at | Number of Full | Number of Part Number of
Time Employees | Survey Reference | Time Vacancies as| Time Employees | Freelancers as at
as at Survey Date at Survey as at Survey Survey Reference
Reference Date 4t HHAM Reference Date Reference Date Date
Job Level Principal Job s A | |ELE  REE | EFETHER | ESET Y | ESEH B
LEE TR SR B A N ERZEGREE | FERHEEAE | BRTEH AR
Managerial Level Director/General Manager
gmiag | |lee s " 0 ’ 0 0
Shop/Operation Manager
104 . 43 0 0 0 0
ISR R
Corporate & Brand Manager
105 s 43 0 0 0 0
(B2 AR
Marketing Manager
107 T i i 161 0 1 0 0
Digital Marketing Manager
108 30 0 0 0 0
B AL
Product/Technical Manager
110 . 42 0 0 0 0
[t s S S
Sub-total
- 431 0 1 0 0
/et
Supervisory Shop Supervisor
203 - 68 0 0 0 0
Level IS A5 T A
EER 205 Beauty Advisor (Counter) 142 0 1 3 0
FARHR (L)
Hair Care Consultant/Advisor
206 |_.. - 1 0 0 0 0
A S ]
207 |Buying Officer 232 0 0 0 0
HT
Sales Representative/Executive
208 | . 388 0 1 45 0
BETE
Trainer (beauty products / equipment)
210 |, s 5 14 0 0 0 0
BEEEAE GEE A /RS
Sales / Marketing Executive
253 | 424 0 0 0 0
B TSR EE
Digital Marketing Executive
255 ok ot 5 0 0 0 0
B E T
Sub-total 1274 0 2 53 0
/et
Clerical/ Marketing Assistant
Operative Level 401 TG B 173 0 2 0 0
LTTIPN= V8= Promoter
402 o 474 0 2 40 1
i3 HEE
Business Development / Sales Assistant
451 | ok oty 310 0 29 0 0
SEAERHSE BB
Digital Marketing Assistant
452 e ko 10 0 33 0 0
BT e
453 |Shop Assistant 894 0 2 4 0
EE
Sub-total 1,861 0 68 83 1
/et
Other supporting Receptionist
staff 501 B E 43 0 0 0 0
H EET :
57 1% 5 SuE total 43 0 0 0 0
/et
Total
4 3,609 0 71 136 1
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(e) Cosmetic Product Company — Retail

bt E A B ER - B 5

Number of
Trainees/

Number of Full | Apprentices as at | Number of Full | Number of Part Number of
Time Employees | Survey Reference | Time Vacancies as| Time Employees | Freelancers as at
as at Survey Date at Survey as at Survey Survey Reference
Reference Date 4t HHAM Reference Date Reference Date Date
Job Level Principal Job s A | |RLE  REE | EFEHER | ESE OB | ESEH B
LEE TR SR B A N ERZEGREE | FRRHEEAE | BRTEH AR
Managerial Level Director/General Manager
grAask |\ |lee s 101 0 0 0 0
Shop/Operation Manager
104 . 140 0 0 0 0
SRR
Corporate & Brand Manager
105 . 38 0 0 0 0
(B2 AR
Marketing Manager
107 93 0 0 0 0
5 e B A
Digital Marketing Manager
108 26 0 0 0 0
B AL
Product/Technical Manager
110 . 46 0 0 0 0
FE i/ H il AL
Sub-total 444 0 0 0 0
et
Supervisory Shop Supervisor
203 - 1,080 0 7 0 0
gvelz JEHE Ao A
BE% Beauty Advisor (Counter)
205 |Loen 2,867 54 106 76 22
FARH (ML)
Hair Care Consultant/Advisor
206 o i 18 0 0 0 0
SRS
207 |Buying Officer 216 0 0 0 0
HF
Sales Representative/Executive
208 | 1 64 0 0 0 0
BEEE
Trainer (beauty products / equipment)
210 |, s 5 35 0 0 0 0
Bl B (GBS HE)
Sales / Marketing Executive
253 |, 106 0 0 24 0
B TSR EE
Digital Marketing Executive
255 Skt - 25 0 0 0 0
B E T
Sub-total 4411 54 13 100 2
/et
Clerical/ Marketing Assistant
Operative Level 401 T e B 98 0 0 0 0
LIPSV = Promoter
402 o 334 0 0 52 0
e HEE
Business Development / Sales Assistant
451 | ok oty 259 0 0 0 0
SEMSPHEE B
Digital Marketing Assistant
452 et sk o 36 0 0 0 0
BT e
453 |Shop Assistant 3,544 61 142 802 1
EE
Sub-total 4271 61 142 854 1
/et
Other supporting Receptionist
staff 501 B E 81 0 0 0 0
H EET .
1% & SuE total 31 0 0 0 0
/et
Total
b 9,207 115 255 954 23
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(f) School (Beauty, Hairdressing, Make-up and Nail)
B RERR b EH)

Number of
Trainees/
Number of Full | Apprentices as at | Number of Full | Number of Part Number of
Time Employees | Survey Reference | Time Vacancies as| Time Employees | Freelancers as at
as at Survey Date at Survey as at Survey Survey Reference
Reference Date 4t HHAM Reference Date Reference Date Date
Job Level Principal Job BTN | EEE / RES | ESETHBN | ERETHIHN | R4
LEE TR SR B A N ERZEGREE | FRRHEEAE | BRTEH AR
Managerial Level Director/ Principal
wmaas | lew e » 0 0 0 0
Training Manager
102 e T 35 2 2 0 0
Sub-total
N 64 2 2 0 0
/et
Supervisory 201 Training Officer/Instructor (Beauty/Make up/Nail) 15 2 5 53 16
Level BRI EAE BRI R bt )
202 'l;rleimmg Ofﬁcﬁe{/lpftyruc?gf (Ealrdressmg) 5 2 5 41 5
Bl AL AR (3552)
Sub-total 167 4 7 94 18
/NEE
Other supporting Receptionist
staff 501 P 28 0 0 0 1
At iEE T .
57 4% SuE total 28 0 0 0 1
/et
Total 259 6 9 94 19
1485
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Table 9.3 Number of full-time employees at time of survey by sector by principal job Appendix 9
®93 ETREIERBEITNERERAR FoRY
Cosmetic
Product
Company — Cosmetic School (Beauty,
Wholesale, Product Hairdressing,
Beauty Care, Import & Company — Make-up and
Health Care, Spa Export Retail Nail)
Hairdressing Centres (bt 8 A | Akt s AE A 22
Overall Salon F4Pe - - | Nail Salon S - MHENL - |EEEES
Gt SRR SN KPP | R AL & bl =H)
Managerial Level Director/ Principal
. = 101 N 29 0 0 0 0 0 29
EHABR e R
Training Manager
102 st 35 0 0 0 0 0 35
Director/General Manager
103 YRS LT 417 42 162 0 112 101 0
Shop/Operation Manager
104 R 852 110 546 13 43 140 0
S E R
Corporate & Brand Manager
105 . 106 0 25 0 43 38 0
i Pl s
Business Development/Sales Manager
106 |, . 63 0 63 0 0 0 0
SEABDHEE B
Marketing Manager
107 T e 290 0 36 0 161 93 0
Digital Marketing Manager
108 ok ot 86 0 30 0 30 26 0
B AL
Training Manager (Beauty Care, Health Care and Spa Centres)
109 |, N, N 29 0 29 0 0 0 0
B (SRR ~ fRRE BRI L)
Product/Technical Manager
110 oy 88 0 0 0 42 46 0
FE it/ Hefir AR
Art Director
111 sl 40 40 0 0 0 0 0
Technical Director
112 s 8 8 0 0 0 0 0
Sub-total 2,043 200 891 13 431 444 64
et
Supervisory Training Officer/Instructor (Beauty/Make up/Nail)
201 |, il e i - 115 0 0 0 0 0 115
Level S EAE A e it RH)
B 202 Tﬁrimmg Ofﬁce)r/l-nstruct(‘)’r g{alrdressmg) 5 0 0 0 0 0 5
S EAE A (R52)
Shop Supervisor
203 - 1.968 195 601 24 68 1,080 0
IESEE ST ELE
Beauty Consultant
204 | s 1,523 0 1,523 0 0 0 0
EBER ’
Beauty Advisor (Counter)
205 |.. . 3,009 0 0 0 142 2,867 0
FEERR (HEfD) .
Hair Care Consultant/Advisor
206 e 66 35 12 0 1 18 0
SRS B[
207 |Buying Officer 448 0 0 0 232 216 0
HT
Sales Representative/Executive
208 |, X 452 0 0 0 388 64 0
BERE
Training Officer (Beauty Care, Health Care and Spa Centres)
209 |, e N 32 0 32 0 0 0 0
FlEAE GRAER ~ (R RKE L)
Trainer (beauty products / equipment)
210 |, e e - 49 0 0 0 14 35 0
HEEAE GEA A / HEES)
Business Development/Sales Executive
251 0 0 0 0 0 0 0
SEBHE B EE
Marketing Executive
252 > 24 0 24 0 0 0 0
it £
Sales / Marketing Executive
253 e 530 0 0 0 424 106 0
B SRR
Beauty & Health Care Consultant / Advisor
254 | .. " 82 0 82 0 0 0 0
EEIriE B
Digital Marketing Executive
255 - " 73 0 43 0 5 25 0
BESEHEE
Sub-total
N 8.423 230 2,317 24 1,274 4,411 167
Nt
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Table 9.3 Number of full-time employees at time of survey by sector by principal job Appendix 9
®93 TR R I ERBEI SN2 RIE S AR FoRY
Cosmetic
Product
Company — Cosmetic School (Beauty,
Wholesale, Product Hairdressing,
Beauty Care, Import & Company — Make-up and
Health Care, Spa Export Retail Nail)
Hairdressing Centres (bt 8 A | Akt s AE A 22
Overall Salon EBbT R - Nail Salon ST i - EHEmL - (B EERS
it SZJER ZKEE 0 EPPL | tE R AL T bl EH)
Craftsman Level Beautician/ Beauty Therapist
301 (... 11,796 5 11,776 15 0 0 0
R4k ot ?
Body Therapist
302 - 1,795 0 1,795 0 0 0 0
SHGTE AN ’
Make Up Artist
303 29 0 29 0 0 0 0
LAl
Nail Artist/Therapist
304 e 1,517 57 241 1,219 0 0 0
Hair Stylist/Hairdresser
305 | 2 7,732 0 0 0 0 0
S w3
Technician (perm and color)
306 S, 305 305 0 0 0 0 0
EAAIME
Beauty Assistant
351 | i 278 0 278 0 0 0 0
EAETEH
Nail Assistant/Trainee
354 0 0 0 0 0 0 0
fi=laaliUELE
Hairdressing Assistant
355 SRR 2,203 2,200 3 0 0 0 0
Assistant to Medical Practitioner (beauty care)
356 |gpus | e o 73 0 73 0 0 0 0
B\ S PE(ER)
Personal Trainer / Fitness Coach
357 0 0 0 0 0 0 0
[N e
Barber
358 o, 4 4 0 0 0 0 0
et ;]
Others
399 13 0 13 0 0 0 0
oAt
/Sj‘jf?‘m' 25,745 10,303 14,208 1,234 0 0 0
i
Clerical/ Marketing Assistant
Operative Level 401 T e 345 0 74 0 173 98 0
LNV a= Promoter
402 [ e 930 0 122 0 474 334 0
& RS
Business Development / Sales Assistant
451 | " 576 0 7 0 310 259 0
SETSDHEE B s
Digital Marketing Assistant
452 it . 76 0 30 0 10 36 0
BT 5 B
hop Assist:
453 |Shop Assistant 4438 0 0 0 894 3,544 0
JEH
Sub-total 6,365 0 233 0 1,861 4271 0
/et
Other supporting Receptionist
staff 501 A 1,615 417 1,046 0 43 81 28
Hitt TR AT Medical Personnel (i.e. Doctor, Dietitian, registered nurse,
502 |etc.) 120 0 120 0 0 0 0
NS
Sub-total 1,735 417 1,166 0 43 81 28
/NET
Total
KL 44,311 11,150 18,815 1,271 3,609 9,207 259
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Table 9.4 Percentage distribution of average monthly remuneration package of full-time employees by principal job Appendix 9

£94 HIEBREESNEBER 28 YN E St Fis%9
$10,000 or $50,001 or
Overall below $10,001 - $13,001 - $16,001- | $20,001 - $30,001 - above
et ENS $13,000 $16,000 $20,000 $30,000 $50,000 L
Managerial Director/ Principal
Lot 101 fp e 29 0.0% 0.0% 0.0% 0.0% 36.0% 44.0% 20.0%
s .
EEARM 102 g;ﬂ;%mmger 35 0.0% 0.0% 0.0% 0.0% 35.7% 42.9% 21.4%
13|45
Director/General M
103 Z;;;c/"zm ;‘ga anager 417 0.0% 0.0% 0.0% 0.0% 10.5% 47.8% 41.6%
Shop/Operation Manager
104 [ e s 852 0.0% 0.0% 0.0% 0.0% 17.5% 65.9% 16.6%
105 i:g’;aﬁi;ﬁffgra“d Manager 106 0.0% 0.0% 0.0% 0.0% 44.9% 46.9% 8.2%
IERAnPERE e
106 ;‘;ﬁ%ﬁ;}“ﬁgﬁgvse‘l“ Manager 63 0.0% 0.0% 0.0% 0.0% 0.0% 53.1% 46.9%
FRIGTHT =R EE
107 ;Aj_:fak;émjjiggager 290 0.0% 0.0% 0.0% 0.0% 32.1% 67.1% 0.8%
T SRR
108 g;giﬁz;k;mg Manager 86 0.0% 0.0% 0.0% 0.0% 47.6% 52.4% 0.0%
Ly'E PR EE
Training Manager (Beauty Care, Health Care and Spa
109 |Centres) 29 0.0% 0.0% 0.0% 0.0% 53.6% 46.4% 0.0%
FEIACEE (EART ~ R ROKER L)
Product/Technical Manager
ALY iy 88 0.0% 0.0% 0.0% 0.0% 8.5% 90.1% 1.4%
Art Director o o o o o o o
L i 40 0.0% 0.0% 0.0% 0.0% 18.2% 27.3% 54.5%
Technical Di
112 ?;Cﬁ;";; rector 8 0.0% 0.0% 0.0% 0.0% 50.0% 50.0% 0.0%
SN &6 it
Sub-total o o o o o o o
en 2,043 0.0% 0.0% 0.0% 0.0% 21.3% 59.8% 18.9%
Supervisory Training Officer/Instructor (Beauty/Make up/Nail)
201 |, rammne Diticer msiructor (B 115 0.0% 0.0% 0.0% 18.4% 58.3% 23.3% 0.0%
Level BRI EAE BT el (i ) ° ° ° i i ° °
B Training Officer/Instructor (Hairdressing)
202 |, famng DHeer ¢ 52 0.0% 0.0% 0.0% 9.5% 54.8% 35.7% 0.0%
S5 A B P (3552) ° i i i ’ ’ i
Shop Supervisor
203 ! . 1,968 0.0% 0.0% 0.0% 6.2% 51.4% 40.2% 2.1%
T Y AT ’ ’ ’ ’ ’ ’ ’
204 ?g%?;nsuham 1,523 0.0% 0.0% 0.0% 13.9% 55.1% 29.4% 1.6%
Y
Beauty Advisor (Count
205 |Beauty Advisor (Counter) 3,000 0.0% 0.0% 0.0% 20.3% 69.4% 10.3% 0.0%
SN ()
206 ;ﬁ%gﬁ;é‘;ﬁ;”hm%dwsm 66 0.0% 0.0% 0.0% 83.9% 16.1% 0.0% 0.0%
207 g‘;‘ng Officer 448 0.0% 0.0% 0.0% 35.0% 29.5% 35.5% 0.0%
les R ive/Executi
208 |31 ﬂei“mma“ve/ Kecutive 452 0.0% 0.0% 0.0% 58.5% 41.2% 0.3% 0.0%
=R N
Training Officer (Beauty Care, Health Care and Spa
209 |Centres) 32 0.0% 0.0% 0.0% 34.5% 62.1% 3.4% 0.0%
B EAT GEBNE ~ R KR L)
Trainer (beauty products / equipment)
210 [, e ey | ' 49 0.0% 0.0% 0.0% 0.0% 100.0% 0.0% 0.0%
Bl A EB S / #2) o 0 o o b A A
Business Development/Sales Executive
251 [, velopmen 0 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
BB BT ’ ’ ’ ’ ’ ’ ’
257 |Marketing Exceutive 24 0.0% 0.0% 0.0% 20.8% 79.2% 0.0% 0.0%
TSR
Sales / Marketing Executive o o o N o o o
253 | i+ 530 0.0% 0.0% 0.0% 32.6% 63.4% 4.0% 0.0%
Beauty & Health Care Consultant / Advisor o o o o o o o
254 | smrtis ae e 82 0.0% 0.0% 0.0% 29.3% 68.3% 2.4% 0.0%
255 gﬁgaigggimg Exceutive 7 0.0% 0.0% 0.0% 61.6% 38.4% 0.0% 0.0%
iﬁ‘:jr‘mal 8,423 0.0% 0.0% 0.0% 20.0% 57.0% 22.1% 0.8%
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Table 9.4 Percentage distribution of average monthly remuneration package of full-time employees by principal job Appendix 9
*£94 BIERERSNEBREEZEH PN E St Fis%9
$10,000 o $50,001 or
Overall below $10,001 - $13,001 - $16,001- | $20,001 - $30,001 - above
et ENY $13,000 $16,000 $20,000 $30,000 $50,000 sKBLE
g“lf':;“" Level| 55 g;;fé;‘w Beauty Therapist 11,79 0.9% 0.0% 13.6% 51.5% 34.0% 0.0% 0.0%
302 g’;@’;}ggﬁpm 1,795 0.0% 9.0% 3.7% 45.3% 42.1% 0.0% 0.0%
G nse I+
303 mﬁ;ﬁj p Artist 29 0.0% 0.0% 0.0% 3.4% 96.6% 0.0% 0.0%
304 g]j%?%““nhempm 1,517 0.0% 20.2% 10.4% 49.0% 20.3% 0.0% 0.0%
305 ;j‘;:ﬁtﬁyhswa“dre“er 7,732 0.0% 43% 19.3% 56.5% 19.9% 0.0% 0.0%
AL
306 :ﬁ;?égpem and color) 305 0.0% 4.6% 13.0% 282% 54.2% 0.0% 0.0%
BRI E
351 iﬁ‘.ﬁ‘\f%gj;;mm 278 0.0% 6.8% 12.3% 75.8% 5.1% 0.0% 0.0%
354 ?f%’l;;gmm/ Trainee 0 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
H -
355 ;j‘;ﬁ;;;mg Assistant 2,203 6.6% 213% 37.1% 33.9% 1.0% 0.0% 0.0%
e o =
356 iji‘;g%?gi; racttioner (beauty carc) 73 0.0% 0.0% 17.2% 82.8% 0.0% 0.0% 0.0%
s | ENER(E
357 ;frj\o;;} g}%ﬁ;{gg“s Coach 0 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
358 ;jﬁ;@%ﬁﬁ 4 0.0% 0.0% 0.0% 0.0% 100.0% 0.0% 0.0%
399 Oﬁt}}gs 13 0.0% 0.0% 0.0% 66.7% 33.3% 0.0% 0.0%
i‘;‘f?oml 25,745 1.0% 5.1% 16.4% 50.9% 26.7% 0.0% 0.0%
Clerical/ Marketing Assistant o o o o o o o
operative Level | 40 | e e gy 345 0.0% 9.3% 30.2% 53.4% 7.1% 0.0% 0.0%
igfg)\g‘/ X 40 ?é‘;";er 930 0.0% 53% 40.9% 53.4% 0.5% 0.0% 0.0%
< /B S
451 E:;;;f;ﬁ‘ﬁg;g / Sales Assistant 576 0.0% 12% 2.7% 74.3% 1.7% 0.0% 0.0%
RG] ‘=1
452 gﬁ%‘%;ﬁﬂ‘;‘ﬁgmmm 76 0.0% 0.0% 40.4% 52.6% 7.0% 0.0% 0.0%
5, =P
453 E‘g Assistant 4,438 0.9% 2.6% 25.9% 61.1% 9.5% 0.0% 0.0%
j‘\‘;‘“a‘ 6,365 0.7% 3.2% 28.1% 60.8% 7.4% 0.0% 0.0%
Total (except other supporting staff)
sty (HA SR B TGN 42,576 0.7% 3.6% 14.5% 44.5% 28.9% 6.7% 1.0%
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Table 9.5 Percentage distribution of preferred level of education of full-time employees by principal job Appendix 9
#9.5 RIEBBISNEREREANEFEENT ST op=3
Postgraduate Diploma/ Secondary | Secondary 3 or
Overall Degree First Degree Sub-degree Certificate 4to07 below
B BPRAER | ERAER Bl R EE | pERE | =0T
Managerial Director/ Principal
Level 101 G R 29 14.3% 71.4% 3.6% 10.7% 0.0% 0.0%
=gt =Y it
REARS | ;;‘Fég;mg“ 35 0.0% 86.7% 6.7% 6.7% 0.0% 0.0%
Director/G 1M
103 2;%2/025] ;“I;fa anager 47 2.5% 80.1% 7.6% 7.4% 2.5% 0.0%
Shop/Operation Manager
104 ST 852 0.2% 67.7% 15.7% 14.7% 1.6% 0.0%
Corporate & Brand Manager
105 (o e 106 0.0% 79.6% 20.4% 0.0% 0.0% 0.0%
Business Development/Sales Manager
106 e 63 0.0% 81.0% 15.9% 3.2% 0.0% 0.0%
Marketing Manager
107 A P A 290 0.0% 83.3% 13.9% 2.8% 0.0% 0.0%
Digital Marketing Manager
108 R G 86 0.0% 88.1% 8.3% 3.6% 0.0% 0.0%
Training Manager (Beauty Care, Health Care and Spa
109 [Centres) 29 0.0% 48.3% 10.3% 13.8% 27.6% 0.0%
AT (GEADE ~ (R R KR T
Product/Technical Manager o, o, o o, 0, 0,
110 e R 88 0.0% 75.3% 17.6% 7.1% 0.0% 0.0%
Art Directs
111 ﬁzw';;;‘" 40 0.0% 59.1% 22.7% 9.1% 9.1% 0.0%
Technical Direct
12 *;%12:% rector 8 0.0% 25.0% 25.0% 25.0% 25.0% 0.0%
/SJL\':J"F‘M 2,043 0.8% 74.6% 13.5% 9.3% 1.8% 0.0%
i
Supervisory Training Officer/Instructor (Beauty/Make up/Nail)
201 |,.., N . . 115 0.0% 17.1% 10.5% 72.4% 0.0% 0.0%
Level B AT S BT (AR, (bl ) ’ ’ ’ ’ ’ ’
B Training Officer/Instructor (Hairdressing)
202 |, ., Y e g 52 0.0% 4.8% 54.8% 40.5% 0.0% 0.0%
BRIEME BRI (55 ° i ° i ° °
Shop Supervisor
203 . . 1,968 0.0% 12.2% 35.9% 51.8% 0.1% 0.0%
JEHE A ST A ° ° ’ ° ° ’
204 | Beauty Consultant 1,523 0.0% 14.5% 22.8% 58.1% 4.5% 0.0%
FARHR
Beauty Advisor (Counter)
205 | . 3,009 0.0% 0.1% 33.7% 66.2% 0.0% 0.0%
FER (i) ’ ’ i i ’ ’ i
Hair Care Consultant/Advisor o o o o o o
206 S R 66 0.0% 1.5% 6.1% 75.8% 16.7% 0.0%
207 ;’?ﬂg Officer 448 0.0% 20.1% 9.7% 70.1% 0.0% 0.0%
208 |Sales ;gmcmam'dhcc““vc 452 0.0% 47.4% 13.6% 38.9% 0.0% 0.0%
=R
Training Officer (Beauty Care, Health Care and Spa
209 |Centres) 32 0.0% 0.0% 28.1% 59.4% 12.5% 0.0%
B EAE GEADE - R T
Trainer (beauty products / equipment)
210 o e o 49 0.0% 4.1% 75.5% 20.4% 0.0% 0.0%
| AT (A | () i ° ° i i °
Business Development/Sales Executive
251 | o s 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Ao 0+ 0 ‘ ° ‘ ° ‘ °
Marketing Executive o o o o o o
252 B AT 24 0.0% 12.5% 41.7% 45.8% 0.0% 0.0%
Sales / Marketing Executive
253 |\ ; 0.0% 2.1% 54.9% 43.0% 0.0% 0.0%
B ST 330 ‘ ° ° ‘ ‘ °
Beauty & Health Care Consultant / Advisor
254 | L - 82 0.0% 0.0% 58.5% 29.3% 12.2% 0.0%
EEIRE AR ’ ’ ’ ’ ’ ’
Digital Marketing Executive o o o o o 5
255 B GY T AT 73 0.0% 2.7% 31.5% 65.8% 0.0% 0.0%
/SJ‘\‘EJ'F“’”I 8,423 0.0% 9.9% 31.3% 57.5% 1.2% 0.0%
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Table 9.5 Percentage distribution of preferred level of education of full-time employees by principal job Appendix 9
9.5 RIEBHE SN EREREANESEENT ST ffs%9
Postgraduate Diploma/ Secondary | Secondary 3 or
Overall Degree First Degree Sub-degree Certificate 4to07 below
LR WA 22 e w=liA B2 SOREE | huESE | =T
gi‘:; an Level | 5, ];%'é%'a“/ Beauty Therapist 11,796 0.0% 0.0% 1.1% 41.1% 55.3% 2.5%
302 g’;g;g%"m 1,795 0.0% 0.0% 0.8% 48.2% 44.1% 6.9%
303 ?E;;CEEP Artist 29 0.0% 0.0% 0.0% 96.6% 3.4% 0.0%
il Artist/Therapi
304 T;;%'j Eﬂ?‘su erapist 1,517 0.0% 0.0% 0.4% 57.3% 18.3% 24.0%
305 ;;é;iyhsma“dmscr 7,732 0.0% 0.0% 0.6% 24.4% 67.3% 7.7%
2
Technici ]
306 ?.éelggé(penn and color) 305 0.0% 0.0% 0.0% 47.1% 40.7% 12.1%
IS ~
Beauty Assistant o o o o o o
351 | ey 278 0.0% 0.0% 0.0% 34.9% 56.8% 8.3%
Nail Assistant/Trai
354 %:éﬁ E;;;am rainee 0 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
=]
355 ggg;;"g Assistant 2,203 0.0% 0.0% 1.2% 14.2% 65.2% 19.3%
Assistant to Medical Practitioner (beauty care)
356 |oostant tea 0.0% 0.0% 0.0% 47.9% 46.6% 5.5%
530\ B B ° ° ° ° ° °
357 ;ZT;;%T?%E%;%‘“S Coach 0 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Barber
358 | oy s smseig 4 0.0% 0.0% 0.0% 0.0% 100.0% 0.0%
h
399 Oﬁtﬁ;“ 13 0.0% 0.0% 7.7% 76.9% 15.4% 0.0%
/SJ‘\'E];‘M' 25,745 0.0% 0.0% 0.9% 35.4% 56.5% 7.2%
5
Clerical/ Marketing Assistant o o o o o o
Operative Level | 401 [im sz 345 0.0% 0.0% 4.9% 49.3% 45.8% 0.0%
gfﬁj\g/ 2 402 ;’E"’;‘ger 930 0.0% 0.0% 0.0% 12.0% 88.0% 0.0%
b Bu;i\ne\ss Development / Sales Assistant
451 velor 0.0% 0.0 0.0% 31.8% 68.2° 0.0
ST B REE 576 ° " ° ° " "
Digital Marketing Assistant o o o, o, o 0,
452 |t i 76 0.0% 0.0% 0.0% 48.7% 51.3% 0.0%
453 JS:E’ Assistant 4,438 0.0% 0.0% 0.0% 14.8% 84.5% 0.7%
1 5=
/SJL\'EJF"’MI 6,365 0.0% 0.0% 0.3% 18.2% 81.1% 0.5%
5
Total (except other supporting staff) ) o ) . o o
iy (LR R TR 42,576 0.0% 5.4% 6.9% 35.5% 47.6% 4.5%
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Table 9.6 Percentage distribution of preferred years of experience for full-time employees by principal job Appendix 9
9.6 BXEBRBE O NEREREAVERFRNE S [(F=3
10 years or | 6 years to less | 3 years to less [ 1 year to less
more than 10 years | than 6 years than 3 years Less than 1
Overall THEHUL | RERTE | ZFEERE | —HFEEE year
{amy LI LI LU —HFLT
N — - —
L 101 g%gémpal 29 35.7% 53.6% 10.7% 0.0% 0.0%
BEHEHAER Training Manager
102 e 35 10.0% 70.0% 20.0% 0.0% 0.0%
Director/General Manager
103 g 4 417 39.6% 54.3% 6.1% 0.0% 0.0%
Shop/Operation Manager
104 . 24.79 58.29 17.29 0.09 0.09
HEEE B i e & 2 i 5
Corporate & Brand Manager
105 o g 106 17.5% 50.5% 32.0% 0.0% 0.0%
Business Development/Sales Manager
106 |, N 63 3.2% 68.3% 28.6% 0.0% 0.0%
SETBE ER ’ ’ ’ ’ ’
Marketing Manager o o o o o
107 e | 290 8.0% 68.3% 23.7% 0.0% 0.0%
Digital Marketing Manager o o o o o
108 T 86 0.0% 73.8% 26.2% 0.0% 0.0%
Training Manager (Beauty Care, Health Care and Spa
109 |Centres) 29 44.8% 6.9% 48.3% 0.0% 0.0%
Bl g E GEARE ~ (REROKE L)
Product/Technical Manager
110 Sy 88 11.8% 69.4% 18.8% 0.0% 0.0%
s T § g g ° :
1 [ Director 40 86.4% 13.6% 0.0% 0.0% 0.0%
Z = S0 L
Technical Director
112 KA 8 37.5% 62.5% 0.0% 0.0% 0.0%
;Q‘J‘\“_fjrwtal 2,043 23.6% 58.8% 17.6% 0.0% 0.0%
i
Supervisory Training Officer/Instructor (Beauty/Make up/Nail)
201 N il s . 115 4.8% 28.6% 66.7% 0.0% 0.0%
Level 1| B i - R Cgo A . ) ’ ’ ’ ’ ’
B Training Officer/Instructor (Hairdressing)
S raining Officer/Instructor (Hairdressing
202 I, il s 52 4.8% 11.9% 83.3% 0.0% 0.0%
Bl AF /S5 (350) ’ ’ ’ ’ ’
Shop Supervisor
203 . 1,968 3.6% 50.9% 45.4% 0.1% 0.0%
JEHEAE Y EEE ’ ’ ’ ’ ’ ’
204 ifefﬁl\‘gﬁﬁc;nsuham 1,523 0.2% 32.5% 67.2% 0.1% 0.0%
= =1
Beauty Advisor (Counter)
205 | 3,009 0.0% 9.8% 90.2% 0.0% 0.0%
SR (fHfn) ’ ’ ’ ’ ’ ’
Hair Care Consultant/Advisor
206 | o 0.09 18.29 8.89 3.09 0.09
S5 R 66 . . T . .
207 {_;j,‘;,:“g Officer 448 0.0% 15.6% 84.4% 0.0% 0.0%
208 ffg;g“ematwe/ Executive 452 0.0% 34.1% 65.9% 0.0% 0.0%
=R
Training Officer (Beauty Care, Health Care and Spa
209 |Centres) 32 0.0% 43.8% 53.1% 3.1% 0.0%
Bl A GEARE ~ (RFROKE L)
Trainer (beauty products / equipment)
210 N s o 49 0.0% 4.1% 95.9% 0.0% 0.0%
B E(E AR | #52) ’ ’ ’ ’ ’
Business Development/Sales Executive
251 | ., 0 0.0% 0.0% 0.0% 0.0% 0.0%
SEBRHEE BT ° ° ° ? 0
252 %i;k%mpf EE}‘;C““VG 24 0.0% 16.7% 79.2% 42% 0.0%
ki
253 ial; Q%’fj,‘;é};g ;’gmwe 530 0.0% 9.2% 87.7% 3.0% 0.0%
=27F ikl
Beauty & Health Care Consultant / Advisor
254 |1 N 82 0.0% 9.8% 90.2% 0.0% 0.0%
EAMRGE LR ’ ’ ’ ’ ’
Digital Marketing Executive
255 5&% Py ¢ 73 0.0% 0.0% 98.6% 1.4% 0.0%
;Q'J‘\‘;“’tal 8,423 1.0% 26.6% 72.0% 0.3% 0.0%
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Table 9.6 Percentage distribution of preferred years of experience for full-time employees by principal job Appendix 9
£9.6 REIEBEESNEEER EANHREENE St g =Y
10 years or | 6 years to less | 3 years to less [ 1 year to less
more than 10 years | than 6 years than 3 years Less than 1
Overall TEHLAE | NEEFE | ZFEERE | —FE2EEF year
4 U U DU —ELT
Craftsman Level i i
};IZ; antevell 301 Bgfﬁf;;mm Beauty Therapist 11,796 0.0% 4.0% 29.5% 64.8% 1.8%
302 Zf";j ég%’m 1,795 0.0% 1.8% 34.3% 61.7% 2.2%
A5z
303 ?E?;Eﬂ[ij p Artist 29 0.0% 0.0% 0.0% 100.0% 0.0%
304 I;a;;‘;%““/ Therapist 1,517 0.1% 1.4% 28.9% 69.6% 0.0%
305 ;Ij;]g%y list/Hairdresser 7,732 0.2% 5.0% 38.4% 53.3% 3.1%
F
306 ;?il?;%r‘é(pem and color) 305 0.0% 6.1% 45.5% 45.5% 3.0%
BRI HE
351 Bg%‘%g;%mm 278 0.0% 0.0% 18.0% 53.2% 28.8%
354 I;a;;’;;;;am/ Trainee 0 0.0% 0.0% 0.0% 0.0% 0.0%
H
Hairdressing Assistant
355 | sz pupm 2,203 0.0% 3.5% 42% 54.9% 37.3%
T
356 g;;ir;;}l;g:ég%;ractmoner (beauty care) 73 0.0% 0.0% 31.5% 68.5% 0.0%
357 ;ZT;;};?%E;Z?;SS Coach 0 0.0% 0.0% 0.0% 0.0% 0.0%
358 ;frib%%% 4 0.0% 0.0% 100.0% 0.0% 0.0%
399 Oﬁt?ﬁ?s 13 0.0% 0.0% 100.0% 0.0% 0.0%
Sub-total o o o o o
Jen 25,745 0.1% 3.9% 30.3% 60.3% 5.4%
Clerical/ Marketing Assistant o o o o )
Operative Level | 401 [1i5s ey 345 0.0% 0.0% 2.0% 84.6% 13.3%
PN =
g@g}\g 7 I;é;g;ef 930 0.0% 0.0% 7.2% 78.9% 13.9%
Business Development / Sales Assistant
451 |y menrien i 576 0.0% 0.0% 22.6% 37.7% 39.8%
452 g;%igﬁ‘;%ﬁgssmwm 76 0.0% 0.0% 13.2% 52.6% 34.2%
= )
Shop Assistant
4s3 [0 76 0.0% 0.0% 1.2% 59.1% 39.6%
-total
/SJ‘\‘P erta 6,365 0.0% 0.0% 42% 61.4% 34.4%
"
Total (except other supporting staff)
Gamy (FLH 4R B TR AN 42,576 1.3% 10.0% 33.3% 46.7% 8.7%
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Table 9.7 Percentage distribution of preferred vocational qualification(s) of full-time employee by sector by job level Appendix 9

£97  ETERSSEFRESNEBRESEEHMBEERNE St k=3
(a) Overall 4E%
Vocational Qualification Mallj:g:lrlal Suplf:v;slory Cr;f:S:lmn
BSEER N " M
EEABH BE8% KT
Local ZSHf,
(a) Certificates issued by the VTC:
RIS SR R R 28 2 s
(1) Hong Kong Institute of Vocational Education — Diploma of Foundation Studies / Higher Diploma
. e . 38.4% 30.0% 44.3%
FBECEET S - B UR EHCUR ’ ’ ’
(i1) Youth College - Diploma of Foundation Studies / Diploma of Vocational Education / Diploma of Vocational
Baccalaureate 17.7% 10.9% 11.6%
R - BRI SUR, S CSCR B BSOS
(iii) Competrency Cert;flcate in Hairdressing Techniques (One Examination, Multiple Certification) 5.4% 1.8% 11.7%
FEERM "%
(iv) Competency Certificate in Beauty and Body Care (One Examination, Multiple Certification)
ey e e NP 20.5% 17.9% 16.7%
ERRFEmEE TR ° ° °
(b) Certificates of Skills Upgrading Scheme Plus / Employees Retraining Board
N N N 11.6% 14.9% 19.3%
PR RAT R ’ ’ ’
(c) Qualiﬁcations obtained via Recognition of Prior Learning
N s e 27.2% 39.3% 29.4%
i BTG ) R ' i 0
(d) Other Local Certificates of Recognized Training Courses / Professional Qualifications 3.8% 1.3% 0.0%
Fot A TR / B o o o
Overseas JE5h
(e) Beauty care:
(i) VTCT (ITEC) (United Kingdom) 33.7% 31.4% 27.9%
(i1)) TQUK (United Kingdom) 5.3% 5.0% 5.6%
(iii) CIBTAC (United Kingdom) 10.5% 9.7% 6.3%
(iv) CIDESDO (Switzerland) 5.7% 3.6% 5.2%
(v) City & Guilds (United Kingdom) 13.5% 7.0% 13.4%
(vi) INFA (Belgium) 5.6% 2.3% 6.3%
(f) Hairdressing:
=&
(i) VTCT (ITEC) (United Kingdom) 1.8% 4.2% 10.0%
(i1)) TQUK (United Kingdom) 0.6% 0.7% 3.1%
(iii) Toni & Guy (United Kingdom) 0.9% 3.0% 6.1%
(iv) Vidal Sassoon (United Kingdom) 1.2% 0.6% 4.6%
v) Cit uilds (United Kingdom 0.9% 1% 9%
(v) City & Guilds (United Kingdom) % 3.1% 3.9%
(g) Other International Certificates of Recognised Training Courses / Professional Qualifications 15% 0.7% 2 1%
N " D70 170 A7
HA BRI MR AT R B S B AR
No qualification is required
a2 s 7.8% 10.3% 6.3%
TR ETS EP T B ’ ’ °
Number of companies with such level of staff]
724 1,467 10,265
EHEMRAE TR S THYIATEE
Notes:

(1) A particular company may engage in more than one sector.

(2) Percentages are calculated on the basis of total number of companies with such level of staff
3) Respondents are allowed to select more than one vocational qualification

(1) BEBIATRIEBEEL SR —ET3E -

(2) BLLEDAERRAESESINE T A E EEE

(3) =ZEhEAHEELR—
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(b) Hairdressing Salon ZZJgf

. . . Managerial Supervisory Craftsman
Vocational Qualification
Level Level Level
el EEARG | EEE e
Local ZAs$,
(a) Certificates issued by the VTC:
FHIR ) SR R 2% 2 58
(i) Hong Kong Institute of Vocational Education — Diploma of Foundation Studies / Higher Diploma 35.49% 5.6% 3729
N e o " N . N 4% 6% 2%

FIBEER TS - B SCRSCCE
(ii) Youth College - Diploma of Foundation Studies / Diploma of Vocational Education / Diploma of Vocational
Baccalaureate 17.1% 3.5% 12.1%
HHEER - EEIME UM CE BRI SO
(iii) Competency Certificate in Hairdressing Techniques (One Examination, Multiple Certification)

e PN 37.8% 9.7% 31.8%
FER TR ’ ’ ’
(iv) Competency Certificate in Beauty and Body Care (One Examination, Multiple Certification) 1.2% 0.7% 0.0%
ERREREE T % 2% 7% 0%

(b) Certificates of Skills Upgrading Scheme Plus / Employees Retraining Board 73% 5.6% 15.3%
2 a > — o N . 37 .07 S

HRE A SRR REE g B R iR &

(c) Qualifications obtained via Recognition of Prior Learning

NI ot e e e 42.7% 52.1% 32.0%

B CBIEIRERR O ) MRS ’ ’ ’

(d) Other Local Certificates of Recognized Training Courses / Professional Qualifications 0.0% 0.0% 0.0%

FCAth AR A R R / BRI ' ' '

Overseas J@4p

(e) Beauty care:

(i) VICT (ITEC) (United Kingdom) 0.0% 0.0% 0.2%
(i1) TQUK (United Kingdom) 0.0% 0.0% 0.0%
(iii) CIBTAC (United Kingdom) 0.0% 0.0% 0.0%
(iv) CIDESDO (Switzerland) 0.0% 0.0% 0.0%
(v) City & Guilds (United Kingdom) 0.0% 0.0% 0.0%
(vi) INFA (Belgium) 0.0% 0.0% 0.0%

(f) Hairdressing:
£52

(i) VTCT (ITEC) (United Kingdom) 12.2% 38.9% 27.0%
(i) TQUK (United Kingdom) 4.9% 6.9% 8.4%
(iii) Toni & Guy (United Kingdom) 7.3% 29.2% 16.6%
(iv) Vidal Sassoon (United Kingdom) 9.8% 5.6% 12.6%
(v) City & Guilds (United Kingdom) 4.9% 29.2% 10.7%

(g) Other International Certificates of Recognised Training Courses / Professional Qualifications 12% 1.4% 03%
ARG M TR S A
No qualification is required

s i e 3.7% 2.8% 8.4%
ST B B ’ ’ ’

Number of companies with such level of staff] 39 147 3766
AR ESRNE THATEE '

Notes:

(1) A particular company may engage in more than one sector.

(2) Percentages are calculated on the basis of total number of companies with such level of staff
(3) Respondents are allowed to select more than one vocational qualification

(1) BEBIATHIEEEL SR —ET3E -

(2) BLLRDAMERR ARSI E T A E EEE

(3) =ZahHE BB —IH
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(c) Beauty Care, Health Care, Spa Centres

FBE - R ~ AKEEHLL
. . . Managerial Supervisory Craftsman
Vocational Qualification
e Level Level Level
- EEABH Ba% IR
Local Z3f,
(a) Certificates issued by the VTC:
PR S SR Ry R 28 2 s
1) Hong KOI‘E’; I?sgtute of \ioceilon\al Edicatlon\ — Diploma of Foundation Studies / Higher Diploma 31.3% 28.8% 42.9%
EAEBCER R - AR SR S U
(i) Youth College - Diploma of Foundation Studies / Diploma of Vocational Education / Diploma of Vocational
Baccalaureate 11.5% 12.7% 7.8%
R - BRI SUR, S CSCR B BSOS
(iii) Competrency Certificate in Hairdressing Techniques (One Examination, Multiple Certification) 0.5% 0.0% 0.0%
EEr T %,
(iv) Competency Certificate in Beauty and Body Care (One Examination, Multiple Certification)
ey e N 33.7% 44.6% 31.1%
ERRFEmEE TR ° ’ °
(b) Certificates of Skills Upgrading Scheme Plus / Employees Retraining Board
N N N 14.7% 13.5% 20.0%
BRI R AT SR ’ ’ ’
(c) Qualiﬁcations obtained via Recognition of Prior Learning
N s 27.3% 28.5% 26.2%
il BTG R ' i 0
(d) Other Local Certiicates of Re:ogmzed Training Courses / Professional Qualifications 3.5% 0.6% 0.0%
HoAt AT T SRR / BRI
Overseas JE5h
(e) Beauty care:
E=E
(i) VTCT (ITEC) (United Kingdom) 49.7% 67.8% 51.3%
(i1)) TQUK (United Kingdom) 5.6% 11.4% 10.5%
(iii) CIBTAC (United Kingdom) 13.1% 22.3% 9.9%
(iv) CIDESDO (Switzerland) 9.4% 9.7% 9.7%
(v) City & Guilds (United Kingdom) 16.0% 12.7% 22.6%
(vi) INFA (Belgium) 9.6% 6.2% 11.7%
(f) Hairdressing:
kS
(i) VTCT (ITEC) (United Kingdom) 0.0% 0.0% 0.0%
(i1)) TQUK (United Kingdom) 0.0% 0.0% 0.0%
(iii) Toni & Guy (United Kingdom) 0.0% 0.0% 0.0%
(iv) Vidal Sassoon (United Kingdom) 0.0% 0.0% 0.0%
(v) City & Guilds (United Kingdom) 0.0% 0.0% 0.0%
(g) Other International Certificates of Recognised Training Courses / Professional Qualifications 0.8% 0.2% 3.7%
s A . 0 . 0 . 0
A B AT A R WG
No qualification is required
s i o 4.5% 4.1% 5.9%
TS EP T B ’ ’ ’
Number of companies with such leveigf staff| 135 430 5,522
B AE TR S THYIATEE
Notes:

(1) A particular company may engage in more than one sector.

(2) Percentages are calculated on the basis of total number of companies with such level of staff
(3) Respondents are allowed to select more than one vocational qualification

(1) BEBIATRIEEEL SR — T3 -

(2) BLLEDAMERRAESESINE T A E EEE

(3) =ZEhE A HEELR—
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(d) Nail Salon

EHhn
. . . Managerial Supervisory Craftsman
Vocational Qualification Level Level Level
PrE—— evel evel evel
- EEABH B8% IR
Local ZSHf,
(a) Certificates issued by the VTC:
RS SR Ry R 28 2 s
(1) Hong Kong Institute of Vocational Education — Diploma of Foundation Studies / Higher Diploma 0.0% 0.0% 79.4%
EAEBEER R - AR SR SR o o o
(i1)Youth College - Diploma of Foundation Studies / Diploma of Vocational Education / Diploma of Vocational
Baccalaureate 0.0% 0.0% 30.6%
R - BRSO, SR BSOS
(iii) Competency Certificate in Hairdressing Techniques (One Examination, Multiple Certification) o o o
B T RS 0.0% 0.0% 0.0%
(iv) Competency Certificate in Beauty and Body Care (One Examination, Multiple Certification)
ey e NP 0.0% 26.3% 0.7%
EERFMEE HEE, ’ ’ ’
(b) Ciitlgcatfs (;fikl%ls Upg:r'admgLScheAmeEj;sif}imployees Retraining Board 0.0% 0.0% 30.9%
WricpEieTERiERE R B B A e SR E S
(¢) Qualifications obtained via Recognition of Prior Learning
N e e e e 0.0% 73.7% 36.8%
BB VBRI ) e E ’ ’ ’
(d) Other Local Certificates of Recognized Training Courses / Professional Qualifications 0.0% 0.0% 0.0%
HoAt A ] SRR R / BRI
Overseas JE5h
(e) Beauty care:
(i) VTCT (ITEC) (United Kingdom) 62.5% 26.3% 3.4%
(i1)) TQUK (United Kingdom) 0.0% 0.0% 0.0%
(iii) CIBTAC (United Kingdom) 62.5% 26.3% 10.7%
(iv) CIDESDO (Switzerland) 0.0% 0.0% 0.0%
(v) City & Guilds (United Kingdom) 62.5% 26.3% 13.6%
(vi) INFA (Belgium) 0.0% 0.0% 0.0%
(f) Hairdressing:
=&
(i) VTCT (ITEC) (United Kingdom) 0.0% 0.0% 0.3%
(i1)) TQUK (United Kingdom) 0.0% 0.0% 0.0%
(iii) Toni & Guy (United Kingdom) 0.0% 0.0% 0.0%
(iv) Vidal Sassoon (United Kingdom) 0.0% 0.0% 0.0%
(v) City & Guilds (United Kingdom) 0.0% 0.0% 0.0%
(g) Other International Certificates of Recognised Training Courses / Professional Qualifications 0.0% 0.0% 0.0%
LAt R TSR AR o o o
No qualification is required
a2 v 37.5% 0.0% 0.8%
TSI EP T B ’ ’ ?
Number of companies with such level of staff] 3 19 977
AR AE TR S THYATEE
Notes:

(1) A particular company may engage in more than one sector.

(2) Percentages are calculated on the basis of total number of companies with such level of staff
(3) Respondents are allowed to select more than one vocational qualification

(1) BEBIATIEEEL SR — T3 -

(2) BLLEDAERR ARSI E T A E EEE

(3) =ZahHE BB —IH
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(e) Cosmetic Product Company — Wholesale, Import & Export
A bttt i S A8 A GRS i - L8 R AT

M ial i Craft
Vocational Oualification anageria Supervisory raftsman
—W wepepe Level Level Level#
) EEABH B8% RIGH
Local A,
(a) Certificates issued by the VTC:
e Sk R 8 2 58
(1) Hong Kong Institute of Vocational Education — Diploma of Foundation Studies / Higher Diploma 57.1% 25.2%
EEEERE R - B UR SCCR ) ]
(i) Youth College - Diploma of Foundation Studies / Diploma of Vocational Education / Diploma of Vocational
Baccalaureate 32.8% 7.1%
R - BRI SUR, S CSCR, B BSOS
(iii) Competency Certificate in Hairdressing Techniques (One Examination, Multiple Certification) 0.0% 0.0%
EER T A% o o
(iv) Competency Certificate in Beauty and Body Care (One Examination, Multiple Certification) 17% 0.4%
EERFEEEE R o o
(b) Certificates of Skills Upgrading Scheme Plus / Employees Retraining Board 0.0% 21.0%
WricpEieTEREE R B B e R e ' )
(c) Qualifications obtained via Recognition of Prior Learning 17.6% 42.6%
Fl TR ) eSS ' '
(d) Other Local Certificates of Recognized Training Courses / Professional Qualifications 42% 0.9%
Fot A TR / S - o
Overseas g4
(e) Beauty care:
=5
(i) VICT (ITEC) (United Kingdom) 16.0% 13.0%
(i1) TQUK (United Kingdom) 10.9% 3.1%
(iii) CIBTAC (United Kingdom) 1.7% 0.7%
(iv) CIDESDO (Switzerland) 1.7% 0.7%
(v) City & Guilds (United Kingdom) 9.2% 3.1%
(vi) INFA (Belgium) 0.0% 0.0%
(f) Hairdressing:
=8
(i) VTCT (ITEC) (United Kingdom) 0.0% 0.0%
(i1)) TQUK (United Kingdom) 0.0% 0.0%
(ii1) Toni & Guy (United Kingdom) 0.0% 0.0%
(iv) Vidal Sassoon (United Kingdom) 0.0% 0.0%
(v) City & Guilds (United Kingdom) 0.0% 0.0%
(g) Other International Certificates of Recognised Training Courses / Professional Qualifications 429% 0.9%
S MR AT AR ) A o .
No qualification is required
¢ st vt 7.6% 18.8%
Vit et =y e ’ ’
Number of companies with such level of staff} 134 569
B AE TR S THYATEE
Notes:

(1) A particular company may engage in more than one sector.

(2) Percentages are calculated on the basis of total number of companies with such level of staff
(3) Respondents are allowed to select more than one vocational qualification

(4) # Craftsman level is not applicable to this type of industry

(1) FEFIAEIRSERS & RS0 —ET3E -

(2) ESLERAMEMEAEFRAY B THIAFH A HELEE

(3) ZahEHIEL A

(4) # HITHBTAERNZITHEER
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(f) Cosmetic Product Company — Retail
A bt i s {18 A GERHE o - HE

M ial i Craft
Vocational Oualification anageria Supervisory raftsman
—W e Level Level Level#
) EEABH B8% RIGH
Local ZSHf,
(a) Certificates issued by the VTC:
e Sk R 2 58
(1) Hong Kong Institute of Vocational Education — Diploma of Foundation Studies / Higher Diploma 5209 62.9%
EEEERE R - B UR SCCR ’ ‘
(i) Youth College - Diploma of Foundation Studies / Diploma of Vocational Education / Diploma of Vocational
Baccalaureate 30.4% 23.8%
R - BRI SUR, S CSCR, I B SUR
(iii) Competency Certificate in Hairdressing Techniques (One Examination, Multiple Certification) 5.8% 5.49%
FER T —HEE o o
(iv) Competency Certificate in Beauty and Body Care (One Examination, Multiple Certification) 2.7% 17.3%
s, .. N N o 170 D70
ERRFERE T3
(b) Certificates of Skills Upgrading Scheme Plus / Employees Retraining Board 24.6% 8.4%
WricpEieTERERE R B B e RS ’ )
(c) Qualifications obtained via Recognition of Prior Learning 26.1% 42.1%
Bl TIBE RS RHIEE AR
(d) Other Local Certificates of Recognized Training Courses / Professional Qualifications 43% 3.5%
Fot A TR / B o o
Overseas JE5p
(e) Beauty care:
=5
(i) VICT (ITEC) (United Kingdom) 15.9% 19.3%
(i1)) TQUK (United Kingdom) 0.0% 0.0%
(iii) CIBTAC (United Kingdom) 15.9% 8.9%
(iv) CIDESDO (Switzerland) 0.0% 0.0%
(v) City & Guilds (United Kingdom) 11.6% 4.0%
(vi) INFA (Belgium) 0.0% 0.0%
(f) Hairdressing:
=8
(i) VTCT (ITEC) (United Kingdom) 0.0% 0.0%
(i1)) TQUK (United Kingdom) 0.0% 0.0%
(ii1) Toni & Guy (United Kingdom) 0.0% 0.0%
(iv) Vidal Sassoon (United Kingdom) 0.0% 0.0%
(v) City & Guilds (United Kingdom) 0.0% 0.0%
(g) Other International Certificates of Recognised Training Courses / Professional Qualifications 0.0% 0.0%
s A . 0 . 0
St S VR TR ) B
No qualification is required
s i o 29.0% 8.9%
TS BT A ’ ’
Number of companies with such level of staff] 77 213
B AE TR S THATEE
Notes:

(1) A particular company may engage in more than one sector.

(2) Percentages are calculated on the basis of total number of companies with such level of staff
(3) Respondents are allowed to select more than one vocational qualification

(4) # Craftsman level is not applicable to this type of industry

(1) BERIAENZEGES RN — T -

(2) BLRDA R AESERMNE T AEEE BT H

(3) ZEHETIHIEZS N —TH

(4) # KTHETARBANRZITERR
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(g) School (Beauty, Hairdressing, Make-up and Nail)
B REFE bt /EH)

M ial i Craft
Vocational Oualification anageria Supervisory raftsman
—W e Level Level Level#
) EEABH B8% RIGH
Local A,
(a) Certificates issued by the VTC:
e Sk R 2 58
(1) Hong Kong Institute of Vocational Education — Diploma of Foundation Studies / Higher Diploma 40.7% 51.5%
N ™ o e g N e N 170 D70
EEEERE R - B UR SCCR
(i) Youth College - Diploma of Foundation Studies / Diploma of Vocational Education / Diploma of Vocational
Baccalaureate 11.1% 12.1%
R - BRI SUR, S CSCR, I B SUR
(iii) Competency Certificate in Hairdressing Techniques (One Examination, Multiple Certification) 0.0% 0.0%
EERT T —R%E o o
(iv) Competency Certificate in Beauty and Body Care (One Examination, Multiple Certification) 14.8% 6.1%
s, .. N N o .07/0 17
ERRFERE T3
(b) Certificates of Skills Upgrading Scheme Plus / Employees Retraining Board 3.7% 21.9%
o A = A Ew A . 0 . 0
WricpEieTERERE R B B e e
(c) Qualifications obtained via Recognition of Prior Learning 33.3% 42,49
NN NI 2 o/ = 27 4%
Fl BRI ) eSS
(d) Other Local Certificates of Recognized Training Courses / Professional Qualifications 18.5% 12.1%
HA AR TR SR o o
Overseas JE5p
(e) Beauty care:
=5
(1) VICT (ITEC) (United Kingdom) 29.6% 36.4%
(i1)) TQUK (United Kingdom) 7.4% 3.0%
(iii) CIBTAC (United Kingdom) 14.8% 18.2%
(iv) CIDESDO (Switzerland) 7.4% 6.1%
(v) City & Guilds (United Kingdom) 29.6% 30.3%
(vi) INFA (Belgium) 7.4% 9.1%
(f) Hairdressing:
et
(i) VTCT (ITEC) (United Kingdom) 7.4% 12.1%
(i1)) TQUK (United Kingdom) 0.0% 0.0%
(iii) Toni & Guy (United Kingdom) 0.0% 0.0%
(iv) Vidal Sassoon (United Kingdom) 0.0% 0.0%
(v) City & Guilds (United Kingdom) 7.4% 6.1%
(g) Other International Certificates of Recognised Training Courses / Professional Qualifications 3.7% 6.1%
s A A = . 0 . 0
HAM B ERE TR S HE A
No qualification is required
b2 - 3.7% 3.0%
TS BT A ° ’
Number of companies with such level of staff} 31 39
B AE TR S THIATEE
Notes:

(1) A particular company may engage in more than one sector.

(2) Percentages are calculated on the basis of total number of companies with such level of staff
(3) Respondents are allowed to select more than one vocational qualification

(4) # Craftsman level is not applicable to this type of industry

(1) FEFIAEIRSERS & RS0 —ET3E -

(2) ESLERAHMEAEFRAY B THIA T HELEE

(3) ZaFhEHEL A

(4) # HITHBTAERNZITHEER]
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Table 9.8 Percentage distribution and ranking of training provided to employees to keep up with the emerging trend and development of the industry by sector by job level Appendix 9

R98 HATRREIRESRE TR PME SRR & XA R RERAEESE ot R fit g9
(a) Overall 4887
Percentage Ranking
Btk B
Training Clerical/ Clerical/
s Operative Operative
Managerial | Supervisory | Craftsman Level Managerial | Supervisory | Craftsman Level

Level Level Level AR/ Level Level Level AR/

THAAK | BEG I XB% | BEARS | HEG B XE&

A. General Manag t Skills —HE R RE

(i)Strategic Management

P-4 68.4% 20.8% 0.0% 0.1% 1 9 19 18
o
f;gg;gggm Management 53.1% 48.3% 0.0% 0.2% 2 1 19 16
= AR
iii)Change M t
S;)E;ge anagemen 28.8% 14.9% 0.0% 0.0% 6 13 19 20
FEEE
(iv)Public Relations (e.g., media relations, internal communications, crisis management and
community relations) 28.9% 20.7% 0.0% 0.0% 5 10 19 20
N GEERSR 5 > SR - B EEA &R (R)
Human R M t
()‘? )J‘jf;;_‘mi;’“ms anagemen 45.6% 22.0% 0.0% 0.0% 3 8 18 20
HRE B
B. Trade Specific Skills SEAEEHE
;Zj;égﬂ;g?ﬁg?ﬁ;g;%m and Equipment Application) 19.5% 30.5% 43.0% 15.0% 11 6 2 8
~ A2 A ala} & &S
i) Beauty Health Care (Product and Equipment Applicati
(;)ge{;é (g‘; &é:%(ﬁgr%;'c and Equipment Application) 143% 34.6% 33.7% 12.6% 14 5 5 10
< 7N e Aula} & A
iii)Chemical Knowledge and Skills (e.g., Perming and Colouri
?EE),Z %fg(cgu ;ml%;:\g;% ills (e.g., Perming and Colouring) 3.8% 5.2% 21.4% 0.2% 21 20 8 16
iv)Product Knowledge (e.g., product formulation and ingredients
%’é};‘;%’; A ﬁn]%‘;éa%égjei();ijzgs uct formulation and ingredients) 20.8% 36.1% 46.3% 31.6% 10 4 1 4
%g;;;;;;‘,‘%swlp Care 5.2% 10.1% 31.4% 0.9% 20 15 6 15
(vi)Online to Offline Integration and Digital Marketing o o o o
LGS B R 13.0% 16.2% 4.4% 18.8% 16 12 11 6
;z‘%;:;;; Analysis 15.5% 12.9% 2.8% 42% 12 14 14 13
C. Generic Skills 3 EE
;é%gg’;;%;ﬁe}md Complaint Handling 33.6% 40.1% 42.5% 61.4% 4 2 3 1
b X )
%)}é(;znjl?giggta%d Interpersonal Abilities 26.0% 38.4% 40.2% 58.4% 9 3 4 5
W A\ R X E
iii)Problem Solving Abilities 26.8% 19.6% 14.8% 37.0% 8 1 9 3
;@%“b
At HE
%V;;‘:;;%bgiﬁlan; iiglml“;f"ml and Governance) 15.2% 7.2% 2.1% 6.7% 13 17 15 1
SFRE <RI~ = IN=P=
Multi- s (c.g., Putonghua, English
(VMulti-languages (e.g., Putonghua, English) 28.2% 24.7% 22.6% 24.6% 7 7 7 5

ZiEsE S (P10 HiEsE ~ 50

(vi)Design Thinking (i.e., begin with empathetic understanding of a problem and find out the
creative solutions) 13.9% 5.7% 3.9% 6.7% 15 19 12 12

srat ARG B B TSR R R BRI R TT 50

(vii)Digital Literacy (i.e., to use software features to arrange bookings, create and edit
documents, evaluate and analyze online information)

e s e o LEEE | oy 12.7% 5.9% 3.6% 14.3% 17 18 13 9
HEEIEFRE ) s R B CE I SR B A 2o Bk - BUERAIEREE SRR - BP0 e iré b ’ ° ’ °
=k
(viii)Personal Career Planning (i.e., self-understanding, personal planning, goal setting, self-
reflection and revision) 7.4% 3.6% 1.3% 2.2% 19 21 16 14
(lE] A\ AR ] (A2 E0aRE 3R - [BEAKRE] ~ 5T1L BB S EAEETHIRE D)
(ix)Enhancement of industry awareness
Wt st 1 11.7% 7.6% 4.7% 16.5% 18 16 10 7
IR TR A ’ ’ ° °
EEZE“ 0.0% 0.0% 1.0% 0.1% 2 2 17 18
Training not required
0.6% 0.19 0.0% 0.6%
TR * . . .
Number of companies with such level of staff
= — 724 1,467 10,265 1,952
BAMKESES THATHE
Notes:
(1) A particular company may engage in more than one sector.
(2) Percentages are calculated on the basis of total number of companies with such level of staff
(3) Respondents are allowed to select more than one skills

(1) F(EBIATIIHEREW R T — 873 -
(2) BOLREIAHBREESNN R THA RIS E R R
(3) ZFE BT —IH
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(b) Hairdressing Salon SZJgf;

Percentage Ranking
BotE B
- Clerical/ Clerical/
Traﬁ_m;ng Operative Operative
=l Managerial | Supervisory [ Craftsman Level# Managerial | Supervisory | Craftsman Level#
Level Level Level HEAR/ Level Level Level HEAR/
EHEARL | BEK KL XEgs | EHARS | BES KL XEEH
A. General Manag t Skills —HE I RE
(i)Strategic Management
e 72.0% 10.4% 0.0% 2 14 18
%gﬁg;gggms Management 89.0% 62.5% 0.0% ! 2 18
%‘g‘;‘f Management 537% 104% 0.0% 5 14 18
EaE
(iv)Public Relations (e.g., media relations, internal communications, crisis management and
community relations) 61.0% 14.6% 0.0% 3 10 18
NSRRGSR - BRSO ER %)
(v)Human Resources Management
ey 56.1% 40.3% 0.1% 17
AT EEE R ’ ° °
B. Trade Specific Skills 3B £ EE
(i)Beauty Care and Body Care (Product and Equipment Application)
M [ o 0.0% 0.0% 0.2%
S R B (7 5 AR BRTE D) ’ ’ ’
(ii)Beauty Health Care (Product and Equipment Application)
e o 0.0% 0.0% 0.2%
7 R 0 e SR ) ’ ’ ’
(iii)Chemical Knowledge and Skills (e.g., Perming and Colouring)
~ e 25.6% 33.3% 57.6%
(LR RBINES - 5 ’ i ’
(iv)Product Knowledge (e.g., product formulation and ingredients)
s 34.1% 31.3% 53.5%
7 S VBT RS ’ ’ ’
(v)Hair Care and Scalp Care
_ s 26.8% 73.6% 80.3%
552 A ’ i ’
(vi)Online to Offline Integration and Digital Marketing
- 14.6% 17.4% 1.0%
SRR TS RS Y ’ ’ ’
(vii)Big Data Analysis
15.9% 11.1% 0.6%
ABHE ST ’ ° °
C. Generic Skills #FH7EE
(i)Customers Services and Complaint Handling
N 47.6% 61.8% 45.6%
V2 L 5 B PR T i i i
(il)Communication and Interpersonal Abilities
N oy 36.6% 62.5% 49.8%
L NS R ) i i i
Ig;;;gébjl;:m Solving Abilities 36.6% 11.8% 21.8%
(iv)Sustainability (Environment, Social and Governance)
. N N 14.6% 7.6% 1.2%
ARSI e - EA ’ ° °
(v)Multi-languages (e.g., Putonghua, English)
N, JRN R, 43.9% 28.5% 17.0%
SRS (B0 : EHES - 930 ’ i ’
(vi)Design Thinking (i.e., begin with empathetic understanding of a problem and find out the
creative solutions) 15.9% 6.9% 2.7%
a7 B 4K SR ZE SR AR AR T F)
(vii)Digital Literacy (i.e., to use software features to arrange bookings, create and edit
documents, evaluate and analyze online information) o o o
- S L - s o 13.4% 13.9% 3.4%
BEBIEFIRE D s 2 Gl B SR B TRHAY 2o B - BURISREE SCAE » B0 R iés b
“ih
(viii)Personal Career Planning (i.e., self-understanding, personal planning, goal setting, self-
reflection and revision) 7.3% 3.5% 1.3%
(8 NI R ) (B RRaR B 3R (B AKE - 5T07 B RS BRI THIRE D)
(ix)Enhancement of industry awareness
P N 17.1% 9.0% 4.0%
PSR TSR ’ ’ ’
;%?S 0.0% 0.0% 0.0%
Training not required
1.2% 0.7% 0.0%
A ’ i ’
Number of companies with such le\;il l)f stafi 39 147 3.766
BAALKESEISTHAEYE
Notes:

(1) A particular company may engage in more than one sector.

(2) Percentages are calculated on the basis of total number of companies with such level of staff
(3) Respondents are allowed to select more than one skills

(4) # Clerical/ Operative level is not applicable to this type of industry

(1) BEBIAFREBES RS — 7% -

(2) EALREMAHBREE SR B TN RSB E AEEH R

(3) ZFE MBS —IH

(4) # BN B /B A TR AN ZI T8
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(c) Beauty Care, Health Care, Spa Centres SE 255 ~ {5 ~ KBty

Percentage Ranking
Batk P
Trainin Clerical/ Clerical/
i.T%ﬂlg Operative Operative
Managerial | Supervisory | Craftsman Level Managerial | Supervisory | Craftsman Level
Level Level Level AR,/ Level Level Level WA/
EEARE | BHER BRI XA% | BEARL | BEK HI& XE&%
A. General M t Skills —f &R AL
(i)Strategic Management
SRS E 74.1% 23.8% 0.0% 0.0% 1 9 18 16
(ii)Store Operations Management
5 o A 48.1% 68.2% 0.0% 0.0% 2 1 18 16
5 R R ’ ° ’ i
iii)Ch: M t
%‘% %;’53 anagemen 25.4% 6.9% 0.0% 0.0% 8 14 18 16
(iv)Public Relations (e.g., media relations, internal communications, crisis management and
community relations) 28.1% 26.2% 0.0% 0.0% 4 7 18 16
ONFERRR AR R - PIEREE - R BRI IR ()
(v)Human Resources Management
ey 40.1% 23.4% 0.0% 0.0% 3 10 18 16
Mg ’ ’ ’ ’
B. Trade Specific Skills 3£ B £ EE
(i)Beauty Care and Body Care (Product and Equipment Application)
s e et e 26.7% 49.1% 79.2% 10.0% 6 2 1 10
S5 R S (B S R B ’ ’ ’ ’
(ii)Beauty Health Care (Product and Equipment Application)
e o 19.8% 41.0% 61.9% 14.3% 11 3 2 7
FERBGES R HRIER) ’ ’ ’ ’
(iii)Chemical Knowledge and Skills (e.g., Perming and Colouring)
. S, 0.0% 1.9% 0.3% 0.0% 21 21 16 16
(BRI ) ’ ’ ’ ’
(iv)Product Knowledge (e.g., product formulation and ingredients)
A N 15.8% 25.1% 43.9% 34.3% 12 8 3 3
i RIS T R ’ ’ ’ ’
(v)Hair Care and Scalp Care o o o o
O R g 0.5% 2.4% 3.4% 0.0% 20 19 13 16
(vi)Online to Offline Integration and Digital Marketing
- 29 4.19 .59 14.39 18 18 8
R BB e " [ " !
lg;gé;?Anﬂ”“ 11.8% 45% 48% 8.6% 14 17 10 12
C. Generic Skills 3B fE
(i)Customers Services and Complaint Handling o o N N
{2 s Rt 28.1% 36.7% 41.6% 58.6% 4 5 4 1
(ii)Communication and Interpersonal Abilities
s NN 23.0% 31.8% 34.2% 47.1% 9 6 5 2
P\ ’ ° ’ °
gg;;rﬁzblj;m Solving Abilities 22.2% 19.3% 11.9% 20.0% 10 1 7 6
(iv)Sustainability (Environment, Social and Governance)
R P, 14.4% 6.9% 1.2% 10.0% 13 14 14 10
TR SRR - M E - E) ’ i ’ i
(v)Multi-languages (e.g., Putonghua, English)
N o 25.9% 36.9% 30.2% 25.7% 7 4 6 4
SRR (I © BB - 330 ’ ’ ’ ’
(vi)Design Thinking (i.e., begin with empathetic understanding of a problem and find out the
creative solutions) 11.0% 8.8% 4.6% 5.7% 16 13 11 14
St B G B PR R O PR AR - HRH SR BRI T 50)
(vii)Digital Literacy (i.e., to use software features to arrange bookings, create and edit
documents, evaluate and analyze online information)
N . . o . 11.2% 6.2% 4.1% 12.9% 15 16 12 9
WHSIEA ATy S R G G BHSAR B TRSY 28 - ARG - Sl R b ’ ° ’ °
“ih
(viii)Personal Career Planning (i.e., self-understanding, personal planning, goal setting, self-
reflection and revision) 6.7% 2.4% 1.2% 71% 19 19 15 13
(] Akt AR (B2 Rah e 30 - (EAKE) ~ 5710 B R AEETHYRE 1D)
(ix)Enhancement of industry awareness
PRSI 9.1% 9.0% 6.1% 24.3% 17 12 9 5
LG ’ 0 ’ ’
%%?S 0.0% 0.0% 0.1% 1.4% 21 2 17 15
Training not required 0.8% 02% 0.0% 5.7%
B ELE A e - 0% 7%
Number of companies with such level of staff
385 480 5,522 71
AAENBRESHETHAFEE
Notes:

(1) A particular company may engage in more than one sector.

(2) Percentages are calculated on the basis of total number of companies with such level of staff
(3) Respondents are allowed to select more than one skills

(1) AR BTG K2 — T3 -

(2) BRI AE AR B THY A 519 B At E

(3) ZFE AL —TH
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(d) Nail Salon EFR /0

Percentage Ranking
Btk B
Trainin Clerical/ Clerical/
ii‘?.‘_%ﬂlg Operative Operative
Managerial | Supervisory | Craftsman Level Managerial | Supervisory | Craftsman Level
Level Level Level AR/ Level Level Level AR/
EHARR | EHE& KL XA | BEARL | HEG HI& XB&%
A. General Manag t Skills —HE R RE
i)Strategic M: t
(Strategic Managemen 37.5% 0.0% 0.0% 0.0% 3 7 13 1
RISEH
(ii)Store Operations Management o o o o
A 62.5% 100.0% 0.0% 0.0% 1 1 13 1
iii)Ch M t
%‘;l Ef:;e anagemen 0.0% 0.0% 0.0% 0.0% 4 7 13 1
(iv)Public Relations (e.g., media relations, internal communications, crisis management and
community relations) 0.0% 73.7% 0.0% 0.0% 4 2 13 1
A SRRIPEASRA (5 - NECEE - EREEAIHER )
(v)Human Resources Management
e N de 0.0% 0.0% 0.0% 0.0% 4 7 13 1
AT R ’ i ’ i
B. Trade Specific Skills SEAEERAE
(i)Beauty Care and Body Care (Product and Equipment Application)
e e oo e 0.0% 26.3% 5.1% 0.0% 4 4 6 1
FE RGBSR IE) ’ ’ ’ ’
(ii)Beauty Health Care (Product and Equipment Application)
e oo e 0.0% 0.0% 4.6% 0.0% 4 7 7 1
SRR R I ’ ’ ’ ’
(iii)Chemical Knowledge and Skills (e.g., Perming and Colouring)
o ~ nEs 0.0% 0.0% 0.0% 0.0% 4 7 13 1
LRI - 15 ’ ’ ’ ’
(iv)Product Knowledge (e.g., product formulation and ingredients)
ot - 0.0% 73.7% 32.5% 0.0% 4 2 3 1
i ST COEESHAC T B SY) ’ ' ) ’
(v)Hair Care and Scalp Care
s s 0.0% 0.0% 0.0% 0.0% 4 7 13 1
7B 5 L T A ’ i ’ i
(vi)Online to Offline Integration and Digital Marketing
. ok ztr 0.0% 0.0% 0.0% 0.0% 4 7 13 1
1T R i - : -
(vii)Big Data Analysis
0.0% 0.0% 0.0% 0.0% 4 7 13 1
REdE T ° 0 ° ’
C. Generic Skills 3 FHHEE
(i)Customers Services and Complaint Handling
DR N 0.0% 26.3% 35.3% 0.0% 4 4 2 1
B 2 5 P PR 3T ’ ° ° °
(ii)Communication and Interpersonal Abilities
N N 0.0% 0.0% 37.3% 0.0% 4 7 1 1
Pl IN e )] ’ i ’ ’
iii)Problem Solving Abilities
g;;;; em Solving Ablities 0.0% 0.0% 42% 0.0% 4 7 8 1
AEHE
(iv)Sustainability (Environment, Social and Governance)
e o Lo e 0.0% 0.0% 10.2% 0.0% 4 7 5 1
IR ~ KL - B ’ ’ ’ ’
(v)Multi-languages (e.g., Putonghua, English)
N T | hie 62.5% 26.3% 1.3% 0.0% 1 4 12 1
SRS (B0 : W 90 ’ ’ ’ ’
(vi)Design Thinking (i.e., begin with empathetic understanding of a problem and find out the
creative solutions) 0.0% 0.0% 4.2% 0.0% 4 7 8 1
Sent BHE G B i R HIAE S - TR ZE SRR )T %)
(vii)Digital Literacy (i.e., to use software features to arrange bookings, create and edit
documents, evaluate and analyze online information)
. ) s s N . 0.0% 0.0% 1.4% 0.0% 4 7 10 1
B FIAE ] B A TS AR ALY 22 - AR AI4REISCA - SPA5 R4 B ’ ’ ’ ’
£
=
(viii)Personal Career Planning (i.e., self-understanding, personal planning, goal setting, self-
reflection and revision) 0.0% 0.0% 1.4% 0.0% 4 7 10 1
(] At AR B (B2 aRa 30 - (EAKE) ~ 5710 B R BAMEETHYRE 1T)
(ix)Enhancement of industry awareness
Y. 0.0% 0.0% 0.0% 0.0% 4 7 13 1
DIBEEHT $ 09281 ’ ° ° °
Others
o ﬁz“ 0.0% 0.0% 10.3% 0.0% 4 7 4 1
Training not required 0.0% 0.0% 0.0% 0.0%
.0% .0% .0% .0%
T BT
Number of companies with such level of staff 8 19 977 0
BAALKESGE THAEYE
Notes:
(1) A particular company may engage in more than one sector.
(2) Percentages are calculated on the basis of total number of companies with such level of staff
(3) Respondents are allowed to select more than one skills

(1) F(EBIA TR E W R T — 873 -
(2) BOLREIAHBREESENN R THAEISE MR R
(3) ZFE MBS —IH
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(e) Cosmetic Product Company — Wholesale, Import & Export {5t i 5z {6\ 38 5 7 i - St 3 i A

Percentage Ranking
Batk P
Trainin Clerical/ Clerical/
—2= Operative Operative
Al Managerial | Supervisory | Craftsman Level Managerial | Supervisory | Craftsman Level
Level Level Level# AR/ Level Level Level# WA R
TEARL | BEG BI# XE% | EEAASL | BEEg BILR# XE&
A. General M t Skills —fFEHERAE
(i)Strategic Management
g EE 48.7% 26.8% 0.0% 2 5 15
(ii)Store Operations Management
e 36.1% 24.6% 0.0% 4 7 15
[ ’ ’ ’
(iii)Change Management
v E 10.9% 24.6% 0.0% 9 7 15
(iv)Public Relations (e.g., media relations, internal communications, crisis management and
community relations) 10.1% 20.3% 0.0% 12 10 15
INFRBIGRCOGRSRR G - ORI - ERE AR
(v)Human Resources Management
ey 52.1% 17.9% 0.0% 1 12 15
NJTERE R . ’ .
B. Trade Specific Skills 3PS5 E
(i)Beauty Care and Body Care (Product and Equipment Application)
. o 10.9% 19.7% 14.8% 9 11 8
S R R G i R ) ’ ’ ’
(ii)Beauty Health Care (Product and Equipment Application)
e o 5.0% 37.9% 14.8% 16 3 8
EA IR GEE 5 S R B TE ) ’ ’ ’
(iii)Chemical Knowledge and Skills (e.g., Perming and Colouring)
o sz 0.0% 1.6% 0.0% 20 17 15
(AR IESE  H5) ’ ’ ’
(iv)Product Knowledge (e.g., product formulation and ingredients)
N 10.9% 39.3% 18.5% 9 1 6
B I (AR 7 B ) ’ : '
(v)Hair Care and Scalp Care
_ - 0.0% 1.6% 0.0% 20 17 15
P52 B B R ° ° °
(vi)Online to Offline Integration and Digital Marketing
. 14.3% 25.4% 18.5% 6 6 6
GG T I Y i i i
(vii)Big Data Analysis
6.7% 20.8% 1.3% 15 9 14
AT ’ ’ ’
C. Generic Skills @I HE
(i)Customers Services and Complaint Handling
N 40.3% 35.5%
| s R i i
(ii)Communication and Interpersonal Abilities
N BRYNYN 12.6% 38.8%
BB ’ :
(iii)Problem Solving Abilities
17.6% 15.4%
fEEERE T ° °
(iv)Sustainability (Environment, Social and Governance) 42% 1L.6%
TS RORS - M E - E) - o
(V)Multlianguage':s (e.‘g.:Put(:nﬁghua, English) 11.8% 31%
SHEERE (P10 TEEs ~ $557)
(vi)Design Thinking (i.e., begin with empathetic understanding of a problem and find out the
creative solutions) 5.0% 1.4%
St R G B e S SR O P AL R - ER N ZE SRRV BT AR )T )
(vii)Digital Literacy (i.e., to use software features to arrange bookings, create and edit
documents, evaluate and analyze online information) 7.6% L4%
HEIE I RE ST, B FR AR CE ] SR B RG22k - ATEAISREH SO - SRS R iéR o o
“D
(viii)Personal Career Planning (i.e., self-understanding, personal planning, goal setting, self-
reflection and revision) 1.7% 1.8%
(18 IR ) (BRRRaR B 3 - (E S - 3707 B R AR THIRETT)
(ix)Enhancement of industry awareness
P 7.6% 2.4%
PGS EIE i Db ’ °
;\‘}E‘S 0.0% 0.0%
Training not required
- 0.0% 0.0%
B ELE T ° °
Number of companies with such level of staff 134 569
HBAENBRESSETHASEE
Notes:

(1) A particular company may engage in more than one sector.

(2) Percentages are calculated on the basis of total number of companies with such level of staff
(3) Respondents are allowed to select more than one skills

(4) # Craftsman level is not applicable to this type of industry

(1) AR BTG K2 — 8T -

(2) ELLRUAHBRRESHN 5 THA S H AEAETH

(3) ZFE AL —TH

(4) # BCTHETABEAR T
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(f) Cosmetic Product Company — Retail bl i By [ A\ GEHE 5 - BE

Percentage Ranking
Btk B
Trainin Clerical/ Clerical/
_gigl%jtl Operative Operative
Managerial | Supervisory | Craftsman Level Managerial | Supervisory | Craftsman Level
Level Level Level# W AE/ Level Level Level# HWAR,/
EEARL | BEK T4 XA% | BHARS | BES Al X8
A. General Manag t Skills —FE R RE
%Eg;‘fg Management 73.9% 5.9% 0.1% 1 20 18
B
(ii)Store Operations Management
(B 72.5% 53.5% 0.3% 2 1 16
%‘gﬁ;ge Management 50.7% 11.4% 0.0% 7 15 19
EaE
(iv)Public Relations (e.g., media relations, internal communications, crisis management and
community relations) 36.2% 8.9% 0.0% 14 17 19
ANSERIGR NGRS R (- IEDRE » BRI R (5
()‘?;ggﬁggmes Management 55.1% 19.8% 0.0% 4 11 19
B. Trade Specific Skills A EERAE
(i)Beauty Care and Body Care (Product and Equipment Application)
g e o 18.8% 35.6% 15.6% 18 8 7
S RS R (S R BRTE D) ’ ° °
(ii)Beauty Health Care (Product and Equipment Application)
e o 18.8% 40.1% 10.4% 18 6 8
S R A B SR ) ’ ’ ’
(iii)Chemical Knowledge and Skills (e.g., Perming and Colouring)
9 ~ uEs 5.8% 2.0% 0.3% 21 21 16
(LRGBS - 15 ’ ’ ’
(iv)Product Knowledge (e.g., product formulation and ingredients)
s . 47.8% 51.5% 43.9% 9 2 4
7 5 HIS CHIE SEET B ) ’ ’ '
(v)Hair Care and Scalp Care
G2 o 14.5% 6.4% 1.8% 20 19 13
(vi)Online to Offline Integration and Digital Marketing
. 39.1% 20.3% 19.5% 13 10 6
G AT AL R R ° i i
(vii)Big Data Analysis
52.2% 14.9% 6.5% 6 12 10
ABHE T 0 ’ ’
C. Generic Skills B 6E
(i)Customers Services and Complaint Handling
N 42.0% 49.0%
L e 158 s i BT ’ ’
(il)Communication and Interpersonal Abilities
s oy 55.1% 41.1%
S R NS RE /7 i ’
ggégrﬁtblem Solving Abilities 60.9% 38.1%
RiERE
(iv)Sustainability (Environment, Social and Governance)
N N 40.6% 22.3%
ARG e - BS ’ ’
(v)Multi-languages (e.g., Putonghua, English)
N AT L - 49.3% 48.0%
SHREE (B0 : TmEE - 30 i i
(vi)Design Thinking (i.e., begin with empathetic understanding of a problem and find out the
creative solutions) 40.6% 7.9%
St R G B i S R O A SRR - FR N ZE SRR AR DT )
(vii)Digital Literacy (i.e., to use software features to arrange bookings, create and edit
documents, evaluate and analyze online information) 31.9% 12.4%
WHEIE ATy B R G CE A BHSAR B THG 2o AIEAIGRERSIRS - Sl R b o o
“h
(viii)Personal Career Planning (i.e., self-understanding, personal planning, goal setting, self-
reflection and revision) 20.3% 10.9%
e A\ AR (B2 ETaRE 3 - (AR E] ~ 5711 B AR EAEETRYRE JT)
(ix)Enhancement of industry awareness
. 26.1% 14.9%
PGS A AT ’ ’
g};‘s 0.0% 0.0%
Training not required o 5
A oo 0%
Number of companies with such level of staff 77 213
BAALKESGE THAEYE
Notes:

(1) A particular company may engage in more than one sector.

(2) Percentages are calculated on the basis of total number of companies with such level of staff
(3) Respondents are allowed to select more than one skills

(4) # Craftsman level is not applicable to this type of industry

(1) BEBIAFREBES RS —ET% -

(2) EALREMAHBREE SR B TN SBE AEEH R

(3) ZFE MBS —IH

(4) # T ETABEARZITEER
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(2) School (Beauty, Hairdressing, Make-up and Nail) Z2f% (25 %58 (bl EH)

Percentage Ranking
Btk B
Trainin Clerical/ Clerical/
Hg Operative Operative
Managerial | Supervisory | Craftsman Level# Managerial | Supervisory | Craftsman Level#
Level Level Level# |HEIANE/ Level Level Level# |HEIAE/
TEARR | EEL KIk# | XEKY | BEHARS | =G BT&+ | XEGH
A. General M t Skills —fEEHIFAE
%;g%eéc Management 61.5% 25.0%
(ii)Store Operations Management
B 34.6% 37.5%
glgigge Management 30.8% 15.6%
(iv)Public Relations (e.g., media relations, internal communications, crisis management and
community relations) 15.4% 18.8%
ANFERIGRCOERRRR G - ORI RE ARG
(v)Human Resources Management
ey 50.0% 15.6%
AT E ’ °
B. Trade Specific Skills 3PS5 E R
(i)Beauty Care and Body Care (Product and Equipment Application) o
e o o 23.1% 50.0%
B e B R G o B R S TE D)
(ii)Beauty Health Care (Product and Equipment Application) o
s o 5 15.4% 28.1%
EB IR R R HE )
(iif)Chemical Knowledge and Skills (e.g., Perming and Colouring) 3.8% 12.5%
{LER IR (BIAIEEE - He5E) - -
(1v)I:}[’roduf:t Knovxgedge (e.g., product formulation and ingredients) 30.8% 43.8%
FE IR (U SLHCTT Bk oY)
(v)Hair Care and Scalp Care
_ N 3.8% 12.5%
B 52 : -
(vi)Online to Offline Integration and Digital Marketing
19.2% 12.5%
R TS I i i
(vii)Big Data Analysis
15.4% 0.0%
PN ST ’ ’
C. Generic Skills 3BFIHAE
(i)Customers Services and Complaint Handling
N 26.9% 25.0%
| s P i i
(ii)Communication and Interpersonal Abilities
N, e, 26.9% 28.1%
Yot N e W) ’ ’
g;;;gébjljem Solving Abilities 23.1% 25.0%
(iv)Sustainability (Environment, Social and Governance)
s 15.4% 15.6%
TR RERS - M~ E) i i
(v)Multi-languages (e.g., Putonghua, English)

- SEEE L 19.2% 53.1%
SR (I TemEE - F) ’ ’
(vi)Design Thinking (i.e., begin with empathetic understanding of a problem and find out the
creative solutions) 23.1% 18.8%
et GRS R R AR SRR BRIARTRATT )

(vii)Digital Literacy (i.e., to use software features to arrange bookings, create and edit

documents, evaluate and analyze online information) 77% 6.3%
BEIE RS s R B CE I SR B FHAY e BF - BIERAIEREE SRR - BV e o ifrés b o e
EiED

(viii)Personal Career Planning (i.e., self-understanding, personal planning, goal setting, self-

reflection and revision) 11.5% 9.4%
{18 NS AR (BESRRR B 3R (B RS ~ 5T07 B AR S ERIERTIVAE D)

(ix)Enhancement of industry awareness

P 15.4% 28.1%
PGS §IE DA ° °
Oﬁﬂgs 0.0% 0.0%
Training not required

0.0% 0.0%
T ELE ’ °
Number of companies with such level of staff 31 39
AENBRESSETHASEE
Notes:

(1) A particular company may engage in more than one sector.

(2) Percentages are calculated on the basis of total number of companies with such level of staff
(3) Respondents are allowed to select more than one skills

(4) # Craftsman and Clerical/ Operative level are not applicable to this type of industry

(1) AR BTG K2 — T3 -

(2) BEOLRAHBREE SN B TV AT E R R

(3) ZHE AL T

(4) # FMTHETREARLEHE TABHATZITEEH]

- 161 -
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