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1 Executive Summary

Background

1.1 The Media and Communications Training Board (Training Board) of the Vocational
Training Council (VTC) conducted a manpower survey for the media and communications
industry from October to December 2023, with the data reference date on 1 October 2023.
This report presents the survey findings of the latest manpower situation of the industry and
proposes recommendations on the manpower demand and training needs to different
stakeholders of the industry, including employers, employees and training providers by making

reference to the business outlook.
Survey Coverage and Methodology

1.2 The survey covered around 12 790 establishments in different sectors/branches of the
industry. By adopting the stratified random sampling method for selecting establishments
from the Central Register of Establishments of the Census and Statistics Department, and the
inclusion of supplementary samples recommended by the Training Board, a total of 1 052

establishments were selected for the survey.

1.3 A pack of survey documents was given to each sampled establishment. The selected
establishments were asked to complete a questionnaire, which comprised two parts. Part I
collected quantitative manpower information by job levels and by principal jobs, and Part II
collected supplementary information related to the industry’s manpower situation. The
respondents were asked to provide manpower information of their establishments based on a
list of principal jobs, which were defined by the Training Board with detailed job descriptions

given for each job.

1.4 During the fieldwork period between October and December 2023, enumerators
assisted the respondents in completing the questionnaire through phone calls or on-site visits.
The data collection and enumeration processes were closely monitored and data was verified
to ensure quality and accuracy. Among the 595 valid sampled establishments, 559 were

successfully enumerated which contributed to an effective response rate of 93.9%!.

! Sampled establishments which had ceased operation, not employed any relevant technical staff, nil reply to
the survey, etc. were classified as invalid samples.



Manpower Projection Methodology

1.5 The Training Board adopts a forecasting method which rests on the weighted averages
of historical data for projecting manpower demand of the journalism sector, digital /new media
sector and media production sector. Taking into consideration the historical manpower data
with heavier weighting given to the recent data, market trends in a longer term, technological
developments of the industry and other socio-economic determinants, the Training Board

decided on the manpower projection for the period from 2024 to 2027.

1.6 The approach of statistical modelling for projecting the manpower demand of the
advertising and public relations sector was adopted for the period from 2024 to 2027. The
statistical model is built by considering relevant economic indicators which reflect important
changes in the local economy, demography and labour market. Details of the projection

methodology are provided in Appendix 8(A) and 8(B).
Findings

Number of Employees and Vacancies

1.7 As at 1 October 2023 (i.e. the reference date of the survey), there were 41 796 full-
time employees and 840 full-time vacancies in the media and communications industry.
Aggregating the number of full-time employees and full-time vacancies, it was estimated that
there were a total of 42 636 full-time posts. (Chart 1.1)

Chart 1.1 Manpower situation

Full-time .
employees: Full-time
41 796 vacancies:
840

Number of full-time posts as of Oct 2023
(Full-time employees + Full-time vacancies

41796 + 840 =42 636

Note: “Full-time vacancies” refer to those unfilled, immediately available job openings for which the establishment is actively trying to recruit

personnel as at survey reference date.



1.8

Among the 41 796 full-time employees in the media and communications industry,

68.7% were engaged in the advertising and public relations sector; 45.1% were employed at

the editorial/production/executional level, 20.9% at the supervisory level and 19.3% at the

supporting/technical level.

(Table 1.1)

Table 1.1 Full-time employees by sector and job level

e Advertising .
Job level Journalism Dlglta]/.New and Public Medl? Overall
Media . Production
Relations

Managerial 392 70 4769 914 6 145
(5.4%) (7.6%) (16.6%) (18.5%) (14.7%)

Supervisory 997 219 6 969 562 8 747
(13.8%) (23.7%) (24.3%) (11.4%) (20.9%)

Editorial/ production/ 4174 580 13019 1081 18 854
executional (58.0%) (62.7%) (45.3%) (21.9%) (45.1%)

Supporting/ technical 1637 56 3973 2384 8 050
(22.7%) (6.1%) (13.8%) (48.2%) (19.3%)

Overall (above 4 job 7200 925 28 730 4941 41796

levels) [17.2%)] [2.2%)] [68.7%)] [11.8%)]

() indicates % of total no. of full-time employees by respective job level
[ ]indicates % of total no. of full-time employees by the respective branch
Note: The sum of percentages may not equal 100% due to rounding.

1.9

As at 1 October 2023, a total of 840 vacancies were reported in the media and

communications industry, representing a vacancy rate of 2.0% (i.e. vacancies as a percentage
of the total number of employees and vacancies). The majority of vacancies were found in
the advertising and public relations sector (617 vacancies), while a higher vacancy rate was
registered in the journalism and digital/new media sectors (both 2.5%). Analysed by job level,
most of the vacancies were jobs at the editorial/production/executional level (536 vacancies)

and supervisory level (207 vacancies), where higher vacancy rates of 2.8% and 2.3 % were

recorded respectively.

(Table 1.2)

Table 1.2 Full-time vacancies by sector and job level

. . Advertising .
Job level Journalism | D18tV New | puplic | Media Overall
Media . Production
Relations

Managerial 0 0 36 1 37
g [0.6%]

. 207
Supervisory 21 3 183 0 [2.3%]

Editorial/ production/ 536
executional 120 21 393 0 [2.8%]

. . 60
Supporting/ technical 40 0 3 17 [0.7%]

. 181 24 617 18 840
Overall (above 4 job levels) [2.5%] [2.5%] [2.1%] [0.4%] [2.0%]

[ ] indicates the vacancy rate

No. of full-time vacancies

No. of full-time employees + No. of full-time vacancies




Freelancers

1.10 As at 1 October 2023, there were 1 642 freelancers in the media and communications
industry. Of these 1 642 freelancers, 42.3% were engaged in the advertising and public
relations sector and 34.8% in the journalism sector; and 60.1% were working at the

editorial/production/executional level and 37.4% at the supporting/technical level.
(Table 1.3)
Table 1.3 Freelancers by sector and job level
o Advertising .
Job level Journalism Digital/ ‘New and Public Medu} Overall
Media . Production
Relations
Managerial 0 0 ? 0 ?
£ (0%) (0%) (1.3%) (0%) (0.5%)
Superviso 16 4 12 0 32
P Yy (2.8%) (19.0%) (1.7%) (0%) (1.9%)
Editorial/ production/ 363 17 603 4 987
executional (63.6%) (81.0%) (86.8%) (1.1%) (60.1%)
Supporting/ technical 192 0 G 351 614
pporting (33.6%) (0.0%) (10.2%) (98.9%) (37.4%)
. 571 21 695 355
Overall (above 4 job levels) [34.8%] [1.3%] [42.3%] [21.6%] 1 642
( ) indicates % of total no. of freelancers by respective job level
[ ] indicates % of total no. of freelancers by respective sector

Note: The sum of percentages may not equal 100% due to rounding.



Average Monthly Remuneration Package

1.11 The average monthly remuneration package for full-time employees in the journalism
sector at the managerial level is mainly in the range of $50,001 - $80,000 (42.8%) and $30,001
- $50,000 (37.9%). It was followed by $30,001 - $50,000 (60.4%) for the supervisory level,
$20,001 - $30,000 (67.3%) for the editorial/production/executional level, and $20,001 -
$30,000 (50.0%) and $15,001 - $20,000 (47.0%) for the supporting/ technical level. (Table
1.4)

1.12 As for the digital/new media sector, the average monthly remuneration package for
full-time employees at the managerial level is mainly in the range of $50,001 - $80,000 (74.6%).
It was followed by $30,001 - $50,000 (52.5%) for the supervisory level, $20,001 - $30,000
(66.2%) for the editorial/production/executional level, and $15,001 - $20,000 (57.1%) and
$20,001 - $30,000 (42.9%) for the supporting/technical level. (Table 1.4)

1.13 Regarding the advertising and public relations sector, the average monthly
remuneration package for full-time employees at the managerial level is mainly in the range of
$30,001 - $50,000 (48.4%) and $50,001 - $80,000 (39.7%). It was followed by $20,001 -
$30,000 (57.4%) for the supervisory level, $20,001 - $30,000 (48.1%) and $15,001 - $20,000
(45.5%) for the editorial/production/executional level, and $15,001 - $20,000 (71.7%) for the

supporting/technical level. (Table 1.4)

1.14 With respect to the media production sector, the average monthly remuneration
package for full-time employees at the managerial level is mainly in the range of $30,001 -
$50,000 (50.4%) and $50,001 - $80,000 (42.9%). It was followed by $20,001 - $30,000 for
the supervisory level (70.7%), the editorial/production/executional level (71.2%) as well as the
supporting/technical level (65.0%). (Table 1.4)

Table 1.4 Average monthly remuneration package by sector and job level

Job level Journalism Digital/ New Media Advertising 2 nd Public Media Production
Relations
$50,001 - $80,000 $30,001 - $50,000 | $30,001 - $50,000
Manaserial (42.8%):; $50,001 - $80,000 (48.4%); (50.4%);
£ $30,001 - $50,000 (74.6%) $50,001 - $80,000 | $50,001 - $80,000
(37.9%) (39.7%) (42.9%)
Suberviso $30,001 - $50,000 $30,001 - $50,000 $20,001 - $30,000 | $20,001 - $30,000
pervisory (60.4%) (52.5%) (57.4%) (70.7%)
Editorial/ $20,001 - $30,000
Production/ | S20:001-830,000 $20,001 - $30,000 (48.1%); $20,001 - $30,000
ot (67.3%) (66.2%) $15,001 - $20,000 (71.2%)
(45.5%)
$20,001 - $30,000 $15,001 - $20,000
Supporting / (50.0%); (57.1%); $15,001 - $20,000 | $20,001 - $30,000
Technical | $15,001 - $20,000 $20,001 - $30,000 (71.7%) (65.0%)
(47.0%) (42.9%)




Preferred Education Level

1.15 In the journalism sector, most of the employees at both the managerial level (96.0%)
and the supervisory level (80.1%) were preferred to have a first degree or above qualification.
Among the employees at the editorial/production/executional level, 46.7% were preferred to
have a first-degree or above qualification while 30.3% were preferred to have a sub-degree
qualification. As for employees at the supporting/technical level, 57.2% were preferred to

have a diploma/certificate qualification. (7able 1.5)

1.16 As for the digital/new media sector, all (100%) of the employees at the managerial
level were preferred to have a first degree or above qualification. Among the employees at
the supervisory level, 49.2% were preferred to have a sub-degree qualification while 46.1%
were preferred to have a first-degree or above qualification. Nearly 60% (59.8%) of the
employees at the editorial/production/executional level were preferred to have a sub-degree
qualification. As for the employees at the supporting/technical level, about one-third were
preferred to have a secondary 4 to 7 qualification (36.7%), a sub-degree qualification (32.7%)
or a diploma/certificate qualification (30.6%) respectively.  (Table 1.5)

1.17 In the advertising and public relations sector, virtually all (99.3%) of the employees
at the managerial level were preferred to have a first degree or above qualification.  As for the
employees at the supervisory level, 59.2% were preferred to have a first-degree or above
qualification. About one-third of the employees at the editorial/production/executional level
were preferred to have a diploma/certificate qualification (34.9%) or a first-degree or above
qualification (31.6%) respectively. 44.8% of the employees at the supporting/technical level
were preferred to have a diploma/certificate qualification while one-third (32.3%) were

preferred to have secondary 4 to 7 qualifications.  (7able 1.5)

1.18 In the media production sector, virtually all (99.9%) of the employees at the
managerial level were preferred to have a first degree or above qualification. As for the
employees at the supervisory level, 49.4% were preferred to have a sub-degree qualification
while 34.9% were preferred to have a first-degree or above qualification. Among the
employees at the editorial/production/executional level, 54.7% were preferred to have a sub-
degree qualification while 24.2% were preferred to have a first-degree or above qualification.
59.7% of the employees at the supporting/technical level were preferred to have a

diploma/certificate qualification. (7able 1.5)



Table 1.5 Preferred level of education by sector and job level

Job level Journalism Digital/ New Media Advert;::;agtiz:)l:lc: Public Media Production
Managerial First degree or above | First degree or above First degree or above |First degree or above
(96.0%) (100.0%) (99.3%) (99.9%)
Sub-degree Sub-degree
Supervisory First degree or above (49.2%); First degree or above (49.4%);
(80.1%) First degree or above (59.2%) First degree or above
(46.1%) (34.9%)
Editorial/ First degree or above Diploma/ certificate Sub-degree
Production/ (46.7%); Sub-degree . (34.9%); ' (54.7%);
Executional Sub-degree (59.8%) First degree or above |First degree or above
(30.3%) (31.6%) (24.2%)
Secondary 4 to 7 (36.7%);| Diploma/ certificate
Supporting / | Diploma/ certificate Sub-degree (32.7%); (44.8%); Diploma/ certificate
Technical (57.2%) Diploma/certificate Secondary 4 to 7 (59.7%)
(30.6%) (32.3%)

Preferred Years of Experience

1.19 In the journalism sector, employees at the managerial level were preferred to have 10
years or above (52.7%) and 7 to 10 years (32.9%) of experience. As for the employees at the
supervisory level, they were preferred to have 7 to 10 years (44.8%) and 5 to 7 years (39.7%)
of experience. Employees at the editorial/production/executional level were preferred to have
2 to 5 years of experience (56.8%). Employees at the supporting/technical level were
preferred to have 2 to 5 years (53.2%) or less than 2 years (46.1%) of experience. (Table 1.6)

1.20 In the digital/new media sector, employees at the managerial level were preferred to
have 10 years or above of experience (67.2%). Supervisory level employees were preferred
to have 7 to 10 years (44.5%) or 5 to 7 years (32.5%) of experience. Most of the employees
at the editorial/production/ executional level were preferred to have 2 to 5 years of experience
(70.9%). Employees at the supporting/technical level were preferred to have less than 2 years
of experience (63.3%). (Table 1.6)

1.21 In the advertising and public relations sector, employees at the managerial level were
preferred to have 10 years or more (46.9%) or 7 to 10 years (38.0%) of experience. Over half
(55.1%) of the employees at the supervisory level were preferred to have 5 to 7 years of
experience. Employees at the editorial/production/executional level were preferred to have 2
to 5 years of experience (62.2%). Employees at the supporting/technical level were preferred
to have 2 to 5 years (49.7%) or less than 2 years (44.9%) of experience. (Table 1.6)

1.22 In the media production sector, employees at the managerial level were preferred to
have experience of 10 years or more (58.2%). Employees at the supervisory level were
preferred to have 5 to 7 years (42.8%) and 7 to 10 years (34.6%) of experience. Over half

(55.3%) of the employees at the editorial/production/executional level were preferred to have

8




2 to 5 years of experience.
2 to 5 years (54.2%) or less than 2 years (39.2%) of experience.

Table 1.6 Preferred years of experience by sector and job level

Employees at the supporting/technical level were preferred to have
(Table 1.6)

Job level Journalism Digital/ New Media Advertising 2 nd Public Media Production
Relations
10 years or above 10 years or above
Managerial (52.7%); 10 years or above (46.9%); 10 years or above
7-10 years (67.2%) 7-10 years (58.2%)
(32.9%) (38.0%)
7-10 years 7-10 years 7-10 years
Supervisory (44.8%); (44.5%); 5-7 years (34.6%);
5-7 years 5-7 years (55.1%) 5-7 years
(39.7%) (32.5%) (42.8%)

. 5-7 years
P]ra(?cllfcrtlia(}r/l / 2-5 years 2-5 years 2-5 years (24.7%);
Executional (56.8%) (70.9%) (62.2%) 2-5 years

(55.3%)
2-5 years 2-5 years 2-5 years 2-5 years
Supporting / (53.2%); (36.7%); (49.7%); (54.2%)
Technical <2 years <2 years <2 years <2 years
(46.1%) (63.3%) (44.9%) (39.2%)
Turnover
1.23 Analysed by sector, the advertising and public relations sector registered the largest

number of full-time employees left in the past 12 months (3 445), while the highest turnover

rate was recorded in the journalism sector (16.4%).
editorial/production/executional level registered the largest number of full-time employees left

Analysed by job level, the

and the highest turnover rate in the journalism sector (1 020; 19.4%), digital/new media sector
(167; 17.0%) and advertising and public relations sector (2 269; 18.8%). (Table 1.7)

Table 1.7 Employees left in the past 12 months and turnover rate by sector and job level

5 Digital/ New Advertising and . :
Job level Journalism Media Public Relations Media Production

Managerial 69 8 338 29

g (7.4%) (3.9%) (8.2%) (3.2%)
Superviso 207 43 464 49

P Yy (11.5%) (10.1%) (7.5%) (8.7%)
Editorial/ production/ 1020 167 2269 69

executional (19.4%) (17.0%) (18.8%) (6.4%)
. . 296 14 374 156

Supporting/ technical (17.4%) (16.3%) (9.5%) (6.5%)
. 1592 232 3445 303

Overall (above 4 job levels) (16.4%) (13.6%) (13.1%) (6.1%)

() indicates the turnover rate = no. of full-time employees left in past 12 months / (no. of full-time employees +
no. of full-time vacancies)




Training Requirements

1.24  In the journalism sector, employees at both the managerial and the supervisory levels
tended to focus on managerial skills, particularly skills relating to “human resources
management”. Employees at both the editorial/production/executional and the
supporting/technical levels tended to focus on industry-specific skills, particularly skills
relating to “reporting and editing skills”. (Table 1.8)

Table 1.8 Major training requirements in journalism sector

Reporting and
editing skills

Written English Media law and ethics  Social media applications

Intellectual property and Reporting and editing

copyright law skills
- Managerial - Social Media / |:| Language |:| Industry
Skills Digital Skills Skills Specific Skills

1.25  In the digital/new media sector, employees at both the managerial and the supervisory
levels tended to focus on managerial skills, particularly skills relating to “marketing
management”. Employees at both the editorial/production/executional and the
supporting/technical levels tended to focus on innovative media technology, particularly skills
relating to “website and apps design” and “video production”, and social media/digital skills.
(Table 1.9)

Table 1.9 Major training requirements in digital/new media sector

--- S

Video production

Website and apps design

Video production

Video production Visual design and

Multi-tasking skills aesthetics

- Managerial - China and - Social Media / |:| Innovative |:| Industry

Skills International Digital Skills Media Specific Skills
Knowledge Technology
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1.26  As for the advertising and public relations sector, employees at both the managerial
and the supervisory levels tended to focus on both managerial skills and industry-specific skills,
particularly skills relating to “account strategic planning”.  Employees at both the
editorial/production/executional and the supporting/technical levels tended to focus on
innovative media technology, particularly skills relating to “innovative media research and

applications” and “multimedia knowledge and applications”. (Table 1.10)

Table 1.10 Major training requirements in advertising and public relations sector

Innovative media
Account strategic planning research and
applications

Innovative media

Account strategic Multimedia knowledge

. . research and Al application
planning and applications oy
applications
- Managerial |:| Innovative |:| Industry
Skills Media Specific Skills
Technology

1.27  In the media production sector, employees at various levels tended to focus on
innovative media technology, particularly skills relating to ‘“computer literacy skills”.
Besides, employees at both the managerial and the supervisory levels also tended to focus on
managerial skills. (Table 1.11)

Table 1.11  Major training requirements in media production sector

TV/media production . . TV/media production
skills Computer literacy skills skills
. New technologies in . q
AR / VR production Computer literacy skills

media production

Computer literacy skills  Media law and ethics

- Managerial - Social Media / |:| Innovative |:| Industry

Skills Digital Skills Media Specific Skills
Technology

11



Manpower Changes between 2019 and 2023

1.28 In the journalism sector, the total number of full-time employees dropped from 8 560
in 2019 to 7 200 in 2023 (-1 360 persons; -15.9%). Analysed by job level, a decrease in
manpower was mainly recorded for the editorial/production/executional level (-911 persons; -
17.9%). (Chart 1.2)

Chart 1.2 Change in full-time employees by job level in journalism sector

Annual
Change in Change
4 years in %
ol
Overall 7200 1360 -159%  -4.2%
2019 8560
Managerial 2023 Il 392 22 53%  -14%
2019 414
2023
Supervisory - 997 -224 -183% -4.9%
2019 1221
Editorial/ Production/ 2023 _ 4174 911 17.9% -4.8%
Executional 2019 5085
B 1 637
Supporting/ Technical 2023 -203 -11.0%  -2.9%
2019 1840
0 2000 4000 6000 8000 10000

No. of full-time employees
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1.29 In the digital/new media sector, the total number of full-time employees increased
from 807 in 2019 to 925 in 2023 (+118 persons; +14.6%). Analysed by job level, an increase
in manpower was mainly recorded for the editorial/production/executional level (+71 persons;
+13.9%). (Chart 1.3)

Chart 1.3 Change in full-time employees by job level in digital/new media sector

Annual
Change in Change

4 years in %
2
Overall +118 +14.6% +3.5%

2019 807
2023
Managerial M 7 HT +32.1%  +7.2%
2019 | s3
023
Supervisory _ 219 +18 +9.0% +2.2%
2019 201
Editorial/ Production/ 2023 | M ss0
- +71 +13.9% +3.3%
Executional 2019 509 ° °
Supporting/ Technical 2923 M so H12 427.3%  +6.2%
2019 44
0 200 400 600 800 1000

No. of full-time employees
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1.30  In the advertising and public relations sector, the total number of full-time employees
increased from 27 790 in 2019 to 28 730 in 2023 (+940 persons; +3.4%). Analysed by job
level, an increase in manpower was mainly recorded for the editorial/production/executional
level (+545 persons; +4.4%). (Chart 1.4)

Chart 1.4 Change in full-time employees by job level in advertising and public

relations sector

Annual
Change in Change
4 years in %
ol
Overall _ 8730 940 434% +0.8%
27790
Managerial - 4769 +75 +1.6% +0.4%
4 694
Supervisory 2023 _ 6679963 +179 +2.6% +0.7%
Editorial/ Production/ 7
Horial/ Frocuction’ 2023 13019 +545  +4.4% +1.1%
2019 12474
- 3973
Supporting/ Technical 2023 141 +3.7%  +0.9%
2019 3832

0 5000 10000 15000 20000 25000 30000 35000

No. of full-time employees
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1.31 In the digital/new media sector, the total number of full-time employees increased
from 4 789 in 2019 to 4 941 in 2023 (+152 persons; +3.2%). Analysed by job level, an
increase in manpower was mainly recorded for the editorial/production/executional level (+87
persons; +8.8%). (Chart 1.5)

Chart 1.5 Change in full-time employees by job level in media production sector

Annual
Change in Change
4 years in %
20 N :
Overall g 4789 +152 +3.2% +0.8%
2023 N
Managerial 2019 ;;: +25 +2.8% +0.7%
2023 N
Supervisory 2019 551662 +46 +8.9% +2.2%
Editorial/ Production/ 2023 [N 1 081 +87  +8.8% +2.1%
Executional ()19 994
2023 | : 334
i i -6 -03%  -0.1%
Supporting/ Technical 5019 2390 o °
0 1000 2000 3000 4000 5000 6000

No. of full-time employees
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Changes in Average Monthly Remuneration Package

1.32 Compared with the results of the 2019 survey, the changes in the average monthly

remuneration package by job level varied across different sectors. (Tables 1.12 to 1.15)

Journalism

Generally, there were some but not significant changes in the average monthly

remuneration package at various job levels in the journalism sector.

*  Managerial level: percentage of those ranged $50,001 - $80,000 increased;

*  Supervisory level: percentage of those ranged $30,001 - $50,000 increased;

*  Editorial/production/executional level: percentage of those ranged $20,001 -
$50,000 increased;

*  Supporting/technical level: remuneration package centralised at $20,001 -
$30,000.

Table 1.12 Average monthly remuneration package in journalism sector

$80,001 or $50,001 - $30,001 - $20,001 - $20,000 or

glblivdll ) e above $80,000 $50,000 $30,000 below

. 2023 12.7% 42.8% 37.9% 6.5% 0.0%
Managerial

2019 12.5% 36.7% 48.2% 1.3% 1.3%

. 2023 0.0% 9.8% 60.4% 29.4% 0.4%
Supervisory

2019 0.1% 7.9% 53.8% 37.3% 0.9%

Editorial/ 2023 0.0% 0.9% 18.2% 67.3% 13.7%

Production/ ) . . ) )

Executional 2019 0.0% 0.0% 10.8% 56.6% 32.5%

Supporting / 2023 0.0% 0.0% 1.7% 50.0% 48.3%

Technical 2019 0.0% 0.0% 18.0% 23.7% 58.3%

I:l denotes prominent ranges of the monthly remuneration package in the respective job level.
Note: The sum of percentages may not equal 100% due to rounding.
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Digital / New media

Overall, a shift to the higher end of the average monthly remuneration package was

observed at the supervisory level and the editorial/production/executional level while

no significant changes were found for other job levels in the digital/new media sector.

Managerial level: percentage of those ranged from $50,001 - $80,000 slightly
dropped;

Supervisory level: percentage of those ranged from $30,001 - $50,000
significantly increased;

Editorial/production/executional level: the percentage slightly shifted to a lower
end of $20,001 - $30,000;

Supporting/ technical level: the percentage of those ranged $20,001 - $30,000

significantly moved up.

Table 1.13 Average monthly remuneration package in digital/new media sector
$80,001 or $50,001 - $30,001 - $20,001 - $20,000 or

il above $80,000 $50,000 $30,000 below

) 2023 11.1% 74.6% 14.3% 0.0% 0.0%
Managerial

2019 13.6% 81.8% 4.5% 0.0% 0.0%

) 2023 0.0% 10.4% 52.5% 37.1% 0.0%
Supervisory

2019 0.0% 13.5% 14.3% 72.2% 0.0%

Editorial/ 2023 0.0% 0.0% 8.9% 66.2% 24.9%

Production/ ) ) 5 ) )

Executional | 2019 0.0% 8.4% 22.0% 40.6% 29.1%

Supporting / | 2023 0.0% 0.0% 0.0% 42.9% 57.1%

Technical 2019 0.0% 0.0% 0.0% 17.6% 82.4%

I:l denotes prominent ranges of the monthly remuneration package in the respective job level.
Note: The sum of percentages may not equal 100% due to rounding.
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Advertising and Public Relations

In general, there were some but not significant changes in the average monthly

remuneration package at various job levels in the advertising and public relations

sector.

Managerial level: percentage of those ranged $50,001 - $80,000 slightly
increased;

Supervisory level: prominent ranges remained at $20,001 - $30,000 and $30,001
- $50,000;

Editorial/ production/ executional level: prominent ranges remained at $20,001
- $30,000 and $20,000 or below;

Supporting/technical level: prominent range remained at $20,000 or below.

Table 1.14  Average monthly remuneration package in advertising and public relations
sector
$80,001 or $50,001 - $30,001 - $20,001 - $20,000 or
DIGEL s above $80,000 $50,000 $30,000 below
) 2023 5.4% 39.7% 48.4% 6.6% 0.0%
Managerial
2019 5.3% 29.2% 60.3% 5.1% 0.3%
) 2023 0.0% 4.7% 35.8% 57.4% 2.1%
Supervisory
2019 0.0% 1.0% 39.2% 56.6% 3.2%
Editorial/ 2023 0.0% 0.0% 5.9% 48.1% 46.0%
Production/
Executional | 2019 0.4% 0.0% 3.1% 43.0% 53.5%
Supporting / | 2023 0.0% 0.0% 0.8% 22.4% 76.7%
Technical 2019 0.0% 0.0% 7.5% 20.4% 72.1%

I:l denotes prominent ranges of the monthly remuneration package in the respective job level.
Note: The sum of percentages may not equal 100% due to rounding.

18




Media Production

Overall speaking, a significant proportion of the average monthly remuneration

package at the managerial level moved up to $50,001 - $80,000 while no significant

changes for the average monthly remuneration package were found at other job levels

in the media production sector.

Managerial level: a significant increase from 7.7% to 42.9% for those ranged
$50,001 - $80,000;

Supervisory level: percentage of those ranged $30,001 - $50,000 slightly
increased;

Editorial/production/executional level: prominent range remained at $20,001 -
$30,000;

Supporting/technical level: percentage of those ranged $20,001 - $30,000

slightly increased.
Table 1.15 Average monthly remuneration package in the media production sector
$80,001 or $50,001 - $30,001 - $20,001 - $20,000 or
DIGEL s above $80,000 $50,000 $30,000 below
) 2023 3.4% 42.9% 50.4% 3.3% 0.0%
Managerial
2019 0.0% 7.7% 69.5% 22.8% 0.0%
) 2023 0.0% 3.8% 20.5% 70.7% 5.0%
Supervisory
2019 0.0% 0.0% 0.4% 99.1% 0.4%
Editorial/ 2023 0.0% 0.0% 10.9% 71.2% 18.0%
Production/ ) X ) . )
Executional | 2019 0.0% 0.0% 0.1% 98.1% 1.8%
Supporting/ | 2023 0.0% 0.0% 0.1% 65.0% 34.9%
Technical 2019 0.0% 0.0% 0.1% 49.4% 50.5%

I:l denotes prominent ranges of the monthly remuneration package in the respective job level.
Note: The sum of percentages may not equal 100% due to rounding.
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Manpower Projection and Annual Training Requirements

1.33 Annual additional manpower requirements have taken into account the (i) projected

manpower trend and (ii) wastage rate of the industry (i.e. the percentage of employees leaving

the industry permanently on an annual basis). A summary of estimated annual additional

manpower requirements from 2024 to 2027 is shown in Table 1.16 below.

Table 1.16 Estimated Annual Additional Manpower Requirement from 2024 to 2027

Additional Annual Manpower Requirement
Average
manpower Industry

Wastage growth leavers Total
Sector rate (a) (b) (a) + (b)
Journalism 6.9% -151 527 376
Digital / New media 5.1% 19 51 70
Advertising and Public Relations 3.9% 506 1220 1726
Media Production 1.4% 99 79 178

Business Outlook

1.34 The media and communications industry in Hong Kong has experienced significant
changes in manpower between 2019 and 2023, as revealed in the result of the 2023 survey.
The Training Board is optimistic about the prospects of the industry. An analysis of the
challenges and opportunities is shown in the following paragraphs.

Challenges

Manpower Shortage

1.35 One major challenge is a shortage of qualified personnel, as evidenced by the decline
in the labour force and the difficulty organisations face in recruiting individuals for crucial
roles in journalism, advertising, public relations, and other related fields. The survey revealed
that 44% to 78% of respondents in these sectors encountered recruitment difficulties.
However, there has been a 3.1% increase in the overall number of freelancers, particularly in
the journalism and advertising and public relations sectors. These trends highlight the need
for strategic approaches to address manpower shortages and maximise opportunities in the

media and communications industry.
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Economic Uncertainty and Market Dynamics

1.36  The media and communications industry in Hong Kong has been influenced by
economic uncertainty and changing market dynamics. The Hong Kong economy showed
signs of recovery in 2023, with a 3.2% growth in real GDP compared to the previous year.
However, persistent inflation, a quiet property market, and a sluggish local stock market created
a challenging economic backdrop, impacting consumer sentiment and business decision-
making. This uncertainty has affected some enterprises in the industry, with approximately
25% of respondents in the journalism and advertising and public relations sectors perceiving
the future as uncertain. The journalism sector experienced a decline in manpower due to the
closure of media establishments, further complicating talent recruitment and retention.
Additionally, fluctuating market conditions and changing audience viewing habits have
prompted traditional media to focus on producing quality content and distributing it digitally
to compete in the market. Despite these challenges, the total ad spend in Hong Kong
increased by 5.4% in 2023, with digital advertising continuing to dominate the market while
TV and radio shares declined. These trends highlight the need for media and communications
companies to adapt to evolving market dynamics and leverage digital platforms to remain

competitive.

Risk of Al

1.37 The rapid adoption of artificial intelligence (AI) and other digital technologies
presents both opportunities and challenges for the industry. While the use of generative Al
can enhance operational efficiencies and drive innovation in everyday tasks from storyboard
brainstorming, image or video creation, copywriting, news writing, etc., the risks of generative
Al including misuse of personal, confidential or sensitive information, creation of malicious
content, legal risk and copyright infringement, should be addressed for the healthy growth of

media and communications enterprises.
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Talent Shortage and Skills Gap

1.38 The industry is currently facing a talent shortage, particularly in the editorial,
production, and executional job roles, which accounted for 64% of total vacancies or 2.8% of
the industry's workforce in 2023. One of the main challenges in hiring talents for these
positions is the lack of relevant experience and training among applicants. While several
training areas remain in demand according to surveys conducted in 2019 and 2023, the
integration of Al technology has created a skills gap for practitioners and enterprises looking
to stay competitive in the market. The table below illustrates the skills and knowledge that
are in demand in the industry but have been disrupted by Al technology. (Table 1.17)

Table 1.17  Major training requirements related to Al application

Journalism Digital / New media Advertising 4 nd Fublic Media Production
Relations
Reporting and Innovative media

Video production Production management

editing skills research and applications

Multimedia knowledge

I Media law and ethics
and applications

Media law and ethics = Marketing management

Intellectual property and

copyright law Web analytics Al application Content creation
Marketing Visual demgn and Marketing management AR / VR production
management aesthetics
Social media applications Production management New technologies in

media production

[ Denotes skills remained in demand in 2019 and 2023 surveys

Competitive Pressures and Misinformation Concerns

1.39 The journalism sector in Hong Kong faces challenges from competitive forces and the
pervasive issue of misinformation and disinformation. The dominance of digital channels has
led to a decline in traditional TV and newspaper shares. Newspapers have transitioned to
online editions, discontinuing print versions. Despite the prevalence of misinformation in
the digital world, recent studies show a positive trend in the trust of Hong Kong audiences
towards news. Established conventional news brands are trusted more than digital-only sources,
highlighting the enduring value of professional news production. These challenges require
journalists to uphold principles, compete in a changing media landscape, and combat

misinformation to maintain public trust.
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Opportunities

Government Support and Strategic Initiatives

1.40 The positioning of Hong Kong as an East-meets-West Centre for International
Cultural Exchange is a significant opportunity for the creative industries. The initiative is
expected to boost the advertising, public relations, and film sectors by attracting international

events, fostering cultural exchanges, and enhancing global visibility.

1.41 According to the 2023 Policy Address, the Culture, Sports and Tourism Bureau (CSTB)
will promulgate and implement the Blueprint for Arts and Culture and Creative Industries
Development. The Cultural and Creative Industries Development Agency (formerly Create
Hong Kong) is established to proactively promote the development of arts, culture and creative

sectors as industries under the industry-oriented principle.

Expansion of Convention and Exhibition Facilities and Mega-Events

1.42 The expansion of convention and exhibition (C&E) facilities in Hong Kong, along
with the support for sports, culture, and arts mega-events by the Government, presents
significant opportunities for the advertising and public relations sectors. The plan to expand
C&E facilities and construct new ones creates a larger platform for hosting international events,
attracting global businesses, and driving demand for events, marketing, advertising, and public
relations services. This expansion is expected to stimulate economic activity, generate new
business opportunities, and require additional manpower and specialized training. The
Government's allocation of funds to support mega-events in sports, culture, and arts further
enhances these opportunities, attracting elite athletes, performers, and visitors from around the
world. The completion of the Kai Tak Sports Park will strengthen Hong Kong's reputation as
a premier venue for international sports matches and concerts. These developments provide
a fertile ground for marketing and advertising agencies to collaborate with event organisers,

sponsors, and brands seeking to enhance their visibility and help them reach a diverse audience.

Emergence of New Media Platforms

1.43 The advertising and public relations sector has experienced strong growth from 2019
to 2023, contributing significantly to the overall industry's establishment increment. Despite
holding a conservative attitude towards prospective business situations, the sector has
expanded due to the rise of digital marketing channels and the widespread adoption of
technology for various operations, content creation, customer data analytics, and advertising
efficiency. The emergence of new digital media platforms, such as social media, video

streaming, Web 3.0, and the metaverse, has created new opportunities for the sector.
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Generative Al

1.44 The integration of generative Al in the media and communications industry offers
significant potential for innovation and efficiency. As gen Al is a new technology with its
application in the exploration stage, it is expected that companies will further enhance its
readiness, usage and investment on it. Prioritising talent development and strategic planning

are crucial to harness the full potential of generative Al

Film and Media Production Opportunities

1.45 The film and media production sector in Hong Kong is experiencing growth
opportunities supported by government funding and initiatives aimed at promoting the industry
globally. The Government has allocated a total of $4.3 billion to the Film Development Fund
and CreateSmart Initiative to incentivise private sector investment and expand into new
markets. Government funding schemes such as the Filming Financing Scheme for the
Mainland Market and the Hong Kong-Europe-Asian Film Collaboration Funding Scheme aim
to support cultural enterprises, enhance international exchanges, and nurture talent.
Significant investments of $5 billion from Alibaba's media arm further bolster Hong Kong's
film and television production, increasing the quantity and quality of local productions and
attracting talent. The industry is also embracing Al technology to improve efficiency and
cost-effectiveness. Al is being utilised in various aspects of filmmaking, including virtual
production technology, video editing, colour grading, and visual effects compositing. The
adoption of Al extends to media production in video and photography, enabling lifelike video
and photo generation from text prompts, virtual character creation, and low-budget production
solutions.  The integration of AI technologies presents opportunities for enhanced

productivity and creativity in the film and media production sector in Hong Kong.

Demand for ESG Marketing

1.46 Public awareness and attention towards organisations’ Environmental, Social, and
Governance (ESG) strategy has heightened. Brands look for innovative ideas for effectively
promoting their ESG initiatives to stakeholders. The successful emphasis on the brand’s
commitment to ESG can create long-term brand value, facilitate stakeholder engagement, build

reputation and trust and attract conscious consumers and investors.
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Major Recommendations

1.47  Based on the business outlook and manpower situation of the media and
communications industry, to address the manpower challenges and ensure a skilled workforce

for the industry's future development, the following recommendations are proposed:

1.48 Strengthen Collaboration with Educational Institutions — To address the manpower
shortage and skills gap, collaboration with educational institutions is crucial in the media and
communications industry. Establishing partnerships with Universities and vocational training

providers allows the development of sector-specific curricula and training programmes.

1.49 Develop Specialised Curriculum — The specialised curriculum should focus on the
latest trends and technologies in film and media production, including Al, virtual production
techniques, and digital media skills. Hands-on workshops and real-world projects should be
offered to better prepare students for the industry. The expansion of convention and
exhibition facilities and the rise of mega-events create a need for additional manpower in the
advertising and public relations sectors, particularly in event marketing, management, and
business promotion. Training providers should develop specialised programs to equip
professionals with the necessary skills in organising, managing, and promoting events
effectively. Collaboration with industry associations and professional bodies can help design
programs recognizing the expertise of professionals in event management, marketing, and

public relations.

1.50 Cultivate Expertise in Generative Al — As generative Al disrupts the industry,
organizations should focus on cultivating expertise in this field. Training institutions should
review and update existing curricula to address the skills and knowledge disrupted by Al
technology. Programmes and workshops should be offered to upskill employees in content
creation, media production, and marketing using generative AI.  Collaboration with the
industry can help educate employees about potential risks associated with Al technology, such
as data misuse and legal issues. Ethical considerations and appropriate mindsets should be

part of Al education.

1.51 Promote Continuing Education and Professional Development — Employers should
offer incentives and support for employees to attend industry conferences, workshops, and
seminars to encourage continuous learning and upskilling, enhancing talent quality and keeping

up with industry trends.
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1.52 Enhance Employer Branding and Employee Value Proposition — To attract top talent
in a manpower shortage market, media and communications organizations should enhance their
employer branding and communicate their employee value proposition. Emphasising unique
opportunities, career growth prospects, and work-life balance initiatives can make the
organization more appealing. Leveraging digital channels and social media platforms to
showcase success stories and promote a positive industry image is essential, especially in

sectors facing recruitment challenges.

1.53 Foster Collaboration and Cultural Exchange — To strengthen Hong Kong's position as
an international cultural exchange centre, media and communications students should
participate in cross-cultural projects and international exchange programs. This exposure to
diverse cultures enriches learning experiences, develops a global vision, promotes cultural

diversity in the industry, and facilitates global collaboration.

1.54  GBA Understanding — As cross-border collaboration with other GBA cities becomes
more common, students should gain relevant experience through study trips, short-term study,
industrial attachments, and cultural exchanges. This prepares them for future career
development in Hong Kong or other GBA cities. Expertise familiar with business and
regulatory practices in the GBA region should share insights with students on operational

differences.

1.55 Industry Partnerships — Partnerships between media and communications training
institutions and leading industry entities such as film studios, media outlets, and advertising
agencies provide valuable internship opportunities, mentorship programs, cross-cultural
projects, and exposure to industry best practices. These collaborations help update the
curriculum based on industry needs, such as technological applications in media production,
generative Al, and GBA practices. Industry and training institutions can also provide career
guidance, industry trend information, workplace visits, competitions, and job shadowing

activities to engage secondary school students, teachers, and parents.

1.56  Learn through Mega-events — The Mega Arts and Cultural Events funded by the
Government offer business opportunities and significant benefits for nurturing media and
communications students. Educators and the industry should foster student involvement in
these events, providing internships, volunteering opportunities, and student ambassador
programs. By participating, students gain first-hand experience in event planning, industry
operations, and networking, contributing to their professional development and expanding their

network.
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1.57 With the increasing emphasis on Environmental, Social, and Governance (ESG)
initiatives, organisations should develop expertise in ESG marketing. Collaborating with
sustainability-focused organisations, social enterprises and NGOs creates meaningful
partnerships and projects to make a positive impact and attract professionals passionate about
sustainability. Training providers can include relevant elements in marketing
communications curricula, such as ESG communication strategies, sustainability reporting, and

stakeholder engagement.

1.58 Utilisation of Government Funding and Support — To adapt to the rapid technological
advancements in the industry, enterprises and practitioners should utilise Government funding
schemes aimed at enhancing skills. The New Industrialization and Technology Training
Program (NITTP) offers subsidies to local companies for staff training in advanced
technologies. = The Cultural and Creative Industries Development Agency (CCIDA)
consolidates information on government funding schemes and support programs for the
cultural and creative industries, covering areas like digital entertainment, advertising, film,
music,and TV. Media and communications enterprises and freelancers should take advantage

of these initiatives to foster their development in the industry.
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2 Introduction
Background

2.1 The Media and Communications Training Board (Training Board) of the Vocational
Training Council (VTC) is appointed by the Government of the Hong Kong Special
Administrative Region (HKSAR) to analyse the manpower situation and training needs of the
media and communications industry. The Training Board comprises members nominated by
major trade associations, trade unions, professional bodies, educational and training institutions
and Government departments. The Working Party of the manpower survey is formed by
selected members of the Training Board. The membership and terms of reference of the
Training Board, as well as the members of the Working Party are listed in Appendices 1, 2
and 3.

2.2 The manpower survey of the media and communications industry is conducted every
four years, followed by two periodic manpower updates supplemented with information
collected from focus groups and desk research to better reflect the changing trends of the
manpower situation. This manpower survey mainly focused on the analysis of technical
manpower, which refers to the personnel who are expected to apply the industrial knowledge

and technical skills required to complete the work assigned.

2.3 Manpower data with respect to the survey reference date on 1 October 2023 was
collected from October to December 2023. This report presents the survey findings and
analysis of the latest manpower situation in the media and communications industry and
proposes recommendations on manpower development to the different stakeholders of the
industry, including employers, employees, and training providers by referring to the business

outlook.
Objectives
24 The objectives of this manpower survey are:

(a) To collect up-to-date manpower information by industry sectors, job levels and

principal jobs in the industry;
(b) To assess the technical manpower structure;
(c) To forecast the training requirements in the near future; and

(d) To recommend to the VTC and relevant stakeholders the talent development

strategies to meet the manpower needs.
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Survey Coverage

2.5 The survey covered the following sectors and branches in the industry:

(a) Journalism Sector
(i) Newspapers
(i1)) Magazines
(ii1)) Radio/TV stations
(iv) News agencies
(b) Digital/New Media Sector
(c) Advertising and Public Relations Sector
(1) Public relations services
(i) Advertising companies, agencies and other advertising services
(ii1) Corporate communications / public relations / advertising / marketing
department in companies / institutions
(d) Media Production Sector
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3 Methodology

Sample Design

3.1 Based on the Hong Kong Standard Industrial Classification list from the Census and
Statistics Department (C&SD) of the HKSAR Government, the survey covered around
12 790 establishments in different sectors/branches of the industry. By adopting the stratified
random sampling method for selecting establishments from the Central Register of
Establishments of the C&SD and the inclusion of supplementary samples recommended by the

Training Board, a total of 1 052 establishments were selected for the survey.
Questionnaire Design

3.2 The questionnaire designed for the survey comprised two parts. Part I collected
quantitative manpower information by job levels and by principal jobs, and Part II collected
supplementary information related to the industry’s manpower situation. The list of principal
jobs was defined by the Training Board with detailed job descriptions given for each job, and

was classified into different job levels as follows:

(a) Managerial
(b)  Supervisory
(c) Editorial/production/executional

(d) Supporting/ technical

33 While job titles adopted in the establishments might vary with the descriptions of the
principal jobs, respondents were asked to provide manpower information corresponding to the
job descriptions and the skill levels of the principal jobs. The definition of terms and the
survey documents including a sample questionnaire, explanatory notes and job descriptions for

the principal jobs are given in Appendices 4 and 5.
Data Collection

3.4 Data collection was carried out between October and December 2023. A pack of
survey documents was given to each sampled establishment. The respondents of the
establishments were asked to provide manpower information of their establishments at the time
of the survey with the reference date on 1 October 2023. During the fieldwork period,
enumerators assisted the respondents in completing the questionnaire through phone calls or

on-site visits.
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3.5 Various measures were taken to ensure the quality of the data collection process. These
included prior fieldwork preparation, thorough training of fieldwork staff, monitoring of the
fieldwork execution, measures to increase the response rate, checking of the completed
questionnaires, double data entry and validation and verification of the collected data. The

list of quality control measures is shown in Appendix 6.
Data Analysis

3.6 Among the 595 valid sampled establishments, 559 were successfully enumerated
which contributed to an effective response rate of 93.9%2. Taking into account (a) the
satisfactory response rate of the individual sectors/branches, (b) the satisfactory response rate
from a majority of prominent and sizeable establishments, and (c) the grossing-up of the sample
results based on the statistically-grounded method, it could be concluded that the survey
findings presented in this report contributed to a significant level of representativeness of the
media and communications industry. The response rate achieved for individual
sectors/branches was also adequate to produce a meaningful breakdown by sector/branch.

The response profile is shown in Appendix 7.
Manpower Projection Methodology

3.7 The Training Board adopts a forecasting method which rests on the weighted averages
of historical data for projecting manpower demand of the journalism sector, digital /new media
sector and media production sector. Taking into consideration of the historical manpower data
with heavier weighting given to the recent data, market trends in a longer term, technological
developments of the industry and other socio-economic determinants, the Training Board

decided on the manpower projection for the period from 2024 to 2027.

3.8 The approach of statistical modelling for projecting the manpower demand of the
advertising and public relations sector was adopted for the period from 2024 to 2027. The
statistical model is built by considering relevant economic indicators which reflect important
changes in the local economy, demography and labour market. Details of the projection
methodology are provided in Appendix 8(A) and 8(B).

2 Sampled establishments which had ceased operation, not employed any relevant technical staff, nil reply to

the survey, etc. were classified as invalid samples.
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4 Survey Findings

Overview of Manpower Situation

4.1 As at 1 October 2023, a total of 41 796 full-time employees were employed in the
media and communications industry. Moreover, there were a total of 840 full-time vacancies.
Aggregating the total number of full-time employees and full-time vacancies, it was estimated

that there were a total of 42 636 full-time posts. (Chart4.1)

Chart 4.1 Overview of manpower situation

Full-time
employees:

Full-time
vacancies:

840

41 796

Number of full-time posts as of Oct 2023
(Full-time employees + Full-time vacancies

41 796 + 840 = 42 636

Note: “Full-time vacancies” refer to those unfilled, immediately available job openings for which the establishment is actively trying to recruit

personnel as at survey reference date.
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Full-time Employees

Number of Full-time Emplovees

4.2 Among the 41 796 full-time employees in the media and communications industry,
most of them were engaged in the advertising and public relations sector (68.7%; 28 730
employees), distantly followed by journalism sector (17.2%; 7 200 employees), media
production sector (11.8%; 4 941 employees) and digital/new media sector (2.2%; 925

employees). (Table 4.1)

4.3 Analysed by job level, over 40% were working at the editorial/production/executional
level (45.1%; 18 854 employees).
(20.9%; 8 747 employees), the supporting/technical level (19.3%; 8 050 employees) and the
(Table 4.1)

Relatively fewer were working at the supervisory level

managerial level (14.7%; 6 145 employees).

Table 4.1 Full-time employees by sector and job level

. . Advertising .
Job level Journalism Dlgli/t[al/.New and Public Medlz? Overall
edia Relati Production
elations

Managerial 392 70 4769 914 6 145
(5.4%) (7.6%) (16.6%) (18.5%) (14.7%)

Supervisory 997 219 6 969 562 8747
(13.8%) (23.7%) (24.3%) (11.4%) (20.9%)

Editorial/ production/ 4174 580 13019 1081 18 854
executional (58.0%) (62.7%) (45.3%) (21.9%) (45.1%)

Supporting/ technical 1637 56 3973 2384 8 050
(22.7%) (6.1%) (13.8%) (48.2%) (19.3%)

Overall (above 4 job 7200 925 28 730 4941 41 796

levels) [17.2%)] [2.2%] [68.7%] [11.8%]

() indicates % of total no. of full-time employees by respective job level
[ ] indicates % of total no. of full-time employees by the respective branch
Note: The sum of percentages may not equal

100% due to rounding.
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Prominent Principal Jobs

4.4

In the journalism sector, the most prominent principal jobs were “Senior Reporter;

Senior Researcher; Reporter; Researcher” (23.0%), “Senior Sub-editor; Sub-editor; Copy
Editor” (8.3%) and “Director; Production Assistant; Floor Manager; Video Editor; Engineer &

Technician; Subtitling Operator” (7.2%).

In the digital/new media sector, the most prominent

principal jobs were “Senior Reporter; Reporter” (13.7%), “Online Editor” (8.3%) and

“Managing Editor” (7.1%).

In the advertising and public relations sector, the most prominent

principal jobs were “Designer” (9.6%), “Account Executive” (7.3%) and “Graphic Artist”

(6.5%).

As for the media production sector, the most prominent principal jobs were “Chief

Producer; Senior Producer; Producer; Production Assistant” (19.0%), “Senior Cameraman;
Cameraman” (15.2%) and “Motion Graphic / Visual Effects Designer; 3D / 2D Animator”
(Table 4.2)

(11.2%).

Table 4.2 Prominent principal jobs by sector and job level

Job level Advertising and Public
Journalism Digital / New Media Relations Media Production
(FT employees: 7 200) (FT employees: 925) (FT employees: 28 730) (FT employees: 4 941)
Managerial |* Editor-in-Chief; Editor Editor-in-Chief; Editor |* Managing Director; Controller;
(141; 2.0%) (19; 2.1%) General Manager (1 141; Deputy Controller;
e Deputy Editor; Deputy Deputy Editor; Deputy 4.0%) Assistant Controller;
Editor-in-Chief (129; Editor-in-Chief (16; «  Corporate Creative Director;
1.8%) 1.7%) Communications/ Public [ Production Director (S15;
Chief (Digital) Content Relations/ Public Affairs 10.4%)
Officer; Director of Manager (395; 1.4%)
Digital Media (14; 1.5%) [* Marketing/ Product/
Brand Manager (363;
1.3%)
Supervisory |* Managing Editor (357, Managing Editor (66; * Associate Account Head of Production;
5.0%) 7.1%) Director; Account Head of Creation (535;
e  News Editor; Assignment[*  Digital Content Officer Manager (1 199; 4.2%) 10.8%)
Editor (282; 3.9%) (43; 4.6%) * Art Director (955; 3.3%)
Producer (42; 4.5%) * Assistant Manager /
Executive for Corporate
Communications, Public
Relations and Public
Affairs (770; 2.7%)
[Editorial/ * Senior Reporter; Senior Senior Reporter; Reporter[*  Account Executive Chief Producer; Senior
Production/ Researcher; Reporter; (127; 13.7%) (2 090; 7.3%) Producer; Producer;
Executional 2R3es0e;rcher (1 656; Online Editor (77; 8.3%) |*  Graphic Artist (1 855; P9r§(81u<1:t91%r:)/Ass1stant
- ) . Multimedia Designer; 6.5%) (938 19.0%)
*  Senior Sub-editor; Sub- Digital Designer (49; e Account Executive; PR
edlzor; Copy Editor (598; 5.3%) Specialist; PR Officer;
8.3%) Press Officer (1 351;
4.7%)
Supporting /*  Director; Production Designer (38; 4.1%) * Designer (2 746; 9.6%) Senior Cameraman;
Technical Assistant; Floor Manager; Cameraman (751; 15.2%)
Video Editor; Engineer & Motion Graphic / Visual
Technician; Subtitling Effects Designer; 3D / 2D
Operator (516; 7.2%) Animator (553; 11.2%)
* Designer (261; 3.6%)

() indicates no. and % of full-time employees by respective sector
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Full-time Vacancies

Number of Full-time Vacancies

4.5 As at 1 October 2023, a total of 840 vacancies were reported in the media and
communications industry, representing a vacancy rate of 2.0% (i.e. vacancies as a percentage
of the total number of employees and vacancies). The majority of vacancies were found in
the advertising and public relations sector (617 vacancies), followed by the journalism sector
In terms of vacancy rate, a higher vacancy rate was registered in the

(Table 4.3)

(181 vacancies).
journalism and digital/new media sectors (both 2.5%).
most of the vacancies

4.6 Analysed by were jobs at the

editorial/production/executional level (536 vacancies) and supervisory level (207 vacancies),

job level,

where higher vacancy rates of 2.8% and 2.3 % were recorded respectively. (Table 4.3)
Table 4.3 Full-time vacancies by sector and job level
o Advertising .
Job level Journalism Digital/ ‘New and Public Medu} Overall
Media . Production
Relations
M ial 0 0 36 1 37
anageria 0.6%]
. 207
Supervisory 21 3 183 0 12.3%]
Editorial/ production/ 536
executional 120 21 395 0 [2.8%]
. . 60
Supporting/ technical 40 0 3 17 [0.7%]
. 181 24 617 18 840
Overall (above 4 job levels) [2.5%] [2.5%] [2.1%] [0.4%] [2.0%]

[ ] indicates the vacancy rate =

No. of full-time vacancies

No. of full-time employees + No. of full-time vacancies
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Prominent Vacancies

4.7
(33.7%).

In the journalism sector, the prominent vacancy was “Senior Reporter; Reporter”

In the digital/new media sector, the most prominent vacancies were “Senior

Reporter; Reporter” (33.3%) and “Senior Press Photographer; Press Photographer;

Photographer” (16.7%).

In the advertising and public relations sector, the prominent

vacancies were ‘“Marketing Assistant; Marketing Executive” (32.6%) and “Associate Account

Director; Account Manager” (16.2%).

As for the media production sector, the prominent

vacancies were mainly at the supporting/technical level, including “Motion Graphic / Visual
Effects Designer; 3D /2D Animator” (44.4%), “Visual Producer” (27.8%) and “Floor Manager;

Video Editor; Engineer & Technician; Subtitling Operator” (22.2%). (Table 4.4)
Table 4.4 Prominent vacancies by sector and job level
Job level Advertising and Public
Journalism Digital / New Media Relations Media Production
(FT vacancies: 181) (FT vacancies: 24) (FT vacancies: 617) (FT vacancies: 18)

[Managerial |*

No vacancies

No vacancies

Corporate
Communications/ Public
Relations/ Public Affairs
Manager (11; 1.8%)
Marketing/ Product/
Brand Manager (7: 1.1%)

Advertising/ Marketing
Communications
Manager (6; 1.0%)

Controller;

Deputy Controller;
Assistant Controller;
Creative Director;
Production Director (1;
5.6%)

Supervisory |

Managing Editor (15;
8.3%)

Managing Editor (2;
8.3%)

News Editor; Assignment
Editor (1; 4.2%)

Associate Account
Director; Account
Manager (100; 16.2%)

No vacancies

Video Editor; Engineer &
Technician; Subtitling
Operator (18; 9.9%)

Designer (13; 7.2%)

Designer (1; 0.2%)

Editorial/ e Senior Reporter; Reporterfe  Senior Reporter; Reporter[*  Marketing Assistant; No vacancies
[Production/ (61; 33.7%) (8;33.3%) Marketing Executive
Executional * Senior Press (201; 32.6%)
Photographer; Press
Photographer;
Photographer (4; 16.7%)
Supporting /*  Director; Production * No vacancies * Data Analyst (2; 0.3%) Motion Graphic / Visual
Technical Assistant; Floor Manager; o Effects Designer; 3D / 2D

Animator (8; 44.4%)

Visual Producer (5;
27.8%)

Floor Manager; Video
Editor; Engineer &
Technician; Subtitling
Operator (4; 22.2%)

() indicates no. and % of vacancies by respective sector
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Freelancers

4.8 As at 1 October 2023, there were 1 642 freelancers in the media and communications
industry. Of these 1 642 freelancers, over 40% of them were engaged in the advertising and
public relations sector (42.3%; 695 persons), followed by the journalism sector (34.8%; 571
persons) and media production sector (21.6%; 355 persons). Only a minority were engaged
in the digital/new media sector (1.3%; 21 persons). (Table 4.5)

4.9 Analysed by job level, freelancers in advertising and public relations, digital/new
media and journalism sectors were mainly working at the editorial/production/executional level
while those in the media production sector were mainly working at the supporting/technical

level. (Table 4.5)

Table 4.5 Freelancers by sector and job level

- Advertising .
Job level Journalism Digital/ 'New and Public Medli} Overall
Media 3 Production
Relations
Managerial 0 0 o 0 4
(0%) (0%) (1.3%) (0%) (0.5%)
Supervisory 16 4 12 0 32
(2.8%) (19.0%) (1.7%) (0%) (1.9%)
Editorial/ production/ 363 17 603 4 987
executional (63.6%) (81.0%) (86.8%) (1.1%) (60.1%)
Supporting/ technical 192 0 /1 351 614
(33.6%) (0.0%) (10.2%) (98.9%) (37.4%)
Overall (above 4 job levels) [345&;1%] [1_231%] [42%5%] [2';’?%] 1 642
( ) indicates % of total no. of freelancers by respective job level
[ ] indicates % of total no. of freelancers by respective sector

Note: The sum of percentages may not equal 100% due to rounding.
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Interns

4.10 As at 1 October 2023, there were 211 interns in the media and communications
industry, mainly engaged in the advertising and public relations sector (47.4%; 100 persons)
and journalism sector (45.0%; 95 persons). (Chart4.2)

Chart 4.2 Interns

Media Production
L
?. I.;Ill__-'u_

Journalism
Advertising and Interns: 0%
Public Relations 211 45 (1%
ik
47 4%
Digital/
New Media

(%

4.11 Among these 211 interns, 37.0% were paid with basic salary while 63.0% were not.
(Chart 4.3)

Chart 4.3 Whether paid basic salary

Paid basic
salary
74
37

No basic
salary

133
03 (M
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Average Monthly Remuneration Package

4.12 The average monthly remuneration package for full-time employees in the journalism
sector at the managerial level is mainly in the range of $50,001 - $80,000 (42.8%) and $30,001
- $50,000 (37.9%). It was followed by $30,001 - $50,000 (60.4%) for the supervisory level,
$20,001 - $30,000 (67.3%) for the editorial/production/executional level, and $20,001 -
$30,000 (50.0%) and $15,001 - $20,000 (47.0%) for the supporting/ technical level.

(Table 4.6)

Table 4.6 Average monthly remuneration package by job level in journalism sector

No. of

Job level $80,001 or | $50,001 - | $30,001 - | $20,001 - | $15,001 - |$15,000 or | full-time

above $80,000 $50,000 $30,000 $20,000 below | employees
Managerial 12.7% 42.8% 37.9% 6.5% 0.0% 0.0% 392
Supervisory 0.0% 9.8% 60.4% 29.4% 0.4% 0.0% 997
Editorial/ production/
executional 0.0% 0.9% 18.2% 67.3% 13.5% 0.2% 4174
Supporting/ technical 0.0% 0.0% 1.7% 50.0% 47.0% 1.3% 1637

l:l denotes prominent ranges of the monthly remuneration package in the respective job level.
Note: The sum of percentages may not equal 100% due to rounding.

4.13

As for the digital/new media sector, the average monthly remuneration package for

full-time employees at the managerial level is mainly in the range of $50,001 - $80,000 (74.6%).
It was followed by $30,001 - $50,000 (52.5%) for the supervisory level, $20,001 - $30,000
(66.2%) for the editorial/production/executional level, and $15,001 - $20,000 (57.1%) and
$20,001 - $30,000 (42.9%) for the supporting/technical level.

(Table 4.7)

Table 4.7 Average monthly remuneration package by job level in digital/new media

sector
No. of
Job level $80,001 or | $50,001 - | $30,001 - | $20,001 - | $15,001 - | $15,000 or | full-time
above $80,000 $50,000 $30,000 $20,000 below | employees
Managerial 11.1% 74.6% 14.3% 0.0% 0.0% 0.0% 70
Supervisory 0.0% 10.4% 52.5% 37.1% 0.0% 0.0% 219
Editorial/ production/
executional 0.0% 0.0% 8.9% 66.2% 24.9% 0.0% 580
Supporting/ technical 0.0% 0.0% 0.0% 42.9% 57.1% 0.0% 56

|:| denotes prominent ranges of the monthly remuneration package in the respective job level.
Note: The sum of percentages may not equal 100% due to rounding.

39




4.14  Regarding the advertising and public relations sector, the average monthly
remuneration package for full-time employees at the managerial level is mainly in the range of
$30,001 - $50,000 (48.4%) and $50,001 - $80,000 (39.7%). It was followed by $20,001 -
$30,000 (57.4%) for the supervisory level, $20,001 - $30,000 (48.1%) and $15,001 - $20,000
(45.5%) for the editorial/production/executional level and $15,001 - $20,000 (71.7%) for the
supporting/technical level. (Table 4.8)

Table 4.8 Average monthly remuneration package by job level in advertising and
public relations sector

No. of

Job level $80,001 or | $50,001 - | $30,001 - | $20,001 - | $15,001 - | $15,000 or | full-time

above $80,000 $50,000 $30,000 $20,000 below | employees
Managerial 5.4% 39.7% 48.4% 6.6% 0.0% 0.0% 4769
Supervisory 0.0% 4.7% 35.8% 57.4% 2.1% 0.0% 6 969
Editorial/ production/
executional 0.0% 0.0% 5.9% 48.1% 45.5% 0.5% 13019
Supporting/ technical 0.0% 0.0% 0.8% 22.4% 71.7% 5.0% 3973

|:| denotes prominent ranges of the monthly remuneration package in the respective job level.
Note: The sum of percentages may not equal 100% due to rounding.

4.15 With respect to the media production sector, the average monthly remuneration
package for full-time employees at the managerial level is mainly in the range of $30,001 -
$50,000 (50.4%) and $50,001 - $80,000 (42.9%). It was followed by $20,001 - $30,000 for
the supervisory level (70.7%), the editorial/production/executional level (71.2%) as well as the
supporting/technical level (65.0%). (7able 4.9)

Table 4.9 Average monthly remuneration package by job level in media production

sector
No. of
Job level $80,001 or | $50,001 - | $30,001 - | $20,001 - | $15,001 - | $15,000 or | full-time
above $80,000 $50,000 $30,000 $20,000 below | employees
Managerial 3.4% 42.9% 50.4% 3.3% 0.0% 0.0% 914
Supervisory 0.0% 3.8% 20.5% 70.7% 5.0% 0.0% 562
Editorial/ production/
executional 0.0% 0.0% 10.9% 71.2% 18.0% 0.0% 1081
Supporting/ technical 0.0% 0.0% 0.1% 65.0% 34.9% 0.0% 2384

I:l denotes prominent ranges of the monthly remuneration package in the respective job level.
Note: The sum of percentages may not equal 100% due to rounding.
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Average Daily Wage Rate of Freelancers

4.16 The average daily wage rate of freelancers at the editorial/production/executional
level in the media and communications industry is mainly in the range of $751 -$1,000. For
freelancers at the supporting/ technical level, the average daily wage rate of freelancers is
mainly in the range of $1,001 - $1,250 (69.3%) in journalism sector, $751 -$1,000 (87.6%) in
media production sector and $750 or below (69.6%) in advertising and public relations sector.
(Table 4.10)

Table 4.10 Average daily wage rate of freelancers by sector

Managerial No freelancer No freelancer # No freelancer
Supervisory # # # No freelancer
P]fg(‘ltl‘l’crt‘i‘:)'fl/ $751 -$1,000 4 $751 -$1,000 y
0, 0,
Executional (50.8%) (61.6%)
Supporting / $1,001 - $1,250 No freelancer $750 or below $751 -$1,000
Technical (69.3%) (69.6%) (87.6%)

Note: 1. % of the total number of freelancers in the respective sector

2. # - the figure is not presented due to the small number of freelancers in that particular sector
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Preferred Education Level

4.17

and the supervisory level (80.1%) were preferred to have a first degree or above qualification.

In the journalism sector, most of the employees at both the managerial level (96.0%)

Among the employees at the editorial/production/executional level, 46.7% were preferred to
have a first-degree or above qualification while 30.3% were preferred to have a sub-degree
qualification. As for employees at the supporting/technical level, 57.2% were preferred to

have a diploma/certificate qualification. (Table 4.11)

Table 4.11 Preferred level of education by job level in journalism sector

No. of

Job level First-degree Sub- Diploma/ |Secondary 4|Secondary 3| full-time
or above degree certificate to 7 or below employees

Managerial 96.0% 4.0% 0.0% 0.0% 0.0% 392
Supervisory 80.1% 16.1% 2.7% 1.1% 0.0% 997
Editorial/ production/ 46.7% 30.3% 20.5% 2.5% 0.0% 4174
executional
Supporting/ technical 0.3% 27.1% 57.2% 15.4% 0.0% 1637
Overall 43.5% 26.2% 25.3% 5.1% 0.0% -

I:l denotes prominent ranges of preferred levels of education in the respective job level.

Note: The sum of percentages may not equal 100% due to rounding.

4.18

level were preferred to have a first degree or above qualification.

As for the digital/new media sector, all (100%) of the employees at the managerial
Among the employees at
the supervisory level, 49.2% were preferred to have a sub-degree qualification while 46.1%
Nearly 60% (59.8%) of the
employees at the editorial/production/executional level were preferred to have a sub-degree

were preferred to have a first-degree or above qualification.

qualification. As for the employees at the supporting/technical level, about one-third were

preferred to have a secondary 4 to 7 qualification (36.7%), a sub-degree qualification (32.7%)

or a diploma/certificate qualification (30.6%) respectively.

(Table 4.12)

Table 4.12 Preferred level of education by job level in digital/new media sector

No. of

Job level First-degree Sub- Diploma/ |Secondary 4|Secondary 3| full-time

or above degree certificate to 7 or below | employees
Managerial 100.0% 0.0% 0.0% 0.0% 0.0% 70
Supervisory 46.1% 49.2% 4.7% 0.0% 0.0% 219
Editorial/ production/ 27.5% 59.8% 12.7% 0.0% 0.0% 580
executional
Supporting/ technical 0.0% 32.7% 30.6% 36.7% 0.0% 56
Overall 35.7% 51.1% 10.9% 2.2% 0.0% -

I:l denotes prominent ranges of preferred levels of education in the respective job level.

Note: The sum of percentages may not equal 100% due to rounding.
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4.19

at the managerial level were preferred to have a first degree or above qualification.

In the advertising and public relations sector, virtually all (99.3%) of the employees
As for the
employees at the supervisory level, 59.2% were preferred to have a first-degree or above
qualification. About one-third of the employees at the editorial/production/executional level
were preferred to have a diploma/certificate qualification (34.9%) or a first-degree or above
qualification (31.6%) respectively. 44.8% of the employees at the supporting/technical level
were preferred to have a diploma/certificate qualification while one-third (32.3%) were
preferred to have secondary 4 to 7 qualifications. (Table 4.13)

Table 4.13 Preferred level of education by job level in advertising and public relations

sector
No. of

Job level First-degree Sub- Diploma/ |Secondary 4 |Secondary 3| full-time

or above degree certificate to 7 or below | employees
Managerial 99.3% 0.4% 0.3% 0.0% 0.0% 4769
Supervisory 59.2% 24.7% 13.8% 2.3% 0.0% 6 969
Editorial/ production/ 31.6% 24.0% 34.9% 9.5% 0.0% 13019
executional
Supporting/ technical 2.4% 20.5% 44.8% 32.3% 0.0% 3973
Overall 45.5% 19.8% 25.4% 9.3% 0.0% -

I:l denotes prominent ranges of preferred levels of education in the respective job level.

Note: The sum of percentages may not equal 100% due to rounding.

4.20

managerial level were preferred to have a first degree or above qualification.

In the media production sector, virtually all (99.9%) of the employees at the
As for the

employees at the supervisory level, 49.4% were preferred to have a sub-degree qualification
while 34.9% were preferred to have a first-degree or above qualification. Among the
employees at the editorial/production/executional level, 54.7% were preferred to have a sub-
degree qualification while 24.2% were preferred to have a first-degree or above qualification.
59.7% of the employees at the supporting/technical level were preferred to have a

diploma/certificate qualification. (7able 4.14)

Table 4.14 Preferred level of education by job level in media production sector

No. of

Job level First-degree Sub- Diploma/ |Secondary 4 |Secondary 3| full-time
or above degree certificate to 7 or below | employees

Managerial 99.9% 0.1% 0.0% 0.0% 0.0% 914
Supervisory 34.9% 49.4% 15.7% 0.0% 0.0% 562
Editorial/ production/ 24.2% 54.7% 14.1% 7.0% 0.0% 1081
executional
Supporting/ technical 1.1% 25.2% 59.7% 14.0% 0.0% 2 384
Overall 28.3% 29.8% 33.7% 8.3% 0.0% -

I:l denotes prominent ranges of preferred levels of education in the respective job level.

Note: The sum of percentages may not equal 100% due to rounding.
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Preferred Years of Experience

4.21

years or above (52.7%) and 7 to 10 years (32.9%) of experience.

In the journalism sector, employees at the managerial level were preferred to have 10

As for the employees at the

supervisory level, they were preferred to have 7 to 10 years (44.8%) and 5 to 7 years (39.7%)

of experience.

2 to 5 years of experience (56.8%).

Employees at the editorial/production/executional level were preferred to have

Employees at the supporting/technical level were

preferred to have 2 to 5 years (53.2%) or less than 2 years (46.1%) of experience. (Table4.15)
Table 4.15 Preferred years of experience by job level in journalism sector

10 years or |7 years to less | 5 years to less | 2 years to less | Less than 2 No. of
Job level above than 10 years | than 7 years | than S years years employees
Managerial 52.7% 32.9% 9.9% 4.5% 0.0% 392
Supervisory 7.7% 44.8% 39.7% 7.8% 0.0% 997
Editorial/
production/ 0.0% 9.7% 19.7% 56.8% 13.8% 4174
executional
Supporting/ 0.0% 0.0% 0.6% 53.2% 46.1% 1637
technical

I:l denotes prominent ranges of preferred years of experience in the respective job level
Note: The sum of percentages may not equal 100% due to rounding.

4.22

have 10 years or above of experience (67.2%).

to have 7 to 10 years (44.5%) or 5 to 7 years (32.5%) of experience.

at the editorial/production/ executional level were preferred to have 2 to 5 years of experience

(70.9%).

of experience (63.3%).

In the digital/new media sector, employees at the managerial level were preferred to

Supervisory level employees were preferred

Most of the employees

Employees at the supporting/technical level were preferred to have less than 2 years
(Table 4.16)

Table 4.16 Preferred years of experience by job level in digital/new media sector

10 years or |7 years to less | 5 years to less | 2 years to less | Less than 2 No. of
Job level above than 10 years | than 7 years | than S years years employees
Managerial 67.2% 32.8% 0.0% 0.0% 0.0% 70
Supervisory 3.1% 44.5% 32.5% 19.9% 0.0% 219
Editorial/
production/ 0.0% 3.9% 11.3% 70.9% 13.9% 580
executional
Supporting/ 0.0% 0.0% 0.0% 36.7% 63.3% 56
technical

I:l denotes prominent ranges of preferred years of experience in the respective job level
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4.23
preferred to have 10 years or more (46.9%) or 7 to 10 years (38.0%) of experience.

In the advertising and public relations sector, employees at the managerial level were
Over half
(55.1%) of the employees at the supervisory level were preferred to have 5 to 7 years of
experience. Employees at the editorial/production/executional level were preferred to have 2
to 5 years of experience (62.2%). Employees at the supporting/technical level were preferred
to have 2 to 5 years (49.7%) or less than 2 years (44.9%) of experience. (Table 4.17)

Table 4.17 Preferred years of experience by job level in advertising and public

relations sector

10 years or |7 years to less | 5 years to less | 2 years to less | Less than 2 No. of
Job level above than 10 years | than 7 years | than S years years employees
Managerial 46.9% 38.0% 14.4% 0.7% 0.0% 4769
Supervisory 5.5% 18.5% 55.1% 19.2% 1.7% 6 969
Editorial/
production/ 0.2% 1.8% 9.8% 62.2% 26.0% 13019
executional
Supporting/ 0.0% 0.0% 5.4% 49.7% 44.9% 3973
technical

I:l denotes prominent ranges of preferred years of experience in the respective job level

4.24

have experience of 10 years or more (58.2%).

preferred to have 5 to 7 years (42.8%) and 7 to 10 years (34.6%) of experience.

In the media production sector, employees at the managerial level were preferred to

Employees at the supervisory level were

Over half

(55.3%) of the employees at the editorial/production/executional level were preferred to have

2 to 5 years of experience.

2 to 5 years (54.2%) or less than 2 years (39.2%) of experience.

Employees at the supporting/technical level were preferred to have
(Table 4.18)

Table 4.18 Preferred years of experience by job level in media production sector

10 years or |7 years to less | 5 years to less | 2 years to less | Less than 2 No. of
Job level above than 10 years | than 7 years | than S years years employees
Managerial 58.2% 25.1% 16.8% 0.0% 0.0% 914
Supervisory 9.1% 34.6% 42.8% 13.4% 0.2% 562
Editorial/
production/ 0.1% 0.0% 24.7% 55.3% 19.8% 1 081
executional
Supporting/ 0.0% 0.3% 6.3% 54.2% 39.2% 2384
technical

l:l denotes prominent ranges of preferred years of experience in the respective job level
Note: The sum of percentages may not equal 100% due to rounding.
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Employees Left and Recruited

Emplovees Left in the Past 12 Months

4.25 In the journalism sector, employers reported that 1 592 full-time employees have left
their establishments in the past 12 months. The turnover rate (i.e. the number of full-time
employees left as a percentage of the total number of posts) was 16.4%. Analysed by job
level, the editorial/production/executional level registered the largest number of employees left
(1 020 full-time employees) and the highest turnover rate (19.4%). (Table 4.19)

Table 4.19 Employees left in the past 12 months and turnover rate by job level in the
journalism sector

Job level Number of employees left Turnover rate*
Managerial 69 7.4%
Supervisory 207 11.5%
Editorial/ production/ executional 1020 19.4%
Supporting/ technical 296 17.4%
Overall (above 4 job levels) 1592 16.4%

* Turnover rate = no. of full-time employees left in past 12 months /(no. of full-time employees + no. of full-time vacancies)

4.26 In the digital/new media sector, employers reported that 232 full-time employees have
left their establishments in the past 12 months. The turnover rate (i.e. the number of full-time
employees left as a percentage of the total number of posts) was 13.6%. Analysed by job
level, the editorial/production/executional level registered the largest number of employees left
(167 full-time employees) and the highest turnover rate (17.0%). (Table 4.20)

Table 4.20 Employees left in the past 12 months and turnover rate by job level in
digital/new media sector

Job level Number of employees left Turnover rate*
Managerial 8 3.9%
Supervisory 43 10.1%
Editorial/ production/ executional 167 17.0%
Supporting/ technical 14 16.3%
Overall (above 4 job levels) 232 13.6%

* Turnover rate = no. of full-time employees left in past 12 months /(no. of full-time employees + no. of full-time vacancies)
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4.27 In the advertising and public relations sector, employers reported that 3 445 full-time
employees have left their establishments in the past 12 months. The turnover rate (i.e. the
number of full-time employees left as a percentage of the total number of posts) was 13.1%.
Analysed by job level, the editorial/production/executional level registered the largest number
of employees left (2 269 full-time employees) and the highest turnover rate (18.8%). (7able
4.21)

Table 4.21 Employees left in the past 12 months and turnover rate by job level in

advertising and public relations sector

Job level Number of employees left Turnover rate*
Managerial 338 8.2%
Supervisory 464 7.5%

Editorial/ production/ executional 2269 18.8%
Supporting/ technical 374 9.5%
Overall (above 4 job levels) 3445 13.1%

* Turnover rate = no. of full-time employees left in past 12 months /(no. of full-time employees + no. of full-time vacancies)

4.28 In the media production sector, employers reported that 303 full-time employees have
left their establishments in the past 12 months. The turnover rate (i.e. the number of full-time
employees left as a percentage of the total number of posts) was 6.1%. Analysed by job level,
the supporting/technical level registered the largest number of employees left (156 full-time
employees) whereas the turnover rate was the highest at the supervisory level (8.7%).
(Table 4.22)

Table 4.22 Employees left in the past 12 months and turnover rate by job level in media

production sector

Job level Number of employees left Turnover rate*
Managerial 29 3.2%
Supervisory 49 8.7%

Editorial/ production/ executional 69 6.4%
Supporting/ technical 156 6.5%
Overall (above 4 job levels) 303 6.1%

* Turnover rate = no. of full-time employees left in past 12 months /(no. of full-time employees + no. of full-time vacancies)
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Emplovees Recruited in the Past 12 Months

4.29 In the journalism sector, a total of 1 371 employees were recruited in the past 12
months, with the majority being at the editorial/production/executional level (877). Among
the new recruits at the managerial level, the supervisory level and the
editorial/production/executional level, 70% or more had media and communications working
experience (77.0%, 70.0% and 71.2% respectively) while the corresponding proportion was
smaller for the new recruits at the supporting/technical level (48.5%). (Table 4.23)

Table 4.23 Staff recruited in the past 12 months by job level in journalism sector

Number of new recruits with
Job level Total number of new recruits media and communications
working experience
. 47
Managerial 61 (77.0%)
. 140
Supervisory 200 (70.0%)
Editorial/ production/ executional 877 624
(71.2%)
. . 113
Supporting/ technical 233 (48.5%)
Overall (above 4 job levels) 1371 024
J (67.4%)

4.30 In the digital/new media sector, a total of 204 employees were recruited in the past 12
months, with the majority being at the editorial/production/executional level (137). Among
the new recruits at the supervisory level, the editorial/production/executional level and the
supporting/technical level, 70% or more had media and communications working experience
(73.8%, 70.1% and 92.9% respectively) while the corresponding proportion was smaller for
the new recruits at the managerial level (54.5%). (Table 4.24)

Table 4.24 Staff recruited in the past 12 months by job level in the digital/new media

sector
Number of new recruits with
Job level Total number of new recruits media and communications
working experience
. 6
Managerial 11 (54.5%)
. 31
Supervisory 42 (73.8%)
. . . 96
Editorial/ production/ executional 137 (70.1%)
. . 13
Supporting/ technical 14 (92.9%)
Overall (above 4 job levels) 204 146
! (71.6%)
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431 In the advertising and public relations sector, a total of 2 891 employees were recruited
in the past 12 months, with the majority being at the editorial/production/executional level
(1 861). Among the new recruits at the managerial level, the supervisory level and the
editorial/production/executional level, over 80% had media and communications working
experience(91.5%, 84.9% and 88.0% respectively) while the corresponding proportion was
smaller for the new recruits at the supporting/technical level (48.6%). (Table 4.25)

Table 4.25 Staff recruited in the past 12 months by job level in advertising and public

relations sector

Number of new recruits with
Job level Total number of new recruits media and communications
working experience
. 281
Managerial 307 (91.5%)
. 333
Supervisory 392 (84.9%)
Editorial/ production/ executional 1861 1638
(88.0%)
Supporting/ technical 331 lol
PPOTNg (48.6%)
. 2413
Overall (above 4 job levels) 2 891 (83.5%)

4.32 In the media production sector, a total of 264 employees were recruited in the past 12
months, with the majority being at the supporting/technical (134). Among the new recruits at
the various job levels, two-thirds or more had media and communications working experience.
(Table 4.26)

Table 4.26 Staff recruited in the past 12 months by job level in media production sector

Number of new recruits with
Job level Total number of new recruits media and communications
working experience
. 18
Managerial 27 (66.7%)
. 40
Supervisory 49 (81.6%)
L . . 41
Editorial/ production/ executional 54 (75.9%)
Supporting/ technical 134 133
pp g (99.3%)
Overall (above 4 job levels) 264 232
) (87.9%)
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Employers’ Views on Business Volume in the Next 12 Months

4.33 In the survey, employers were asked to indicate their views on the expected change in
the business volume of their establishments in the next 12 months. Two-thirds (66.5%) of the
establishments in the media and communications industry expected the business volume to
remain stable, while 7.3% to worsen and 2.6% to be better for the coming year. Among the
employers in the various sectors, the percentages of establishments expecting the business to
be worsen were relatively higher for advertising and public relations (9.7%) and journalism
(7.8%) sectors. (Chart 4.4)

Chart 4.4 Views on business volume in the next 12 months by sector

15% 3.5% 2.6 %
66.6 % F 66.5%
Better 89.7 % 88.3%
Stable
Worsen
Uncertain 9.79%
7.8% 7.3%
)
24.1% E —03% 236%
10.3 % 11.4 %
Journalism Digital / New  Advertising and Media Overall
media Public Relations Production
Note: Percentage are calculated on the basis of total number of companies by respective sectors

50



Expected Change in Number of Full-Time Employees in the Next 12 Months

4.34
their establishments in the next 12 months, over nine in ten (94.5%) expected the number of

When asked to indicate the expected change in the number of full-time employees of
full-time employees to remain the same. A mere 2.5% reported that the number of full-time
employees would increase, particularly for the digital/new media sector (6.9%); whereas 3.0%
reported that the number of full-time employees would decrease, particularly for the journalism
sector (6.1%). (Chart4.5)

Chart 4.5 Views on number of full-time employees in the next 12 months by sector

2.3 % 6.9% 3.2% —0.2% 25%
91.6 % 89.7% 92.9 % 99.8 % 94.5 %
Increase
Same
mDecrease
6.1% 3.4% 3.9% 3.0%
Journalism Digital / New  Advertising and Media Overall
media Public Relations Production

Note: Percentage are calculated on the basis of total number of companies by respective sectors

4.35

communications industry in the next 12 months was +0.1%, with an average percentage change

The average percentage change of number of full-time employees in the media and

of +2.5% recorded for the digital/new media sector and an average percentage change of -1.3%

recorded for the journalism sector. (Table 4.27)

Table 4.27 Average percentage change of number of full-time employees in the next 12
months by sector

.| Digitay New | Advertising | yy 5
Journalism . and Public . Overall
Media 5 Production
Relations
Average percentage change of
no. of full-time employees in -1.3% +2.5% +0.4% +0.3% +0.1%
the next 12 months
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Recruitment Difficulties

436  In the journalism sector, the proportion of establishments engaged in recruiting
employees at the editorial/production/executional level (28.0%) was larger as compared with
the supervisory (13.4%), managerial (12.6%) and supporting/technical (7.8%) levels. (Chart
4.6)

4.37 Among those establishments engaged in the recruitment exercises, the percentages of
establishments encountering recruitment difficulties were relatively higher for those recruiting
employees at the supporting/technical (67.9%) and editorial/production/executional (47.0%)
levels, as compared with the supervisory (39.6%) and managerial (22.2%) levels. (Chart 4.6)

4.38 When recruiting employees at the managerial level, the difficulties encountered were
mainly “working conditions/remuneration package could not meet applicants' expectations”
(60.0%).  The difficulties encountered for recruiting employees at the supervisory,
editorial/production/executional and supporting/technical levels were mainly “working
conditions/remuneration package could not meet applicants' expectations” (89.5%, 74.5% and
78.9% respectively) and “applicants lacked the relevant experience and training” (73.7%,
66.0% and 57.9% respectively). (Chart 4.6)

Chart 4.6  Difficulties encountered in recruitment in past 12 months by job level in

journalism sector

Managerial Superviso Editorial/ Production/ Supporting/
g P Yy Executional Technical
Encountered difficulties
in recruitment . 22.2% 39.6% 47.0% 67.9%
Difficulties (multiple)
General labour shortage in
Hong Kong - 40.0% 47.4% 31.9% 26.3%
Applicants lacked the
relevant experience and
training P - 30.0% 73.7% 66.0% 57.9%
Working conditions/
remuneration package -
could not meet applicants’ 60.0% 89.5% 74.5% 78.9%
expectations
P —_— P P
0% 50% 100% 0% 50% 100% 0% 50% 100% 0% 50% 100%
No. of companies with recruii 45 48 100 28
(% of companies with recr D: (12.6%) (13.4%) (28.0%) (7.8%)
Note: (1)  Percentage of difficulties in recruitment are calculated on the basis of companies having the recrui difficulties in particular job levels.

(2)  Respondents are allowed to select more than one difficulty.

4.39 In the digital/new media sector, figures for various job levels are not presented due to

their small sample size.
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440  Inthe advertising and public relations sector, the proportion of establishments engaged
in recruiting employees at the editorial/production/executional level (12.5%) was larger as
compared with the supervisory (3.5%), supporting/technical (2.8%) and managerial (1.5%)
levels. (Chart4.7)

4.41 Among those establishments engaged in the recruitment exercises, the percentages of
establishments encountering recruitment difficulties were relatively higher for those recruiting
employees at the editorial/production/executional (76.1%) and supporting/technical (67.0%)
levels, as compared with the supervisory (59.6%) and managerial (46.3%) levels. (Chart4.7)

4.42 When recruiting employees at the managerial and editorial/production/executional
levels, the difficulties encountered were mainly “applicants lacked the relevant experience and
training” (56.0% and 48.1% respectively) and “general labour shortage in Hong Kong” (52.0%
and 44.4% respectively). As for the supervisory level, the difficulty encountered was mainly
“working conditions/remuneration package could not meet applicants' expectations” (85.5%),
“general labour shortage in Hong Kong” (84.2%) and “applicants lacked the relevant
experience and training” (82.9%). The difficulties encountered in recruiting employees at the
supporting/technical level were mainly “applicants lacked the relevant experience and training”
(58.7%) and “working conditions/remuneration package could not meet applicants'
expectations” (53.6%). (Chart 4.7)

Chart4.7  Difficulties encountered in recruitment in past 12 months by job level in

advertising and public relations sector

. . Editorial/ Production/ Supporting/
Superviso : .
Managerial p ry Executional Technical
Encountered difficulties
in recruitment - 46.3% 59.6% 76.1% 67.0%
Difficulties (multiple)
General labour shortage in
Hong Kong - 52.0% 84.2% 44.4% 44.9%
Applicants lacked the
relevant experience and
training
56.0% 82.9% 48.1% 58.7%
Working conditions/
remuneration package
could not meet applicants’
expectations E 26.0% 85.5% 15.9% 53.6%
e P P

0% 50%  100% 0% 50%  100% 0% 50%  100% 0% 50%  100%
No. of comp " niith recr " 108 255 920 206
(% of comp s with recr ): (1.5%) (3.5%) (12.5%) (2.8%)

Note: (1)  Percentage of difficulties in recruitment are calculated on the basis of companies having the recruitment difficulties in particular job levels.

(2)  Respondents are allowed to select more than one difficulty.
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4.43 In the media production sector, the proportion of establishments engaged in recruiting
employees at the supporting/technical (3.1%) level was relatively higher as compared with the
supervisory (0.9%), editorial/production/executional (0.7%) and managerial (0.4%) levels.
(Chart 4.8)

444  Among those establishments engaged in recruiting employees at the
supporting/technical level®, 87.8% of establishments encountered recruitment difficulties.
(Chart 4.8)

4.45 The difficulties encountered when recruiting employees at the supporting/technical
level were mainly “applicants lacked the relevant experience and training” (86.2%) and
“working conditions/remuneration package could not meet applicants' expectations” (84.6%).
(Chart 4.8)

Chart 4.8  Difficulties encountered in recruitment in past 12 months by job level in

media production sector

. . Editorial/ Production/ Supporting/
Managerial Supervisory Executional Technical
Encountered difficulties I 10.0% 56.5% 44.4% 87.8%

Lin recruitment

Difficulties (multiple)

General labour shortage in _ 100.0% 0.0% 0.0% 13.8%

Hong Kong

Applicants lacked the relevant
experience and training

0.0% 100.0% 100.0% 86.2%

Working conditions/
remuneration package 0.0% 0.0% 0.0% 84.6%
could not meet applicants’
expectations T —_— . .

0% 50% 100% 0% 50% 100% 0% 50%  100% 0% 50%  100%

1“’7‘" of compani w.zlh’“’ ditment 10 23 18 74
(% of companies with recr ): 0.4%) 0.9%) ©.7%) 3.1%)
Note: (1)  Percentage of difficulties in recruitment are calculated on the basis of companies having the recruitment difficulties in particular job levels.

(2)  Respondents are allowed to select more than one difficulty.

Findings of the managerial, supervisory and editorial/production/executional levels are not analysed in the
paragraph due to their small sample size.
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Training Places to be Provided in the Next 12 Months

4.46

to provide/sponsor to the existing employees with respect to the different types of skills and

In the survey, employers were asked to indicate the number of training places planned
knowledge in the next 12 months. Among the employers in the various sectors, the
advertising and public relations sector registered the largest number of training places provided
in the next 12 months (2 992 training places), distantly followed by media production (214
training places), journalism (85 training places) and digital/new media (45 training places).
In terms of types of training places to be provided, “innovative media technology” was
generally the prominent training places across various job levels. Other than “innovative
media technology”, employees at both the managerial and the supervisory levels tend to focus
on “management skills”, while employees at both the editorial/production/executional and the
supporting/technical levels tended to focus on “industry-specific skills”. (Table 4.28)

Table 4.28 Prominent training places planned to be provided in next 12 months by sector

and job level

Job level Journalism Digital / New Media Advert;;:llagtiz::](i Public Media Production
(Training places: 85) (Training places: 45) _— (Training places: 214)
gp gp (Training places: 2 992) g
* Management skills
No training places (231) Management skills
Managerial | + Management skills (12) rovided * Innovative media (13)
p technology (113)
» Language skills (105)
Managgment sk.ills 1. Management skills
S isorv | Innovative media Eéﬁ?f;ve r(n5e)dla (262) Innovative media
upervisory technology (14) gy 1, . * Innovative media technology (49)
Industry-specific skills technology (178)
(5)
Editorial/ ?ﬁigaifim:ﬁ:ggls ). Innovative media Innovative media
Pm‘lucrt‘ion o | Industry-specific skills technvolov 20) technology (737) technology (18)
A (18) ey 2 1. | © Industry specific skills Industry specific skills
Executional Industry-specific skills (444) (16)
&)
* Innovative media zgg;lStry specific skills
Supporting / | < Industry specific skills No training places technology (173) Innovative media
Technical (15) provided * Industry specific skills technology (20)
©8) Language skills (20)
Note: ( ) indicates no. of training places planned to be provided
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Training Requirement

4.47 In the survey, employers were asked to indicate the training areas for their employees.
In the journalism sector, employees at both the managerial and the supervisory levels were
required to focus on managerial skills, particularly skills relating to “human resources
management”. Employees at both the editorial/production/executional and the
supporting/technical levels were expected to focus on industry-specific skills, particularly

skills relating to “reporting and editing skills”. (Table 4.29)

Table 4.29  Major training requirements in journalism sector

Reporting and
editing skills
Written English Media law and ethics  Social media applications

Intellectual property and Reporting and editing
copyright law skills

- Managerial - Social Media / :l Language :l Industry

Skills Digital Skills Skills Specific Skills

448  In the digital/new media sector, employees at both the managerial and the supervisory
levels needed to focus on managerial skills, particularly skills relating to “marketing
management”. Employees at both the editorial/production/executional and the
supporting/technical levels were expected to focus on innovative media technology,
particularly skills relating to “website and apps design” and “video production”, and social
media/digital skills. (Table 4.30)

Table 4.30  Major training requirements in digital/new media sector

--- —

Video production

Website and apps design

Video production

Video production ] .
. . . P Visual design and
Multi-tasking skills 5
aesthetics
- Managerial - China and - Social Media / |:| Innovative |:| Industry
Skills International Digital Skills Media Specific Skills
Knowledge Technology
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4.49  As for the advertising and public relations sector, employees at both the managerial
and the supervisory levels were required to focus on both managerial skills and industry-
specific skills, particularly skills relating to “account strategic planning”. Employees at both
the editorial/production/executional and the supporting/technical levels needed to focus on
innovative media technology, particularly skills relating to “innovative media research and

applications” and “multimedia knowledge and applications”. (Table 4.31)

Table 4.31  Major training requirements in advertising and public relations sector

Innovative media
Account strategic planning research and
applications

Innovative media

Account strategic Multimedia knowledge N
lanning and applications research and Al application
p applications
- Managerial |:| Innovative |:| Industry
Skills Media Specific Skills
Technology

4.50  In the media production sector, employees at various levels tended to focus on
innovative media technology, particularly skills relating to ‘“computer literacy skills”.
Besides, employees at both the managerial and the supervisory levels also tended to focus on
managerial skills. (7Table 4.32)

Table 4.32  Major training requirements in media production sector

TV/media production . . TV/media production
skills Computer literacy skills skills
. New technologies in . q
AR / VR production Computer literacy skills

media production

Computer literacy skills  Media law and ethics

- Managerial - Social Media / |:| Innovative |:| Industry

Skills Digital Skills Media Specific Skills
Technology
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S Manpower Analysis
Manpower Changes between 2019 and 2023

Change in Emplovees

5.1 In the journalism sector, the total number of full-time employees dropped from 8 560
in 2019 to 7 200 in 2023 (-1 360 persons; -15.9%). Analysed by job level, a decrease in
manpower was mainly recorded for the editorial/production/executional level (-911 persons; -
17.9%), followed by the supervisory level (-224 persons; -18.3%), the supporting/technical
level (-203 persons; -11.0%) and the managerial level (-22 persons; -5.3%). (Chart 5.1)

Chart 5.1 Change in full-time employees by job level in journalism sector

Annual
Change in mgé
4 years in %
202
Overall 7200 1360 -159%  -4.2%
2019 8560
2023
Managerial H 392 =22 5.3% -1.4%
19 414
2023
Supervisory - 997 -224 -183% -4.9%
2019 1221

Editorial/ Production/ 2023 _ 4174

! 911 -17.9%  -4.8%
Executional 2019 5085 ] (]
B (637
Supporting/ Technical 202> 203 -11.0%  -2.9%
19 1840
0 2 600 4 600 6 (;00 8 600 10 ‘000

No. of full-time employees
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5.2 In the digital/new media sector, the total number of full-time employees increased
from 807 in 2019 to 925 in 2023 (+118 persons; +14.6%). Analysed by job level, the increase
in manpower was mainly recorded for the editorial/production/executional level (+71 persons;
+13.9%), followed by the supervisory level (+18 persons; +9.0%), the managerial level (+17
persons; +32.1%) and the supporting/technical level (+12 persons; +27.3%). (Chart 5.2)

Chart 5.2 Change in full-time employees by job level in digital/new media sector

Annual
Change in Change

4 years in %
Overanl 2% — 925
veral ) o,
2019 +118 +14.6% +3.5%

__________________________________________________________________________________________ 807
Managerial M 7 +17 +32.1% +7.2%
53
supervisory 2023 NI 219 18 49.0%  +22%

2019 201

“Editorial/ Production/ 2023 | NN NN 530

tional 71 +13.9% +3.3%
Executiona 2019 509
56
Supporting/ Technical 2023 . H2  £273% +62%
2019 44
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59



53 In the advertising and public relations sector, the total number of full-time employees
increased from 27 790 in 2019 to 28 730 in 2023 (+940 persons; +3.4%). Analysed by job
level, the increase in manpower was mainly recorded for the editorial/production/executional
level (+545 persons; +4.4%), followed by the supervisory level (+179 persons; +2.6%), the
supporting/technical level (+141 persons; +3.7%) and the managerial level (+75 persons;
+1.6%). (Chart 5.3)

Chart 5.3 Change in full-time employees by job level in advertising and public
relations sector

Annual
Changein  Change
4 years in %
0 | —
Overall | 28730 940 43.4% +0.8%
__________________________________ e
2023
Managerial - 4769 +75 +1.6% +0.4%
2019 4 694
2023
Supervisory _ 6969 +179  +2.6% +0.7%
2019 6790

Editorial/ Production/ 2023 | N N 13 019

+545  +4.4% +1.1%

Executional 2019 12 474
2023 M 3973
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Supporting/ Technical 2019 3832 ’ ’
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54 In the media production sector, the total number of full-time employees increased from
4789 in 2019 to 4 941 in 2023 (+152 persons; +3.2%). Analysed by job level, an increase in
manpower was mainly recorded for the editorial/production/executional level (+87 persons;
+8.8%), followed by the supervisory level (+46 persons; +8.9%) and the managerial level (+25
persons; +2.8%); while a slight decrease was observed for the supporting/technical level (-6
persons; -0.3%). (Chart 5.4)

Chart 5.4 Change in full-time employees by job level in media production sector

Annual
Changein ~ Change
4 vears in %
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Change in Vacancies

5.5 In the media and communications industry, the total number of full-time vacancies has
increased in 2023 (from 602 to 840; +238 persons). Analysed by job level, the increase in
vacancies was mainly recorded for the editorial/production/executional level (from 366 to 536;
+170), followed by the supporting/technical level (+35 persons; +140.0%), the managerial
level (+26 persons; +236.4%) and the supervisory level (+7 persons; +3.5%). (Chart 5.5)

Chart 5.5 Change in full-time vacancies by job level

Annual
Changein  Change
4 years in %
Overall 2023 — 840
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Changes in Average Monthly Remuneration Package

remuneration package varied by job level varied across different sectors.

Compared with the results of the 2019 survey, the changes in the average monthly
(Table 5.1 to 5.4)

Journalism

Generally, there were some but not significant changes in the average monthly

remuneration package at various job levels in journalism sector.

At the managerial level, the percentage of those ranged $50,001 - $80,000 slightly
increased from 36.7% to 42.8%. At the supervisory level, the percentage of those
ranged $30,001 - $50,000 slightly increased from 53.8% to 60.4%. At the
editorial/production/executional level, the percentage of those ranged $20,001 -
$30,000 and $30,001 - $50,000 slightly increased from 56.6% to 67.3% and 10.8%
to 18.2% respectively. At the supporting/technical level, the percentage became
centralized at $20,001 - $30,000 from 23.7% to 50.0%.

Table 5.1 Average monthly remuneration package in journalism sector
$80,001 or $50,001 - $30,001 - $20,001 - $20,000 or

glblivdll ) e above $80,000 $50,000 $30,000 below
2023 12.7% 42.8% 37.9% 6.5% 0.0%

2019 12.5% 36.7% 48.2% 1.3% 1.3%

) 2023 0.0% 9.8% 60.4% 29.4% 0.4%

Supervisory

2019 0.1% 7.9% 53.8% 37.3% 0.9%
Editorial/ 2023 0.0% 0.9% 18.2% 67.3% 13.7%
Production/ ) . . . 5
Exccutional 2019 0.0% 0.0% 10.8% 56.6% 32.5%
Supporting / 2023 0.0% 0.0% 1.7% 50.0% 48.3%
Technical 2019 0.0% 0.0% 18.0% 23.7% 58.3%

I:l denotes prominent ranges of the monthly remuneration package in the respective job level.
Note: The sum of percentages may not equal 100% due to rounding.

Digital / New media

Overall, a shift to the higher end of the average monthly remuneration package was
observed at the supervisory level and the editorial/production/executional level while

no significant changes were found for other job levels in digital/new media sector.

At the managerial level, the percentage of those ranged from $50,001 - $80,000
slightly dropped from 81.8% to 74.6%. At the supervisory level, a significant
proportion moved up to $30,001 - $50,000 from 14.3% to 52.5%. At the
editorial/production/executional level, the percentage slightly shifted to a lower end

of $20,001 - $30,000 from 40.6% to 66.2%. At the supporting/technical level, the
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percentage of those ranged $20,001 - $30,000 significantly moved up to from 17.6%

to 42.9%.
Table 5.2 Average monthly remuneration package in digital/new media sector
$80,001 or $50,001 - $30,001 - $20,001 - $20,000 or
glblivdll ) e above $80,000 $50,000 $30,000 below
. 2023 11.1% 74.6% 14.3% 0.0% 0.0%
Managerial
2019 13.6% 81.8% 4.5% 0.0% 0.0%
) 2023 0.0% 10.4% 52.5% 37.1% 0.0%
Supervisory
2019 0.0% 13.5% 14.3% 72.2% 0.0%
Editorial/ 2023 0.0% 0.0% 8.9% 66.2% 24.9%
Production/
Exccutional 2019 0.0% 8.4% 22.0% 40.6% 29.1%
Supporting / 2023 0.0% 0.0% 0.0% 42.9% 57.1%
Technical 2019 0.0% 0.0% 0.0% 17.6% 82.4%

I:l denotes prominent ranges of the monthly remuneration package in the respective job level.
Note: The sum of percentages may not equal 100% due to rounding.

Advertising and Public Relations

In general, there were some but not significant changes in the average monthly

remuneration package at various job levels in advertising and public relations sector.

At the managerial level, the percentage of those ranged $50,001 - $80,000 slightly
moved up from 29.2% to 39.7%. At the supervisory level, the prominent ranges
remained as $20,001 - $30,000 (57.4% in 2023 and 56.6% in 2019) and $30,001 -
$50,000 (35.8% in 2023 and 39.2% in 2019). At the editorial/ production/
executional level, the prominent ranges remained at $20,001 - $30,000 (48.1% in
2023 and 43.0% in 2019) and $20,000 or below (46.0% in 2023 and 53.5% in 2019).
At the supporting/technical level, the prominent range remained at $20,000 or below
(76.7% in 2023 and 72.1% in 2019).
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Table 5.3 Average monthly remuneration package in advertising and public relations
sector
$80,001 or $50,001 - $30,001 - $20,001 - $20,000 or
e above $80,000 $50,000 $30,000 below
) 2023 5.4% 39.7% 48.4% 6.6% 0.0%
Managerial
2019 5.3% 29.2% 60.3% 5.1% 0.3%
) 2023 0.0% 4.7% 35.8% 57.4% 2.1%
Supervisory
2019 0.0% 1.0% 39.2% 56.6% 3.2%
Editorial/ 2023 0.0% 0.0% 5.9% 48.1% 46.0%
Production/
Executional | 2019 0.4% 0.0% 3.1% 43.0% 53.5%
Supporting / | 2023 0.0% 0.0% 0.8% 22.4% 76.7%
Technical 2019 0.0% 0.0% 7.5% 20.4% 72.1%

I:l denotes prominent ranges of the monthly remuneration package in the respective job level.
Note: The sum of percentages may not equal 100% due to rounding.

Media Production

Overall speaking, a significant proportion of the average monthly remuneration
package at the managerial level moved up to $50,001 - $80,000 while no significant
changes for the average monthly remuneration package were found at other job levels

in the media production sector.

At the managerial level, percentage of those ranged $50,001 - $80,000 significantly
increased from 7.7% to 42.9%. At the supervisory level, the percentage of those
ranged $30,001 - $50,000 moved up to from 0.4% to 20.5%. At the

editorial/production/executional level, the prominent range remained at $20,001 -

$30,000 (71.2% in 2023 and 98.1% in 2019).

At the supporting/technical level, the

percentage slightly moved up to $20,001 - $30,000 from 49.4% to 65.0%.

Table 5.4 Average monthly remuneration package in media production sector
$80,001 or $50,001 - $30,001 - $20,001 - $20,000 or
AEDIGTE! || MO above $80,000 $50,000 $30,000 below
. 2023 3.4% 42.9% 50.4% 3.3% 0.0%
Managerial
2019 0.0% 7.7% 69.5% 22.8% 0.0%
, 2023 0.0% 3.8% 20.5% 70.7% 5.0%
Supervisory
2019 0.0% 0.0% 0.4% 99.1% 0.4%
Editorial/ 2023 0.0% 0.0% 10.9% 71.2% 18.0%
Production/ . o 0 0 0
Exccutional 2019 0.0% 0.0% 0.1% 98.1% 1.8%
Supporting / 2023 0.0% 0.0% 0.1% 65.0% 34.9%
Technical 2019 0.0% 0.0% 0.1% 49.4% 50.5%

I:l denotes prominent ranges of the monthly remuneration package in the respective job level.
Note: The sum of percentages may not equal 100% due to rounding.

65




Business Outlook

5.7 The media and communications industry in Hong Kong has experienced significant
changes in manpower between 2019 and 2023, as revealed in the result of the 2023 survey.
The Training Board is optimistic about the prospects of the industry. An analysis of the
challenges and opportunities is shown in the following paragraphs.

Challenges

Manpower Shortage

5.8 The downward trend of Hong Kong’s labour force has continued since 2019.
According to the latest data published by C&SD?*, the working population has dropped by 220
500 over the past four years. The decline in the labour force can be attributed to factors such
as an increase in the number of retirees and a wave of emigration from the city. In 2022,
among the 94 100 (-2.4% year on year) who left the labour force, age groups of 25 — 29 and 30
— 49 were the majority (28 200 and 59 700 respectively). Regarding the manpower of the
media and communications industry as mentioned in the section of findings of this report, the
number of establishments has increased by 1 555 (all were in the advertising and public
relations sector and media production sector) and the number of vacancies has risen by 39.5%
from 2019 to 2023 (602 vs 840). Organisations in the industry are facing challenges in finding
qualified individuals to fill crucial roles in journalism, advertising, public relations, and other
related fields, as the survey found that about 44% to 78% of the respondents in the journalism,
advertising and public relations and media production sectors had encountered difficulties in
recruitment. It is noted that the overall number of freelancers in the industry has increased by
3.1%, with a significant portion found in the journalism and advertising and public relations

sector.

Economic Uncertainty and Market Dynamics

59 The Hong Kong economy gradually recovered in the aftermath of the pandemic. A
growth of 3.2% in real GDP was recorded for 2023°, contrasting to -3.7% in 2022. Economic
activities revived following the removal of anti-epidemic measures and the resumption of
normal travel. Though private consumption expenditure rebounded in 2023, persistent
inflation, the quiet property market and the sluggish local stock market laid a challenging

economic backdrop that affects consumer sentiment and business decision-making. These

* Lin, E., & Wu, W. (2023, April 4). Hong Kong loses 94,000 workers in 2022 - biggest drop in labour
force since records began almost four decades ago. South China Morning Post.
https://www.scmp.com/news/hong-kong/hong-kong-economy/article/3215889/hong-kong-loses-94000-
workers-2022-biggest-drop-labour-force-records-began-almost-four-decades-ago

> 2023 Economic Background and 2024 Prospects. (2024). HKSAR Government. Retrieved June 25, 2024,
from https://www.hkeconomy.gov.hk/en/pdf/er 23q4.pdf
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factors contribute to a challenging economic backdrop that affects business sentiment and
decision-making. Regarding the expected change in business volume as mentioned in the
section of findings, despite most respondents (60%) expecting business will be stable, about
25% of respondents in journalism and advertising and public relations sectors perceive the
future as uncertain. The journalism sector has witnessed a 15.9% decline in manpower from
2019 to 2023, primarily due to the closure of several media establishments. The economic
pressures, perceived uncertainty and fluctuating market conditions further complicate the
hiring and retention of talent, making it difficult for companies to plan long-term investments

and growth strategies.

5.10 Hong Kong’s total ad spend has recorded a year-on-year increase of 5.4% in 2023,
according to AdmanGo®. Digital advertising continues dominating the ad spend market, and
the share of TV and radio records declines. As the audience’s viewing habit changes and view
time becomes more fragmented, traditional media strive to produce quality content and

distribute it through its digital counterpart to compete for the market.
Risks of Al

5.11 The rapid adoption of artificial intelligence (Al) and other digital technologies
presents both opportunities and challenges for the industry. While the use of generative Al
can enhance operational efficiencies and drive innovation in everyday tasks from storyboard
brainstorming, image or video creation, copywriting, news writing, etc., according to Deloitte’s
Gen Al Survey 2024, over 80% of employees in Asia Pacific are concerned about the risks of
generative Al including misuse of personal, confidential or sensitive information, creation of

malicious content, legal risk and copyright infringement.

Talent Shortage and Skills Gap

5.12 The industry is currently facing a talent shortage, particularly in the editorial,
production, and executional job roles, which accounted for 64% of total vacancies or 2.8% of
the industry's workforce in 2023. One of the main challenges in hiring talents for these
positions is the lack of relevant experience and training among applicants. While several
training areas remain in demand according to surveys conducted in 2019 and 2023, the
integration of Al technology has created a skills gap for practitioners and enterprises looking
to stay competitive in the market. The table below illustrates the skills and knowledge that
are in demand in the industry but have been disrupted by Al technology. (7able 5.5)

S Survey: HK ad spend reaches HK$30.1bn in 2023. (2024, January 23). Marketing-Interactive.
https://www.marketing-interactive.com/hk-ad-spend-reaches-hk-30-1bn-in-2023

" Generative Al in Asia Pacific: Young employees lead as employers play catch-up. (2024, May 13). Deloitte
Insights. https://www2.deloitte.com/us/en/insights/topics/emerging-technologies/generative-ai-adoption-asia-
pacific-region.html
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Table 5.5 Major training requirements related to AI application

Journalism Digital / New media Advertising 4 nd Fublic Media Production
Relations
Reporting and Innovative media

Video production Production management

editing skills research and applications

Multimedia knowledge

I Media law and ethics
and applications

Media law and ethics = Marketing management

Intellectual property and

copyright law Web analytics Al application Content creation
Marketing Visual demgn and Marketing management AR/ VR production
management aesthetics
Social media applications Production management New technologies in

media production

[ Denotes skills remained in demand in 2019 and 2023 surveys

Competitive Pressures and Misinformation Concerns

5.13 The journalism sector in Hong Kong faces challenges from competitive forces and the
pervasive issue of misinformation and disinformation. =~ With the dominance of digital
channels in the media consumption market, the share contributed by traditional TV and
newspapers continues to decline. As a result, newspapers have transitioned to online editions
and ceased the publication of print versions due to the shift in news reading habits from offline
to online platforms. Despite the prevalence of misinformation and disinformation on digital
platforms, a recent study® has revealed a positive trend in the trust of Hong Kong audiences
towards news. The study indicates a significant increase in trust, rising from 39% in 2023 to
55% in 2024. It also highlights that audiences tend to place more trust in established
conventional news brands compared to digital-only news sources, demonstrating the enduring
recognition of the value of professional news production. These challenges create pressure
for journalists to navigate a complex landscape where they must uphold journalistic principles,
compete in a rapidly evolving media environment, and actively combat the spread of

misinformation and disinformation to maintain public trust.
Opportunities

Government Support and Strategic Initiatives

5.14 The positioning of Hong Kong as an East-meets-West Centre for International

8  Digital News Report 2024. (n.d.). Reuters Institute for the Study of Journalism.
https://reutersinstitute.politics.ox.ac.uk/digital-news-report/2024
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Cultural Exchange is a significant opportunity for the creative industries. The initiative is
expected to boost the advertising, public relations, and film sectors by attracting international

events, fostering cultural exchanges, and enhancing global visibility®.

5.15  According to the 2023 Policy Address, the Culture, Sports and Tourism Bureau (CSTB)
will promulgate and implement the Blueprint for Arts and Culture and Creative Industries
Development. The Cultural and Creative Industries Development Agency (formerly Create
Hong Kong) is established to proactively promote the development of arts, culture and creative

sectors as industries under the industry-oriented principle.

Expansion of Convention and Exhibition Facilities and Mega-Events

5.16  The Government's plan to expand convention and exhibition (C&E) facilities '°
including the AsiaWorld-Expo and construction of new C&E facilities in Wan Chai North,
provides a substantial opportunity for the advertising and public relations sectors. This
expansion will create a larger platform for hosting international events, attracting global
businesses, and driving demand for events, marketing, advertising and public relations services.
The increased C&E space is expected to stimulate economic activity and generate new business
opportunities thereby requiring additional manpower and specialised training to support these

events.

5.17  The Government also supported sports, culture, and arts mega-events by allocating
over HK$300 million to the Mega Arts and Cultural Events and the “M” Mark system in 2023-
24. The Culture, Sports, and Tourism Bureau has planned to use HK$200 million to fund
international sports events supported by the “M” Mark next year. The completed mega events
attracted over 1 million participants. Not only do the events bring together elite athletes,
performers and visitors from around the globe, also create a platform for businesses in the

events, advertising and public relations sector to showcase their expertise.

5.18 The upcoming completion of the Kai Tak Sports Park, set to become the largest sports
infrastructure in Hong Kong, will further bolster the city's reputation as a premier venue for
international sports tournaments and performance. The influx of sports, culture, and arts
mega-events events provides a fertile ground for marketing and advertising agencies to
collaborate with event organisers, sponsors, and brands seeking to leverage these occasions to
enhance their visibility and reach a diverse audience. Trained manpower with professional
knowledge and skills in event planning, event marketing, digital promotion, hybrid event
management, digital media production, event videography and photography, customer

experience management, etc., will be highly sought-after.

® The Chief Executive’s 2023 policy address. (n.d. -a).
https://www.policyaddress.gov.hk/2023/en/policy.html
0 The Chief Executive’s 2023 policy address. (n.d.-b). https://www.policyaddress.gov.hk/2023/en/p66.html
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Emergence of New Media Platforms

5.19 The advertising and public relations sector is experiencing robust growth between
2019 and 2023, contributing over 85% (+1 329) of overall establishment increment in the
industry.  Despite employers in the sector holding the most conservative attitude on
prospective business situations among all sectors in the survey, the advertising and public
relations sector continued to expand with the rise of digital marketing channels and drive
growth through the wide deployment of technology to facilitate daily work operation, content
creation, customer data analytics, community sentiment monitoring, advertising efficiency, etc.
New opportunities are created in the emergence of new digital media platforms, from social
media, video streaming, and Web 3.0 to metaverse. This trend necessitates ongoing training

and development to equip the workforce with relevant skills.
Generative Al

5.20 The integration of generative Al in the media and communications industry offers
significant potential for innovation and efficiency. As gen Al is a new technology with its
application in the exploration stage, it is expected that companies will further enhance its
readiness, usage and investment. A survey'! conducted in 2024 on the usage of gen Al for
marketing in the Asia Pacific showed that 46% of the agencies using it versus 24% of brand
marketers. To realise AI’s potential into value, an overall strategy to evaluate cost, benefits
and risks and continuous monitoring is essential in the learning path. McKinsey!? has
highlighted a range of best practices of gen Al high performers, of which some are highly
dependent on talent:
- Non-technical personnel understand the potential value and risks of using gen Al in
their day-to-day work;
- Gen Al risk awareness and mitigation are required skills for technical talent;
- Senior leaders understand how gen Al can create value for the business;
- Have an enterprise-wide road map for gen Al, prioritised based on value, feasibility,
and risk;
- Have curated learning journeys, tailored by role, to build critical gen Al skills for
technical talent;
- Have clearly defined the talent needed to execute the gen Al strategy;
- Have a talent strategy that allows effective recruitment, onboarding, and integration

of gen-Al-related talent.

"' How brands can yield better results during their exploration phase of Al. (2024b, May 23). Marketing-
Interactive. https://www.marketing-interactive.com/how-brands-can-yield-better-results-during-their-
exploration-phase-of-ai

12 The state of Al in early 2024.: Gen Al adoption spikes and starts to generate value. (2024, May 30).
McKinsey & Company. https://www.mckinsey.com/capabilities/quantumblack/our-insights/the-state-of-ai
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5.21 It is worth noting that enterprises that adopt Al strategically can gain a competitive
advantage, although this requires proper training and ethical considerations to maximise the

benefits while mitigating risks.

Film and Media Production Opportunities

5.22 The film and media production sector in Hong Kong is poised for growth, supported
by Government funding and initiatives aimed at promoting the industry globally. The
Government has announced in the 2023 Policy Address to inject a total of $4.3 billion into the
Film Development Fund and the CreateSmart Initiative to provide incentives for attracting
private sector capital and expanding new markets. The Filming Financing Scheme for the
Mainland Market will be launched to support Hong Kong and Mainland cultural enterprises to
invest in the productions of Hong Kong directors for release in the Mainland market. The
Government will also sponsor film projects co-produced by Hong Kong filmmakers and their
Asian and European counterparts through the Hong Kong-Europe-Asian Film Collaboration

Funding Scheme to enhance international exchanges and nurture talent.

5.23 Significant investments of $5 billion from Alibaba's media arm as announced in March
2024 are expected to provide strong support to Hong Kong's film and television production.
The plan, namely the “Hong Kong Cultural and Art Industry Revitalisation Programme”
involves collaborations with prominent film and television entertainment players in Hong Kong.
By injecting such a substantial amount of funding, the investment will increase the quantity
and quality of local productions, attract and retain talent, and build confidence in the industry's

future.

524  Hong Kong's film and television production is increasingly turning to Al to save time
and money. Filmmakers are exploring the use of Al in various aspects of the filmmaking
process, from blending virtual and real scenes in the studio using virtual production technology
to automating tasks like video editing, colour grading, and visual effects compositing. By
utilising Al, filmmakers can reduce costs associated with location shoots, eliminate

transportation time and costs of actors and crew, and streamline post-production processes.

5.25 There is also increasing adoption of Al in the media production of video and
photography. Practitioners are exploring Al's capabilities to generate lifelike videos or photos
from written text prompts, create virtual characters, and facilitate low-budget production
solutions. Based on the opportunities outlined earlier, there will be a demand for media
production professionals specialising in various areas such as film and TV production, digital
media production, virtual production, directing, scriptwriting, event videography and

photography, scenario shooting, production management, and video editing.
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Demand for ESG Marketing

5.26
Governance (ESG) strategy has heightened. Brands look for innovative ideas for effectively

Public awareness and attention towards organisations’ Environmental, Social, and

promoting their ESG initiatives to stakeholders. The successful emphasis on the brand’s
commitment to ESG can create long-term brand value, facilitate stakeholder engagement, build

reputation and trust and attract conscious consumers and investors.
Manpower Projection and Annual Additional Manpower Requirement

5.27

regarding journalism, digital /new media, and media production sectors and (ii) relevant

By making reference to (i) the historical information from manpower surveys

economic indicators that reflect important changes in the local economy, demography and
labour market in the advertising and public relations sector, the manpower trend for 2024-2027
is shown in Table 5.6 below. Further details of the method of “Manpower Projection” are
shown in Appendix 8(a) and 8(b).

Table 5.6 Manpower Trend for 2024-2027
Advertising and Media

Year Journalism Digital / New Media| Public Relations Production
2023 7952 970 30 042 5314

2024 | 7754 (-2.5%) 993 (+2.4%) | 30600  (+1.9%) | 5551  (+4.5%)
2025 | 7590  (2.1%) | 1013 (#2.0%) | 31132  (+1.7%) | 5611  (+1.1%)
2026 | 7457 (-1.8%) 1030 (+1.7%) 31619 (+1.6%) 5664  (+0.9%)
2027 | 7349  (-14%) | 1044  (+1.4%) | 32066  (+1.4%) | 5710  (+0.8%)

Notes: Percentage in the brackets refers to the percentage change over the preceding year.

5.28

of the industry (i.e. the percentage of employees leaving the industry permanently on an annual

By taking into consideration (i) the projected manpower trend and (ii) the wastage rate

basis), the estimated additional annual requirement from 2024 to 2027 is shown in Table 5.7

below.
Table 5.7 Estimated Annual Additional Manpower Requirement
Additional Annual Manpower Requirement
Average
Sector manpower Industry
Wastage growth leavers Total
rate (a) (b) (a) + (b)

Journalism 6.9% -151 527 376
Digital / New media 5.1% 19 51 70
Advertising and Public Relations 3.9% 506 1220 1726
Media Production 1.4% 99 79 178
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5.29  Based on the employers’ preferred education level of employees in Appendix 10 and
the information provided by the major local tertiary and vocational institutes in Appendix 11,
the estimated manpower requirement and supply by sector for 2024 to 2027 are shown in Table
5.8 below. The results reflect that degree and sub-degree level training is necessary to meet

demand in the industry for the coming years.

Table 5.8 Estimated Annual Additional Manpower Requirement and Supply

Award
Degree or Above Sub-Degree
Estimated Estimated
Sector Annual Estimated Annual Estimated

Additional Annual Additional Annual
Manpower | Manpower | Manpower | Manpower
Requirement | Supply * |Requirement| Supply *

Journalism 164 98
Digital / New media 25 36
Advertising and Public Relations 784 525 341 191
Media Production 50 53
Overall 1023 528

*  Based on (i) planned output of graduates from UGC-funded or Government-funded Media and Communications
Programmes for 2024 to 2028, provided by UGC-funded Institutions; and
(i1) Employment Surveys of the Full-time Graduates from Media and Communications Programmes of the UGC-funded
Institutions in Academic Year 2021/22, Hong Kong Institute of Vocational Education and Hong Kong Design Institute
in Academic Year 2023/24.

5.30 It should be noted that the manpower demand and supply details in Table 5.8 differ
from those of past years and cannot be comparable to prior figures. The manpower supply
does not encompass the graduate output from self-financed Media and Communications
programmes, which are widely offered by various training institutions. = While these
programmes contribute to the talent pool, the figures for graduates from such programmes were
unavailable from some training providers at the time of this study. Therefore, the estimated
manpower supply in the table may not fully capture the complete picture of the industry's

workforce composition.
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6 Recommendations

6.1 Based on the business outlook and manpower situation of the media and
communications industry, to address the manpower challenges and ensure a skilled workforce

for the industry's future development, the following recommendations are proposed:

6.2 Strengthen Collaboration with Educational Institutions — To address the manpower
shortage and skills gap, it is crucial to establish strong partnerships with educational institutions.
Collaborate with Universities and vocational training providers to develop sector-specific
curriculum and training programmes. By actively engaging with educational institutions, the
media and communications industry can shape the skills and knowledge of future professionals,

ensuring they are equipped with the relevant expertise needed in the evolving landscape.

6.3 Develop Specialised Curriculum — Training institutions should create and update
curriculums that focus on the latest trends and technologies in film and media production,
including Al, virtual production techniques, and digital media skills. Hands-on workshops
and real-world project settings should be offered to better prepare students for the industry.
With the expansion of convention and exhibition facilities and the rise of mega-events, there
will be a need for additional manpower in the advertising and public relations sectors,
particularly event marketing, event management and business promotion. Training providers
have to develop specialised training programmes to equip professionals with the skills required
to organise, manage and promote these events effectively. Schools can collaborate with
industry associations and professional bodies to design programmes that recognise the

expertise of professionals in event management, marketing, and public relations.

6.4 Cultivate Expertise in Generative Al — As generative Al increasingly disrupts the work
practices in the media and communications industry, organisations should focus on developing
talent with expertise in this field. Successful integration of Al and capture of potential value
hinge greatly on empowering employees’ critical Al skills and developing an Al roadmap that
aligns with the organisation’s core values. Enterprises should also establish a governance
framework to address employees’ concerns about potential risks.  Training institutions should
timely and holistically review and update the skills or knowledge offered in the existing
curriculum that is or will be disrupted by Al technology (Table 5.5).  Apart from offering
training programmes and workshops to upskill existing employees on generative Al in content
creation, media production and marketing, training institutions should collaborate with the
industry to educate employees about the risks, including misuse of client or customer data,
creation of malicious content, legal risks, copyright infringement, etc. ~ This will help
organisations stay at the forefront of innovation and drive efficiency in their operations.
While the Al revolution will continue to reshape the industry, Al education should be covered

in training to prepare graduates and practitioners with the appropriate and ethical mindset.
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6.5 Promote Continuing Education and Professional Development — Media and
communications employers can encourage employees to pursue continuing education and
professional development opportunities by offering incentives and support for employees to
attend industry conferences, workshops, and seminars. By investing in the continuous
learning and upskilling of employees, organisations can enhance talent quality and stay ahead

of industry trends.

6.6 Enhance Employer Branding and Employee Value Proposition — To attract top talent
in the manpower shortage market, media and communications organisations need to enhance
their employer branding and clearly communicate their employee value proposition.
Employers should highlight the unique opportunities, career growth prospects, and work-life
balance initiatives offered by the organisation. Enterprises should leverage digital channels
and social media platforms to showcase success stories and promote a positive image of the

industry, especially in sectors having difficulties in recruitment.

6.7 Foster Collaboration and Cultural Exchange — To strengthen the position of Hong
Kong as an East-meets-West centre for international cultural exchange, media and
communications students should be given the opportunities to participate in cross-cultural
projects and international exchange programmes. Meeting people of different cultures will
enrich students’ learning experience, develop a global vision and in the long term promote

cultural diversity in the industry and facilitate global collaboration.

6.8 GBA Understanding — As cross-border collaboration between Hong Kong and other
GBA cities becomes more common in the various sectors, it is imperative for students to gain
more relevant experience through study trips, short-term study, industrial attachment, and
cultural exchange. The experience will prepare them for their future career development in
Hong Kong or other GBA cities. It is also necessary to have experts who are familiar with
the business and regulatory practices in the GBA region to share with students the differences

in operation.

6.9 Industry Partnerships — Media and communications training institutions establishing
partnerships with leading film studios, international media outlets, and advertising and public
relations agencies can provide students with internship opportunities, mentorship programmes,
cross-cultural projects, exchanges, and exposure to industry best practices. Such
collaborations can also help in updating the curriculum based on current industry needs and
development, for example, technological applications on media production, gen Al, GBA
practices, etc. On the other hand, industry and training institutions should join hands to
provide professional advice for career guidance and information on the latest industry trends
for reaching out to secondary school students, teachers and parents. ~Other industry-oriented

activities such as workplace visits, competition, and job shadowing can be arranged to offer
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young generations early insights into the industry.

6.10 Learn through Mega-events — The Mega Arts and Cultural Events funded by the
Government is one of the measures to promote Hong Kong’s cultural and creative industries.
Not only the events will bring business opportunities to the events sector, but they can also
provide significant benefits for nurturing young media and communications students who will
take up jobs in advertising, marketing, events management, and media production upon
graduation. Educators and the industry should foster student involvement in the events.
Students of relevant programmes can be offered opportunities to participate through internships
with event organisers, volunteering opportunities, or student ambassador programmes.
Students can assist in various aspects of the events, such as event coordination, social media
promotion, videography and photography support. By involving students, they can gain first-
hand experience in event planning, industry operations, and networking, which can greatly

contribute to their professional development and expand their industry network.

6.11 Develop Expertise in ESG Marketing - With the increasing emphasis on
Environmental, Social, and Governance (ESG) initiatives, organisations should invest to
develop expertise in ESG marketing to ensure the initiatives are effective and impactful.
Enterprises can collaborate with sustainability-focused organisations, social enterprises and
NGOs to create meaningful partnerships and projects to make a positive impact and attract
professionals who are passionate about sustainability and responsible business practices.
Training providers can include relevant elements such as ESG communication strategies,
sustainability reporting, and stakeholder engagement in the curriculum of marketing

communications programmes for students.

6.12 Utilisation of Government Funding and Support — The rapid advancement of
technology is reshaping the entire media and communications industry. To adapt to these
changes, enterprises and practitioners should take advantage of relevant Government funding
schemes aimed at enhancing skills. One such example is the New Industrialisation and
Technology Training Programme (NITTP) under the Innovation and Technology Fund. The
programme offers subsidies to local companies on a 2:1 matching basis, allowing them to train
their staff in advanced technologies. Additionally, the Cultural and Creative Industries
Development Agency (CCIDA), formerly known as Create Hong Kong (CreateHK),
consolidates information on various Government funding schemes and support programs for
the cultural and creative industries. These initiatives cover areas such as digital entertainment,
advertising, film, music and TV. Media and communications enterprises, as well as

freelancers, should take advantage of this support to foster their development in the industry.
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Membership of the Media and Communications Training Board

(as at 31 March 2024)

Chairlady
Ms WONG Shuk-ming

Members

Dr CAI Jin

Ms Lorraine CHEUNG Wai-yee
Ms CHEUNG Sau-wan

Ms CHEUNG Yee-mei

Mr CHUM Shun-kin

Ms Agnes HUI Chui-fung

Ms LAM Wai-kwan

Mr LAU Kwok-wai

Ms LAU Wai-ping

Ms Jacqueline LIU Yuen-hung
Ms Agnes LUNG Man-wai
Ms Estella NIEM

Mr Gabriel PANG Tsz-kit

Ms Hilda POON Nga-yee

Mr SZETO Kwong-chiu

Mr TSANG Kam-keung

Mr WAI Kai-leung

Mr Jeffery WONG Chun-kiu
Prof Mike WONG Ka-fai

Ms WONG Yee-sheung

Ir Terence YIU Shun-tat

Miss Connie WONG Yee-man
Ms WONG Kam-fung

Ms Natalie CHEW Kay-tong

Secretary
Ms Bertha HO Chui-ying
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11.

12.

Appendix 2

Terms of Reference of the Media and Communications Training Board

To determine the manpower demand of the industry, including the collection and
analysis of relevant manpower and student/trainee statistics and information on socio-
economic, technological and labour market developments.

To assess and review whether the manpower supply for the industry matches with the
manpower demand.

To recommend to the Vocational Training Council (the Council) the development of
vocational and professional education and training (VPET) facilities to meet the
assessed manpower demand.

To advise the Council on the strategic development and quality assurance of its
programmes in the relevant disciplines.

To prescribe job specifications for the principal jobs in the industry defining the skills
and knowledge and advise on relevant training programme specifying the time a trainee
needs to spend on each skill element.

To tender advice in respect of skill assessments, trade tests and certification for in-
service workers, apprentices and trainees, for the purpose of ascertaining that the
specified skill standards have been attained.

To advise on the conduct of skill competitions in key trades in the industry for the
promotion of VPET as well as participation in international competitions.

To liaise with relevant bodies, including employers, employers’ associations, trade
unions, professional institutions, training and educational institutions and government
departments, on matters pertaining to the development and promotion of VPET in the
industry.

To organise seminars/conferences/symposia on VPET for the industry.

To advise on the publicity relating to the activities of the Training Board and relevant
VPET programmes of the Council.

To submit to the Council an annual report on the Training Board’s work and its
recommendations on the strategies for programmes in the relevant disciplines.

To undertake any other functions delegated by the Council in accordance with Section
7 of the Vocational Training Council Ordinance.
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Appendix 3

Membership of the Working Party of 2023 Manpower Survey

Convenor
Mr SZETO Kwong-chiu

Members

Ms Lorraine CHEUNG Wai-yee
Ms CHEUNG Sau-wan

Ms CHEUNG Yee-mei

Ms Agnes HUI Chui-fung

Ms LAM Wai-kwan

Mr LAU Kwok-wai

Ms Jacqueline LIU Yuen-hung
Ms Estella NIEM

Mr Gabriel PANG Tsz-kit

Ms Hilda POON Nga-yee

Mr TSANG Kam-keung

Mr WAI Kai-leung

Prof Mike WONG Ka-fai

Ms WONG Kam-fung

Miss Connie WONG Yee-man
Ms Natalie CHEW Kay-tong

Secretary
Ms Bertha HO Chui-ying
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Appendix 4

Definition of Terms

Full-time employees ~ “Full-time employees™ refers to persons who work at least 18
hours per week for four weeks or more and are under the payroll
of the sampled establishment / company for the specified job,
disregarding whether the employees are deployed to work in

other places (including the mainland of China).

Full-time trainees “Full-time trainees” includes all trainees receiving any form of

training and apprentices under a contract of apprenticeship.

Freelancers “Freelancers” refers to persons who pursue a profession without
a long-term commitment to any one employer in the sector.

Freelancers may be engaged on a daily, hourly or project basis.

Full-time vacancies “Full-time vacancies” refers to those unfilled, immediately
available job openings for which the establishment is actively

trying to recruit personnel at the time of the survey.

Interns “Interns” refers to student employees who (i) are attending full-
time accredited programmes being provided by local education
institutions specified in the Minimum Wage Ordinance, or (ii) are
residents of Hong Kong and enrolled in full-time education
programmes for non-local academic qualification at degree or

higher level.

Vacancy rate “Vacancy rate” refers to full-time vacancies as a percentage of

the total number of full-time employees and full-time vacancies.

Turnover rate “Turnover rate” refers to the number of full-time employees left
as a percentage of the total number of full-time employees and

full-time vacancies.

Average Monthly “Average Monthly Remuneration Package” refers to the average
Remuneration monthly remuneration package during the past 12 months before
Package enumeration, including basic wages, regular overtime pay, cost

of living allowance, meal allowance, housing allowance, travel
allowance, commission and bonus etc.. It is an average figure

among employees engaging in the same principal job.
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Appendix 4

Average Daily Wage  “Average Daily Wage Rate” refers to the average daily wage rate

Rate of freelancers for each principal job.

Postgraduate degree “Postgraduate degree” refers to a higher degree(s) (e.g. master
degree) offered by local or non-local education institutions, or

equivalent.

First Degree “First degree” refers to the first degree(s) offered by local or non-

local education institutions, or equivalent.

Sub-degree “Sub-degree” refers to the Associate Degree, Higher Diploma,
Professional Diploma, Higher Certificate, Endorsement
Certificate, Associateship or equivalent programmes offered by

local or non-local institutions.

Diploma / Certificate  “Diploma / Certificate” refers to technical and vocational
education programmes, including Diploma / Certificate courses,
Diploma of Foundation Studies, Diploma of Vocational

Education and programmes at the craft level or equivalent.

Secondary 4 to 7 “Secondary 4 to 7” refers to the education programmes under the
Hong Kong Certificate of Education Examination (HKCEE), the
Hong Kong Diploma of Secondary Education (HKDSE)

Examination, Diploma Y1 Jin, or equivalent.

Secondary 3 or below  “Secondary 3 or below” refers to secondary 3 or below, or

equivalent.
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Appendix S Survey Documents
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Serial No.

CONFIDENTIAL A ¥ 1% B ok
WHEN ENTERED WITH DATA %X B

‘ /T c VOCATIONAL TRAINING COUNCIL

e (R

THE 2023 MANPOWER SURVEY OF
THE MEDIA AND COMMUNICATIONS INDUSTRY
R HENGE 202352 A TI R &

The 2023 Manpower Survey of the Media and Communications Industry (MC) aims at collecting manpower information
of the industry concerned for formulating recommendations on future manpower training. Please kindly provide the
information of your establishment as at 1 October 2023 by answering the questionnaire. Thank you.

R R R 20034 A I A AR A TR - I BRI TR T A e - A
EHIRIE2023E 10 H 1 H YA SIS B RG - S (-

Hik

Establishment Information (For official use)

ﬁﬁ%ﬁﬂ Industry Code

TOTAL NO. OF PERSONS ENGAGED:
& B 4 A%

Principal Line of Business:

FEEBUEE

|:| Newspapers, Magazines and News Agencies |:| Public Relations Services
AR ~ Fst RO E A FERA AR
|:| Radio and Television Stations |:| Media Production
BERERE A
[] Advertising / Media Agency [] Others:
BEERE BB R FCA
[[] Digital/ New Media
B, iR
Details of Contact Person*
Bk NEwH*
NAME OF PERSON TO CONTACT: POSITION:
RPN A1z
TEL. NO. : - FAX NO. :
EEL XEHE
E-MAIL :
EEAEC
* The information provided will be used for the purpose of this and subsequent manpower surveys. N
FrtEPEE G TEG R HEA B o

83



Survey Reference Date : 1 October 2023
SRETHEA : 2023 ££10H1H

Part I — Manpower Information

F—Ebtr — AJER

Please complete columns ‘B’ to ‘F’ of the questionnaire according to the list of principal jobs by referring to Appendix B for job
description of individual job.

ARSI e F R - A 2E NS B AR SR R LAERB R RN & B 2 F -

(A) Principal Jobs £k

Please refer to Appendix A for column explanations. 52 [ #%A NS HEAYEREA -

(A) B) ©) (D) (E) )
Principal Job No. of Average Monthly No. of No. of Average Daily Wage Rate
B ey Full Time Remuneration Package of Full Time Freelancer * of Freelancer*
Employees as at Full Time Employees Vacancies as at Survey
(See Appendix B) Survey Reference as at Survey Reference Date BHIfEE>
(2RI B) Date 2ES > 5H Reference Date SEEH H
(Excl. Freelancer *) SN
TE4ET H Ry 1E&ET H Y
TESET HIAEY | Code 4R5% ZRhzesaE | BHTEE A8 | Code 4k
2BEE A8 1 815,000 or Below (LU T A $750 or belowsl Ll
CEHTIEH R | 2 $15001 - 520,000 B $751-$1,000
3 $20,001 - $30,000 C  $1,001 - $1,250
4 $30,001 - $50,000 D $1.251-$1,500
Job 5 $50,001 - $80,000 E  $1,501 or above=i L |
Codel 6 $80,001 or Above EDL -
HRk A Please enter a zero ‘0’ in the box if no employee /vacancy.
Kb UNGHRE ZER:  FAEIIIEN A0 -

e.g:] Job Title A (3 employees, 1 freelancer and 2 vacancies)

O [BAE OHIBE, L ST A R 2 3 6 2 ! -

MANAGERIAL LEVEL KSR
[Editor-in-Chief; The Editor
101|884 15

2IDeputy Editor; Deputy Editor-in-Chief
102|848 4RiE

Executive Editor

103 T4mER
Publisher; Managing Director; President
11|t 5 ERELH ; d#E
General Manager; Associate Publisher;
Deputy Managing Director; Vice President;
Chief Operations Officer
I5REEHE  Bilth R 5 RIS SRACHE 5 B R AR
[Advertising Director ; Advertising Sales Director ;
[Account Director
153 EEAE  EEHEEE RPN
Circulation Sales Director ;
Circulation Marketing Director
154SATHEER BB
Marketing Director ; Marketing Services Director ;
Program Director
155|545 TSR BaEE: - THE AR
Business Development Director
156pET 4 R AR B
Research Director
157|Hi5 A AR
Public Relations Director
158)ASLRR (AR
Art Director
1435 4E

SUPERVISORY LEVEL F R
Managing Editor
2014w E EAE

2INews Editor ; Assignment Editor
20, 5 BREEAE

International News Editor

203 A
China / National News Editor
204 BIRRIH EAE
Assignment Editor (Photography) ; Photo Editor
205 LA
Editorial / Leader Writer
20| £
[Advertising Manager ; Advertising Sales Manager ;
[Account Manager

251EEEEEE ¢ A L B P

[T

# A freelancer is a person who pursues a profession without a long-term commitment to any particular employer in the sector. Freelancers may be engaged on a daily, an hourly or a project basis.

FEHTIEE ) (SRS e T SRR AL - B TFE LI - Bk s B e -
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Job
Code]
T A
4wy

(A)
Principal Job
TR

(See Appendix B)
(2Hiff$% B)

(B)
No. of
Full Time
Employees as at
Survey Reference
Date
(Excl. Freelancer *)

T By

LRSS N\
(BT BRI

©)
Average Monthly

Remuneration Package of

Full Time Employees

2BES ZEAH
SR

Code 45k

1

(= N L ]

$15,000 or Below E¢ 2L T
$15,001 - $20,000
$20,001 - $30,000
$30,001 - $50,000
$50,001 - $80,000
$80,001 or Above B¢l |

(D)

No. of
Full Time
Vacancies
as at Survey

Reference Date

FE&ET H Y
=G

(E)
No. of
Freelancer *
as at Survey
Reference Date

TE4EET H Y
BHEIFE A%

(F)

Average Daily Wage Rate

of Freelancer*

BHIfEE >
P H

Code 4 5%

moQw >

$750 or below= LA T
$751 - $1,000

$1,001 - $1,250

$1,251 - $1,500

$1,501 or aboveEl L

Please enter a zero ‘0

” in the box if no employee /vacancy.

WEARR 22k 0 SEEITHEA

HA O °

SUPERVISORY LEVEL (CONTINUED)

FAES (8D

Circulation Sales Manager ;
Circulation Marketing Manager

254BRITHERE | P ERLLEY

Marketing Manager ; Marketing Services Manager ;
Program Manager

202|558 5 ISR ACEE ; T E S

Research Manager

23| TG AR

[Traffic Manager ; Advertising Administration Manager

253 A K 5 R TTIBCR

Public Relations Manager

258)> Fhff (e E

Sales Training Manager ; Support Manager

255pH B ISR ¢ ST pRaH

302f& %

EDITORIAL / PRODUCTION / EXECUTIONAL LEVEL

GERBUE BITABR

Senior Layout Editor; Layout Editor

(il R 4REE © AR 4

Sub-editor; Copy Editor

303|C e

3040 %

305

306f& %

307

Senior Reporter; Reporter

(=8 5% s

Senior Press Photographer; Press Photographer
E (S8 BEalE sl E

Senior Translator; Translator

(=80 BES  FEEE

Online Editor
s dnke

Senior Designer
(=80 Eilrsst A

Evii

308 =
Graphic Artist
309 EiEHIER

301

322

323

353

358

401

402

403

404

405

4006)

407

Senior Producer; Producer
B B

Advertising Sales Assistant ;
Advertising Sales Executive ; Account Executive

[ESHEDH | EEHEEE  FSEE

Marketing Assistant ; Marketing Executive

e S EE

Research Assistant ; Research Executive

MG AR | AT

Traffic Co-ordinator;
Advertising Administration Assistant

ek & ¢ S TTEEhH

Public Relations Assistant ; Public Relations Executive

ANIERRBEE | AR EE

SUPPORTING / TECHNICAL LEVEL

1 PN

Designer
ESEEGIRS

Typesetter
s

Layout Artist

AR 2

Proof-Reader
s

[Darkroom Person
BB TIEAS

Librarian

FRIEAR

Researcher
R

# A freelancer is a person who pursues a profession without a long-term commitment to any particular employer in the sector. Freelancers may be engaged on a daily, an hourly or a project basis.

FEHTIEE ) SRR E TR RIR MR RII AL - Bl TEETBIHE - B
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(A)
Principal Job
B9

(See Appendix B)
(2Hiff$% B)

B)
No. of
Full Time
Employees as at
Survey Reference
Date
(Excl. Freelancer *)

4T H Y
2WEB A%

(EHTEE RSN

©)
Average Monthly
Remuneration Package of
Full Time Employees

2REE 2 EH
SEEI

Code 45k

1 $15,000 or Below 2L
$15,001 - $20,000
$20,001 - $30,000
$30,001 - $50,000
$50,001 - $80,000

(o S ]

(D)

No. of
Full Time
Vacancies
as at Survey

Reference Date

FE&ET H Y
U=

(E)
No. of
Freelancer *
as at Survey
Reference Date

TE4EET H Y
BHEIFE A%

F)
Average Daily Wage Rate
of Freelancer*

BHIfEE >
SBSIEE

Code %5

$750 or below=; LN
$751 - $1,000

$1,001 - $1,250
$1,251 - $1,500

moQw >

Job $1,501 or abovesk DL |

Codel $80,001 or Above EZLL |
Tk Please enter a zero ‘0’ in the box if no employee /vacancy.
EE ANGHIRE A ZEG) ST A0 -

SUPPORTING / TECHNICAL LEVEL (CONTINUED) B, g A\ Bk (&)

[Web Page Designer

483 ERUER

ebmaster
48208

igital Designer
48P AG Rt B

[Promoter
412 S

OTHER RELEVANT MEDIA AND COMMUNICATIONS STAFF

AR M R AR

« freelancer is a person who pursues a profession without a long-term commitment to any particular employer in the sector. Freelancers may be engaged on a daily, an hourly or a project basis.

PEBLIEE ) R TR RIR BRI AL o B IIEE T LLH R - Bl B SR -
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Part I1
B E My

Interns

gL

1. Please indicate the number of interns* employed in your establishment as at Survey Reference Date and their wages by their principal job
description. (You could leave it blank if there is no intern in your establishment.)

i EEEE AN T ERH R AGE HIARE B AV EH R TE o (A1 BEEEEL - ANREELLEE)

Wages
I&
Code
5T

N No basic salary but provided allowances (e.g.
travelling allowances)

Principal Job Description No. of interns* v 5?55%? @?ﬁ%{%ﬁ—';ﬁ (B = 2aEARRS )
= £ ar asiC salary
F RS BEE B Bl

Example : Assists in marketing activities

BIF : [ 7155 8) 2 N

Note:

* Refer to student employees who (i) are attending full-time accredited programmes being provided by local education institutions specified in Minimum Wage
Ordinance; or (ii) are resident in Hong Kong and enrolled in full-time education programmes for non-local academic qualification at degree or higher level.

* 5 () IEEEE (RICLEEP) 75917 EH B R e T H FIREE V2R FE B (i) [m S B8 - LB B i Fe YR i 2 & sy = H 8 &
RNV EA -

New Recruitment

RS

2. Please state the number of Full Time employees who were newly recruited in the past 12 months.
(If there is no recruitment, please fill “0” in the box)

AV BT E H R e S AR - (WA SBEJTEAE L ©07)

M il | s . Editorial / Production S ino /
anageria upervisory | = g e Level upporting

Level Level T Technical Level
mag | efem o | S BT b i A

(a) Total
N

(b) Number of new recruits with experience in media and
communications industry

st > BLARS S EECE A ER e (E 8 A B

Employees Leaving the Establishment

EfRER

3. Please state the number of Full Time employees who had left in the past 12 months.
(If there is no employees left, please fill “0” in the box)

ARSI EHEREA L (A H N =R SRR AR - (A2 AR ERER - SBIE S HEAE E ©07)

(a) Managerial Level (b) Supervisory Level
ACHAR EXERT

(c) Editorial / Production / Executional Level (d) Supporting /Technical Level
i BUE BIT AR LU s PN =K ¢
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Expected Change in Future

RAREE

4. When comparing with the current situation, please indicate your views on the expected change of the following in the next 12 months.
(Please tick in the box as appropriate)

MHEIRIRAE - et ST ERRTZE A TYIZ b - GEEEE RIS AE B v 750)

@) Business volume (i) Number of Full Time employees
SETSHH 2 E THH
Bett I S
(1@ e + % L@ g + %
I:I (b) Stable D (b) Same
¢) Worsen (c) Decrease
© g - %o WD - %o

(d) Uncertain
EE

Please indicate the reasons leading to “better” or “worse”

ar a5 B EE B

5. Other than the current job positions of your establishment, please indicate the new job position(s) that will be introduced in the future (if
any) in order to meet the emerging trends of the industry

PREVEBRALLASL - SEfEH SHRRERAGR &5 ARFTIALCOA) » DU &1T2EA T S

New Job title Job Descriptions
R At

Major Difficulties Encountered in Recruitment

T AR

6.  Please indicate the difficulties encountered in recruitment of Full Time employees of your establishment in past 12 months.

SR EtRERE T8 R RS ke SR ATA R R EE -

Editorial /
Production / Supporting /
Managerial ~ Supervisory ~ Executional Level — Technical Level
Difficulties Level Level (P (e LGNS TTPN
ki LR TR R E RPN B4
(a) No recruitment was taken place (incl. no recruitment due to no
such level of staff) P D D D D

AN (ERERAHEBBERE 8 T2 A #1THE0)
(b) Recruitment was taken place and did not encounter difficulties
ARG > WA B E RS R
(¢c) Recruitment was taken place and the difficulties encountered were: (You may tick “v” one or more options.)
HIEES » FrBEINREE © (FH Y ELR—IH - )
(i) General labour shortage in Hong Kong
A i 55 T AR
(i) Insufficient graduates in relevant disciplines from institutions
BRI 2R E N
(iii) Applicants lacked the relevant experience and training
SRR E o = AH R 48 B8 Kol ok
(iv) Working conditions/remuneration package could not meet
applicants' expectations
MR IE RN AR RERF & R 2K
(v) Others (please specity)
EoAtr, (FER9)

[]
[]
[]

L OO
L OO
L OO
L oo
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Preferred Education Level and Years of Experience of Employees

EREANEFREEAEMER
7.  Please choose preferred education level and years of experience of Full Time employees.
R BE B TR B SRS R AHR A -
Editorial /
Production /
Managerial Supervisory | Executional Level Supporting /
Job level Level Level bR BE Technical Level
TR KR FEH BT AEH L TN S K

(a) Education Level (Please tick “v” 1 box for each job level)
BEREE (BRI Y B2

(i) Postgraduate Degree
DA e 1A

(ii) First Degree
ey

(iii) Sub-degree (e.g. Higher Diploma)
RIS (FIHNSSCSUS)

(iv) Diploma/Certificate
OB/ EE

(v) Secondary 4 to 6/7
RUZERR

(vi) Secondary 3 or below

e

(b) Years of Experience (Please tick “v”’ 1 box for each job level)

HEREE (BRI BT

(i) 15 years or more

TAFE L

(ii) 10 years to less than 15 years

TEETAFLUT

(iii) 7 years to less than 10 years

CEETFLUT

(iv) 5 years to less than 7 years

HFEEEFELT

(v) 2 years to less than 5 years

WERETFLT

(vi) Less than 2 years

WEELLT

(vii)No experience

No such level of staff
RE TR E L

I e A Y OO R Y
ooy oo
I Y O Y OO
I O Y O O
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Training
=l

8. To meet the emerging trends of the industry (including Hong Kong's transformation into a knowledge-based economy, Greater Bay Area
development and 5G development), please indicate the future training areas required for the following Full Time employees.

(You may wish to tick “v” more than 1 training area for each job level)
RECETTERH LSS (EIEEREA R REAIR - BRI &SRR 5G#E) - sFfaHibl T 2 RE B eI R 21
SR o (BT VI )

Editorial /
Managerial Supervisory Production / Supporting/
Level Level Executional Level — Technical Level
Type of Skills/Knowledge MRS B, B
FeAE IR SRy FAEH BT B AB#H
Management Skills
EERAE

101 Corporate communications / public relations / public affairs management

SEEERAIRRR B A SR

102 Production management

HEER

103 Marketing management
e

104 Human resources management

ANJEREH

105 Financial management

M ER

106 Strategic planning management
T B

107 Crisis management

et

108  Self-management

BfER

109 Professional ethics
B R

110 People-to-people communication

N YN LY v

111 ESG knowledge
BB 1L @RISR A R

China and International Knowledge

121 Political system, social and economic development in the mainland of China

TEP I BUAHIRE ~ tHErfIaim s m

122 Industry practices in the mainland of China

TE TSI T SR A

123 Geopolitics of China and her role in the world stage

TEISNE ~ MRS B Rt fir

124 International relations and global vision

R 5 B T SR BT

Social Media / Digital Skills
R RIS ERER A

pps development

JE 2= (pA 5%

142 Social media monitoring and surveillance

ARG BN R

143 Search engine optimisation

=5 EL

144 Web security

145 Web searching
Elnti ]

146 Web analytics
WL T

147 Curation (i.e. collect, organise and present a larger source of data and information
in a coherent way)

SR (AN LIEEfFE - BRI A EENIEIER S

148 Content Creation

NEEIE

Language Skills

Spoken English
LB

162 Putonghua
M

163 Written English
FCEHRES

164 Written Chinese
RS

165 Translation

N O O O R A
N O O O R A
N A O O I A
N A O O O O
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Editorial /

Managerial Supervisory Production / Supporting/
Level Level Executional Level — Technical Level
Type of Skills/Knowledge 4REL BUE wHBh Rl
FeAE IR KL EER AP AE#H
Innovative Media Technology (Journalism Sector)
BURTERRREL. CHrRasE)

202 Innovative media research and applications (e.g. Blockchain, Metaverse, NFT)

AUFTHEASHIRIT ST S (RS ~ JT3H - JEEE(EU)

203 New media technology in editorial work (e.g. mobile device application, video
storytelling)
SRR RN (AEE e - 2R )

204 Integration of new technology with the news workflow

W E TR S

205 Digital news distribution channels

=y

206 Online community building
o ErEREATE

207 AR/ VR Application
s R IR IE A

208 Al application (e.g. fact-checking, automated news coverage, virtual
presenter)

AN TEREEN WFEHZE - BB LRSS - EERES)

209 Video Production
5 BUE

210 Digital subscription
BHEE T el

Industry Specific Skills (Journalism Sector)

SENECRREE (BRI

301 Reporting and editing skills
REREDT

302 Print/TV/media production skills
NIV Ve S o ]

303 Media law and ethics
AL PR

304 Intellectual property and copyright law
HIGREERE SR A

305 Strategic news planning

Ei sl

306 Integration of the Internet with journalism

OB R

307 Ceritical thinking skills and cross-disciplinary knowledge
HEHI M BT B B E R A8

308 Audience research

ZRHE

309 Fact-checking, identification of misinformation and disinformation

FHEME - Pl A

310 Misinformation and disinformation

LA ~ Prnlsia S BN

311 Multi-tasking skills
— S L MAVEE

312 Global vision/cultural-setting skill
BRPEARES SRR

313 News curation

HTE SRR

314 Data analysis
Bt

315 Trends and changes of the financial market

SRS 2 BB b

316 Social media applications

AR TE

317 Mobile Phone Shooting
T

318 Infographic Design
ARt

Others
Htl

@

(i)

No such level of staff
RE TR E L

OO [Dooodgooogoooooooogno (oo goood OO

OO [Dooodgooogoooooooogno (oo goood OO

OO [Dbodoododoooodooono jObd gobooo O

OO [Ddbodoododoooodooono jObd gobooo o
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How many training places will you plan to provide/sponsor to your existing MC employees in respect of the following skills and

knowledge in the next 12 months? (If no training place will be provided / sponsored to employees, please fill “0” in the box)

TEARKAZMEARN - SRR E B AL &2 D28 TS R HECE (R B8 T Y& REE RAIER RS ZIE 2
(a2 FH Rt &R EEEIINAEE - S5ETHERIHLE 07 )

Editorial /
Managerial | Supervisory Production / Supporting/
Level Level Executional Level Technical Level
Type of Skills/Knowledge 4wk EE LN )
FRe, HIERAE R STRAR TAEER BUTAB) ANEH
(a) Management Skills
EIIAE

(b) China and International Knowledge

o B R B PR Y AT

(c¢) Language Skills
SR

(d) Innovative Media Technology (Advertising and Public
Relations Sector)

BRI, (SNSRI RE)

(e) Industry Specific Skills (Advertising and Public Relations
Sector)

ENEERRE (BEHEAIRGE)

(f) Others (Please Specity)
Htr, (3551H)

End of Questionnaire. Thank You for Your Co-operation.

B5E - SBOE -
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Serial No.

CONFIDENTIAL B % E K
WHEN ENTERED WITH DATA % %X

/T VOCATIONAL TRAINING COUNCIL
VTC 3% A 5 9
THE 2023 MANPOWER SURVEY OF
THE MEDIA AND COMMUNICATIONS INDUSTRY

BERG R EEHSE 2023 N ST &

The 2023 Manpower Survey of the Media and Communications Industry (MC) aims at collecting manpower information
of the industry concerned for formulating recommendations on future manpower training. Please kindly provide the
information of your establishment as at 1 October 2023 by answering the questionnaire. Thank you.

RS S fHENE20234E A 1T E B RN AT ERATER AR M AZ I RoARAC A T T5/ SRHIET 48 2 ek - 2855
ETEIRIZ20234E10 H 1 H Y AU R LR - Zaa(E -

EM’

Establishment Information (For official use)

%ﬁgﬂ Industry Code

TOTAL NO. OF PERSONS ENGAGED:
& B & AN &

Principal Line of Business:

TEEBUEHE

|:| Radio and Television Stations |:| Public Relations Services
BEHE AFERAGIRTS
[] Advertising / Media Agency [] Media Production
EERE SR PSR
|:| Newspapers, Magazines and News Agencies |:| Others :
Wk ~ FESE SO L HA
[] Digital / New Media
E Y N o
Details of Contact Person*
Brsk NEREH*
NAME OF PERSON TO CONTACT: POSITION:
NG A 1k iz
TEL. NO. : - FAX NO. :
w3 1 3 (42
E-MAIL :
w5
* The information provided will be used for the purpose of this and subsequent manpower surveys. R
PSR TTEE R H A T8 2/
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Survey Reference Date : 1 October 2023
GixtHEE : 2023 £1081H

Part I — Manpower Information

Sy — ATER

Please complete columns ‘B’ to ‘F’ of the questionnaire according to the list of principal jobs by referring to Appendix B for job

description of individual job.

ARSI R Y T SRS - W02 SRB AR SRR TAERIASERE RN X B 2 F i -

(A) Principal Jobs TZERk

Please refer to Appendix A for column explanations.

FHSZEIT AN S -

(A) (B) ©) (D) (E) (€]
Principal Job No. of Average Monthly No. of No. of Average Daily Wage Rate
TR Full Time Remuneration Package of Full Time Freelancer * of Freelancer”
Employees as at Full Time Employees Vacancies as at Survey
(See Appendix B) Survey Reference as at Survey Reference Date BHHEIfFE>
(Z:RIMt8% B) Date 2BER > §H Reference Date SEHHE
(Excl. Freelancer *) S5
TESRET ey TESRET H iy
TESET HIAM | Code 45k 2Rzt EHHILFEE" A% |Code &5k
LBEE A% 1 815,000 or Below LI A $750 or belows LA T
(BHT/EHFRSN) | 2 815001 -520,000 B $751-$1,000
3 $20,001 - $30,000 C  $1,001 - $1,250
4 $30,001 - $50,000 D $1,251 - $1,500
Job 5 $50,001 - $80,000 E  $1,501 or aboves ) |-
Code] 6 $80,001 or Above B2 |
HRkAir) Please enter a zero ‘0’ in the box if no employee /vacancy.
Kb ANEFIRR ZERE - FHEIIEN HEA 0 -
e.g:] Job Title A (3 employees, 1 freelancer and 2 vacancies) 3 6 2 1 E
[ IE&EF' (&EE, 148 BT IEE R2AEZED)

MANAGERIAL LEVEL R
Vice President; Senior Vice President; Executive Director
13|EIEEH S SREIEEE TES
Controller; Deputy Controller; Assistant Controller;
News Manager
132485 ; RIAEEE

[

s BhEEAREG R asE

Publisher; Managing Director; President

1R 5 R

General Manager; Associate Publisher;

Deputy Managing Director; Vice President;

Chief Operations Officer

RRAEHL ;s Bt BIEE AR FIRE BN
[Advertising Director ; Advertising Sales Director ;
[Account Director

153 AR RS e
Circulation Sales Director ;
Circulation Marketing Director

151

15

W

P B

15a) BT THERR B EAEEE
Marketing Director ; Marketing Services Director ;
Program Director
155|M3540E: © M5 IRBAER:  SHEH
Business Development Director
156 E T 3 AR
Research Director
157\ 5 A LR
Public Relations Director
158 A FEREALEER
Art Director
143 E AR
SUPERVISORY LEVEL FER

Executive News ; Assignment Editor ; Planning Editor

231 |KEERE ¢ REIE(E
Deputy News ; Assistant News, Assignment Editor ;
Planning Editor

23Rk SREIEAE

Managing Editor

fRiEE(E

Deputy Editor ; Assistant Managing Editor

Rl 4R EE £

Executive Producer

E8  BUEE(E

[Advertising Manager ; Advertising Sales Manager ;

[Account Manager

Sty )t SE IR < S

Circulation Sales Manager ;

Circulation Marketing Manager

SEATACHL P

Marketing Manager ; Marketing Services Manager ;

Program Manager

GEEEL | SR AR | T E AR
# A freelancer is a person who pursues a profession without a long-term commitment to any particular employer in the sector. Freelancers may be engaged on a daily, an hourly or a project basis.
TEHBETIEE ) FEREE T (g R REHE R AL o B TIEE R DAEFT - e H U -
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A) (B) ©) D) (E) (F)

Principal Job No. of Average Monthly No. of No. of Average Daily Wage Rate
IS Full Time Remuneration Package of Full Time Freelancer * of Freelancer”
Employees as at Full Time Employees Vacancies as at Survey
(See Appendix B) Survey Reference as at Survey Reference Date HHEIEE>
(SR B) Date éﬁﬁ%bzﬁ Reference Date S H
(Excl. Freelancer *) PR

o Code 4% FEgEtHEry | EgE )
it B "1 $15,000 or Below SEELF ERCEGE | BETRE AR | Code it -
2MEE A $750 or belowz 1L

A
CHETIEE BRI | 5 oo - oo B §751-$1.000
4 $30,001 - $50,000 C  $1,001 - $1,250
Job) 5 $50,001 - $80,000 D $1,251-$1,500
Codel 6 $80,001 or Above 1 E  $1,501 or aboves{ LA I
Hiefir] Please enter a zero ‘0’ in the box if no employee /vacancy.
Kb ANGHER ZEGE  SEETIIEN A0 -

SUPERVISORY LEVEL(CONTINUED) EEHR (8

Research Manager

223|145 A AP

[Traffic Manager ; Advertising Administration Manager
253fAS AL | R (T

Public Relations Manager

RN ANLS ]

19

Sales Training Manager ; Support Manager

SpE EERNIlR © S PRa

2!

[

EXECUTIONAL LEVEL T ABEK

Senior Sub-editor; Sub-editor

33| R AR dmiE

INews Anchor; Announcer

33T ERE © WmES
[News Translator

333PEEIEIEE S
Senior Reporter ; Senior Researcher ; Reporter ;
Researcher

BdEPEIE | SRERHEEER | 0 BEHEES
Cameraman

336|EE T Al

[Executive Producer; Senior Producer; Producer
335 . SRR 4R

Online Editor
307)AE4E 4R iE

Content Writer; Script Writer
B3R E

[Advertising Sales Assistant ;
[Advertising Sales Executive ; Account Executive

ssilEssyeEpm  BEEETA EEEE

Marketing Assistant ; Marketing Executive

3|5 ST

1]

Research Assistant ; Research Executive

33| BNEE « ISR E (T

Traffic Co-ordinator;
[Advertising Administration Assistant

353flfédt B ¢ e TR

Public Relations Assistant ; Public Relations Executive

358 A SLRRRENEE | SRR T (T

[

SUPPORTING / TECHNICAL LEVEL B, Ffic A B &k

[Web Page Designer
AEEHEAUES

[Webmaster

4820 T

Director; Production Assistant; Floor Manager;
Video Editor; Engineer & Technician; Subtitling Operatorf
s SUFENEL ) SRR R R B0
BIFREER

Duty Director

33| HEREE

Motion Graphic Designer; Visual Effects Designer;
3D Animator; 2D Animator

AR EI G - SRR RERE AT ¢ 3D AT
486|2DEf i

Producer (Dubbing / Mixing); Boom Operator
a3ellLE R FLERdt  WEa

Set Designer
437|ffi ST

Hair Stylist; Make up Artist; Dresser

438 AU 5 AL 5 R4S
Promoter
4R E

OTHER RELEVANT MEDIA AND COMMUNICATIONS STAFF HATAH BRI B R A B

# A freelancer is a person who pursues a profession without a long-term commitment to any particular employer in the sector. Freelancers may be engaged on a daily, an hourly or a project basis.

"EHTEE ) SRS e E s R (R A L - B TR AT LUH R - W sk B o -
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Part II
B _ERGy

Interns

BEE

1. Please indicate the number of interns* employed in your establishment as at Survey Reference Date and their wages by their principal job
description. (You could leave it blank if there is no intern in your establishment.)

i EPREE AN E ERH R EGE BN E AV E R TE o (A ERELAEEL > ARREELREE)

Wages
I&
Code
s

N No basic salary but provided allowances (e.g.
travelling allowances)
BATEHHEAREIERE (FIA0 @k

Y Paid basic salary
AP

No. of interns*

EEEAE

Principal Job Description

T

Example : Assists in marketing activities

BIT  [BEIEE 17558

Note:

* Refer to student employees who (i) are attending full-time accredited programmes being provided by local education institutions specified in Minimum Wage
Ordinance; or (ii) are resident in Hong Kong and enrolled in full-time education programmes for non-local academic qualification at degree or higher level.

* 15 ()IEEH (RIETEFPY) 159909 K B G REIETE AL £ H FIG TR IE 2 (i) | ZFE B0 - BT 5w e fEH A &R H I+ H i &
BREEHT L A -

New Recruitment

HEEES

2. Please state the number of Full Time employees who were newly recruited in the past 12 months.
(If there is no recruitment, please fill “0” in the box)

VI SRS NRER Y e 0E S AR - (VAN > SEETTRENE L <07)

Managerial Supervisory Executional Supporting /
Level Level Level Technical Level
RS FAELR BT A | BBl AB5H
(a) Total
N

(b) Number of new recruits with experience in media and
communications industry

s > B R HERE R (E BB

Employees Leaving the Establishment
EERES

3. Please state the number of Full Time employees who had left in the past 12 months.
(If there is no employees left, please fill “0” in the box)

A EtEEIEAE T (A A N 2R SR AR - (LA RERER - SBTETHEAE L “07)
(a) Managerial Level (b) Supervisory Level
SE G FEER
(c) Executional Level (d) Supporting /Technical Level
BT ABLR LY s TN ¢
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Expected Change in Future

RARE(L

4. When comparing with the current situation, please indicate your views on the expected change of the following in the next 12 months.
(Please tick in the box as appropriate)

MHEPRIRAE - Fial BERETEEHERETZER R MY FEIHEL - GREEEVEAE LV 75R)

1) Business volume (i1) Number of Full Time employees
SR A TEH
Bett I
v [+ » O [+«
I:I (b) Stable D (b) Same
D
m e B ome [ w
(d) Uncertain
NEE

Please indicate the reasons leading to “better” or “worse”

A B B 1 N

5. Other than the current job positions of your establishment, please indicate the new job position(s) that will be introduced in the future (if
any) in order to meet the emerging trends of the industry

PRIABEALLISL - SEaH BRSO G S ARSI (0A) - ABCETT SRRV BRES

New Job title Job Descriptions
HTRRAL A

Major Difficulties Encountered in Recruitment

EEERS R EE

6.  Please indicate the difficulties encountered in recruitment of Full Time employees of your establishment in past 12 months.

AL AV RE T (E A A R e S AT R HI N -

Supporting /
o Managerial Supervisory Executional Technical LEVel
Difficulties Level Level Level LS TIPN
sk R TR BITAER B
(a) No recruitment was taken place (incl. no recruitment due to no
such level of staff) I:‘ I:‘ I:‘ I:‘

AR (ARERAHBRRE B T A S THEE)
(b) Recruitment was taken place and did not encounter difficulties
A WA EEEE N
(¢) Recruitment was taken place and the difficulties encountered were: (You may tick “v” one or more options.)
HHERS - FrdEIRIRER © (AGY"ESR—TH - )
(1) General labour shortage in Hong Kong
S TARIRR
(ii) Insufficient graduates in relevant disciplines from institutions
B AR R BB E N
(iii) Applicants lacked the relevant experience and training
SRRk = AR RR 4 B Kl 6
(iv) Working conditions/remuneration package could not meet
applicants' expectations
MBI BT R RERT & K 20K
(v) Others (please specity)
BAth, (FERET)

[]
[]
[]

O oo
O oo
O oo
O oot O
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Preferred Education Level and Years of Experience of Employees

BEERNBEFEREAREE

7.

AR E B H A (VAT R AR A -

Please choose preferred education level and years of experience of Full Time employees.

Job level

Managerial
Level

KLHHLR

Supervisory
Level

EELH

Executional
Level

BT ABH

Supporting /
Technical Level

BB A B

(a) Education Level (Please tick “v”” 1 box for each job level)

BEEE (BREESY” BT

(1) Postgraduate Degree
A s A

(i1) First Degree
BB

(iii) Sub-degree (e.g. Higher Diploma)
BRI (BSOS

(iv) Diploma/Certificate
X E

(v) Secondary 4 to 6/7
HpE oS+

(vi) Secondary 3 or below

=BT

(b) Years of Experience (Please tick “v” 1 box for each job level)

HHER (GREES Y 1)

(1) 15 years or more

TR

(i1) 10 years to less than 15 years

TEETHELT

(iii) 7 years to less than 10 years

CHEETET

(iv) 5 years to less than 7 years

HEEEFLT

(v) 2 years to less than 5 years

WMEZAFEIT

(vi) Less than 2 years

WEELLT

(vii)No experience
feak g

No such level of staff
AR S T

oo d [goognon

I | e R R R

Oodoodod jgdobodod

oLy oot
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Training
gl

8. To meet the emerging trends of the industry (including Hong Kong's transformation into a knowledge-based economy, Greater Bay Area
development and 5G development), please indicate the future training areas required for the following Full Time employees.
(You may wish to tick “v” more than 1 training area for each job level)
FECE TSRS, (UGS R SRR - BB E &R SG#E)
Sl o (EERRAR TS v IEE 2 {lE B AR )

sATE L LT 2 SRR IR

Managerial Supervisory Executional Supporting/
Level Level Level Technical Level
Type of Skills/Knowledge L]
Fere, HIsRAvER = FEH BITAER ANE#]
Management Skills
EHRAE

101 Corporate communications / public relations / public affairs management
RSREEH NSRRGSR
102 Production management
SfpE
103 Marketing management
M EH
104 Human resources management
ANITERER
105 Financial management
MsEE
106 Strategic planning management
SRS
107 Crisis management
fetEH
108 Self-management
e
109 Professional ethics
RIS
110 People-to-people communication
ANBLA 7 T
111 ESG knowledge
B - (G IESEE AR
China and International Knowledge
AR
121 Political system, social and economic development in the mainland of China
TEP R BOAHIEE ~ HHEFLns e
122 Industry practices in the mainland of China
TE PRI TR E H
123 Geopolitics of China and her role in the world stage
HPEISNAS ~ HUEEIEUE B ERPA T
124 International relations and global vision
BEIRRER (5 S i SRR T
Social Media / Digital Skills

JE R (BE 5%

142 Social media monitoring and surveillance
(ARS8 R =
143 Search engine optimisation
=5 EE(L
144  Web security
s
145 Web searching
4 b=
146 Web analytics
Ay
147 Curation (i.e. collect, organise and present a larger source of data and information
in a coherent way)
KIE (AL FEffcsE ~ BHR A HEENTEE R EHT)
148 Content Creation
WNERIE
Language SKkills

&
ken English
PR e

162 Putonghua
Jepiinnd

163  Written English
PCESRES)

164 Written Chinese
HICEES AR

165 Translation

i

N T O O { { O O A
N T O A O
O ¢ O O
O T O
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Type of Skills/Knowledge
Fere,/ RIsRAVEER|

Managerial
Level

s

Supervisory
Level

EEH

Executional
Level

BT ABH

Supporting/
Technical Level
Ll s
ANE#)

Innovative Media Technology (Journalism Sector)
AR CHiESE)

202 Innovative media research and applications (e.g. Blockchain, Metaverse, NFT)

BIMTEASAVIRTE R e (@B ~ TT5 8 ~ FEEE(LAHED)

203 New media technology in editorial work (e.g. mobile device application, video
storytelling)
PRI RS RIRER] CanREE e ~ 2SS

204 Integration of new technology with the news workflow

HIEHSELE R LIRS &

205 Digital news distribution channels

M P

206 Online community building
o Lt RralE

207 AR/ VR Application
PN ER R REINE

208 Al application (e.g. fact-checking, automated news coverage, virtual presenter)

ATEGEEN WBEEZE - BOLHESRE - EtRE8)

209 Video Production
25 BUE

210 Digital subscription
Basa Tk

Industry Specific SKills (Journalism Sector)

301 Reporting and editing skills
SRR

302 Print/TV/media production skills
Nl #E15, ERGEERDY

303 Media law and ethics
ey e s

304 Intellectual property and copyright law
FIGREENE SR A

305 Strategic news planning

FriE ]

306 Integration of the Internet with journalism

O e B R4S

307 Critical thinking skills and cross-disciplinary knowledge
FEFIE BB R KPS B A

308 Audience research

309 Fact-checking, identification of misinformation and disinformation

BEZE - PrISEE R BN

310 Misinformation and disinformation

BEZE - PSR R AR

311 Multi-tasking skills
— S B RAVRE

312 Global vision/cultural-setting skill
BURERET SUEROREDS

313 News curation

HrE R

314 Data analysis
BHE T

315 Trends and changes of the financial market

RS BB L

316 Social media applications

A ASHIE

317 Mobile Phone Shooting
TR

318 Infographic Design
Gl B

Others
HA

®

(i)

No such level of staff
RBETHBRE L

N T s O O F O O O A

N O O Y O O O

T O Y O O

N e Y O O
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9.

How many training places will you plan to provide/sponsor to your existing MC employees in respect of the following skills and
knowledge in the next 12 months? (If no training place will be provided / sponsored to employees, please fill “0” in the box)

FERAA AN

- R B B S D T IR S TSR R R T YA RRE MR AR R 2
(ang ARt & e RIEIRY 28 - SBETENELE 07 )

Sector)

BT RH (BEE BRI (RE)

Managerial | Supervisory | Executional Supporting/
Level Level Level Technical Level

Type of Skills/Knowledge L)
FREHIERA R TR FEH BT ABEK ANE&K
(a) Management Skills

EHRGAE
(b) China and International Knowledge

H ] e [ PR A R 3
(¢) Language Skills

SESCREE
(d) Innovative Media Technology (Advertising and Public Relations

©)

Industry Specific Skills (Advertising and Public Relations Sector)
FENEERRE (FEEHEARHEE)

®

Others (Please Specify)
HAtr (FEEEHD

End of Questionnaire. Thank You for Your Co-operation.

G5E - ZafE -
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Serial No.

CONFIDENTIAL

WHEN ENTERED WITH DATA

% B B

T
’%%B‘Cﬁ:

/T VOCATIONAL TRAINING COUNCIL
VTC 3% A 5 9

THE 2023 MANPOWER SURVEY OF
THE MEDIA AND COMMUNICATIONS INDUSTRY

BERG R EEHSE 2023 N ST &

The 2023 Manpower Survey of the Media and Communications Industry (MC) aims at collecting manpower information
of the industry concerned for formulating recommendations on future manpower training. Please kindly provide the
information of your establishment as at 1 October 2023 by answering the questionnaire. Thank you.

RS S fHENE20234E A 1T E B RN AT ERATER AR M AZ I RoARAC A T T5/ SRHIET 48 2 ek - 2855
ETEIRIZ20234E10 H 1 H Y AU R LR - Zaa(E -

EM’

(For official use)
Industry Code

Establishment Information

WiBER

TOTAL NO. OF PERSONS ENGAGED:
& B & AN &

Principal Line of Business:

TEEBUEHE

[] Digital / New Media

Public Relations Services

B, RTAG A FERAE IR
|:| Radio and Television Stations Media Production
BEHE PERGHUE
|:| Advertising / Media Agency Others :
R R EER HCA
|:| Newspapers, Magazines and News Agencies
Ak ~ Mt SO R
Details of Contact Person*
g NERH*
NAME OF PERSON TO CONTACT: POSITION:
i &8 N %4 i 2A
TEL. NO. : - FAX NO. :
e XHEE
E-MAIL :
R

* The information provided will be used for the purpose of this and subsequent manpower surveys.

PTEEEEAATITFE IR H AT HEZH



Survey Reference Date : 1 October 2023
GixtHEE : 2023 £1081H

Part I — Manpower Information

Sy — ATER

Please complete columns ‘B’ to ‘F’ of the questionnaire according to the list of principal jobs by referring to Appendix B for job
description of individual job.

ARSI R Y T SRS - W02 SRB AR SRR TAERIASERE RN X B 2 F i -

(A) Principal Jobs TZERk
Please refer to Appendix A for column explanations. 5% 227 $% AP S RATEREH -

(A) (B) ©) (D) (E) (F)
Principal Job No. of Average Monthly No. of No. of Average Daily Wage Rate
TS Full Time Remuneration Package of Full Time Freelancer * of Freelancer”
Employees as at Full Time Employees Vacancies as at Survey
(See Appendix B) Survey Reference as at Survey Reference Date EHIEE">
(2Rt$% B) Date £REB > FH Reference Date S H
(Excl. Freelancer *) ST ETE

TESRETHEIRY | fESET H
TE4RETHIEARY | Code 4R5% 2WzenzE | BEETIIES )8 | Code 4%

2BEE A8 1 $15,000 or Below =L~ A $750 or below= L~
(HETIEE o) | 2 $15001 - $20,000 B $751 - $1,000
3 $20,001 - $30,000 C  $1,001 - $1,250
4 $30,001 - $50,000 D $1,251 - $1,500
Job 5 $50,001 - $80,000 E  $1,501 or abovez ]l
Codel 6 $80,001 or Above 5L |
iz Please enter a zero ‘0’ in the box if no employee /vacancy.
Kb WNGEER /756 » EETIHEA A 0 -
e.g:] Job Title A (3 employees, 1 freelancer and 2 vacancies) 3 6 2 1 E

[ IEﬁ‘LEF' (&fEE, 14 5 HTIEER2AEZERR)

MANAGERIAL LEVEL R
[Editor-in-Chief; The Editor
101|484mEE
Deputy Editor; Deputy Editor-in-Chief
FI 4 4R e
Executive Editor
103} T 4R
Research and Development Director
181 4EER
Chief Technology Officer; Chief Technical Director
ANEFERT T EERTaEER
Chief (Digital) Content Officer; Director of Digital Media
13| E i (B ) PNSHERE © BB AnAE:
Executive Producer
15of B4R
Creative Director
1c0lBI B 4E
Managing Director; President
151 [EEE LRI 5 S
General Manager; Associate Publisher; Deputy Managing
Director; Vice President; Chief Operations Officer
HREACH 5 B 5 B 5 BRI  BEAEER
[Advertising Director ; Advertising Sales Director ;
Marketing and Sales Director
153 AR B BRI TER
Marketing Director ; Marketing Services Director ;
Program Director
155\ Ti4AR:  TiISIREARES © THE40RE
Business Development Director
156 ETS S R AEER
Research Director
157| TSR ELEER
Public Relations Director
18| AL AEER
Art Director
143|EMT4EER

SUPERVISORY LEVEL  E{F&k
[Managing Editor
2014RiE EAE
[News Editor ; Assignment Editor
aEREH 5 BRI EAE
International News Editor
BRFE R A
China / National News Editor
204 TERTH E(E
[Assignment Editor (Photography) ; Photo Editor
205 A

102]

1

0

1

[

202

203

# A freelancer is a person who pursues a profession without a long-term commitment to any particular employer in the sector. Freelancers may be engaged on a daily, an hourly or a project basis.

PEHBTEE ) R (g T RHHE HRA G AL o B TAFE T DLE R - W eliim B Uy -
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(A)
Principal Job
TR

(See Appendix B)
(2R 8% B)

Job
Code]
Hkfir]
ETE

(B)
No. of
Full Time
Employees as at
Survey Reference
Date
(Excl. Freelancer *)

TE4EaT HEY
2MER A
CEHTIEE RN

1

B W

©
Average Monthly

Remuneration Package of
Full Time Employees

&MkER 2R
SRR

Code %5k
$15,000 or Below B¢LL [

$15,001 - $20,000
$20,001 - $30,000
$30,001 - $50,000
$50,001 - $80,000

$80,001 or Above 1L [

D)

No. of
Full Time
Vacancies
as at Survey

Reference Date

TE4EET H Y
ERRZERE

(E)
No. of
Freelancer *
as at Survey
Reference Date

TE4EET H Y

EHIEE AL

(F)

Average Daily Wage Rate

of Freelancer*

BEHIfFE~

P H #

Code 45k

moaQw >

$750 or below= LA
$751 - $1,000

$1,001 - $1,250

$1,251 - $1,500

$1,501 or above= L [

Please enter a zero ‘0

WEAER 226k - SEEITEA

* in the box if no em

ployee /vacancy.

HA O o

SUPERVISORY LEVEL (Continued)

EEE (&

Editorial / Leader Writer
200|125

[Technical Manager
257 4K ER

Research and Development Manager

28 1A

Producer

25985 4

igital Content Officer
283N E

roduction Manager
214fEL AL

JAccount Manager

251 E

[Sales Manager
254 B A

Marketing Manager ; Marketing Services Manager ;
Program Manager
2ofTIBACHEL § TSRS § THE &

Research Manager

23| TG A SR

[Traffic Manager ; Advertising Administration Manager
253BRASACHT | A TR

Public Relations Manager

258) A LB A ACHL

93

Sales Training Manager ; Support Manager

25spi BEAIIER ¢ SRt

W

Business Development Manager
256p A R AL
EXECUTIONAL LEVEL

EARNS U

Senior Layout Editor; Layout Editor
302 B () hREidmEH AR e

Sub-editor; Copy Editor
N BUER L

Senior Reporter; Reporter

o EF (B9 2% ik

Senior Press Photographer; Press Photographer;
[Photographer

05| & (E8R) BRZacd ; Wsrald o fREshl

Senior Translator; Translator
06 EE (S8 FlEA S FER

Online Editor
so7)4E%E AR

Senior Designer
o B (B0 it e

Graphic Artist
300 [ERSEE 5

[Copywriter

splERE

[Web Designer
s HAE R Gt B

otion Graphic Designer
e R G EET B

Eame Designer
sg7plEBaRat B

User Experience Designer; User Interface Designer

sl PRENEG TS THEGT S

Social Media Executive
3goft ARG B

gideo Editor
388f 1 BYHEAT

# A freelancer is a person who pursues a profession without a long-term commitment to any particular employer in the sector. Freelancers may be engaged on a daily, an hourly or a project basis.

"EHTEE ) SRS e E il R (R A L - B TR LUH R - W ek B o -
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A) (B) (© D) (E) (F)

Principal Job No. of Average Monthly No. of No. of Average Daily Wage Rate
IS Full Time Remuneration Package of Full Time Freelancer * of Freelancer”
Employees as at Full Time Employees Vacancies as at Survey
(See Appendix B) Survey Reference as at Survey Reference Date BHHEI{FE>
(RHEE B) Date &MkER 2R Reference Date g H
(Excl. Freelancer ") S

1E4aEt HiHm 1E4Et HiHm
TEGREF EHIET | Code 498 2BreruE | EETES )8 | Code Y%

2RES % 1 $15,000 or Below ZLT A $750 or belowE LT
(HETIEE IRy | 2 $15,001 - $20,000 B $751 - $1,000
3 $20,001 - $30,000 C  $1,001 - $1,250
4 $30,001 - $50,000 D $1,251 - $1,500
Job) 5 $50,001 - $80,000 E  $1,501 or abovem ]l |

Coddl 6 $80,001 or Above Z 2L I
i Please enter a zero ‘0’ in the box if no employee /vacancy.
45 WEHER 2R - SEEITIEA A0 -

EXECUTIONAL LEVEL (CONTINUED) BIT AR (&)

Multimedia Designer; Digital Designer

s diieaRE T B WA B

Social Media Influencer; Key Opinion Leader (KOL);
Blogger
sooff IACHEES R 5 JEARALA 5

Project Executive

sl EEBT EE

[Webmaster; Web specialist

3T HEEA

Sales Assistant; Account Executive

s EMEE ; HEEE

[

[Marketing Assistant ; Marketing Executive

3| IGENEE - ST

Research Assistant ; Research Executive

33| IR E R - A AT

Traffic Co-ordinator; Advertising Administration
[Assistant

353|BfsE B ¢ R ETEEE

Public Relations Assistant ; Public Relations Executive

3ss| ASLBHGRBIEL | NHLBIGEE

3

SUPPORTING / TECHNICAL LEVEL &) EifA B4

[Designer
401|EMTET A

[Researcher
4ol EREER

[Data Analyst
asi| BB A

[Promoter

4R S

OTHER RELEVANT MEDIA AND COMMUNICATIONS STAFF HAAHRR A A S

# A freelancer is a person who pursues a profession without a long-term commitment to any particular employer in the sector. Freelancers may be engaged on a daily, an hourly or a project basis.

"EBLIEE ) AR TR RIR R AL - BB IIEE T LI - iR B Wesm o
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Part II
B _ERGy

Interns

BEE

1. Please indicate the number of interns* employed in your establishment as at Survey Reference Date and their wages by their principal job
description. (You could leave it blank if there is no intern in your establishment.)

i EPREE AN E ERH R EGE BN E AV E R TE o (A ERELAEEL > ARREELREE)

Wages
I&
Code
s

N No basic salary but provided allowances (e.g.
travelling allowances)

Principal Job Description No. of interns* v 5?}’}5%@1@ FROLERE (a0« A3mERE)
> E3 a1 asiC salary
RS = ERIN pla et

Example : Assists in marketing activities

BIT  [BEIEE 17558

Note:
* Refer to student employees who (i) are attending full-time accredited programmes being provided by local education institutions specified in Minimum Wage
Ordinance; or (ii) are resident in Hong Kong and enrolled in full-time education programmes for non-local academic qualification at degree or higher level.

* 15 () IEBH (RIELEEL) 759709 E 12 & R HE 1+ H R FEFREE 2 (i) [ B - LB BT e Fe BT i S &S £ A2 5
ERIERVEELER

New Recruitment

HEEES

2. Please state the number of Full Time employees who were newly recruited in the past 12 months.
(If there is no recruitment, please fill “0” in the box)

VI SRS NRER Y e 0E S AR - (VAN > SEETTRENE L <07)

Editorial / Production

Managerial | Supervisory / Executional Level Supporting /
Level Level W Technical Level
KPR FAELR ’ B A B Ll Vs TN =K
(a) Total
N

(b) Number of new recruits with experience in media and
communications industry

s > B R HERE R (E BB

Employees Leaving the Establishment
ERBES

3. Please state the number of Full Time employees who had left in the past 12 months.
(If there is no employees left, please fill “0” in the box)
AV EEEEE T (I N e RE SRR AR - (WA R REEE - SEETIENE L “0”)

(a) Managerial Level (b) Supervisory Level
ALHAR EXERY

(c) Editorial / Production / Executional Level (d) Supporting /Technical Level
i BUE BIT AR LU PN SEY
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Expected Change in Future

RARE(L

4. When comparing with the current situation, please indicate your views on the expected change of the following in the next 12 months.
(Please tick in the box as appropriate)

MHEPRIRAE - Fial BERETEEHERETZER R MY FEIHEL - GREEEVEAE LV 75R)

1) Business volume (i1) Number of Full Time employees
SR A TEH
Bett I
v [+ » O [+«
I:I (b) Stable D (b) Same
D
m e B ome [ w
(d) Uncertain
NEE

Please indicate the reasons leading to “better” or “worse”

A B B 1 N

5. Other than the current job positions of your establishment, please indicate the new job position(s) that will be introduced in the future (if
any) in order to meet the emerging trends of the industry

PRIABEALLISL - SEaH BRSO G S ARSI (0A) - ABCETT SRRV BRES

New Job title Job Descriptions
HTRRAL A

Major Difficulties Encountered in Recruitment

EEERS R EE

6.  Please indicate the difficulties encountered in recruitment of Full Time employees of your establishment in past 12 months.

AL AV RE T (E A A R e S AT R HI N -

Editorial /
Production / Supporting /
Managerial ~ Supervisory ~ Executional Level — Technical Level
Difficulties Level Level GIRBUE/ WEBDFETA
PRI S TR BT NESH [SE3
(a) No recruitment was taken place (incl. no recruitment due to no
such level of staff) D D D I:‘

AR (ERERA BT B T A £ T
(b) Recruitment was taken place and did not encounter difficulties
A WA EEIEE N
(¢) Recruitment was taken place and the difficulties encountered were: (You may tick “v” one or more options.)
HiEHS - FraFIREE © (A5 ELR—IH - )
(i) General labour shortage in Hong Kong
AR 55 TR
(i) Insufficient graduates in relevant disciplines from institutions
FERARIE 2R EEHE 2
(iii) Applicants lacked the relevant experience and training
SRk = AR RR 4 B Kl o
(iv) Working conditions/remuneration package could not meet
applicants' expectations
AR Rl AR RE & K SR
(v) Others (please specity)
BAth, (FERHT)

[]
[]
[]

L OO
L OO
L OO
Lo O
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Preferred Education Level and Years of Experience of Employees

BEERNBEFEREAREE

7.

AR E B H A (VAT R AR A -

Please choose preferred education level and years of experience of Full Time employees.

Job level

Managerial
Level

KLHHAR

Supervisory
Level

EELH

Editorial /
Production /
Executional Level

dmxBUE
HITNBER

Supporting /
Technical Level

WBL Bt A B &K

(a) Education Level (Please tick “v” 1 box for each job level)

BEEE (BREESY” BT

(1) Postgraduate Degree
BE A 22

(i1) First Degree
BB

(iii) Sub-degree (e.g. Higher Diploma)
RIS (BSOS

(iv) Diploma/Certificate
X E

(v) Secondary 4 to 6/7
HpUEHoS

(vi) Secondary 3 or below

=BT

(b) Years of Experience (Please tick “v” 1 box for each job level)

HHER (GREES Y 1)

(1) 15 years or more

TR

(i1) 10 years to less than 15 years

TEETTELT

(iii) 7 years to less than 10 years

CHEETET

(iv) 5 years to less than 7 years

HEEEFLT

(v) 2 years to less than 5 years

WMEZAFIT

(vi) Less than 2 years

WEELLT

(vii)No experience
feak g

No such level of staff
AR AE T

I I e (I

Ooodood [god oot

oL oot

oo oot
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Training
gl

8. To meet the emerging trends of the industry (including Hong Kong's transformation into a knowledge-based economy, Greater Bay Area
development and 5G development), please indicate the future training areas required for the following Full Time employees.
(You may wish to tick “v” more than 1 training area for each job level)
FECE TSRS, (UGS R SRR - BB E &R SG#RE)
Sl o (EERRAR TS V7B 2 {lE B AR )

sATE L LU T 2 SR AT R IR

Editorial /
Managerial Supervisory Production / Supporting/
Level Level Executional Level = Technical Level
Type of Skills/Knowledge IR BUE S WER) Bt
FRE FORETAE ] R EER BT AEE PN L
Management Skills
EERE

101 Corporate communications / public relations / public affairs management

RSREEH NSRRGSR

102 Production management

SEEH

1]

103 Marketing management
mSEH

104 Human resources management

ANJJEFER

105 Financial management

MsEE

106 Strategic planning management

TRl B

107 Crisis management

fetEHE

108 Self-management

e

109 Professional ethics
B HERSY

110 People-to-people communication

NBLA 7 T

111 ESG knowledge
R HE I SEE BRI

China and International Knowledge
R R B i

121 Political system, social and economic development in the mainland of China

TEFEINHAIBOAHIEE « HEFILOE St

122 Industry practices in the mainland of China

TEPBIN A TR E R

123 Geopolitics of China and her role in the world stage

RSN ~ HEGEOE KB i

124 International relations and global vision

BEIFR R (5 S i SRR T

Social Media / Digital Skills

t 2
141 Apps development
JE IR pA 5%

142 Social media monitoring and surveillance

AR BN R B

143 Search engine optimisation

=5 R b

144  Web security

145 Web searching
WL

146 Web analytics
uk ot

147 Curation (i.e. collect, organise and present a larger source of data and information
in a coherent way)

SRl BN TAFEAEER ~ BB R ok B B A B ) )

148 Content Creation

NEEIE

Language Skills

N {1 4
N {1 4
Y {1 o o 4 o

N O

) &

161 Spoken English
E

162 Putonghua
i

163  Written English
JCETIRET]

164  Written Chinese
SR EAE

165 Translation
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Type of Skills/Knowledge
Fere, HIsRAVER

Managerial
Level

R

Supervisory
Level

EEH

Editorial /

Production / Supporting/
Executional Level  Technical Level
HRERBUE L]

FITAEH ANE&R

Innovative Media Technology (Digital / New Media Sector)
BIRTEERERIR. (B W)

201 Website and apps design
ik e e AR ks

202 Innovative media research and applications (e.g. Blockchain, Metaverse, NFT)

BIMTEARAVIATE BB (@B ~ TT5 e - FEEE(LAHED

205 Digital news distribution channels

P

206 Online community building
4 el

207 AR/ VR Application
ety e

208 Al application (e.g. fact-checking, automated news coverage, virtual
presenter)

A TEREIEN WEEZE - B8 LiEE - EEREE)

209 Video Production
SR BUE

210 Digital subscription
BRI

Industry Specific Skills (Digital / New Media Sector)

401 (Content) Research skills
BRI A S RERTY

402 Creativity and cultural insights
Eapllh= v (] oy

403 Technology development insights
HRH S AR

404 Visual design and aesthetics
BEE st e R

405 User experience design

EEREE S ooy

406 User interface design
(EE S HaRET

407 Infographic design
ArlE Rt

408 Multi-tasking skills
— S B WHIRE

Others
HoAtr

®

(i)

No such level of staff
AR E T

LO0 |[Dubdoodo |00 doodgod

OO [Dgbhdoodo |0 googod

OO0 |[ogbdoodgo |00 ooodod

OO0 |[Dgbhdoodo |0 googod
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How many training places will you plan to provide/sponsor to your existing MC employees in respect of the following skills and

knowledge in the next 12 months? (If no training place will be provided / sponsored to employees, please fill “0” in the box)

AR ZEA R - SR EE IR At &%/ D8 TGS K AR (R B8 YIS HRE A3 2
(A Rt " EBhfR BEEINVREE - SEETHERIELE 07 )

Editorial /
Managerial | Supervisory Production / Supporting/
Level Level Executional Level | Technical Level
Type of Skills/Knowledge dRtRBUE THB, Rl
FRE IR R LAy FEH BT A B ANE&K
(a) Management Skills
EHRGAE

(b) China and International Knowledge

o [ e ERPER Y R

(c) Language Skills
SRR

(d) Innovative Media Technology (Advertising and Public
Relations Sector)

BT EAE RS (R B SRRR (5K )

(e) Industry Specific Skills (Advertising and Public Relations
Sector)

SENHERGE (BB A SRR ASE)

(f) Others (Please Specify)
HAtr (GEEE)

End of Questionnaire. Thank You for Your Co-operation.

G5E - ZSHafE -
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Serial No.

CONFIDENTIAL AN N 1l
WHEN ENTERED WITH DATA s R G

w

/T VOCATIONAL TRAINING COUNCIL
VTC 3% A 5 9

THE 2023 MANPOWER SURVEY OF
THE MEDIA AND COMMUNICATIONS INDUSTRY

BERG R EEHSE 2023 N ST &

The 2023 Manpower Survey of the Media and Communications Industry (MC) aims at collecting manpower information
of the industry concerned for formulating recommendations on future manpower training. Please kindly provide the
information of your establishment as at 1 October 2023 by answering the questionnaire. Thank you.

RS S (AR 20234E A T3 E B E RN A B RAIECH &R - W Z I RoR AR AT JANGRAIET 8 & i - 28
ETEIRIZ20234E10 H 1 H Y AU R LR - Zaa(E -

Bk

={1] 4

=23
=]

(For official use)
Industry Code

Establishment Information

WiBER

TOTAL NO. OF PERSONS ENGAGED:
& B & AN &

Principal Line of Business:

TEEBUEHE

|:| Public Relations Services |:| Advertising / Media Agency
DB AR BEER R EER
|:| Radio and Television Stations Media Production
BENERE Hhe B
[] Digital / New Media Others :
B, RTAG HAth -
[] Newspapers, Magazines and News Agencies
AR ~ Fest R R
Details of Contact Person*
BEeg NEAR*
NAME OF PERSON TO CONTACT: POSITION:
RGN et ek A1z
TEL. NO. : - FAX NO. :
B G XEHE
E-MAIL :
il

* The information provided will be used for the purpose of this and subsequent manpower surveys.

Hrte HEEFHETTEE AR A BN TTHEZ



Survey Reference Date : 1 October 2023
GixtHEE : 2023 £1081H

Part I — Manpower Information

Sy — ATER

Please complete columns ‘B’ to ‘F’ of the questionnaire according to the list of principal jobs by referring to Appendix B for job
description of individual job.

ARSI R Y T SRS - W02 SRB AR SRR TAERIASERE RN X B 2 F i -

(A) Principal Jobs TZERk

Please refer to Appendix A for column explanations. 5% 227§ AP S RATEREA ©

(A) (B) ©) (D) (E) (F)
Principal Job No. of Average Monthly No. of No. of Average Daily Wage Rate
TS Full Time Remuneration Package of Full Time Freelancer * of Freelancer”
Employees as at Full Time Employees Vacancies as at Survey
(See Appendix B) Survey Reference as at Survey Reference Date EHIEE">
(2Rt$% B) Date £REB > FH Reference Date S H
(Excl. Freelancer *) ST ETE

TESRETHEIRY | fESET H
TE4RETHIEARY | Code 4R5% 2WzenzE | BEETIIES )8 | Code 4%

2B A\ 1 $15,000 or Below (LU A $750 or belows( LI T
(EHEIEE BRI | 2 $15001-5$20,000 B $751 - 51,000
3 $20,001 - $30,000 C  $1,001 - $1,250
4 $30,001 - $50,000 D $1.251 - $1.500
Job) 5 $50,001 - $80,000 ’ § .

Code 6 $80,001 or Above EiLL E  $1.501 or abovesk bl |
Tk Please enter a zero ‘0’ in the box if no employee /vacancy.
Kb WREIRE 226 SEEJTAE N A 0 -

e.g:| Job Title A (3 employees, 1 freelancer and 2 vacancies) 6 2 1 E

U7 [BALT GEMA, 14 AE T/ RARAR 3

MANAGERIAL LEVEL ALY
Managing Director; General Manager

| E A ;g

IDirector of Client Services; Account Director

1473 S R 5 4G

SUPERVISORY LEVEL FEHK
Account Manager; Senior PR Consultant; PR Consultant
246) PR ASH S AR RRRARY ; /BHEART

Chief Editor; Editor

245\HELRTR © daiE

Art Director

|| R

Marketing Manager ; Marketing Services Manager ;
Program Manager

2 IS | TGRSR | I H A
EXECUTIONAL LEVEL T ABEK
[Account Executive; PR Specialist; PR Officer;

Press Officer

3aTVEE RS A L ARG AL S R

Digital Media Strategist ; Marketing Strategist
1SS SRR B 5 T s SR i

|Account Co-ordinator

3482 FHHAE EE

Translator

3aolEEE 2

Visualiser

[0 E IR

Graphic Artist

AEREIES

Copywriter

R E

Research Assistant

323|735 AR B EE

Social Media Strategist

2ft kA A SR i

Marketing Assistant ; Marketing Executive

s iiBEhE AT

Strategic Planner

4 TREFRE S

SUPPORTING / TECHNICAL LEVEL  88Bh EHif A B4
[Promoter
412fEE 5
Data Analyst
481[E  i B
OTHER RELEVANT MEDIA AND COMMUNICATIONS STAFF HANAE R R AR

1

2

3

Nl

3

vy

3

3

3

=]

# A freelancer is a person who pursues a profession without a long-term commitment to any particular employer in the sector. Freelancers may be engaged on a daily, an hourly or a project basis.

TEBLIEE ) SRR TR BRI AL - BRI IEE T LLHER - W ekdsm B R o
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Part II
B _ERGy

Interns

BEE

1. Please indicate the number of interns* employed in your establishment as at Survey Reference Date and their wages by their principal job
description. (You could leave it blank if there is no intern in your establishment.)

i EPREE AN E ERH R EGE BN E AV E R TE o (A ERELAEEL > ARREELREE)

Wages
I&
Code
s

N No basic salary but provided allowances (e.g.
travelling allowances)
BATEHHEAREIERE (FIA0 @k

Y Paid basic salary
AP

No. of interns*

EEEAE

Principal Job Description

T

Example : Assists in marketing activities

BIT  [BEIEE 17558

Note:

* Refer to student employees who (i) are attending full-time accredited programmes being provided by local education institutions specified in Minimum Wage
Ordinance; or (ii) are resident in Hong Kong and enrolled in full-time education programmes for non-local academic qualification at degree or higher level.

* 15 ()IEEH (RIETEFPY) 159909 K B G REIETE AL £ H FIG TR IE 2 (i) | ZFE B0 - BT 5w e fEH A &R H I+ H i &
BREEHT L A -

New Recruitment

HEEES

2. Please state the number of Full Time employees who were newly recruited in the past 12 months.
(If there is no recruitment, please fill “0” in the box)

VI SRS NRER Y e 0E S AR - (VAN > SEETTRENE L <07)

Managerial Supervisory Executional Supporting /
Level Level Level Technical Level
RS FAELR BT A | BBl AB5H
(a) Total
N

(b) Number of new recruits with experience in media and
communications industry

s > B R HERE R (E BB

Employees Leaving the Establishment
EERES

3. Please state the number of Full Time employees who had left in the past 12 months.
(If there is no employees left, please fill “0” in the box)

A EtEEIEAE T (A A N 2R SR AR - (LA RERER - SBTETHEAE L “07)
(a) Managerial Level (b) Supervisory Level
SE G FEER
(c) Executional Level (d) Supporting /Technical Level
BT ABLR LY s TN ¢
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Expected Change in Future

RARE(L

4. When comparing with the current situation, please indicate your views on the expected change of the following in the next 12 months.
(Please tick in the box as appropriate)

MHEPRIRAE - Fial BERETEEHERETZER R MY FEIHEL - GREEEVEAE LV 75R)

1) Business volume (i1) Number of Full Time employees
SR A TEH
Bett I
v [+ » O [+«
I:I (b) Stable D (b) Same
D
m e B ome [ w
(d) Uncertain
NEE

Please indicate the reasons leading to “better” or “worse”

A B B 1 N

5. Other than the current job positions of your establishment, please indicate the new job position(s) that will be introduced in the future (if
any) in order to meet the emerging trends of the industry

PRIABEALLISL - SEaH BRSO G S ARSI (0A) - ABCETT SRRV BRES

New Job title Job Descriptions
HTRRAL A

Major Difficulties Encountered in Recruitment

EEERS R EE

6.  Please indicate the difficulties encountered in recruitment of Full Time employees of your establishment in past 12 months.

AL AV RE T (E A A R e S AT R HI N -

Supporting /
o Managerial Supervisory Executional Technical LEVel
Difficulties Level Level Level LS TIPN
sk R TR BITAER B
(a) No recruitment was taken place (incl. no recruitment due to no
such level of staff) I:‘ I:‘ I:‘ I:‘

AR (ARERAHBRRE B T A S THEE)
(b) Recruitment was taken place and did not encounter difficulties
A WA EEEE N
(¢) Recruitment was taken place and the difficulties encountered were: (You may tick “v” one or more options.)
HHERS - FrdEIRIRER © (AGY"ESR—TH - )
(1) General labour shortage in Hong Kong
S TARIRR
(ii) Insufficient graduates in relevant disciplines from institutions
B AR R BB E N
(iii) Applicants lacked the relevant experience and training
SRRk = AR RR 4 B Kl 6
(iv) Working conditions/remuneration package could not meet
applicants' expectations
MBI BT R RERT & K 20K
(v) Others (please specity)
BAth, (FERET)

[]
[]
[]

O oo
O oo
O oo
O oot O
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Preferred Education Level and Years of Experience of Employees

BEERNBEFEREAREE

7.

AR E B H A (VAT R AR A -

Please choose preferred education level and years of experience of Full Time employees.

Job level

Managerial
Level

KLHHLR

Supervisory
Level

EELH

Executional
Level

BT ABH

Supporting /
Technical Level

BB A B

(a) Education Level (Please tick “v”” 1 box for each job level)

BEEE (BREESY” BT

(1) Postgraduate Degree
A s A

(i1) First Degree
BB

(iii) Sub-degree (e.g. Higher Diploma)
BRI (BSOS

(iv) Diploma/Certificate
X E

(v) Secondary 4 to 6/7
HpE oS+

(vi) Secondary 3 or below

=BT

(b) Years of Experience (Please tick “v” 1 box for each job level)

HHER (GREES Y 1)

(1) 15 years or more

TR

(i1) 10 years to less than 15 years

TEETHELT

(iii) 7 years to less than 10 years

CHEETET

(iv) 5 years to less than 7 years

HEEEFLT

(v) 2 years to less than 5 years

WMEZAFEIT

(vi) Less than 2 years

WEELLT

(vii)No experience
feak g

No such level of staff
AR S T

oo d [goognon

I | e R R R

Oodoodod jgdobodod

oLy oot
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Training
gl

8. To meet the emerging trends of the industry (including Hong Kong's transformation into a knowledge-based economy, Greater Bay Area
development and 5G development), please indicate the future training areas required for the following Full Time employees.
(You may wish to tick “v” more than 1 training area for each job level)
FECE TSRS, (UGS R SRR - BB E &R SG#E)
Sl o (EERRAR TS v IEE 2 {lE B AR )

sATE L LT 2 SRR IR

Managerial Supervisory Executional Supporting/
Level Level Level Technical Level
Type of Skills/Knowledge L]
Fere, HIsRAvER = FEH BITAER ANE#]
Management Skills
EHRAE

101 Corporate communications / public relations / public affairs management
RSREEH NSRRGSR
102 Production management
SfpE
103 Marketing management
M EH
104 Human resources management
ANITERER
105 Financial management
MsEE
106 Strategic planning management
SRS
107 Crisis management
fetEH
108 Self-management
e
109 Professional ethics
RIS
110 People-to-people communication
ANBLA 7 T
111 ESG knowledge
B - (G IESEE AR
China and International Knowledge
AR
121 Political system, social and economic development in the mainland of China
TEP R BOAHIEE ~ HHEFLns e
122 Industry practices in the mainland of China
TE PRI TR E H
123 Geopolitics of China and her role in the world stage
HPEISNAS ~ HUEEIEUE B ERPA T
124 International relations and global vision
BEIRRER (5 S i SRR T
Social Media / Digital Skills

JE R (BE 5%

142 Social media monitoring and surveillance
(ARS8 R =
143 Search engine optimisation
=5 L
144  Web security
e
145 Web searching
Gl
146 Web analytics
KT
147 Curation (i.e. collect, organise and present a larger source of data and information in
a coherent way)
T (B TAEE AU - R R RO B E Y K e i)
148 Content Creation
NERIE
Language SKkills

&
ken English
PR e

162 Putonghua
Jepiinnd

163  Written English
PCESRES)

164 Written Chinese
HICEES AR

165 Translation

i

N T O O { { O O A
N T O A O
O ¢ O O
O T O
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Type of Skills/Knowledge
Fere,/ RIsRAVEER|

Managerial
Level

s

Supervisory
Level

EEH

Executional
Level

BT ABH

Supporting/
Technical Level
Ll s
ANE#)

Innovative Media Technology (Advertising and Public Relations Sector)
BIRTRERR (RSN )

201 Website and apps design
et e e AR et

202 Innovative media research and applications (e.g. Blockchain, Metaverse, NFT)

BTSRRI TE R B (s ~ TTT e ~ FEEE (R

211 Multimedia knowledge and applications

IR A R T

208 Al application (e.g. Chat GPT, AI Art, etc.)
AN THREMER (fF140: Chat GPT, Al 55)

212 Big Data analytics
KRBT

213 Marketing automation (intelligent assistant, chatbots)

EE LTI CERERNHE - WIRHRIEA)

214 China social media apps
PR ARG e

215 E-commerce knowledge

BT R

216 Programmatic advertising

B bES

207 AR/ VR Application
PN ES R R EINTE

209 Video Production
R B

Industry Specific Skills (Advertising and Public Relations Sector)

501 Account strategic planning

& RS AL

502 Sales/marketing strategic planning

SHE /T R RS K

503 Media planning
RG]

504 Market research
5

505 Consumer database management

HEEREE

506 Social media marketing

AR E A

507 Influencer marketing (KOL)
BB (LSS N)

508 Creativity and cultural insights

BRI MO B

509 PR consultation/presentation skills

BRI

510 Project management

HEEH

511 Brand safety measures
R S i

512 Copyright awareness
3=

513 Attention to privacy policy and ethical use of personal data

EEE RARRBOR B (o AN\ B A (4R

Others
HA

®

(i)

No such level of staff
REHBRE L

OO0 ([Dobdoododoodn ([booododoondn

OO0 [Dbhdoododoodo ([booogoooodgn

OO0 [Dodoododoodgo \[bhooogoooodgn

OO0 [Doodoododoodo \[booogoooodn
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9.

How many training places will you plan to provide/sponsor to your existing MC employees in respect of the following skills and
knowledge in the next 12 months? (If no training place will be provided / sponsored to employees, please fill “0” in the box)

FERAA AN

- R B B S D T IR S TSR R R T YA RRE MR AR R 2
(ang ARt & e RIEIRY 28 - SBETENELE 07 )

Sector)

BT RH (BEE BRI (RE)

Managerial | Supervisory | Executional Supporting/
Level Level Level Technical Level

Type of Skills/Knowledge L)
FREHIERA R TR FEH BT ABEK ANE&K
(a) Management Skills

EHRGAE
(b) China and International Knowledge

H ] e [ PR A R 3
(¢) Language Skills

SESCREE
(d) Innovative Media Technology (Advertising and Public Relations

©)

Industry Specific Skills (Advertising and Public Relations Sector)
FENEERRE (FEEHEARHEE)

®

Others (Please Specify)
HAtr (FEEEHD

End of Questionnaire. Thank You for Your Co-operation.

G5E - ZSHafE -
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Serial No.

% B B

CONFIDENTIAL B
1% #w X

WHEN ENTERED WITH DATA

/T VOCATIONAL TRAINING COUNCIL
VTC B R o
THE 2023 MANPOWER SURVEY OF
THE MEDIA AND COMMUNICATIONS INDUSTRY
BRI 2023 A ST HE

The 2023 Manpower Survey of the Media and Communications Industry (MC) aims at collecting manpower information
of the industry concerned for formulating recommendations on future manpower training. Please kindly provide the
information of your establishment as at 1 October 2023 by answering the questionnaire. Thank you.

RS S fHENE20234E A 1T E B RN AT ERATER AR M AZ I RoARAC A T T5/ SRHIET 48 2 ek - 2855
ETEIRIZ20234E10 H 1 H Y AU R LR - Zaa(E -

EM’

(For official use)
Industry Code

Establishment Information

WiBER

TOTAL NO. OF PERSONS ENGAGED:
& B & AN &

Principal Line of Business:

TEEBUEHE

|:| Adpvertising / Media Agency Public Relations Services
T S i A FERAE IR
|:| Radio and Television Stations Media Production
BEHE PERGHUE
[] Digital / New Media Others :
B, RTAG HCA
ewspapers, Magazines and News Agencies
[] Newspapers, Magazi d News Agenci
Ak ~ Mt SO R
Details of Contact Person*
g NERH*
NAME OF PERSON TO CONTACT: POSITION:
RGN et 1k fir
TEL. NO. : - FAX NO. :
e g =
E-MAIL :
w5

* The information provided will be used for the purpose of this and subsequent manpower surveys.

Hrte HEEFHETTEE AR H BN TTHEZ Y



Survey Reference Date : 1 October 2023
GixtHEE : 2023 £1081H

Part I — Manpower Information

Sy — ATER

Please complete columns ‘B’ to ‘F’ of the questionnaire according to the list of principal jobs by referring to Appendix B for job
description of individual job.

ARSI R Y T SRS - W02 SRB AR SRR TAERIASERE RN X B 2 F i -

(A) Principal Jobs TZERk
Please refer to Appendix A for column explanations. 5% 227§ AP S RATEREA ©

(A) (B) ©) (D) (E) (F)
Principal Job No. of Average Monthly No. of No. of Average Daily Wage Rate
TS Full Time Remuneration Package of Full Time Freelancer * of Freelancer”
Employees as at Full Time Employees Vacancies as at Survey
(See Appendix B) Survey Reference as at Survey Reference Date EHIEE">
(2Rt$% B) Date £REB > FH Reference Date S H
(Excl. Freelancer *) ST ETE

TESRETHEIRY | fESET H
TE4RETHIEARY | Code 4R5% 2WzenzE | BEETIIES )8 | Code 4%

2B A\ 1 $15,000 or Below (LU A $750 or belows( LI T
(EHEIEE BRI | 2 $15001-5$20,000 B $751 - 51,000
3 $20,001 - $30,000 C  $1,001 - $1,250
4 $30,001 - $50,000 D $1.251 - $1.500
Job) 5 $50,001 - $80,000 ’ § .

Code 6 $80,001 or Above EiLL E  $1.501 or abovesk bl |
Tk Please enter a zero ‘0’ in the box if no employee /vacancy.
Kb WREIRE 226 SEEJTAE N A 0 -

e.g:| Job Title A (3 employees, 1 freelancer and 2 vacancies)

U7 [BALT GEMA, 14 AE T/ RARAR 3 6 2 ! -
MANAGERIAL LEVEL ALY
Managing Director; General Manager
| E 0t s g e
Director of Client Services / Account Servicing
A R Ak
Business Director; Group Account Director; Account
Director
13 S HEES
Director of Strategic Planning
Eli e U oy
Executive Creative Director
SET B FARER
Creative Group Head; Creative Director
o [ElR R
Head of TV Production
7N S U E AT
Media Planning Director
SJE S SR AREE
Media Buying Director
oL/ PRI AR
Media Group Head; Group Director; Associate Director
) S I =k R |
Head of Insight and Analytics
IWEZE R BEE T EE
Head of Programmatic Service
MEFLEERBEE
Head of Data Strategy and Performance
RUE SIS R EE
SUPERVISORY LEVEL FER

[Associate Account Director; Account Manager
20| FHEE  Z e
Art Director
|| E
Studio Manager
P Nl Esa]
Production Manager
o e
Traffic Manager
& DT e
TV Producer
27| RA

Media Planning Manager
218J8 /SR AL

Media Buying Manager
2190 M PRI
Research Manager; Research Planner
23| TG AT 5 SRS TRE S
Senior PR Consultant; PR Consultant

) TN ol 1 s AN

1

1

1

=

1

1

1

1

1

1

553

1

5]

1

1S3

1

5]

2

2

2

2

2

¥

# A freelancer is a person who pursues a profession without a long-term commitment to any particular employer in the sector. Freelancers may be engaged on a daily, an hourly or a project basis.

PEMIIFE | SR BRI BRI A AL o Bl TIEE T LLEER - Wk s B WU o
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A) (B) ©) D) (E) (F)

Principal Job No. of Average Monthly No. of No. of Average Daily Wage Rate
F RS Full Time Remuneration Package of Full Time Freelancer * of Freelancer”
Employees as at Full Time Employees Vacancies as at Survey
(See Appendix B) Survey Reference = as at Survey Reference Date BHHEI{FE>
(BIHt5E B) Date 2BER ZEH Reference Date g H
(Excl. Freelancer *) ST
Code 4w TE4ET HHATY FE&EET HHIEY | Code 4R%%

TE&RET HEARY 1 $15000 or Below =LA T | £ ERZeb48 BHIfEE A\ $750 or belowst L T

A
2WER 2 $15,001 - $20,000 B $751 - $1,000
(EHTIEZ BN 3 $20,001 - $30,000 C  $1,001 - $1,250
4 $30,001 - $50,000 D  $1,251 - $1,500
Jobl 5 $50,001 - $80,000 E  $1,501 or aboveE L F

Code 6 $80,001 or Above LA |-
Hikfir] Please enter a zero ‘0’ in the box if no employee /vacancy.
4Rt ANRHRE ZEE > SEEJTIEA A 0 -

SUPERVISORY LEVEL (CONTINUED) EER (&)

Marketing Manager ; Marketing Services Manager ;
Program Manager
2| TS5 ¢ TGRSR | T E AKE

Brand Design Director ; Head of Brand Design
AT THERE

EXECUTIONAL LEVEL BT ABEK

[Account Executive

olEFELE

Visualiser

| RS

Graphic Artist

JEREEEE

Copywriter

313fEERE R

Media Planner; Media Executive

S| T RE B AT

Media Buyer

oM RIS

[Traffic Co-ordinator

spriEsEE

Production Assistant

APERE

Research Assistant

3|5 R B

Photographer

7| ST

Online Editor

307fAEE 4R iH

Marketing Assistant ; Marketing Executive
o iGEEEL ; G EE

Strategic Planner

4 IERE S

Community Manager

3s|fLEEACE]

Senior Brand Designer; Brand Designer

36| B EABHRSGE TN ¢ SOhRERE AT

Package Designer

37| Rl

Digital Media Strategist ; Marketing Strategist
B AS SRMR A T SR A

Social Media Strategist

s) ARy u e

SUPPORTING / TECHNICAL LEVEL #5811, Fflo A S8k
Designer

401 EfTEGETA
Digital Designer
g ARG B

|Webmaster
482f8

Technician

1 &
Promoter
PEEEE

Data Analyst
asI|BE ST A
OTHER RELEVANT MEDIA AND COMMUNICATIONS STAFF HANAE R R AR

3

3

3

3

3

3

3

3

Nl

3

N3

4

4

# A freelancer is a person who pursues a profession without a long-term commitment to any particular employer in the sector. Freelancers may be engaged on a daily, an hourly or a project basis.

PEHBTEE ) R g T RHHE R GA AL o B TAFE T DLE R - W el s B U -
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Part II
B _ERGy

Interns

BEE

1. Please indicate the number of interns* employed in your establishment as at Survey Reference Date and their wages by their principal job
description. (You could leave it blank if there is no intern in your establishment.)

i EPREE AN E ERH R EGE BN E AV E R TE o (A ERELAEEL > ARREELREE)

Wages
I&
Code
s

N No basic salary but provided allowances (e.g.
travelling allowances)
BATEHHEAREIERE (FIA0 @k

Y Paid basic salary
AP

No. of interns*

EEEAE

Principal Job Description

T

Example : Assists in marketing activities

BIT  [BEIEE 17558

Note:

* Refer to student employees who (i) are attending full-time accredited programmes being provided by local education institutions specified in Minimum Wage
Ordinance; or (ii) are resident in Hong Kong and enrolled in full-time education programmes for non-local academic qualification at degree or higher level.

* 15 ()IEEH (RIETEFPY) 159909 K B G REIETE AL £ H FIG TR IE 2 (i) | ZFE B0 - BT 5w e fEH A &R H I+ H i &
BREEHT L A -

New Recruitment

HEEES

2. Please state the number of Full Time employees who were newly recruited in the past 12 months.
(If there is no recruitment, please fill “0” in the box)

VI SRS NRER Y e 0E S AR - (VAN > SEETTRENE L <07)

Managerial Supervisory Executional Supporting /
Level Level Level Technical Level
RS FAELR BT A | BBl AB5H
(a) Total
N

(b) Number of new recruits with experience in media and
communications industry

s > B R HERE R (E BB

Employees Leaving the Establishment
EERES

3. Please state the number of Full Time employees who had left in the past 12 months.
(If there is no employees left, please fill “0” in the box)

A EtEEIEAE T (A A N 2R SR AR - (LA RERER - SBTETHEAE L “07)
(a) Managerial Level (b) Supervisory Level
SE G FEER
(c) Executional Level (d) Supporting /Technical Level
BT ABLR LY s TN ¢
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Expected Change in Future

RARE(L

4. When comparing with the current situation, please indicate your views on the expected change of the following in the next 12 months.
(Please tick in the box as appropriate)

MHEPRIRAE - Fial BERETEEHERETZER R MY FEIHEL - GREEEVEAE LV 75R)

1) Business volume (i1) Number of Full Time employees
SR A TEH
Bett I
v [+ » O [+«
I:I (b) Stable D (b) Same
D
m e B ome [ w
(d) Uncertain
NEE

Please indicate the reasons leading to “better” or “worse”

A B B 1 N

5. Other than the current job positions of your establishment, please indicate the new job position(s) that will be introduced in the future (if
any) in order to meet the emerging trends of the industry

PRIABEALLISL - SEaH BRSO G S ARSI (0A) - ABCETT SRRV BRES

New Job title Job Descriptions
HTRRAL A

Major Difficulties Encountered in Recruitment

EEERS R EE

6.  Please indicate the difficulties encountered in recruitment of Full Time employees of your establishment in past 12 months.

AL AV RE T (E A A R e S AT R HI N -

Supporting /
o Managerial Supervisory Executional Technical LEVel
Difficulties Level Level Level LS TIPN
sk R TR BITAER B
(a) No recruitment was taken place (incl. no recruitment due to no
such level of staff) I:‘ I:‘ I:‘ I:‘

AR (ARERAHBRRE B T A S THEE)
(b) Recruitment was taken place and did not encounter difficulties
A WA EEEE N
(¢) Recruitment was taken place and the difficulties encountered were: (You may tick “v” one or more options.)
HiERS - FrdEIRIRER © (ABY"ESR—TH - )
(1) General labour shortage in Hong Kong
S TARIRR
(ii) Insufficient graduates in relevant disciplines from institutions
B AR R BB E N
(iii) Applicants lacked the relevant experience and training
SRRk = AR RR 4 B Kl 6
(iv) Working conditions/remuneration package could not meet
applicants' expectations
MBI BT R RERT & KB 20K
(v) Others (please specity)
BAth, (FERET)

[]
[]
[]

O oo
O oo
O oo
O oot O
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Preferred Education Level and Years of Experience of Employees

BEERNBEFEREAREE

7.

AR E B H A (VAT R AR A -

Please choose preferred education level and years of experience of Full Time employees.

Job level

Managerial
Level

KLHHLR

Supervisory
Level

EELH

Executional
Level

BT ABH

Supporting /
Technical Level

BB A B

(a) Education Level (Please tick “v” 1 box for each job level)

BEEE (BREESY” BT

(1) Postgraduate Degree
A s A

(i1) First Degree
BB

(iii) Sub-degree (e.g. Higher Diploma)
BRI (BSOS

(iv) Diploma/Certificate
X E

(v) Secondary 4 to 6/7
HpE oS+

(vi) Secondary 3 or below

=BT

(b) Years of Experience (Please tick “v” 1 box for each job level)

HHER (GREES Y 1)

(1) 15 years or more

TR

(i1) 10 years to less than 15 years

TEETHELT

(iii) 7 years to less than 10 years

CHEETET

(iv) 5 years to less than 7 years

HEEEFLT

(v) 2 years to less than 5 years

WMEZAFEIT

(vi) Less than 2 years

WEELLT

(vii)No experience
feak g

No such level of staff
AR S T

oo d [goognon

I | e R R R

Oodoodod jgdobodod

oLy oot
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Training
gl

8. To meet the emerging trends of the industry (including Hong Kong's transformation into a knowledge-based economy, Greater Bay Area
development and 5G development), please indicate the future training areas required for the following Full Time employees.
(You may wish to tick “v” more than 1 training area for each job level)
RECETTSRATHEEES (UGS R SRR - BB E R 5SG#E)
Sl o (EERRAR TS v IEE 2 {lE B AR )

sATE L LT 2 SRR IR

Managerial Supervisory Executional Supporting/
Level Level Level Technical Level
Type of Skills/Knowledge L]
Fere, HIsRAvER = FEH BITAER ANE#]
Management Skills
EHRAE

101 Corporate communications / public relations / public affairs management
RSREEH NSRRGSR
102 Production management
SfpE
103 Marketing management
M EH
104 Human resources management
ANITERER
105 Financial management
MsEE
106 Strategic planning management
SRS
107 Crisis management
fetEH
108 Self-management
e
109 Professional ethics
RIS
110 People-to-people communication
ANBLA 7 T
111 ESG knowledge
B - (G IESEE AR
China and International Knowledge
E 1
121 Political sysfem, social and economic development in the mainland of China
TEP R BOAHIEE ~ HHEFLns e
122 Industry practices in the mainland of China
TE PRI TR E H
123 Geopolitics of China and her role in the world stage
HPEISNAS ~ HUEEIEUE B ERPA T
124 International relations and global vision
BEIRRER (5 S i SRR T
Social Media / Digital Skills

141 Apps development
JE =B 3%
142 Social media monitoring and surveillance
ARG RN R B
143 Search engine optimisation
=5 EE(L
144  Web security
145 Web searching
4 e
146 Web analytics
ey
147 Curation (i.e. collect, organise and present a larger source of data and information
in a coherent way)
KR (B LIFETEE - BHR A AN TBHER )
148 Content Creation
NERIE
Language SKkills

161 Spoken English
JLfasE

162 Putonghua
Jepiinnd

163  Written English
PCESRES)

164 Written Chinese
SR RAE

165 Translation

i

N T O O { { O O A
N T O A O
O ¢ O O
O T O

126



Type of Skills/Knowledge
Fere,/ RIsRAVEER|

Managerial
Level

s

Supervisory
Level

EEH

Executional
Level

BT ABH

Supporting/
Technical Level
Ll s
ANE#)

Innovative Media Technology (Advertising and Public Relations Sector)
BIRTRERIR (RSN )

201 Website and apps design
et e e AR et

202 Innovative media research and applications (e.g. Blockchain, Metaverse, NFT)

BUMTEARAYIT T R B s ~ T3 ~ FEFEE (B

211 Multimedia knowledge and applications

IR A R T

208 Al application (e.g. Chat GPT, AI Art, etc.)
AN THREMER (fF140: Chat GPT, Al 55)

212 Big Data analytics
KRBT

213 Marketing automation (intelligent assistant, chatbots)

EE LT CERERNHE - WIRHRIRA)

214 China social media apps
PR ARG e

215 E-commerce knowledge

BT R

216 Programmatic advertising

B bES

207 AR/ VR Application
PN ES R R EINTE

209 Video Production
R B

Industry Specific Skills (Advertising and Public Relations Sector)

501 Account strategic planning

& RS AL

502 Sales/marketing strategic planning

SHE /T R RS K

503 Media planning
RG]

504 Market research
5

505 Consumer database management

HEEREE

506 Social media marketing

AR E A

507 Influencer marketing (KOL)
BB (LSS N)

508 Creativity and cultural insights

BRI MO B

509 PR consultation/presentation skills

BRI

510 Project management

HEEH

511 Brand safety measures
R S i

512 Copyright awareness
3=

513 Attention to privacy policy and ethical use of personal data

EEE RARRBOR B (o AN\ B A (4R

Others
HA

®

(i)

No such level of staff
REHBRE L

OO0 ([Dobdoododoodn ([booododoondn

OO0 [Dbhdoododoodo ([booogoooodgn

OO0 [Dodoododoodgo \[bhooogoooodgn

OO0 [Doodoododoodo \[booogoooodn
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9.

How many training places will you plan to provide/sponsor to your existing MC employees in respect of the following skills and
knowledge in the next 12 months? (If no training place will be provided / sponsored to employees, please fill “0” in the box)

FERAA AN

- R BB S D T IR S TSR R R T VIR RE R AR BRAE 2
(ang ARt & e RIEIRY 28 - SBETENELE 07 )

Sector)

BT RH (BEE BRI (RE)

Managerial | Supervisory | Executional Supporting/
Level Level Level Technical Level

Type of Skills/Knowledge L)
FREHIERA R TR FEH BT ABEK ANE&K
(a) Management Skills

EHRGAE
(b) China and International Knowledge

H ] e [ PR A R 3
(¢) Language Skills

SESCREE
(d) Innovative Media Technology (Advertising and Public Relations

©)

Industry Specific Skills (Advertising and Public Relations Sector)
FENEERRE (FEEHEARHEE)

®

Others (Please Specify)
HAtr (FEEEHD

End of Questionnaire. Thank You for Your Co-operation.

G5E - ZSHafE -
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Serial No.

CONFIDENTIAL AN N 1l
WHEN ENTERED WITH DATA s R G

‘ /T c VOCATIONAL TRAINING COUNCIL

BE &K B

w

THE 2023 MANPOWER SURVEY OF
THE MEDIA AND COMMUNICATIONS INDUSTRY

BERG R EEHSE 2023 N ST &

The 2023 Manpower Survey of the Media and Communications Industry (MC) aims at collecting manpower information
of the industry concerned for formulating recommendations on future manpower training. Please kindly provide the
information of your establishment as at 1 October 2023 by answering the questionnaire. Thank you.

RS S (AR 20234E A T3 E B E RN A B RAIECH &R - W Z I RoR AR AT JANGRAIET 8 & i - 28
ETEIRIZ20234E10 H 1 H Y AU R LR - Zaa(E -

Bk

={1] 4

=23
=]

Establishment Information (For official use)

*ﬁ%ﬁﬂ Industry Code

TOTAL NO. OF PERSONS ENGAGED:
& B & AN &

Principal Line of Business:

FTEEBUHE

DEPARTMENT ESTABLISHED :
pravasiilaiknn

|:| Corporate Communications |:| Marketing
1BSEMEER iE>

|:| Public Relations |:| None of Above
DR A sefi Bt ErF

[[] Advertising

s

Details of Contact Person*

e NBHL*

NAME OF PERSON TO CONTACT: POSITION:
it &8 N4k # i fiz

TEL. NO. : - FAX NO. :
Bk [ S

E-MAIL :
&

* The information provided will be used for the purpose of this and subsequent manpower surveys.
Pt PEE IR R A EA I EZ/T - ( :
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Survey Reference Date : 1 October 2023
GixtHEE : 2023 £1081H

Part I — Manpower Information

Sy — ATER

Please complete columns ‘B’ to ‘F’ of the questionnaire according to the list of principal jobs by referring to Appendix B for job
description of individual job.

ARSI R Y T SRS - W02 SRB AR SRR TAERIASERE RN X B 2 F i -

(A) Principal Jobs TZERk
Please refer to Appendix A for column explanations. 5% 227 $% AP S RATEREH -

(A) (B) ©) (D) (E) (F)
Principal Job No. of Average Monthly No. of No. of Average Daily Wage Rate
TS Full Time Remuneration Package of Full Time Freelancer * of Freelancer”
Employees as at Full Time Employees Vacancies as at Survey
(See Appendix B) Survey Reference as at Survey Reference Date EHIEE">
(2Rt$% B) Date £REB > FH Reference Date S H
(Excl. Freelancer *) ST ETE

TESRETHEIRY | fESET H
TE4RETHIEARY | Code 4R5% 2WzenzE | BEETIIES )8 | Code 4%

2EE 8 1 $15,000 or Below (LU A $750 or below=( Ll T
(EETIEE BN | 2 $15,001 - 520,000 B $751-$1,000
3 $20,001 - $30,000 C  $1,001 - $1,250
4 $30,001 - $50,000 D $1,251 - $1,500
Job 5 $50,001 - $80,000 E  $1,501 or abovesk DL

Code] 6 $80,001 or Above 5L |
HRkAir) Please enter a zero ‘0’ in the box if no employee /vacancy.
B ANGHEIES ZE6k > SBETTRA A 0 -

e.g:| Job Title A (3 employees, 1 freelancer and 2 vacancies)

I DA (AR, 1B T A2 BB ) 3 6 2 ! *
MANAGERIAL LEVEL  4GHE4%

General Manager / Director / Head of Corporate
ICommunications, Public Relations and Public Affairs
161 FEEEH ~ AR AR NIRRT
General Manager / Director / Head of Advertising and
[Marketing Communications

00 PG ol Dl oy = =1

General Manager / Director / Head of Marketing, Product
Development and Brand Management

163|155 ~ FEGHBHEE B i HE R AL B W
Corporate Communications Manager ;

Public Relations Manager ; Public Affairs Manager
164 FE AT | NIRRT ¢ IR
[Advertising Manager ;

Marketing Communications Manager

16s|E S ACEE ;TS ARALE

Marketing Manager ; Product Manager ; Brand Manager
166) T AKEE ; EEAnECEE 5 dmhR AL

ICommunity Relations Manager

7|t ERE (R AEEE

Market Research Manager

168|135 A A KL

Publication Manager

160| HAR AR

Internal Communications Manager

170] A B AR AT

SUPERVISORY LEVEL FEEK
[Assistant Manager / Executive for Corporate
ICommunications, Public Relations and Public Affairs
261 [REEHAN - ARG R AL BB A
Assistant Manager / Executive for Advertising and
Marketing Communications

262f B e T A RBNEEAC A

Assistant Manager / Executive for Marketing, Product
Development and Brand Management

263|135 ~ FEMmBHEE K SRR RS B AL E
Assistant Manager for Publication

260| BV EE H{RRALEE

Chief Editor; Editor

240f 4RI § 4RiE

TV Producer

A

Brand Design Director; Head of Brand Design

264 TR MRS

1

(=)

2

# A freelancer is a person who pursues a profession without a long-term commitment to any particular employer in the sector. Freelancers may be engaged on a daily, an hourly or a project basis.

FEMIIEE ) A (R BRI BRI AR AL o Bl TIEE AT DLHRT - Bl E R -
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(A) B) ©) (D) (E) (F)
Principal Job No. of Average Monthly No. of No. of Average Daily Wage Rate
F RS Full Time Remuneration Package of Full Time Freelancer * of Freelancer”
Employees as at Full Time Employees Vacancies as at Survey
(See Appendix B) Survey Reference as at Survey Reference Date EHIfEE">
(28432 B) Date 2BEEEAH Reference Date RAZIEE
(Excl. Freelancer *) ST
et HIAM TEHET HHm
ESTHEINY | Code 4w5% 2RzaE | BERIEE 8 | Code ik
2 EE AN 1 $15,000 or Below ELL T A $750 or belows{ LA
(EHTIEEBRSN) | 2 815001 - 520,000 B $751-$1,000
3 $20,001 - $30,000 C  $1,001 - $1,250
4 $30,001 - $50,000 D $1,251 - $1,500
Job 5 $50,001 - $80,000 E  $1,501 or abovezk L
Codel 6 $80,001 or Above B¢ |
Tk Please enter a zero ‘0’ in the box if no employee /vacancy.
4R5% ANRHIRE ZERE > SEAEJTIEA A 0 -
EXECUTIONAL LEVEL HITABEER

361

Officer / Assistant for Corporate Communications,
Public Relations and Public Affairs
(B ARG R AL EE B

Officer / Assistant for Advertising and Marketing
ICommunications

360 B e M T EEH A BhEE

363

3

=N

368

Officer / Assistant for Marketing, Product Development
Jand Brand Management

M55 ~ FELRH % B midEE B

Officer / Assistant for Community Relations

T|fLE R A BEE

Officer / Assistant for Market Research
TG E AT B

Writer ; Translator

366t ; BlEEE

369

Officer / Assistant for Publication

R E BB

Graphic Designer

sesfEteREt B

Photographer

17| ET

Online Editor

3o7jdBsE dmiE

Senior Brand Designer; Brand Designer

36| B ARG T ¢ SHhREEE AT
Package Designer
37| Rl

3

Nl

1

3

N3

461

Digital Media Strategist ; Marketing Strategist

| S SR B 5 TS SR B

Social Media Strategist

s) ARy u e

SUPPORTING / TECHNICAL LEVEL

BB A B

Researcher
R

[Web Page Designer

a3 HEER

481

#

Data Analyst
Bzt B

OTHER RELEVANT MEDIA AND COMMUNICATIONS STAFF

FHArHBRLAAE X ER AR

A freelancer is a person who pursues a profession without a long-term commitment to any particular employer in the sector. Freelancers may be engaged on a daily, an hourly or a project basis.

FPEMIIEE ) A (R BRI R A AL o Bl IEE R DLH R - B s H R -
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Part II
B _ERGy

Interns

BEE

1. Please indicate the number of interns* employed in your establishment as at Survey Reference Date and their wages by their principal job
description. (You could leave it blank if there is no intern in your establishment.)

i EPREE AN E ERH R EGE BN E AV E R TE o (A ERELAEEL > ARREELREE)

Wages
I&
Code
s

N No basic salary but provided allowances (e.g.
travelling allowances)
BATEHHEAREIERE (FIA0 @k

Y Paid basic salary
AP

No. of interns*

EEEAE

Principal Job Description

T

Example : Assists in marketing activities

BIT  [BEIEE 17558

Note:

* Refer to student employees who (i) are attending full-time accredited programmes being provided by local education institutions specified in Minimum Wage
Ordinance; or (ii) are resident in Hong Kong and enrolled in full-time education programmes for non-local academic qualification at degree or higher level.

* 15 ()IEEH (RIETEFPY) 159909 K B G REIETE AL £ H FIG TR IE 2 (i) | ZFE B0 - BT 5w e fEH A &R H I+ H i &
BREEHT L A -

New Recruitment

HEEES

2. Please state the number of Full Time employees who were newly recruited in the past 12 months.
(If there is no recruitment, please fill “0” in the box)

VI SRS NRER Y e 0E S AR - (VAN > SEETTRENE L <07)

Managerial Supervisory Executional Supporting /
Level Level Level Technical Level
RS FAELR BT A | BBl AB5H
(a) Total
N

(b) Number of new recruits with experience in media and
communications industry

s > B R HERE R (E BB

Employees Leaving the Establishment
EERES

3. Please state the number of Full Time employees who had left in the past 12 months.
(If there is no employees left, please fill “0” in the box)

A EtEEIEAE T (A A N 2R SR AR - (LA RERER - SBTETHEAE L “07)
(a) Managerial Level (b) Supervisory Level
SE G FEER
(c) Executional Level (d) Supporting /Technical Level
BT ABLR LY s TN ¢
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Expected Change in Future

RARE(L

4. When comparing with the current situation, please indicate your views on the expected change of the following in the next 12 months.
(Please tick in the box as appropriate)

MHEPRIRAE - Fial BERETEEHERETZER R MY FEIHEL - GREEEVEAE LV 75R)

1) Business volume (i1) Number of Full Time employees
SR A TEH
Bett I
v [+ » O [+«
I:I (b) Stable D (b) Same
D
m e B ome [ w
(d) Uncertain
NEE

Please indicate the reasons leading to “better” or “worse”

A B B 1 N

5. Other than the current job positions of your establishment, please indicate the new job position(s) that will be introduced in the future (if
any) in order to meet the emerging trends of the industry

PRIABEALLISL - SEaH BRSO G S ARSI (0A) - ABCETT SRRV BRES

New Job title Job Descriptions
HTRRAL A

Major Difficulties Encountered in Recruitment

EEERS R EE

6.  Please indicate the difficulties encountered in recruitment of Full Time employees of your establishment in past 12 months.

AL AV RE T (E A A R e S AT R HI N -

Supporting /
o Managerial Supervisory Executional Technical LEVel
Difficulties Level Level Level LS TIPN
sk R TR BITAER B
(a) No recruitment was taken place (incl. no recruitment due to no
such level of staff) I:‘ I:‘ I:‘ I:‘

AR (EERIZA RGBT e A T
(b) Recruitment was taken place and did not encounter difficulties
HIENS A BE R
(c) Recruitment was taken place and the difficulties encountered were: (You may tick “v” one or more options.)
HHERS - FrdEIRIRER © (AGY"ESR—TH - )
(1) General labour shortage in Hong Kong
S TARIRR
(ii) Insufficient graduates in relevant disciplines from institutions
BRI AR RAER AN
(iii) Applicants lacked the relevant experience and training
SRIg = AR S5 B8 e 31I6R
(iv) Working conditions/remuneration package could not meet
applicants' expectations
AR R RrRRE T AR E R
(v) Others (please specity)
HAl (FEERET)

[]
[]
[]

O oo
O oo
O oo
O oot O
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Preferred Education Level and Years of Experience of Employees

BEERNBEFEREAREE

7.

AR E B H A (VAT R AR A -

Please choose preferred education level and years of experience of Full Time employees.

Job level

Managerial
Level

KLHHLR

Supervisory
Level

EELH

Executional
Level

BT ABH

Supporting /
Technical Level

BB A B

(a) Education Level (Please tick “v” 1 box for each job level)

BEEE (BREESY” BT

(1) Postgraduate Degree
A s A

(i1) First Degree
BB

(iii) Sub-degree (e.g. Higher Diploma)
BRI (BSOS

(iv) Diploma/Certificate
X E

(v) Secondary 4 to 6/7
HpE oS+

(vi) Secondary 3 or below

=BT

(b) Years of Experience (Please tick “v” 1 box for each job level)

HHER (GREES Y 1)

(1) 15 years or more

TR

(i1) 10 years to less than 15 years

TEETHELT

(iii) 7 years to less than 10 years

CHEETET

(iv) 5 years to less than 7 years

HEEEFLT

(v) 2 years to less than 5 years

WMEZAFEIT

(vi) Less than 2 years

WEELLT

(vii)No experience
feak g

No such level of staff
AR S T

oo d [goognon

I | e R R R

Oodoodod jgdobodod

oLy oot
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Training
gl

8. To meet the emerging trends of the industry (including Hong Kong's transformation into a knowledge-based economy, Greater Bay Area
development and 5G development), please indicate the future training areas required for the following Full Time employees.
(You may wish to tick “v” more than 1 training area for each job level)
FECE TSRS, (EEE R ERIEAGOR - BB E SR SG#E)
Sl o (EERRAR TS v IEE 2 {lE B AR )

sATE L LT 2 SRR IR

Managerial Supervisory Executional Supporting/
Level Level Level Technical Level
Type of Skills/Knowledge L]
Fere, HIsRAvER = FEH BITAER ANE#]
Management Skills
EHRAE

101 Corporate communications / public relations / public affairs management
RSREEH NSRRGSR
102 Production management
SfpE
103 Marketing management
M EH
104 Human resources management
ANITERER
105 Financial management
MsEE
106 Strategic planning management
SRS
107 Crisis management
fetEH
108 Self-management
e
109 Professional ethics
RIS
110 People-to-people communication
ANBLA 7 T
111 ESG knowledge
B - (G IESEE AR
China and International Knowledge
E 1
121 Political sysfem, social and economic development in the mainland of China
TEF BN BUAHITE ~ tHafIaC s m
122 Industry practices in the mainland of China
TE PRI TR E H
123 Geopolitics of China and her role in the world stage
HPEISNAS ~ HUEEIEUE B ERPA T
124 International relations and global vision
BEIRRER (5 S i SRR T
Social Media / Digital Skills

141 Apps development
JE IR pA 5%
142 Social media monitoring and surveillance
ARG RN R B
143 Search engine optimisation
a5 b
144  Web security
145 Web searching
4 e
146 Web analytics
ey
147 Curation (i.e. collect, organise and present a larger source of data and information in
a coherent way)
FIE BITAEE U - R R R E B R el
148 Content Creation
NEEIE
Language SKkills

161 Spoken English
JLfasE

162 Putonghua
Jepiinnd

163  Written English
PCESRES)

164 Written Chinese
SR RAE

165 Translation

i

N T O O { { O O A
N T O A O
O ¢ O O
O T O
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Type of Skills/Knowledge
Fere,/ RIsRAVEER|

Managerial
Level

s

Supervisory
Level

EEH

Executional
Level

BT ABH

Supporting/
Technical Level
Ll s
ANE#)

Innovative Media Technology (Advertising and Public Relations Sector)
BIRTRERIR (RSN )

201 Website and apps design
et e e AR et

202 Innovative media research and applications (e.g. Blockchain, Metaverse, NFT)

BUMTEARAYIT T R BT (s ~ T3 ~ FEFEE (B

211 Multimedia knowledge and applications

IR A R T

208 Al application (e.g. Chat GPT, AI Art, etc.)
AN THREMER (fF140: Chat GPT, Al 55)

212 Big Data analytics
KRBT

213 Marketing automation (intelligent assistant, chatbots)

EE LTI CERERNHE - WIRHRIEA)

214 China social media apps
PR ARG e

215 E-commerce knowledge

BT R

216 Programmatic advertising

B bES

207 AR/ VR Application
PN ES R R EINTE

209 Video Production
R B

Industry Specific Skills (Advertising and Public Relations Sector)

501 Account strategic planning

& RS AL

502 Sales/marketing strategic planning

SHE /T R RS K

503 Media planning
RG]

504 Market research
5

505 Consumer database management

HEEREE

506 Social media marketing

AR E A

507 Influencer marketing (KOL)
BB (LSS N)

508 Creativity and cultural insights

BRI MO B

509 PR consultation/presentation skills

BRI

510 Project management

HEEH

511 Brand safety measures
R S i

512 Copyright awareness
3=

513 Attention to privacy policy and ethical use of personal data

EEE RARRBOR B (o AN\ B A (4R

Others
HA

®

(i)

No such level of staff
REHBRE L

OO0 ([Dobdoododoodn ([booododoondn

OO0 [Dbhdoododoodo ([booogoooodgn

OO0 [Dodoododoodgo \[bhooogoooodgn

OO0 [Doodoododoodo \[booogoooodn
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9.

How many training places will you plan to provide/sponsor to your existing MC employees in respect of the following skills and
knowledge in the next 12 months? (If no training place will be provided / sponsored to employees, please fill “0” in the box)

FERAA AN

- B B E B S D T IR S TSR R R T YA RRE R IR R 2
(ang ARt & e RIEIRY 28 - SBETENELE 07 )

Sector)

BT RH (BEE BRI (RE)

Managerial | Supervisory | Executional Supporting/
Level Level Level Technical Level

Type of Skills/Knowledge L)
FREHIERA R TR FEH BT ABEK ANE&K
(a) Management Skills

EHRGAE
(b) China and International Knowledge

H ] e [ PR A R 3
(¢) Language Skills

SESCREE
(d) Innovative Media Technology (Advertising and Public Relations

©)

Industry Specific Skills (Advertising and Public Relations Sector)
FENEERRE (FEEHEARHEE)

®

Others (Please Specify)
HAtr (FEEEHD

End of Questionnaire. Thank You for Your Co-operation.

G5E - ZSHafE -
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Serial No.

CONFIDENTIAL B % E K
WHEN ENTERED WITH DATA % %X

/T VOCATIONAL TRAINING COUNCIL
VTC 3% A 5 9
THE 2023 MANPOWER SURVEY OF
THE MEDIA AND COMMUNICATIONS INDUSTRY

BERG R EEHSE 2023 N ST &

The 2023 Manpower Survey of the Media and Communications Industry (MC) aims at collecting manpower information
of the industry concerned for formulating recommendations on future manpower training. Please kindly provide the
information of your establishment as at 1 October 2023 by answering the questionnaire. Thank you.

RS S fHENE20234E A 1T E B RN AT ERATER AR M AZ I RoARAC A T T5/ SRHIET 48 2 ek - 2855
ETEIRIZ20234E10 H 1 H Y AU R LR - Zaa(E -

EM’

Establishment Information (For official use)

*ﬁ%ﬁﬂ Industry Code

TOTAL NO. OF PERSONS ENGAGED:
& B & AN &

Principal Line of Business:

TEEBUEHE

[[] Media Production [[] Public Relations Services
RSN DALRARARES
|:| Radio and Television Stations |:| Adpvertising / Media Agency
EULE B = [ B T RBE RS
BiE BEER R EER
[[] Digital / New Media [] Others:
WS HAth -

|:| Newspapers, Magazines and News Agencies
AR ~ eSS AT AR

Details of Contact Person*

LN S

NAME OF PERSON TO CONTACT: POSITION:
T IN = B iz
TEL. NO. : - FAX NO. :
. S
E-MAIL :

w5

* The information provided will be used for the purpose of this and subsequent manpower surveys.

PITEEEEATIT RN R H AT HEZH M
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Survey Reference Date : 1 October 2023
GixtHEE : 2023 £1081H

Part I — Manpower Information

Sy — ATER

Please complete columns ‘B’ to ‘F’ of the questionnaire according to the list of principal jobs by referring to Appendix B for job
description of individual job.

ARSI R Y T SRS - W02 SRB AR SRR TAERIASERE RN X B 2 F i -

(A) Principal Jobs TZERk

Please refer to Appendix A for column explanations. 5% 227§ AP S RATEREH -

(A) (B) ©) (D) (E) (F)
Principal Job No. of Average Monthly No. of No. of Average Daily Wage Rate
TS Full Time Remuneration Package of Full Time Freelancer * of Freelancer”
Employees as at Full Time Employees Vacancies as at Survey
(See Appendix B) Survey Reference as at Survey Reference Date EHIEE">
(2Rt$% B) Date £REB > FH Reference Date S H
(Excl. Freelancer *) ST ETE

TESRETHEIRY | fESET H
TE4RETHIEARY | Code 4R5% 2WzenzE | BEETIIES )8 | Code 4%

2EE 8 1 $15,000 or Below (LU A $750 or below=( Ll T
(EETIEE BN | 2 $15,001 - 520,000 B $751-$1,000
3 $20,001 - $30,000 C  $1,001 - $1,250
4 $30,001 - $50,000 D $1,251 - $1,500
Job 5 $50,001 - $80,000 E  $1,501 or abovesk DL

Code] 6 $80,001 or Above 5L |
HRkAir) Please enter a zero ‘0’ in the box if no employee /vacancy.
B ANGHEIES ZE6k > SBETTRA A 0 -

e.g:| Job Title A (3 employees, 1 freelancer and 2 vacancies)

OHF B GLIRE, L e TR R 2B 3 6 2 ! -
MANAGERIAL LEVEL R
Vice President; Senior Vice President; Executive Director
13|EIEEH S SREIEEE TES
Controller; Deputy Controller; Assistant Controller;
Creative Director; Production Director
141 [R5 5 BILEEE  BhEHARES © AIEAEEG 5 SURAESE
Program Director; Promotion Director
142PR B 405 © H{EAER
Art Director
143|EMTAEER
Chief Arts Tech Director
| RHR AR R
Chief Artificial Intelligence (AI) Director
14s| B N LR (AD 48E:
Music Director & Producer
1465 SERERE FABUEA
SUPERVISORY LEVEL FER
[Head of Production; Head of Creation
BEEAE S AIEEAE
Art Tech Show Designer
TR R T
Interactive VFX Director
23| A B R R R
Orchestra & Band Leader
244 E T SE T R SRS 1
EDITORIAL / PRODUCTION / EXECUTIONAL LEVEL 4%/ 8UYE /BYTA 2%

Chief Producer; Senior Producer; Producer; Production
Assistant

s|EREL D SHREE S R Y
Research Supervisor; Researcher; Research Writer
3ol EREER  BRHEER  WRHERE

Content Writer ; Script Writer

RS GRE

Virtual Idol Designer

R BER GG TR

Disguise software Technical Director
ADisguise i A 4R RL

Song & Music Composer

345l R SR

Musician

a6l EHEN

1

=
i

2

=

2

N

3

3

=

3

=

# A freelancer is a person who pursues a profession without a long-term commitment to any particular employer in the sector. Freelancers may be engaged on a daily, an hourly or a project basis.

PEWMIIEE ) A (R TR I BRI AR AL o Bl IEE R DLHRT - B ol E R -
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(A) B) ©) (D) (E) (F)
Principal Job No. of Average Monthly No. of No. of Average Daily Wage Rate
F RS Full Time Remuneration Package of Full Time Freelancer * of Freelancer”
Employees as at Full Time Employees Vacancies as at Survey
(See Appendix B) Survey Reference as at Survey Reference Date EHIfEE">
(28432 B) Date eBES 2 EH Reference Date 4 H
(Excl. Freelancer *) ST
TE&ET HEAN TE&EET H R
TEFEHEM | Code S8E B | EETEZ g |Code st
2 EE AN 1 $15,000 or Below ELL T A $750 or belows{ LA
(EHTIEEBRSN) | 2 815001 - 520,000 B $751-$1,000
3 $20,001 - $30,000 C  $1,001 - $1,250
4 $30,001 - $50,000 D $1,251 - $1,500
Job 5 $50,001 - $80,000 E  $1,501 or abovezk L
Codel 6 $80,001 or Above B¢ |
Tk Please enter a zero ‘0’ in the box if no employee /vacancy.
4R5% ANRHIRE ZERE > SEAEJTIEA A 0 -

SUPPORTING / TECHNICAL LEVEL #HBh,Fit AB &K

Floor Manager; Video Editor; Engineer & Technician;
Subtitling Operator
43R RS PR B L REIRMER

Duty Director
433|[EHERE R

Senior Cameraman; Cameraman

434S R U E ¢ R RET

Motion Graphic Designer; Visual Effects Designer; 3D
[Animator; 2D Animator

| G et A - R T 3D |
486|2DEE T

Arts Tech Animator

487V EE T R B A

Audio Engineer, Mixing Engineer, Mastering Engineer
430 ESE AR § RE TAZAD © Bp LAZAD

Music Studio Engineer

A0FEETAE = TAZR

Visual Producer
435 B4R

Producer (Dubbing / Mixing); Boom Operator
3L ERR BER 0 WEE

Set Designer
437 sl

Hair Stylist; Make up Artist; Dresser
4385 5 {LHkE 5 AR

OTHER RELEVANT MEDIA AND COMMUNICATIONS STAFF LA BRI B ERA B

# A freelancer is a person who pursues a profession without a long-term commitment to any particular employer in the sector. Freelancers may be engaged on a daily, an hourly or a project basis.

"EHTEE ) ISR e EAR L R R BRI AL - BT AEE T LLE ST - iz i H Yo -
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Part II
B _ERGy

Interns

BEE

1. Please indicate the number of interns* employed in your establishment as at Survey Reference Date and their wages by their principal job
description. (You could leave it blank if there is no intern in your establishment.)

i EPREE AN E ERH R EGE BN E AV E R TE o (A ERELAEEL > ARREELREE)

Wages
I&
Code
s

N No basic salary but provided allowances (e.g.
travelling allowances)

Principal Job Description No. of interns* v 5?}’}5%@1@ FROLERE (a0« A3mERE)
> E3 a1 asiC salary
RS = ERIN pla et

Example : Assists in marketing activities

BIT  [BEIEE 17558

Note:
* Refer to student employees who (i) are attending full-time accredited programmes being provided by local education institutions specified in Minimum Wage
Ordinance; or (ii) are resident in Hong Kong and enrolled in full-time education programmes for non-local academic qualification at degree or higher level.

* 15 () IEBH (RIELEEL) 759709 K 1 & R IE 1+ H R FEFREE 2 (i) [ a - IR BT FE ey i S BTS2 A2 5
ERIERVEELER

New Recruitment

HEEES

2. Please state the number of Full Time employees who were newly recruited in the past 12 months.
(If there is no recruitment, please fill “0” in the box)

VI SRS NRER Y e 0E S AR - (VAN > SEETTRENE L <07)

Editorial / Production

Managerial | Supervisory / Executional Level Supporting /
Level Level W Technical Level
KPR FAELR ’ B A B Ll Vs TN =K
(a) Total
N

(b) Number of new recruits with experience in media and
communications industry

s > B R HERE R (E BB

Employees Leaving the Establishment
ERBES

3. Please state the number of Full Time employees who had left in the past 12 months.
(If there is no employees left, please fill “0” in the box)

A Bt LT (8 H N =R SRR AR - (e AR ERER - B GHENE E 107)

(a) Managerial Level (b) Supervisory Level
ALHAR EXERY

(c) Editorial / Production / Executional Level (d) Supporting /Technical Level
i BUE BIT AR LU PN SEY
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Expected Change in Future

RARE(L

4. When comparing with the current situation, please indicate your views on the expected change of the following in the next 12 months.
(Please tick in the box as appropriate)

MHEPRIRAE - Fial BERETEEHERETZER R MY FEIHEL - GREEEVEAE LV 75R)

1) Business volume (i1) Number of Full Time employees
SR A TEH
Bett I
v [+ » O [+«
I:I (b) Stable D (b) Same
D
m e B ome [ w
(d) Uncertain
NEE

Please indicate the reasons leading to “better” or “worse”

A B B 1 N

5. Other than the current job positions of your establishment, please indicate the new job position(s) that will be introduced in the future (if
any) in order to meet the emerging trends of the industry

PRIABEALLISL - SEaH BRSO G S ARSI (0A) - ABCETT SRRV BRES

New Job title Job Descriptions
HTRRAL A

Major Difficulties Encountered in Recruitment

EEERS R EE

6.  Please indicate the difficulties encountered in recruitment of Full Time employees of your establishment in past 12 months.

AL AV RE T (E A A R e S AT R HI N -

Editorial /
Production / Supporting /
Managerial ~ Supervisory ~ Executional Level — Technical Level
Difficulties Level Level GIRBUE/ WEBDFETA
PRI S TR BT NESH [SE3
(a) No recruitment was taken place (incl. no recruitment due to no
such level of staff) D D D I:‘

AR (ERERA BT B T A £ T
(b) Recruitment was taken place and did not encounter difficulties
A WA EEIEE N
(¢) Recruitment was taken place and the difficulties encountered were: (You may tick “v” one or more options.)
HiEHS - FraFIREE © (A5 ELR—IH - )
(i) General labour shortage in Hong Kong
AR 55 TR
(i) Insufficient graduates in relevant disciplines from institutions
FERARIE 2R EEHE 2
(iii) Applicants lacked the relevant experience and training
SRk = AR RR 4 B Kl o
(iv) Working conditions/remuneration package could not meet
applicants' expectations
AR R BT AR BERT & KB 2K
(v) Others (please specity)
BAth, (FERHT)

[]
[]
[]

L OO
L OO
L OO
Lo O

142



Preferred Education Level and Years of Experience of Employees

BEERNBEFEREAREE

7.

AR E B H A (VAT R AR A -

Please choose preferred education level and years of experience of Full Time employees.

Job level

Managerial
Level

KHRLR

Supervisory
Level

EELH

Editorial /
Production /
Executional Level

dmxBUE
HITNBER

Supporting /
Technical Level

WBL Bt A B &K

(a) Education Level (Please tick “v” 1 box for each job level)

BEEE (BREESY” BT

(1) Postgraduate Degree
BE A 22

(i1) First Degree
BB

(iii) Sub-degree (e.g. Higher Diploma)
RIS (BSOS

(iv) Diploma/Certificate
X E

(v) Secondary 4 to 6/7
HpUEHoS

(vi) Secondary 3 or below

=BT

(b) Years of Experience (Please tick “v” 1 box for each job level)

HHER (GREES Y 1)

(1) 15 years or more

TR

(i1) 10 years to less than 15 years

TEETTELT

(iii) 7 years to less than 10 years

CHEETET

(iv) 5 years to less than 7 years

HEEEFLT

(v) 2 years to less than 5 years

WMEZAFIT

(vi) Less than 2 years

WEELLT

(vii)No experience
feak g

No such level of staff
AR AE T

I I e (I

Ooodood [god oot

oL oot

oo oot
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Training

B3l

8.

To meet the emerging trends of the industry (including Hong Kong's transformation into a knowledge-based economy, Greater Bay Area
development and 5G development), please indicate the future training areas required for the following Full Time employees.

(You may wish to tick “v” more than 1 training area for each job level)

FECEATSRATHTES, (EAEE BRI S AN - BUERE S e & 5G %)

Al o (EERRER AT VB 2 {3 s )

sATE L LT 2 SRR IR

Type of Skills/Knowledge

RAEHIGRH A

Managerial
Level

R

Supervisory
Level

EEH

Editorial /

Production / Supporting/
Executional Level Technical Level
bR BUE [Ty an)

BITAER ANE#k

Management Skills
EEIREE

101

Corporate communications / public relations / public affairs management

dSEEE NIRRT R

102

Production management

SEEH

1]

1]

103

Marketing management
M EH

104

Human resources management

ANTEER

105

Financial management

MsEE

106

Strategic planning management

S

107

Crisis management

fEERH

108

Self-management

e

109

Professional ethics

HCRETRRST

110

People-to-people communication

ANELN 7 [0

111

ESG knowledge
R HE I SEE BRI

E
121

China and International Knowledge

1

Political system, social and economic development in the mainland of China

TEFEINAIBOAHIE « HE IOt

122

Industry practices in the mainland of China

AE B AT B

123

Geopolitics of China and her role in the world stage

PRGN ~ MR BOE K B i

124

International relations and global vision

BEIRR R (5 S i SRR T

141

Social Media / Digital Skills

—y

RE

Apps developrﬂént
JE R (BE 5%

142

Social media monitoring and surveillance

AR R

143

Search engine optimisation

=5 % E(

144

Web security
ML e

145

Web searching
M i

146

‘Web analytics
GEN Yy

147

Curation (i.e. collect, organise and present a larger source of data and
information in a coherent way)

KR (BLLIFERE - B RN ABEENTEE R )

148

Content Creation

NERIE

Language Skills

i &

161 Spoken English
Lty

162 Putonghua
gk

163  Written English
JOCERAE

164 Written Chinese
SR EAE

165 Translation
Bl

Ooooo o oooodd oo odooodood

N | e T O

N | e T A O

Y {4 O O
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Type of Skills/Knowledge
Fere, HIsRAVER

Managerial
Level

KL

Editorial /

Supervisory Production / Supporting/
Level Executional Level — Technical Level
R BYES ¥R Hidla
TAEE) BT NESH PNSE

Innovative Media Technology (Media Production Sector

BIRTHERRE (ERAEE)

217 New technologies in media production (e.g. Aerial Videography, 4K / 8K
Production Stereoscopy Production, HDSLR Workflow, Panoramic
Videography, etc.)

RSB ERAR EAVER (A0fiZ2Hhe - 4K/ SKBYF ~ 3DAUAE - &
[ESRETAERIE ~ FEEIRS )

[]

[]

[]

[]

218 Computer literacy skills (e.g. Cloud System, Digital Post-Production etc.)
EEHSIE IRy (WIEN RS « B EHIRES )

207 AR/ VR Production
TS RE BRI AU

208 Al application (e.g. fact-checking, automated news coverage, virtual
presenter)

AN TEGEEN WEEZE - BOLESRE - EERE8)

00

NN

NN

100

Industry Specific Skills (Media Production Sector)
ENBIERAE (REIER)

601 TV/media production skills
R ERTS

602 Media law and ethics
(A A

603 Intellectual property and copyright law
FIGRENE B R4

604 Critical thinking skills and cross-media knowledge
HEHIME BB R S ST Re A58

605 Research skills

OO0 (Db dodd

L0 (guoogon

L0 (gooodgon

o0 ([Doododd

BRI ERTY
606 Multi-tasking skills
— B IRAVRE
607 Visual design and aesthetics
TR R EE
Others
HAtt
®
(i1)
No such level of staff
A TRBRRA T
9. How many training places will you plan to provide/sponsor to your existing MC employees in respect of the following skills and

knowledge in the next 12 months? (If no training place will be provided / sponsored to employees, please fill “0” in the box)

FERRAZ(EAN - SRS E B EIh S DR BRI X (AR (R S T VSRR R IR EREE 2

(AngAREt EBhiE BNy - SBETREMNELE 07 )

Managerial | Supervisory
Level Level
Type of Skills/Knowledge
b AN Okl KLHRLR FEH

Editorial /

Production / Supporting/
Executional Level | Technical Level
R BiE L)

BT AB) ANE&

(a) Management Skills
EHERAE

(b) China and International Knowledge

o [ e EIPER Y R

(c) Language Skills
SRR

(d) Innovative Media Technology (Advertising and Public
Relations Sector)

BT RH (BREEAIER R )

(e) Industry Specific Skills (Advertising and Public Relations
Sector)

FENEERRE (FEREAHGE)

(f) Others (Please Specify)
oAt (BEEERTD)

End of Questionnaire. Thank You for Your Co-operation.

&5 > S#EfE
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Appendix A
REZ N
The 2023 Manpower Survey of the
Media and Communications Industries

RS R HENSE 2023 SR ATTERE

Explanatory Note

ff &
Part I
&
1. Principal Jobs - Column ‘A’
TS ‘A’

(a)  Please go through column ‘A’ and mark those principal jobs applicable to your company. For detailed job
descriptions for principal jobs, please refer to Appendix B.

A A ERCERY BEAENEERS - AR LIER - 52 R B -

(b)  Please note that some of the job titles may not be the same as those used in your establishment. Please
classify an employee according to his/her major duty and supply the required information if the jobs have
similar or related functions.

SHERNE EE TR AR BT - BIRBREEN EERE M - EETHEEE
PRSI AH AT - AT MEARE RS - SE R A AR &k -

(¢)  Inthe event where an employee’s duties in your company are split between two or more job titles, please
use the job title that best describes his/her principal responsibility.

W HERE B T B IEME - 558 R RE S SR SR A -

(d)  Please add in column ‘A’ titles of any principal jobs not mentioned in job descriptions (Appendix B);
briefly describe them in respect of the appropriate job categories.

W B A RS S R ERY T 2 R EUN TR (MI$%B) -~ S5—FFHEAAMA - Wi
AU a8 BB S5 1| e Sl
2. Number of Full Time Employees as at Survey Reference Date (Excl. Freelancer) - Column ‘B’
fEdsT HiHny e 8 A (BHRITIEERRIN) ‘B
For each principal job, please fill in the total number of full-time employees (excluding freelancer) as at survey
reference date. ‘Full-time Employees’ refer to those who have worked for the same employer for 4 weeks or more
and for not less than 18 hours in each week. The number should include all employees under Hong Kong
company’s payroll, disregarding whether those are deployed to work in other places (including the mainland of
China).
HHEE  ERENGET H RS E T ER B 2B SR (BRIEERS - T elER ) 2
81 HATEEBLIFE 4 BHECL E o FERFEEPTERDR 18/NFET - HEHEGRE HAE
EEEANBRFHANNERS - Siwed A REEEME T TE (EETEAH) -
3. Average Monthly Remuneration Package — Column ‘C’

(SIERBEL ‘C'H

Please enter the code of average monthly remuneration package during the past 12 months for each principal job
of full-time employee(s). This should include basic salary, overtime pay, cost of living allowance, meal
allowance, housing allowance, travel allowance, commission and bonus. If you have more than one employee
doing the same job, please enter the average range.

SFEE LA s S R BB 23 12 (8 45 VAR St - 55 ELREIEHE - WBs TR R -
ESEARE R EOR  BRAERS © IRATRRS  IRRTCAL - BT TIEEA SR —% - A
TAGA, -
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Part 11

Number of Full Time Vacancies as at Survey Reference Date — Column ‘D’

FE4EET H FIHY e Rk 2= AR ‘D1

Please fill in the total number of existing vacancies as at survey reference date for each type of job. “Existing
Vacancies” refer to those unfilled, immediately available job openings for which the company is actively trying to
recruit personnel as at survey reference date.

S b EAEE - FEBB ST DRGSR o TSt HBIRYZEERER ) SRRz A 4RET H B
72 ZHITZIEA - R IERESGEES A B HA -

Number of Freelancers as at Survey Reference Date — Column ‘E’

FESEE HHARYE B TR AL ‘E’H

For each principal job, please fill in the total number of freelancers as at survey reference date. A freelancer is a
person who pursues a profession without a long-term commitment to any one employer in the sector. Freelancers
may be engaged on a daily, an hourly or a project basis.

SHIHED BRI 0 B (E RS R B R TE R4 - " BRLIEE ) 5N E i
I RIERRIRAY AL - B IEZ AT LLH R ~ R saz i1 H R -

Average Daily Wage Rate of Freelancer — Column ‘F’

HELF&EZ P ‘P

Please enter the code of average daily wage rate of freelancer for each principal job of freelancer(s). If you have
more than one freelancer doing the same job, please enter the average range.

A A E R A £ SRR Y B T # 2 P H RravaRst - 40 SE %50 — % B TIEEEERE—
TR - AEEECHIUA -

BE

7.

Question 1 - Interns
fREl — T84

Please indicate the number of interns* employed in your establishment as at Survey Reference Date and their
wages by their principal job description

A HMEEEL T ERBES GG D EE A B E TS -

* Refer to student employees who (i) are attending full-time accredited programmes being provided by local education institutions
specified in Minimum Wage Ordinance; or (ii) are resident in Hong Kong and enrolled in full-time education programmes for non-local
academic qualification at degree or higher level.

* 75 () IEEE (BRIELENRP]) 750590954 2 S eI £ H HIEGF R IE 26 (i) JZ R 808 - LB 2 e B I
KR EFST 2 H B R EE RS -

Question 2 - New Recruitment

ETRE2 — HiiS e &

@ Please fill in the total number of full-time employees who were newly recruited in the past 12 months.

AEA BB E T WA EiEse =R SRR -

@ Please fill in the number of new recruits with the experience in media and communications industry.

HEA EEEEEIE T RS R EERE R e R A -

Question 3 — Employees who had left the Establishment
M3 — CEERk e B

Please fill in the number of full-time employees who had left in the past 12 months.

AE L EEEA T EAN > 2RkE S AR AR -
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10.

11.

12.

13.

Question 4 - Expected Change
R4 — Ak (L

When comparing with the current situation, please indicate your views on the expected change in the next 12
months.

FREIATIAE - S496HT  EEHEMTER DERACE @ H 2 TR -

@) Business volume and provide the reasons leading to the better or worse.

SRR R S [ E R R A -

(ii) Number of Full Time employees

A THH

Question 5 — New Job Position

fHIRES — Frisfir

Please indicate the new job position(s) that will be introduced in the future in order to meet the emerging
trends of the industry.

SAfEH EPIEARAGRIE S | ARYRTIRAL - DABC &1 T 5RAYHT BB, -

Question 6 — Recruitment Difficulties

A6 TS PR

Please indicate the difficulties encountered in recruitment of full-time employees of your establishment in
the past 12 months.

AR ERIEE AT A e R e SR AR AN EE -

Question 7 — Preferred Education Level and Years of Experience of Full-Time Employees

7T —— 2R B HANEEEE AHEE

Please indicate the preferred education level and years of experience of full-time employees.

IR E B ARSI RAHREE -

Definition of Preferred Level of Education:

HAHEEENES

€  “Postgraduate Degree” refers to higher degrees (e.g. master degrees) offered by local or non-local education
institutions, or equivalent.

CORRAERRL , AR BE A B IR S F R (L) - EFEREEE -

€@  “First Degree” refers to first degrees offered by local or non-local education institutions, or equivalent.

PR RISAMBIE A B ISR VR LB - SREREE -

€@  “Sub-degree” refers to Associate Degrees, Higher Diplomas, Professional Diplomas, Higher Certificates,
Endorsement Certificates, Associateship or equivalent programmes offered by local or non-local education
institutions.

TR, ERAEAMEGEAM B SR AAVRIZ L - SPCCE - BHESUE - e - WS
B LA e FaRAR -
€  “Diploma/Certificate” refers to technical and vocational education programmes including Diploma/Certificate

courses, Diploma of Foundation Studies, Diploma of Vocational Education and programmes at the craft level, or
equivalent.

"SRR ) RIERO KRR ERRME 2 SUB, R - AEERMESUR - BESUB R TR
HEFHEEK -
€@  “Secondary 4 to 7” refers to Secondary 4-7, covering the education programmes in relation to the Hong Kong

Certificate of Education Examination (HKCEE), the Hong Kong Diploma of Secondary Education (HKDSE)
Examination, Diploma Yi Jin, or equivalent.

TuES L BisPUETC (BEEFEEEE - FHRPESUEEH - RUESUEEMHMNEE
g ) KEFEHEEE -
@  “Secondary 3 or below” refers to Secondary 3 or below, or equivalent.

T =BT ) BAE =T EER SRR -
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14.

15.

Question 8 — Training areas
fRES Bl s

To meet the emerging trends of the industry, please indicate the future training areas required for the
full-time employees.

RECETTRER R S, - SEIER 2R B AR FR 22 AR 3| el -

Question 9 — Training Places

T 9 — B[R4 %H

Please indicate how many training places will your establishment plan to provide/sponsor to your existing
MC employees in respect of the skills and knowledge in the next 12 months.

AR BT ZEAN - sttt EBhE DR T RS M R R R B
FORE SRR ERAR -
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Appendix B
b 5% B
(N)

The 2023 Manpower Survey of the Media and Communications Industry

BERE R HERSE 2023 FEATTERE

Job Descriptions of Principal Jobs in Newspapers, Magazines and News Agencies

AR ~ eSS SO R A E R SR AR
Code No. Job Title Job Description
T B TrEsREH

MANAGERIAL LEVEL &X#4k

101 Editor-in-Chief; Decides editorial policy and attitude of the publication/organisation on various
The Editor issues.  Ensures that articles conform to the policy of the publication/
organisation. Undertakes strategic planning for news event coverage and
development of the news organisation. Deploys manpower to meet the needs of
news organisations in the digital era.
Wi RIEGRER T R T M S TR RIS © MECRAT S R A CE T & T
Y/ HERERISR S AERTREIARERAERES U7 5] KRR SRES S ¢ PR
TR LA S A S YRR -

102 Deputy Editor; Assists the Editor on the implementation of overall strategy for news event

Deputy Editor-in-Chief coverage and ensures materials are conformed with established policy and
standard.
Bl A BhAEARER B T R R PR RS WMECRSURR T & — BT BT SRt -

103 Executive Editor Manages the day-to-day operation and running of the Editorial Department.
Assists the Editor with content development, leadership in editing various
layouts; handling budget controls and staff matters.

R BERESHYHE TFRER  BREEEENS - HEA ERREH 4R
HIMF > PZERITHE R A ERE -

151 Publisher; Undertakes the overall management of all business including human resource
Managing Director; President |management, cost control and strategic directions.

i ERAH B SEATASERHVER  EIEANEEH - g KT R E -

152 General Manager; Assumes overall responsibility for the management of the advertising sales,
Associate Publisher; marketing/promotional functions, and/or circulation sales functions; or assists
Deputy Managing Director;  |the President to undertake the management and marketing functions.

Vice President;

Chief Operations Officer

HRAKH S BIHLE % EEHE o WSHE - N SInEEERVEE TF  SUnBhAEET
B GE R ACHE BIARE |EEEREHIE -

o

153 Adpvertising Director ; Assumes overall responsibility for the management of the advertising sales and

Adpvertising Sales Director ;  |marketing functions, or manages a significant client portfolio.
Account Director
BEEAEE  EEHERE . |BEEHEESHERTEEE ) EEHRES -
ES
154 Circulation Sales Director ; Assumes overall responsibility for the management of the distribution liaison,

Circulation Marketing

Director
BEITHAEL | Y EENEES

circulation sales and promotion functions.

BRI - RS RSBV EE T(F -
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Code No.
or

Job Title
7

Job Description

TfeaiA

MANAGERIAL LEVEL (CONT’D) &FH&R ( 48 )

155 Marketing Director ; Assumes overall responsibility for the management of the marketing programs,
Marketing Services Director ; |advertising/promotional plans, researches and PR functions as to support
Program Director advertising or circulation sales.

TidE  THERENRE . |RREHENSLIE B ETE  HERNRIEE) > DUZ IR S B
CEE fit o

156 Business Development Assumes overall responsibility for the management of the new business
Director development, or manages marketing and advertising sales projects.

SRR a IR BB SR > SEH NS ESHETE -

157 Research Director Assumes overall responsibility for the management of the market researches,

readership survey and data analyses for sales presentation and planning.
EE R X HEEENGHEE  EERE BRI o DIHIE S T E# -

158 Public Relations Director Assumes overall responsibility for the management of the PR programs. Acts as
spokesperson of the organisation, and co-ordinates with other media
organisations.

DRI BEEHARE BEREES A KA -

143 Art Director Provides artistic direction and guidelines for all related business in the
organisation. Leads the art and design team and work with other production
team when required. Controls quality of all deliverables.

eSS (TR PRt SEE S TR 8] FERM G TEIR - 127 R B H A S E

BalE > WZERELER -

SUPERVISORY LEVEL F{f4}

201

Managing Editor

GREE 1

Undertakes the leadership of various sections of a newspaper, magazine or
website (such as news, finance, sports, entertainment, cable, etc.) and the
responsibility for the layouts (including the selection, checking, revising and
arranging of the material for publication).

BEFE AR~ FESE S L E 1 R A Y SR R A o BIAETR ~ EE S AR
B s RS WHEREDE TSR o EREEEEE - X - (ErU R
SRAVEEM - BREE -

202

News Editor ; Assignment
Editor

PR BREE(E

Directs the gathering of local news. Assigns reporters to cover various news
events. Makes forward planning and keeps assignment diary. Personally covers
major events. Liaises with other department heads, managing editor and the
editorial/production desk.

RS BRI © s IRECE RSB REITE > SEHEH
it o FLH PRETE R - SEMEPTEE - YRR BN I R,
BUFHIHAE -

203

International News Editor

ST EAE

Selects non-local news items which need to be rewritten or translated if
necessary. Assigns work to translators or world news researchers/writers.
Checks and revises world news stories. Liaises with heads of other departments.

BIEREE S BENEI R E IR LAE T ERE B s U A
BEERE A - S B SO R - AR EE R -

204

China / National News Editor

BT R

Selects China/national news items which need to be rewritten if necessary.
Assigns work to China/national news researchers/writers. Checks and revises
China/national news stories. Liaises with heads of other departments.

BEEFREERATE 2EEEE 2R TIET PR 2R R
ER/BHRA - FERENTE 2ERTER  SEREFT BRI -

205

Assignment
Editor (Photography); Photo
Editor

BT

Assigns work to news photographers.

RO R T -
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Code No.
Gt

Job Title
ekt

Job Description
TrESHA

SUPERVISORY LEVEL (CONT’D) {4} (48)

206 Editorial / Leader Writer Writes, in consultation with the editor, comments on topics of currents interests
to keep the public informed and to stimulate or mould public opinion in
accordance with policies of the publication.

F*= ELdmRE ek o IKIRTIY) HERRY T 3t - BERSHGSERTER - DS [ ei B
i -

251 Advertising Manager ; Undertakes advertising sales in one commodity, or manages a group of client

Advertising Sales Manager ;  |portfolio.

Account Manager

B mEHELH . aEREEESHE  BEHES -
e

254 Circulation Sales Manager ; |Undertakes circulation sales / distribution liaison in one country, newsstands
Circulation Marketing sales or subscription sales, or both.

Manager
STHCE S g HEEHEHENE R TIG W E S NIETRIHERE -

222 Marketing Manager ; Undertakes marketing activities and advertising/ promotional plans, and
Marketing Services Manager ; |manages events, data analyses to support advertising or circulation sales.
Program Manager

SESH s TSR ECEE o BT M EE IS EEETE] > EHIEH E % B K
HAEHE T TSR . BETSEEIEES TR REEIEE ~ B o DR S
THH &eE P -

223 Research Manager Undertakes market researches & readership survey, and manages data analyses
for sales presentation.

T 5 A A BEMSHEEEEEREE - RHER - EEEE T -

253 Traffic Manager ; Advertising |Undertakes advertising booking, material traffic and invoicing. Assists and
Administration Manager supports Advertising Sales team for after sales services.

Bres sl BERTEEEHE | BEEGTEY - RO SQUEERSIE  BhE S PR S B B R R B IR R -

258 Public Relations Manager Undertakes PR programs, press releases and co-ordinates with other media
organisations.

DR AAEH BEAREETE] R A S
255 Sales Training Manager ; Undertakes sales training and sales material, and develops training and

Support Manager
PHETIIGR ; SHRaEHH

incentives programs for sales team.

S B BIAYE ISR BBk} ¢ RyHESH B HE 3| SREL =& -

EDITORIAL / PRODUCTION / EXECUTIONAL LEVEL 4R#%,#UE #iT NE K

302 Senior Layout Editor; Writes and edits news stories for publication. Undertakes the layout and design
Layout Editor of each page. Edits reporters’ scripts.
B (&80 g . |[REEREG  AEFEPIRGGET  FxacEE i
b T 4
303 Sub-editor; Copy Editor Writes headings, and marks types. Selects, checks, revises and arranges material
for publication; and/or involves in the layout and design of each page.
e SERTIEE o BERRTORG 0 BRI W (BUOREHEIRRAREG  BRE K
/R ATFHENHR T -
304 Senior Reporter; Collects, validates and analyses facts about news-worthy events by interview,
Reporter investigation, or observation, and writes in conformity with prescribed editorial
style and format.
B () 5o s (DA - AR EERE BT RO EANEEEVER > WK
BB 4w R VRS e AR R S
305 Senior Press Photographer; Takes pictures/video of people, places or events. Writes captions.

Press Photographer
B () WmEas
G

AR ~ o~ FEOIRR R o WERER R R -
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Code No.
or

Job Title
7

Job Description

TfeaiA

EDITORIAL / PRODUCTION / EXECUTIONAL LEVEL (CONT’D) 4w, #U/E it A 24k (&)

306 Senior Translator; Translator |Translates selected news items.
Bk (E8) R B |PRERCEEIESRE -
=]

307 Online Editor Writes headings and marks types. Selects, checks, revises and arranges material

for online publication; and/or involves in the layout and design of Web Page.
s i BERINEE BTG B B BOU R EaRaIRe M~ B R
F kR AEE AP REGET
308 Senior Designer Assigns work to designers.
B () EiGtE (AR IREMEE MKast TIF -

309 Graphic Artist Produces artwork according to design. Compiles artwork from layout.
IEfREEE frieae st SRS © RARBE L R SEtlo e -

301 Senior Producer; Producer Plans and develops live or taped productions, and determines how the show will
look and sound. Selects the script, news reader, set, props, lighting, and other
production elements. Also co-ordinates the activities of on-air personalities,
production staff, and other personnel.

SRR RE e Frss RSk B - DUREORA A — (8 A8 M S e R Ve H - B
et~ FriEmE A ~ 18 - BE - BOUREMBETER © I H ipEERE - 2
TR R HAt N BRYEE) -

351 Advertising Sales Assistant ; [Assists Advertising Sales Manager/Director for advertising sales mostly from
Advertising Sales Executive ; [smaller revenue clients, or provides after sales services, advertising material
Account Executive traffic and clerical support functions.

[ 5 B BIEE BhE S BRI EEET/NEF - et ERIRES - BRI
EEHEEME S BREE  |(FSERTE -

322 Marketing Assistant ; Assists Marketing Manager/Director for marketing activities/events, data
Marketing Executive collection and clerical support functions.

HSEE G EE B THAEEs EE T SRR, - BB RS CE SR T -

323 Research Assistant ; Assists Research Manager/Director for market researches, readership survey, data
Research Executive collection and clerical support functions.

TG RERH AT |MBTSRERE  CHETTIGHEE - EERE - BB CE IR T
(55 (=S
353 Trafflc.C.O—ordma.t or Assists Traffic Manager/Advertising Administration Manager for advertising
Advertising Administration . . o . -
. booking, material traffic, invoicing, and clerical supports functions.
Assistant
fER B EETTEE T BhlSS B ST A B IR B R TR sl ~ B EEBLCE SR T
ff -
358 Public Relations Assistant ; Assists PR Manager/Director for PR programs, and

Public Relations Executive

DNFERAGRETE © A HERIAE
£

co-ordinates with other media organisations and clerical supports functions.

AN ARHACEE R B BN B TAF - W A A B SR 0 -

SUPPORTING / TECHNICAL LEVEL

L) P P TN = ¢

401 Designer Prepares/designs artworks for publication.

st & T, aat SR E LT ED -

402 Typesetter Typesets scripts for publication.

H¥E Rhs S > DAFENSL -

403 Layout Artist Plans the placing of stories and displays in consultation with the editor. Prepares
layouts and illustrations for publication, and ensures that the requirements of the
layouts are carried out smoothly.

Rl E BRI - BUETSIT B R HARPELE ¢ BRI 4 P S e E DAE TR
Tt PR IH TR RE AR IR D AR E R IEFELT -
404 Proof-Reader Proof-reads assembled articles and corrects errors.
P& B PERRC R - WSUE SRR -
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Code No. Job Title Job Description
GRT L7 TrEsEA
SUPPORTING / TECHNICAL LEVEL (CONT’D) ##B),/Hflt A 24k (&)
405 Darkroom Person Processes exposed films to make negative and positive films and prints.
BEIIEAR TR - BERR RIER - RS -

406 Librarian Organises, develops and maintains systematic collection of clippings,
photographs, books, periodicals and other recorded material and makes them
available to library users.

BREAE GRPE ~ IR R EE AR PTG YA EESE BT ~ IR~ /R - M R A ED
sREDRL > B E RN AR -

407 Researcher Conducts research according to editor’s or reporter’s requirements or project
requirements.

BEREER RIRGRIHEREC A AV EK THH K T BRI -

483 Web Page Designer Produces and updates the Web Page in consultation with the Webmaster or Online
Editor; Creates the look, content, layout and features of a website. Helps with
maintenance and additions to the website.

HHBFR B4E ¥ e ARER P - BUFEASE R E - Bl —(EERERYINE - B i
[IFILIRE 5 fiABh4uE4EER I 7N A -

482 Webmaster Acts as the co-ordinator between various function units and external parties to
ensure smooth operation on Internet/Intranet website. Creates and updates Web
Page, and maintains the overall structure and design of the website.

KRS PEERE S PTENT Z RIRREE - MECR IR, B ann E RGN © &
EEEIELS W o dERFAEHEAYRRBG AT KT -
ECEE GRS & Fi R E S N S S S G

485 Digital Designer Provides digital design, production and updating for web, mobile and social
media.

B AGGT R R BEEERG (BIEME - TR MO fR et - B R R -

412 Promoter Engages in promoting products in exhibitions, supermarkets or department stores
and distributing advertising leaflets. Helps to introduce the exhibitioner.

HEE HENREES - BRTSEEEAE THEEE RS E S EHE - W

SR -
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Appendix B
b 5% B
(R)

The 2023 Manpower Survey of the Media and Communications Industry

BERE R HERSE 2023 FEATTERE

Job Descriptions of Principal Jobs in News & Information / Advertising Sales / PR Department in Radio

and Television Stations

B MEREHHE AN BREHE AR LR TSR

Code No.

Gmit

Job Title
575

Description

TfeaiA

MANAGERIAL LEVEL &XH 4

131 Vice President; Helps management in formulating station’s editorial policies and oversees the
Senior Vice President;  |implementation of the policies. Decides on programmes and programme formats.
Executive Director Negotiates the purchase and sale of news and public affairs programmes. Undertakes

the overall administration and output of station’s news room. Liaises with other
sections. Drafts and controls budgets. Deals with personnel matters including
employing and dismissing staff.
RIS . SREIGEE . MEVEHRIERE T > REERITHZ S AEMHANSRETHP A
HITES S B E ARG H - SFHEE RIS TTEUCEUE § Bies HAil
BOFT s BRI THE ) R A S AR S E R T -

132 Controller; Manages the day-to-day output and running of the news room. Helps the Vice
Deputy Controller; President/Executive Director with budget controls and staff matters. Examines
Assistant Controller; materials for conformity with established policy and standards, and revises it as
News Manager necessary.

HuEL  EIAREL BRI 0B R FRET  WBhRIGEE T EE IR KR A
BRERARED © WTHIACE o FREBUHER R E BT R > DERILME -

151 Publisher; Undertakes the overall management of all business including human resource

Managing Director; management, cost control and strategic directions.
President
R =B S| AETAESIVER - B AEEE - ARSI R T B RIS -

152 General Manager; Assumes overall responsibility for the management of the advertising sales,
Associate Publisher; marketing/promotional functions, and/or circulation sales functions; or assists the
Deputy Managing President to undertake the management and marketing functions.

Director; Vice President;

Chief Operations Officer

HakHE S BIMR  BIE BEESHE > T5HE - N BEREHENERTIE © sBh s T e
BACH  BIRRE B B ILE

YIRS

WO Tt

153 Advertising Director ; Assumes overall responsibility for the management of the advertising sales and
Advertising Sales marketing functions, or manages a significant client portfolio.

Director ; Account
Director
B EEHEN | AREHESHE M TGEE  EE RS -
i HPAEE

154 Circulation Sales Assumes overall responsibility for the management of the distribution liaison,

Director ; circulation sales and promotion functions.

Circulation Marketing

Director

SHTHE AR | ATERTRIG - YRR EB R T -

155 Marketing Director ; Assumes overall responsibility for the management of the marketing programs,
Marketing Services advertising/promotional plans, researches and PR functions as to support advertising
Director ; or circulation sales.

Program Director
Ti54EE: » T5RGAE AFEEMMSLIE - B HEETE NEED) - SRR S BEE -

B HESE
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Code No.
4or

Job Title
7

Description

TR

MANAGERIAL LEVEL (CONT’D

) &EHE ()

156 Business Development |Assumes overall responsibility for the management of the new business development,
Director or manages marketing and advertising sales projects.
SRR a IR BEEMHIERSRE  EHETSEESHETE -
157 Research Director Assumes overall responsibility for the management of the market researches,
readership survey and data analyses for sales presentation and planning.
D A SEEHMGHE  HEHEE £ » DAIE HE S5 S A 1 -
R A AR HEEHTGRE - AT REIR T > DU E e A &
158 Public Relations Director |Assumes overall responsibility for the management of the PR programs. Acts as
spokesperson of the organisation, and co-ordinates with other media organisations.
IR (AR HEEHARE B EMEEE A RS
143 Art Director Provides artistic direction and guidelines for all related business in the organisation.
Leads the art and design team and work with other production team when required.
Controls quality of all deliverables.
eSS (TR Rt SEMfa S TR BB > HE S Rkt ER - AR EFEHEMBEER S

fE > WAERIFMER -

SUPERVISORY LEVEL F {14}

231 Executive News ; Directs the gathering of local news. Assigns reporters to cover various news events.
Assignment Editor ; Makes forward planning and keeps assignment diary. Plans, organises and co-
Planning Editor ordinates production of news, finance, sports and public affairs programmes.
Personally covers major events. Liaises with other department heads and the
editorial/production desk.

HaPRE © REILE fEE MEsRah A IREC RSB E  REILIF > REREIHES
RE ~ R AT AL BEE R AT H AV RE o R E SR E
[ BLEAGERPT EE R 4miEED, SRR -

232 Deputy News ; Assistant |Assists the Executive News Editor in daily operation.

News, Assignment

Editor ; Planning Editor

BIERES © SREE(E ABhdsERe REIEETAE -

201 Managing Editor Compiles and edits news magazines and bulletins for broadcasts. Writes or edits
copy for broadcasting by condensing or elaborating material received from news
sources or submitted by reporters. Checks copy for factual, spelling, punctuation or
grammatical mistakes. Also checks contents of news audio or video tapes and
prepares make-up/running order of newscasts/bulletins. Inserts background.

GREE 1 EPTREIREE (E) ZABRKF © B EER SR E R REEEEE - B
BpEREN  FRAIAVEREN: - A~ ERIRTRECUE § B R sk
HTHIN A RE T R AR DT 2 R R I SE R -

233 Deputy Editor ; Assistant |Assists the Managing Editor’s work. Assists in compiling and editing news
Managing Editor magazines and bulleting. Corrects sub-editors’ copies and edits reporters’ scripts.
Ell4mEE £ 1 B4R EAE AR BRI EEHERE) ZNE R R R ENTE

> LB AT -

234 Executive Producer Undertakes the overall production design and development (including its scale, cost
and contents). Directs the producers to create the news programmes.

B BUEELE B EREEFARET MBS (RS HRE - A RN ; {55 SR E
E o

251 Advertising Manager ;  |Undertakes advertising sales in one country, or manages a group of client portfolio.
Advertising Sales
Manager ;

Account Manager
B EEHEL aRERE-WEAVELSHE  BEES -
SHE S i
254 Circulation Sales Undertakes circulation sales / distribution liaison in one country, newsstands sales or

Manager ; Circulation
Marketing Manager

ST B

subscription sales, or both.

HEE SRR BT > RN E R NIE TR
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Code No. Job Title Description
i L7 TrERHA
SUPERVISORY LEVEL (CONT’D) E{T4k (48)

222 Marketing Manager ; Undertakes marketing activities and advertising/ promotional plans, and manages
Marketing Services events, data analyses to support advertising or circulation sales.
Manager ;
Program Manager
i H SRS AR EEEBES ERE > RKEHEE - oEEE - DSRE S A
B IHH A =

223 Research Manager Undertakes market researches & readership survey, and manages data analyses for

sales presentation.

i AL BEMEHEEEE T - RSN HEIE T -

253 Traffic Manager ; Undertakes advertising booking, material traffic and invoicing. Assists and supports
Advertising Adpvertising Sales team for after sales services.
Administration Manager
ek EETEEEHE | BEEGTHY - RIS - BB S PR S B B R B R I -

258 Public Relations Undertakes PR programs, press releases and co-ordinates with other media
Manager organisations.
NSRRI A BEARETE] ~ R A A

255 Sales Training / Undertakes sales training and sales material, and develops training and incentives
Support Manager programs for sales team.

AR SR

HEIHERMAVIRELS Bk © Rodkis S HEs/ SRELEIE & -

EXECUTIONAL LEVEL  $f7 A &4k

331 Senior Sub-editor; Writes and edits news stories (local and international) for broadcast. Compiles news
Sub-editor bulletins. Edits reporters’ scripts.

FRRARAE ;b RETHTRAREE R (At REIRHE) & HERTRISE NS RIBUIIUT © B
LAl -

332 News Anchor; Presents news, conducts interviews and acts as compere of information & current
Announcer affairs or relevant news programmes.

HrE TS - S A R - BTN DU ERE IR A E R ST AR E

333 News Translator Translates selected news items.

HrEEES BB EN R -

334 Senior Reporter ; Senior |Research and reports information of interests to the public. Analyses news releases.
Researcher ; Reporter ;  |Interviews people. Attends public functions, visits scenes of accidents and obtains
Researcher information from all relevant sources. Submits information in written or audio form.

Conducts live or taped reports, or interviews.
SEGLE - SAERHY B R EREERE AR AHE R T E AR - 2I0A %
BE L BRHEE BE > REINAS RS AR EERER TR EET TS
=] SR IR G
336 Cameraman Uses motion picture, television, or different kinds of video instruments to film a wide
range of subjects, including commercial motion pictures, documentaries, music
videos and news events.
ERihi 7 &R - BRSNS G RUEZITE - GEEEEY - Likh
HEERR G ST A -
335 Executive Producer; Plans and develops live or taped productions, and determines how the show will look

Senior Producer;
Producer

B SmE e

and sound. Selects the script, news anchor, set, props, lighting, and other production
elements. Also co-ordinates the activities of on-air personalities, production staff,
and other personnel.

HE R B35 R BUE - DR o)A — (B nT M S e SEaVEn H 5 2R
-~ EwE R - 1E - BE - Bt REAMBETE W HRHEERE - #E K
Hith N\ EHYESH)
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7
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TR

EXECUTIONAL LEVEL(CONT’D) T AB%k (&)

307 Online Editor Writes headings and marks types. Selects, checks, revises and arranges material for
online publication; and/or involves in the layout and design of information, current
affairs and news related Web Page.

HERESTL BEERE R  WAN ERRARMERER - BTSN 8@ B
DU REERE AR 5 e /SR BT A AR R O 35 75 BT T RH R 4 Y FIE R R 3%
it e
337 Content Writer; Develops concepts and writes contents or scripts for information, current affairs and
Script Writer news related programmes; revises scripts under the direction of producers and
directors.
= 1‘% UHHEETHER SR ER AR B EG EHER 1 H NS st - 4w
KAEEHHE N ER TR
351 Advertising Sales Assists Advertising Sales Manager/Director for advertising sales mostly from smaller
Assistant ; revenue clients, or provides after sales services, advertising material traffic and
Advertising Sales clerical support functions.
Executive ;
Account Executive
B PHEIE  EmL MEESHERERY > TEAR/INEF  IRERRS - EERRWBIGE
EEXE BEFEE SCPRTAE -
322 Marketing Assistant ; Assists Marketing Manager/Director for marketing activities/events, data collection
Marketing Executive and clerical support functions.
HEEE S ERE  |BITHSEE CEE TSR THE - BRERESGE TR TAF -
323 Research Assistant ; Assists Research Manager/Director for market researches, readership survey, data
Research Executive collection and clerical support functions.
iR A 15 | SR ERE EHEET TS E - EEEE - BiRREEE TR T
&= fE -
353 Traffic Co-ordinator; Assists Traffic Manager/Advertising Administration Manager for advertising
Advertising booking, material traffic, invoicing, and clerical supports functions.
Administration Assistant
AR BT (RBImaS S T B E R B S PR ~ AR aU - BHESRTRBCE SR TAE -
358 Public Relations Assists PR Manager/Director for PR programs, and co-ordinates with other media

Assistant ; Public
Relations Executive
NIERAGENER 5 N EERE
HELE

organisations and clerical supports functions.

AN ARHAEE SRBE R B AN T AF - fohaf HA RS S SR TAF -

SUPPORTING / TECHNICAL LEVEL &8,/ 15 A\ B4k

483

Web Page Designer

HWHBER

Produces and updates information, current affairs and news related Web Page in
consultation with the Webmaster or Online Editor; Creates the look, content, layout
and features of the website. Helps with maintenance and additions to the website.

B oAk i ek - ROER RO B e S BB s I H B H B
USHISNEL ~ N ~ fiRRIZHRE & b Bh A GME AT RN A -

482

Webmaster

HE

Acts as the co-ordinator between various function units and external parties to ensure
smooth operation on Internet/Intranet website. Creates and updates information,
current affairs or news related Web Page, and maintains the overall structure and
design of the website.

PR S I TEL SN R hER » FEOR A B s e b (RS I - &R
HE R A TR R B AR BRI AV B E R - R b B AR i ea T -

431

Director ; Production
Assistant ; Floor
Manager ; Video Editor;
Engineer & Technician ;
Subtitling Operator

s BUERNEL S
r“%uﬁ;z«qg
SR B L FRERER

Assists the producer in all aspects in the production of information, current affairs or
news related programme, including news reporting and post-production.

FER T A EN R B FE N R A E S EE H - SRR RAE -
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TR

SUPPORTING / TECHNICAL LEVEL (CONT’D)

wHEh g AN Bk (E)

433 Duty Director Monitor the on-air programme broadcasts and carry out panel operation in the
Presentation Booths to ensure the smoothness of on-air presentation
HHE®HE SRR HBN A EE R ERLER - EHEHBLEE -
486 Motion Graphic Responsible for motion graphic / visual effects / animation design work for
Designer ; Visual Effects |information, current affairs or news related programme production.
Designer ;
3D Animator ;
2D Animator
BIRRE R TR BRI AN A BB ORI B R HAUSE P RVEIREE G SRR
B R RGEETHT &
3D FEhl ;2D BT
436 Producer (Dubbing / Responsible for audio recording, dubbing and mixing for information, current affairs
Mixing); Boom Operator |or news related programme.
AR BoE RS - BAEEMMRAHBERSHEE H 285 » IiF RS -
s &
437 Set Designer Design sets for information, current affairs or news related programme.
ffiis= g Hhl BEETE R AR B e R H AT RR MR -
438 Hair Stylist ; Make up  |Prepare news’anchor / announcer / presenter with hair-do, make up and styling.
Artist; Dresser
SERUEN - bl IREE | EORTRIERE WHE R TR TR S EEER - (bt Rk -
412 Promoter Engages in promoting products in exhibitions, supermarkets or department stores and

A

distributing advertising leaflets. Helps to introduce the exhibitioner.
HENEES - BRSNS E TR o ORI
[ -
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R R HENE 2023 FEATTHE

Job Descriptions of Principal Jobs in Digital / New Media

B, SRriae £ R LR

Code No.
$mIT

Job Title
s

Job Description

TfeeiA

MANAGERIAL LEVEL #&34f

101 Editor-in-Chief; Decides editorial policy and attitude of the publication/organisation on various
The Editor issues. Ensures that articles conform to the policy of the publication/
organisation. Undertakes strategic planning for news event coverage and
development of the news organisation. Deploys manpower to meet the needs of

news organisations in the digital era.

Gt SRR TSR IV, W ST I  RERPTR R RS
T RIS E BT R R TRATRES 7 5] S AR SRS PR3k e © %7
HEATFHEC AT SRS BESEHIRE -

102 Deputy Editor; Assists the Editor on the implementation of overall strategy for news event

Deputy Editor-in-Chief coverage and ensures materials are conformed with established policy and
standard.

FUREEEE S A Bh 4R AR TR ISR ER RS WHECR SRR & — B T SR -

103 Executive Editor Manages the day-to-day operation and running of the Editorial Department.
Assists the Editor with content development, leadership in editing various
layouts; handling budget controls and staff matters.

BT 4mEH BEFEESNHE TEEEE | GBhREEHSENE - HEA R
Wi TF > PRI THE R ASRTE -

181 Research and Development [Leads and oversees the prospect and research function, supervise the research

Director staff and work closely with development officers as a partner in helping them to
achieve business goals.

e F IO B DUl &0 B SR AT SRR - BR S S EIRAY AR - MRR
HERG R RER R G F LIS RS AR -

182 Chief Technology Officer; |Oversees the current technology and create relevant policy, possesses the

Chief Technical Director business knowledge to alian technology-related decisions with the
organisation’s goals.

BRI EAE FERIRIR;G SRS - R E A ORISR M B A H3E

BT BRI LUAC & LR S BHCA R A B3 -

183 Chief (Digital) Content Oversees the full range of digital strategies and drive change across the

Officer; Director of Digital |organisation; provides content leads based on the development of current digital

Media technologies, and manage the initiatives.

B (B NEMSEE BRI TEE SRS - DIE KB A FI SR A HER S

TR AR RN » B R AL I DA S D S P 2 SR T ARG -

159 Executive Producer Oversees the work of production team, manages production timeline and

BUEHEL

schedule with the support of the team. Also as a keyman in holding the
resources between creative team, technical team and business team.

EEEEREEE BB FER > EREHEFERE - AELRTE
B WPEAFEERZEREE - CHZAE ~ Sl ks =77 -
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It

Job Title
7

Job Description

TR

MANAGERIAL LEVEL (CONT’D) &K FH4F (48 )

160 Creative Director Provides visions and guidelines to the creative team (includes copywriters,
graphic and digital designers, photographers and videographers etc.) for creative
content and campaign production. Also to oversee the team in developing
creative projects and work on quality control of all the outputs and deliverables.

BIEHEE: FEAIEER - R L TAIERE K518 - DIBEH B AR Rk
ST - EERAMEERR - DURIZH] R g2 inan e -

151 Managing Director; Undertakes the overall management of all business including human resource
President management, cost control and strategic directions.
TR G HEAAEBVER > WEAFEH - AR R ITE RS

152 General Manager; Assumes overall responsibility for the management of the advertising sales,
Associate Publisher; marketing/promotional functions, and/or circulation sales functions; or assists
Deputy Managing Director; (the President to undertake the management and marketing functions.
Vice President;
Chief Operations Officer
e IR BIES (BEESHE > WEHHEE > M SUREEENVEE TIF SRR E#H
KEHE 5 EIARE  EEAE |(TTEEREHTIE

153 Advertising Director ; Assumes overall responsibility for the management of the advertising sales and
Advertising Sales Director ; [marketing functions, or manages a significant client portfolio.
Marketing and Sales
Director
BEEAEE  EEHER | AEEHESHERTHEE ) EEHRES -
B PHE R TANER

155 Marketing Director ; Assumes overall responsibility for the management of the marketing programs,
Marketing Services advertising/promotional plans, researches and PR functions as to support
Director ; Program Director |advertising or circulation sales.
s R BEEENSIIE - B ETE - HEEARIEE) 0 DSaRE SN
B THHAEE PHE -

156 Business Development Assumes overall responsibility for the management of the new business
Director development, or manages marketing and advertising sales projects.
b g il BEEMHEG R - SCEHE NS EE ST -

157 Research Director Assumes overall responsibility for the management of the market researches,
readership survey and data analyses for sales presentation and planning.

i35 A e HEEE TG  SEERE BRI - DISIE S T # -

158 Public Relations Director Assumes overall responsibility for the management of the PR programs. Acts
as spokesperson of the organisation, and co-ordinates with other media
organisations.

DR AR HEEHENRRE  EERERE A KA -

143 Art Director Provides artistic direction and guidelines for all related business in the
organisation. Leads the art and design team and work with other production
team when required. Controls quality of all deliverables.

EiTHEEL PEft AT E TS E] > BRI R EETE R o 2R B A A
B ETE  ZEFIFmE R
SUPERVISORY LEVEL F{T4

201 Managing Editor Undertakes the leadership of various sections of a newspaper, magazine or
website (such as news, finance, sports, entertainment, cable, etc.) and the
responsibility for the layouts (including the selection, checking, revising and
arranging of the material for publication).

CTLEEER BB st e I {E B AR Y R EE TF o BIATHTRE] ~ AL G

B s EAEE > BREmEE TIERE o RREREE - A - B
BRI  BRSE -
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Job Description
TAEEREA

SUPERVISORY LEVEL (CONT’D) F{f4k (%)

202 News Editor ; Directs the gathering of local news. Assigns reporters to cover various news
Assignment Editor events. Makes forward planning and keeps assignment diary. Personally covers
major events. Liaises with other department heads, managing editor and the
editorial/production desk.
HERER PR EE ?Eﬁ?l%ﬁéiﬁzlﬁ&%%ﬁ P orIRECEBREL ST 0 REILAE - RETERE
36 o B E SRR R AP EE - 4RI RIS KRR
B EEL RS -

203 International News Editor  [Selects non-local news items which need to be rewritten or translated if
necessary. Assigns work to translators or world news researchers/writers.
Checks and revises world news stories. Liaises with heads of other departments.

BRI AL PR R IR IR AT T E 0 IR AE TRl B B U ]
ARRER ERE  FERAEE T ERA  BEAREIT EER
&% -
204 China / National News Selects China/national news items which need to be rewritten if necessary.
Editor Assigns work to China/national news researchers/writers. Checks and revises
China/national news stories. Liaises with heads of other departments.
o B R L?%wﬁ%%xﬁjﬁ@t@l/il%%ﬁlﬁ H IR LAET e 2 B & H
WERERE  FRRENTEL EEEERG  EARE I EE
& -
205 Assignment Editor Assigns work to news photographers.
(Photography) ; Photo Editor
e L IE BRI R LAE

206 Editorial / Leader Writer Writes, in consultation with the editor, comments on topics of currents interests
to keep the public informed and to stimulate or mould public opinion in
accordance with policies of the website/organisation.

ESE 3 ELARERR R - (RIRAEE PRV T 8t - BEEIGEEET SR - DS e
i

257 Technical Manager Provides professional insights in balancing the management and technical
process with the aim of process success. In support of project planning and
execution or product development in technical aspects.

Rotraes FEEHIE H R an B F AR T e Bt B 2R iy -
281 Research and Development [Oversees ways for development of implementation of assigned projects and
Manager current products. Monitors new product development from beginning to the
end, and prepare financial records, test findings and provide management with
progress report.
et sEd EERIE B R SR R S AT ITE BOEE - SRR anly S o AR T
e iR 2 EHE

259 Producer Manages and oversees specific projects assigned from director, from conception
to completion. To articulate various resources from different teams to ensure
the production is right on the working timeline and budget with agreed standard.

i HEHHER  BeExk > FHSEAFEEREE  HEAFEER
DITE I 7E HIRFfE] R e PR B F AR S /KB R o

283 Digital Content Officer Coordinates and plans for the digital media creation and multi-channel
publication of the requested content, which based on the leads provided from
the senior management.

BISNE LI HiEE MOREI IS A AINE - EEBERE R AE -

214 Production Manager Oversees production process of products, ensure the working time and
production quality are matched based on the guidelines from senior
management, sales team and also art & design team.

R FEEEEEARE RSP EHRE - 48 KAIEERFrREtrEs|
TETRERYIIRBITHE N oe AR E Y b
251 Account Manager Undertakes advertising sales in one commodity, or manages a group of client

E9 L SE

portfolio.

HEEEEAESHE ) BE R -
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TR

SUPERVISORY LEVEL (CONT’D) F{f4k (%)

254 Sales Manager Undertakes circulation sales/ distribution liaison in one country and/ or
subscription sales.
PHELLH BEE SN EHE TR o K EETRIHEE
222 Marketing Manager ; Undertakes marketing activities and advertising/ promotional plans, and
Marketing Services manages events, data analyses to support advertising or circulation sales.
Manager ; Program Manager
HEH  HEREGE |AETEERBE S HEERTE > REEIHE - o EE - DORE S
THH & BUHE -
223 Research Manager Undertakes market researches & readership survey, and manages data analyses
for sales presentation.
i & A BEMGHEIEEERE - HHEEN MBI -
253 Traffic Manager ; Undertakes advertising booking, material traffic and invoicing. Assists and
Advertising Administration [supports Advertising Sales team for after sales services.
Manager
Breg O BEERTEEEHE | BREEETHE - MO B R - SR E S E R R BRIk
-
258 Public Relations Manager  [Undertakes PR programs, press releases and co-ordinates with other media
organisations.
IR A BEAREETE]  FrRhE S A
255 Sales Training Manager ; Undertakes sales training and sales material, and develops training and
Support Manager incentives programs for sales team.
SHEFISR ¢ SCPRaH BEEHERMAIIREHEER R S HE I SREUFEE T # -
256 Business Development Based on the provided guidelines and vision, gives supervision to the team and

Manager

SRR

manage each headcounts rides on the business goals. Identifies sales leads and
pitch goods and services to potential clients with the support of the team, and to
maintain good relationship and updates to the existing client sectors.

RIBAETES R B - BB R IGE BRI TI0RE SR T - BER SR
EEM KRB ENE PR > DU BEE & P OREF RAFRE (%

EDITORIAL / PRODUCTION / EXECUTIONAL LEVEL 4g#%,2UE /T A B4k

302 Senior Layout Editor; Writes and edits news stories for publication. Undertakes the layout and design
Layout Editor of each page. Edits reporters’ scripts.
Bk (B8 mdws . |SwEER  AEFEEIGEET ) FRacERE
i T 4
303 Sub-editor; Copy Editor Writes headings, and marks types. Selects, checks, revises and arranges material
for publication; and/or involves in the layout and design of each page.
S BRI > BRI OB AN BOUEESRESE  BRE
K/ R AR FHNIPR U EGET -
304 Senior Reporter; Collects, validates and analyses facts about news-worthy events by interview,
Reporter investigation, or observation, and writes in conformity with prescribed editorial
style and format.
B (S0 iE LIhi ~ AR 07 A A - S ' oM EAHEEENER - I
Eve:] MR AR B T Y e LA R BG S BE R S -
305 Senior Press Photographer; |Takes pictures/video of people, places or events. Writes captions.
Press Photographer;
Photographer
B (15 AL A~ HE I G o AHEEEE A R -
& S WMEacE . |[HEARA it BENER R o MHERER 2R 5
=N - JEE,
SRl > TsoHl
306 Senior Translator; Translator [Translates selected news items.

ZRTT

' (EE) BIRER
S

Bl RA E e -
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TR

EDITORIAL / PRODUCTION / EXECUTIONAL LEVEL (CONT’D) 4Rt #UE it AE4k (&)

307 Online Editor Writes headings and marks types. Selects, checks, revises and arranges material
for online publication; and/or involves in the layout and design of Web Page.
R T BRI BHETG  BE - B XU HEEN b aRaa
R%E R/ SFEEEENTRU T -
308 Senior Designer Assigns work to designers.
B (S8 Ersat 8 |[BEIRSE4aE Maxat TIF -
309 Graphic Artist Produces artwork according to design. Compiles artwork from layout.
IEfRBER U a (S R ST S L B T
313 Copywriter Develops concepts and writes project contents (copy).
HEfE = RS SR E WE ) -

383 Web Designer Produces and updates the Web Page in consultation with the Producer; Creates
the look, content, layout and features of a website. Helps with maintenance and
additions to the website.

MEEEGET A EAEG RIS - BUEMIE A E Al —(EMnEayINE - WA~ fimTiTh
HE 5 TR BhAERLEE R A A
386 Motion Graphic Designer Prepares design plan, concept and layout for motion graphic project.
#ETGEGTA g T ST - R B FEA R TEIE R GUEE -
387 Game Designer Creates games for different formats or media. Develops, designs and initial
concept designs for games including game play.
ket B 2~ R ERGE TR AE - SRR RS I R R T & _EAYIBEEL -
384 User Experience Designer; |(Participates in software development life cycle.  Analyses, studies and
User Interface Designer understands the application, the user objectives, and the desirable user experience.
Presents early-stage designs for testing, and offer implementation suggestions
from a user-centred perspective; Writes computer codes that result in a data entry
interface that is easy to use and minimizes errors on the end-user side.
FERERGTE  THER |2EERAERE o E B AV AET DU B SR AT R TR T o
TR PRt d A BT > LB S S MR S8 EIT4RIE Rk
st BT ERHE DL S e A (R B ey 3 /i
389 Social Media Executive Generates, edits, publishes and shares content on social media (original text,
images, video or HTML) that build meaningful connections with community.

HRERREE BUE ~ GRiE ~ TIE RO BSOS EHIRE -

388 Video Editor Performs video editing & post-production for video.
w27 B AT Fosz | HEATBORE RARIASYAE -

385 Multimedia Designer; Provides digital design, production and updating for web, mobile, social media
Digital Designer and digital video.
ZeEGET B BEEES  [IROLEEEEEt - BUEDURSEE - T - SSRGS G R -
BETE

390 Social Media Influencer; Provides new product recommendations in niches through publishing videos, live
Key Opinion Leader (KOL); |broadcasting, photos and articles on social media platforms targeting online
Blogger audience to build brand reputation.
MRS B - ARAL (E SR T B o B E EPTRVERS - S - B - RRBCGE > $1H
A H B R R T A » R AP & -

352 Project Executive Execute the project with assigned workflow.
HHTEE RIBFERETHH H AR -

382 Webmaster; Web specialist [Acts as the co-ordinator between various function units and external parties to

Mt HHHEA

ensure smooth operation on Internet/Intranet website. Creates and updates Web
Page, and maintains the overall structure and design of the website.

TE(EMIR S P IELSNR 2 AV TSR - TECR L IRAE A I A nhE (R IE
BEEEVEUE R o R A RS aa T -
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EDITORIAL / PRODUCTION / EXECUTIONAL LEVEL (CONT’D) 4Rt BUE it A 54k (&)

351 Sales Assistant; Assists Advertising Sales Manager/Director for advertising sales mostly from
Account Executive smaller revenue clients, or provides after sales services, advertising material
traffic and clerical support functions.
SHEIE B EME B B B HESY - FHAT/NEF - IRERRE - EERERU
BASCE SR IAF -
322 Marketing Assistant ; Assists Marketing Manager/Director for marketing activities/events, data
Marketing Executive collection and clerical support functions.
S HSELE BT ST EEE) THE ~ BB CERESE SR TAE -
323 Research Assistant ; Assists Research Manager/Director for market researches, readership survey,
Research Executive data collection and clerical support functions.
MR EH . TSHEE |GG E A CHETTHSRE  EERE - SRR SE
FE BIAE -
353 Traffic Co-ordinator; Assists Traffic Manager/Advertising Administration Manager for advertising
Adpvertising Administration [booking, material traffic, invoicing, and clerical supports functions.
Assistant
EE R EETTHE  (BIERSE S T B E R B RS PR ~ e AU - P R B E S R
TAE -
358 Public Relations Assistant ; [Assists PR Manager/Director for PR programs, and co-ordinates with other

Public Relations Executive

DNAERAGENE A HERE A
FEfE

media organisations and clerical supports functions.

AR ARHACHE SEEG R BN RE AT - el HA A B B SR TP -

SUPPORTING/ TECHNICAL LEVEL & B /#51i7 A\ 24K

401 Designer Prepares/designs artworks.
HEffraat &2 TR aeatSEiiaIE -

407 Researcher Conducts research according to editor’s or reporter’s requirements or project
requirements.

BEREER RIRGRIREREC A AV EK THH K » T BRI -

481 Data Analyst Interprets data, analyzes results using statistical techniques and provides
ongoing reports. Develops and implements data collection systems and other
strategies that optimize statistical efficiency and data quality.

BB TR HETRIBWCRRE - A E R RORIS R g o IR (R R
£

412 Promoter Engages in promoting products in exhibitions, supermarkets or department
stores and distributing advertising leaflets. Helps to introduce the exhibitioner.

HEES BENEEY - BTG EEN E T HEEE m RORE E S EHE 0 W

BhiréaseEns -
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2N St B 4 A B BE e P R O L AE AR

Code No.
e

Job Title
75

Job Description
TAEsREH

MANAGERIAL LEVEL % 3 4

111 Managing Director; Focuses on the management and development of the PR services supplier.
General Manager Formulates strategies and implements plans and policies.
AT aga BE AR A IERE R E T R SR T0F 5 SRR - HEfTSTHI RBUR -
147 Director of Client Services; Mobilises account servicing team to prospect for new clients. Maintains

Account Director

F PR

liaison with key accounts and organises PR activities for them. Manages
staff of own team, which may include Account Manager, Account Executive
and Account Co-ordinator.

BB R PR R AT FNE R B E R P R M2 AR
EE BHEPRERMA > BREEPKHE > E(ERAER -

SUPERVISORY LEVEL F {14k

246 Account Manager; Assists Account Director to plan, design and implement PR activities.
Senior PR Consultant; Develops and maintains good relationship with mass media. Maintains close
PR Consultant liaison with clients and communicates their feedback to in-house
departments. Writes and issues press releases for clients. Handles media
enquiries on behalf of clients. Provides crisis support. Helps clients to
establish corporate image.
B s e T Bh & PR AR R A ~ BEET R HETT ARIES) - BB R AR RAF
SRONE Rk BE S RFEDVHE - EEOLEETFER TAESEFT ) &
ANl B Ao IR - B P IEN MBS  SARERRME - BhEP
FERVATRE 5172

245 Chief Editor; Editor Prepares, screens and approves all press releases, speeches, texts of
promotional materials and documents. Ensures that all published materials
meet the corporate identity guidelines.

HadmEH  GmiH RS S BRI ARG ~ sfae ~ B BRSO RO HEPRATA HHAR
YR a eS| -

211 Art Director Develops graphics and visual concepts. Involves in art direction of corporate
video production, press advertorials and other art productions. Ensures the
quality of all productions in graphic executions.

EiTHEE PG TS ERES: - EEMETEA - ENRIZRAG (R R H M 35
BUE © MECRATA E Y SEMT 3G 7K -
222 Marketing Manager ; Undertakes marketing activities and advertising/ promotional plans, and

Marketing Services Manager ;

Program Manager
G TSIRE A
TH H

manages events, data analyses to support advertising or circulation sales.

BETEEE - B OEESE  WREEEHHE - g - D
RE G -
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Job Description
TAEEREA

EXECUTIONAL LEVEL 17 A\ & 4K

347 Account Executive; Co-ordinates with clients and in-house departments to implement PR
PR Specialist; projects. Provides account servicing and news monitoring. Prepares press
PR Officer; Press Officer releases.
F PR EAE GResE P R NELERF TR A RS E) B P REE - REEFREER
ANHERIHR T FREEE {%ﬁ'fﬁ BERTRUH S © ZERTEIRS -

391 Digital Media Strategist ; Undertakes the responsibility of collecting consumer data on digital
Marketing Strategist platforms and developing integrated digital strategies to ensure effective

execution, flow and end-result for creative campaigns.

B HASRESED © TR RS | T USRS P & M P B0 R E RS B S B RS - MECREI(E R EIS
Fil FIERGEHVAT ~ AR B R -

348 Account Co-ordinator Performs clerical and administrative duties. Monitors the news for the team.
& P Rhas BT CE AT - HAERE PRI RN E

349 Translator Translates press releases, speeches and documents.
BEER ISR ~ sleE RO -

350 Visualiser Visualises and prepares storyboard for corporate video productions.

Produces layouts for press advertorials and all publicity productions.
FEirEE A (oS B GEUE ~ BN RS AR R H A S S B AV RRoBE B
o
312 Graphic Artist Produces artwork according to design. Compiles artwork from layout.
IEfR8ES FREeE TR RSSO o R R R 50
313 Copywriter Writes statements, features, advertorials/public relations contents (copy).
Ba s R - Rife - B ARG E @B -

323 Research Assistant Assists in planning and conducting researches. Collects information and

data.
i35 A Bh TipBh oRE R T A A AR S -

392 Social Media Strategist Works closely with digital team to develop social media strategies for clients.
Involves in measuring and analysing social data, developing content
strategies and keeping abreast of social media trends.

TR G TR il B EHERRHEIF - BEFHIE SIS - AfEstE R
S > BIE AR AR K T R SRS S -
322 Marketing Assistant ; Assists Marketing Manager for marketing activities/ events, data collection
Marketing Executive and clerical support functions.
ARG W5 A BTSSR HE T I S BN SR E - PURCGE SRR NOCE SR TAE -

324 Strategic Planner Assists  the  Director of  Strategic  Planning in  developing

brand/communication strategies and inspiring creative direction by

anfE AR E

conducting market research and uncovering consumer insights.

EHET TS RE ROASOHET R - ) ke s AL
i KBS RIE RS

7€ AL R ERE SR

SUPPORTING / TECHNICAL LEVEL ## )/ 5 fif A& 4k

412 Promoter Engages in promoting products in exhibitions, supermarkets or department
stores and distributing advertising leaflets.  Helps to introduce the
exhibitioner

HER BENEEE  BRTSEE E A ] TR EE b SRS E S
B wn?%?sﬁ

481 Data Analyst Interprets data, analyzes results using statistical techniques and provides
ongoing reports. Develops and implements data collection systems and other
strategies that optimize statistical efficiency and data quality.

Bigath &

ETBARICER AR - (E AR SRS R B - i SR
A

=1
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The 2023 Manpower Survey of the Media and Communications Industry

BERE R HERSE 2023 FEATTERE

Job Descriptions of Principal Jobs in Advertising Companies, Agencies and Other Advertising Services

o o5 SRR T RS T AERRE

Code No.

&R

Job Title
7

Job Description
TrEEREA

MANAGERIAL LEVEL #&34f

111 Managing Director; Undertakes the overall management and development of the advertising
General Manager agency. Shapes the vision and direction for the agency.

R gRagT BEEGAFBRENEEEBRE WA EREREHERERETS
[';:ﬂ °

112 Director of Client Services / |Responsible for the overall management of the account service function at the

Account Servicing agency, including client satisfaction, resources deployment, account
profitability, hiring and development of account service personnel.

IR = fi*“il%)ﬁ}i&?%%ﬁf ANFEIERCENE > BfEmeE P - B
e ~ FFHARAGL ~ hEREEBE -
113 Business Director; Leads an account team and oversees the overall account management,
Group Account Director; client/agency relationship and profitability of the assigned account portfolio.
Account Director A brand steward in partnership with the client to formulate the brand/
marketing strategies, and develop the communication solutions in answer to
client’s business objectives.

B BEEETEFRBER > SEARAEFEHEBRENIIF > EfAFESHE
FRIE (R ~ B WA, - FREGIEFEHLE - HERETIH
B s i oRg - DURRIER PHIZER B L - HIEMH BRI -

114 Director of Strategic Identifies business opportunities for client by uncovering consumer insights.

Planning Conducts market and attitude research. Formulates brand/communication
strategies and inspires creative development.

nfF AR E SR BERFZOHNET R REBREEREWET R - WETHEAE SRR
S HIE R SRR > DU R AN ERE S -

115 Executive Creative Director |Undertakes the overall responsibility (including standards setting) for the
management of the creative department. Hires, supervises and develops the
creative personnel.

BITAIFARER SEEHEERFEN > SERFIEARAY - WEEPEE - BB A
BEIEEBE -

116 Creative Group Head; Formulates creative  strategies in answer to client’s business

Creative Director issues/opportunities. Supervises the art directors and/or copy writers in the
advertising creative process.

BITE4EE: IF”%}EE’J%?QWEE?Z?’*?T&  HIE B SR o 0 B8 B S AR R
ferh  EE MR K/ o s BRI RIF LAF -

117 Head of TV Production Directs, plans, and organises production of TV, video and radio commercials.

B ESHEETE

Helps ensure meeting production budget and timing. Supervises staff members
in TV production department.

BRMBEVES - RRANESRES > 158 - RENSHEE - TRBhiE
PRI G o BRI THER R k] I%ﬁ%ﬁ%ﬁ%ﬁ%’ﬁ%ﬁ%%é °

118

Media Planning Director

Manages client’s investments in media. Prepares strategic plans and media
recommendations. Involves in new business pitches and presentations.

EHEFNEAREER - LHE RIS # AR R - T2 H
HEEBIELRR KR e -
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Code No.

It

Job Title
7

Job Description
TAEEREA

MANAGERIAL LEVEL (CONT’D) &&HH4R (48)

119 Media Buying Director Undertakes the overall management of the media buying function and
supervises all media buyers. Negotiates terms with various media.
B PR BRESREEA IR - EERARE REE » FREERE
RGP PR ORANER -

120 Media Group Head; Primarily responsible for total media planning and services on the accounts
Group Director; assigned. Supervises media planners, and approves the selection of media,
Associate Director space and schedule proposed by media planners.

B EHEAE Fo 5 P 7R B R B R A Y 25 SRS R R B R R B B T
FEEE B FTsiae s ~ ki B A2 4Rk

121 Head of Insight and Drive digital assets effectiveness and efficiency in conjunction with different

Analytics analytics tools and other digital (Agencies/ external data/ partners)
collaboration;
Lead the team to deliver big data analytics and data visualization solutions to
give consumer and business insights through analytics.
Effectively present business insights and proposal gained from data analytics to
client senior management for business decision making.

NEE=YSE b6 Fay i ct=1 & BRI AT TR E A B MR B S ER R - $em B
HEEEEHVARMERIRER T HER R RBIE TN BIE 23R - A& FE
B2 ISR AR - DUEE TR -

122 Head of Programmatic Oversee programmatic technology and algorithmic tools for media buying and

Service deliver innovative solution and business performance for clients. Collaborate
with media partners and vendors to ensure campaign success.
R ltEEREEE BB B EREEE - fEAt AR T - DIRE S P RIZES A
o BERS E R R BB & F - FECRIEEIET) -
123 Head of Data Strategy and  |Advise clients on the strategic use of data to help clients understand more about

Performance

B RS RS EE

audiences and consumers through insight and analytics; create a forward-
looking data strategy to drive valued insights and connect data strategy to
campaign execution for achieving better return on investment and business
performance for clients.

A1 R RS SRS (R > R BhE Pl RN A B T RS2 ORI
T AVERATIETERUR RS A B AR R - MRS LR AR B
0 fEI R 5 B AT R BN SR 4858 -

SUPERVISORY LEVEL F {4k

220 Associate Account Director; |The primary client contact who is responsible for maintaining the harmony
Account Manager between the agency and client; as well as planning and orchestrating all
resources and processes necessary to support the communications projects.
B FHE  FREHE BRI EEREA > ARRFESAFEEEFZHEMEEF S LAER
IR P A B LAERE - DR E {7 % -

211 Art Director Develops concepts, layouts and graphics. Involves in art direction of TV
commercials, press advertisements and other art productions. Maintains the
quality in graphic executions.

ESEL BEREES  PHsEHETE S - BEERES - VRS RHAM
EGEUE - DURFFEmAYSEMTRET A -

212 Studio Manager Supervises the studio production team in preparing printer-ready files

(artwork) of advertising and promotional materials.
IEFR B ELE R BB IERRREE R - RS K E M mBF R EIRIEZ (IER) -
214 Production Manager Supervises and manages all aspects in printing production to ensure highest

B EH

levels of production efficiency and quality. Works closely with graphic artists,
traffic personnel and printing production vendors.

BB R BB T A HRR A EN R L AF - BECREDRI LIE fREy
WEATRREIER ~ RSN EIRI A B R RS S -
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Code No.
It

Job Title
HRE

Job Description

TAEaiHA

SUPERVISORY LEVEL (CONT’D) F£{f4k (4&)

215 Traffic Manager Acts as a liaison between account services and all other departments.
Supervises, coordinates and ensures the on time and orderly flow of all
advertising from job initiation to its release and billing.

DILEAS T R USE R P RGE R EAMSPT ERBERA - AEEERGEERARES LT
E - HECREITAERRLG - 3850 DLBEWURAVRAR - BESOFG5ERL - WA P
HERAT -

217 TV Producer Acts as a liaison between creative and production houses. Supervises,
coordinates and ensures the on time, on budget and orderly flow of TV, video
and radio commercials production.

BEEEA EERIEEFIMEELAT ZHIBERA - AREERGEEHES - &
F R EEEEHRE - MEREASREIERT e R - AT S RIEHE - FFF
BT -

218 Media Planning Manager Assists the Media Planning Director to undertake the client’s investments in
media. Negotiates terms with various media, makes strategic planning and
client presentation. Involves in new business pitches and documentation.

eSS IR BN T RE B E S PR SR S A B RS R R ek
TS B E4HET - HIE RIS MESTE - WA PR g 28
TSAYELRE - I BEARE ST

219 Media Buying Manager Assists the Media Buying Director in the management of media buying
function, supervision of media buyers and negotiation of terms with various
media.

S PRI AL AL B BRI AR B B LB A M VBRI - EIRG B B A R ARy T
1E » DAR SR E R A RR TR

223 Research Manager; Plans and conducts market researches. Compiles and presents research reports.
Research Planner Uncovers insights and implications for client to shape their business/marketing

strategies.
i35 A A RENELT TS A - IRFR b e Sl - DURZRONE BRI
PR IS] I R R E S B T R

221 Senior PR Consultant; Plans, designs and implements PR activities. Develops and maintains good

PR Consultant relationship with mass media. Maintains close liaison with clients and
communicates their feedback to in-house departments. Writes and issues press
releases for clients. Monitors the news and handles media enquiries on behalf
of clients.

AR BRI BERE]  BET R T ARED) - BRI R AR BRI - B S

XA RIS > JERUEER FER TAESERT - INREEE IO
[EIfe > VIR DA, (U PIEN IR R A -

222 Marketing Manager ; Undertakes marketing activities and advertising/ promotional plans, and
Marketing Services manages events, data analyses to support advertising or circulation sales.
Manager ; Program Manager
HSEHE  SREAE | BRETSES) - S KRR E  WREEEENIHEE - EEE >
THH&H REESEHENE -

224 Brand Design Director/ Head |Oversees the design of branding and advertising for a client, ensuring that the

of Brand Design

nnfEEE AR

new branding and advertising fits in with the client's requirements

T B anhRARE - BEfE R A s TR R EE B -
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Code No. Job Title Job Description

Rt 7 TAEEREA

EXECUTIONAL LEVEL {7 A 24K

320 Account Executive Assists in the execution of the day-to-day projects
by coordinating various agency departments, communicating with clients,
managing timeline and budget, and keeping record of the account.

#ZFEME T Bh#T H H R LAERE - TIREREGHEA SN EER - B F 8%
% DUEER B ITEE - AR P T E(FLE -

311 Visualiser Visualises and prepares storyboard for TV commercials. Produces layouts for
press advertisements and all advertising production according to direction
specified by art directors.

Eiaase IEEMREE SR - B8 R EFERESH SN - PEES > URHAM
& BRI R B ]
312 Graphic Artist Produces artwork according to design specified by art directors. Compiles
artwork from layout.
IEfEEER RIS o AR R ET - RaeaT SRR ERICERS
313 Copywriter Develops concepts and writes advertising contents (copy).
= BEESESMERARETCFRE () -
318 Media Planner; Prepares media plans and schedule for a group of accounts. Assists in client
Media Executive presentation.
HAREE BN EE | RESTHEEENSTE T ARG - WAEGHE T a5 #
i -

319 Media Buyer Negotiates with suppliers for press space or airtime according to the approved
schedule and media plan.

B RIEE AR A% E Y B S T H AR R/ a T - A [ G (L P U sk i T T
BB TRCRF ] -

315 Traffic Co-ordinator Responsible for the internal coordination, expediting, and scheduling of print
advertising jobs. Keeps track of work in progress. Collects and distributes
layouts and artwork.

TR E B E RS A SN ERS EE PR ESE - R TEHRER - AR
T PHEES TR - RS TR - I Ry 8 S asT B R E
f e
314 Production Assistant Orders materials and controls their quality standards. Assists Production
Manager in liaison with suppliers.
BUERIE STV - OB R ALE o [FIE AR (o B B AL B i FE R R4
323 Research Assistant Assists in planning and conducting researches. Collects information and data.
i A B B SRE SOET M AT - Wi B A B R B -

317 Photographer Takes pictures of various subjects (such as buildings, models, merchandise and
landscape) which are used in a variety of mediums, including books, reports,
advertisements and catalogs, to advertise company/ customer’s products or
services.

[ & Al RS EERR (RS ~ R phn iR ) DUERTA [FE
SRS BEEE - W B RELEE > LEEAE S PN
o
i SRS o

307 Online Editor Writes headings and marks types. Selects, checks, revises and arranges
material for online publication; and/or involves in the layout and design of
Web Page.

ERS T SRR CEETG  IL AN LRI R E R o ETEER - E
%~ BB T > R/ SRR AT EAR G -
322 Marketing Assistant ; Assists Marketing Manager for marketing activities/ events, data collection and

Marketing Executive

TS S EE

clerical support functions.

BN TSR T TS B EH - DU BAR NI SGE SR TAF -
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Code No. Job Title Job Description

Rt 7 TrESHA

EXECUTIONAL LEVEL (CONT’D) {7 A B4k (4&)

324 Strategic Planner Assists the Director of Strategic Planning in developing brand/communication
strategies and inspiring creative direction by conducting market research and
uncovering consumer insights.

AnfER SR E & LLLHFﬁ%ﬁﬁ)& THZHET By > WA Bhan R SR B S8 B T E R R SR
W& R B R E R -

325 Community Manager Acts as the brand advocate for clients' social media platforms to review online
conversations, monitor user-generated content and maintains content calendars.
Works closely with Social Strategist to develop social media strategies through
integrating social data and insights.

famitadiez] BB FPEEMICF e A e - SFEM_ EEGEL - BREMAFERNE R
AR ERFI AR - B ACRISET R S aF - BB S RIARER
PR R 83% > R PHIE AR RS -
326 Senior Brand Designer/ Assists head of brand design for marketing activities. Responsible for both
Brand Designer developing and producing creative brand designs / Provides designs in the
process of package design
B nhRECETED ¢ hhhREE BB AR R T AR B P S AR R R B A T - AR P BT ~ 3K
Tl g ~ PGt IIE -
327 Package Designer Provides ideas and designs in the process of package design for clients.
BAEREETH BRERE PR EERE - 5ET  BUERESTE -
391 Digital Media Strategist ; Undertakes the responsibility of collecting consumer data on digital platforms
Marketing Strategist and developing integrated digital strategies for clients to ensure effective
execution, flow and end-result for creative campaigns.
BESHAGRISET . R B RWEEEE e P8 K AE RS P AV S 3RS - FECRAITE
BBl EIREAR G HIBIT ~ A2 RER -

392 Social Media Strategist Works closely with digital team to develop social media strategies for clients.
Involves in measuring and analysing social data, developing content strategies
and keeping abreast of social media trends.

ARG SRS A B2 HERREEF > REFHIECHAERE - BETE T
TS > BB AR K T B SRS S -
SUPPORTING / TECHNICAL LEVEL 8 /£ it A & 4k
401 Designer Provides designs in the process of advertising production.
FEitraeat B BEEEHIEPRRETLE -

485 Digital Designer Provides digital design, production and updating for web, mobile and social
media.

BHEAGEGT R BERBESHE (BEEE - PHREHEARESS) Rt - BUEREH
TAE -

482 Webmaster Acts as the co-ordinator between various function units and external parties to
ensure smooth operation on Internet/Intranet website. Creates and updates
Web Page, and maintains the overall structure and design of the website.

RS PE R 2 BRPT B SN SR FETAY 177 38 - T O 7 Bk 40 =5 P B 4 48 b 2 (R
gt - 36 2 A Y R BT AERFAHE R R AR A kT

411 Technician Assists staff members in all aspects in the production of programme including
manning of the panel.

et = FEETTH B R TRUFEH - EiERsk e s -

412 Promoter Engages in promoting products in exhibitions, supermarkets or department

stores and distributing advertising leaflets. Helps to introduce the exhibitioner.
HEEE BENEEE - BT EE BN T P HEREE f ROREE SR 0 W
B 42 R -

481 Data Analyst Interprets data, analyzes results using statistical techniques and provides
ongoing reports. Develops and implements data collection systems and other
strategies that optimize statistical efficiency and data quality.

Big & HETTHARUERRAR (8 A A R ORI R o A i - iR (i EUR #
Fa g
—
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The 2023 Manpower Survey of the Media and Communications Industry

BERE R HERSE 2023 FEATTERE

Job Descriptions of Principal Jobs in Corporate Communications / Public Relations / Advertising /

Marketing Department in Companies / Institutions

N E BB RSN FER R B S TS R LR

Code No.
4mIe

Job Title
L

Job Description

TAEsRA

MANAGERIAL LEVEL &% B 4k

161 General Manager / Undertakes the management of a corporate communications, public relations, or
Director /Head of public affairs department of a company/organisation. Formulates corporate
Corporate communications, PR, or public affairs strategies and objectives and performs
Communications, corporate communications, PR, or public affairs functions. Builds up and maintains
Public Relations and good relations with the mass media. Edits and publishes in-house publications,
Public Affairs approves and issues press releases.

(S MR AR [EEAT MRS A  RAKER  BIEAT

FOAHEBREEHE /(YRR - ARG - SOHEBRIBEEE  satIHE T SRR

WEEE N~ BN SRERSIET)  BLEARREE T KRRy RIFRAR © SREE S R P ED
T > 2 R RO A -

162 General Manager / Undertakes the management of an advertising or marketing communications
Director /Head of department of a company/ organisation. Formulates corporate advertising or
Advertising and marketing communications strategies and objectives.  Performs marketing
Marketing functions.

Communications
B RS EGEAE | EEAE] R R E S B S EENES  FIE A ] Y E e
H MR FE RIS B AR © Bea TG T T ) -

163 General Manager / Assumes an overall responsibility for the management of the marketing, product
Director /Head of development and/or brand management function which includes advertising;
Marketing, Product Identifies business opportunities for client by uncovering consumer insights.
Development and Brand [Formulates brand/communication strategies and inspires creative development.
Management
135 ~ FEnbasE Ran (2R AT EEESENNTY - EmbEg s SnhiEED 0 BEE P
PR | SRR A E EE A S R R DA B BRI R -

/S EE

164 Corporate Assists General Manager/Director/Head to formulate PR strategies and objectives.
Communications Makes plans for all communications/PR activities of the company/ organisation and
Manager ; Public supervises their implementation. Maintains good relations and regular liaison with
Relations Manager ; the mass media and handles press enquiries. Reviews and issues press releases
Public Affairs Manager |prepared by executives, and monitors news.
SEEERATE : AJE  [IHBNRAIE M RSB RS BRI IR B BIAE e
BRGACHE  AHER | IR AR B BT - PSSR R VSR R A
sl B sATRT NG > R BB o

165 Advertising Manager ;  |Assists General Manager/Director/Head to formulate advertising/marketing

Marketing
Communications
Manager

BEEACH TG
sl

communications strategies and objectives. Makes plans for placing advertisements
and monitoring their effectiveness.

ABhAREEEE WREL B TR R S B S R R e H A
RS B AR -

STEIAEH
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TAEaiHA

MANAGERIAL LEVEL (CONT

'D) AEELR (H)

166 Marketing Manager ; Undertakes the implementation of marketing and/or product development activities
Product Manager ; which include advertising; Monitors market trends and oversees branding and
Brand Manager communication activities to ensure the right message is delivered for product or
service.
IGEEH § AL BRI TS SEA RS > HhEEEEEM BRSNS RS
B SRRREEE BRI » B E S E S E D) - DARECR IERERY A L SR (5 B EE -
167 Community Relations Develops and maintains good relations with the community.
Manager
R (AL SEREEALER AL IE BRI -
168 Market Research Leads a team of researchers to plan, conduct and analyse market researches.
Manager
i & A FEME A REBUET TSR ETIE > TR EER -
169 Publication Manager Plans and prepares publications. Assists in the preparation and distribution of
reports and other publications.
tH R A BT TABh M R oy s e R HA I
170 Internal Communications |Establishes and manages internal channels to ensure effective communications

Manager

P ED AR A

within a company/ organisation.
announcements to internal staff.

AL EENE] N RIS RSB E T AT -

Arranges communication activities for news

SUPERVISORY LEVEL F{1:4k

261 Assistant Manager / Implements PR plans. Assists manager to liaise with the mass media. Handles
Executive for Corporate |enquiries, monitors news and prepares press releases.
Communications, Public
Relations and Public
Affairs
PIEEGN - DRI |[PITARETE]  WEh R (R © IREA - i B R I
BB B A
/S EE

262 Assistant Manager / Implements advertising or marketing communications programmes and campaigns
Executive for Advertising|as directed by the Manager.
and Marketing
Communications
[ R TS A (IR IRAEE T - TR S TS T E )
B EE

263 Assistant Manager / Implements marketing and/or product development activities as directed by the
Executive for Marketing, |Manager.
Product Development
and Brand Management
55 ~ EEmmbasE K RGN - TS B R
e B B ACHE F
(ER

269 Assistant Manager Assists the manager in preparing and distributing reports and other publications.
for Publication
BOER A 4 B A R BB oy S S RO H A T -

242 Chief Editor; Editor Prepares, screens and approves all press releases, speeches and documents to ensure

the delivery of consistent corporate messages.

HadmEE © dmiE BER RTINS iR RO AR (B R — 2L -

217 TV Producer Negotiates and liaises with production houses to produce TV commercials.
A BUEREE © BBEAERE > AP RIFES -

264 Brand Design Director; |Oversees the design of branding and advertising for a company/organisation,
Head of Brand Design  |ensuring that the new branding and advertising fits in with the company/

nnfEEE AR

organisation's overall brand strategy.

TABhhnRRACH - B RS G TR B A EE & -
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SRt 75 TrESHA
EXECUTIONAL LEVEL {7 A 24K
361 Officer / Assistant for Performs clerical and administrative duties for the department. Carries out
Corporate supportive role in all PR activities.
Communications, Public
Relations and Public
Affairs
IEEGR - DR BRHEEFTCE TR - SHRARIEE) -
AN EE B
362 Officer / Assistant for Performs clerical and administrative duties for the department. Carries out
Adpvertising and supportive role in all advertising activities.
Marketing
Communications
[ RS EEEME REEFTSCE TE - SRE IR -
BhER
363 Officer / Assistant for Performs clerical and administrative duties for the department. Carries out
Marketing, Product supportive role in all marketing and product development activities.
Development and Brand
Management
55 ~ B anbASE Ronh |BRERERFTSCE LAF © SRS BLRE it R S E -
HEEEE B
367 Officer / Assistant for Assists in developing and maintaining relationship with the community.
Community Relations
HHERGEL B | BB R R (4
368 Officer / Assistant for Assists in planning and conducting researches. Collects information and data.
Market Research
g E B |IGBNSRE SO TR E AR R R -
366 Writer ; Translator Prepares press release and scripts. Translates documents into different languages.
e BRES BEET TR BLRERS © BRESCT:
369 Officer / Assistant for Assists in planning and preparing publications.
Publication
Rk FE A B AN SRE BT -
365 Graphic Designer Prepares graphic designs for publications and promotional activities.
Gt R BRI Bl USSR R -
317 Photographer Takes photos for PR activities and publications. Writes captions.
FRSCAT R - AR TIERTIYZH  BERE R SR
307 Online Editor Writes headings and marks types. Selects, checks, revises and arranges material for
online publication; and/or involves in the layout and design of Web Page.
HERESTL BB R R WA LRI E R o BTN B
B TAR ¢ &/ s B E M HAVHRI R aGT -
326 Senior Brand Designer; |Assists head of brand design for marketing activities. Responsible for both
Brand Designer developing and producing creative brand designs./ Provides designs in the process
of brand identity design.
BT TpBhanhE TR BA S AR S i R T - AR M EREGT ~ FEPR
amfE s Rl sl ~ PTG TIE
327 Package Designer Provides ideas and designs in the process of package design for
company/organisation.
S]] BERAE/ BN EERE - BGT  BYERERTE -
391 Digital Media Strategist ; |Undertakes the responsibility of collecting consumer data on digital platforms and

Marketing Strategist

By A TR i
T 75 Rt i

developing integrated digital strategies for the company/organisation to ensure
effective execution, flow and end-result for creative campaigns.

HRWEREES T 6 H P8I K AIE B S A E] HAEHBES 2 5 R - tEiRE]
TERESEIARERHEIT ~ TR BER
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EXECUTIONAL LEVEL (CONT’D) #fT A 24k (%)

392

Social Media Strategist

AT ARG TR Bl

Works closely with digital team to develop social media strategies for a
company/organisation. Involves in measuring and analysing social data, developing
content strategies and keeping abreast of social media trends.

BB EHERRECIE - BAE/EEHET SRR RS - SRRy
MrtE a8 - HIE AN AR e T A A A s -

SUPPORTING / TECHNICAL L

EVEL #f Bh,“Fiff A B &k

461 Researcher Collects information according to Market Research Manager’s requirements.
HREER IRER TS B TRV ZOR - TR R -

483 Web Page Designer Produces and updates the Web Page; Creates the look, content, layout and features
of a website. Helps with maintenance and additions to the website.

WHEER BUFRIET A E - A —EAELEAYINE ~ WA~ MRRITHAE & hBhauhEE
I TEA A -

481 Data Analyst Interprets data, analyzes results using statistical techniques and provides ongoing
reports. Develops and implements data collection systems and other strategies that
optimize statistical efficiency and data quality.

Bigoih & ETHIRWRRAR - (B EE O S RS o s - IR Bds s -
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BERE R HERSE 2023 FEATTERE

Job Descriptions of Principal Jobs in Media Production

IR 1 S TR

Code No.
&R

Job Title
7

Job Description
TAEsREH

MANAGERIAL LEVEL &% 4§

131 Vice President; Helps management in formulating station’s editorial policies and oversees the
Senior Vice President; |implementation of the policies. Decides on programmes and programme formats.
Executive Director Negotiates the purchase and sale of programmes. Undertakes the overall

administration and output. Liaises with other sections. Drafts and controls budgets.
Deals with personnel matters including employing and dismissing staff.
BIGEE . S8EIE  (WBVETHRIERE TS RETERTZE I REHEAEREHPR
o MITES BERATEUEE § B HA AT BRI R A SBRE S
WA EET -

141 Controller; Manages the day-to-day output and running of the programmes. Helps the Vice
Deputy Controller; President/Executive Director with budget controls and staff matters. Examines
Assistant Controller; materials for conformity with established policy and standards, and revises it as
Creative Director; necessary.

Production Director

HUEL  EIRRER B AW HMEEEH  BhRIFEE ST E SRR THE MR B A E
BHERAREG © AIMFRE [ FIBLER MRS —E T8t R - DR ILME -

B o BURAEER

142 Program Director; Assumes overall responsibility for the management of the marketing programs,

Promotion Director advertising/promotional plans, researches and PR functions as to support advertising
or circulation sales.
THHAE  5EEE AFEEETSIE - BEh  fEEE - #AERARED > DUCEE S
2.
143 Art Director Assumes overall responsibility for the management and control of artwork and visual
presentation.
EiTHEEL BB R i R R BN H A R RAE -

144 Chief Arts Tech Develops a vision and strategy for incorporating Arts technology into artistic projects,
Director aligning with organisational goals and production quality.
iR AR Il E R Bl R Rl ARG T H 2 FRSORI SR B H A SR R

F—2

145 Chief Artificial Explores the intersection of art and artificial intelligence, creates visually stunning

Intelligence (AI) and thought-provoking works using Al algorithms and techniques.

Director

BN LRRE (AD 48 BRR SN TRERER S SORE - A AN LR EDAN R alS R 52 £S5 A\
ih " H & N AR Eon -

146 Music Director & Oversees and leads the musical aspects of a production, organisation, or ensemble.

Producer

B A

Sets the artistic vision and direction for the organisation or project.

B E AR B - SHA BB E S 2L T MY A © Rt eIE B 2 YL ilohE
=

=vilpsl =
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SUPERVISORY LEVEL F{T:4k

241 Head of Production; Undertakes the overall production design and development (including its scale, cost
Head of Creation and contents). Directs the producers to create programmes.
BUEEME BIFEME SFERERFIEET KOS (EREEAE - g R NE) § IR SRR
T Bh B EREE: AITEAES -
242 Art Tech Show Creates and designs immersive and interactive experiences that blend art and
Designer technology. This role typically requires a combination of artistic creativity, technical
expertise, and a deep understanding of how to engage and captivate audiences.
BRI R R ETET  BITEERRET Rl S BT R A DR D EhReEs - EE A EEE B RS GBIl
BUTETT ~ OSSR - DU AT B0 mT R 5 R GEE R Rt ik -
243 Interactive VFX Oversees the integration of visual effects (VFX) into interactive media, such as video
Director games, virtual reality (VR) experiences, augmented reality (AR) applications, and
interactive installations.
OEERREEE  BEERAERCR (VEX) B BifaenIsi & - PIn@sssy - EEERE (VR) &
B ~ WESRIHE (AR) BRI G ENEEE -
244 Orchestra & Band Leads and directs a group of musicians in an orchestra or band setting. No matter it
Leader is a symphony orchestra, jazz band, marching band, or any other type of ensemble,

CEE &3
1

the Orchestra or Band Leader plays a crucial role in shaping the musical performance
and ensuring a cohesive and synchronized sound.

B 7 R PR BT R - RN R
SR BT T AR AL - SR oS BRI R A T SR A (R Y
BERIMIERG M - #sHEE HEREAIEN -

EDITORIAL / PRODUCTION / EXECUTIONAL LEVEL 4R#%,8UE " #HiTAEHK

341 Chief Producer; Plans and develops live or recorded productions, and determines how the show will
Senior Producer; look and sound. Selects the script, set, props, lighting, and other production elements.
Producer; Also co-ordinates the activities of on-air personalities, production staff, and other
Production Assistant  |personnel.

EERE S | RE RS BT B o DIRE R Ao — (B T R e SRV E OB
&g BiEmE feiE o (LB EE - BN HAMBIETER I H iR - BE R AR
Y& -

342 Research Supervisor; |Responsible for review and approval of the script, decide the general direction of
Researcher; research; research, organising information and script writing for the programme.
Research Writer
BRER  BRHRE A EFEE AR > REBREENTTE - RETH FERHEE R
8 BREERA e

313 Content Writer; Develops concepts and writes project contents or scripts for the programme; revises
Script Writer scripts under the direction of producers and directors.

B dREl ETHHET H B SERHEH NS EE B e - fmE R iR ]
feff -

343 Virtual Idol Designer  |Designs virtual idols or virtual characters that are used for entertainment and media
purposes. Combines elements of character design, animation, and technology to bring
virtual idols to life.

FE B R Ee TR axa T ISR RS R B R G SR B 0 - G ATt - BT
2 FEEEGELRE -

344 Disguise software Oversees the technical aspects of using the Disguise software platform in live events,
Technical Director concerts, theater productions, and other visual experiences.

Disguise #X L flr4k % | B Ef Disguise S P EEBSED) - BT - BEIEUEREA R A2 RGeS T iEL
flo e e

345 Song & Music Creates original music compositions for various purposes, such as songs, film scores,

Composer television themes, commercials, video games, and etc.
Wl gl | R ERETEAELANE SR > I - EpRcsE - RS - B
BURIERL S -
346 Musician Performs and creates music using their instrumental or vocal skills.
HEN {50 P S A AR LR T AR AR -
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Code No.
It

Job Title
7

Job Description

TR

SUPPORTING / TECHNICAL LEVEL &8,/ Hfiir A B4k

432 Floor Manager; Video |Assists the producer in all aspects in the production of programme, including
Editor; Engineer & shooting and post-production.
Technician; Subtitling
Operator
PRI A FEETTH B4R EEUFETH - BIERIHRIE -
R B0RE . SRR
=
433 Duty Director Monitor the on-air programme broadcasts and carry out panel operation in the
Presentation Booths to ensure the smoothness of on-air presentation
HHEREE SRERRE H R HEEERETHENER - 5O H iYL -

434 Senior Cameraman; Uses motion picture, television, video camera, lighting instruments, or other

Cameraman equipment to film a wide range of subjects, including commercial motion pictures,
documentaries, music videos and news events.

AR AT (ERER - B~ WG B E S R EZA EE - B EE

ERik 7l 5 BEERG  GFEREGEETH -

486 Motion Graphic Responsible for motion graphic / visual effects / animation design work for

Designer ; Visual programme production and other functions.

Effects Designer ;

3D Animator ;

2D Animator

BIRREI R THT R sETE H R A SE T RVBIRRE g SRR B

R G T

3D BlEEHT

2D Bl

487 Arts Tech Animator Blends artistic creativity with technology to create animated visuals for various

purposes, such as art installations, interactive experiences, virtual reality (VR)
projects, augmented reality (AR) applications.

SdfigRH B =R R BB BLRR W Rl - Ry fE0H B R L RIE B EGA2RUR - Blaneiiy
BE - DEhEGE - EHERE (VR) IHH - R E (AR) JEA] -

439 Audio Engineer ; Blends and balances multiple audio tracks to create a polished and cohesive final mix.
Mixing Engineer ; Plays a crucial role in the production process, ensuring that all the individual elements
Mastering Engineer of a recording, such as vocals, instruments, and effects, are combined harmoniously

to achieve the desired sound.
EHTARAN  REL DREMPFEZEEH - DAIEES B EARE IRRS - EREFEREF
260 R TARAT  JEEEEAC > WRREHITARBITER (FIARE - SE85ME 00 Hakit
RO LUZR RS -
440 Music Studio Engineer |Specialises in the technical aspects of recording, mixing, and mastering audio in a
studio environment.
HETFELTRRA | BFFEREERENETERE RS IR S AR TAE -

435 Visual Producer Responsible for editing / shooting on-air promos and station image
B GRE SR A R AR ELRR R A

436 Producer (Dubbing / Responsible for audio recording, dubbing and mixing for programme.

Mixing); Boom
Operator
FoERCR /R | BEEHZ#$E g OREE -
¥ WEA
437 Set Designer Design sets for different programme.
i staeat Al BE G FEE H RIS -
438 Hair Stylist ; Make up |Prepare talents / artist with hair-do, make up and styling.

Artist ; Dresser
SZRIE 5 LHLED
582

B B TR aEnEa -~ b Rk -
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Appendix 6

Quality Control Measures

Prior to fieldwork preparation
*  Collect the contact information of the sampled establishments

*  Group sampled establishments to the same business organisation

Thorough training of fieldwork staff
*  Industry briefing workshop by VTC

* Intensive briefing and training sessions by MOV in consultation with VTC

Monitoring of the fieldwork execution
*  Well-trained enumerators who are experienced in conducting establishment surveys
¢  Closely monitor fieldwork progress and work of enumerators

e  Debriefing sessions twice a week

Measures to increase the response rate
*  Strategic directions given by VTC

*  Assistance from the Training Boards and trade associations, etc.

Checking of the completed questionnaires
*  Sample check of completed questionnaires by an independent team of QC checkers

*  100% vetting of the completed questionnaires by VTC

Double data entry and data validation
*  Double data entry system

*  Validation of collected data via computer programming and systems

Data analysis by VTC

*  Comparison of survey findings with the last round

*  Benchmarking with relevant manpower information (if deemed appropriate)
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Response Profile

Appendix 7

(b)
@) Noof | g0
No. of valid | establishments
response
cases* successfully rate
Sector enumerated
Journalism 117 107 91.5%
Digital / New Media 19 15 78.9%
Advertising and Public Relations 391 370 94.6%
Media Production 68 67 98.5%
Overall 595 559 93.9%

Note: * Excluding establishments which had ceased operation, had not employed any relevant technical
staff, etc. at the time of the survey.
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Appendix 8(A)

Manpower Projection Methodology

Adaptive Filtering Method

1. The Adaptive Filtering Method is a forecasting method which rests on the principle of
“Weighted Exponential Smoothing”. In this method, past manpower data are weighted and
heavier weightings are given to the more recent data. The forecast is more dependent on the
recent manpower information. The degree of emphasis on the more recent survey data can be
varied by adjusting the weighting factor (A). Thus, the higher the value of ‘A’, the heavier

the weightings of the more recent data.
2. The forecast may also be optimised to suit the decisions made by the Training Boards

based on factors such as market trends, technological developments, social-economic factors,

future expectations, etc. The method is illustrated in Figure 1 below.

Figure 1 Adaptive Filtering Method

Manpower Trojected curves Fuhwe
Tara genetaled by Seleation of Manpeacr
waighting factor AppTOpTIAlE Hequirement
(A on manprwer curve as the most
data fitted projoction
(A -0 )

Traiming Baourd
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Appendix 8(B)

Manpower Projection Methodology

Labour Market Analysis

1. The Labour Market Analysis approach examines a group of key statistical data which
reflects important changes in the local economy, demography and labour market. It then
selects some data as independent variables to build a statistical model that can be used to project

manpower demand in the economic sector under study.

2. The building of a statistical model comprises two main steps: (i) Diagnostic and (i)
Prognostic. Inthe Diagnostic step, two sets of statistical data are tested to select determinants.
Set I comprises 9 core statistics in the National Accounts (e.g. Gross Domestic Products (GDP)
and its components) of Hong Kong, providing information about key economic activities. Set
IT comprises 42 economic indicators with more disaggregate information about the economy,
such as consumption, investment, trade, tourism, property and related activities, the labour
market, etc. These determinants are statistically tested for multi-collinearity before grouping
into principal components. In the Prognostic step, the principal components are used to build

and maintain the statistical models for manpower projection.
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Appendix 9

Appendix 9 Statistical Tables
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101

102

103

201

202

203

204

205

206

302

303

304

305

306

307

308

309

301

Manpower Statistics — Journalism (Newspapers)

ATTGEE T - FriEse Claise )

Table 1

No. of No. of No. of
Full Time Employees as Freelancer . o9 .
Full Time Vacancies
at Survey Reference Date| as at Survey Reference
. as at Survey Reference
Principal Job* (Excl. Freelancer) Date
Date
TR TR E AR
e =F x
e = = At BEIME R
2WEAAB wmstEmy | THRTEMRZEER
( BEEIEE BRS) BHRIEZEAR
MANAGERIAL LEVEL
Editor-in-Chief; The Editor
Rt > ‘ 0
Deputy Editor; Deputy Editor-in-Chief 93 0 0
B4R SRR
Executive Editor
P 17 0 0
BT 4RI
Sub-total:
N 162 0 0
JNeT .
SUPERVISORY LEVEL
T HEHK
Managing Editor
118 0 0
dmiE £
News Editor ; Assignment Editor
o N 244 0 6
HEBRE)  BRENELE
International News Editor 1 0 0
BU RS R E AT
China / National News Editor 25 0 0
R B E A
Assignment Editor (Photography) ; Photo Editor 49 0 0
ST
Ed}j:)rlal / Leader Writer 31 0 0
FE
Sub-total:
N 478 0 6
JNeT .
EDITORIAL / PRODUCTION / EXECUTIONAL LEVEL
Gk BAE BT ARR
Senior Layout Editor; Layout Editor 229 0 0
HE (=0 R4 @ AR
Sub-editor; Copy Editor
e 215 17 7
e
Senior Reporter; Reporter
SRR, N N 866 20 39
HE (S B B
Senior Press Photographer; Press Photographer 180 | 12
EE (mE) WalE ) aLE
Senior Translator; Translator a7 0 3
HR (80 #FEE  #Ea
Online Editor
85 1 6
W4 A
Senior Designer
BN el 159 0 6
A (S8 FEilikaT A
Graphic Artist
o o 78 0 6
IEfSER
Senior Producer; Producer ” 0 3

e ¢ B
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392

401

402

403

404

405

406

407

483

482

485

Social Media Strategist

AR SRRl : " ’

/SJl\J%—_t:()tal: 1882 39 82
SUPPORTING / TECHNICAL LEVEL

BE L EMWARS

it - 5 -
g;;;\tter 1 0 0

I};:;;u%t\ Artist 124 0 3

;;;;fgeader 66 1 0

RETIAL ' i :

R * i :

%egb ggf;gesigner 36 2 0

;:éejl;master 9 0 0

s * : :

/SJl\J%—_t:()tal: 466 10 15
;;;?E 2988 49 103

* Including jobs with different titles but with similar functions.

AR A R E T EAR PR AL -
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101

102

103

201

202

203

204

205

206

302

303

304

305

306

307

308

Manpower Statistics — Journalism (Magazines)

ATIGEETE T - R (FsE)

No. of No. of No. of
Full Time Employees as Freelancer . o9 .
Full Time Vacancies
at Survey Reference Date| as at Survey Reference
. as at Survey Reference
Principal Job* (Excl. Freelancer) Date
Date
TR TR E AR
e =F x
. n TR HBRNE R
ZHESEAR T EEARY ) gs 26k
( BEEIEE BRS) BHRIEZEAR
MANAGERIAL LEVEL
Editor-in-Chief; The Editor
SRt W ‘ 0
Deputy Editor; Deputy Editor-in-Chief 27 0 0
B4R SRR
Executive Editor
P 31 0 0
AT 4R
Sub-total:
N 138 0 0
JNeT .
SUPERVISORY LEVEL
T HEHK
Managing Editor
197 15 15
dmiE £
News Editor ; Assignment Editor 2% 0 0
HEERE  BREAEAE
International News Editor 6 0 0
BB R E AT
China / National News Editor 6 0 0
B E A
Assignment Editor (Photography) ; Photo Editor 3 0 0
S T
Ed}j:)rlal / Leader Writer 23 0 0
FE
Sub-total:
N 266 15 15
JNeT -
EDITORIAL / PRODUCTION / EXECUTIONAL LEVEL
Gk BAE BT ARR
Senior Layout Editor; Layout Editor 63 16 5
HE (0 R4t @ AR
Sub-editor; Copy Editor
i 151 59 3
PR
Senior Reporter; Reporter
SRR, N N 290 107 18
HE (S B B
Senior Press Photographer; Press Photographer 1 52 0
EE (mE) WaldE ) el
Senior Translator; Translator 17 0 0
B (B8 #EE  #lEE
Online Editor
120 0 0
W4 4
Senior Designer 63 0 |

A (S FEilikaT A
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Graphic Artist

309 |SoPTE AT
EfRSUER

Senior Producer; Producer

Ak

301 10 0

Sub-total:

o 754 234
JNeT -

SUPPORTING / TECHNICAL LEVEL
W BRMARRK

Designer

401 |5
st B

125 0

Layout Artist

403 |

66 0

404 Proof-Reader 6 0

B A

405 Darkroom Person | 0

BEIIEAE

Web Page Designer

83 | empe g

37 0

482 ‘Webmaster 6 0

HE

Digital Designer

 |wmmmsta

37 0

Sub-total:

JNEF: 318 0

Total:

- 1476 249
§ET

* Including jobs with different titles but with similar functions.

AR A R E T EAR PR AL -
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131

132

231

232

201

233

234

331

332

333

334

336

335

307

Manpower Statistics — Journalism (Radio/TV Station)

ANGETBF - FHE (BEREHRE)

No. of No. of No. of
Full Time Employees as Freelancer . o9 .
Full Time Vacancies
at Survey Reference Date| as at Survey Reference
. as at Survey Reference
Principal Job* (Excl. Freelancer) Date
Date
R TR EEAR
fa S -
= N ERET BB E B
ZHES AR EHRTEEAR 8 jor ="
( BEIEE RS ) BHEIEZEAH
MANAGERIAL LEVEL
Vice President; Senior Vice President; Executive
Director 48 0 0
BIAEEL . S AREIREE  PUTES
Controller; Deputy Controller; Assistant Controller;
News Manager 24 0 0
HHEG  RIAEES  BHRHANES ; HriEAcE
Sub-total:
. 72 0 0
JNeT .
SUPERVISORY LEVEL
FEH
Executive News ; Assignment Editor ; Planning
Editor 38 0 0
AR SREI AR
Deputy News ; Assistant News, Assignment Editor
; Planning Editor 40 0 0
BIIBRET SR EAE
Managing Editor
31 0 0
HmeE FAE
Deputy Editor ; Assistant Managing Editor 50 1 0
BIl4REE AT
Executive Producer
66 0 0
Bl BUEELE
Sub-total:
- 225 1 0
JNeT .
EDITORIAL / PRODUCTION / EXECUTIONAL LEVEL
S BE S BITAER
§i:n10r Sgb-edlto;; Sub-editor 271 ] 5
=ARAREE  4RTE
News Ar\l,clTor; nguncer 37 0 0
W WEER
News Translator
e s 42 2 0
FrEEEER
Senior Reporter ; Senior Researcher ; Reporter ;
R e i« 15t « g 436 10 6
SERELE S EREER I BERHEE
=
Cameraman 255 69 )
BB AT
Executive Producer; Senior Producer; Producer 195 | 0
BH S SARE R
Online Editor
37 1 0
A& dmis
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337

352

431

433

486

436

437

438

401

482

483

Content Writer; Script Writer
BERE

124

Project Executive

HHBTEE

Sub-total:
JNeT -

1401

90

10

SUPPORTING / TECHNICAL LEVEL
W BRMARRK

Director; Production Assistant; Floor Manager;
Video Editor; Engineer & Technician; Subtitling
Operator

A BUERNER SRR R ay
% FEIBEE

516

106

18

Duty Director
fEHEER

75

Motion Graphic Designer; Visual Effects Designer;
3D Animator; 2D Animator
DRGSR GERETAT © 3DB)#
Fill : 2D@pEERl

72

Producer (Dubbing / Mixing); Boom Operator
FoEROR MBS WE B

38

54

Set Designer

fii st aEt i

26

Hair Stylist; Make up Artist; Dresser
SRUG 5 ALALED 5 BRiE

24

Designer
Hiifaeat &

Webmaster

HE

13

Web Page Designer
HHBER

40

Others staff (Operative Level)
HARETHET

40

Sub-total:
JNet .

846

182

24

Total:
$Et:

2544

273

34

* Including jobs with different titles but with similar functions.

AR A R E T EAR PR AL -
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101

102

103

201

202

204

205

206

302

303

304

305

306

307

309

301

Manpower Statistics — Journalism (News agencies)

ATIGEETE T - % CGrE@ERt)

No. of No. of No. of
Full Time Employees as Freelancer . o9 .
Full Time Vacancies
at Survey Reference Date| as at Survey Reference
. as at Survey Reference
Principal Job* (Excl. Freelancer) Date
Date
TR TR E AR
fMaTR? x
. n TR HBRNE R
ZHESEAR T EEARY ) gﬁ 26k
( BEEIEE BRS) BHRIEZEAR
MANAGERIAL LEVEL
Edltf)r—ln—Ch1et; The Editor 9 0 0
HadmiE
Deputy Editor; Deputy Editor-in-Chief 9 0 0
BII4E SRR
Executive Editor
Py 2 0 0
BT 4RIE
Sub-total:
N 20 0 0
JNeT .
SUPERVISORY LEVEL
T HEHK
Managing Editor
11 0 0
dmiE £
News Editor ; Assignment Editor 12 0 0
HEERE)  BRENELE
China / National News Editor 5 0 0
BT AT
Assignment Editor (Photography) ; Photo Editor | 0 0
W AT
Editorial / Leader Writer
2 0 0
s
Sub-total:
- 28 0 0
JNeT :
EDITORIAL / PRODUCTION / EXECUTIONAL LEVEL
R BE/BTARR
Senior Layout Editor; Layout Editor 14 0 0
BEE (a0 AR - R ARTE
Sub;edmir; Copy Editor 1 0 0
X HEdmER
?f{lior li?porterj Rep?rfer 64 0 4
BE (S B wE
Senior Press Photographer; Press Photographer 19 0 0
HE (mE) Wgals s als
Senior Translator; Translator 3 0 0
EE (mE) BREE  fIEAR
Online Editor
8 0 0
Ak dmiR
Graphic Artist
o o 14 0 0
IEfEER
Senior Producer; Producer 4 0 0
AR
Sub-total:
> 137 0 4
JNeT .
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406

407

482

485

SUPPORTING / TECHNICAL LEVEL
W BRMARK

Librarian

AREAR

Researcher

HEOLES

‘Webmaster

HE

Digital Designer
B RET A

Sub-total:
JNeT :

Total:
85t

192

* Including jobs with different titles but with similar functions.

AR A R E T EAR PR AL
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101

102

103

182

183

160

201

202

204

205

206

257

281

259

283

214

302

Manpower Statistics — Digital / New media (Digital / New media)

ATt 8E - B/ FRasE (B i)

Table 2

No. of No. of No. of
Full Time Employees as Freelancer . 0.0 .
Full Time Vacancies
at Survey Reference Date| as at Survey Reference
. as at Survey Reference
Principal Job* (Excl. Freelancer) Date
Date
R TR EEAR
g =F; .
= = N mEt BEA 2 =GR
2REEAY wmstEmy | THRTEMRZEER
( BEIEE RS ) BHEIEZEAH
MANAGERIAL LEVEL
Editor-in-Chief; The Editor
s 0 0 0
Deputy Editor; Deputy Editor-in-Chief 19 0 0
EIREE T
Executive Editor
PR 7 0 0
BITERIE
Chief Technology Officer; Chief Technical
Director 7 0 0
HRERAMG A - ERERiTAEER
Chief (Digital) Content Officer; Director of Digital
Media 14 0 0
HiE (BS) NAHEE  BESHAedEEs
Creative Director
A ’ 0 0
Sub-total:
N 70 0 0
JNeT :
SUPERVISORY LEVEL
FEH
Managing Editor
_ 66 0 2
e FAE
News Editor ; Assignment Editor 25 0 |
AR BREREAE
China / National News Editor | 0 0
£ BT A
Assignment Editor (Photography) ; Photo Editor 16 0 0
ST
Edg:)rlal / Leader Writer 9 0 0
T
Technical Manager
- 8 0 0
Esq sz
Research and Development Manager 6 0 0
gL
Producer
ey 42 4 0
Digital Content Officer
e 43 0 0
BESNAEE
Production Manager
sfEsL ’ 0 0
Sub-total:
N 219 4 3
JNeT :
EDITORIAL / PRODUCTION / EXECUTIONAL LEVEL
R BAE S BTARR
Senior Layout Editor; Layout Editor 33 0 0
F (=) IRE4REE 5 IRE4REE
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303

304

305

306

307

308

313

383

386

384

389

388

385

390

352

382

391

401

407

434

Sub-editor; Copy Editor
S

11

Senior Reporter; Reporter

R (B £E 28

127

Senior Press Photographer; Press Photographer;
Photographer
Bk (mE0) WERLE  mEaLE A

30

Senior Translator; Translator
B (=) BREE FER

Online Editor
A4k s

71

Senior Designer
A (S8 FilikaT A

35

Copywriter
i

28

Web Designer
M HEA T A

34

Motion Graphic Designer
BEPGHRTA

14

User Experience Designer; User Interface Designer

HERBRETE  NHEBGTA

46

Social Media Executive

AR REE A

Video Editor
2 BUHEAN

12

Multimedia Designer; Digital Designer
LGt R BESIERET R

49

Social Media Influencer; Key Opinion Leader
(KOL); Blogger
AR B BRELA TR

10

Project Executive

HHEHBTE

12

Webmaster; Web specialist

WEHHEER

45

Digital Media Strategist ; Marketing Strategist
BOGAEEGSRME R+ T IS R E

10

Sub-total:
JNeT -

580

17

21

SUPPORTING / TECHNICAL LEVEL
B BRMARRK

Designer
st 2

38

Researcher
HREER

10

Senior Cameraman; Cameraman

A BRI ¢ B A

Sub-total:
JNeT .

56

Total:
fEET -

925

21

24

* Including jobs with different titles but with similar functions.

AR A R E T EAR DI AL -
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111

147

143

246

245

211

222

243

347

391

348

349

350

312

313

323

392

322

Table 3

Manpower Statistics — Advertising and Public Relations (Public relations services)

AT 8F - EEEARGE (DR GHRE)

No. of No. of
Full Time Employees as at Freelancer No. of
Survey Reference Date as at Survey Reference Full Time Vacancies
Principal Job* (Excl. Freelancer) Date as at Survey Reference
FER Date
T B EIRY
ZHEE A TR HEM TRt BEM IR
( BEEHIEH RS ) BHEIEEAHY
MANAGERIAL LEVEL
& B8
Managing Director; General Manager 31 0 0
TR JaKE
Director of Client Services; Account Director 247 0 0
IR AR
Art Director
i > 0 0
Sub-total:
N 583 0 0
INeE .
SUPERVISORY LEVEL
FER
Account Manager; Senior PR Consultant; PR
Consultant 754 8 6
PR | SR ARRERT 5 ARARERT
Chief Editor; Editor
_ oy 28 0 0
HHLRER 5 4RiH
Art Director
e 39 0 1
EMTHER:
Marketing Manager ; Marketing Services Manager
; Program Manager 106 4 4
TS 5 NiGARHACEE ; HE K
Interactive VFX Director 1 0 0
O REER
Sub-total:
N 928 12 11
INeE .
EDITORIAL / PRODUCTION / EXECUTIONAL LEVEL
e WIE BT ABRR
Account Executive; PR Specialist; PR Officer;
Press Officer 1351 20 14
EERBEME ARG S R EE
Digital Media Strategist ; Marketing Strategist 34 0 0
WG A HG SRR ET ¢ T SRR AT
Account Co-ordinator
138 0 1
BT BIE
Translator
—— 8 0 0
s
Visualiser
ot e 52 0 1
L&
Graphic Artist
L :. 59 0 0
IEfREUES
Copywriter
e 11 0 0
BEEE
Research Assistant
N 66 0 2
i35 B
Soia] I\;l:(‘ifa Strategist 60 5 0
FEA RS SRS B
Marketing Assistant ; Marketing Executive 128 0 0

MG HSEE
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324

305

388

412

481

437

Strategic Planner
SRR &

Senior Press Photographer; Press Photographer
B (S8 Wi ® sl s

Video Editor
5 BIHERT

Sub-total:
JINET -

1970

25

18

SUPPORTING / TECHNICAL LEVEL
BB EMAR&

Promoter

A

83

Data Analyst
B A

15

Set Designer
SeaaTHN

Sub-total:
INEE -

103

Total:
ST :

3584

37

29

* Including jobs with different titles but with similar functions.

BRI [F{E LRI -
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151

152

153

154

155

156

157

158

143

251

254

222

223

253

258

255

256

Manpower Statistics — Advertising Sales / PR / Marketing Department in Media Organizations
AT - EERRENES AR TR

No. of No. of
Full Time Employees as at Freelancer No. of
Survey Reference Date as at Survey Reference Full Time Vacancies
Principal Job* (Excl. Freelancer) Date as at Survey Reference
EX Date
Mt B IR
EHRESAH R B IR EME A EN 2 RER
( BT EE RS ) BHIEEAH
MANAGERIAL LEVEL
K EH
Publisher; Managing Director; President 116 0 0
R R
General Manager; Associate Publisher;Deputy
Managing Director; Vice President;Chief 99 0 0
Operations Officer 44455 ; Bt & © RIEELK
H S BIIRHEEL 5 EEANEE
Advertising Director ; Advertising Sales Director ;
Account Director 111 0 0
[EEAEE RSB BN
Circulation Sales Director ;Circulation Marketing
Director 53 0 0
TR BN
Marketing Director ; Marketing Services Director ;
Program Director 79 0 0
5% © TSR AEE:  THE R
Business Development Director 76 0 0
ST SRR
Reseeirch Director 1 0 0
iR B4R
Public Relations Director 4 1 0
eSSkl
Art Director
- 84 0 0
EMTHERE
Sub-total:
- 671 1 0
INEE -
SUPERVISORY LEVEL
X EH
Account Manager
2 FICEE 351 0 11
Sales Manager
B 1 0 !
Marketing Manager ; Marketing Services Manager
; Program Manager 310 0 4
A AR § THE &E
Research Manager
A 2 0 0
Traffic Manager ; Advertising Administration
Manager 49 0 2
AT | TR
Public Relations Manager
" e 30 0 0
NSRRI
Sales Training Manager ; Support Manager 25 0 0
PHEE Ik TR
Business Development Manager 17 0 0
ST
Sub-total:
N 969 0 21
INeE .
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351

322

323

353

358

412

EDITORIAL / PRODUCTION / EXECUTIONAL LEVEL

SR FTARK

Advertising Sales Assistant ;Advertising Sales

Executive ; Account Executive 578 0 20
EEESHERNTE  BEEHE T KEEE
MarE’kctmg .AssmEt’ant ; Marketing Executive 306 4 20
TG - G EE
Research Assistant ; Research Executive 73552 61 0 0
BIER TS A
Traffic Co-ordinator;Advertising Administration
Assistant 228 4 4
Bhss B 5 BEE TR
Public Rclatlons Assistant ; Public Relations 136 3 0
Executive
Sub-total:

N 1309 11 44
NSt -
SUPPORTING / TECHNICAL LEVEL
WE B ARG
Promoter

= 58 0 0

S
Sub-total:

N 58 0 0
INeE .
Total:

N 3007 12 65
&5t

* Including jobs with different titles but with similar functions.

ELFERE A [FE AR SURRR AL -
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111

112

113

114

115

116

117

118

119

120

121

122

123

165

220

211

212

214

215

217

Manpower Statistics — Advertising and Public Relations (Advertising companies, agencies and other advertising services)

ADGEET - BERALMGSE (EERH,/ #EARER)

No. of No. of
Full Time Employees as at Freelancer No. of
Survey Reference Date as at Survey Reference Full Time Vacancies
Principal Job* (Excl. Freelancer) Date as at Survey Reference
TER Date
T4t B EIRY
EHREEAH EREBER Tt BN E =R
( BEEIEE IR ) BHTIEEAH

MANAGERIAL LEVEL
& B
Managing Director; General Manager 210 0 0
R R
Director of Client Services / Account Servicing 67 0 0
&P IR AR
Business Director; Group Account Director;
AccountDirector 319 0 0
HEE
Director of Strategic Planning 1 0 0
SRR B4 T
Exi:utlve Crﬁeftlve Director 23 0 0
BATRIMENEE
Creative Group Head; Creative Director
flfeRE: 0 ) 0
Head of TV Production 25 0 0
B EHEEE
Media Planning Director 1 0 0
B R EI AR
Media Buying Director 3 0 0
B PRI AR
Media Group Head; Group Director; Associate
Director 19 0 0
BAHTAE B4 B4
Head of Insight and Analytics 3 0 0
TR R BRI EE
Head of Programmatic Service 2 0 0
R EESREEE
Head of Data Strategy and Performance 5 0 0
BB RIS RN EE
Advertising Manager ;Marketing Communications
Manager 1 0 0
[ ;i AL
Sub-total:

N 1614 8 0
INeE .
SUPERVISORY LEVEL
FER
Associate Account Director; Account Manager
_ - 1199 0 100
BI% U | HPEE
Art Director
e 916 0 0
FMTaE
Stuil;uMarLager 4 0 0
Production Manager
sufram o 0 0
Traffic Manager

o 34 0 0

AR AL
TV Producer
e 172 0 0
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218

219

223

221

222

224

320

311

312

313

318

319

315

314

323

317

307

322

324

325

326

327

392

351

365

Media Planning Manager

o 60 0 0
I T A
Media Buying Manager 1 0 0
B PRI
Research Manager; Research Planner 50 0 0
ISR AT RIS RE R
Senior PR Consultant; PR Consultant 31 0 0
SR AR © A RRREART
Marketing Manager ; Marketing Services Manager
; Program Manager 254 0 2
TG 5 N5 RT AL © I E &
Brand Design Director ; Head of Brand Design 56 0 0
R AR
Sub-total:
- 3310 0 102
INEE -
EDITORIAL / PRODUCTION / EXECUTIONAL LEVEL
Gk BIE BITABR
Account Executive
o 2090 1 9
BPEEE
Visualiser
SRR 14 0 0
Graphic Artist
et e i 1796 18 6
IERREES
Copywriter
- 473 96 2
i
Media Planner; Media Executive 45 3 5
BAHRE S B EE
Media Buyer
g 74 0 1
BRI S
Traffic Co-ordinator
N 33 0 0
e
Production Assistant
274 168 16
SR
Research Assistant
N 41 0 0
iR A I
Photographer
258 75 0
[ A
Online Editor
231 3 3
M4
Marketing Assistant ; Marketing Executive
646 18 181
S 5Tl
Strategic Planner
o 29 3 0
ERfRRE B
Community Manager
N 20 0 0
[aRELSE
Senior Brand Designer; Brand Designer 178 0 0
BRSBTS
Package Designer
. 4 0 0
SR i
Digital Media Strategist ; Marketing Strategist 62 100 0
SSRGS ¢ TS SRS A
Social Media Strategist
. o 42 50 0
TR RIS A
Advertising Sales Assistant ;Advertising Sales
Executive ; Account Executive 2 0 0
BEE i RN BN T L SR
Graphic Designer 1 0 0
s A
Sub-total:
N 6613 535 223
INeE .
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401

485

482

411

412

486

SUPPORTING / TECHNICAL LEVEL
BB EMABR&

Designer
Fiirsgt &

2746

64

Digital Designer
BisesET 8

437

‘Webmaster

HE

43

Technician
ilr &

193

Promoter

5

85

Data Analyst
Bt A

85

Motion Graphic Designer; Visual Effects Designer;
3D Animator; 2D Animator

BIREE Gt SRR RERETHT ¢ 3DTE
Bili : 2D

36

Sub-total:
INEE -

3625

71

Total:
ST :

15162

614

328

* Including jobs with different titles but with similar functions.

BRI [F{E LR AR IR -
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161

162

163

164

165

166

167

168

169

170

261

262

263

242

217

Manpower Statistics — Advertising and Public Relations
(Corporate communication/ PR/ advertising/ marketing department in company/ institution)

ANGEET - BERALGE (RILEREER ARG BETHHATME)

Principal Job*
EERH

No. of
Full Time Employees as at
Survey Reference Date
(Excl. Freelancer)

HEAETHEIR
EHESAR
( BEETIEE R )

No. of
Freelancer
as at Survey Reference
Date

4T HEM
BEREIFEAR

No. of
Full Time Vacancies
as at Survey Reference
Date

EAET HERNE W RER

MANAGERIAL LEVEL
K&

General Manager / Director / Head of Corporate
Communications, Public Relations and Public
Affairs

TRIEEER - ARG R A LR HEEE
S EE

241

General Manager / Director / Head of Advertising
and Marketing Communications

[ R i R M

93

General Manager / Director / Head of Marketing,
Product Development and Brand Management
85 MBS RO AR W

=

304

Corporate Communications Manager ;Public
Relations Manager ; Public Affairs Manager
RIEEERACEE § AR A SRR

395

Advertising Manager ;Marketing Communications
Manager

R AEEL TG EERAREE

228

Marketing Manager ; Product Manager ; Brand
Manager
AR EEARACEE ; ARRRALEL

363

Community Relations Manager

TR

86

Market Research Manager
i

117

Publication Manager

st

49

Internal Communications Manager

P B (R A

25

Sub-total:
JINET -

1901

36

SUPERVISORY LEVEL
EEH

Assistant Manager / Executive for Corporate
Communications, Public Relations and Public
Affairs

RSEEER - NSRBI R A SRS
55

770

16

Assistant Manager / Executive for Advertising and
Marketing Communications

[ RS R BB AR F

313

27

Assistant Manager / Executive for Marketing,
Product Development and Brand Management

85 FEMmBREE KR R B B A A

631

Chief Editor; Editor
HELRER 5 4RiH

18

TV Producer
B LA
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264

361

362

363

367

368

366

369

365

317

307

326

391

392

461

483

481

Brand Design Director; Head of Brand Design

R

23

Sub-total:
JINET -

1762

49

EDITORIAL / PRODUCTION / EXECUTIONA
Gtk BUE BT ABK

L LEVEL

Officer / Assistant for Corporate
Communications,Public Relations and Public
Affairs

RSEEE - AHBIGR R AL BB B

837

16

23

Officer / Assistant for Advertising and Marketing
Communications

[ KA R B

813

15

20

Officer / Assistant for Marketing, Product
Development and Brand Management

5~ FEMmBAEE R £ B

930

49

Officer / Assistant for Community Relations

fHERAR T B

91

Officer / Assistant for Market Research
TR E T/ B

101

Writer ; Translator

B BiEEA

Officer / Assistant for Publication

HRREAE/BhEL

10

Graphic Designer
g #Et B

155

Photographer
2t

35

Online Editor
s dmiE

Senior Brand Designer; Brand Designer
BRS¢ SRR

25

Digital Media Strategist ; Marketing Strategist
YA SRS AT 5 TP SR AT

51

Social Media Strategist
FEAZ SRS SR AT

64

Sub-total:
INeE .

3127

32

110

SUPPORTING / TECHNICAL LEVEL
WY EmARR

Researcher
BREER

73

Web Page Designer
HHEUES

55

Data Analyst
Big &

59

Sub-total:
INeE .

187

Total:
&5t

6977

32

195

* Including jobs with different titles but with similar functions.

EFERE A [FE TAESURIRE AL -
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131

141

142

143

241

243

341

342

%)
—_
w

346

322

334

385

387

Manpower Statistics—-Media Production (Production Companies)

ATIGEHEE - FRBEsE (ERBE)

Table 4

No. of
. No. of
Full Time Employees as at
Freelancer No. of
Survey Reference Date . .
L. as at Survey Reference Date Full Time Vacancies
Principal Job* (Excl. Freelancer)
as at Survey Reference Date
TR T AR
g T B EME BN EHEERE
ZWiEA N HETEEAR
(BEBIEE KRIH)

MANAGERIAL LEVEL
KER
Vice President; Senior Vice President; Executive
Director 195 0 0
BIREEL 5 SAREIREE M TES
Controller; Deputy Controller; Assistant Controller;
Creative Director; Production Director 515 0 1
HaEE  RIAEES  BYERAEER 0 AIMFARES  BUFRR
%
Program Director; Promotion Director 04 0 0
THH 488G SR
ArE Pl{ector 110 0 0
EilT4E:
Sub-total:

N 914 0 1
INgE .
SUPERVISORY LEVEL
FHEK
Head of Production; Head of Creation 535 0 0
BUEEME AEEE
lnterzfctn:e j\:/fx Pl{ector 27 0 0
H B R
Sub-total:

. 562 0 0
INgE .
EDITORIAL / PRODUCTION / EXECUTIONAL LEVEL
Fik /B BTARR
Chief Producer; Senior Producer; Producer;
Production Assistant 938 0 0
Research Supervisor; Researcher; Research Writer 13 0 0
FilER  BEHEER  BREHEA i
CoriEe;lt erter ; Script Writer 53 3 0
A wE
Musician
2 0 0
EEA
Online Editor

e 1 0 0

QERE T
Marketing Assistant ; Marketing Executive 40 0 0
TGENH . TS EE
Senior Reporter ; Senior Researcher ; Reporter ;
Researcher 0 0 0
SGLE  BRERHERES  E ) ArHEE
a8
Multimedia Designer; Digital Designer 1 1 0
HIEERET R BEGHAEREET A
Game Designer | 0 0
Wk A
Sub-total:

N 1081 4 0
Nt
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432

434

486

487

439

435

436

437

SUPPORTING / TECHNICAL LEVEL
WY BWARR

Floor Manager; Video Editor; Engineer &

Technician; Subtitling Operator 287 32 4
SRR R B0 FRRER
ifl;losr,; C‘amer;mz?n'; (j:fneragan ) 751 102 0
e AN B R 5 S R AT
Motion Graphic Designer; Visual Effects Designer;
3D Animator; 2D Animator 553 3 3
DREEI R SET A SRRt Al ¢ 3DEYE i
BTl ; 2DE) AT
An/s;T\ech Amm}ator 1 0 0
TR BT
Audio Engineer, Mixing Engineer, Mastering
Engineer 1 0 0
HHHTAREN ¢ JRE TAZEN ; RE A2
Visual Producer
s 327 198 5
i
Producer (Dubbing / Mixing); Boom Operator 403 0 0
BB o R EA
Set Designer
. 6 0 0
i B s Tl
Director; Production Assistant; Floor Manager;
Video Editor; Engineer & Technician; Subtitling
Operator 24 16 0
BUE  BUERNEE SRR ELCEL ; 2R BT
o FRIRER
Sub-total: 2384 351 17
/Ngt:
Total:
o 4941 355 18
5T

* Including jobs with different titles but with similar functions.

ELFERE A 1R (B AR SDL AT AL -
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101

102

103

13

132

201

202

203

204

205

206

23

232

233

234

306

307

308

309

301

331

334

335

Percentage distribution of Average Monthly Remuneration Package of Full-time Employees by principal job — Journalism

B8 A ARSI - HrEsE

Table 5

Principal Job* $80,001 or $15,000 or Total number of
EE%E& above $50,001 - $80,000($30,001 - $50,000|$20,001 - $30,000($15,001 - $20,000 below full-time employees
$80,001 TPA $15,000 ROAT | ZWESAH
MANAGERIAL LEVEL
KHEK
Editor-in-Chief, The Editor 15.6% 15.6% 61.5% 7.4% 0.0% 0.0% 141
HH 4R
lzepuly Editor; Deputy Editor-in-Chief 8.1% 69.1% 17.9% 4.9% 0.0% 0.0% 129
'
Executive Editor 0.0% 18.0% 66.0% 16.0% 0.0% 0.0% 50
BT
Vice President; Senior Vice President; Executive
31.6% 65.8% 2.6% 0.0% 0.0% 0.0% 48
Controller; Deputy Controller; Assistant Controller;
News Manager 17.4% 78.3% 4.3% 0.0% 0.0% 0.0% 24
W BI4NES © BOERARES © WTRAACE
Sub etz 12.7% 42.8% 37.9% 65% 0.0% 0.0% 392
Nt :
SUPERVISORY LEVEL
EER
Managing Editor
P 0.0% 9.4% 34.5% 55.5% 0.6% 0.0% 357
GwiEEAE
News Editor ; Assignment Editor
. e 0.0% 4.2% 85.4% 10.4% 0.0% 0.0% 282
RS e EE
International News Editor
- ) 0.0% 29.4% 47.1% 23.5% 0.0% 0.0% 17
BT A
China / National News Editor
- 0.0% 15.2% 66.7% 18.2% 0.0% 0.0% 33
PEFTEERE
/:s:{gnwent Editor (Photography) ; Photo Editor 0.0% 13.2% 68.4% 13.2% 539% 0.0% 58
i B
Editorial / Leader Writer 0.0% 13.0% 38.9% 48.1% 0.0% 0.0% 56
E
Executive News ; Assignment Editor ; Planning
Editor 0.0% 36.4% 42.4% 21.2% 0.0% 0.0% 38
s SREIEME
Deputy News ; Assistant News, Assignment Editor
; Planning Editor 0.0% 0.0% 92.6% 7.4% 0.0% 0.0% 40
s SREIEME
Deputy Editor ; Assistant Managing Editor
e 0.0% 5.0% 95.0% 0.0% 0.0% 0.0% 50
HIRH AT ’ ’ ’ ’ ’ ’
Executive Producer
e R 0.0% 15.2% 78.8% 6.1% 0.0% 0.0% 66
Sub-total: 0.0% 9.8% 60.4% 29.4% 0.4% 0.0% 997
et
EDITORIAL / PRODUCTION / EXECUTIONAL LEVEL
&R BAEBITARS
Senior Layout Editor; Layout Editor
e - OO . - 0.0% 3.3% 48.1% 31.1% 17.4% 0.0% 306
FE (S0 MR SRIE © R SRS
Sub-editor; Copy Editor 0.0% 0.0% 6.1% 69.2% 24.8% 0.0% 377
S fed e
Senior Reporter; Reporter
e N N 0.0% 2.0% 21.4% 74.0% 2.6% 0.0% 1220
#HE (S 5E iE
Senior Press Photographer; Press Photographer
e s ! . 0.0% 0.0% 24.5% 35.9% 39.6% 0.0% 231
=) B e
Senior Translator; Translator 0.0% 0.0% 0.0% 100.0% 0.0% 0.0% 67
e ey o = .0% .0% .0% .0% .0% .0%
#HE (S50 BEE BEE
Ontine Editor 0.0% 0.0% 7.3% 63.0% 29.7% 0.0% 250
AR
Senior Designer
e st 0.0% 0.0% 12.4% 78.9% 8.8% 0.0% 227
#HE (S EiliRtE
Graphic Artist
o o 0.0% 0.0% 36.9% 4.6% 58.5% 0.0% 95
IERREES
Senior Producer; Producer . ) ) )
TR ; E 0.0% 0.0% 5.6% 94.4% 0.0% 0.0% 36
Senior Sub-editor; Sub-editor 0.0% 0.0% 40.0% 58.5% 15% 0.0% 21
AR Rl
News Anchor; Announcer
) e 0.0% 0.0% 53.2% 13.0% 26.0% 7.8% 87
FIEE  WEa ’ ’ ’ ’ ’ '
News Translator
B 0.0% 0.0% 67.5% 25.0% 7.5% 0.0% 42
HHIEREE § § 0 ; 0 §
Senior Reporter ; Senior Researcher ; Reporter ;
Researcher
T 0.0% 0.0% 0.0% 87.5% 12.5% 0.0% 436
0.0% 0.0% 4.8% 93.1% 2.1% 0.0% 195
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401

402

404

405

406

407

43

433

436

437

438

483

482

485

486

499

Cameraman

EE IR

0.0%

0.0%

2.1%

69.5%

28.3%

0.0%

255

Content Writer; Script Writer
RS

0.0%

0.0%

4.7%

90.6%

4.7%

0.0%

124

Project Executive

HEBTEE

0.0%

0.0%

0.0%

100.0%

0.0%

0.0%

Social Media Strategist
AR SRS A

0.0%

0.0%

0.0%

100.0%

0.0%

0.0%

Sub-total:
et

0.0%

0.9%

18.2%

67.3%

13.5%

0.2%

4174

SUPPORTING / TECHNICAL LEVEL
W BEMARSR

Designer
FEifisat B

0.0%

0.0%

0.0%

17.2%

80.9%

2.0%

261

Typesetter
HFE

0.0%

0.0%

0.0%

100.0%

0.0%

0.0%

Layout Artist
P&

0.0%

0.0%

0.0%

37.3%

62.7%

0.0%

190

Proof-Reader

RHE

0.0%

0.0%

0.0%

51.4%

34.6%

14.0%

112

Darkroom Person

BELEAR

0.0%

0.0%

0.0%

0.0%

100.0%

0.0%

Librarian

AREAE

0.0%

0.0%

0.0%

12.0%

88.0%

0.0%

38

Researcher
FREER

0.0%

0.0%

0.0%

0.0%

100.0%

0.0%

30

Director; Production Assistant; Floor Manager;

Video Editor; Engineer & Technician; Subtitling
Operator

HUE  BUEBNEE © SRRCRLEARE 1 8T

B THIRER

0.0%

0.0%

0.0%

96.8%

32%

0.0%

516

Duty Director
EHEEE

0.0%

0.0%

0.0%

22.7%

77.3%

0.0%

75

Producer (Dubbing / Mixing); Boom Operator
FEE R ER © WER

0.0%

0.0%

0.0%

53.6%

46.4%

0.0%

38

Set Designer

s

0.0%

0.0%

87.5%

12.5%

0.0%

0.0%

26

Hair Stylist; Make up Artist; Dresser
SERUE ¢ ALl ;RS

0.0%

0.0%

0.0%

0.0%

100.0%

0.0%

24

‘Web Page Designer
HHEES

0.0%

0.0%

0.0%

9.3%

90.7%

0.0%

113

Webmaster

HE

0.0%

0.0%

0.0%

0.0%

100.0%

0.0%

29

Digital Designer
LGy s

0.0%

0.0%

0.0%

0.0%

100.0%

0.0%

64

Motion Graphic Designer; Visual Effects Designer;
3D Animator; 2D Animator
BRGSO TN ¢ 3D
fili 5 2DEEAT

0.0%

0.0%

0.0%

98.6%

1.4%

0.0%

72

Other Operative Level
ELEE T4R

0.0%

0.0%

30.0%

5.0%

65.0%

0.0%

40

Sub-total:
i

0.0%

0.0%

1.7%

50.0%

47.0%

1.3%

1637

* Including jobs with different titles but with similar functions.
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101

102

103

182

183

160

201

202

204

205

206

257

281

259

283

214

308

313

383

386

384

389

388

385

Table 6

Percentage distribution of Average Monthly Remuneration Package of Full-time Employees by principal job — Digital / New media (Digital / New media)

BEAANSHRHENL - 805, FsE (B, HiEs)

Principal Job* $80,001 or $15,000 or Total number of
I?fmﬁ above $50,001 - $80,000($30,001 - $50,000|$20,001 - $30,000($15,001 - $20,000 below full-time employees
$80,001 ZEA $15000 KPLF | EHES AR
MANAGERIAL LEVEL
& E &
Ed““;:"'cmeﬂ The Editor 18.8% 50.0% 313% 0.0% 0.0% 0.0% 16
'
De}yu})j Editor; Deputy Editor-in-Chief 53% 78.9% 15.8% 0.0% 0.0% 0.0% 19
Rl AL
Executive Editor 0.0% 100.0% 0.0% 0.0% 0.0% 0.0% 7
BTHRIR
Chief Technology Officer; Chief Technical Director
. e . e 14.3% 85.7% 0.0% 0.0% 0.0% 0.0% 7
BT EAE  ERERTAEEE
Chief (Digital) Content Officer; Director of Digital
Media 25.0% 75.0% 0.0% 0.0% 0.0% 0.0% 14
ERE (RS ) A WS AEE:
Creative Director 0.0% 83.3% 16.7% 0.0% 0.0% 0.0% 7
AIE4EE:
Sub-total: 11.1% 74.6% 14.3% 0.0% 0.0% 0.0% 70
et
SUPERVISORY LEVEL
EHEH
Managing Editor 0.0% 19.4% 50.0% 30.6% 0.0% 0.0% 66
SRiEE(E
News Editor ; Assignment Editor
, s e 0.0% 16.0% 84.0% 0.0% 0.0% 0.0% 25
HEPRE PR
China / National News Editor
- 0.0% 0.0% 100.0% 0.0% 0.0% 0.0% 1
PR E A
/;s:/gnfnenl Editor (Photography) ; Photo Editor 0.0% 0.0% 37.50% 62.5% 0.0% 0.0% 16
B AE
Editorial / Leader Writer 0.0% 0.0% 100.0% 0.0% 0.0% 0.0% 9
E 3
Tfflf',l,lfal Manager 0.0% 0.0% 100.0% 0.0% 0.0% 0.0% 8
frapes
Research and Development Manager 6
s
Producer 0.0% 11.9% 64.3% 23.8% 0.0% 0.0% 42
sy .0% 9% 3% 3.8% .0% .0%
Digital Content Officer
R 0.0% 0.0% 0.0% 100.0% 0.0% 0.0% 43
BHSNBEME
Production Manager
P 0.0% 0.0% 100.0% 0.0% 0.0% 0.0% 3
Sub-total: 0.0% 10.4% 52.5% 37.1% 0.0% 0.0% 219
i
EDITORIAL / PRODUCTION / EXECUTIONAL LEVEL
&R BAE BTARS
Senior Layout Editor; Layout Editor
s o X . 0.0% 0.0% 18.5% 37.0% 44.4% 0.0% 33
PR (S0 RIS AR 4RE
Sub-editor; Copy Editor 0.0% 0.0% 33.3% 0.0% 66.7% 0.0% 11
SR
Senior Reporter; Reporter
s N N 0.0% 0.0% 5.5% 86.6% 7.9% 0.0% 127
HE (S 5E o iE
Senior Press Photographer; Press Photographer;
Photographer 0.0% 0.0% 10.3% 27.6% 62.1% 0.0% 30
FE (S0 MR i o Bih
Senior Translator; Translator
I, - - 0.0% 0.0% 75.0% 25.0% 0.0% 0.0% 4
#HE (S8 HEE  HEE
Online z;’“’r 0.0% 0.0% 7.5% 80.6% 11.9% 0.0% 77
Senior Designer 0.0% 0.0% 0.0% 100.0% 0.0% 0.0% 35
e et .0% 0% .0% .0% .0% 0%
#HE (S EiiREtE
Copywriter 0.0% 0.0% 18.5% 51.9% 29.6% 0.0% 28
e
‘Web Designer . .
N 0.0% 0.0% 0.0% 88.9% 11.1% 0.0% 34
HEEARTE
Motion Graphic Designer
el 0.0% 0.0% 0.0% 100.0% 0.0% 0.0% 14
HEYESETE
User Experience Designer; User Interface Designer
- el . R 0.0% 0.0% 25.0% 75.0% 0.0% 0.0% 46
FEERBRRET R NERGET R
Social Media Executive
o = 0.0% 0.0% 100.0% 0.0% 0.0% 0.0% 3
R A
Video Editor
SRR, 0.0% 0.0% 33.3% 66.7% 0.0% 0.0% 12
SR BT
Multimedia Designer; Digital Designer 0.0% 0.0% 0.0% 23.3% 76.7% 0.0% 49

ST A BB R

208




390

Social Media Influencer; Key Opinion Leader

(KOL); Blogger - - - - - - 10
ARG
Project Executive
e 0.0% 0.0% 0.0% 66.7% 333% 0.0% 12
THEHETEE
Webmaster; Web specialist
e 0.0% 0.0% 0.0% 64.4% 35.6% 0.0% 45
4E MEHHE
Digital Media Strategist ; Marketing Strategist
: ) 8 0.0% 0.0% 0.0% 0.0% 100.0% 0.0% 10
USRS ¢ TSRS ) ’ ’ ’ ) ’
b b 0.0% 0.0% 8.9% 66.2% 249% 0.0% 580
et
SUPPORTING / TECHNICAL LEVEL
e BMAER
Designer 0.0% 0.0% 0.0% 39.5% 60.5% 0.0% 38
FEffraEt B
Rescarcher 0.0% 0.0% 0.0% 10.0% 90.0% 0.0% 10
Senior Cameraman; Cameraman 0.0% 0.0% 0.0% 100.0% 0.0% 0.0% 3
e e ot 0% 0% 0% 0% 0% 0%
SRR ; AT
S etal 0.0% 0.0% 0.0% 42.9% 571% 0.0% 56
Nt :

* Including jobs with different titles but with similar functions.

BRI EIE TAERDA R
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111

112

113

117

118

119

120

121

122

123

143

147

151

152

155

156

157

158

161

162

163

164

Table 7

Percentage distribution of Average Monthly Remuneration Package of Full-time Employees by principal job — Advertising and Public Relations (Public relations services)

BEAARSRER - RERAMGRE (AMRMGRRE)

Principal Job*
EERH

$80,001 or
above

$80,001 BLA

$50,001 - $80,000

$30,001 - $50,000

$20,001 - $30,000

$15,001 - $20,000

$15,000 or
below

$15,000 LA T

Total number of
full-time employees

EHESAY

MANAGERIAL LEVEL
EE G

Managing Director; General Manager

Hf H

52%

44.6%

45.5%

4.7%

0.0%

0.0%

1141

Director of Client Services / Account Servicing

& PR

w
5
S

23.0%

70.5%

w
5
S

0.0%

0.0%

67

Business Director; Group Account Director;
Account Director

% B
i

=

5.4%

10.8%

81.5%

2.3%

0.0%

0.0%

319

Director of Strategic Planning
SRR A

0.0%

30.0%

60.0%

10.0%

0.0%

0.0%

Executive Creative Director
BITRIERES

7.4%

44.4%

40.7%

7.4%

0.0%

0.0%

28

Creative Group Head; Creative Director

fAIfEHEE:

2.0%

32.3%

30.4%

0.0%

0.0%

305

Head of TV Production
SR

0.0%

91.7%

4.2%

0.0%

0.0%

25

Media Planning Director
P A EL

40.0%

50.0%

10.0%

0.0%

0.0%

0.0%

Media Buying Director
B PRI

0.0%

0.0%

100.0%

0.0%

0.0%

0.0%

Media Group Head; Group Director; Associate
Director

B EE  FP

[l

w
@
)
N

38.9%

27.8%

0.0%

0.0%

0.0%

Head of Insight and Analytics
AR BRI EE

0.0%

0.0%

100.0%

0.0%

0.0%

0.0%

Head of Programmatic Service

TR bR SR EE

0.0%

100.0%

0.0%

0.0%

0.0%

0.0%

Head of Data Strategy and Performance

BRI RS R

0.0%

40.0%

60.0%

0.0%

0.0%

0.0%

Art Director
g

2.4%

60.2%

6.0%

0.0%

0.0%

89

Director of Client Services; Account Director

& PR

10.7%

61.2%

1.2%

0.0%

0.0%

247

Publisher; Managing Director; President

fhf s ERAGE WA AR

11.0%

51.4%

0.0%

0.0%

0.0%

116

General Manager; Associate Publisher; Deputy
Managing Director; Vice President; Chief
Operations Officer

W s R  BIEERA  gld  BNE

8.0%

64.8%

23.9%

3.4%

0.0%

0.0%

99

Advertising Director ; Advertising Sales Director ;
Marketing and Sales /Account Director
SRR RIS B RBTER

3.1%

25.5%

65.3%

6.1%

0.0%

0.0%

111

Circulation Sales Director ; Circulation Marketing
Director
SH{THRET

2.2%

20.0%

55.6%

22.2%

0.0%

0.0%

53

Marketing Director ; Marketing Services Director ;
Program Director

Lk | TSR ; HEE

7.5%

28.4%

64.2%

0.0%

0.0%

0.0%

79

Business Development Director

SET SRR

4.1%

20.5%

68.5%

6.8%

0.0%

0.0%

76

Research Director

i A

10.0%

20.0%

70.0%

0.0%

0.0%

0.0%

Public Relations Director
IR

0.0%

35.3%

50.0%

14.7%

0.0%

0.0%

42

General Manager / Director / Head of Corporate
Communications, Public Relations and Public
Affairs

IEER - AFFRRAILE
SEE

12.3%

40.2%

47.5%

0.0%

0.0%

0.0%

241

General Manager / Director / Head of Advertising
and Marketing Communications

[ R AR W

3.5%

52.9%

43.5%

0.0%

0.0%

0.0%

93

General Manager / Director / Head of Marketing,
Product Development and Brand Management

55 ~ AEGHGE 3 R SR AR AR 4R £
.
E

4.4%

45.8%

49.8%

0.0%

0.0%

0.0%

304

Corporate Communications Manager ; Public
Relations Manager ; Public Affairs Manager
ARSEHARATE | ASERIRGERE ;ALY

12.2%

57.4%

20.7%

9.7%

0.0%

0.0%

395
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165

166

167

168

169

170

211

212

214

215

217

218

219

220

221

222

223

224

242

243

246

245

26

262

263

264

Advertising Manager ; Marketing Communications
Manager

RS ¢ T

0.4%

83.5%

10.3%

58%

0.0%

0.0%

229

Marketing Manager ; Product Manager ; Brand
Manager

TISGART | FER

0.0%

21.7%

65.9%

12.4%

0.0%

0.0%

363

Community Relations Manager

o Ih B (A

4.1%

79.5%

16.4%

0.0%

0.0%

0.0%

86

Market Research Manager
i35

0.0%

11.8%

88.2%

0.0%

0.0%

0.0%

117

Publication Manager

HRRALHEE

0.0%

0.0%

100.0%

0.0%

0.0%

0.0%

49

Internal Communications Manager

Py B R AR

4.0%

88.0%

8.0%

0.0%

0.0%

0.0%

25

Sub-total:
et

5.4%

39.7%

48.4%

6.6%

0.0%

0.0%

4769

SUPERVISORY LEVEL
FES

Art Director
ElieEE:

0.0%

0.4%

39.0%

60.4%

0.2%

0.0%

955

Studio Manager
R

0.0%

0.0%

0.0%

100.0%

0.0%

0.0%

Production Manager

s

0.0%

3.1%

10.5%

73.3%

13.1%

0.0%

514

Traffic Manager

ARG

0.0%

0.0%

24.2%

75.8%

0.0%

0.0%

34

TV Producer
EEHH

0.0%

2.3%

73.3%

24.4%

0.0%

0.0%

179

Media Planning Manager
o AR

0.0%

0.0%

39.0%

61.0%

0.0%

0.0%

60

Media Buying Manager
BRI

0.0%

0.0%

90.9%

9.1%

0.0%

0.0%

Associate Account Director; Account Manager

RIE PR F P

0.0%

6.1%

20.7%

73.0%

0.1%

0.0%

1199

Senior PR Consultant; PR Consultant
AR A RRIRERT 5 A RRRERS

0.0%

12.9%

41.9%

45.2%

0.0%

0.0%

31

Marketing Manager ; Marketing Services Manager ;
Program Manager
TS TSR ; T E A

0.0%

5.6%

50.9%

38.8%

4.7%

0.0%

670

Research Manager; Research Planner

TR A L RIS

0.0%

25.6%

31.1%

43.3%

0.0%

0.0%

91

Brand Design Director ; Head of Brand Design
TR

0.0%

0.0%

94.5%

0.0%

0.0%

56

Art Tech Show Designer
TR R

0.0%

22.2%

77.8%

0.0%

0.0%

Interactive VEX Director

GRS

0.0%

0.0%

0.0%

0.0%

0.0%

Account Manager; Senior PR Consultant; PR
Consultant

EP RS ¢ AR AR AR

0.0%

7.5%

252%

64.0%

3.4%

0.0%

754

Chief Editor; Editor
LEGRER 5 dRiE

0.0%

0.0%

60.7%

0.0%

0.0%

28

Account Manager; Advertising Manager ;
Advertising Sales Manager ; Account Manager
TR RS RSP K TR
b2}

0.0%

3.5%

36.3%

59.6%

0.6%

0.0%

351

Traffic Manager ; Advertising Administration
Manager

I T R TR

0.0%

0.0%

38.3%

55.3%

6.4%

0.0%

49

Sales Manager; Circulation Sales Manager ;
Circulation Marketing Manager
SR © SRTACH PR

0.0%

13.5%

47.6%

38.9%

0.0%

0.0%

155

Sales Training Manager ; Support Manager

SRR ¢ SR

0.0%

0.0%

96.0%

4.0%

0.0%

0.0%

25

Business Development Manager

SETHIR

0.0%

0.0%

0.0%

100.0%

0.0%

0.0%

Public Relations Manager

IR

0.0%

0.0%

60.0%

40.0%

0.0%

0.0%

30

Assistant Manager / Executive for Corporate
Communications, Public Relations and Public
Affairs

MRSEMEER - AR R ARSI E
£

0.0%

2.7%

34.0%

63.4%

0.0%

0.0%

770

Assistant Manager / Executive for Advertising and
Marketing Communications

JEE S RS AR E A

0.0%

8.4%

71.4%

20.2%

0.0%

0.0%

33

Assistant Manager / Executive for Marketing,
Product Development and Brand Management

it ~ EEARBASE R SR R BB T AE

0.0%

3.6%

27.7%

65.9%

2.8%

0.0%

631

Brand Design Director; Head of Brand Design
SRR

0.0%

21.7%

78.3%

0.0%

0.0%

0.0%

23

Sub-total:
et

0.0%

4.7%

35.8%

57.4%

2.1%

0.0%

6969
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351

353

358

361

362

363

365

366

367

368

369

EDITORIAL / PRODUCTION / EXECUTIONAL LEVEL

iR BAE ST AR

Senior Press Photographer; Press Photographer;
Photographer
BR (i) MR E AL E B

Online Editor
Rk Thist

0.0%

0.0%

2.1%

1.7%

96.1%

0.0%

Visualiser

FifnE B e

0.0%

0.0%

21.4%

0.0%

78.6%

0.0%

Graphic Artist
IETRRES

0.0%

0.0%

0.6%

37.4%

62.0%

0.0%

Copywriter; Content Writer ; Script Writer
B E ¢ 4REl

0.0%

0.0%

3.5%

34.9%

61.6%

0.0%

484

Production Assistant

L

0.0%

0.0%

23.5%

75.0%

0.0%

274

Traffic Co-ordinator

D Bt

0.0%

0.0%

42.4%

57.6%

0.0%

33

Photographer
[ AT ¢ RREET

0.0%

0.0%

57.4%

39.4%

0.0%

293

Media Planner; Media Executive

B RES A TR

0.0%

0.0%

14.2%

85.8%

0.0%

345

Media Buyer
B RS E

0.0%

0.0%

0.0%

52.2%

47.8%

0.0%

74

Account Executive

EEEAE

0.0%

0.0%

1.3%

66.2%

29.6%

2.9%

2090

Marketing Assistant ; Marketing Executive

TG i EAE

0.0%

0.0%

5.1%

50.9%

44.0%

0.0%

1080

Research Assistant; Research Executive

iR AN ¢ S AR

0.0%

0.0%

21.7%

44.7%

33.5%

0.0%

168

Strategic Planner
R

0.0%

0.0%

9.4%

31.3%

59.4%

0.0%

34

Community Manager

fania L

0.0%

0.0%

5.0%

95.0%

0.0%

0.0%

20

Senior Brand Designer; Brand Designer

BRSO RG T SRR T

0.0%

0.0%

2.6%

14.4%

83.1%

0.0%

203

Package Designer
A

Account Executive; PR Specialist; PR Officer;
Press Officer

FEERBEE  AHBIGEE  FEEE

0.0%

0.0%

12.0%

58.7%

29.3%

0.0%

1351

Account Co-ordinator

keIl iU

0.0%

0.0%

25.4%

0.0%

138

Translator

0.0%

0.0%

50.0%

0.0%

ualiser
ESEicI=!

0.0%

0.0%

32.6%

62.8%

0.0%

52

Sales Assistant; Account Executive; Advertising
Sales Assistant ; Advertising Sales Executive ;
Account Executive

PHEDE S BB R
BEME HEEME

0.0%

0.0%

26.5%

37.6%

35.9%

0.0%

580

Traffic Co-ordinator; Advertising Administration
Assistant

Tras 5 0 B TR EL

0.0%

0.0%

0.0%

13.5%

86.5%

0.0%

228

Public Relations Assistant ; Public Relations
Executive

ANFERRGRIEE | ARG EE

0.0%

0.0%

8.1%

52.5%

39.4%

0.0%

136

Officer / Assistant for Corporate Communications,
Public Relations and Public Affairs
RFEMER - ARG AR A B

0.0%

0.0%

11.7%

41.0%

47.3%

0.0%

837

Officer / Assistant for Advertising and Marketing
Communications

[ R AR A B

0.0%

0.0%

11.3%

62.5%

26.2%

0.0%

813

Officer / Assistant for Marketing, Product
Development and Brand Management

it ~ EEAHBASE R ShheHE R AT B

0.0%

0.0%

0.7%

50.8%

48.5%

0.0%

930

Graphic Designer

s

st

0.0%

0.0%

0.0%

94.3%

5.7%

0.0%

156

‘Writer ;
HE

0.0%

0.0%

0.0%

100.0%

0.0%

0.0%

Officer / Assistant for Community Relations

FLERR R EAE B

0.0%

0.0%

3.6%

96.4%

0.0%

0.0%

91

Officer / Assistant for Market Research
MG EEE B

0.0%

0.0%

0.0%

100.0%

0.0%

0.0%

101

Officer / Assistant for Publication

HREEAE B

0.0%

0.0%

0.0%

83.3%

16.7%

0.0%

Video Editor
#2 BT

0.0%

0.0%

0.0%

0.0%

100.0%

0.0%

Digital Media Strategist ; Marketing Strategist

SR SRSET ¢ TR SRS A

0.0%

0.0%

15.7%

66.3%

18.0%

0.0%

197

Social Media Strategist

AR SRS A

0.0%

0.0%

8.3%

68.3%

23.4%

0.0%

166

Sub-total:

Nt :

0.0%

0.0%

5.9%

48.1%

45.5%

0.5%

13019

212




401

411

412

437

461

481

482

483

485

486

SUPPORTING / TECHNICAL LEVEL
WE S EWAR&

Designer
Eifiaet &

0.0%

0.0%

0.0%

22.0%

72.2%

5.8%

2746

Technician
Kili &

0.0%

0.0%

0.0%

6.4%

93.6%

0.0%

193

Promoter

HERTH

0.0%

0.0%

0.0%

0.0%

84.1%

15.9%

226

Set Designer
e

0.0%

0.0%

0.0%

0.0%

100.0%

0.0%

Researcher
FORITESER

0.0%

0.0%

0.0%

0.0%

100.0%

0.0%

73

Data Analyst
BIEHT A

0.0%

0.0%

6.5%

46.0%

47.5%

0.0%

159

Webmaster

(EES

0.0%

0.0%

0.0%

7.0%

93.0%

0.0%

43

‘Web Page Designer
FHHEER

0.0%

0.0%

29.3%

29.3%

41.5%

0.0%

55

Digital Designer
B RGT &

0.0%

0.0%

2.3%

39.2%

58.5%

0.0%

437

Motion Graphic Designer; Visual Effects Designer;
3D Animator; 2D Animator
BRGNS ¢ 3DEhH
Bifi ; 2DB A

0.0%

0.0%

0.0%

0.0%

100.0%

0.0%

36

Sub-total:

Nt :

0.0%

0.0%

0.8%

22.4%

71.7%

5.0%

3973

* Including jobs with different titles but with similar functions.
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w

141

142

143

24

243

334

434

486

487

Table 8

Percentage distribution of Average Monthly Remuneration Package of Full-time Employees by principal job — Media Production (Production Companies)

BR A ARSI - FRAEBIEE (HREEE)

Principal Job*
EERH

$80,001 or
above

$80,001 BLA

$50,001 - $80,000

$30,001 - $50,000

$20,001 - $30,000

$15,001 - $20,000

$15,000 or
below

$15,000 LA T

Total number of
full-time employees

EHESAY

MANAGERIAL LEVEL
S E G

Vice President; Senior Vice President; Executive
Director
B4 SREIEE G piTES

10.5%

52.1%

1.1%

0.0%

0.0%

195

Controller; Deputy Controller; Assistant Controller;
Creative Director; Production Director
HNEG  RIANES  BYERANEL  AI(EARED  BUEAR

[
i

1.8%

50.3%

44.4%

3.6%

0.0%

0.0%

515

Program Director; Promotion Director
THE S A

0.0%

20.0%

80.0%

0.0%

0.0%

94

Art Director
B

0.0%

0.9%

91.8%

0.0%

0.0%

110

Sub-total:
et

3.4%

42.9%

50.4%

0.0%

0.0%

914

SUPERVISORY LEVEL
FHES

Head of Production; Head of Creation

BUFEM  AUEEME

0.0%

4.0%

21.7%

69.1%

53%

0.0%

535

Interactive VEX Director
OB R

0.0%

0.0%

0.0%

100.0%

0.0%

0.0%

27

Sub-total:
et

0.0%

3.8%

20.5%

70.7%

5.0%

0.0%

562

EDITORIAL / PRODUCTION / EXECUTIONAL LEVEL

R BAE/ BITARR

Online Editor
FEE T

0.0%

0.0%

0.0%

0.0%

100.0%

0.0%

Marketing Assistant ; Marketing Executive

BN MG EE

0.0%

0.0%

0.0%

87.5%

12.5%

0.0%

40

Senior Reporter ; Senior Researcher ; Reporter ;
Researcher
SHGIE  SRETRHERR B WS

=

0.0%

0.0%

100.0%

0.0%

0.0%

0.0%

32

Chief Producer; Senior Producer; Producer;
Production Assistant

ERE SR R B

0.0%

0.0%

8.7%

74.5%

16.8%

0.0%

938

Research Supervisor; Researcher; Research Writer

R REHEE R R A

0.0%

0.0%

0.0%

0.0%

100.0%

0.0%

Content Writer ; Script Writer

BERA  GRE

0.0%

0.0%

0.0%

72.1%

27.9%

0.0%

53

Musician

HEN

0.0%

0.0%

0.0%

0.0%

100.0%

0.0%

Multimedia Designer; Digital Designer
SRR B BB B

0.0%

0.0%

0.0%

100.0%

0.0%

0.0%

Game Designer
G &

0.0%

0.0%

0.0%

100.0%

0.0%

0.0%

Sub-total:
et

0.0%

0.0%

10.9%

71.2%

18.0%

0.0%

1081

SUPPORTING / TECHNICAL LEVEL
W EMARSR

Floor Manager; Video Editor; Engineer &
Technician; Subtitling Operator

SRR R 0 FRIRER

0.0%

0.0%

0.4%

61.3%

38.4%

0.0%

287

Senior Cameraman; Cameraman

R EE R BB

0.0%

0.0%

0.0%

69.8%

30.2%

0.0%

751

Motion Graphic Designer; Visual Effects Designer;
3D Animator; 2D Animator

BRI (G A ¢ SRR RGRE TR ¢ 3DBNE
ifi ; 2D@) ki

0.0%

0.0%

0.2%

98.3%

0.0%

[
<
@

Arts Tech Animator

EirEHL B

0.0%

0.0%

0.0%

0.0%

100.0%

0.0%

32

Audio Engineer, Mixing Engineer, Mastering
Engineer
EHELARAN ¢ RS LARAN ¢ B LARAN

0.0%

0.0%

0.0%

100.0%

0.0%

0.0%

Visual Producer
D Ak

0.0%

0.0%

0.0%

53.8%

46.2%

0.0%

327

Producer (Dubbing / Mixing); Boom Operator
FEE R T E R - E R

0.0%

0.0%

0.0%

26.3%

73.7%

0.0%

403

Set Designer
i St Tl

0.0%

0.0%

0.0%

0.0%

100.0%

0.0%

Director; Production Assistant; Floor Manager;

Video Editor; Engineer & Technician; Subtitling
Operator

s WEBNEL  SRPRUINIESEE 2R B

P FRRER

0.0%

0.0%

0.0%

100.0%

0.0%

0.0%

24

Sub-total:

et

0.0%

0.0%

0.1%

65.0%

34.9%

0.0%

2384

* Including jobs with different titles but with similar functions.

EOTERRE A [EHE (R R -
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Percentage distribution and Ranking of Future Training Areas Required for Full-time Employees by job level

R T SR BRI PR B IR B9 5310 Bkt

(i) Journalism sector

Table 9

Percentage Ranking
Hote b
Supporting Supporting
.. Managerial | Supervisor | Executiona | / Technical [Managerial| Supervisor | Executiona | / Technical
Training
12 level y level 1level level ) level y level 1level level )
BIBR TEHK (BT AESLR | HB/ Bl SEBR EER |BMITAESR|EHB / Kl
ASHR ASHR
Management Skills EI2 ;55
Corporate communications/public relations/public
101 affairs management 16.7% 5.6% 6.6% 0.0% 25 39 45 -
DIEEER NIRRT
Production management
102 sy (R 31.4% 11.8% 10.4% 1.0% 3 17 34 38
Marketing management
103 R 30.0% 31.3% 5.5% 0.0% 5 1 46 -
Human resources management
104 e sy g 34.3% 26.7% 5.2% 0.0% 1 3 48 -
NI ERE ’ ’ ’ ’
Financial management
105 s 24.3% 14.4% 0.0% 0.0% 9 12 - -
Strategic planning management )
106 Sl B 32.9% 15.4% 7.3% 0.0% 2 10 43
Crisis management
107 (o 31.0% 15.9% 9.0% 2.0% 4 9 41 34
Self-management
108 g e 18.1% 4.6% 9.3% 8.1% 22 45 39 18
Professional ethics
. . 3 . .
109 H S R 17.1% 10.3% 10.4% 7.1% 24 21 34 22
People-to-people communication
110 e 20.0% 10.8% 13.1% 9.1% 21 19 23 16
NN B ’ ’ ’ ’
ESG knowledge
111 ; N 25.2% 8.7% 7.3% 2.0% 7 28 43 34
i (@RI AR ’ ’ ¢ ©
China and International Knowledge B8 52 i B 158
Political system, social and economic development in
121 the mainland of China 24.3% 10.8% 13.1% 5.1% 9 19 23 24
{E PR AR EUAEIRE ~ t & FILORE S
Industry practices in the mainland of China
122 PR 22.9% 9.2% 11.1% 1.0% 13 22 31 38
QeSS A AL et ’ ’ ’ ’
Geopolitics of China and her role in the world stage
123 o N 21.9% 9.2% 9.7% 0.0% 15 22 36 -
1l A 35 =Y S S AN ’ ’ ’ ’
International relations and global vision
. . 23.8% 11.3% 11.4% 1.0% 11 18 29 38
R (5 1 545 8T ) ) ) )
Social Media / Digital Skills #1132 / SIS IEEE R AE
Apps development
141 R 3.8% 5.1% 4.5% 2.0% 44 42 50 34
e R R B B ’ ’ ’ ’
Social media monitoring and surveillance
142 0 N 14.3% 13.8% 12.5% 5.1% 29 13 26 24
AT AR B ’ ’ ’ ’
Search engine optimisation
143 - 3.3% 4.1% 5.5% 5.1% 46 47 46 24
s | EE ’ ’ ’ ’
Web security
144 RN 10.0% 12.8% 22.1% 26.3% 35 15 7 1
145 \veb searching 4.8% 9.2% 15.9% 13.1% 41 2 16 10
. ‘0 o ‘0 . 0 . 0
4 L=
Web analytics
146 YIS 2.4% 7.7% 15.2% 14.1% 48 33 17 9
Curation (i.e. collect, organise and present a larger
source of data and information in a coherent way)
147 . ) N 3.3% 6.2% 5.2% 5.1% 46 38 48 24
SR (I TAEEEIEE « BB R BRI B8 ’ ’ ’ ’
K&
Content Creation
148 ~ 16.7% 12.8% 18.3% 15.2% 25 15 13 8
PIBEIE : : : :
Language Skills 783 %A
161 SPoken English 22.9% 19.0% 20.8% 18.2% 13 6 11 7
JiEh S e
162 Putonghua 210% | 205% | 215% | 202% 18 5 9 6
e
Written English
163 Yoy derie 29.5% 30.3% 21.8% 22.2% 6 2 8 4
Written Chinese
164 p AL 23.3% 24.6% 21.1% 21.2% 12 4 10 5
165 %f]i%“a“on 1.4% 5.6% 11.8% 4.0% 50 39 28 30

215
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Innovative Media Technology- -Journalism Sector SlErEBRlE (IR
Innovative media research and applications (e.g.
Blockchain, Metaverse, NFT)
202 12.9% 1.5% 20.4% 0.0% 31 53 12 ;
BT REF (A BRSE - TR - JEEE ’ 0 ’ 0
(%D
New media technology in editorial work (e.g. mobile
device application, video storytelling)
203 9VX ryteting 10.5% 7.2% 25.3% 4.0%
SRRSO CAORBYERIER - B A ‘ ‘ ‘ ° 3 37 ! 30
%)
204 ;‘;;fg;%‘;;%‘%;j;‘;ﬁg with the news workflow | = 5. 5.1% 23.2% 5.1% 19 £ 6 24
205 %‘i”?{fg%‘mb“m“ channels 20.5% 7.7% 17.3% 3.0% 19 33 14 3
W 1
206 %‘l‘rﬁ%‘%}r‘émty building 12.9% 5.6% 11.4% 0.0% 31 39 29 ;
207 ;’;:li li@";é‘;;ﬁ?ﬂr - 1.4% 2.6% 1.0% 0.0% 50 52 53 -
1=
Al application (e.g. Chat GPT, Al Art, etc.)
AT ZEEMERT (fFl40: Chat GPT, Al %)
Al apphcatl.on (e.g. fact-checking, automated news 1.4% 41% 249 2.0% 50 47 52 34
coverage, virtual presenter)
)\I ﬁEVﬁﬁ (WHEEZE - BB LErE R
e
209 ;’}‘:;U}}f;d“““’“ 1.0% 8.2% 14.2% 12.1% 53 30 20 12
R
Digital subscription
210 o 0.0% 3.6% 4.5% 5.1% ; 50 50 24
Ly &
Industry Specific Skills - Journalism Sector £2AEERAE CHEZE)
301 i;"f;’g% and editing skills 11.9% 17.9% 457% 232% 33 8 1 3
SHIIA
302 EE%‘;’;W I;‘g%%;‘gj};;gﬂls 6.2% 9.2% 14.9% 10.1% 38 2 19 15
303 ?%Zgjggé?fgh‘“ 21.4% 13.3% 45.3% 8.1% 16 14 2 18
= R/ BLPRS
304 ;‘g;ﬂ;}g‘g’;ggg and copyright law 21.4% 19.0% 30.1% 12.1% 16 6 3 12
FEMES /
305 2;;%;%‘;”“6‘”3 planning 252% | 149% | 242% | 131% 7 1 5 10
AT EI AL E
306 Ig;fﬁgg;;;%g; Zlff_\met with journalism 6.2% 9.2% 9.7% 0.0% 38 2 36 ;
Ui RO ST I Y R/E =
307 ;?;JCF;] th%l;;}g;);l;; dn%;}og; -disciplinary knowledge 3.6% 3.29% 93% 0.0% 37 30 39 )
N Jul
308 Ai“i‘j%cér““mh 13.8% 5.1% 9.7% 3.0% 30 42 36 32
7 A
Fact-checking, identification of misinformation and
309 disinformation 17.6% 9.2% 13.8% 8.1% 23 22 21 18
EERE - PR R A
311 “ﬁ‘g;};?é;g:;ns 16.7% 8.7% 17.0% 9.1% 25 28 15 16
= NS
Gkr’b%‘gﬁgf;égal ;g%ng skill 2.4% 3.1% 10.7% 1.0% 48 51 32 38
JIL
313 I;;%%g%am“ 57% 7% 152% 8.1% 40 33 17 18
T IE <
314 g;;;‘;%ym 43% 4.6% 13.5% 0.0% 43 45 2 ;
£
315 gﬁi;;‘ggg; of {té‘e financial market 3.8% 7% 8.3% 0.0% 44 33 40 -
Rl st
316 ?Eg;irﬂ;g?ﬁg;ghcamm 16.2% 8.2% 13.1% 25.3% 28 30 23 2
ORAZ Y JES
317 g‘%’%‘;{;gone Shooting 4.8% 41% 12.1% 7.1% 41 47 27 2
318 fiffﬁp%hfn?flgn 9.0% 0.0% 107% | 121% 36 ; 32 12
H a\|E Ao a
Total number of establishments with such level of full-
time employees 210 195 289 99




Percentage distribution and Ranking of Future Training Areas Required for Full-time Employees by job level
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(ii) Digital / New media sector

Table 10

Percentage Ranking
Hote g
. Supporting . Supporting
. Managerial| Supervisor Executiona / Technical | Managerial| Supervisor Executiona / Technical
Training 1level Ilevel
=2 level y level TS level ) level y level TS level )
gy | EER G BEBL | EG | EER G Lo i
: ABER : AB&
Management Skills B EE R fE
Corporate communications/public relations/public
101 affairs management 17.1% 12.1% 5.7% 0.0% 7 12 27 -
IEEER NIRRT
Production management
102 (R 28.6% 24.2% 5.7% 7.7% 4 1 27 16
Marketing management
103 R 51.4% 21.2% 5.7% 0.0% 1 2 27 -
Human resources management
104 e sy g 45.7% 12.1% 0.0% 0.0% 2 12 - -
NI ERE ’ ’ ’ ’
Financial management
105 s 37.1% 15.2% 0.0% 0.0% 3 9 - -
Strategic planning management ) )
106 Sl B R 22.9% 12.1% 0.0% 0.0% 6 12
Crisis management
107 (o 28.6% 18.2% 14.3% 7.7% 4 6 9 16
Self-management
108 g e 8.6% 12.1% 17.1% 23.1% 11 12 7 6
Professional ethics
N . . 3 .
109 S 11.4% 12.1% 14.3% 15.4% 9 12 9 9
People-to-people communication
110 e 8.6% 12.1% 22.9% 30.8% 11 12 4 3
NS B ’ ’ ’ ’
ESG knowledge
111 ; N 5.7% 3.0% 0.0% 0.0% 14 34 - -
B @RI AR ’ ’ ¢ ©
China and International Knowledge & 5 & B & &15%
Political system, social and economic development in
121 the mainland of China 14.3% 21.2% 5.7% 7.7% 8 2 27 16
{E PR AR EUAEIRE ~ 1 &L
Industry practices in the mainland of China
122 P 5.7% 12.1% 5.7% 7.7% 14 12 27 16
{Er PP (T B ’ ’ ’ ’
Geopolitics of China and her role in the world stage
123 o N 5.7% 12.1% 5.7% 7.7% 14 12 27 16
1l A 35 =Y S AN . i . i
International relations and global vision
124 . . 8.6% 15.2% 8.6% 7.7% 11 9 24 16
R (5 1 545 8T ) ) ) )
Social Media / Digital Skills 13% S AR §E
Apps development
141 R 0.0% 3.0% 5.7% 0.0% - 34 27 -
e AR KB ’ ’ ’ ’
Social media monitoring and surveillance
142 0 N 2.9% 18.2% 14.3% 0.0% 20 6 9 -
AT TR ’ ’ ’ ’
Search engine optimisation
143 - 0.0% 3.0% 2.9% 0.0% - 34 39 -
s | EE ’ ’ ’ ’
Web security
144 Y 2.9% 12.1% 34.3% 7.7% 20 12 1 16
145 \veb searching 2.9% 9.1% 14.3% 7.7% 20 24 9 16
. ‘0 . ‘0 . 0 . ‘0
4 L=
Web analytics
146 IS 0.0% 9.1% 11.4% 30.8% - 24 16 3
Curation (i.e. collect, organise and present a larger
source of data and information in a coherent way)
147 . ) e 0.0% 3.0% 14.3% 0.0% - 34 9 -
SR (NI TAEELAEIE « BB R R A R B ’ ’ ’ ’
i)
14g Content Creation 0.0% 9.1% 14.3% 15.4% 2 9 9
N .U% A% )/ 4% -
NEEIE
Language Skills ZE7H g5
161 SPoken English 11.4% 18.2% 22.9% 15.4% 9 6 4 9
JiEh S e
162 Putonghua 2.9% 6.1% 11.4% 7.7% 20 30 16 16
e
Written English
163 Yoy derie 2.9% 9.1% 11.4% 7.7% 20 24 16 16
Written Chinese
164 p AL 2.9% 9.1% 11.4% 7.7% 20 24 16 16
165 g{;;a“on 0.0% 3.0% 5.7% 0.0% - 34 27 -
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Innovative Media Technology - Digital / New Media Sector BTt ReRIR (BEE g

Website and apps design

201 s A R

0.0%

3.0%

25.7%

46.2%

Innovative media research and applications (e.g.
Blockchain, Metaverse, NFT)

BITEERSAVIRZE R B & se ~ joTe ~ FREE
{LAH)

202

0.0%

0.0%

5.7%

15.4%

27

Digital news distribution channels

205 o

2.9%

3.0%

8.6%

7.7%

20

24

16

Online community building

206 o |

0.0%

3.0%

8.6%

7.7%

24

16

AR/ VR Application

207 o e
EMEE EEREA

5.7%

12.1%

14.3%

7.7%

14

16

Al application (e.g. Chat GPT, Al Art, etc.)
ATLEHEMEM (BI40: Chat GPT, Al %)

Al application (e.g. fact-checking, automated news
coverage, virtual presenter)

ANTEREEM GIEEIZE - BEbHRESE - i
HWEE)

2.9%

3.0%

2.9%

7.7%

20

34

39

16

209 Video Production

A BUE

5.7%

21.2%

25.7%

38.5%

14

Digital subscription

210 yearrg

0.0%

15.2%

5.7%

15.4%

27

Industry Specific Skills - Digital / New Media Sector ZE[A

401 (Content) Research skills
RS EERTY

0.0%

HERAE (B (RTEREE)

9.1%

17.1%

23.1%

24

Creativity and cultural insights

02 g e e

2.9%

12.1%

11.4%

0.0%

20

12

16

Technology development insights

03 wipis s

2.9%

12.1%

11.4%

0.0%

20

12

16

Visual design and aesthetics

404 s »
iRt MR

0.0%

6.1%

11.4%

30.8%

30

16

User experience design

405 1 e 2 et

0.0%

6.1%

11.4%

15.4%

30

16

User interface design

406 12 A

0.0%

0.0%

5.7%

15.4%

27

Infographic design

407 _,_ . s
AR et

0.0%

6.1%

5.7%

0.0%

30

27

Multi-tasking skills

108 5 gk 1

5.7%

21.2%

20.0%

23.1%

14

Total number of establishments with such level of full-
time employees

BHLEBRG 2 BESEIAFEE

35

33

35

13
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Percentage distribution and Ranking of Future Training Areas Required for Full-time Employees by job level
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(iii) Advertising and Public Relations sector

Table 11

Percentage Ranking
[Eparzn Pt
. Supporting . Supporting
.. Managerial| Supervisor Executiona / Technical | Managerial| Supervisor Executiona / Technical
Training 1level 1level
222 level y level TS level level y level TS level
5l g | EER g BN g @G | EER g |HEBD
: AB& : ABR
Management Skills B EE R fE
Corporate communications/public relations/public
101 affairs management 32.9% 8.1% 4.3% 0.2% 4 23 37 41
R ARG NS
102 gﬂ‘{’%‘;ﬂg management 38.7% 12.0% 2.5% 0.0% 1 10 39 -
EE
103 “Fgai;k;g management 28.8% 20.1% 2.4% 0.3% 6 2 40 37
=)
104 Tjr;‘fﬁzgif;‘g“ management 36.7% 14.8% 1.6% 0.0% 2 6 47 -
HINE
105 ;%a;g%managemem 29.9% 9.7% 0.5% 0.0% 5 18 52 -
NG E
106 ;g;éi%r‘;fﬁfgmg management 27.3% 4.7% 0.9% 1.5% 7 31 51 28
NS
107 g;;;g;nagemem 13.6% 8.7% 1.3% 0.1% 14 21 49 46
OIE
108 Sgelgg;;gemem 14.9% 9.1% 5.6% 0.5% 13 19 32 34
E
Professional ethics
109 i 13.0% 10.9% 5.8% 2.0% 15 14 30 24
110 People-to-people communication 20.6% 11.8% 7.6% 0.8% 1 1 25 32
NBLN 7 B
H ]
ESG knowledge
AL - 10.3% 5.5% 3.6% 0.0% 17 28 38 -
China and International Knowledge = 5 F7 B 41 5%
Political system, social and economic development in
121 the mainland of China 18.1% 12.5% 4.9% 0.2% 12 9 36 38
EH BN ATBUEHIE ~ th e ras e
12 Industry practices in the mainland of China 4.6% 2.2% 2.0% 0.2% 34 ) 41 41
TEH B P A TSR F A
Geopolitics of China and her role in the world stage
3 e . . . . .
123 oot s~ S R 5.1% 1.5% 1.8% 0.2% 28 50 43 41
International relations and global vision
T 10.7% 1.9% 1.8% 0.0% 16 45 44 -
Social Media / Digital Skills ¥13% /S 8a R 4E
141 J‘;;%gxe;;gg‘em 1.4% 2.5% 6.5% 5.5% 50 40 29 15
P EI\IFEX
142 ?Ei?;;‘;‘;‘g&‘g‘;‘gg and surveillance 3.8% 11.6% 11.4% 5.5% 39 12 19 16
DR A fir ) T E
143 ;Eicg[gg{eb"p“mmmn 27% 2.6% 12.6% 7.9% 46 39 17 1
5 4
144 %Z%;;‘imy 8.0% 10.6% 17.3% 5.8% 21 16 7 13
Web searching
145 o L 6.0% 4.6% 17.3% 3.0% 26 33 6 2
146 %;Z;‘j{‘;y““ 8.4% 13.1% 14.6% 3.5% 20 8 11 20
Curation (i.e. collect, organise and present a larger
source of data and information in a coherent way)
147 3 , onerent way 24.49 10.7% 12.9% 5.7% 8 15 16 14
I (TR - S R mok R B 0 0 ’ 0
&)
148 %’g%‘a‘{,grem’“ 21.9% 15.9% 18.0% 5.0% 10 5 5 18
Language Skills Z£ 7 £
161 ;‘t’fﬁgfﬂgl”h 5.1% 10.4% 8.5% 3.6% 28 17 23 19
J~AH = o
162 I;‘E‘gi%hua 6.2% 3.5% 7.6% 1.8% 25 37 25 26
=i o
163 ;g{“;‘g%ﬁhm 4.8% 4.8% 6.6% 1.8% 33 30 28 25
IS = v HE
164 Wvritten Chinese 3.0% 2.4% 5.8% 0.6% 43 41 31 33
PoCEAE
= v HE
165 %f]i%“a“on 2.1% 1.7% 7.8% 0.2% 49 48 24 41
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Website and apps design

201 iyt e RS 3

2.8%

6.3%

Innovative Media Technology - Advertising and Public Relations Sector Sl&riEfERIE (BEHN

FERRASED

14.8%

15.4%

45

25

Innovative media research and applications (e.g.

Blockchain, Metaverse, NFT)

BT EERSAYIR 7T R M (& - TTTH ~ IR
EALAE

202

6.3%

13.5%

22.8%

32.7%

23

AR/ VR Application

207 v vrs e RN

1.3%

4.6%

1.3%

14.2%

51

32

49

Al application (e.g. Chat GPT, Al Art, etc.)
ANLEHEMEM (BI40: Chat GPT, AIS)

Al application (e.g. fact-checking, automated news
coverage, virtual presenter)

ALZZREER IS EME - BB LHESRE - &
B B)

208

5.1%

6.1%

14.3%

19.6%

28

26

13

Video Production

209 o) b mype

0.6%

1.3%

9.0%

14.2%

52

52

21

Multimedia knowledge and applications

2 e s ey

4.6%

19.0%

26.8%

32.6%

34

Big Data analytics

212 g

5.0%

5.1%

13.2%

9.3%

32

29

15

Marketing automation (intelligent assistant, chatbots)

23 Smpibrrey ot © IR

2.9%

1.6%

5.5%

0.4%

44

49

35

35

China social media apps

213 g e e

2.5%

1.5%

1.9%

6.7%

47

51

42

E-commerce knowledge

215 e

3.2%

1.7%

1.3%

1.2%

42

47

48

29

Programmatic advertising

216 gore i s

3.4%

2.2%

1.7%

1.6%

40

42

46

27

Industry Specific Skills - Advertising and Public Relations Sector 3£ NEZEFTEE

B B A SRR AE )

Account strategic planning

01 o g

35.9%

27.4%

39.8%

1.2%

29

Sales/marketing strategic planning

02 gwee s S A

23.2%

17.0%

16.4%

8.6%

Media planning

203 sy

9.5%

11.3%

19.1%

12.2%

13

Market research

04 i

3.2%

4.0%

14.6%

0.2%

41

35

11

38

Consumer database management

05 o kR

4.1%

6.4%

12.4%

0.2%

36

24

18

38

Social media marketing

306 4 o mam ey

6.9%

5.8%

14.6%

17.5%

22

27

10

Influencer marketing (KOL)

07 om0 RSRAT )

2.5%

1.8%

1.7%

0.1%

47

46

45

46

Creativity and cultural insights

398wt g B it R

4.0%

3.9%

8.8%

3.3%

37

36

22

21

Creativity and cultural insights

0w T

6.3%

9.0%

14.1%

2.1%

23

20

14

23

Project management

10

9.5%

8.2%

5.5%

0.1%

18

22

34

45

Brand safety measures

511 0w
o2 S 1

3.9%

2.1%

5.5%

0.4%

38

44

33

35

Copyright awareness

312 e e

5.1%

3.1%

10.8%

5.3%

31

38

20

17

Attention to privacy policy and ethical use of personal
513 data
SRR R (R A BRI S T

6.0%

4.3%

7.0%

1.1%

26

34

27

31

Others HAi
(e.g. Bl BEEFHEIgET ~ 1TEMHBRER)

0.4%

0.2%

0.0%

0.0%

53

53

Total number of establishments with such level of full-
time employees

EE Rk e S A AT BE

1858

3378

4346

1949
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Percentage distribution and Ranking of Future Training Areas Required for Full-time Employees by job level
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(iv) Media Production sector

Table 12

Percentage Ranking
Btk PE
. Supporting . Supporting
Trainin Managerial| Supervisor Exlefr::lma / Technical |Managerial| Supervisor Exlefr::lma / Technical
& 8 level y level et level level y level et level
=3 BTAR ¥TAR
KR FHER G BEBL Bl &KER FHER G L1311 Ve s )
i AB& i AB&
Management Skills B E R
Corporate communications/public relations/public
101 affairs management 1.1% 0.2% 0.0% 0.0% 27 26 - -
MSEEER NSRRI NIRRT
102 gﬂ‘{’%‘;ﬂg management 280% | 397% | 21.3% 0.0% 7 3 12 -
RIFE
103 Marketing management 42.4% 0.2% 3.7% 0.0% 3 26 17 -
it
7 B
04 Human resources management 3.8% 6.1% 0.0% 0.0% 19 12 - -
NTEFEH
HInE
105 ;%g‘%%managemem 1.5% 14.5% 0.0% 0.0% 26 8 - -
Strategic planning management
106 S Bl 10.4% 0.2% 0.0% 0.0% 13 26 - -
o7 Crisis management 36.2% 1.5% 1.0% 0.4% 4 23 23 24
fEHEETE
T E
0g Self-management 35.4% 1.7% 0.2% 0.0% 5 21 26 -
HEEH
E
Professional ethics
109 S T 0.1% 2.7% 1.0% 0.4% 33 18 23 24
110 People-to-people communication 6.2% 13.2% 8.4% 0.8% 17 11 14 23
NN 2 [
! 10
ESG knowledge
111 N o pete s o 35.4% 0.5% 0.0% 0.0% 5 24 - -
i @RI AR ’ ’ ° o
China and International Knowledge & 5 % B & &15%
Political system, social and economic development in
121 the mainland of China 0.4% 0.5% 0.0% 1.4% 28 24 - 20
TEHEPATBUAHIE ~ t e RIEOm s
Industry practices in the mainland of China
122 A 0.1% 0.2% 0.0% 1.5% 33 26 - 16
{E RBP4 ’ ’ ’ ’
Geopolitics of China and her role in the world stage
123 e N 0.3% 0.2% 0.0% 1.4% 30 26 - 20
Gl A U 5 Y oS AN i i . i
International relations and global vision
124 ” . 0.4% 0.2% 0.0% 1.4% 28 26 - 20
BRI (5 Pt AR " i " "
Social Media / Digital Skills 132 S AR §E
141 ?;%g;’g%’ggem 2.4% 24.5% 3.5% 0.4% 2 6 18 24
Social media monitoring and surveillance
142 R B A 2.4% 0.0% 26.9% 0.2% 22 - 10 27
'E_ . & 4% .0% 2% 1% -
143 ;E“?%%‘Fb"p“mmm’“ 2.49% 0.0% 35.2% 0.1% 2 8 30
5 g
144 %Z%;;‘imy 2.5% 0.2% 11.1% 0.2% 21 26 13 27
Web searching
145 i [ 16.5% 2.5% 36.9% 0.2% 10 19 6 27
146 %;Z;‘j{‘;y““ 16.5% 2.5% 37.1% 6.1% 10 19 5 11
Curation (i.e. collect, organise and present a larger
source of data and information in a coherent way)
147 ) e 3.7% 3.9% 77.4% 2.6% 20 15 2 14
SR (NI TAEEAEIE - BB R BRI B ’ ’ ’ ’
Gl
e ‘ 9% 4% 77.7% 8% 1 1
148 %’geéa}gre‘m"“ 3.9% 28.4% Z 2.8% 8 5 1 3
Language Skills ZE7H g5
161 ;‘t’fﬁgfﬂgl”h 0.1% 0.2% 25.0% 2.0% 33 26 11 15
AN nl =]
162 I;‘E‘gi%hua 0.3% 0.2% 0.2% 3.1% 30 26 26 12
=il
163 ;g{“;‘g%ﬁhm 0.1% 0.0% 0.0% 1.5% 33 - - 16
AN [=iovle|=Y
164 gr)j{“;‘ég‘t“e“ 0.1% 0.0% 0.0% 1.5% 33 - - 16
= v HE
165 %f]zgla“on 0.1% 0.0% 0.0% 0.0% 33 - - -
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Innovative Media Technology - Media Production Sector

207 AR/ VR Application
PSR RE BT SRE H]

50.6%

SRR (HRER

=)

3.2%

0.3%

19.5%

16

25

Al application (e.g. Chat GPT, Al Art, etc.)
ALEHEREM (BI40: Chat GPT, Al %)

Al application (e.g. fact-checking, automated news
coverage, virtual presenter)

ANTEREEM GBI - BEbHRESE - i
HWEER)

208

1.7%

5.9%

4.7%

21.0%

25

13

15

New technologies in media production (e.g. Aerial
Videography, 4K / 8K Production Stereoscopy
Production, HDSLR Workflow, Panoramic

217 Videography, etc.)
WRHERERAE DAVIER (0fTZEns - 4K/ 8K
BUE - 3DRUE - BRGHG LAFRIE - 2RkEnE
%)

8.0%

44.4%

35.6%

30.6%

14

Computer literacy skills (e.g. Cloud System, Digital
218 Post-Production etc.)
I ATy (A0SR 2047 ~ S (e BRI )

24.2%

55.6%

75.8%

38.9%

Industry Specific Skills - Media Production Sector 3 NEHERFE (fpasl/Ei)

TV/media production skills

001 e gy s

57.3%

34.8%

67.9%

78.3%

602 Media law and ethics
(R R BT

0.3%

1.7%

28.5%

37.6%

30

21

Intellectual property and copyright law

603 st 5 it

7.3%

13.7%

3.1%

36.9%

16

19

Critical thinking skills and cross-media knowledge

004 iy e P A

7.5%

13.7%

2.7%

14.7%

15

22

605 Research skills
BRI

0.1%

2.9%

3.1%

1.5%

33

17

19

16

Multi-tasking skills

696 _ 5 mrge sy

21.5%

18.1%

4.5%

21.4%

16

Visual design and aesthetics

607 o .
[ R

14.5%

4.9%

3.1%

14.1%

12

14

19

10

Total number of establishments with such level of full-
time employees

SERBG 2 BESHNATEE

710

408

620

1122
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Appendix 10

Distribution of Projected Annual Additional Manpower Requirement

for 2024/27 by Preferred Educational Level by Sector

Educational Postgraduate | First Degree | Sub-Degree Diploma/ Secondary Secondary Total
Level Degree (%)* (%)* Certificate 4to7 3 or below (%)*
(%)* (%)* (%)* (%)*
Sector
1 163 98 95 19 0 376
Journalism
(0.2) (43.3) (26.2) (25.3) 6D (0.0) (100.0)
0 25 36 8 2 0 70
Digital / New media
0.0) (35.7) (51.1) (10.9) 2.2) 0.0) (100.0)
Advertising and Public 12 772 341 439 161 0 1726
Relations 0.7) (44.7) (19.8) (25.4) 9.3) 0.0) (100.0)
1 49 53 60 15 0 178
Media Production
0.5) (27.8) (29.8) (33.7) (8.3) (0.0) (100.0)
14 1009 528 602 197 0 2350
Total (0.6) (43.5) (22.2) (25.3) (8.4) (0.0) (100.0)
1023 528 799

* As a percentage of the total number of MC posts by sector by job level
Note: Figures may not add up to the total due to rounding.
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Appendix 11

Estimated Average Annual Supply of Graduates in

Media and Communications Programmes for 2024 to 2027 by Educational Level

Planned Average
Annual Output of
Estimated Average
Media and Average *
Educational Annual Supply of Media and
Communications Successful
Level Communications Graduates
Graduates * Participation Rate
(UGC/Government-funded)
(UGC/Government-
funded)
Postgraduate Degree 60 0.6 36
525
First Degree 802 0.61 489
Sub-Degree 581 0.33 191
Total 1443 716

Based on the planned output of graduates from UGC-funded or Government-funded Media and Communications Programmes for
2024 to 2027, provided by relevant education institutions.

Based on the Employment Surveys of the Full-time Graduates from Media and Communications Programmes of the UGC-funded

Institutions in Academic Year 2021/22, Hong Kong Institute of Vocational Education and Hong Kong Design Institute in
Academic Year 2023/24.
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