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I. Executive Summary

Background

1.1 The Beauty Care and Hairdressing Training Board (Training Board)
conducted a manpower survey of the industry from April to June 2020, with the
reference date on 1 April 2020. This report presents the survey findings of the latest
manpower situation of the beauty care and hairdressing industries and proposes
recommendations to support the manpower demand and training needs of different
stakeholders in the industries, including the government, employers, employees and
training providers, by making reference to the business outlook.

Scope of Survey

1.2 The survey covered various sectors of the beauty care and hairdressing
industries. A total of 1 076 establishments were selected from the 10 814
establishments of the industries listed on the central registrar of the Census and Statistics
Department (C&SD) for this survey and 64 supplementary samples from training
schools were also included. Of the total 1 076 samples, 279 were from hairdressing
salons, 404 from beauty care, health care and spa centres and nail salons, 148 from
product wholesale and import/export companies, 181 from product retail companies and
64 from training schools (beauty care, hairdressing, make up and nail). The selected
establishments were required to provide manpower information based on the list of
principal jobs, which were defined and considered essential by the Training Board.
Based on the level of responsibility, complexity of jobs and the skills, knowledge and
training required, the principal jobs were classified into five levels, i.e. (a) managerial,
(b) supervisory, (c) craftsman, (d) operative/clerical and (e) other supporting staff.
This survey focused on the analysis of the manpower demand of “technical employees™!
in the industries.

Technical Employees” refers to the staff in the beauty care and hairdressing industries who possess trade specific
knowledge and skills required to complete their tasks, especially those staff of managerial, supervisory and
craftsman levels.
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Methodology

Survey Methodology

1.3 A stratified random sampling method was adopted to draw 1 076
sampled establishments from the 10 814 establishments of the industries listed on the
Hong Kong Standard Industrial Classification list of the Census and Statistics
Department of the HKSAR Government (C&SD), and 64 establishments were
also included as supplementary samples, making a total of 1 140 samples.
The selected sample establishments completed a questionnaire which comprised of
two parts: (1) quantitative manpower information by job levels and by principal
jobs, (i1) supplementary information related to manpower situation. The data
collection and enumeration processes were closely monitored, and data were
verified to ensure quality. The effective response rate was 93.2% after enumeration.

Manpower Projection Methodology

1.4 The Training Board adopts a forecasting method which rests on the weighted
averages of historical data for projecting manpower demand of the beauty care
and hairdressing industries. Taking into consideration of the historical manpower
data with heavier weighting given to the recent data, long-term market trend,
technological developments in the industries and other socio-economic
determinants, the Training Board made the manpower projection of all job levels for
the period from 2021 to 2024.
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Findings

Manpower Situation

1.5 At the time of the survey, there were 56 428 employees in the beauty care and
hairdressing industries, including 50 307 full-time employees, 2 704 freelancers and 3
417 part-time employees.

Chart 1.1 Total Number of Employees

Total No. of
Full-time
En;[{:;lggges: Total No. of
Employees: 56 428
Total No. of
Part-time Total No. of
Freelancers:
Employees:
3417 e
Full-time Employees
1.6 Among 50 307 full-time employees, 38.5% worked in beauty care, health care

and spa centres, 24.7% in product retail companies, 11.7% in product wholesale and
import/export companies, 2.1% in nail salons and 0.6% in training schools (beauty,
hairdressing, make up and nail). In addition, 22.4% were employees of hairdressing
salons. Most of them were freelance which was common in this sector. For more
details on the number of freelancers in the hairdressing industry, please refer to the
“Freelancers” section (Paragraphs 1.12 and 1.13).
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Chart 1.2 Distribution of Full-time Employees by Sector

Training Schools
(Beauty, Hairdressing,
Make-up and Nail)
0.6% (298)

Hairdressing Salons
22.4% (11 248)

Product Retails
Companies
24.7% (12 445)

Total No. of Full-
time Employees:
50 307

Product Wholesales
and Import/Export
Companies

11.7% (5 906)

Beauty Care, Health

Nail Salons Care and Spa Centres
2.1% (1 047) 38.5% (19 363)
1.7 With regards to job levels, about half (50.0%) of the full-time employees

were at craftsman level, 27.5% were employed at supervisory level, 15.1% at other
supporting staff level, 4.8% at managerial level and 2.6% at operative/clerical level.

Chart 1.3 Distribution of Full-time Employees by Job Level

. Managerial
Other Supporting 4.8% (2 411)
Staff
15.1% (7 587)

Clerical/Operative
2.6% (1 324) .

Supervisory
27.5% (13 832)

No. of Full-time
Employees:
50 307

Craftsman
50.0% (25 153)
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1.8 The prominent principal jobs in the beauty care and hairdressing industries are
shown in Table 1.1 below.

Table 1.1 Prominent Principal Jobs

1. Beautician/ Beauty Therapist 12 318 (25.2%)
2.  Hair Stylist/Hairdresser 10 147 (20.8%)
) 73.8% of 48 841
3. Beauty Advisor (Counter) 7 565 (15.5%)
employees
4.  Hairdressing Assistant 3608 (7.4%)
5.  Sales Representative/Executive 2394 (4.9%)

Remarks: *Number of employees includes the number of full-time employee, part-time employee and freelancers.

#Percentage is calculated on the basis of the total number of full-time employees, part-time employees
and freelancers (excluding other supporting staff).

Vacancies
1.9 At the time of the survey, there were a total of 576 vacancies in the beauty
care and hairdressing industries. The vacancy rate in the industries was 1.1%.

Prominent vacancies are shown in Table 1.2 below.

Table 1.2 Prominent Vacancies

. Beautician/ Beauty Therapist (25.9%)
62.8%
2. Hairdressing Assistant 143 (24.8%) ° )
of 576 vacancies
3. Beauty Advisor (Counter) 70 (12.2%)

Remarks: “Vacancy” refers to a vacant post available on the reference date to be filled up immediately and was
actively recruiting a replacement. The pandemic has dampened employers’ desire to recruit, thus
reducing the number of vacancies.

Part-time Emplovyees

1.10 At the time of the survey, there were 3 417 part-time employees in the beauty
care and hairdressing industries, of which 47.5% worked at hairdressing salons, 21.5%
at product retail companies, 21.4% at beauty care/health care and spa centres, 5.6% at
product wholesale and import/export companies, 3.4% at training schools (beauty,
hairdressing, make-up and nail) and 0.7% at nail salons.
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1.11 Principal jobs in the beauty care and hairdressing industries with the largest
number of part-time employees are listed in Table 1.3 below.

Table 1.3 Principal Jobs with the Largest No. of Part-time Employees

1.  Hairdressing Assistant 1186 (34.7%)

2.  Beautician/ Beauty Therapist 501 (14.7%) 74.7% of 3 417 part-
3. Beauty Advisor (Counter) 477 (14%) time employees

4.  Hair Stylist/Hairdresser 389 (11.4%)

Remarks: “Excluding other supporting staff

Freelancers

1.12 The beauty care and hairdressing industries employed 2 704 freelancers at the
time of the survey, most of whom worked at hairdressing salons (80.8%) followed by
beauty care, health care and spa centres (12.8%) and nail salons (4.0%). Most

freelancers were of craftsman level (96.8%). Of this, 1 884 were hair stylist (70%).

1.13 Principal jobs in the beauty care and hairdressing industries with the largest
number of freelancers are listed in Table 1.4 below.

Table 1.4 Principal Jobs with the Largest No. of Freelancers

Hair Stylist/Hairdresser 1 884 (69.7%)
2.  Hairdressing Assistant 246 (9.1%) 91.6% of
3. Beautician/Beauty Therapist 225 (8.3%) 2 704 freelancers
4.  Nail Artist/Therapist 121 (4.5%)

Remarks: “Excluding other supporting staff

Total Number of Employees

1.14 Based on the above manpower information on the beauty care and hairdressing
industries, the total number of employees (including full-time, part-time employees and
freelancers) by sector are shown in Table 1.5.
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Table 1.5 Total Number of Employees by Sector
(Including Full-time Employees, Part-time Employees and Freelancers)

Training Schools (Beauty,
Hairdressing, Make-up and Nail)

Beauty Care, Health Care and Spa 19 363 732 347 20 442
Centres

Hairdressing Salons 11248 1622 2 185@ 15 055
Product Wholesale and Import/Export 5906 190 8 6 104
Companies

Product Retail Companies 12 445 734 39 13 218
Nail Salons 1047 24 109 1180

50 307 3417 2 704 56 428
(89.2%) (6.1%) (4.8%) (100%)*
Remarks: # It may not be equal to 100% due to rounding of figures.
@ For those respondents (hairdressing salons) which did not employ any hairdressing freelancer on

the reference date (1 April), additional freelancers would not be included in this manpower survey.
Please be cautious to interpret the total number of freelancers in the hairdressing sector.

Emplovyers’ Forecasted Manpower Demand

1.15 Employers forecasted that there would be 50 786 full-time posts in the beauty
care and hairdressing industries by April 2021, a mere decrease over 50 883 posts in
April 2020.

Table 1.6 Employers' Forecasted Manpower Demand for 2021

50 307 50 883 50 786

Remarks: Readers are alerted to interpret the manpower projection requirement with caution due to the global
and local economic uncertainties imposed on the industry manpower situation as caused by the social
unrest in 2019 and the outbreak of COVID-19 afterwards.

61



Preferred Education Level of Full-time Employees

1.16 It was found that job levels generally depended on the education level reached
by the employees. A first degree was preferred for employees at the managerial level
in the beauty care and hairdressing industries while diploma/certificate for employees
at supervisory level; diploma/certificate or Form 4 to Form 7 education for employees
at craftsman level; and Form 4 to Form 7 education for employees of operative/clerical.

Table 1.7 Preferred Education of Full-time Employees by Job Level

Job Level Preferred Education of Full-time Employees

First Degree (56.8%)
Diploma/ Certificate (79.8%)

Diploma/ Certificate (45.8%)
Secondary 4 to 7 (42.6%)

Secondary 4 to 7 (73.8%)

Preferred Years of Experience of Full-time Employees

1.17 The survey showed that the preferred years of experience in general correlated
with the job levels. Most employers in the beauty care and hairdressing industries
preferred employees with 6 to 10 years or above experience for managerial level
(67.6%); those with more than 3 years of experience for supervisory level (69.4%);
those with up to 3 years of experiences for craftsman level (47.7%), and those with 1 to
3 years of experiences for operative/clerical level (70.5%).

Vocational Qualifications of Full-time Employees

1.18 Employers are generally inclined to recruit employees with various
“international recognised certification and qualification”, compared to those with only
Mainland or Hong Kong vocational certifications. International certification and
qualification is preferred for employees at craftsman level (39.1%), managerial level
(30.4%) and supervisory level (15.4%).
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1.19 Vocational qualifications of full-time employees are listed in Table 1.8 below.

Table 1.8 Vocational Qualification of the Full-time Employees by Job Level
Vocational Qualification Attained Preferred Vocational Qualification of

by Employees Employees

Vocational Qualifications

Managerial Supervisory Craftsman Managerial Supervisory Craftsman

Level Level Level Level Level Level
ONCHORRGHIS o o0 4o 0w 1w 3
_
_
_ 902 3208 8148 902 3208 8148

Remarks: Percentage is calculated on the basis of the number of employee of the skill level concerned.
Examples of international recognized certifications/ professional qualifications include those certificates awarded by
ITEC, CIBTAC, City & Guilds in the UK.
Examples of local recognised certifications/professional qualifications include those certificates/recognised professional
qualifications awarded by local private institutions/recognised professions.

Turnover of Full-time Emplovyees

1.20 In the past 12 months, the overall turnover rate in the beauty care and
hairdressing industries was 7.0%, lower than that of 19.2% turnover rate in 2016.
Among the skill job levels, a higher turnover rate (11.3%) was recorded for employees
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at the operative/clerical level, whereas a larger number of employees of 1 914 was at
craftsman level.

Table 1.9 Number of Employees Leaving and Turn-over Rate of Full-time
Employees in the Past 12 Months by Job Level

Job Level No. of Employees Leaving Turnover Rate*
Managerial 48 2.0%
Supervisory 926 6.6%

Craftsman 1914 7.5%

Clerical/ Operative 151 11.3%
Overall” 3039 7.0%

Remarks - *Turnover rate means the percentage represented by number of employees leaving over the total
number of posts (number of full-time employees + number of full-time vacancies) in the companies
#Other supporting staff is excluded.

Recruitment Difficulties

1.21 For companies which were recruiting employees with relevant job levels in
the past 12 months, 66% of the employers remarked that it was difficult to recruit
employees at craftsman level. The main reasons were that the “candidates were
unwilling to work long working hours or work on shifts” (38%) and the “candidates
found the remuneration package and fringe benefits were not attractive enough” (34%).

1.22 According to the survey, the recruitment of employees at other job levels was
relatively less difficult (26% to 32%).
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Managerial Supervisory Craftsman Operative/
Level Level Level Clerical
Level
Recruitment in the Past 12 Months | 30 079 | 1%
Base: All Interviewed Companies
Difficulties in Recruitment 3204 B 0% | | 66 | 1605
Candidates had other choices in the market 2% * . 11% 34% * 3%
Candidates were insufficiently trained/qualified . 8% 22% 4%
Candidates lack of relevant working experiences P 18% * 14% 4%
IS Candidates found the remuneration package and fringe . *
benefit not attractive 16% * - 17% & 4% o%N
Candidates were unwilling to work long working hours or . 6% 28% x 109 *
work on shift
Candidates found the period of apprenticeship/on-the-job | 2% 4% 19% *
training too long
Candidates found low image and status in the industries | 3% 2% 19% +
Candidates were lack of awareness of possible career | 14 20 5%
opportunities and prospect
Others | 0% | 1% 3% 3%
e % 100% e % 100% e e 100% e 0% 100%
No. of Companies have undergone 25 218 560 3
recruitment :
Remarks:

Chart 1.4 Difficulties Encountered in Recruitment in the Past 12 Months by Job Level

1. The percentage is calculated based on the number of companies that have undergone recruitment in the past twelve months.
2. Companies can choose more than one type of recruitment difficulties, and the recruitment difficulties encountered by more companies in each level are
marked with “ v ”.



Training Planned to be Provided by Employers in the Next 12 Months

1.23 Among the job levels listed in Table 1.10, employers in the beauty care and
hairdressing industries planned to provide 4 types of most essential training in the next
12 months.

Table 1.10 Training Provided to Employees
in the Next 12 Months by Job Level

. o -

Facilitation skills/

People Relationship Store Operations

Management

Store Operations -. Store Operations

Facilitation skills/
People Relationship

Management

A. Manpower Analysis

Manpower Changes between 2016 and 2020

1.24 The overall manpower of the beauty care and hairdressing industries rose
from 54 519 employees in 2016 to 56 428 employees in 2020 (an increase of 1 909, or
an average increase of 0.9% per year) as shown in Figure 1.5. Among which, part-
time employees recorded the largest increase (average increase of 8.4% per year). On
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the contrary, full-time vacancies and trainees/apprentices recorded significant decrease
(an average annual decrease of 34.9% and 17% respectively per year).

Chart 1.5 Manpower Changes between 2016 and 2020
(No. of Vacancies of Full-time Employees, Part-time Employees,
Freelancers and Trainees/Apprentices)

Change Average Annual

vs 2016 Change in %
. 2020 | S0 307
Full-time Employees . ° | 763 0.4%
2016 | 49 544
e - 2020 i 3417 .
Part-time Employees 2016 |ff 2475 942 8.4%
2704
Freelancers o . 204 2.0%
2016 | 2 500

No. of Employees(FT Employees+PT 2020 |, < 425

1909 0.9%
Employees+Freelancers) 2016 | 54 519

2020 | 181

Trainees ~ Apprentices 2016 | 382 -201 -17.0%
2020 § 576
No. of Full-time Vacancies zgis |I . -2 638 -34.9%
0 10 000 20 000 30000 40 000 50000 60 000
1.25 As shown in Chart 1.6, overall manpower at various sectors of the beauty

care and hairdressing industries slightly rose from 54 519 employees in 2016 to 56 428
employees in 2020 (an increase of 1 909 employees, or an average of 0.9% per year).
However, the number of employees of beauty care, health care and spa centres and
training schools (beauty, hairdressing, make up and nail) decreased by 1.4% per year (a
decrease of 1 143 employees) and 1.3% (a decrease of 23 employees) respectively. On
the contrary, the manpower of the other 4 sectors recorded an increase of 0.4% to 4.3%,
among which product retail companies marked the highest increase (4.3%, or an
increase of 2 052 employees). Product wholesalers and import/export companies
comes next (3.3%, an increase of 740 employees).
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Chart 1.6 Changes in the Total Number of Employees in the Beauty and
Hairdressing Industries in 2016 and 2020 by Sector

Change Average Annual
vs 2016 Change in %
N -
Overall 3. | e, 1909 0.9%
Hairdressing Salons :gfg _— 11: S:: 221 0.4%
Beauty Care, Health Care and 2020 [ 20 442
Spa Centres 2016 21585 -1143 -1.4%
s 2020
Nail Salons 5 l :;f: 62 1.4%
Product Wholesales and 2020 [l 6 104 2740 3.3%
Import/Export Companies 2016 5364 -2'/0
Product Retail Companies ;gfg _111:’6-‘:518 2052 4.3%
Training Schools (Beauty, 202
. (CaNEY 0 | 20 23 1.3%

Hairdressing, Make-up and Nail) 2016 | 452
0 10 000 20 i‘JUO 30 l‘]lm 40 000 50 600 60 000

No. of Employees (Full-time Employees + Part-
time Employees + Freelancers)

Business Outlook

The Impact of New Coronavirus Epidemic

1.26 Since March 2020, the COVID-19 pandemic has spread rapidly to most parts
of the world, bringing a full blow to the global and local economy. According to the
Third Quarter Economic Report 20202, the Hong Kong economy improved slightly in
the third quarter of 2020 but the domestic demand remained weak. The Census and
Statistics Department announced earlier that retail sales for September 2020 recorded a
year-on-year decline of 12.9%, in particular the sales of “pharmaceuticals and cosmetics”
dropped by 45.9%3. To ease the financial damages caused by the pandemic, the
government set up the “Anti-Epidemic Fund” and launched the “Employment Support
Scheme”, which aimed to stabilize the economy and safeguard people’s livelihood. To
curb the spread of the disease, the government implemented strict measures such as
“social gathering ban” and ordered thrice the closure of beauty care centres/nail salons
and massage establishments. With the fourth wave of the epidemic and the suspension
of the “Employment Support Scheme” in November, it is expected that enterprises
might lay off employees and the labour market would further deteriorate, and the local

2 Third Quarter Economic Report 2020 (November 2020)
Third Quarter Economic Report 2020 (hkeconomy.gov.hk)
3 Provisional Statistics of Retail Sales for September 2020 (November 2020)
Press Release (2 November 2020): Provisional Statistics of Retail Sales for September 2020 (censtatd.gov.hk)

68



economy is still facing uncertainties.
“New Normal’ - Industry Digitalisation

1.27 Impacted by the pandemic, a number of industries (including beauty care and
hairdressing industries) began exploring the new models of operation and development
under the “new normal”, particularly in products promotion, supply chain, operational
costs and the changes of customer experience. Various transitional measures
including the switch to digitisation were taken by different sectors of the beauty care
and hairdressing industries. During the pandemic, the product retail sector had
encountered the most severe impact, accelerated digital transformation. Some large
enterprises had strengthened the use of big data to analyse and forecast customer
consumption patterns. Besides, they had introduced more artificial intelligence and
expanded reality technologies to develop applications so as to provide customers with
different experiences and more "personalised" beauty and hairdressing products and
services (such as skin, hair or scalp testing services, etc.). In addition, more and more
enterprises cooperated with key opinion leaders (KOL)/YouTubers to promote their
products. Some retailers even encouraged or required their frontline staff (such as
beauty consultants) to conduct regular live broadcasts or arrange videos via smartphones
to introduce and promote products as well as answer inquires of customers in real time.
This practice will not only enhance the interaction with customers, but also sustain its
business growth. The product retail and wholesale sectors had increased the use of e-
commerce, social media (like Facebook, Instagram, WhatApps and WeChat) and online
shopping platforms (like HKTV Mall, T-Mall, Jingdong, Alibaba, etc.) to promote and
sell their products; and work with online live video platforms (like Big Big Channel) to
execute the direct sale of products.

1.28 Moreover, the pandemic caused beauty care exhibition organisers (like
Cosmoprof Asia) to move their exhibitions online (e.g. Digital Week). Such new
transaction mode allowed overseas buyers and exhibitors to conduct business
transactions through online platforms, yet diminished physically catch-up. Product
wholesalers have to face and solve technical problems to reach their potential customers
through this online trading platform.

1.29 As beauty care centres were required thrice by the government to cease
operations during the pandemic, more and more beauty care centres began to approach
their customers through various means. For instance, they start to strengthen the sales
of skin care products through online platforms or websites, require their beauty
consultants/beauticians to provide skin consultation services and recommend suitable
beauty care solutions through the video function of smartphones. Some large-scale
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beauty care chains group provided online appointment service for beauty treatments.
Options are opened for customers on regions, designated doctors or beauticians to
provide them with different beauty services.

1.30 During the epidemic, there is a decreasing demand for various hairdressing
services. To attract more customers and expand their businesses in the long run, there
is a continuous major trend for hairdressing practitioners (i.e. hairdressers and
technicians) to take photos, do video shooting and upload their hairdressing modeling
exhibits to social media platforms for publicity and promotion.

Development for New Hairdressing Services

1.31 In recent years, the development of hair and scalp care and anti-aging care
services is expanding. Such services supported by relevant products and equipment are
mainly provided by beauty care salons or beauty care groups. As the market is still in
the developing stage, the public has limited knowledge about the products and services.
In this connection, it has not been able to attract young people to join this sector.

A New Workforce Joining the Beauty Care Industry

1.32 The aviation industry is the hardest hit in the pandemic that caused to massive
layoffs. Individual non-profit making organisation in the beauty care industry had
offered medical beauty professional certificate courses to affected flight attendants so
that they can master new skills for career transformation. @A number of flight
attendants had undergone transformation and devoted themselves to the beauty care
industry. For example, they purchased beauty equipment and received professional
training, then start to provide beauty treatment services by renting commercial units or
cooperating with beauty care salons. With the low entry barriers in the beauty care
industry and good customer service skills of flight attendants, the industry members
expect that it could attract more flight attendants to join the beauty care industry. This
potential new workforce would help the sustainable manpower development of the
beauty care industry.

Manpower Projection and Annual Additional Training Requirements

1.33 To estimate the annual additional manpower requirement for the next few
years, the manpower trends and the numbers of employees leaving the sectors (“wastage
rate”*) were taken into consideration and the figures are projected by applying statistical

4 “Wastage rate” refers to the employees leaving the beauty care and hairdressing industries due to career change,
retirement, emigration and other reasons.
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formulae. The estimated Annual Additional Manpower Requirement of each sector is
shown in Table 1.11 below. Based on the results, most of the additional manpower
demand is expected to be in hairdressing salons.

Table 1.11 Annual Additional Manpower Requirements by Sector

from 2021 to 2024
Estimated Annual Additional
Manpower Requirement”
Sector Wlisttage Expected Turnover Total
ate Manpower (b) (a) + (b)
Trend
(@
4.7% -2 18 16
2.6% -309 462 153
3.2% -89 464 375
4.8% -62 196 134
2.2% -88 237 149
1.0% -4 11 7
- -554 1,388 834
Remarks: # Excluding other supporting staff
Recommendations
1.34 The key recommendations to stakeholders concerning the manpower and

training needs are highlighted below:

Government

(a) Assist the beauty care and hairdressing industries in reshaping the positive image
of the industries and defining its direction for future development including to
establish/recognise the professional qualifications and the legitimate scope of
works of practitioners to facilitate implementation of quality services within beauty
care and hairdressing industries.

N

b) Subsidise beauty and hairdressing practitioners to receive training new
technologies such as digital literacy and artificial intelligence for skill upgrading.
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(c) Strengthen the promotion of vocational and professional education (VPET) to
various stakeholders such as secondary school students, parents and teachers.

(d) Formulate policies for recruiting, retaining and upskilling of manpower resources
such as new immigrants and housewives and at the same time consider the concerns
of social issues by stakeholders. For examples, it should collaborate with the
industry by arranging industry seminars so as to understand latest industries
developments.

Training Providers

(e) Training institutions should strengthen the collaborations with industries by:

€ Providing more interdisciplinary internship opportunities for students to
nurture their employability for future.

€ Optimising the VPET and dual-track training systems continuously and
applying workplace learning and assessment to facilitate students’ learning
in the authentic working environments (e.g. beauty care salons, hairdressing
salons, product retailers, etc.)

€ Arranging industry seminars and visits to beauty care and hairdressing salons
so as to understand the latest industries developments, exact work
requirements and their expectations of the industries.

€ As an additional direction for career development and equip them to become
professional hair care consultants, encouraging and recruiting current hair
stylists or those who have studied the hairdressing courses to join the "hair
and scalp care" sector.

(f) Apply education technology such as virtual reality (VR) and augmented reality (AR)
to engage students’ learning and arouse their interest to the industries in the new
era of digitalization.

(g) Provide training programmes in emerging technology covering digital literacy,
digital marketing through websites, social media, mobile apps and other electronic
platforms, promotion through key opinion leaders (KOL), online store operation,
and photography and film production to cater for the new trend of digital
transformation for the industries.

(h) Provide flexible and creative training programs and arrangements for practitioners,
such as online or bite-sized training for lifelong learning and upskilling.
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Employers

(1)

W)

(k)

)

Offer attractive remuneration package, enhance job satisfaction and increase job
autonomy to retain and nurture the younger generation. The management should
also strengthen communication with cross-generation employees through
networking or team building activities in order to understand their thoughts and
needs and facilitate business development and participation.

Provide young employees a clear picture of the career prospect, quick career
promotion pathways and personal career development in the industries for better
understanding of the working environments and career planning.

Render staff training in developing multi-dimensional skills for flexible manpower
deployment under the fast-changing business environment.

Offer mentorship programmes for young employees on the importance of values,
integrity and professional ethics.

(m) Make use of the funding schemes provided by the Government such as the

"Reindustrialization and Technology Training Program" for value-added purposes
of companies and employees.

Employees

(n)

(0)

Adopt an attitude of self-upgrading to acquire the latest industry knowledge (such
as strengthening the understanding of customer experiences, customer service and
sales technique, digital media and marketing strategy skills, scalp care knowledge
and skills, etc.). To enhance their competitiveness, they should improve their
communication skills with employers and customer and establish a good working
attitude.

Make use of the subsidies of different schemes provided by the Government such

as "Recognition of Prior Learning", "New Skills Upgrading Scheme" etc., for
lifelong learning and career development.
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II. Introduction

A. Background

2.1 The Beauty Care and Hairdressing Training Board (Training Board) of the
Vocational Training Council (VTC) is appointed by the HKSAR Government to analyse
the manpower situation and training needs of the beauty care and hairdressing industries.
The Training Board comprises members nominated by major trade associations, trade
unions, professional bodies, educational and training institutions and government
departments. In addition, the Working Party on Manpower Survey in Beauty Care,
Cosmetics and Hairdressing (Working Party) is formed by the Training Board to take
charge of the survey. The membership and terms of reference are listed in Appendices
1,2 and 3.

2.2 The manpower survey is conducted every four years starting from 2020,
followed by two periodic manpower updates through focus group and desk research to
better reflect the changing trends of the technical manpower situation. This manpower
survey mainly focused on analysis of technical manpower, which refers to the personnel
who are employed in the principal jobs of the beauty care and hairdressing industries to
apply the industrial knowledge and technical skills required to complete the work
assigned.

2.3 Data of the beauty care and hairdressing manpower survey was collected from
April to June 2020, with the reference date on 1 April 2020. This report presents the
survey findings and analysis of the latest manpower situation of the industries and
proposes recommendations on the manpower development to the different stakeholders
of the industry, including employers, employees and training providers, by making
reference to the business outlook.

B. Objectives

2.4 The objectives of this manpower survey are:

(a) To collect up-to-date manpower information by the principal jobs by
level by sector in the industries;

(b) To assess the industries’ technical manpower situation;

(c) To forecast training requirements in the near future; and

(d) To recommend to the VTC and relevant stakeholders the development of
training strategies to meet the needs.
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C. Survey Coverage

2.5 The survey adopts the “stratified random sampling method” to carry out the
fieldwork. A total of 1 076 establishments were selected from the 10 814
establishments of the industries recorded on the central registrar of the Census and
Statistics Department (C&SD) for this survey. The sectors of the industries covered
in the survey are shown as follow:

L. Training Schools (Beauty, Hairdressing, Make-up and Nail);
II. Beauty Care, Health Care and Spa Centres;

III.  Hairdressing Salons;

IV.  Product Wholesale and Import/Export Companies;

V. Product Retail Companies;

VI.  Nail Salons

2.6 Of the total 1 076 sampled establishments, 64 were from the training schools,
404 from the beauty, health care, spa centres and nail centres, 279 from hairdressing
salons, 148 from product wholesale and import/export companies and 181 from the
products retail companies.
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III. Methodology

A. Sample Design

3.1 The Beauty Care and Hairdressing Training Board (Training Board)
designed a sampling plan for this manpower survey. To ensure representativeness of
the samples, the Training Board adopted the stratified random sampling method.
Based on the Hong Kong Standard Industrial Classification list from the Census and
Statistics Department of the HKSAR Government (C&SD), there were 10 841
establishments in the beauty care and hairdressing industries and a total of 1 076
establishments were selected for the survey. The detailed sampling plan is at
Appendix 10.

B. Questionnaire Design

3.2 The questionnaire designed for the survey comprised of two parts. Part I
collected quantitative manpower information by job levels and by principal jobs, and
Part II collected supplementary information related to manpower situation. The list of
principal jobs was defined by the Training Board with detailed job descriptions given
for each job, and the jobs in the beauty care and hairdressing industries were classified
in five job levels as follows:

I.  Managerial;

II.  Supervisory;

III. Craftsman;

IV. Clerical/Operative; and
V. Other Supporting Staff

33 While job titles adopted in the establishments might vary with the descriptions
of the principal jobs, respondents were required to provide manpower information
corresponding to the job descriptions and the skill levels of the principal jobs. The
definition of terms and the survey documents including a sample questionnaire,
explanatory notes and job descriptions for the principal jobs are provided in Appendices
4 and 5.
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C. Data Collection

34 Impacted by the pandemic, data collection was postponed and carried out
between April and June 2020. At the time of the survey, a pack of survey documents
was given to each sampled establishment, which included the cove letter, questionnaire,
explanatory notes and description for principal jobs. The respondents of the
establishments were asked to provide manpower information of their establishment at
the time of the survey with the reference date on 1 April 2020. During the fieldwork
period, enumerators assisted the respondents to complete the questionnaire through
phone calls or on-site visits.

3.5 Various measures were taken to assure the quality of the data collection
process. These included prior fieldwork preparation, training of fieldwork staff,
monitoring of the fieldwork execution, measures to increase the response rate, checking
of the completed questionnaires, double data entry and validation of the collected data.
The details of quality control measures are shown in Appendix 6.

3.6 As fieldwork was conducted during the COVID-19 pandemic, views were
also collected through phone interview from industries’ experts of different branches in
August 2020 on the impact of COVID-19 pandemic to the industries.  This
supplemented the part on business outlook and provided further reference in making
recommendations relating to manpower and training needs for the industry.

D. Data Analysis

3.7 Among the 10 814 valid sampled establishments, 1 076 (including 64
supplementary samples) were successfully enumerated, giving an effective response
rate of 93.2%. Taking into account the satisfactory response rate of individual
branches, the satisfactory response rate from a majority of prominent and sizeable
establishments, and the grossing-up of sample results based on the statistically-
grounded method, it could be concluded that the survey findings presented in this report
contributed to a significant level of representativeness of the sector. The response
profile is shown in Appendix 7.

E. Manpower Projection Methodology

3.8 The Training Board adopted Adaptive Filtering Method which rested on the
weighted averages of historical data for projecting manpower demand of the beauty care
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and hairdressing industries. Taking consideration of the historical manpower data with
heavier weighting given to the recent data, market trends in a longer term, developments
of the industry and other socio-economic determinants, the Training Board decided on
the manpower projection of all job levels for the period from 2021 to 2024. Details of
the manpower projection methodology is shown in Appendix 8.

F. Limitations

3.9 Since the reference date (changed from 17 January to 1 April) and overall
design of the questionnaires (including update of prominent principal job titles) were
different from those of previous manpower reports, no comparison with previous
manpower survey report was available.

3.10 With regard to the manpower situation of the hairdressing sector, it is relatively
common for hair stylists to work as freelancers at hairdressing salons. For those
respondents (hairdressing salons) which did not employ any hairdressing freelancers on
the reference date (1 April), additional number of freelancers would not be included in
this manpower survey report. Therefore, readers are then cautious in interpreting the
total number of employees of the hairdressing sector.

3.11 Since there was a time lag between the manpower survey and the publication
of the manpower survey report, the economic conditions of Hong Kong might have
changed, while the beauty care and hairdressing industries might have also experienced
cyclic changes. Therefore, there might be discrepancy between the results of the
manpower survey and the actual conditions at the time the manpower report was
released.

3.12 This manpower survey adopted a scientific method in sampling from the
beauty care and hairdressing industries for data collection purpose. Hence, the
statistics derived from the manpower survey was subject to sampling error.
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IV. Findings

A. Manpower Information

4.1 At the time of the survey, there were 56 428 employees in the beauty care and
hairdressing industries, including 50 307 full-time employees, 2 704 freelancers and 3
417 pat-time employees.

Chart 4.1 Total Number of Employees

Total No. of
Full-time
Employees:
50 307 Total No. of
Employees: 56 428
Total No. of :
Part-time Total No. of
Employees: Freelancers:
\ 2 704
3417 ==
B. Full-time Employees
4.2. Among the 50 307 full-time employees, the majority of the employees worked

for beauty care, health care and spa centres (38.5%), 24.7% in product retail companies,
11.7% in product wholesale and import/export companies, 2.1% in nail salons and 0.6%
in training schools (beauty, hairdressing, make up and nail).
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Chart 4.2 Distribution of Full-time Employees by Sectors

Training Schools
(Beauty, Hairdressing,
Make-up and Nail)

0.6% (298)

Hairdressing Salons
22.4% (11 248)

Product Retails
Companies
24.7% (12 445)

Total No. of Full-
time Employees:

50 307

Product Wholesales
and Import/Export
Companies
11.7% (5 906)
: Beauty Care, Health
Nail Salons Care and Spa Centres
2.1% (1 047) 38.5% (19 363)
4.3 With regards to job levels, about 50% of the full-time employees were of

craftsman level, 27.5% of supervisory level, 15.1% of other supporting staff level, 4.8%
of managerial level and 2.6% of operative/clerical level.

Chart 4.3 Distribution of Full-time Employees by Job Level

i Managerial
Other Supporting 4.8% (2 411)
Staff

15.1% (7 587)

Clerical/Operative
2.6% (1 324) .

Supervisory
27.5% (13 832)

No. of Full-time
Employees:
50 307

Craftsman
50.0% (25 153)
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4.4 The prominent principal jobs in the beauty care and hairdressing industries are
shown in Table 4.1 below.

Table 4.1 Prominent Principal Jobs

1. Beautician / Beauty Therapist 11 592 (23.0%)
52.7% of 50 307
2. Hairdressing Assistant 7 874 (15.7%) )
full-time employees
3. Beauty Advisor (Counter) 7 060 (14%)

4.5 The survey showed that among employees of various job levels in different
sectors, over 70% full-time employees were of craftsman level, working for hairdressing
salons (91.6%), nail salons (95.0%) and beauty care, health care and spa centres (71.5%).
Over 60% of the full-time employees were of supervisory level, working for product
retail companies (71.5%), training schools (beauty, hairdressing, make-up and nail)
(67.1%) and product wholesale and import/export companies (45.5%).

Table 4.2 Number of Full-time Employees
(by Sector and by Job Level)

960 193
[16 4%] [5.0%] [1.7%] [11 9%] [4 0%] [1. 0%]

200 1866 152 2 685 8 897 32
[67.1%] [9.6%] [1.4%] [45.5%] [71.5%] [3.1%]

- 13 849 10 307 - 2 995
[-%] [71.5%] [91.6%] [-%] [*%] [95.0%]

- 279 - 596 449 0
[-%] [1.4%] [-%] [10.1%] [3.6%] [0%]

49 2 409 596 1925 2598 10
[16.4%] [12.4%] [5.3%] [32.6%] [20.9%] [1.0%]

Remarks - ““-” This job level is not applicable in the sector
“*7 | ess than 0.05%
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C. Part-time Employees

4.6 At the time of the survey, there were 3 417 part-time employees in the beauty
care and hairdressing industries, of which 47.5% worked at hairdressing salons, 21.5%
at product retail companies, 21.4% at beauty care, health care and spa centres, 5.6% at
product wholesale and import/export companies, 3.4% at training schools (beauty,
hairdressing, make up and nail) and 0.7% at nail salons.

Chart 4.4 Distribution of Part-time Employees by Industry Category

Training Schools
(Beauty, Hairdressing,
Make-up and Nail)
3.4% (115)

Product Retail
Companies
21.5% (734)

Total No. of Part-time

Pﬂ:id:ﬂ w?fgesale: Employees: Hairdressing Salons
and Import/Expor : e
Companies 3417 47.5% (1 622)

5.6% (190)

Nail Salons
0.7% (24)

Beauty Care, Health
Care and Spa Centres
21.4% (732)

4.7 Classified by job levels, most part-time employees were of craftsman level
(68.8%) followed by supervisory level (22.6%).
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Chart 4.5 Distribution of Part-time Employees by Job Levels

Managerial
0.1% (3)

Clerical/Operative
8.5% (289)

Supervisory
22.6% (773)

Total No. of
Part-time
Employees:
3417
Craftsman
68.8% (2 352)
4.8 Principal jobs with the largest number of part-time employees in the beauty

care and hairdressing industries are listed in Table 4.3 below. °

Table 4.3 Principal Jobs with the Largest No. of Part-time Employees

1. Hairdressing Assistant 1186 (34.7%)

2. Beautician / Beauty Therapist 501 (14.7%) 74.7% of 3 417

3. Beauty Advisor (Counter) 477 (14%) Part-time Employees
4. Hair Stylist/Hairdresser 389 (11.4%)

Remarks: “Excluding other supporting staff

D. Freelancers

4.9 Among the 2 704 freelancers, the majority worked at hairdressing salons
(80.8%) followed by beauty care, health care and spa centres (12.8%) and nail salons
(4.0%). In addition, most of the freelancers were of craftsman level (96.8%), of which
most of them were hair stylists (1 884 or 70%).
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Chart 4.6 Distribution of Freelancers by Sector

Product Wholesales
and Import/Export ~ Product Retail
Companies Companies
Nail Salons 0.3% (8) 1.4% (39) Training Schools
4.0% (109) (Beauty, Hairdressing,

N

Make-up and Nail)

0.6% (16)
Beauty Care, Health

12.8% (347)

Total No. of
Part-time
Employees:
2704

Hairdressing Salons
80.8% (2 185)

Chart 4.7 Distribution of Freelancers by Job Level

Managerial
Clerical/Operative 0.3% (8) .
0.7% (18) Sspwhay
2.3% (61)
'.]
|
|
Total No. of
Freelancers:
2 704

Craftsman
96.8% (2 617)
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4.10 Principal jobs in the beauty care and hairdressing industries with the largest
number of freelancers are listed in Table 4.4 below.

Table 1.4 Principal Jobs with the Largest No. of Freelancers

Hair Stylist/Hairdresser 1884 (69.7%)
2.  Hairdressing Assistant 246 (9.1%) 91.6% of
3. Beautician/Beauty Therapist 225 (8.3%) 2704 freelancers
4.  Nail Artist/Therapist 121 (4.5%)

Remarks: “Excluding other supporting staff

E. Major Job Posts with A High Proportion

4.11 Job posts with the largest number of full-time employees, part-time
employees and freelancers in the beauty care and hairdressing industries are listed in
Table 4.5 below:

Table 4.5 Job Posts with the Largest Number of Employees

*  Training Officer/Instructor

) 65.0%
Training Schools (Beauty, (Beauty/Make up/Nail)
Hairdressing, Make-up and Nail) e Training Officer/Instructor —.
(Hairdressing) S
Beauty Care, Health Care and Spa e Beautician/Beauty Therapist 68.3%
Centres e Body Therapist 10.4%
e Hair Stylist/ Hairdressers 70.2%
Hairdressing Salons ) )
e Hairdressing Assistant 25.0%
Product Wholesale and Import/Export ¢  Sales Representative/Executive 52.0%
Companies *  Promoter 12.6%
e Beauty Advisor (Counter) 68.4%
Product Retail Companies
*  Shop Supervisor 12.5%
Nail Salons e Nail Artists/Therapist 96.1%

Remarks:*Percentage is calculated on the basis of the total number of full-time employees, part-time and
freelancers (excluding other supporting staff)
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4.12 The prominent principal jobs in the beauty care and hairdressing industries are
listed in Table 4.6 below.

Table 4.6 Prominent Principal Jobs

1. Beautician / Beauty Therapist 12 318 (25.2%)
2. Hair Stylist/Hairdresser 10 147 (20.8%)
i 73.8% of 48 841
3. Beauty Advisor (Counter) 7 565 (15.5%)
employees
4. Hairdressing Assistant 3608 (7.4%)
5. Sale Representative/Executive 2394 (4.9%)

Remarks: *Number of employees includes the number of full-time employees, part-time employees and
freelancers.

# Percentage is calculated on the basis of the total number of full-time employees, pat-time employees
and freelancers (excluding other supporting staff).

F. Total Number of Employees

4.13 Derived from the above manpower information of the beauty care and
hairdressing industries, the total number of employees (including full-time employees,
part-time employees and freelancers) from different sectors are shown in Table 4.7
below:
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Table 4.7 Total Number of Employees by Sector
(Including Full-time Employees, Part-time Employees and Freelancers)

Training Schools (Beauty,
Hairdressing, Make-up and Nail)

Beauty Care, Health Care and Spa 19 363 732 347 20 442
Centres

Hairdressing Salons 11248 1622 2 185@ 15 055
Product Wholesale and Import/ 5906 190 8 6 104
Export Companies

Product Retail Companies 12 445 734 39 13 218
Nail Salons 1047 24 109 1180

50 307 3417 2704 56 428
(89.2%) (6.1%) (4.8%) (100%)"

Remarks - * 1t may not be equal to 100% due to rounding of figures.
@ |f the respondent hairdressing salon did not employ any hairdressing freelancer on the reference date (1 April),
it was possible that the number of other additional freelancers was not included in this survey. Please be cautious
when interpreting the total number of freelancers in the hairdressing sector.

G. Trainees/Apprentices
4.14 Among the 181 trainees/apprentices, the majority worked for hairdressing

salons (42.5%) and product retail companies (37.0%), and next comes beauty
care/health care centers and spa centres (20.4%).
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Chart 4.8 Distribution of Trainees/Apprentices by Sector

Product Retail
Companies
37.0% (67) Hairdressing Salons
42.5% (77)
Total No. of
Trainees/Apprentices :
181
Beauty Care, Health
Care and Spa Centre
20.4% (37)
4.15 By job levels, trainees/apprentices were mainly of craftsman level (63.0%),

and the rest of supervisory level (37.0%).

Chart 4.9 Distribution of Trainees/Apprentices by Job Level

Supervisory
37.0% (67)

Total No. of
Trainees/Apprentices -
181

Craftsman
63.0% (114)

4.16 Principal jobs with the largest number of trainees/apprentices in the beauty
care and hairdressing industries are listed in Table 4.8 below.
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Table 4.8 Principal Jobs with the Largest No. of Trainees/Apprentices

1. Beauty Advisor (Counter) 67 37.0%
. . . 86.7% of 181
2. Hair Stylist/Hairdresser 53 29.3% ) )
Trainees/Apprentices
3. Beautician / Beauty Therapist 37 20.4%

H. Vacancies

4.17 At the time of survey, the job vacancies in the beauty care and hairdressing
industries was 576, representing 1.1% of the total number of vacancies of the industries.
Most of the job vacancies were found in beauty care, health care and spa centres (230)
and hairdressing salons (229). The vacancy rate of hairdressing salons was relatively
high (2.0%).

Chart 4.10 Distribution of Vacancies by Sector

Product Retail L ?chao! (Beauty,
C i Hairdressing, Make-up
Rt and Nail)
78 4
0, _ _...
Product Wholesales [0.6 % ]__.—‘ - [1.3 %]
and Import/Export "

Companies
33
[0.6 %]

Nail Salons z ’
Hairdr
3 Total No. of Full- o
(0.2 %] time Vacancies : 229
576 [1.1%] 129 %]
Beauty Care, Health
Care and Spa
Centres)
230
[1.2 %]

No. of Vacancies

[ ] The no. in brackets is the vacancy rate =
No. of FT Employees + No. of FT Vacancies

4

Remarks: “Vacancy” refers to a vacant post available on the statistic date to be filled up immediately and was actively
recruiting a replacement. The pandemic has dampened employers’ desire to recruit, thus reducing the number of
vacancies.
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4.18 By job levels, most of the job vacancies were of craftsman level (411) and
next comes supervisory level (123).

Chart 4.11 Distribution of Vacancies by Job Level

Other Supporting
Staff Managerial

Clerical/Operative [0. 423/6] - 0.3 ‘Zﬁ]

[0.6 %] Supervisory
123
{ [0.9 %]
No. of Full-time
Vacancies:
576 [1.1%]
Craftsman
411
[1.6%]

No. of Vacancies

The no. in brackets is the vacancy rate =
[ No. of FT Employees + No. of FT Vacancies

Remarks: “Vacancy™ refers to a vacant post available on the statistic date to be filled up immediately and
was actively recruiting a replacement. The pandemic has dampened employers’ desire to recruit,
thus reducing the number of vacancies.

4.19 Job posts with most full-time vacancies in the beauty care and hairdressing
industries are shown in Table 4.9 below.

Table 4.9 Job Posts with the Most Full-time Vacancies

1. Beautician / Beauty Therapists 149 (25.9%) 62.8% of 576
2. Hairdressing Assistant 143 (24.8%) Vacancies
3. Beauty Advisor (Counter) 70 (12.2%)

4.20 By sectors and job levels, the majority of vacancies was found at craftsman
level in hairdressing salons (226) followed by beauty/health care centres and spa centres
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(183). The remaining vacancies were of supervisory level in product retail companies
(66).

I. Employers’ Forecasted Manpower Demand

4.21 The employers’ forecasted manpower demand for full-time jobs reflected a
marginal decrease in the coming year, reducing from 50 883 posts in April 2020 to 50
786 in April 2021.

Table 4.10 Employers’ Forecasted Manpower Demand for 2021

50 307 50 883 50 786

Remarks: Readers are alerted to interpret the manpower projection requirement with caution due to the global and local
economic uncertainties imposed on the industry manpower situation as caused by the social unrest in 2019 and the
outbreak of COVID-19 afterwards.

4.22 According to the manpower forecast by sectors in the coming year, there was
a manpower demand a marginal decrease of 0.4% to 0.6%. in product wholesale and
import/export companies and hairdressing salons respectively. No major manpower
change was found in other sectors. Employers’ forecasted manpower demand by
sectors in 2021 is shown in Table 4.11 below.

91



Table 4.11 Employers’ Forecasted Manpower Demand for 2021 by Sector

J.  Monthly Income

4.23 As shown in the survey, the average monthly income generally rose with the
job levels. The average monthly income of managerial employees in beauty care and
hairdressing industries was $20,000 or above; while that for supervisory and craftsman
levels centralised in the range of $16,001 to $30,000; that for operative/clerical level was
$16,000 or below.
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Chart4.12 Average Salary of Full-time Employees by Job Levels

98% above Managerial . -
$20,000 Level Zihfo 32% 66%
86% between .2 .
$16,001-30,000 Supenﬁiﬁ;“l 52% 34% 11%

61% between Craftsman
$16,001-30,000 Level 41% 20% 1%
)
§16,000 Operative Level 39% 2%

0% 10% 20% 0% 40%% 50% 60%% T0% 0% S0%% 100%

B 516,001 or below $16,001 - 520,000 $20,001 - $30,000 $30,001 or above

K. Preferred Education Level of Full-time Employees

4.24 The survey also showed that preferred education level of employees generally
rose with the job levels. Most employers preferred employees with a first degree for
managerial level in the beauty care and hairdressing industries (56.8%); those with
diploma/certificate are preferred for supervisory level (79.8%); those with
diploma/certificate education (45.8%) or with Form 4 to Form 7 education (42.6%) were
preferred for craftsman level; and those with Form 4 to Form 7 education were preferred
for operative/clerical level (73.8%).

4.25 Preferred Education Level of Full-time Employees is shown in Chart 4.13
below.
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Chart 4.13 Preferred Education Level of Full-time Employees by Job Level

Managerial

Supervisory

Craftsman

Operative/Clerical

S0% 0.7%
r] 56.8% 9.4% 31.7% 0.9%'
4.3% 9.5% 79.8% 4.9%'
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1.0% 45.8% 42.6% -
26.2% 73.8%
0% 10% :OI% 300 40% 20 60% T0% B0 a0 100%

M Postgraduate Degree | First Degree

Remarks: “*” Less than 0.05%

Sub-degree @ Diploma/Certificate M Secondary 4 to 7 Wl Secondarv 3 or below

L. Preferred Years of Experience for Full-time Employees

4.26 Similarly, the survey showed that the years of experience correlated with job
levels. Most employers in the beauty care and hairdressing industries preferred
employees with more than 6 years of experience for managerial level; those with more
than 3 years of experience for supervisory level; those with up to 3 years of experience
for craftsman level, and those with 1 to 3 years of experience at operative/clerical level.
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Chart 4.14 Preferred Years of Experience for Full-time Employees
by Job Level

Managerial - 51.9% 32.2% *%

Supervisory I.I% 12.1% 69.4% 15.7%1.3%
Craftsman 2.8% 5.7% 32.1% 47.7% 11.9%
Operative/Clerical 15.8% 70.5% 13.7%
0% 10% 20% 3C;°/o 40‘“,'\1 :'-0‘% 60%0 T0% 30.0, 0 90% 100%a

B 10 years or above 6 - 10 years 3-6years B 1-3years 1 year or below

Remarks:* Less than 0.05%

M. Vocational Qualifications for Full-time Employees

4.27 In addition to preferred education level, employers in beauty care and
hairdressing industries were generally inclined to recruit employees who received
vocational training or obtained vocational qualifications. The survey showed that
employers preferred to recruit employees various “international recognised certification
and qualification” compared to those with only Mainland or Hong Kong vocational
certifications, such as employees at craftsman level (39.1%), managerial level (30.4%)
and supervisory level (15.4%).

4.28 Employers preferred vocational qualifications were similar to those possessed
by employees. With regard to job levels, 14.8% of employers in hairdressing sector
preferred employees at craftsman level to hold “One Examination, Multiple
Certification (Hairdressing Techniques)” qualification awarded by the Vocational
Training Council (7.4% of employees at craftsman level possessed such qualification at
the time of the survey) and 9.5% of employers in beauty care sector preferred employees
at supervisory level to hold “One Examination, Multiple Certification (Beauty and Body
Care)” qualification awarded by the Vocational Training Council (4.8% of employees
at supervisory level possessed such qualification at the time of the survey).
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4.29 Employers’ preferred vocational qualifications for full-time employees of
different job levels are shown in Table 4.12.

Table 4.12 Vocational Qualification of the Full-time Employees by Job Level
Vocational Qualification Attained Preferred Vocational Qualification

by Employees of Employees

Vocational Qualification

Managerial Supervisory Craftsman Managerial Supervisory Craftsman

Level Level Level Level Level Level
ONWWOERORN 0, w4 o Low 3
- 0.9% 1.1% 7.4% 3.8% 2.3% 14.8%
_ 3.1% 2.1% 5.3% 3.9% 6.5% 7.0%
- 30.4% 15.4% 39.1% 30.4% 15.4% 39.1%
_ 902 3208 8148 902 3208 8148

Remarks: Percentages are calculated on the basis of total number of companies with such level of staff
Examples of international recognised certificates/professional qualifications include those issued by ITEC, CIBTAC,
City & Guilds, etc. of Britain.
Examples of local recognised certificates/professional qualifications include certificates/recognised professional
qualifications issued by local private colleges/schools.
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N. Employees Left and Recruited in the Past 12 Months
Turnover

4.30 In the past 12 months, the overall turnover rate in the beauty care and
hairdressing industries was 7.0%, relatively lower than that of 19.2% turnover rate in
2016. Classified by sectors, the turnover of employees in beauty care, health care and
spa centres was higher (1 427), followed by product retail companies (628) and
hairdressing salons (558).

Table 4.13 Number of Full-time Employees who Left their Jobs
in the Past 12 Months and Turnover Rate by Sectors

16

6.3%

1427 8.3%
558 5.1%
362 9.0%
628 6.3%
48 46.3%

Remarks: *Turnover rate means the percentage represented by number of employees leaving over the total number
of posts (number of full-time employees + number of full-time vacancies) in the company.
# Excluding other supporting staff

4.31 By job levels, there was a higher turnover rate (11.3%) recorded for employees
at the operative/clerical level, whereas a larger number of employees at craftsman level
left their jobs (1 914).
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Table 4.14 Number of Full-time Employees who Left their Jobs
in the Past 12 Months and Turnover Rate by Job Level

S Mageri 4

2.0%

Remarks: *Turnover rate means the percentage represented by number of employees leaving over the total number
of posts (number of full-time employees + number of full-time vacancies) in the company.
# Excluding other supporting staff

Number of Newly Recruited Full-time Emplovees

4.32 In the past 12 months, there were 2 524 new recruits in beauty care and
hairdressing industries, most of them for beauty care, health care and spa centres (1 283)
followed by product retail companies (587). About 70% of the employers preferred to
recruit employees with industry experiences (1 805).
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Table 4.15 New Recruits in the Past 12 months by Sector

4 2
(66.7%) (33.3%)
977 306
(76.1%) (23.9%)
210 141
(59.8%) (40.1%)
170 89

(65.7%) (33.6.7%)
406 181
(69.1%) (30.8%)
38 0
(100.0% ) (0%)

4.33 By job levels, it was found that 2 524 new recruits at craftsman level (1 570)
followed by the supervisory level (783).
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Table 4.16 New Recruits in the Past 12 Months by Job Level

29 18
(61.7%) (38.3%)
570 213
(72.8%) (27.2%)
1135 435
(72.3%) (27.7%)
71 53
(57.3%) (42.7%)

0. Recruitment Difficulties

4.34 The survey showed that less than 10% companies had recruited staff of
various job levels. For companies recruiting employees of relevant job levels in the
past 12 months, 66% of the employers indicated that it was difficult to recruit employees
at craftsman level. The main reasons were that the “candidates were unwilling to work
long working hours or work on shifts” (38%), and the “candidates found the
remuneration package and fringe benefits were not attractive enough” (34%).

4.35 Furthermore, 26% to 32% of employers indicated that it was difficult to recruit
employees of other job levels compared to craftsman level.

4.36 Recruitment difficulties of different job levels encountered by employers are
shown in Chart 4.15.
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Chart 4.15 Difficulties Encountered in Recruitment in the Past 12 Months by Job Level

Managerial Supervisory Craftsman Operative/
Level Level Level Clerical

Level

Recruitment in the Past 12 Months | 3% 70 | 1%
Base: All Interviewed Companies

Difficulties in Recruitment 3204 B 200 | | 66% | 160,
Candidates had other choices in the market 2% * . 11% 34% * 3%
Candidates were insufficiently trained/qualified . 8% 229% 4%
Candidates lack of relevant working experiences P 189 * 14% 4%

P Candidates found the remuneration package and fringe . *

- benefit not attractive 16% * - 17% * 4% o%
Candidates were unwilling to work long working hours or . 6% 28% % 199 *
work on shift

Candidates found the period of apprenticeship/on-the-job | 2% 4% 19% *
training too long
Candidates found low image and status in the industries | 3% 2% 19% *
Candidates were lack of awareness of possible career | 26 29 %%
opportunities and prospect
Others | 0% | 1% 3% 3%
e ] 100 %% % 100% e e 100% e % 100%
No. of Companies have undergone 25 218 560 73
recruitment
Remarks:

1. The percentage is calculated based on the number of companies that have undergone recruitment in the past twelve months.
2. Companies can choose more than one type of recruitment difficulties, and the recruitment difficulties encountered by more companies in each level are
marked with “ v ”.



P. Training to be Provided in the Coming 12 Months
4.37 Among the job levels listed in Table 4.17, employers in the beauty care and
hairdressing industries planned to provide top four types of essential training areas in

the next 12 months.

Table 4.17 Training Provided to Employees
in the Next 12 Months by Job Level

Store
Operations

Facilitation skills/

People Relationship Store Operations

Management

Store Store
Operations Operations

Facilitation skills/
People Relationship
Management

4.38 Top four types of essential training areas for different job levels by
employers in the coming 12 months are listed in Table 4.18(a-f).
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Table 4.18a Types of Training to be Provided by Training Schools (Beauty
Care/Hairdressing/Make-up/Nail Care) in the Coming 12 Months

Principles of management (e.g. problem . i ) )
) . ) ) o Facilitation skills/ People Relationship
solving, decision making, leadership, crisis
Management
management)

Store Operations

Table 4.18b Types of Training to be Provided by Beauty Care, Health Care and
Spa Centres in the Coming 12 Months

o --

Facilitation skills/ People Relationship

Store Operations
Management

I.. o .
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Table 4.18¢c Types of Training to be Provided by Hairdressing Salons
in the Coming 12 Months

Facilitation skills/ People ]
: . Hair Care and Scalp
Relationship Management

Store Operations

Facilitation skills/ People

Relationship Management

Store Operations

Table 4.18d Types of Training to be Provided by Product Wholesale
and Import / Export Companies in the Coming 12 Months

Facilitation skills/ People )
. . Store Operations
Relationship Management

Design Thinking (i.e. to use
software features to arrange
bookings, create and edit
documents, evaluate and
analyze online information)
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Table 4.18¢ Types of Training to be Provided by Product Retail Companies
in the Coming 12 Months

Facilitation skills/ People
Store Operations

Relationship Management

Store Operations

Table 4.18f Types of Training to be Provided by Nail Salons
in the Coming 12 Months
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V. Manpower Analysis

A. Manpower Changes

Manpower Changes in Beauty Care and Hairdressing Industries between 2016 and
2020

5.1 The overall manpower of the beauty care and hairdressing industries rose
from 54,519 employees in 2016 to 56,428 employees in 2020 (an increase of 1,909 or
an average 0.9% per year) as shown on Figure 5.1.  Part-time employees recorded the
largest increase (average increase of 8.4% per year). On the contrary, full-time
vacancies and apprentices/trainees recorded significant decrease (an average decrease
0f 34.9% or 17.0% respectively per year).

Chart 1.5 Manpower Changes between 2016 and 2020
(Number of Full-time Employees, Part-time Employees,
Freelancers, Trainees/Apprentices, Vacancies)

Change Average Annual

vs 2016 Change in %
: 2020 [ 50 307
Full-time Employees sl 763 0.4%
2016 49 544
- 2 3417
Part-time Employees it . 942 8.4%
i 2016 | 2475
2020 2704
Freelancers 20 . 204 2.0%
2016 | 2 500
No. of Employees(FT Employees+PT 2020 |, 56 428 o 0.9
* . (]
Employees+Freelancers) 2016 | 54 519
. . 2020 | 181 .
Trainees ~ Apprentices \ =201 -17.09%
inces/Appreatices . | 382 °
N ime V: i 2020 | 576 2638 34.9%
No. of Full-time Vacancies ,;,c | 3214 - -34.9%
0 10000 20000 30000 40000 50000 60000
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5.2 Manpower changes of different sectors are summarised in Table 5.1

Table 5.1 Changes in Manpower by Sector

(between 2016 and 2020)
Manpower Manpower Changes by Sector
Situation
Full-time e Overall increase: 763
Employees e Recorded a significant increase: Product Retail Companies (+1 627) ; Product
Wholesale and Import/Export Companies (+730)
e Recorded a significant decrease: Hairdressing Salons (- 1 025) ; Beauty Care,
Health Care and Spa Centres (- 758)
Part-time e Opverall increase: 942
Employees e Recorded a significant increase: Hairdressing Salons (+ 649) ; Product Retail
Companies (+386)
Freelancers e Opverall increase: 204
e Recorded a significant increase: Hairdressing Salons (+597)
e Recorded a significant decrease: Beauty Care, Health Care and Spa Centres
(-347)
Apprentices/ e Overall decrease: 201
Trainees e Recorded a significant increase: Product Retail Companies (-155)
53 As shown in Chart 5.2, the overall manpower in various sectors of the beauty

care and hairdressing industries rose from 54,519 employees in 2016 to 56,428
employees in 2020 (an increase of 1,909 or an average of 0.9% per year). However,
the number of employees at beauty care/health care and spa centres decreased by 1.4%
per year (a decrease of 1,143 employees) and the number of employees at training
schools (beauty, hairdressing, make-up and nail) decreased by 1.3% (a decrease of 23
employees). On the contrary, manpower at the other 4 sectors recorded an increase
0f 0.4% to 4.3%, particularly for product retail companies marked the highest increase
(4.3% or an increase of 2,052 employees), followed by product wholesale and
import/export companies (an increase of 3.3%, 740 employees).
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Chart 5.2  Changes in the Total Number of Employees in the Beauty Care
and Hairdressing Industries by Sector between 2016 and 2020

Change  Average Annual
vs 2016 Change in %

Overall e T ——e s 1909 0.9%
Hairdressing Salons igi: |_ 11:::: 221 0.4%
Beauty Care, Heal;l;)fgr;?;i iﬂ}ﬂ l__zg:;;s 1143 _1.4%
Nail Salons o0 ! 115 62 1.4%
it el ot 2
Product Retail Companies igi: |_1113:‘518 2052 4.3%
Training Schools (Beauty, 2020 | 420 23 1.3%

Hairdressing, Make-up and Nail) 2016 | 452

0 10 000 20 000 30000 40000 50000 60 000

No. of Employees (Full-time Employees + Part-
time Employees + Freelancers)

Monthly Income

5.4 Compared with the figures in 2016, the average monthly income of full-time
employees (excluding other supporting staff) in beauty care and hairdressing industries
generally increased in 2020. Those with average monthly income of $16,001 or
above increased from 38% in 2016 to 73% in 2020.
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Cumulative percentage of full-time employees

Chart 5.3 Comparison of the Average Monthly Salary of Full-time

Employees* between 2016 and 2020

Average monthly salary is
100% generally adjusted upward
> $16,000 : 73% (2020)
> $16,000 : 38% (2016)
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Compared with the figures in 2016, more employers in beauty care and

hairdressing industries preferred their employees with more than 3 years of
experiences in 2020 (an increase from 39% in 2016 to 55% in 2020).
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Chart 5.4 Comparison of Preferred Years’ of Experience for Full-time
Employees in 2016 and 2020

2020 l 10% 43% 36% 8%
2016 zI- 7% 30% 46% 15%
o 10% 20% 0% s o 0% so% oo 100%
I 10 years or above I 6-10 years 3-6years B 1-3yers 1 year or below

B. Business Outlook

5.6 Based on the manpower changes in beauty care and hairdressing industries
between 2016 and 2020, the experts’ views obtained through phone interviews and the
Training Board, the major developments in the industries are summarised as follows:

The Impact of New Coronavirus Epidemic

5.7 Since March 2020, the new coronavirus epidemic has spread rapidly to most
parts of the world, bringing a full blow to the global and local economy. According
to the World Economic Outlook Report published by the International Monetary Fund,
economy reboot was expected when major economies stabilised in the second quarter,
strong rebounce of the Chinese economy and world economic recovered faster than
expected in the third quarter. The global projection growth® was adjusted to -4.4%.
Nevertheless, as the confirmed cases in European countries rose rapidly in the second
half of the quarter, this forced the governments to re-tighten social distancing and re-
imposed the lockdown measures of various levels, these posed the uncertainties to
short-term global economy.

5.8 According to the “Third Quarter Economic Report 2020°”, the overall
performance of the Hong Kong economy improved slightly. Real GDP fell by 3.5%
year-on-year, which was significantly narrower than the 9.0% drop in the second

5 IMF World Economic Outlook Report (October 2020) (imf.org)
¢ Third Quarter Economic Report 2020 (November 2020)
Third Quarter Economic Report 2020 (hkeconomy.gov.hk)
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quarter. Domestic demand has slightly improved but stayed weak. On the other
hand, the Census and Statistics Department announced earlier in September 2020,
retail sales fell by 12.9% year-on-yea, of which the value of sales of “pharmaceuticals
and cosmetics” dropped by 45.9%’. Due to the worldwide spread of the pandemic,
overseas visitors and cross-border travellers remained stagnant. Looking forward,
the government predicted a -6.1% economic growth for 2020.

59 To ease the financial damages caused by the pandemic, the government set
up the “Anti-Epidemic Fund” and launched the “Employment Support Scheme”,
which aimed to stabilise the economy, keep workers in employment and safeguard
people’s livelihood. To curb the spread of the disease, the government implemented
strict measures such as “social gathering ban” and ordered thrice the closure of beauty
care centres/nail salons and massage establishments. All these had disrupted
personal expenditure and business sentiment. With the fourth wave of the epidemic
and the suspension of the “Employment Support Scheme” in November, it is expected
that enterprises might lay off employees and the labour market would further
deteriorate, and the local economy is still facing the uncertainties.

“New Normal” — Industry Digitalisation

5.10 Impacted by the pandemic, a number of industries (including beauty care and
hairdressing industries) began exploring new models of operation and development.
Various transitional measures such as the switch to digital transformation were then
taken by different sectors of the beauty care and hairdressing industries.

Product Retail

5.11 During the pandemic, the product retail sector had encountered the most
severe 1mpact, accelerated digital transformation. The new business and
development model had brought some changes in product promotion, supply chain,
operational costs and customer experience. Under the digital transformation, large
enterprises have strengthened the use of big data to analyse and forecast customer
consumption patterns, and introduced more artificial intelligence and augmented
reality technologies to develop applications (Apps) so as to provide customers with
different experiences and more "personalised" beauty and hairdressing product
services (such as skin, hair or scalp testing services, etc.).

7 Provisional Statistics of Retail Sales for September 2020 (November 2020)
Press Release (2 November 2020): Provisional Statistics of Retail Sales for September 2020 (censtatd.gov.hk)
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5.12 In addition, more companies had increased the use of e-commerce, social
media (such as Facebook, Instagram, WhatsApp and WeChat) and online shopping
platforms to promote and sell their products. Under different forms of online
marketing strategies, more and more enterprises cooperated with key opinion leaders
(KOL)/YouTubers to promote their products that has become a new trend. Some
retailers encouraged or required their frontline staff (such as beauty consultants) to
conduct regular live broadcasts or arrange videos via smartphones to introduce and
promote products as well as answer enquiries in real time. This practice will not only
enhance the interaction with customers, but also sustain its business growth.

Products Wholesale

5.13 Similar to their retail counterpart, the product wholesale sector also
accelerated their pace of digital transformation. It caused some changes on their
logistic supply chains and the business models. For instance, some enterprises had
no longer kept stock and their own stores but relied on storage provided by logistic
companies, so as to control stock levels more efficiently. With regard to business

operation, the enterprises had increased their use of various online sales platforms.
For example, they worked with online live video platforms (like Big Big Channel) to
execute direct sale of their products; made use of online shopping platforms (like
HKTYV Mall, T-Mall, Jingdong, Alibaba, etc.) as well as considered set up online pop-
up stores to promote and sell their products. As most of the product wholesale

companies are small and medium enterprises, these changes would help them to further
reduce their operating costs.

5.14 The pandemic caused beauty care exhibition organisers (like Cosmoprof
Asia) to move their exhibitions online (e.g. Digital Week). Such new transaction

mode allowed overseas buyers and exhibitors to conduct business transactions through
online platforms, yet diminished physically catch-up. Product wholesalers have to

face and solve technical problems to reach their potential customers through this online
trading platform.

Beauty Care Centres

5.15 As beauty care centres were required to cease operations thrice by the
government during the pandemic, more and more beauty care salons began to approach
their customers through various channels. For instance, they start to strengthen the

sales of skin care products through online platforms or websites, request their beauty
consultants/beauticians to provide skin care consultation service and recommend
suitable beauty care solutions through video function of smartphones. Some larger

beauty chain groups even provide online appointment services for their beauty services.

112



Options are opened for customers on regions, designated doctors or beauticians to
provide them with different beauty services.

Hairdressing Salons

5.16 Although hairdressing salons were not required to suspend the operation
during the pandemic, there was a decreasing demand for various hairdressing services
because of the avoidance of going out and maintaining social distancing. Therefore,
it resulted a considerable impact on its business developments. Following the new
mode of operation and development under the new normal, there is a continuous major
trend for hairdressing practitioners (i.e. hairdressers and technicians) to take photos,
do video shooting and upload their hairdressing modeling exhibits to social media
platforms for publicity and promotion. In the long run, it could attract more
customers and prepare for long-term business development.

Development for New Hairdressing Services

5.17 As mentioned in the 2020 Manpower Update Report of Beauty Care and
Hairdressing industries, the development of hair and scalp care and anti-aging care
services was expanding. The knowledge and skills (including products and
application of equipment) required for these new services are different from that of
traditional hairdressing services. At present, such services supported by relevant
products and equipment are mainly provided by beauty care salons or beauty care
groups. As the market is still in the developing stage, the public has limited
knowledge about the products and services. In this connection, it has not been able
to attract young people to join this sector.

A New Workforce Joining the Beauty Care Industry

5.18 The aviation industry is the hardest hit in the pandemic that caused to massive
layoffs. Individual non-profit organisations in the beauty care industry had offered
medical beauty professional certificate courses to affected flight attendants so that they
could master new skills for career transformation. A number of flight attendants had
undergone transformation and devoted themselves to the beauty care industry. For
example, they purchased beauty equipment and received professional training, then
start to provide beauty treatment services by renting commercial units or cooperating
with beauty care salons. With the low entry barriers in the beauty care industry and
good customer service skills of flight attendants, the industry members expect that it
could attract more flight attendants to join the beauty care industry. This potential
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new workforce would help the sustainable manpower development of the beauty care
industry.

Future Manpower Demand

5.19 Generally speaking, the aforesaid transitional measures would facilitate
further development of the beauty care and hairdressing industries in the digital era,
Industry practitioners must keep abreast of new technologies (such as digital literacy
and digital marketing) and applications. As the beauty care and hairdressing
industries are service-oriented, an interpersonal interaction is essential, therefore,
frontline practitioners must possess good customer service and communication skills.
To support the changing scene of beauty care and hairdressing industries, a consistent
supply of manpower is needed and employees are also required to equip themselves
with the robust latest knowledge, skills and technology so as to cultivate a customer-
oriented mindset.

C. Manpower Projection and Annual Additional Manpower Requirement
5.20 Manpower projection for 2021 to 2024 by sector are listed in Table 5.2. It

is found that the projected manpower in the next three years will have a mild decrease.
The manpower projection methodology is presented at Appendix 8.
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Table 5.2 Projected Manpower Trend by Sector from 2021 to 2024

Sector Year
ecto 2021 2022 2023 2024
382 380 378 377
(-0.6%) (-0.5%) (-0.4%) (-0.3%)
17 849 17515 17 240 17 012
(-2.2%) (-1.9%) (-1.6%) (-1.3%)
14 568 14 470 14 391 14 328
(-0.8%) (-0.7%) (-0.5%) (-0.4%)
4125 4055 4001 3958
(-1.9%) (-1.7%) (-1.3%) (-1.1%)
10 601 10 510 10 425 10 345
(-0.9%) (-0.9%) (-0.8%) (-0.8%)
1167 1163 1160 1156
(-0.4%) (-0.3%) (-0.3%) (-0.3%)

Remarks - The percentage in brackets refers to the percentage of manpower changes compared with the

previous year.
The manpower calculation does not include other supporting staff.

Estimated Annual Additional Manpower Requirement

5.21 To estimate the annual additional manpower requirement for the next few
years, the manpower trends and the numbers of employees leaving the sectors
(“wastage rate”®) were taken into consideration and the figures are projected by
applying statistical formulae. The estimated Annual Additional Manpower
Requirement of each sector is shown in Table 5.3 below. Based on the estimated
results, the majority of the additional manpower demand would be in hairdressing
salons followed by beauty care, health care and spa centres and product retail
companies.

8 “Wastage rate” refers to the employees leaving the beauty care and hairdressing industries due to career
change, retirement, emigration and other reasons.
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Table 5.3 Annual Additional Manpower Requirements by Sector
from 2021 to 2024

-2

18 16

-309 462 153
-89 464 375
-62 196 134
-88 237 149
-4 11 7

pel
@
3
Q
=4
)

. #Excluding other supporting staff
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VI. Recommendations

6.1 Based on the survey findings and analysis of the manpower changes, having
considered the factors of business outlook and manpower projection, as well as views
obtained through phone interviews with industry experts and the Training Board, a list
of recommendations on manpower development is drawn up for the consideration of
different stakeholders of the beauty care and hairdressing industries.

Government

(a) Assist the beauty care and hairdressing industries in reshaping the positive image
of the industries and defining its direction for future development including to
establish/recognise the professional qualifications and the legitimate scope of
works of practitioners to facilitate implementation of quality services within
beauty care and hairdressing industries.

(b) Subsidise beauty and hairdressing practitioners to receive training new
technologies such as digital literacy and artificial intelligence for skill upgrading.

(c) Strengthen the promotion of vocational and professional education (VPET) to
various stakeholders such as secondary school students, parents and teachers.

(d) Formulate policies for recruiting, retaining and upskilling of manpower resources
such as new immigrants and housewives and at the same time consider the
concerns of social issues by stakeholders. For examples, it should collaborate
with the industry by arranging industry seminars so as to understand latest
industries developments.

Training Providers

(e) Training institutions should strengthen the collaborations with industries by:

€ Providing more interdisciplinary internship opportunities for students to
nurture their employability for future.

€ Optimising the VPET and dual-track training systems continuously and
applying workplace learning and assessment to facilitate students’ learning
in the authentic working environments (e.g. beauty care salons, hairdressing
salons, product retailers, etc.)

€ Arranging industry seminars and visits to beauty care and hairdressing

117



®

(2

(h)

salons so as to understand the latest industries developments, exact work
requirements and their expectations of the industries.

€ As an additional direction for career development and equip them to
become professional hair care consultants, encouraging and recruiting
current hair stylists or those who have studied the hairdressing courses to
join the "hair and scalp care" sector.

Apply education technology such as virtual reality (VR) and augmented reality
(AR) to engage students’ learning and arouse their interest to the industries in the
new era of digitalization.

Provide training programmes in emerging technology covering digital literacy,
digital marketing through websites, social media, mobile apps and other electronic
platforms, promotion through key opinion leaders (KOL), online store operation,
and photography and film production to cater for the new trend of digital
transformation for the industries.

Provide flexible and creative training programs and arrangements for practitioners,
such as online or bite-sized training for lifelong learning and upskilling.

Employers

(1)

W)

(k)

)

Offer attractive remuneration package, enhance job satisfaction and increase job
autonomy to retain and nurture the younger generation. The management should
also strengthen communication with cross-generation employees through
networking or team building activities in order to understand their thoughts and
needs and facilitate business development and participation.

Provide young employees a clear picture of the career prospect, quick career
promotion pathways and personal career development in the industries for better
understanding of the working environments and career planning.

Render staff training in developing multi-dimensional skills for flexible
manpower deployment under the fast-changing business environment.

Offer mentorship programmes for young employees on the importance of values,
integrity and professional ethics.

(m) Make use of the funding schemes provided by the Government such as the

"Reindustrialization and Technology Training Program" for value-added
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purposes of companies and employees.

Employees

(n) Adopt an attitude of self-upgrading to acquire the latest industry knowledge (such
as strengthening the understanding of customer experiences, customer service and
sales technique, digital media and marketing strategy skills, scalp care knowledge
and skills, etc.). To enhance their competitiveness, they should improve their
communication skills with employers and customer and establish a good working
attitude.

(o) Make use of the subsidies of different schemes provided by the Government such

as "Recognition of Prior Learning", "New Skills Upgrading Scheme" etc., for
lifelong learning and career development.
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Appendix 1

Membership of the
Beauty Care and Hairdressing Training Board

Chairman

Ms YANG Hui-chun, Juliana
Members

Ms CHAN Yuen-ying, Jessica
Ms CHAN Yuk-ching

Mr CHAU Wai-shing

Ms CHEUNG Soo-kan

Mr Orpheus CHOY

Ms FUNG Lai-chu, Candy

Ms GUAN Ying-yin

Mr HO Shiu-chung, Joseph

Mr HUI Hon-fai, Charlie

Ms KUK Ling-chun, Cecilia

Mr LAM Shue-yan, Jeff

Dr LAU Yuk-tong, April

Ms LEE Chun-fong, Fanny

Ms LEUNG Pui-man

Ms Lousia LI

Ms LO Nga-lai

Ms LUK Wai-fong, Shelly

Mr Alan PANG

Mr WONG Kwok-wah, Thomas
Commissioner for Labour (or his representative)
Consumer Council (or his representative)

Executive Director of the Vocational Training Council
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10.

11.

12.

Appendix 2

Terms of Reference of the
Beauty Care and Hairdressing Training Board

To determine the manpower demand of the industry, including the collection
and analysis of relevant manpower and student/trainee statistics and
information on socio-economic, technological and labour market
developments.

To assess and review whether the manpower supply for the industry matches
with the manpower demand.

To recommend to the Vocational Training Council (the Council) the
development of vocational and professional education and training (VPET)
facilities to meet the assessed manpower demand.

To advise the Council on the strategic development and quality assurance of its
programmes in the relevant disciplines.

To prescribe job specifications for the principal jobs in the industry defining the
skills and knowledge and advise on relevant training programme specifying the
time a trainee needs to spend on each skill element.

To tender advice in respect of skill assessments, trade tests and certification for
in-service workers, apprentices and trainees, for the purpose of ascertaining
that the specified skill standards have been attained.

To advise on the conduct of skill competitions in key trades in the industry for
the promotion of VPET as well as participation in international competitions.

To liaise with relevant bodies, including employers, employers’ associations,
trade unions, professional institutions, training and educational institutions and
government departments, on matters pertaining to the development and
promotion of VPET in the industry.

To organise seminars/conferences/symposia on VPET for the industry.

To advise on the publicity relating to the activities of the Training Board and
relevant VPET programmes of the Council.

To submit to the Council an annual report on the Training Board’s work and its
recommendations on the strategies for programmes in the relevant disciplines.

To undertake any other functions delegated by the Council in accordance with
Section 7 of the Vocational Training Council Ordinance.
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Appendix 3

Membership of the Working Party of 2020 in
Manpower Survey in
Beauty Care, Hairdressing and Cosmetics Industries

Convenor

Mr HO Shiu-chung, Joseph

Members

Ms Elaine CHEUNG
Mr Orpheus CHOY
Mr HUI Hon-fai, Charlie

Mr IP Sai-hung, Nelson
Mr LAM Shue-yan, Jeff
Dr LAU Yuk-tong, April

Dr MOK Pik-sze, Florence
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Secondary 3 or below

Secondary 4 to 7

Diploma/Certificate

Sub-degree

First Degree

Postgraduate Degree

Full-time Employees

Part-time Employees

Appendix 4

Definition of Terms

“Secondary 3 or below” refers to Secondary 3 or below, or
equivalent.

“Secondary 4 to 77 refers to Secondary 4 to 7, covering the
education progreammes in relation to the Hong Kong Certificates
of Education Examination (HKCEE), the Hong Kong Diploma of
Secondary Education (HKDSE) Examination, Diploma YT Jin, or
equivalent.

“Diploma/Certificate” refers to technical and vocational education
programmes including Diploma/Certificate courses, Diploma of
Foundation Studies, Diploma of Vocational Education and
programmesat the craft level, or equivalent.

“Sub-degree” refers to Associate Degrees, Higher Diplomas,
Professional Diplomas, Higher Certificates, Endorsement
Certificate, Associateship or equivalent programmes offered by
local or non-local education institutions.

“First Degree” refers to first degree(s) offered by local or non-local
education institutions, or equivalent.

“Postgraduate Degree” refers to higher degrees (e.g. master degree)
offered by local or non-local education institutions, or equivalent.

“Full-time Employees” refer to those working full-time (i.e. at least
4 weeks a month, and not less than 18 hours in each week” under
the payroll of the establishment. Relevant employees include all
employees in the company's personnel establishment, regardless of
whether they are transferred to other places (including Mainland
China).

“Part-time Employees” refer to those working part-time in an
organization/a company under the payroll of the establishment and
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Freelancers

Trainees/Apprentices

Operative/Clerical
Level
Vacancies

Vacancy Rate

Turnover Rate

Wastage Rate

those work less than 5 working days per week; or less than 6
working hours per working day; or less than 30 working hours per
week (for without a fixed number of working days per week).

“Freelancers” refers to refer to those who pursues a profession
without a long-term commitment to any one employer.
Freelancers may be engaged on daily, hourly or project basis.

“Trainees/Apprentices” refers to those undergo various trainings, as
well as registered apprentices wo have signed an apprenticeship

contract.

“Operative/Clerical Level” usually assigned to take up repetitive
tasks, require fewer skills and shorter training periods

“Vacancies” refers to a vacant post to be filled up immediately and

was actively recruiting a replacement.

“Vacancy Rate” refers to the percentage of vacancies in the total
number of positions in the company.

“Turnover Rate” refers to the percentage represented by number of
employees leaving over the total number of posts (number of full-
time employees + number of full-time vacancies) in the company.

“Wastage Rate” refers to the percentage of employees leaving the
beauty care and hairdressing industries due to career change,
retirement, emigration and other reasons, out of the total number of

employees.
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Vocational Training Council B 27315/

Headquarters (Industry Partnership) & B (T# & 1)

30F, Billion Plaza Il, 10 Cheung Yue Street, Cheung Sha Wan, Kowloon, Hong Kong
FEAREYBRUHI0RER MG 2301

www.vtc.edu.hk

(1) in BH/4/2 (2020)

VTC

14 February 2020
Dear Sir/Madam,

The 2020 Manpower Survey of the
Beauty Care and Hairdressing Industry

The Beauty Care and Hairdressing Training Board (the Training Board) of the Vocational Training
Council (VTC), appointed by the Chief Executive of the Hong Kong Special Administrative Region (HKSAR),
is responsible for matters pertaining to manpower training in the industry. In order to collect the latest
manpower information for formulating recommendations on future manpower training, the Training Board will
conduct the captioned survey from April to June 2020. I am writing to enlist your help by providing the
relevant information to the survey and your co-operation would be much appreciated.

I enclose the following documents for your reference and completion:

(a) The Questionnaire;
(b) Explanatory Notes (Appendix A); and
(c) Job Descriptions for Principal Jobs (Appendix B).

The VTC has appointed MOV Data Collection Center Ltd. (MOYV) to assist in conducting the above
survey. During the survey period, the enumerator of MOV will contact your establishment for the survey and
answer the questions you may have. If necessary, visit will be made to your establishment to assist in
completing and collecting the questionnaire.  Alternatively, you may return the copy of the completed
questionnaire to MOV via fax (3900 1122) or email (vtc@mov.com.hk).

I wish to assure you that the information provided will be handled in strict confidence and published
on aggregate basis without reference to individual establishments.

The Manpower Survey Report will be uploaded onto the VTC website after completion of the survey.
Should you have any queries, please do not hesitate to contact the following hotline during 9:30 a.m. to 6:00 p.m.
from Monday to Friday :

< For matters regarding completion and return of questionnaire(s), please contact Ms. Polly CHAN
of MOV at 3900 1176.

< In case you want to approach VTC directly, please contact Mr. Edward CHAN of VTC Manpower
Survey (Statistical Team) at 3907 6716.

Yours faithfully,

A - A, '
[ / LLL'\)L L’L A
VA
:..'I
(Juliana YANG)
Chairlady

Beauty Care and Hairdressing Training Board

Encl.
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CONFIDENTIAL

WHEN ENTERED WITH DATA
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VOCATIONAL TRAINING COUNCIL

11: B &K E

THE 2020 MANPOWER SURVEY OF BEAUTY CARE AND HAIRDRESSING INDUSTRIES

EERFEFX20208 A HE

The 2020 Manpower Survey of the Beauty Care and Hairdressing Industry (BH) aims at collecting manpower
information of the industries concerned for formulating recommendations on future manpower training. Please kindly
provide the information of your establishment as at 13 April 2020 by answering the questionnaire. Thank you.
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School (Beauty, Hairdressing, Make-up and Nail)
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Beauty Care, Health Care and Spa Centres
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Nail Salon

ERFL

Others, please specify
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[]

(For official use)
Industry Code

Hairdressing Salon
520

Cosmetic Product Company — Wholesale, Import & Export
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Cosmetic Product Company — Retail
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TOTAL NO. OF PERSONS ENGAGED:
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Details of Contact Person*
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NAME OF PERSON TO CONTACT:
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TEL. NO. : -
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E-MAIL :
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POSITION:
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FAX NO. :
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* The information provided will be used for the purpose of this and subsequent manpower surveys.

I PEENTIT IR AR A BA T EZ S -

132



Principal Jobs T ZEEES
) (B) © D) (E) (F) G) (H) () )
Principal Job No. of No. of No. of Forecast No. of No. of Average Monthly Preferred Level of Preferred Year of
F IR Full Time | Trainees/ | Full Time | Number of | Part Time | Freelancers* Remuneration Education of Full Time Experience of Full
Employees [Apprentices’| Vacancies | Full Time |Employees] as at Survey |Package of Full Time Employees Time Employees
(See Appendix B) as at Survey | as at Survey | as at Survey | Employees as|as at Survey] Reference Employees
(K8 B) Reference | Reference | Reference | at April 2021 | Reference Date (Excl. trainees/ %E@E%H’J émﬁéﬁﬂ’?
Date Date Date (Excl. trainees/| Date Apprentices *) KRS MHREE
(Excl. Apprentices®) (et H |
trainges/ . TESEET H| FE8EEH N St | BlRTEE| £BERZSH  |Code Education Level Code  Year of
apprentices li5] HAM R | THETAE2021 | sAmoskms N 4 SR gyt BERE 4@k Experience
. BEL | EGuE | TSR] EE A (EHEBE B TR H
1E4EETH =N BB A S 1 Postgraduate Degree
OS] (EBE/ e =2hA 1 10 years or more
BE N\ HEE B Code 2 First Degree HAESEL
(HEES ) Yok BB 2 6 years to less
rREg* 1 $10,000 or below |3 Sub-degree than 10 years
7S e (e.g.Higher Diploma) NEZEFELLT
2 510,001 -$13,000( B 3 3yearstoless
3 $13,001-$16,000|  (BHISEHSCR) _than 6 years
4 $16,001 - $20,000 4 D\iplomf/Certiﬁcate SEEENELT
5 520,001 - $30.000 R sE 4 ;yearto less than
Job) PO - - - _ 5 Secondary 4 to 7 years
o Please enter a zero ‘0” in the box if no employee /trainees/apprentices/vacancy. 6 $30,001 - $50,000 Tz ek AR
o WFIRE, BBL BHE /T TR HA 0 - 7 850,001 orabove | oo EEE S Less than | year
wBLE consery “ep
9 =Ll R EUT
Job Title A (3 employees,
e.g:] 1 Apprentice and 2 vacancies) 3 2 1 5 1 1 6 2 3
I GRS, 125 E K2 B2

101

102

201

202

501

Survey Reference Date : 1 April 2020
GEatHE - 2020 FF471H

Part I — Manpower Information

P&y — ASHERL

Please complete columns ‘B’ to ‘J'  of the questionnaire according to the list of principal jobs by referring to Appendix B for job

description of individual job.

ARSI R P E A - WS rBAR S AR TAERIASERE RS B 2T -

Part IA - School (Beauty, Hairdressing, Make-up and Nail) 8 (5% /358 {bik £H)

Managerial Level =3 A B4k

Director/ Principal
R B

Training Manager
el

Supervisory Level 4R

Training Officer/Instructor
(Beauty/Make up/Nail)
N EAE R AT
GEEEH bt EH)

Training Officer/Instructor
(Hairdressing)
B AR R (3552)

Receptionist
PR

Other supporting staff Eff<r#2 5 T

00!

(e.g. human resources, finance, IT, and
administrative works)

HMSHR AT (B2 EATIHIR -
B~ BT EZ B T)

Other Relevant Beauty Car

¢ and Hairdressing Staff HAirfHRESEREEET

For Official Use ‘

*

TEBEIEE ) il e T BRI (ER A AL o B TIEE T AH ST ~ B B R
# “Trainees/Apprentices” refer to those employees undergoing any form of training, and includes trainees and apprentices under a contract of apprenticeship.

TR/ TRE ) IRIEERE SHIUSIAIIIRE - CLIEEE A RIS S LRI E -
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A freelancer is a person who pursues a profession without a long-term commitment to any particular employer in the sector. Freelancers may be engaged on daily, hourly or project basis.



Part IB - Beauty Care, Health Care and Spa Centres and Nail Salon EZE5E ~ {8FE B /KB O R ER L

Principal Jobs 3= ER;#5

Job|
Codg
g

G5

103

Director/General Manager
HEEEHRAKEL

Managerial Level Z¥ A B4k

) (B) © (D) (E) (F) ©G) (H) o (O]
Principal Job No. of No. of No. of Forecast No. of No. of Average Monthly Preferred Level of Preferred Year of
F IR Full Time | Trainees/ | Full Time | Number of | Part Time | Freelancers* Remuneration Education of Full Time Experience of Full
Employees [Apprentices’| Vacancies | Full Time |Employees] as at Survey |Package of Full Time Employees Time Employees
(See Appendix B) as at Survey | as at Survey | as at Survey | Employees asfas at Survey] Reference Employees
(Z:R018% B) Reference | Reference | Reference | at April 2021 | Reference Date (Excl. trainees/ 2REEBEEN 2REEBEAN
Date Date Date (Excl. trainees Date Apprentices *) HETERE FHREE
(Excl. Apprentices®) (E4raT H A
lrainges/ . TESRETHI | fESEETH o ESEtH | BlRTEeEs| &BBRZSH  [Code Education Level Code  Year of
apprentices”)  fy SRR | TARTAE2021 | SAoskm NS P e MERE 47k Experience
. BEE | =uvE | TA2R] mE A (HEE BRE bR HHBHAEH
e H HEE A [=1=PN M) Postgraduate Degree
[i0E=3 ] ) (gEs/ e =—A 1 10 years or more
BEAH B R Code 2 First Degree L,
wEE ) P = 1A 2 6years to less
e} 1 $10,000 or below |3 ~ Sub-degree than 10 years
[Z349) EAYaN (e.g.-Higher Diploma) ANEEHEUT
2 10,001 -813,000  HISHr 3 3yearstoless
3 $13,001-816000  (BHIESESCE) _than 6 years
4 $16,001 - $20,000 4 Diploma/Certificate SEBENRELT
5 520,001 - $30,000 s 4 1yearto less than
- - - - 5 Secondary 4 to 7 3 years
Please enter a zero ‘0” in the box if no employee /trainees/apprentices/vacancy. 6 $30,001 - $50,000 hpuz e RS
WAHRE, EEE/BE /725, SAEARH B0 - 7 850,001 orabove | o E TS Less than 1 year
E N e T
=kl LT
Job Title A (3 employees,
:| 1 Apprentice and 2 vacancies) 3 2 1 5 1 1 6 2 3
Fdis (342 0E B, 1224 B 222 0R)

104

Shop/Operation Manager
SRS BB

105

Corporate & Brand Manager
LR

106

Business Development/Sales Manager

B ik Pt S

107

Marketing Manager
i85 AR

108

Digital Marketing Manager
BEEE

109

Training Manager (Beauty Care, Health
Care and Spa Centres)

Bl AR (R ~ (R RO L)

203

Supervisory Level &

Shop Supervisor

JESEAE B EE

204

Beauty Consultant
Sl

Hair Care Consultant/Advisor

RS AR

209

Training Officer (Beauty Care, Health
Care and Spa Centres)
Bl GEERE - B RO L)

301

Craftsman Level 1 T.4%

Beautician/ Beauty Therapist
FEAHT

302

Body Therapist
S He G H AT

303

Make Up Artist
fLitFil

304

Nail Artist/Therapist
FF

351

Beauty Assistant

EBANEHE

354

Nail Assistant/Trainee

HEEBhE

Assistant to Medical Practitioner
(beauty care)

356

BEaE N\ B HEL(ER)

* A freelancer is a person who pursues a profession without a long-term commitment to any particular employer in the sector. Freelancers may be engaged on daily, hourly or project basis.

TEBTIEE SRS (R L R R R ey AL o B TR AT DL ET R H U

#

TEEA VB BEEERSEY SRR - OREEEE RRREE SRS EEE -
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“Trainees/Apprentices” refer to those employees undergoing any form of training, and includes trainees and apprentices under a contract of apprenticeship.



A) (B) © (D) (E) (F) G) (H) () @
Principal Job No. of No. of No. of Forecast No. of No. of Average Monthly Preferred Level of Preferred Year of
F RS Full Time | Trainees/ | Full Time | Number of | Part Time | Freelancers* Remuneration Education of Full Time Experience of Full
Employees Apprentices’| Vacancies | Full Time |Employees] as at Survey |Package of Full Time Employees Time Employees
(See Appendix B) as at Survey | as at Survey | as at Survey | Employees as|as at Survey] Reference Employees
(R $% B) Reference | Reference | Reference | at April 2021 | Reference Date (Excl. trainees/ 2REEEEMN 2BMEEEEN
Date Date Date (Excl. tralinee s/ Date Apprentices ") HETEE FHREEE
(Excl. Apprentices®) (et H |
trameles/ . 1ESET HHI | AESERTH N 1E4tatH | BT 2BEEZSH  |Code Education Level Code  Year of
apprentices iy e | TEEIE2021 | ks N S EE AR 4= Experience
N Y4 | = | FANER] BEAK (HHEBE HHBHAFEE
TESGET | oy g ) gy [=-UN S FIS) 1 Postgraduate Degree
ENE=: (BEE I et 1 10 years or more
[1=PN 4 HEE A Code 2 First Degree BRGEA
(HEES ) YegE LAy 2 6 years to less
rREg 1 $10,000 or below |3 Sub-degree than 10 years
[£399) EAYaN (e.g.Higher Diploma) NEZETELT
2 $10,001-$13,000  HISHr 3 3yearstoless
= Vs han 6 years
3 813,001 -$16,000|  (PHESHSTER) _than 6 ye
4 $16.001 -$20000|4 Diploma/Certificate ZEERET
5 $20.001 - $30.000 B s 4 ;yearto less than
g 4 years
Cj‘éb Please enter a zero ‘0’ in the box if no employee /trainees/apprentices/vacancy. 6 $30,001 - $50,000 5 E;?mnggyé o7 —EEEEDT
b WRARE,HEE BME 7R IR A0 - 7 850,001 or above 5 Less than 1 year
Tk fr] 0L - Secondary 3 or below
w9 =L AT
Job Title A (3 employees,
e.g:] 1 Apprentice and 2 vacancies) 3 2 1 5 1 1 6 2 3
BT {RE i F 34608 B, 1458848 R 222 0)

401

4024

501

502

00!

Part IB - Beauty Care, Health Care and Spa Centres and Nail Salon (continued) ZEZRFT - R /KB L EERFL ()

Clerical/ Operative Level 8B A B /LB

Marketing Assistant
iR B

Promoter

e

Receptionist

PR

Other supporting staff Efth =732 5 T

Medical Personnel (i.e. Doctor, Dietitian,
registered nurse, etc)
B

(e.g. human resources, finance, IT, and
administrative works)

HA SR AT (BB ASIFER -
T~ PEREHCERTBOE 2 B T)

Other Relevant Beauty Car

e and Hairdressing Staff HAWMHEERRERET

For Official Use |

%

TEBTIEE ) SRR AT (R i R RFERA RO AL o B TIER AT DT © e v H U

#

TEEE TEME ) RIE AR SR GR S - SRR EE A R EE S LIRS IEIE -
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“Trainees/Apprentices” refer to those employees undergoing any form of training, and includes trainees and apprentices under a contract of apprenticeship.

A freelancer is a person who pursues a profession without a long-term commitment to any particular employer in the sector. Freelancers may be engaged on daily, hourly or project basis.



) (B) © (D) (E) (F) G) (H) o (O]
Principal Job No. of No. of No. of Forecast No. of No. of Average Monthly Preferred Level of Preferred Year of
F IR Full Time | Trainees/ | Full Time | Number of | Part Time | Freelancers* Remuneration Education of Full Time Experience of Full
Employees Apprentices’| Vacancies | Full Time |Employees| as at Survey |Package of Full Time Employees Time Employees
(See Appendix B) as at Survey | as at Survey | as at Survey | Employees asfas at Survey] Reference Employees
(:RlT8%: B) Reference | Reference | Reference | at April 2021 | Reference Date (Excl. trainees/ éﬁ@éﬁﬂ'ﬂ ﬁmﬁéﬁ £5]
Date Date Date (Excl. trainees Date Apprentices *) HETERE FHREE
(Excl. Apprentices®) TE4 st H HAMY
trainges/ . TESRETHI | fESEETH R ESEtH | BlRTEeEs| &BBRZSH  [Code Education Level Code  Year of
apprentices™  fg | fyemg | b0zl | swiesem | o el I T e 4%  Experience
. BEE | =uvE | TA2R] mE A (HEE BRE bR THBHAH
e H RN BE A% 41 Postgraduate Degree
iD= (EEE TRFEAZRAT 1 10 years or more
o REA BRI Code 2 First Degree L E
(HEES ) e BBy 2 6 years to less
REA 1 $10,000 or below |3 Sub-degree than 10 years
[Z349) EAYaN (e.g.Higher Diploma) ANEEHEUT
2 $10,001 -$13,000|  EIEHI 3 3yearsto less
3 $13,001-816,000|  (BHISECCR) _than 6 years
4 $16,001 - $20,000 4 Diploma/Certificate SEBENRELT
5 $20.001 - $30.000 g 4 1 yearto less than
- - - - 5 Secondary 4 to 7 3 years
Job Please enter a zero ‘0’ in the box if no employee /trainees/apprentices/vacancy. 6 $30,001 - $50,000 hpuz e EESENT
o MR EEE B R FEITHER B0 - 7 850,001 or above S Less than 1 year
] bl I 6 Secondary 3 or below . ¥
45 - PESLT —HELIT
Job Title A (3 employees,
e.g:] 1 Apprentice and 2 vacancies) 3 2 1 5 1 1 6 2 3
IRtz B (344 0R 8, 1455 HE B 2B 72 E)

103

104

111

112

203

206

304

305

306

355

501

000]

Part IC - Hairdressing Salon E2J5§

Principal Jobs 3 EERETS

Director/General Manager
HEEEHRAKEL

Managerial Level =3 A B4k

Shop/Operation Manager
SRS BB

Art Director
SRR

Technical Director

Reifirdi:

Supervisory Level &%

Shop Supervisor

JESEAE @ T

Hair Care Consultant/Advisor
PR SRR

Craftsman Level £ T &%

Nail Artist/Therapist
FHERRT

Hair Stylist/Hairdresser
S2AUG

Technician (perm and color)

Hairdressing Assistant

SeruphE

Receptionist

PR

Other supporting staff EHAt 7 $25 T

(e.g. human resources, finance, IT, and
administrative works)

HMSZ A T (FInSEATTER -
5~ FEREHETBOEZ B T)

Other Relevant Beauty Care and Hairdressing Staff HEAMMHRIESREEZE T

For Official Use |

|

[ |

*

CEETEE ) SRR R R REHR BRI o B BT AEE AT DUE T ~ W H O

#

TREE, / CEE ) IR S TUANMOEE - OISR RIS (A4 TORE -
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“Trainees/Apprentices” refer to those employees undergoing any form of training, and includes trainees and apprentices under a contract of apprenticeship.

A freelancer is a person who pursues a profession without a long-term commitment to any particular employer in the sector. Freelancers may be engaged on daily, hourly or project basis.



Part ID - Cosmetic Product Company — Wholesale, Import & Export, Retail {E{Z5 5 EAEEE S - it BAOREE

Principal Jobs =EERkT%

A) (B) © D) (E) (F) G) (H) () )
Principal Job No. of No. of No. of Forecast No. of No. of Average Monthly Preferred Level of Preferred Year of
F RIS Full Time | Trainees/ | Full Time | Number of | Part Time | Freelancers* Remuneration Education of Full Time Experience of Full
Employees Apprentices’ Vacancies | Full Time |Employees] as at Survey |Package of Full Time Employees Time Employees
(See Appendix B) as at Survey | as at Survey | as at Survey | Employees asjas at Survey] Reference Employees
(&B5% B) Reference | Reference | Reference | at April 2021 | Reference Date (Excl. trainees/ 2WEREAN 2REEBEEN
Date Date Date (Excl. trainees/| Date Apprentices ") e MHREE
(Excl. Apprentices”) {4 aT H AR
trainees/ . TEGERT HI| 1EStETH N fEGEtH | BlRTfEE| £BMBRZSH  |Code Education Level Code  Year of
apprentices 6] SR | TARTIE2021 | sio3em: PN P gk WERY 4%k Experience
i P 51 /- =
s TFHE /| e | TARNER| BE A (EHEBE HHRHF 5
fedgiat H i RER BB A\ 48 L P o:ig/réi\;g}e Degree |1 1o years or more
K2, (8% Code B Sl +4ESRLL
@EJ\QZ BB g Bk e f’tlmé 2 6 years to less
g ) 1 810,000 orbelow |3 g jooree than 10 years
HEE oL -degree AEEED
LR LT (e.g.Higher Diploma) |5 g\/jars Iing
EZ4) 2 510,001 -8$13,000|  gyeapy ﬂyl PR
3 $13,001 - $16,000 g o _than 6 years
4 $16,001 - $20,000 (PTREESUS) SEENELUT
> ’ 4  Diploma/Certificate 4 1 vyear to less than
5 $20,001 - $30,000 B Y
6 $30,001 - $50,000 Ao 3 years
Job) 4 4 5 Secondary 4 to 7 SEESEMT
Codel — - - - 7 $50,001 or above U ZE i SR
o Please enter a zero ‘0’ in the box if no employee /trainees/apprentices/vacancy. e 5 Less than 1 year
i WHERE BEEBIE/ R FHENISN HA 0 - N 6 Secondary Sorbelow | g py
4R =BT
Job Title A (3 employees,
e.g] 1 Apprentice and 2 vacancies) 3 2 1 5 1 1 6 2 3

IR R GRS, 125 E R 2{B2hR)
Managerial Level &3 A B4k

Director/General Manager
103 | 488: < 4E4EEE
Shop/Operation Manager
104 |7 &5 & B
Corporate & Brand Manager
105 | B3 SHRAKEE
Sales/Marketing Manager
107 | 5 HE R A

Digital Marketing Manager
108 | B & H4CEE
Product/Technical Manager
110 | EEdh /Pl

Supervisory Level E&H&K

- |
Shop Supervisor

203 S EE @ EE

Beauty Advisor (Counter)

205 | EARARM (f#fn)

Hair Care Consultant/Advisor

206 | 52 HE R

Buying Officer

207 | EF

Sales Representative/Executive

208 | EEEME

Trainer (beauty products / equipment)

B EAE SR / 2D

|Clerical / Operative Level HEBI A B LB &Kk

Marketing Assistant
401| M5 HERT FE
Promoter

402] fiep
Other supporting staff E A~z %

2

S

=

=M

Receptionist
RO SIS
(e.g. human resources, finance, IT, and
administrative works)

HMZHR AT (B2 A TIFR -
000} 7 ~ FEREHYEATECIAEZ A T)

Other Relevant Beauty Car

e and Hairdressing Staff HArHRESREEET

|For Official Use

* A freelancer is a person who pursues a profession without a long-term commitment to any particular employer in the sector. Freelancers may be engaged on daily, hourly or project basis.

"TEHETEE ) ST E R R AR GO AL - BRI TIEETTLIERET - iEres H U
# “Trainees/Apprentices” refer to those employees undergoing any form of training, and includes trainees and apprentices under a contract of apprenticeship.

TEEE O TEME ) IRIE RSP AR S o IR R RARREE B4 IS B
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Part 11
EEAy

Vocational Qualifications

BEE

1. Please provide information on the vocational qualification(s) of the full-time employees of your establishment (you may wish to

tick more than 1 box for each job level).

AT S R Y 2 BRR B A B B (B T8 TR bL b)) -

@ (ii)
Already possessed by Preferred to be possessed by
employees employees
& B B HHEE &S & B HARIHCE &
Managerial |Supervisory| Craftsman || Managerial |Supervisory| Craftsman
Level Level Level Level Level Level
EHARY BER FTa |[EHEARR Bl T

Mainland China 1

(a) National Occupational Qualification (China)
B SR A AR (PR

[]

[]

[]

[]

[]

[]

Local Z3th
(b) Certificates issued by the VTC:

RS Sk e e 2 585

(i) Competency Certificate in Beauty and Body Care
(One Examination, Multiple Certification)

ERRFREE —HFEE

(if) Competency Certificate in Hairdressing Techniques
(One Examination, Multiple Certification)

EEFT

(iii) Certificates of Trade Tests (Intense Pulsed Light (IPL)
Equipment Operator)
FEHE M T 751 FA)

(c) Certificates of Skills Upgrading Scheme Plus / Employees
Retraining Board

HRRETET RIS B A il mafie &

(d) Other Local Certificates of Recognized Training Courses /
Professional Qualifications (please specify):

HArA#Z AR IZRE S / HSRERE (FYI) -

(e.g. Recognition of Prior Learning under Hong Kong Qualifications
Framework)

(BT - RS TR 1 B T

O o o o O

O o o o 0O

O o o o O

O o o o O

O o o o O

O o o o O

Overseas Jg4b
(e) Other International Certificates of Recognised Training Courses /
Professional Qualifications (please specify):

HA B MERE AR B E S (RYI) ¢

For Official Use
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New Recruitment

HiEER

2. Number of full-time employees newly recruited in the past 12 months.

BETTEAN o EREETEREA R S AR

Managerial Level
(EEN=

Supervisory Level

Craftsman Level

B LR

B TR

Clerical/ Operative
Level

HENAR SRR

(a) Total new recruits

HHIS A

(b) Number of new recruits who have
performed beauty care and
hairdressing services before
joining the establishment
Hrians e 2 o P ARRAIESE
EBRFEEEEN N

Emplovees Leaving the Establishment

& S

3. Number of full-time employees left in the past 12 months:

A8 H PR Rk e BB

(a) Managerial Level

EEEUN =L

(c) Craftsman Level

TR

139

(b) Supervisory Level
B

(d) Clerical/ Operative Level
HEIAE B




Major Difficulties Encountered in Recruitment

F AR R

4.  Please indicate the difficulties encountered in recruitment of full-time employees of your establishment in the past 12 months.

et EEEEE LT (A Rk e SR ATE R R -

Clerical/ Operative

Managerial Level Supervisory Level Craftsman Level Level
EHANER Bk R4k LI PN = 8=

(a) No recruitment was taken place I:I I:I I:I I:I

AR

(b)  Recruitment was taken place and the difficulties encountered were:
(You may tick “v” one or more options.)

AN > FrdFHIREE © (W ESHR—IH - )

(i) Candidates had other choices in the market

TEREEE TS AR EE

(i) Candidates were insufficiently trained/qualified

TERCE TR AR RH TSR R

(iii) Candidates lack of relevant working experiences

fEEEE TR = AR <

(iv) Candidates found the remuneration package and
fringe benefit not attractive

T8 R i B BB A 5 |

(v) Candidates were unwilling to work long working
hours or work on shift

TEEE AN RS R 2RI T (E

(vi) Candidates found the period of apprenticeship/on-
the-job training too long

e R BRI SR K=

(vii) Candidates found low image and status in the
industries

JERE SR R TR SR AL

(viii)Candidates were lack of awareness of possible
career opportunities and prospect

TEBEE R T IR TSRAYRLE R 3 ik s

(ix) Others (please specify):
HAtr, GH=REA)

(x) Did not encounter difficulties

E B R

O O o o o o oo
O O o o o o oo
O O o o o o oo
O O o o o o oo
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Manpower Training and Development

AT R

5. What type of training do you think the full-time personnel in the beauty care and hairdressing industries needs to enhance their skills
in the next 12 months (You may wish to tick “v” more than 1 training for each job level).
FEARMRAEA N - BT R KSR 5 BB Z DU TN RS 2
(HeesliEEE ) (TS VB (ERE) -

Clerical/
Training Managerial Supervisory Operative Level
Bz Level Level Craftsman Level| BHEIAE
EHAEHR (E¥EG R4 XEH

A. General Management Skills —f%&PHF; g

(1) Principles of management (e.g. problem solving, decision
making, leadership, crisis management)
EHRRAE (WA ~ DASR - S RE R G E ) D

(i1) Facilitation skills/ People Relationship Management
58, NER A E

[]
[]
[]
[]

B. Trade Specific Skills ZENEERRE

(i) Beauty Care and Body Care (Product and Equipment
Application)
FEI T RS (7 i S RS TE )

(i) Beauty Health Care (Product and Equipment Application)
FEORER(E L R HZSTEHT)

(iii) Chemical Knowledge and Skills (e.g. Perming and Colouring)
(LR (I - J250)

(iv) Hair Care and Scalp
SHEZ KO K7

C. Generic Skills 3EFEHAE

(i) Customers Services and Complaint Handling

R 15 R e BEAETT

(i) Store Operations

I i A

(iii) Online to Offline Integration and Digital Marketing
& T A E R B E

(iv) Big Data Analysis
REAZ T

(v) Digital Literacy (i.e. to use software features to arrange
bookings, create and edit documents, evaluate and analyse online
information)

WS ZECE BRSBTS ZHE - B FIGRER ST - 5HS
Foriés FE&RD

oot o g oy
O oot gDy
O oo ot o a oy
oot g oy

(vi) Design Thinking (i.e. begin with empathetic understanding of a
problem and find out the creative solutions)

st A (GBI 5 e (o P B AV ALER - HRH AR T Z)

[]
[]
[]
[]

Others (please specify)
Al (FEERET)

[]
[]
[]
[]

For Official Use

End of Questionnaire. Thank You for Your Co-operation.

&5 » ZBEE -
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2020 Manpower Survey of the Beauty Care and Hairdressing Industries

EERFEEFE 2020 FANHAE

Explanatory Notes

b 5

1. Principal Jobs - Column ‘A’

T EBH ‘A’

(a)  Please go through column ‘A’ and mark those principal jobs applicable to your establishment. For detailed
job descriptions for principal jobs, please refer to Appendix B.
FEHE AT W EHCERY SRRy E IS - AREEEANY TR - SE2 R B -

(b)  Please note that some of the job titles may not be the same as those used in your establishment. Please
classify an employee according to his/her major duty and supply the required information if the jobs have
similar or related functions.

RERNETRRE AT REA AR SRS - SRR RNV EERE M - ER TREHERANN
B AT > FIERHERGRS - SRRt &t -

(c) Inthe event where an employee’s duties in your establishment are split between two or more job titles, please
use the job title that best describes his/her principal responsibility.

W HEEE B T E RS - 555 A SR SO 1 IR R -

(d) Please add in column ‘A’ titles of any principal jobs not mentioned in job descriptions (Appendix B); briefly
describe them in respect of the appropriate job categories.

W ERESARE NSRRI EREEREN LIRS (Misk B) SF—0HEA A" B IEREHT
PRI e e -

2. Number of Full Time Employees as at Survey Reference Date (Excl. trainees/ apprentices) - Column ‘B’

gt 2RER AN (BEEE BEE RIM) ‘B’ 1

For each principal job, please fill in the total number of full time employees (excluding trainees/apprentices) as at
survey reference date.
“Full Time Employees” refer to those working full-time (i.e. at least 4 weeks a month, and not less than 18 hours in
each week) under the payroll of the establishment. These include proprietors and partners working full-time for the
establishment. These definitions also apply to ‘full-time employee(s)’ appearing in other parts of the questionnaire.
SAIHE Bt GET H R AV EHE RS e e S48 (FE 4L REERIN) -

"iEE ) 5 EREARBIE (AEARDWUE - FEA DR/ VN B2t N8 - Hh s
RN =R TIFHRE R EB A - HERAFTHIRE " =RES |, FE » EFIRE -

3. Number of Trainees/Apprentices as at Survey Reference Date — Column ‘C’

gt ARV EEE 78 B A8 ‘C1

Please fill in the total number of employees undergoing any form of training. This includes trainees and apprentices
under a contract of apprenticeship.

SH R AR 2 S AR e R4 BREEEEMRBRREASGHZENRER -
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Number of Full Time Vacancies as at Survey Reference Date - Column ‘D’

FE 48 st B BA Y 22 22 614 ‘D’

Please fill in the number of existing full time vacancies as at Survey Reference Date. ‘Existing Vacancies’ refer to
those unfilled, immediately available job openings for which the establishment is actively trying to recruit personnel
as at survey reference date.

FE PSS - T ERB 2 REGEE - T S, BEZBURS2E HHN %
Z2 > JAILZIE A - 1R IR IS N B E A

Forecast Number of Full Time Employees as at April 2021 (Excl. trainees/ Apprentices) - Column ‘E’

FHEHE 2021 £ 4 ARV elEE A (BELE BEE BRI ‘E’ il

The forecast number of full time employees means the number of full time employees you will be employing as at
April 2021. The number given could be more / less than that in column ‘B’ if an expansion / a contraction is expected.

et =B iE B ANE B MEE 2021 £ 4 HAveikie 8 A% - G SEREERs i REfRR. U - It
TRFTHER BT /D B -

Number of Part Time Employees as at Survey Reference Date - Column ‘F’

FE 4Lt H Y S i (g8 B A\ 8 “F 1

For each principal job, please fill the total number of part time employees as at survey reference date.
AR BRI H R SR e (e BB -
“Part Time Employees” refer to those working part-time under the payroll of the establishment and those work:

: %H%{EE J 5 BV TRy Z 8 A\ B R AP AE
less than 5 working days per week; or
BRI S TIER 5 5
®  [ess than 6 working hours per working day; or
B TAERDHY 6 TR/ 5 2
®  less than 30 working hours per week (for without a fixed number of working days per week)

BRIV 30 TAE/NE CERINEFE/AEE TEHE)

Number of Freelancers as at Survey Reference Date - Column ‘G’

FEGET HIHEY H B TIE&E A8 ‘G il

For each principal job, please fill in the total number of freelancers as at survey reference date. A freelancer is a
person who pursues a profession without a long-term commitment to any one employer in the beauty care and
hairdressing industries. Freelancers may be engaged on daily, hourly or project basis.

SRR BN H IEE T RS R B B TEEEE - T BT ) IR EE KRR
TR R R (RA AL - BB TIEE AT LA » Rpdr ez I H s -

Average Monthly Income of Full Time Employees (Excl. trainees/Apprentices) - Column ‘H’

=HREREZFHVPHEHN (FELE REEA BRI “H fi#

Please enter the code of average monthly income during the past 12 months for each principal job of full time

employee(s). This should include basic salary, overtime pay, cost of living allowance, meal allowance, housing

allowance, travel allowance, commission and bonus. If you have more than one employee doing the same job, please

enter the average range.

AE H WEASEIZEBRSYERERES 12 HAEH-PIHMERS: - SamEE - Jmif TIEE

Eﬁ iiﬁ;‘i‘ﬁé RE G - PRRRURIG ~ FRITIRAG - (B RATAL - 40 BEEA 20— AR BIEER — 28
HIESHCFEUA -
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10.

Preferred Level of Education of Full Time Employees - Column ‘I’

=BREEHENAEEE

17 A

Please enter the code of preferred level of education for each principal job of full time employees.

AU BEA ERERAEEEERS2RE S E A NEEEERE -

Definition of Preferred Level of Education:

HANHEEERES

*

*

“Postgraduate Degree” refers to higher degrees (e.g. master degrees) offered by local or non-local education
institutions, or equivalent.

TOTFEAE R ) BRIEAMBOEA M B B MR AN EERM (NELEL) > REFEHERE
i

“First Degree” refers to First degrees offered by local or non-local education institutions, or equivalent.

TELR, BEREAMBGEAM B EHERANE LR > REEREEE -

“Sub-degree” refers to Associate Degrees, Higher Diplomas, Professional Diplomas, Higher Certificates,
Endorsement Certificates, Associateship or equivalent programmes offered by local or non-local education
institutions.

"RIZAr, BIEEAMEIEAMBERERENRIZ L  SHOUE - BER - SR EE
WEEE - L ErsEERE -

“Diploma/Certificate” refers to technical and vocational education programmes including
Diploma/Certificate courses, Diploma of Foundation Studies, Diploma of Vocational Education and
programmes at the craft level, or equivalent.

OB RE L REN R ERERE OB EE AR RE SR - BE OB MK
TRERRE HEAFHEFEK -

“Secondary 4 to 7” refers to Secondary 4-7, covering the education programmes in relation to the Hong
Kong Certificate of Education Examination (HKCEE), the Hong Kong Diploma of Secondary Education
(HKDSE) Examination, Diploma Yi Jin, or equivalent.

ThES L BETNETL (BEEEETEGE  FEPEUEEH  RIEES
HERERE ) KEAFEHEEE -

“Secondary 3 or below” refers to Secondary 3 or below, or equivalent.

PHRZEIT ) BIER=ZSMUT  EEREEE

Preferred Year of Experience of Full Time Employees - Column ‘J’

=WE BT ANMHEER

1”1

Please enter the code of preferred years of relevant experience which your establishment requires each principal job
employees to have.

SEAEY MR E AR EE Rt £ MR LA AR A A RO
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Appendix B
B % B
S

2020 Manpower Survey of the Beauty Care and Hairdressing Industries

S o
RE

REEFE2020F AN NHE

Description for the Principal Jobs

Schools (beauty. hairdressing, make-up and nail)

2 (

F BB Y L AF &
EE/FEE M S ER)

Code Principal Job Job Description
& ot ETEBHE TERHA
MANAGERIAL LEVEL & A B4k
101 Director/ Principal Takes charge of the overall operations and managements of training
s e academies or schools. .
BRI B H e R E T
102 Training Manager Develops and administers training plans. Provide advices and suggestions
e of teaching techniques to training officer/instructors. Develops training
il manual and reviews the effectiveness of training plans.
FIEME B ETE] - MBI EE RIS SRR - flER
ElIERiivaFi=El Ry NP E
SUPERVISORY LEVEL B&ELK
201 Training Officer/Instructor Implements the training plans. Conducts the training courses in beauty
(Beauty/Make up/Nail) care or make-up or nail care. Supervises students’ learning progress and
, evaluates students’ performance. Maintains the training records and
r S lp
i‘:‘\?}@?ﬁ/ b5 ”}[[%Eﬂﬁw arranges for training administration.
GEEEH bl =H) N B . o
AT IR E] - B mag s bl =HRE - BESRENEE
I RETZ S BRI - IRIFIIISRECS: - DURCEHFRRATTECLAR -
202 Training Officer/Instructor Implements the training plans. Conducts the training courses in
(Hairdressing) hairdressing. Supervises students’ learning progress and evaluates
N s g students’ performance. Maintains the training records and arranges for
e LA AT (5252) training administration.
HEATEEETE] - BURRERE - HESE S EEE KEEEE
B - PRFIISRECE: > DU ZHFARITTICLAE -
OTHER SUPPORTING STAFF Hfh &5 T
501 Receptionist Handles telephone enquiries and appointments arrangement. Serves
- customers and provide relevant information. Maintains relationship with
V=
RS customers.
PEEREE ShES S  REZ TREY R - PR R AR BUAHRE AN - B
ORI -
000 Other supporting staff e.g. human resources, finance IT, and administrative works as well as pantry services.

HM BT PranSE A& ~ W - BRI T B TR KR -
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Appendix B
B % B
B)

2020 Manpower Survey of the Beauty Care and Hairdressing Industries

EERFEF2020FANHE

Description for the Principal Jobs

Beauty Care, Health Care and Spa Centres and Nail Salons

SR - - TR (S

EAEBE >~ RO R AKE PO RER L

Code Principal Job Job Description
& 5t EERB T fF 5% B9
MANAGERIAL LEVEL & A B4k
103 Director/General Manager Formulates and implements the policies of company. Oversees and
s g manages the overall operations of all departmental and branches.
RE AT AEIBOR - BB REHSE P R A SRS EE R E
HIEH -
104 Shop/Operation Manager Takes charge of the overall operations and managements of beauty care
s centres/ nail care salons.
SERE B i
BEFER ER T O HEEENEHE -
105 Corporate & Brand Manager Develops and establishes company’s brand images and brand promotion
- _ strategies. Analyses brand positioning and consumer insights. Formulates
A
1B AR branding strategies for respective beauty products or services.
MR IL A B R SahRIE 52 Ko i B TR - b SO & e L
HELT I o I R 1L SR A i S AR 5 1 SRS -
106 Business Development/Sales Manages new business development. Develops sales plans and meet sales
Manager targets. Identifies potential opportunities in order to increase business
_ volume and market share. Arranges sales conventions and seminars.
e BN Prepares sales reports and reviews sales strategies.
EEER A o REMEEHETE  #IEUERHERE - =
RIBIEE - DURRSEBRIES TTSIAR - LB ER AT
o HITE B B Rotma B B SRS
107 Marketing Manager Develops, implements and executes strategic marketing plans in order to
o _ attract prospective customers and retain existing ones. Manages and
iR coordinates marketing team, leads market research efforts to establish and
maintain a competitive edge for business, and liaises closely with media
organisations and advertising agencies.
HIE ~ BT RIS M TG HE T > DURS [TEAE R P PR
BEF - BENRREE TR » 5T - B OREFER
BB E S - I H B AG AR SR B o5 ACEE P o i
108 Digital Marketing Manager Develops, implements and executes online marketing campaign to help

B S pH AL

company expand sales volume and public awareness.

HIE ~ FERAMSTRIBEESEHET) - WEIEAERAHESR
RS [ AR
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Code Principal Job Job Description
& 5t EERBRH T fF 52 B
MANAGERIAL LEVEL (Continued) E¥ A 54k (%)

109 Training Manager (Beauty Develops and administers training plans for employees, assess training
Care, Health Care and Spa and development needs for companies. Helps individuals and groups
Centres) develop skills and knowledge. Develops training manual and reviews the

o effectiveness of training plans.
S5 EE (S0 ~ (REERK °P \
FEFLL) HIEMEHE B THYREIETE] - SPAEREEIAS R - BEEIE AFE
BE SR RGRERIRIGH - HEREN T St Rl 5 T H Y R -
SUPERVISORY LEVEL E&E4F
203 Shop Supervisor Supervises the operations in beauty care centres/ nail care salons.
. Supervises and co-ordinates the work of the staff in beauty care centres/
JEFEE BT nail care salons.
EEEER ER T O HEZE - BERGEFEER ARG
B THTAE -

204 Beauty Consultant Provides analysis of skin and health conditions as well as its problems.
e Recommends proper skin and body care treatments and/or advises
R customers to establish appropriate life style, suitable diets and skin care

concepts.
WL e S AR S R HET T 0 AT - IR S ISR R B i E
IR o RS SR L RN EE AR TR B -

206 Hair Care Consultant/Advisor | Provides analysis of hair and scalp conditions and problems.
e Recommends proper hair care treatments or products and advises
S SR T customers to establish appropriate life style and hair care concepts.

WUTH BE K BE RGIR DU ST REAET T o0 - R S iR B B s BRI Bl
nn 0 A BRI R I IERERY A VS A BREE G E Y -

209 Training Officer (Beauty Care, | Implements the training plans. Conducts the training courses in beauty
Health Care and Spa Centres) care and equipment operation. Supervises students’ learning progress and

N N evaluates students’ performance. Maintains the training records and
f%igffj GRAE - (UK arranges for training administration.
L
HEATEEETE] - B a el R RS EARRE - B RS2 EEHE
HERE R B R IRIFAISRECE: - DURCLHFARAITTEUCLAE -
CRAFTSMAN LEVEL T4k

301 Beautician/ Beauty Therapist Analyses skin types of customers and provides beauty care treatments
. services including facial, body treatments and other related beauty
=Sl treatments by using electronic equipment as well as waxing, and eyelash

extension services.
IR Y KSR » fR s B R s B AR e R ~ BiS
R~ BT RESS ARV ESFE - BF - B RIRERE RS
302 Body Therapist Provides message and body care treatments services.
GG HEA TRt & B e B AR RS -
303 Make Up Artist Provides make up services.
{bsL AT FEHA LA R -
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Code Principal Job Job Description
& 5t EERBRH T fF 52 B
CRAFTSMAN LEVEL (Continued) ;T &k (4&)
304 Nail Artist/Therapist Provides nail care services including manicure and pedicure, hand and
5 foot care treatments. Perform nail shape improvements and extensions or
FH AL refill service by using artificial nail techniques such as arylic and UV gel.
Applies nail drawing and painting. Recommends appropriate hand and
foot care products for home uses.
ROEHRBEEER - T egHRE - B ESEE PR /K s
FASHHETE 5008 RE R EUERTFFIE - 1AL EIRES - i S ey
FeEMELEREEE M -

351 Beauty Assistant Assists beauticians/beauty therapists in providing beauty care treatment
. services. Receives on-the-job training to meet the requirements of
RN services.

A= A a2 B AL s - P2 AL 3 DUZ B AR Bs EK -

354 Nail Assistant/Trainee Assists nail artists/therapists in providing nail care treatment services.
- Performs duties as assigned and instructed by nail artists/therapists.
R Receives on-the-job training to meet services requirements.

Trp B Y SR 2 it T e SEFR AR IR TS » T H BB 2k R 95 25 2 T
% o BEZAEREEI DUE R AR 20K -

356 Assistant to Medical Assists medical practitioners in supporting different cosmetics light

Practitioner (beauty care) treatments. Provide beauty care services.
B ANBYHER) T BhE& 8 N\ BT R [F BB as A RA YRS - JR Bt 2 s H IR % -
CLERICAL/OPERATIVE LEVEL EBhAE B
401 Marketing Assistant Assist in supporting marketing plans as well as promotional activities and
reparing sales reports.
GIEE PrEpATIG SHIES TEper )
LA EI SRR RS ER S - BRI B
402 Promoter Participates in promotion activities. Sells products to customers or
_ visitors.
EEA
SBUNEHIHEREEEE) - [ R B i B i
OTHER SUPPORTING STAFF EftfiZ#E 5 T
501 Receptionist Handles telephone enquiries and appointments arrangement. Serves
= customers and provide relevant information. Maintains relationship with
B A customers.
PREREE SN AR MR TR - PERTRAE SR AR G - B
ORFFHRE -

502 Medical Personnel (i.e. Doctor, | Includes Doctor, Dietitian, registered nurses and other personnel under
Dietitian, registered nurse, etc) | the Supplementary Medical Profession Ordinance.

N EFEPEEE ~ EEAD © sEMREE LA AR IR R BN R R SR R BT s Y
AHRAAL -
000 Other supporting staff e.g. human resources, finance IT, and administrative works as well as pantry services.

HM AT > fran2E A&

S5 B~ BRRHS B T B AR AR KR -
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Appendix B
bff &% B

(H)
2020 Manpower Survey of the Beauty Care and Hairdressing Industries
ERXREERFE2020F NNHFE
Description for the Principal Jobs
Hairdressing Salon
T BB By L {E &7 BH
82 Jir
Code Principal Job Job Description
& 9% TEBRE TERH
MANAGERIAL LEVEL &3 A B4k
103 Director/General Manager Formulates and implements the policies of company. Oversees and

manages the overall operations of all departmental and branches.

RE T AEIBCR - BB R HS T R o A B RS B R

Rl s

HEH -
104 Shop/Operation Manager Takes charge of the overall operations and managements of hairdressing
GBI E B salons
BEERMNHEEENEHEH -
111 Art Director Advises appropriate hairstyles and/or designs tailor-made hairstyles to

customers for specified occasions. Provides different hairdressing

EZ & A . . . ..
R services.  Supervises and  provides relevant training to
hairstylists/hairdresser.
REE St EERR - s ES G TR PR TR R
SRR - RIS AEEEE R o B SR TR SR AR RS -
112 Technical Director Works closely with hairstylists/hairdressers to provide different chemical
ST services including perming and colouring to customers. Supervise and
Bl conduct relevant trainings to technicians.
BRI R E & F  REER S BRI arEEE 2R -
fRE B i & R AR BEAHRAEE -
SUPERVISORY LEVEL BE4
203 Shop Supervisor Supervises the operations in hairdressing salon. Supervises and
. co-ordinates the work of the staff in hairdressing salon.
ESELE Y EEE &

BTSRRI H e - BEAEERIS THYTAF -

206 Hair Care Consultant/Advisor | Provides analysis of hair and scalp conditions and problems.
EEZ Recommends proper hair care treatments or products and advises
PR S ] customers to establish appropriate life style and hair care concepts.

FRHREE KB RGN R T 0 A > R S AV B B B R AR B
in > S PR L IEERY A E B S R I
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Code Principal Job Job Description
& 5t EFERBS T fE& B
CRAFTSMAN LEVEL # T4k
305 Hair Stylist/Hairdresser Provides hairdressing services.
E=in ] TEfE SR -
306 Technician (perm and color) Provides chemical services (e.g. including perming and colouring) to
e customers.
BRI R ‘ o
REF R S LR EEE R - AR -

304 Nail Therapist/Artist Provides nail care services including manicure and pedicure, hand and
5 foot care treatments. Perform nail shape improvements and extensions or
= refill service by using artificial nail techniques such as arylic an gel.

TR fill service by using artificial nail techni h as arylic and UV gel
Applies nail drawing and painting. Recommends appropriate hand and
foot care products for home uses.
et = F IR EIEER « TR o FE ST E R e 7K R
KRGt HEHE R 0E R R BUER R - 2SR - B aEn
FreEEEL PR EEE A -

355 Hairdressing Assistant Assists in hairstylists/hairdressers in providing basic hairdressing services
o (including shampooing) to customers. Receives on-the-job training to
SR meet services requirements.

p B S RUET R LA A SR B2 IR B (B G S BRI S - R AE IR B AN DU
FURRAFER -
OTHER SUPPORTING STAFF Hft XiE 5T
501 Receptionist Handles telephone enquiries and appointments arrangement. Serves
= customers and provide relevant information. Maintains relationship with

e customers.

%ﬁ’ﬁﬁ;* st an S AR ZTREVZEE - PERTRAE SR HARRI AN - B
ORFFIHEE -
000 Other supporting staff e.g. human resources, finance IT, and administrative works as well as pantry services.

HAth 7%

BT B2 EATIE

SR U~ ERNRHS A TR AR KBRS
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Appendix B
B % B
P)

2020 Manpower Survey of the Beauty Care and Hairdressing Industries

EERFEF2020FANHE

Description for the Principal Jobs
Cosmetics Product Companies — Retail, wholesales, import and export trades

SR - - TR (S
fedr b @ ANEERESLAE - T8 - #EF RO AO

Code Principal Job Job Description
& S FEBB T E&HH

MANAGERIAL LEVEL & A B4k

103 Director/General Manager Formulates and implements the policies of company. Oversees and
manages the overall operations of all departmental and branches.

RE| T AFIBUR - BB REESHPI R AR EE N E

Ly s

HIEH -
104 Shop/Operation Manager Takes charge of the overall operations and managements of retail stores.
&R e BEZELEHNHE SENEHE -
105 Corporate & Brand Manager Develops and establishes company’s brand images and brand promotion
N 4 strategies. Analyses brand positioning and consumer insights. Formulates
b5 branding strategies for respective beauty products or services.

HE ML AN F Y R B R AR B SR« mhan i SO B & e ML
HEFT O o M YT SR A v S IR O e R RS

107 Sales/Marketing Manager Implements and coordinates marketing activities and launches promotion
. sy campaigns. Conducts market research. Liaises with advertising agencies
TG R for preparation of promotion kits. Provides services to sales force.

AT R S LA - ARSI EE - BT ST - BlE
TAFEG - WEEEENF - BERARRRS -

108 Digital Marketing Manager Develop, implement and execute online marketing campaign to help
company to expand sales volume and public awareness.
4 R PO SR P

HIE ~ BT RISEEREHEE) - BRI AEEAHER
FIRS [ 2B

110 Product/Technical Manager Takes charge of the overall stock of products. Gives technical advice on
. the quality and application of, and provides appropriate after-sales

== 1
Erin,/ B services. Oversees and follows up buyers’ or sales orders and product

deliveries to sales stations.

BEAFVIARERRFRES  ERZRE ~ EAREEZ
ERIRBREER - TE e E T HESTE - MECRE R
A EHER -

SUPERVISORY LEVEL E&E4F

203 Shop Supervisor Supervises and manages the sales in a store/outlet. Checks and study sales
. - figures, stock and customers’ preferences and make subsequent
EHEE T E L recommendations. Supervises a team of beauty advisers (counter).

BB RE SRRV &R - BRIV BT - B
FHEMEZFZR > AAkie s - B E S E R MR B E A TAE -
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Principal Job
EEBB

Job Description

T fE & A

SUPERVISORYLEVEL (Continued) 34 (4&)

210

Trainer
(beauty products / equipment)

B EAT R | #RE8)

Organises training courses/workshops of the application of products
and/or beauty equipment. Provide technical advices on the quality and its
application of products/equipment.

Assists in preparing technical manuals of equipment operations.

WU i je R A A ME TR s/ 3RAE S - SIACAE YR E K
e EF R EOTE R - HEhHIE HEE EasHI M T -

207

Buying Officer
B5F

Keeps eyes on the latest design and quality requirements of new and
existing products. Collects samples and asks for quotations from
suppliers/manufacturers  to  place  orders.  Negotiates  with
suppliers/manufacturers and follows up the progress of product delivery.

BB SR E S aEt R E K - mfhEr A E
PSSR B i (B ACEE T - BL(ILfE RS A A e pl g e R T 2o
FE o

205

Beauty Advisor (Counter)

SRR (HEAL)

Analyses skin types and recommends proper skin care and/or make up
products. Sells beauty care products. Gives advices on other skin care and
beauty services.

TINT RS > R IR A A B bt o R B o PRI SR AE
HkBRER -

206

Hair Care Consultant/Advisor

BREZ R

Provides analysis of hair and scalp conditions and problems.
Recommends proper hair care treatments or products and advises
customers to establish appropriate life style and hair care concepts.

FRHREE KB RGN R T 0 AT > Rk S AV B B B R A B
in o S PR L IERERY A E A S RS I

208

Sales Representative/Executive

EHELE

Identifies potential customers to promote products and beauty equipment.
Provides supporting services to existing customers.

e B IR P A B R R RRBE B S R
4% -

CLERICAL/ OPERATIVE LEVEL #5BI A& /T84

401

Marketing Assistant

T e B

Assists in supporting marketing plans as well as promotional activities
and preparing sales reports.

FLAEIER MR E e (S I% - BB B

402

Promoter

EEE

Participates in promotion activities.
visitors.

SBLNEIHHERSEE) - [ B i B

Sells products to customers or

\

OTHER SUPPORTING STAFF HEfh &8 T

501

Receptionist

ESEE S|

Handles telephone enquiries and appointments arrangement. Serves
customers and provide relevant information. Maintains relationship with
customers.

PEISERGE e MR THAY L - PEfrRAE AR BB RN - B
PRIFIRE -

000

Other supporting staff e.g. human resources, finance IT, and administrative works as well as pantry services.

HMZRE T > FIran28ATTENR ~ W - EIRHEEAMTE TAERZ KR -
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B R EHIE

B R A A B TAE
> A2 EY S RS B
> RABESEBHYZ 5 A F] o A

iR A B BRI TAED]
> ELEEEEHAEY  FEAR -~ REREP R TSR R E A BRI R T AFY

B B AT T

> TR SRA Z A AR & BT E A AR
> AR E R R M AL R
>
>

TEHA Ry N\ BERTIRE R a3 - DARE ORI A s I A T T
VTC #EITEHEEE - MElRIH AN HYE ZE (FRENHA T

$iE = [0 B R A e
> VTC BT s BRI A N S B8 5 Ay B R oA S a2 1] 7 77k
> =KGlekZE B R g RB - BB S A EIEERS A TR E

RS IIEI RN ke
> BERREET MU E R AR S
> VTC sEIEAAFE MG T 100908 &

B e St A\ i B AT S AV EEE
> BRAMEEEIRI AR o BV ABIRAI R E
> EBEIETE PN RS AL T IR R

VTIC #EfTHIR T
> SEMHB A B R B E—E R A\ DEIR TR > A ATU R AT EL
e
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Appendix 6

Quality Control Measures

Prior to Fieldwork Preparation

» Collect contact information of the sampled establishments
» Group sampled establishments by business sectors

Industry Briefing Workshop for Fieldwork Staff
» Provide enumerators with briefing and workshop sessions on objectives of the survey,

contents of the questionnaires and industry know-how.

Monitoring of the Fieldwork Execution

»  Well-trained enumerators who are experienced in conducting establishment surveys
Closely monitor fieldwork progress by survey supervisors
Regular debriefing sessions for enumerators to ensure smooth execution of the survey

YV V V

Field visits by VTC to ensure quality and smooth execution of the survey

Measures to increase the response rate

» Regular analysis by VTC and enumerators are notified of the focus of survey and way to
secure effective responses

» Seek assistance from the Training Board and trade associations, and encourage sampled
establishments to actively take part in the manpower survey

Checking of the completed questionnaires

» Sample check of completed questionnaires by an independent team of QC checkers
» 100% vetting of the completed questionnaires by VTC

Double data entry and data validation

» Adopt double data entry system to eliminate chance of incorrect data input
» Validation of collected data via computer programming and systems

Data analysis by VTC

» Benchmarking with relevant manpower information and/or comparison of survey
findings with data from last survey to analyse manpower data collected
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(5] 7 P 5 i A BB

y . | BEhEEREEY .
e REEAREY | ) ey | EEF
(a) ) (b)/(a)
Brll BN (EREE bl .
£ ) (AR 2 5 729%
FEXET ~ R ~ KIFERO .
S 263 238 90.5%
S2JT 239 234 97.9%
7 mdth 38 K AN H] 96 88 91.7%
EX Y=Y 113 103 91.2%
BREoER 753 702 93.2%

et - MEE R AR B - IREEE AV AE]
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Response Profile

Appendix 7

No. of .
. ) Effective
No. of Valid | Establishments
) Response
Business Sector Cases* Successfully Rate
(a) Enumerated
b)/
(b) (b)/(a)
Training Schools (Beaut
ra.mmg ‘c ools (Beauty, . 4 19 92.9%
Hairdressing, Make-up and Nail)
Beauty Care, Health C dS
eauty Care, Hea are and Spa 263 738 90.5%
Centres
Hairdressing Salons 239 234 97.9%
P t Wholesal Import/Export
roduc W olesale and Import/Expo 96 28 91.7%
Companies
Product Retail Companies 113 103 91.2%
Overall Response Rate 753 702 93.2%

Remarks:*Invalid cases were referred as those establishments which had been ceased operation, closed, and so on.
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FHETEETEHLE [Adaptive Filtering Method » AFM]
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A R TR — AL "IIREI9EC BNTERIT A - FEEfE AT 1B
SEEIIPEN T (A) REGEEETEIEAVESE - i1 "A” BVERGS > S BdRARE E i
R o —HEAGER > BOTHVBIE S A EEAYIIRE - DIBFHHE BRI e N T80 -
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2. slllekZs B G WARE T8E, ~ Reffrag e ~ 1N R KRS FHIRE(EARZK
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WEEE T DD | mmomn | —— FONR0S
(A=0Z1) T
Al B —T

157



Appendix 8

Manpower Projection Methodology
Adaptive Filtering Method

1. The Adaptive Filtering Method (AFM) is a projection method rested on the principle
of “Weighted Exponential Smoothing”. In this method, weighted factors (A) are adjusted to
change the weight of historic data. The weighting of the recent data increases with the value
of “A”. In general, heavier weighting is given to more recent data, thus the projection relies
more on the latest manpower data.

2. The Training Board took into consideration of market trends, technological
developments and other socio-economic determinants to optimize the future manpower
demand projection. The projection flow of the Adaptive Filtering Method is illustrated on
Figure 1.

Figure 1 Adaptive Filtering Method

Survey | Projection with || Selection of Projected
Data weighted data appropriate figures Data
(A=0to1) for projection

-

Training Board
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Table 1 (a) : Manpower Statistics by principal job
£1(a): HBEEBRBESNASGE

Bk 9
Appendix 9

Overall
EE=ERES
Number of
Number of Full Trainees/ Number of Full | Forecast Number | Number of Part Number of
Time Employees [ Apprentices as at | Time Vacancies of Full Time | Time Employees | Freelancers as at
asat Survey | Survey Reference| as at Survey Employees as at as at Survey | Survey Reference
Reference Date Date Reference Date April 2021 Reference Date Date
TESRT HIRY A | TE4EET I HHROEE | fEGERT H AT S: | BETAE2021404 | RGeS HAEN | 14851 H IRy E
Job Level Principal Job BEEAS |BE/ REEAN| BEGEHEH |HOEEEEA|  REAZ [EERR(EIN 4
LR E i i i
Managerial Director/ Principal
Level 101 m‘;f or *rincipa 26 0 2 28 0 0
A S W iR
Training Manager
102 . 23 0 0 23 0 0
s
Director/General Manager
103 ys T 443 0 2 445 0 0
Shop/Operation Manager
104 R 896 0 3 899 0 0
SYEIE R EKE
Corporate & Brand Manager
105 . o 96 0 0 96 0 0
f{ss A
Business Development/Sales Manager
106 |, P 95 0 0 95 0 4
EPHE B
Marketing Manager
107 o 396 0 0 396 3 4
Dk sz
Digital Marketing Manager
108 - 137 0 0 0 0
WG A
Training Manager (Beauty Care, Health Care and Spa Centres)
109 [, v o . N 15 0 0 15 0 0
B H (AP - (R KRR L)
Product/Technical Manager
110 phu— 206 0 0 206 0 0
P B ERE
Art Director
111 BRI 66 0 0 66 0 0
Technical Director
112 . 12 0 0 12 0 0
Relosass
SuP—total 2411 0 7 2,281 3 8
Nat
Supervisory Training Officer/Instructor (Beauty/Make up/Nail)
Level 201 [, ramng Hticen structor { Seauty/ake up ar 141 0 1 142 97 9
P SRR AR, T (o (L 59F)
Training Officer/Instructor (Hairdressing)
202 |, s _ 59 0 1 60 18 7
Bl AT AT (552)
Shop Supervisor
203 X 2041 0 8 2051 0 4
JEHEL TEEE
204 |Beauty Consultant 1337 0 30 1365 0 8
EEEM
Beauty Advisor (Counter)
205 | .. 7060 67 70 7131 477 28
SERER (HEEfin)
Hair Care Consultant/Advisor
206 _ 385 0 0 385 17 1
BRIz B ]
207 |Buying Officer 476 0 0 476 0 0
HF
Sales Representative/Executive
208 |,y 2230 0 11 2206 164 0
BHEME
Training Officer (Beauty Care, Health Care and Spa Centres)
209 |, e , N 23 0 0 23 0 4
B AT (EABE -~ (@R
Trainer (beauty products / equipment)
210 |, ity o 73 0 2 73 0 0
B AT GERE N / #23)
Marketing Officer
7 0 0 7 0 0
TSEE
/S]‘\‘E?"tal 13,832 67 123 13,919 773 61
&
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Table 1 (a) : Manpower Statistics by principal job
£1(a): HBEEBRBESNASGE

Overall
EE=ERES
Number of
Number of Full Trainees/ Number of Full | Forecast Number | Number of Part Number of
Time Employees [ Apprentices as at | Time Vacancies of Full Time | Time Employees | Freelancers as at
asat Survey | Survey Reference| as at Survey Employees as at as at Survey | Survey Reference
Reference Date Date Reference Date April 2021 Reference Date Date
TESRT HIRY A | TE4EET I HHROEE | fEGERT H AT S: | BETAE2021404 | RGeS HAEN | 14851 H IRy E
Job Level Principal Job BEEAS |BE/ REEAN| BEGEHEH |HOEEEEA|  REAZ [EERR(EIN 4
LR LR i i
Craftsman Level Beautician/ Beauty Th X
TSR 301 |Peautician/ Beauty Therapist 11592 37 149 11730 501 225
et
Body Therapist
302 A 1667 0 34 1701 184 18
S e
Make Up Artist
303 o 22 0 0 22 12 80
b
Nail Artist/Therapist
304 e 1228 0 1 1229 26 121
FH 24
Hair Stylist/Hairdresser
305 | 7874 53 61 7930 389 1884
SERUET
Technician (perm and color)
306 | s pie s 220 10 22 232 43 43
BHATE
Beauty Assistant
351 | 251 0 0 251 11 0
ESasiin nil
Nail Assistant/Trainee
354 20 0 1 21 0 0
fi=LliutE
Hairdressing Assistant
355 | 2176 14 143 2286 1186 246
SETUphE
Assistant to Medical Practitioner (beauty care)
356 |aoer | e e 103 0 0 103 0 0
BN BIEI(ER)
/S]‘\‘E?"tal 25,153 114 411 25,505 2352 2,617
&
Clerical/ Marketing Assistant
Operative Level | 401 ﬂiiifﬁm; I:UJIS;S an| 220 0 0 220 6 0
AR, AR
Bk N
romoter
402 . 1,104 0 8 1,112 283 18
Fii=!
Sub-total 1,324 0 8 1332 289 18
Nat
Other supporting R tionist
staff 501 | oceptionis 1612 0 19 1631 0 0
R AT L
502 ﬁid,lcal :l?ersonnel (i.e. Doctor, Dietitian, registered nurse, etc.) 100 0 0 100 0 0
HBEAE
Other supporting staff (e.g. human resources, finance, IT, and
administrative works)
000 o e - ey . NP 5875 0 8 5881 0 0
HA 2% BT (FINSE &R - W% - ERH ST T
BT)
Sub-total 7,587 0 27 7,612 0 0
Nat
Total
g 50,307 181 576 50,649 3,417 2,704
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Table 1 (b) : Manpower Statistics by sector by principal job
z 1) : ITEREERBE TN D4ET

(a) Hairdressing Salon

5260
Number of Full Time Number of Trainees/ Number of Full Time Forecast Number of Full Number of Part Time
Employees as at Survey Apprentices as at Survey Vacancies as at Survey | Time Employees as at April | Employees as at Survey | Number of Freelancers as at
Reference Date Reference Date Reference Date 2021 Reference Date Survey Reference Date
Job Level Principal Job TESGET HERY 2R B | R4 HIIRVEE L /R | R4 T H R Sz |FREHE202 LE4 F 0y e | (E4est B Ig B | 1E4Rs T HIRE T 0EE
Bk SR L4 HE N H BB L4 AB
Managerial Director/General Manager
Level "9 | s 31 0 0 31 0 0
EHABH i
104 Shop/Operall:irT Manager 34 0 0 34 0 0
YR e
Art Director
M ey 66 0 0 66 0 0
Technical Director
112 . 12 0 0 12 0 0
FlidesEs
Sub-total 193 0 0 193 0 0
/et
Supervisory Shop Supervisor
203 . 147 0 0 147 0 0
Level JESEAE S E A
206 Hgli??re ansultant/Advnsor 5 0 0 5 0 0
GBS R
Sub-total 152 0 0 152 0 0
Nt
Craftsman Level Nail Artist/Therapist
304 37 0 0 37 4 12
LA FHEERT
Hair Stylist/Hairdresser
305 | 7874 53 61 7930 389 1884
ST
Technician (perm and color)
306 N e 220 10 22 232 43 43
AT R
Hairdressing Assistant
355 | 2176 14 143 2286 1186 246
SR
/Sj‘jf:"tal 10307 77 226 10,485 1,622 2,185
Other supporting Receptionist
staff 501 A 372 0 3 375 0 0
Hitt=z 28T
Other supporting staff (e.g. human resources, finance, IT, and administrative
000 [works) 224 0 0 220 0 0
HA SR BT (P02 B JTE0R ~ W~ FRHET B EZ B 1)
Sub-total 596 0 3 595 0 0
/gt
Total
4 11,248 77 229 11,425 1,622 2,185
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Table 1 (b) : Manpower Statistics by sector by principal job
# 1) : FTEREEZBRBE AN DGET
(b) Beauty Care, Health Care and Spa Centres

FEEBE ~ (#EE AR

Number of Full Time
Employees as at Survey

Number of Trainees/
Apprentices as at Survey

Number of Full Time
Vacancies as at Survey

Forecast Number of Full
Time Employees as at April

Number of Part Time
Employees as at Survey

Number of Freelancers as at

Reference Date Reference Date Reference Date 2021 Reference Date Survey Reference Date
Job Level Principal Job TESET ARy 2R S | E4GT IS AL /R | 4T A 2zEerE | TEHE2021 84 H e e | fE4T H R B | BT HII e h LIE
HRAR TSRS e HEAH | BB i N
Managerial Director/General Manager
Level "0 e s % 0 0 9 0 0
EH AR i .
104 ?h()p/?p?ratix? Minaz,er 653 0 1 654 0 0
Sy R
Corporate & Brand Manager
105 20 0 0 20 0 0
AR AL
Business Development/Sales Manager
106 |, N 95 0 0 95 0 4
SETSPHSE B RAE
Marketing Manager
107 57 0 0 57 3 4
TG HERA T
Digital Marketing Manager
'8 | 2 0 0 21 0 0
109 T‘re:mlEg Ma\r‘\aferﬁ (Beauty Care, Hea[th Care and Spa Centres) 15 0 0 15 0 0
B GRERE ~ R RKRER L)
Sub-total 960 0 1 961 3 8
/et
Supervisory Shop Supervisor
203 . . 476 0 0 476 0 4
Level JESEAE T A
204 B,eiljt,y Consultant 1337 0 30 1365 0 8
FARER
Hair Care Consultant/Advisor
206 |- 30 0 0 30 0 0
SHEEE R
Training Officer (Beauty Care, Health Care and Spa Centres)
209 (.. s , N 23 0 0 23 0 4
Bl EAE GRABE ~ (R RAKEE L)
i‘\‘g?"tal 1,866 0 30 1,894 0 16
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Table 1 (b) : Manpower Statistics by sector by principal job
# 1) : FTEREEZBRBE AN DGET

Number of Full Time
Employees as at Survey

Number of Trainees/
Apprentices as at Survey

Number of Full Time
Vacancies as at Survey

Forecast Number of Full
Time Employees as at April

Number of Part Time
Employees as at Survey

Number of Freelancers as at

Reference Date Reference Date Reference Date 2021 Reference Date Survey Reference Date
Job Level Principal Job TESEET HHARY 2 E 2 | 4t B E A /R | (4T H BN 2Rz | FEHE20214F4 A9 2R | (E48T HHsE B A | (E4t B E i TiEE
e TEERE # HENH H ISUN L4 AB
Craftsman Level Beautician/ Beauty Therapist
- 301 N 11592 37 149 11730 501 225
AR Eazaltil
Body Therapist
302 e 1667 0 34 1701 184 18
SHGE AT
Make Up Artist
303 18 0 0 18 10 80
LA
Nail Artist/Therapist
304 198 0 0 198 0 0
RN
Beauty Assistant
351 s 251 0 0 251 11 0
FEBHERBNE
Nail Assistant/Trainee
354 20 0 0 20 0 0
EizlandiLa
Assistant to Medical Practitioner (beauty care)
356 |pmas | e e 103 0 0 103 0 0
B AREED
Sub-total 13,849 37 183 14,021 706 323
/Mgt
Clerical/ Marketing Assistant
Operative Level 401 TG HEEE BN 4 0 0 44 6 0
LHIYN= Vs Promoter
a4 402 R E 235 0 0 235 17 0
Sub-total 279 0 0 279 23 0
/gt
Other supporting 501 Re,ce]::llonlst 1115 0 16 1131 0 0
staff BEER
Hitts 28T
Medical Personnel (i.e. Doctor, Dietitian, registered nurse, etc.)
502 |prvn | e 100 0 0 100 0 0
EE NG
Other supporting staff (e.g. human resources, finance, IT, and administrative
000 [works) 1194 0 0 1194 0 0
HA 4% & T (FHNSEASEE - W - EHEHGEETBTFEZET)
Sub-total 2,409 0 16 2,425 0 0
/NEf
Total
AL g 19,363 37 230 19,580 732 347
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Table 1 (b) : Manpower Statistics by sector by principal job
# 1) : FTEREEZBRBE AN DGET

(c) Nail Salon
EHFL
Number of Full Time Number of Trainees/ Number of Full Time Forecast Number of Full Number of Part Time
Employees as at Survey Apprentices as at Survey Vacancies as at Survey | Time Employees as at April | Employees as at Survey |Number of Freelancers as at
Reference Date Reference Date Reference Date 2021 Reference Date Survey Reference Date
Job Level Principal Job TEHET ARy 2R S | E4GT EIIEE AL /R | 4T A 2zEerE | TEsHE2021 4 H i e Re | fE4sT AR R | {E4sT B E h LIE#
HRAR TSRS o HEAH | BB i A
Managerial Director/General Manager
Level 103 Y LR 5 0 0 5 0 0
=3 =1 :
EHABH g
104 ?hop/?p?ratig Minag,er 5 0 0 5 0 0
Sy R
Corporate & Brand Manager
105 0 0 0 0 0 0
AR AL
Business Development/Sales Manager
106 |, - 0 0 0 0 0 0
SETSPHSE E R
Marketing Manager
107 A AT 0 0 0 0 0 0
Digital Marketing Manager
108 - 0 0 0 0 0 0
B A
109 Fl;f\l,lmfg Mgvi%erﬁ (Beauty Care, Hea!th Care and Spa Centres) 0 0 0 0 0 0
Bl 46 (R ~ R RAKBR L)
Sub-total 10 0 0 10 0 0
/Mgt
Supervisory Shop Supervisor
203 - . 32 0 0 32 0 0
Level JESHEE T ELE
204 |Beauty Consultant 0 0 0 0 0 0
FARER
Hair Care Consultant/Advisor
206 | i 0 0 0 0 0 0
SHEEE R
209 ’I;;iining Ofﬁcg LBeauty Care,‘ Healt\h Care and Spa Centres) 0 0 0 0 0 0
BN EAE GEERE ~ fEFERKRTIL)
Sui)-total 32 0 0 32 0 0
NET
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Table 1 (b) : Manpower Statistics by sector by principal job
# 1) : FTEREEZBRBE AN DGET

Number of Full Time
Employees as at Survey

Number of Trainees/
Apprentices as at Survey

Number of Full Time
Vacancies as at Survey

Forecast Number of Full
Time Employees as at April

Number of Part Time
Employees as at Survey

Number of Freelancers as at

Reference Date Reference Date Reference Date 2021 Reference Date Survey Reference Date
Job Level Principal Job TESEET B 2 E 2 | 4t BT E L /R | (4T H B2 IzE | FEHE20214F4 A9 2R | (E48T HHAsE B A | (E4t B E B TiEE
e TEERE # HENH H BB L4 AB
Craftsman Level Beautician/ Beauty Therapist
. 301 [ 0 0 0 0 0 0
TR Eazaltil
Body Therapist
302 e 0 0 0 0 0 0
SHGE AT
Make Up Artist
303 2 0 0 2 2 0
LA
Nail Artist/Therapist
304 993 0 1 994 22 109
T
Beauty Assistant
351 e 0 0 0 0 0 0
FE RN
Nail Assistant/Trainee
354 0 0 1 1 0 0
EiztandilLa
Assistant to Medical Practitioner (beauty care)
356 |paus | = . 0 0 0 0 0 0
B\ B BNE(EE)
Sub-total 995 0 2 997 2 109
/Mgt
Clerical/ Marketing Assistant
Operative Level 401 T B 0 0 0 0 0 0
LN =V Promoter
a4 402 o 0 0 0 0 0 0
Sulj-total 0 0 0 0 0 0
/gt
Other supporting Receptionist
staff 501 B E 5 0 0 5 0 0
A RE T _ - —
s02 | id_lca :ll’ersonne (i.e. Doctor, Dietitian, registered nurse, etc.) 0 0 0 0 0 0
NG
Other supporting staff (e.g. human resources, finance, IT, and administrative
000 [works) 5 0 0 5 0 0
HAr 242 BT (B2 B A TTENE ~ 15 ~ ERHE TR IEZ 8 T)
Sub-total 10 0 0 10 0 0
/et
Total
1,047 0 2 1,049 24 109

s




Table 1 (b) : Manpower Statistics by sector by principal job
# 1) : FTEREEZBRBE AN DGET
(d) Cosmetic Product Company — Wholesale, Import & Export

991

b dn B (B A\ GE B i - #E3 R AT

Number of Full Time Number of Trainees/ Number of Full Time Forecast Number of Full Number of Part Time
Employees as at Survey Apprentices as at Survey Vacancies as at Survey | Time Employees as at April | Employees as at Survey | Number of Freelancers as at
Reference Date Reference Date Reference Date 2021 Reference Date Survey Reference Date
Job Level Principal Job TESGET HERI 2R B | R4 HIIRVEE L /R | R4 T H R Sz (TREHE202 R4 F 0y e | (E4st B ig B | 1E4Rs T HIRYE TR
Bk SR L4 HE N H BB L4 AB
Managerial Director/General Manager
Level 103 G YEn 205 0 0 205 0 0
EHABH i
104 Shop/Operall:in\ Manager 27 0 0 27 0 0
Sy R e
Corporate & Brand Manager
1 o
0 | s 56 0 0 56 0 0
Marketing Manager
107 214 0 0 214 0 0
HiSGHEREAC
Digital Marketing Manager
1 o
08 W 65 0 0 65 0 0
Product/Technical Manager
110 o 133 0 0 133 0 0
e/ P EEE
Sub-total 700 0 0 700 0 0
/et
Supervisory Shop Supervisor
203 . 58 0 8 66 0 0
Level JEHEE ST E T
205 |Beauty Advisor (Counter) 281 0 4 285 9 8
FARER ()
Hair Care Consultant/Advisor
206 | i 5 0 0 5 0 0
BEE = el
207 [Buying Officer 278 0 0 278 0 0
BT
Sales Representative/Executive
208 e 2026 0 11 2002 147 0
BT
Trainer (beauty products / equipment)
210 |, .. S, 5 30 0 2 30 0 0
Il EAE R / RS
Marketing Officer
7 0 0 7 0 0
M5 EE
Sub-total 2,685 0 25 2,673 156 8
NET




L91

Table 1 (b) : Manpower Statistics by sector by principal job
# 1) : FTEREEZBRBE AN DGET

Number of Full Time
Employees as at Survey

Number of Trainees/
Apprentices as at Survey

Number of Full Time
Vacancies as at Survey

Forecast Number of Full
Time Employees as at April

Number of Part Time
Employees as at Survey

Number of Freelancers as at

Reference Date Reference Date Reference Date 2021 Reference Date Survey Reference Date

Job Level Principal Job TE4ist R RE B | fESRET HIHRVEE 4 /R | fE4T BRIz | THEHE202 R4 H g | E4nst HRRE B | E4sT BB M TIEE
HRAR TSRS o HEANH | B i A
Clerical/ Marketing Assistant
Operative Level 401 T e RS B R 103 0 0 103 0 0
[HEIPN =V Promoter
= 402 493 0 0 493 34 0
Bk HEE

Sub-total 596 0 0 596 34 0

/it
Other supporting Receptionist
staff 501 P 40 0 0 40 0 0
HA SRS T

f Other supporting staff (e.g. human resources, finance, IT, and administrative
000 |works) 1885 0 8 1893 0 0

HA SR BT (B2 BAER ~ W - R EST BT EZ B T)

Sub-total 1,925 0 8 1,933 0 0

/et
Total
sy 5,906 0 33 5,902 190 8
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Table 1 (b) : Manpower Statistics by sector by principal job
# 1) : FTEREEZBRBE AN DGET

(e) Cosmetic Product Company — Retail

{8 A\ E M - T8

Number of Full Time
Employees as at Survey

Number of Trainees/
Apprentices as at Survey

Number of Full Time
Vacancies as at Survey

Forecast Number of Full
Time Employees as at April

Number of Part Time
Employees as at Survey

Number of Freelancers as at

Reference Date Reference Date Reference Date 2021 Reference Date Survey Reference Date
Job Level Principal Job TESGET BRI 2R B | R4 HIIRVEE L /R | R4 T H R Sz Ehey (FREHE202 R4 F 0y e | (E4st B Bg B | 7R84 IR E TR
Bk SR L4 HE N H BB L4 AB
Managerial Director/General Manager
Level 103 G YEn 103 0 2 105 0 0
EHABH i
104 Shop/Operall:in\ Manager 127 0 2 129 0 0
Sy R e A
Corporate & Brand Manager
105 2 T 20 0 0 20 0 0
Marketing Manager
107 e A 125 0 0 125 0 0
Digital Marketing Manager
1 - 1 1
% |mamessm ° 0 ’ ’ ’ 0
Product/Technical Manager
110 s 73 0 0 73 0 0
e/ P
Sub-total 499 0 4 503 0 0
/et
Supervisory Shop Supervisor
203 . 1328 0 0 1330 0 0
Level JEHEE ST E
=R Beauty Advisor (Counter)
205 |, . .n 6779 67 66 6846 468 20
FARER ()
Hair Care Consultant/Advisor
206 i 345 0 0 345 17 1
BEE = e
207 [Buying Officer 198 0 0 198 0 0
BT
Sales Representative/Executive
208 o 204 0 0 204 17 0
BT
Trainer (beauty products / equipment)
210 || a e e o 5 43 0 0 43 0 0
Il EAE R / D)
i‘\‘g?"tal 8,897 67 66 8,966 502 21
Craftsman Level Make Up Artist
303 } 2 0 0 2 0 0
R TAR LB
Sub-total 2 0 0 5 0 0

st
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Table 1 (b) : Manpower Statistics by sector by principal job
# 1) : FTEREEZBRBE AN DGET

Number of Full Time
Employees as at Survey

Number of Trainees/
Apprentices as at Survey

Number of Full Time
Vacancies as at Survey

Forecast Number of Full
Time Employees as at April

Number of Part Time
Employees as at Survey

Number of Freelancers as at

Reference Date Reference Date Reference Date 2021 Reference Date Survey Reference Date

Job Level Principal Job TE4ist R R B | fESRET HIHRYEE A /R | fE4T BIHRT Sz | THEHE202 R4 H g | E4nst HRRE B | E4sT BB M ITIEE
HRAR TSRS o HEANH | B i N
Clerical/ Marketing Assistant
Operative Level 401 T HE RS B 73 0 0 73 0 0
[HEUUN =V Promoter
= 402 376 0 8 384 232 18
B HEE

Sub-total 449 0 8 457 232 18

/it
Other supporting Receptionist
staff 501 BEEE 66 0 0 66 0 0
HA RS T

f Other supporting staff (e.g. human resources, finance, IT, and administrative
000 [works) 2532 0 0 2534 0 0

HASZRE T (B2 B AENE - M1 - ElRREETHRTFEZ AT)

Sub-total 2,598 0 0 2,600 0 0

/et
Total
4 12,443 67 78 12,526 734 39
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Table 1 (b) : Manpower Statistics by sector by principal job
# 1) : FTEREEZBRBE AN DGET

() School (Beauty, Hairdressing, Make-up and Nail)
B (EE/E58 Ml EH)

Number of Full Time
Employees as at Survey

Number of Trainees/
Apprentices as at Survey

Number of Full Time
Vacancies as at Survey

Forecast Number of Full
Time Employees as at April

Number of Part Time
Employees as at Survey

Number of Freelancers as at

Reference Date Reference Date Reference Date 2021 Reference Date Survey Reference Date
Job Level Principal Job TEHET ARy 2R S | E4GT B EE AL /R | 4T A 2zEehE | TEHE2021 84 H e e | fE4sT H R R | BT B E h LIE
HRAR TSRS o HEAH | BB i A
Managerial Director/ Principal
Level 101 P 26 0 2 28 0 0
EHABR Training Manager
102 B 23 0 0 23 0 0
Sub-total 49 0 2 51 0 0
/it
Supervisory 201 T‘:z:.mmg Ofﬁ:elr/l‘nstruct?r L]?Eauty/Make up{Nall) 141 0 ) 142 97 9
Level B EAE A (R bl )
R — - -
(ZHEEG 200 T‘r?mmg Ofﬁ?ir/lirjﬁstruct\or gHalrdreSSIng) 5o 0 | 0 18 ;
Bl A BT (550
Sub-total 200 0 2 202 115 16
it
Other supporting Receptionist
staff 501 . 14 0 0 14 0 0
HAl ST S T
sk Other supporting staff (e.g. human resources, finance, IT, and administrative
000 [works) 35 0 0 35 0 0
AR ST (PIISE AR - M5 - BRHETBEZ B T)
Sub-total 49 0 0 49 0 0
Nat
Total
298 0 4 302 115 16




Table 2 : Number of full-time employees at time of survey by sector by principal job

R 2 ETHERIERBRNERERAR

Sector
173
Cosmetic
Product Cosmetic | School (Beauty,|
Company — Product Hairdressing,
Hairdressing | Beauty Care, Wholesale, Company — Make-up and
Salon Health Care and|  Nail Salon Import & Retail Nail)
ZJET Spa Centres FEHHL Export (b st BB | % (B
ESS AN (B R A8 A | SRR - B | B8 (bl
Job Level Principal Job Overall R KL P 5 - At & FEH)
L TS it FRHAL
Managerial Director/ Principal
Level 101 | et eI 26 0 0 0 0 0 26
TN slihd o
102 Training Manager 23 0 0 0 0 0 23
Director/General Manager
103 Py 443 31 99 5 205 103 0
Shop/Operation Manager
104 ok 3o o 896 84 653 5 27 127 0
SYEIE R EIEH
Corporate & Brand Manager
105 ol o 96 0 20 0 56 20 0
fibe e
Business Development/Sales Manager
106 |, o 95 0 95 0 0 0 0
SETSBRSE E e
Marketing Manager
107 |, - 396 0 57 0 214 125 0
BEE i
Digital Marketing Manager
108 o ot 137 0 21 0 65 51 0
Training Manager (Beauty Care, Health Care and Spa Centres)
109 [, 0% e ) R 15 0 15 0 0 0 0
FEHIAEH RN (R RKRR L)
Product/Technical Manager
110 PR 206 0 0 0 133 73 0
[V s s
Art Director
111 s 66 66 0 0 0 0 0
Technical Director
112 . 12 12 0 0 0 0 0
EEiEa
Sub-total 2411 193 960 10 700 499 49
/et
Si is
Lzs:‘vlbory 201 Training Officer/Instructor (Beauty/Make up/Nail) 141 0 0 0 0 0 141
3y FE B REIAET (R {Uit )
R
Training Officer/Instructor (Hairdressing)
202 |,. . . e 59 0 0 0 0 0 59
S EAE AT (552)
Shop Supervisor
203 X N 2041 147 476 32 58 1328 0
JEHEAE TR EE
204 |Beauty Consultant 1337 0 1337 0 0 0 0
Sl
Beauty Advisor (Counter)
205 | .. 7060 0 0 0 281 6779 0
AR (ffin)
Hair Care Consultant/Advisor
206 | _ 385 5 30 0 5 345 0
SHELE TR
207 |Buying Officer 476 0 0 0 278 198 0
HT
Sales Representative/Executive
208 |, . 2230 0 0 0 2026 204 0
EHEE
Training Officer (Beauty Care, Health Care and Spa Centres)
209 - et N 23 0 23 0 0 0 0
HHEE RN R FKER L)
Trainer (beauty products / equipment)
210 e s v 73 0 0 0 30 43 0
B EE CRRERR / #es)
Marketing Officer
7 0 0 0 7 0 0
S EME
/SJL\'EJ'F“"“I 13832 152 1,866 32 2,685 8,897 200
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Table 2 : Number of full-time employees at time of survey by sector by principal job

2 FTREFERBENERERAR

Sector
{13%
Cosmetic
Product Cosmetic [ School (Beauty,|
Company — Product Hairdressing,
Hairdressing | Beauty Care, Wholesale, Company — Make-up and
Salon Health Care and|  Nail Salon Import & Retail Nail)
B2Jen Spa Centres S, Export (LSRN | Bh (B
FEbE - (bt RAE A | FEEAER - F | 55 (bl
Job Level Principal Job Overall FoKFEF L P S - it & £H)
AR Ediel] HEH BRHAL
Craftsman Level Reantician/ B Th st
R T4 301 |Beautician/ Beauty Therapis 11592 0 11592 0 0 0 0
S
Body Therapist
302 N 1667 0 1667 0 0 0 0
SHRGEHAT
Make Up Artist
303 22 0 18 2 0 2 0
LA
Nail Artist/Therapist
304 1228 37 198 993 0 0 0
R
Hair Stylist/Hairdresser
305 | 7874 7874 0 0 0 0 0
SERUET
Technician (perm and color)
306 | osi i e 220 220 0 0 0 0 0
AR R
Beauty Assistant
351 | 251 0 251 0 0 0 0
EEAMBIEL
Nail Assistant/Trainee
354 20 0 20 0 0 0 0
fER
Hairdressing Assistant
355 | 2176 2176 0 0 0 0 0
izl
Assistant to Medical Practitioner (beauty care)
356 v e e 103 0 103 0 0 0 0
Bl N BBIE(EE)
Sub-total 25153 10,307 13,849 995 0 2 0
et
Clerical/ Marketing Assi
Operative Level | 401 ﬁ::%;é‘f‘rfﬁ y :5‘5“”" 220 0 44 0 103 73 0
LTINSV 4 e
[SES promot
romoter
402 . 1104 0 235 0 493 376 0
fiidiast
Sub-total 1324 0 279 0 596 449 0
/Nt
Other supporting R L
staff 501 P;?;Pj“’“‘s‘ 1612 72 1,115 5 40 66 14
MR AT A
502 MeLd?calkl.’ersonnel (i.e. Doctor, Dietitian, registered nurse, etc.) 100 0 100 0 0 0 0
EEINC
Other supporting staff (e.g. human resources, finance, IT, and
administrative works)
000 = p— IP—— ., 5875 224 1,194 5 1885 2532 35
HASTHR B T (B2 B AR W5 - HEREHEIT
BEZET)
Sub-total 7587 596 2,400 10 1,925 2,598 49
/Nt
Total
EGE e 50307 11,248 19,363 1,047 5,906 12,445 298
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Table 3 : Percentage distribution of average monthly remuneration package of full-time employees by principal job

R 3 EEERBEONEBRERS 2SR FOFMAES G

Average Monthly Remuneration Package

5 H 35
Total no. of full-time | $10,000 or $50,001 or
Job Level Principal Job employees below $10,001 - $13,001 - $16,001 - $20,001 - $30,001 - above Overall
e TR 2EE AR E4NN $13,000 $16,000 $20,000 $30,000 $50,000 Edu HEE
i/le avne"}ge“al 101 ;‘ff’t/"rﬁfgmpal 26 0.0% 0.0% 0.0% 0.0% 25.0% 65.0% 10.0% 100.0%
Qo T JLIX
" i
BEA NG 0o | Training Manager 23 0.0% 0.0% 0.0% 14.3% 64.3% 21.4% 0.0% 100.0%
Al g
103 gt/"zzzal Manager 443 0.0% 0.0% 0.0% 1.4% 32.0% 38.8% 27.8% 100.0%
104 |Shop/Operation Manager 896 0.0% 0.0% 0.0% 0.3% 24.3% 61.0% 14.4% 100.0%
SIS SR - - - o o o o -
Corporate & Brand Manager o o o o o o o o
105 | o e 96 0.0% 0.0% 0.0% 0.0% 12.2% 82.4% 5.4% 100.0%
pannint KL
Business Development/Sales Manager
106 | b g 95 0.0% 0.0% 0.0% 0.0% 44.3% 42.9% 12.9% 100.0%
107 I\éirak;élffzigager 396 0.0% 0.0% 0.0% 7.9% 53.0% 29.7% 9.4% 100.0%
ZITHE B ST
108 g%iﬁiﬁz‘%mg Manager 137 0.0% 0.0% 0.0% 0.0% 13.4% 77.3% 9.3% 100.0%
Training Manager (Beauty Care, Health Care and Spa
109 |Centres) 15 0.0% 0.0% 0.0% 0.0% 15.4% 84.6% 0.0% 100.0%
Bl 48 (ERRE - (@FEROKEFL)
Product/Technical Manager
10 | e s 206 0.0% 0.0% 0.0% 0.0% 35.6% 55.5% 8.9% 100.0%
11 2;;3;";:“ 66 0.0% 0.0% 0.0% 0.0% 33.3% 63.6% 3.0% 100.0%
Z2 = e L
Technical Director o o o o
N2 | e 12 0.0% 0.0% 0.0% 0.0% 100.0% 0.0% 0.0% 100.0%
L] QG Fir
i‘\‘i’;"tal 2411 0.0% 0.0% 0.0% 1.7% 31.9% 52.3% 14.1% 100.0%
=l
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Table 3 : Percentage distribution of average monthly remuneration package of full-time employees by principal job

B3 ETERBRONEBER 2SR PHFHE ST

Average Monthly Remuneration Package

5 F S E
Total no. of full-time | $10,000 or $50,001 or
Job Level Principal Job employees below $10,001 - $13,001 - $16,001 - $20,001 - $30,001 - above Overall
e LS E[HSUN 3 EDNN $13,000 $16,000 $20,000 $30,000 $50,000 £ HEBL
Supervisory Training Officer/Instructor (Beauty/Make up/Nail)
201 s s . 141 0.09 2.89 0.09 14.79 46.89 35.89 0.09 100.09
Level S A (2T (L ) & & & . . . & &
B Training Officer/Instructor (Hairdressing)
202 s s 59 0.09 0.09 0.09 9.19 47.79 43.29 0.09 100.09
S e (552) & & & & & " & 5
Shop Supervisor
203 . 2041 0.0% 0.0% 0.0% 31.8% 35.5% 32.7% 0.0% 100.0%
JEFEE S ’ ’ ’ ’ ’ ’ ’ ’
204 ;e%‘gﬁ%"“suham 1337 0.0% 0.0% 0.0% 3.6% 62.4% 32.5% 1.4% 100.0%
< [=]
Beauty Advisor (Counter)
205 | .o 7060 0.0% 0.3% 5.7% 62.8% 28.5% 2.7% 0.0% 100.0%
SR (HE () ’ ’ ’ ’ ’ ’ ’ ’
206 QH;%; ;;;gﬁ%s‘mam/ Advisor 385 0.0% 0.0% 0.0% 97.9% 2.1% 0.0% 0.0% 100.0%
Buying Officer
207 =T 476 0.0% 0.0% 0.0% 84.9% 14.3% 0.8% 0.0% 100.0%
Sales Representative/Executive
208 BT 2230 0.1% 0.0% 6.1% 51.0% 39.9% 2.9% 0.0% 100.0%
=5k
Training Officer (Beauty Care, Health Care and Spa
209 |Centres) 23 0.0% 0.0% 0.0% 42.9% 57.1% 0.0% 0.0% 100.0%
Bl LA GERRT ~ (BEROKE L)
Trainer (beauty products / equipment)
210 |,. .. e o 73 0.0% 0.0% 0.0% 12.3% 73.7% 10.5% 3.5% 100.0%
BRI EAF (AR / #3%) ’ ’ ’ ’ ’ ’ ’ ’
Marketing Officer 7
M5 EE ) ) ) ) ) ) ) )
/SJL\IEJ:Otal 13832 0.0% 0.2% 3.8% 51.8% 33.6% 10.4% 0.2% 100.0%
i
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Table 3 : Percentage distribution of average monthly remuneration package of full-time employees by principal job

B3 ETERBRONEBER 2SR PHFHE ST

Average Monthly Remuneration Package

& H S5
Total no. of full-time | $10,000 or $50,001 or
Job Level Principal Job employees below $10,001 - $13,001 - $16,001 - $20,001 - $30,001 - above Overall
e TS EX SN ENN $13,000 $16,000 $20,000 $30,000 $50,000 Edu HEE
fisman Level ici i
;;;:Z;an Ve 301 ;e%tglﬁ?an/ Beauty Therapist 11592 0.0% 2.9% 21.8% 52.7% 20.9% 1.6% 0.0% 100.0%
302 ;"fgﬁggg%l’m 1667 0.0% 3.7% 20.0% 42.9% 30.6% 2.8% 0.0% 100.0%
= HEnsz
303 ?E?;E?Am“ 22 0.0% 0.0% 33.3% 50.0% 16.7% 0.0% 0.0% 100.0%
304 I:ﬂ;a;’g%“s”herapm 1228 0.3% 2.9% 313% 45.1% 20.0% 0.3% 0.0% 100.0%
305 _I;f;:;ﬁth}la‘rdresser 7874 0.1% 9.3% 323% 34.1% 24.1% 0.0% 0.1% 100.0%
?é:l:‘
Technician (perm and color)
306 | o 220 0.0% 29.8% 24.2% 44.7% 0.0% 0.0% 1.2% 100.0%
A SEEISS
351 ;Fg%g;;;am 251 0.0% 29.7% 42.6% 27.7% 0.0% 0.0% 0.0% 100.0%
354 ?fé;’;;;;am/mmee 20 100.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 100.0%
H
Hairdressing Assistant
355 | gy 2176 3.5% 50.5% 41.1% 4.9% 0.0% 0.0% 0.0% 100.0%
P
= ——
356 %S:giggbﬁ‘g;%) ractitioner (beauty care) 103 0.0% 0.0% 11.7% 39.0% 49.4% 0.0% 0.0% 100.0%
A5z = <
i‘\‘;“’tal 25153 0.5% 10.0% 27.7% 40.7% 20.2% 0.9% 0.1% 100.0%
=]
Clerical/ i i
O;;;ZW Lovel | 401 ﬁ;k;él;,‘fﬁ;?;gm 220 0.0% 23.1% 17.5% 49.4% 10.0% 0.0% 0.0% 100.0%
IEUPN= V'S
Eﬁi& 402 ;é‘,’;;er 1104 0.0% 18.9% 44.6% 36.6% 0.0% 0.0% 0.0% 100.0%
Sub-total 1324 0.0% 19.5% 40.3% 38.6% 1.6% 0.0% 0.0% 100.0%
/Nt
=]
Total (except other supporting staff)
Yy (BB TR AN 42720 0.3% 6.9% 19.6% 42.0% 24.3% 6.2% 0.8% 100.0%
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Table 4 : Percentage distribution of preferred education level of full-time employees by principal job

R4 BIERBEINEREREFNEEEENTILL

Education level

BERE
Total no. of full-time | Postgraduate Diploma/ Secondary | Secondary 3 or
Job Level Principal Job employees Degree First Degree Sub-degree Certificate 4t07 below Overall
HE TR e ETPN [DiEae st _diva e iA R OB FEE | huESE | =T 4G
M fal Director/ Principal
Lo 101 Z;;C/‘”F ;““pa 26 15.0% 70.0% 10.0% 5.0% 0.0% 0.0% 100.0%
S L. T
EHEABL Training M
REARE 102 igi‘;%% anager 23 21.4% 64.3% 7.1% 7.1% 0.0% 0.0% 100.0%
103 |Pirector/General Manager 443 0.3% 75.5% 4.0% 18.0% 2.2% 0.0% 100.0%
Rl s
Shop/Operation Manager
104 [ e e o 896 0.1% 30.6% 14.5% 51.6% 1.4% 1.8% 100.0%
Corporate & Brand M
105 J/E‘g;};g@m anager 96 0.0% 84.6% 5.1% 10.3% 0.0% 0.0% 100.0%
Business Development/Sales Manager
106 | o cinure e sty 95 0.0% 38.4% 1.2% 60.5% 0.0% 0.0% 100.0%
Marketing M
107 Fﬁ‘z%;é’g@}gager 396 0.6% 72.7% 6.6% 20.2% 0.0% 0.0% 100.0%
Digital Marketing M
108 %;%;*;rg;;g anager 137 0.0% 85.7% 1.0% 13.3% 0.0% 0.0% 100.0%
Training Manager (Beauty Care, Health Care and Spa
109 |Centres) 15 0.0% 40.0% 0.0% 60.0% 0.0% 0.0% 100.0%
Al R (GERRE - (R RoKIE L)
Product/Technical Manager o o o o o N o
T et 206 0.0% 95.3% 0.7% 4.0% 0.0% 0.0% 100.0%
Art Director o o o o o o o
R 66 0.0% 11.9% 54.8% 33.3% 0.0% 0.0% 100.0%
Technical Direct
112 T;;h‘;;g% trector 12 0.0% 33.3% 50.0% 16.7% 0.0% 0.0% 100.0%
Sub-total 2411 0.5% 56.8% 9.4% 31.7% 0.9% 0.7% 100.0%

/et
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Table 4 : Percentage distribution of preferred education level of full-time employees by principal job

®4: BHIERHEINEBEREANEEEENE L

Education level

BEEE
Total no. of full-time | Postgraduate Diploma/ Secondary | Secondary 3 or
Job Level Principal Job employees Degree First Degree Sub-degree Certificate 4t07 below Overall
R B0 ERESAS BHFEAEE L | SRR BIIER AL OB FEE | hEd Lt | PEENE Has
Supervisory Training Officer/Instructor (Beauty/Make up/Nail) o o
; e . . . 23.29 29.5Y% 0.0 0.09 100.07
Level 200 S (T i /) ! 0% foe ¢ & . i .
B Training Officer/Instructor (Hairdressing)
s el 59 0.09 100.0% 0.0% 0.0% 0.0% 0.0% 100.0%
202 sl (7 s e (:52) . ‘ : : : : :
Shop Supervisor
203 . 2041 0.0% 10.9% 14.1% 71.2% 3.7% 0.1% 100.0%
JESE(E ST ’ ’ ’ ’ ’ ’ ’
204 [Beauty Consultant 1337 0.0% 11.2% 10.5% 71.2% 2.6% 4.4% 100.0%
E AP
Beauty Advisor (Counter)
205 | 7060 0.0% 0.3% 6.8% 87.0% 3.9% 2.0% 100.0%
BN (HfD ’ ’ ’ ’ ’ ’ ’
Hair Care Consultant/Advisor o N
o . . 2.1% 65.2% 32.7% 0.0% 100.0%
206 S 385 0.0% 0.0% o o o o o
207 gjyﬁmg Officer 476 0.7% 1.0% 9.5% 88.8% 0.0% 0.0% 100.0%
Sales Representative/Executive
208 o g0y 2230 0.0% 1.4% 12.5% 79.7% 6.4% 0.0% 100.0%
=S
Training Officer (Beauty Care, Health Care and Spa
209 |Centres) 23 0.0% 8.7% 0.0% 91.3% 0.0% 0.0% 100.0%
BT GEERE ~ (KL
Trainer (beauty products / equipment)
210 |, .. o o 73 0.0% 21.8% 49.1% 29.1% 0.0% 0.0% 100.0%
Bl T AT AL / (38 ’ ’ ’ ’ ’ ’ ’
Marketing Officer
5 ! - - - - - - -
Sub-total 13832 0.0% 43% 9.5% 79.8% 4.9% 1.5% 100.0%

it
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Table 4 : Percentage distribution of preferred education level of full-time employees by principal job

®4: BHIERHEINEBEREANEEEENE L

Education level

BEEY
Total no. of full-time | Postgraduate Diploma/ Secondary | Secondary 3 or
Job Level Principal Job employees Degree First Degree Sub-degree Certificate 4t07 below Overall
AR T E EE S B Wse A 22Ar 2 LERAT EIEfr SR EEE | uEgt | BEsUF HaE
Craftsman Level ici i
%;Ij; M 301 nggga“/ Beauty Therapist 11592 0.0% 0.0% 1.6% 63.4% 31.8% 3.2% 100.0%
Body Therapist
302 | g pmegmmir 1667 0.0% 0.0% 0.0% 77.0% 20.2% 2.8% 100.0%
2052
Make Up Artist
303 fb;tceafﬁp ' 2 0.0% 0.0% 0.0% 100.0% 0.0% 0.0% 100.0%
Nail Artist/Therapist
304 ;;;i ol 1Sy Aherapts 1228 0.0% 0.0% 0.0% 36.4% 54.8% 8.8% 100.0%
Hair Stylist/Haird
305 [,y gmy aesser 7874 0.0% 0.0% 0.5% 23.5% 60.5% 15.5% 100.0%
L
Technician (perm and color)
306 | sprr 220 0.0% 0.0% 0.0% 39.7% 26.8% 33.5% 100.0%
IR JH
B ty Assistant
351 ;;gg?ﬁg;%s an 251 0.0% 0.0% 0.0% 73.7% 24.1% 2.2% 100.0%
Nail Assistant/Trai
354 ?:‘éﬁ Ej;f; anyiramee 20 0.0% 0.0% 0.0% 0.0% 100.0% 0.0% 100.0%
H
Hairdressing Assistant
355 |y gy 2176 0.0% 0.0% 0.0% 15.3% 47.5% 37.2% 100.0%
e =
Assistant to Medical Practiti b t
356 %\SS;SK% é’j@e( ;%) ractitioner (beauty care) 103 0.0% 5.0% 19.8% 68.3% 6.9% 0.0% 100.0%
/SJ‘\‘EJ'F“’M 25153 0.0% 0.0% 1.0% 45.8% 42.6% 10.6% 100.0%
Clerical/ Marketing Assistant o o 0 o o 0 0
Operative Level | 401 | s gy 220 0.0% 0.0% 0.0% 54.4% 45.6% 0.0% 100.0%
BIAE P t
E@EAE S P *é"’;n;er 1104 0.0% 0.0% 0.0% 20.6% 79.4% 0.0% 100.0%
/SJ‘\";'rt"tal 1324 0.0% 0.0% 0.0% 26.2% 73.8% 0.0% 100.0%
Total (except other supporting staff)
42720 0.0% 43% 3.9% 54.5% 30.2% 7.0% 100.0%

HEH CRM SRR B TRRIN)




Table 5 : Percentage distribution of preferred years of experience for full-time employees by principal job

®5: BIEREESNEBESEANVERERENT S

Year of Experience
i
10 yearsor | 6 years-less | 3years-less | I year-less Less than 1
Total no. of full-time above than 10 years | than 6 years than 3 years year
Job Level Principal Job employees TR L | NEFEED | SERAEMN | —EESED | —EUT Overall
JREAR RS ER AN T T T 4y
Managerial Level| Director/ Principal
pouny ey 101 | D 26 47.6% 28.6% 23.8% 0.0% 0.0% 100.0%
102 iTia‘"‘g%Ma"“ger 23 42.9% 57.1% 0.0% 0.0% 0.0% 100.0%
=1 T
103 Ezfﬁ;@e";al Manager 443 40.8% 48.3% 10.9% 0.0% 0.0% 100.0%
104 2"%’;;‘;‘;‘;"%;2‘;5“ 896 14.8% 46.2% 39.0% 0.0% 0.0% 100.0%
v st
105 gﬁ“ﬁ;ﬁ;’“d Manager 9% 6.4% 32.1% 61.5% 0.0% 0.0% 100.0%
SR OnfEFERE
106 i’;‘”‘%%%‘ﬁ“’pfmmsales Manager 95 0.0% 79.1% 209% 0.0% 0.0% 100.0%
SR [F 58 = T
107 “é:g;g;fggag“ 396 2.5% 56.9% 39.5% 11% 0.0% 100.0%
B T
108 ;ﬁ;iﬁ\g{éﬁ;‘“g Manager 137 9.5% 62.9% 27.6% 0.0% 0.0% 100.0%
iy = BRI AR
Training Manager (Beauty Care, Health Care and Spa Centres) o o o o o o
109 | em (2505 - (R BT ) 15 0.0% 100.0% 0.0% 0.0% 0.0% 100.0%
110 ;TSL%;?“EI Manager 206 14.7% 55.3% 30.0% 0.0% 0.0% 100.0%
ZYs]s} MK
11 ;;i‘;e;;“ 66 7.1% 71.4% 21.4% 0.0% 0.0% 100.0%
S
12 ;fﬁ‘j;:l Director 12 0.0% 41.7% 58.3% 0.0% 0.0% 100.0%
ii4Es
Sub-total o o o o o o
v 2411 15.7% 51.9% 32.2% 0.2% 0.0% 100.0%
Supervisory Training Officer/Instructor (Beauty/Make up/Nail) o o o o o o
o 201 | e 7. RN (LB L4 ) 141 4.5% 31.3% 64.3% 0.0% 0.0% 100.0%
HR 202 Zﬁ:ﬁﬁfﬁgﬁggﬁ;é:)a"d'ess'“g) 59 0.0% 43.2% 56.8% 0.0% 0.0% 100.0%
3 2| AT (52
203 ?_‘;;;?;’g’f: - 2041 2.1% 35.5% 57.8% 4.5% 0.1% 100.0%
s & (E
204 gf%‘fgyg%"“s“"am 1337 21% 29.0% 59.1% 9.7% 0.0% 100.0%
S
205 ;?%%?ﬁd‘(’g&()&mmm 7060 0.0% 1.0% 76.8% 22.0% 0.2% 100.0%
s
206 |Hair fgég;%s“lmnmdv‘s‘“ 385 0.0% 3.4% 63.9% 0.0% 32.7% 100.0%
52 B
207 g‘;’é"g Officer 476 0.0% 12.4% 83.3% 4.2% 0.0% 100.0%
Sales Representative/Executi
208 %f ; j__,‘gege" ativefbxecutive 2230 5.5% 102% 64.9% 193% 0.1% 100.0%
Training Officer (Beauty Care, Health Care and Spa Centres) o o o o o o
209 |l L1 (25T ~ B R ) 23 43% 47.8% 47.8% 0.0% 0.0% 100.0%
210 | Trainer (beauty products / equipment) 73 0.0% 65.5% 34.5% 0.0% 0.0% 100.0%
Bl EAT (A / e
1) S 2]}
Marketing Officer 7
TS
/SJL\‘EJF“’“‘I 13832 1.5% 12.1% 69.4% 15.7% 1.3% 100.0%
g}ﬁ;ﬁ" Level | 34, };%“E‘%‘a“/ Beauty Therapist 11592 2.6% 44% 35.3% 53.9% 3.7% 100.0%
302 E’;g;‘;;{;;“‘ 1667 0.0% 0.0% 57.2% 39.6% 32% 100.0%
E 19052
303 mzegﬁtij p Artist 2 0.0% 0.0% 33.3% 66.7% 0.0% 100.0%
304 I;"%g;‘s”he“pls‘ 1228 0.0% 2.9% 33.7% 53.8% 9.6% 100.0%
305 ;;é%yhsmmd’e“e’ 7874 4.0% 10.3% 30.1% 44.8% 10.8% 100.0%
306 g?ﬁ‘;g;‘gpem and color) 220 0.0% 0.0% 34.1% 60.3% 5.6% 100.0%
=S UHE
351 gf%‘%gj;;smm 251 0.0% 0.0% 13.8% 22.3% 63.8% 100.0%
354 ?’L"%ﬁ;;ﬂ"‘/m‘“ee 20 0.0% 0.0% 0.0% 100.0% 0.0% 100.0%
H
Hairdressing Assistant
355 | gy 2176 13% 22% 7.2% 29.4% 59.9% 100.0%
A% p -
356 gfgi‘ggﬁgf;%fm""“"er (beauty care) 103 0.0% 20.8% 39.6% 39.6% 0.0% 100.0%
/Sj'ffjr“"al 25153 2.6% 5.7% 32.1% 41.7% 11.9% 100.0%
3
Clerical/ 401 |Marketing Assistant 220 0.0% 0.0% 3.6% 74.1% 22.3% 100.0%
Operative Level 117 54 e B E
;Efjj;)\ﬁ/ Z | a2 :é?;‘;e' 1104 0.0% 0.0% 18.2% 69.8% 12.0% 100.0%
/S]‘\‘l’:"‘al 1324 0.0% 0.0% 15.8% 70.5% 13.7% 100.0%
Total (except other supporting staff) . . ) K o .
g (B4R B TN 42720 2.9% 9.9% 42.7% 36.4% 8.2% 100.0%
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Table 6 : Percentage distribution of full-time employees possessed / preferred vocational qualification(s) by sector by job level

* 6 BITREBESRESNERERCES R ERBEERNTIE

(a) Overall 4855
Already possessed by employees Preferred to be possessed by employees
V=% = =
Vocational Qualification {EEBE{?B’F}%%Q% ﬂEEEﬁB’\JE%éﬁ
BT Managerial | Supervisory | Craftsman | Managerial | Supervisory | Craftsman
Level Level Level Level Level Level
EEAES | BEG KT |EHABL | HAF Es R
Mainland China §1[5]
@ a%g%g;gﬁl;ﬂ Qualification (China) 0.9% 1.0% 4.4% 0.5% 1.0% 33%
Local Z5#
(b) Certificates issued by the VTC:
RSk R A 3% 26 2
(i) Competency Certificate in Beauty and Body Care (One
Examination, Multiple Certification) 10.1% 4.8% 8.9% 10.5% 9.5% 8.9%
EERFHEN TS
(ii) Competency Certificate in Hairdressing Techniques
(One Examination, Multiple Certification) 0.9% 1.1% 7.4% 3.8% 2.3% 14.8%
EER "5
(iii) Certificates of Trade Tests (Intense Pulsed Light (IPL)
Equipment Operator) 3.2% 2.5% 3.3% 3.7% 2.6% 3.4%
Reae Hless & GRIIRED L EEHRE S)
(c) Certificates of Skills Upgrading Scheme Plus / Employees
Retraining Board 3.1% 2.1% 5.3% 3.9% 6.5% 7.0%
HEGERTIERMERE B B | FEE S E
(d) Other Local Certificates of Recognized Training Courses /
Professional Qualifications 3.7% 5.6% 16.6% 3.7% 5.6% 16.6%
HAth A S B E / R
Overseas Jg5b
(e) Other International Certificates of Recognised Training
Courses / Professional Qualifications 30.4% 15.4% 39.1% 30.4% 15.4% 39.1%
LAt ERPEEERR TR AR R SRR AR
Number of companies with such level of staff
EA R SR B T A TIEE 902 3208 8148 902 3208 8148

(b) Hairdressing Salon EZJg[;

Vocational Qualification

R

Already possessed by employees
EEEEGHBEER

Preferred to be possessed by employees

S AR

Managerial
Level

EEABR

Supervisory
Level

BEE

Craftsman
Level

BRI

Managerial
Level

EHEABR

Supervisory
Level

BEE

Craftsman
Level

I

Mainland China §1[5

(a) National Occupational Qualification (China)

BRI AR (D)

0.0%

5.7%

2.5%

0.0%

5.7%

1.7%

Local Z5#

(b) Certificates issued by the VTC:
EHIBCE Sk F a8t > 55

(i) Competency Certificate in Beauty and Body Care (One
Examination, Multiple Certification)
EERFHEH "B

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

(ii) Competency Certificate in Hairdressing Techniques
(One Examination, Multiple Certification)
EER "5

9.6%

10.5%

17.3%

36.1%

17.1%

35.0%

(iii) Certificates of Trade Tests (Intense Pulsed Light (IPL)
Equipment Operator)
ReaeHless & GR IR ED L EEHEE S)

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

(c) Certificates of Skills Upgrading Scheme Plus / Employees
Retraining Board

HiRERRT TR E e B SR &

4.8%

5.7%

1.8%

10.8%

6.7%

3.8%

(d) Other Local Certificates of Recognized Training Courses /
Professional Qualifications

Eph A SR AT ERAERE T / IR

8.4%

5.7%

11.2%

8.4%

5.7%

11.2%

Overseas JG5b

(e) Other International Certificates of Recognised Training
Courses / Professional Qualifications

LA BRPEER ARG R AR

28.9%

27.6%

19.1%

28.9%

27.6%

19.1%

Number of companies with such level of staff

HER A SR B THYA S8

85

105

3415

85

105

3415
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Table 6 : Percentage distribution of full-time employees possessed / preferred vocational qualification(s) by sector by job level

* 6 BT EBRESHRESNEBRERCES EAEMBEEBINEtE

(c) Beauty Care, Health Care and Spa Centres FEEE ~ FERE KBS

Already possessed by employees
EEERGHBELR

Preferred to be possessed by employees

EEHARBEER

Vocational Qualification

R

Managerial
Level

EEABR

Supervisory
Level

BEE

Craftsman
Level

BRI

Managerial
Level
EHEABR

Supervisory
Level

BEE

Craftsman
Level

I

Mainland China §1[5

(a) National Occupational Qualification (China)

BRI AR (D

0.4%

2.4%

5.1%

0.0%

2.4%

3.5%

Local Z5#

(b) Certificates issued by the VTC:
EHICE Sk F a8 > 55

(i) Competency Certificate in Beauty and Body Care (One
Examination, Multiple Certification)
EERFAEH TS

14.0%

11.2%

16.8%

14.3%

11.9%

16.8%

(ii) Competency Certificate in Hairdressing Techniques
(One Examination, Multiple Certification)
EER 5%

0.0%

0.0%

0.1%

0.0%

0.0%

0.1%

(iii) Certificates of Trade Tests (Intense Pulsed Light (IPL)
Equipment Operator)

FURE MBS & GREIRED LS IR IER)

8.6%

7.8%

6.4%

8.6%

7.8%

6.5%

(c) Certificates of Skills Upgrading Scheme Plus / Employees
Retraining Board

i RERRT TR E e B SRt &

6.5%

3.9%

7.9%

6.5%

3.9%

9.5%

(d) Other Local Certificates of Recognized Training Courses /
Professional Qualifications

S A SR AT ERAERE T / IR

5.4%

21.6%

20.3%

5.4%

21.6%

20.3%

Overseas Jg5b

(e) Other International Certificates of Recognised Training
Courses / Professional Qualifications
LAt ERPEEERR PR RS R SRR AR

67.7%

65.6%

58.6%

67.7%

65.6%

58.6%

Number of companies with such level of staff

HER A SR B THY A S8

307

560

4271

307

560

4271

(d) Nail Salon ZEH [,

Already possessed by employees
EEEEGHBELR

Preferred to be possessed by employees

S AR

Vocational Qualification

R

Managerial
Level

EEABR

Supervisory
Level

BEE

Craftsman
Level

BRI

Managerial
Level
EHEABR

Supervisory
Level

BEE

Craftsman
Level

I

Mainland China 915

(a) National Occupational Qualification (China)

BRI AR (D

0.0%

0.0%

12.2%

0.0%

0.0%

12.2%

Local Z5#

(b) Certificates issued by the VTC:
EHIBCE ok F a8t > 55

(i) Competency Certificate in Beauty and Body Care (One
Examination, Multiple Certification)
EERFHEEN "B

0.0%

0.0%

2.2%

0.0%

0.0%

2.2%

(ii) Competency Certificate in Hairdressing Techniques
(One Examination, Multiple Certification)
EER 5%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

(iii) Certificates of Trade Tests (Intense Pulsed Light (IPL)
Equipment Operator)

FURE MBS & GREIRED LS IR IER)

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

(c) Certificates of Skills Upgrading Scheme Plus / Employees
Retraining Board

HiRERRT TR E S E e B SR &

0.0%

0.0%

7.2%

0.0%

0.0%

7.2%

(d) Other Local Certificates of Recognized Training Courses /
Professional Qualifications

EAh A SR AT ERAERE T / IR

42.9%

0.0%

22.4%

42.9%

0.0%

22.4%

Overseas jg5b

(e) Other International Certificates of Recognised Training
Courses / Professional Qualifications
LAt ERPEEERR TR AR R SRR AR

0.0%

3.6%

7.8%

0.0%

3.6%

7.8%

Number of companies with such level of staff

HER A SR B THY A S8

28

461

28

461
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Table 6 : Percentage distribution of full-time employees possessed / preferred vocational qualification(s) by sector by job level

* 6 BT EBRESHRESNEBRERCES EAEMBEEBINEtE

(e) Cosmetic Product Company — Wholesale, Import & Export {Ed: i 5 A A\ GEER 7 i - fL3% K AT

Already possessed by employees
ESEREMBEER

Preferred to be possessed by employees

S AR

Vocational Qualification
BEER

Managerial
Level

EEABR

Supervisory
Level

BEE

Mainland China 915

(a) National Occupational Qualification (China)

BB AR (P ED

0.0%

0.3%

Local Z5#t

(b) Certificates issued by the VTC:
FHCER)| SR E H a2 B

(i) Competency Certificate in Beauty and Body Care (One
Examination, Multiple Certification)

EERERER TS SE

8.9%

2.3%

(ii) Competency Certificate in Hairdressing Techniques
(One Examination, Multiple Certification)
e S ol

0.0%

0.0%

(iii) Certificates of Trade Tests (Intense Pulsed Light (IPL)
Equipment Operator)

TR SR & GRF R LRSI (E R

0.0%

0.0%

(c) Certificates of Skills Upgrading Scheme Plus / Employees
Retraining Board

AT RME R (B B R R R R

0.0%

0.1%

(d) Other Local Certificates of Recognized Training Courses /
Professional Qualifications

Lt AR T SRR ) AR

0.0%

0.0%

Overseas Jg5b

(e) Other International Certificates of Recognised Training
Courses / Professional Qualifications

LAt BRI M SR T SRR AR ) SRR

0.3%

0.4%

Number of companies with such level of staff

HER A SR B THYA S8 H

327

1435

(f) Cosmetic Product Company — Retail {b# 5 ke A GEEEE &L - BE

Craftsman
Level

BRI

Managerial
Level

EHEABR

Supervisory
Level

BEE

0.0%

0.4%

9.5%

2.0%

0.6%

0.0%

0.6%

0.0%

0.0%

0.2%

0.0%

0.0%

0.3%

0.4%

327

1435

Craftsman
Level

I

Vocational Qualification

R

Already possessed by employees
ESEREMBEER

Preferred to be possessed by employees

S AR

Managerial
Level

EEABR

Supervisory
Level

BEE

Mainland China §1[5

(a) National Occupational Qualification (China)

BB AR (P ED

0.0%

0.0%

Local Z5#

(b) Certificates issued by the VTC:
HBcER)| SR E R a2 B8

(i) Competency Certificate in Beauty and Body Care (One
Examination, Multiple Certification)

EERERER TS SE

10.3%

4.9%

(ii) Competency Certificate in Hairdressing Techniques
(One Examination, Multiple Certification)
FEERG T3

0.0%

1.6%

(iii) Certificates of Trade Tests (Intense Pulsed Light (IPL)
Equipment Operator)

TRE SR & GRF R L RS R (E B

0.0%

3.2%

(c) Certificates of Skills Upgrading Scheme Plus / Employees
Retraining Board

AT RE R (B S R R R R

0.0%

3.2%

(d) Other Local Certificates of Recognized Training Courses /
Professional Qualifications

Lt AR T SRR ) SRS

0.0%

4.8%

Overseas Jg5b

(e) Other International Certificates of Recognised Training
Courses / Professional Qualifications

LAt BRI M SR T SRR AR ) SRS

17.6%

6.6%

Number of companies with such level of staff

HERE A SRR B THYA S8 H

145

1034

182

Craftsman
Level

BRI

Managerial
Level

EHEABR

Supervisory
Level

BEE

0.0%

0.0%

11.0%

19.5%

0.0%

4.9%

0.0%

3.2%

0.0%

16.1%

0.0%

4.8%

17.6%

6.6%

145

1034

Craftsman
Level

I




Table 6 : Percentage distribution of full-time employees possessed / preferred vocational qualification(s) by sector by job level

* 6 BT EBRESHRESNEBRERCES EAEMBEEBINEtE

(g) School (Beauty, Hairdressing, Make-up and Nail) 4% (£%& F82 b/ EF)

Already possessed by employees
ESEREMBEER

Preferred to be possessed by employees

S AR

Vocational Qualification

R

Managerial
Level

EEABR

Supervisory
Level

BEE

Mainland China 915

(a) National Occupational Qualification (China)

BB AR (P B

25.0%

20.0%

Local Z5#

(b) Certificates issued by the VTC:
FHBCER)| SR EH a2 B

(i) Competency Certificate in Beauty and Body Care (One
Examination, Multiple Certification)

EBR I T

17.9%

22.5%

(ii) Competency Certificate in Hairdressing Techniques
(One Examination, Multiple Certification)

FEerd "B

0.0%

17.5%

(iii) Certificates of Trade Tests (Intense Pulsed Light (IPL)
Equipment Operator)
FRE MRS & G IRED LR AR IRIE B

10.7%

12.5%

(c) Certificates of Skills Upgrading Scheme Plus / Employees
Retraining Board

AT ERME R (B S R SRR

14.3%

15.0%

(d) Other Local Certificates of Recognized Training Courses /
Professional Qualifications

Lt A T SRR ) SRS

21.4%

17.5%

Overseas Jg5b

(e) Other International Certificates of Recognised Training
Courses / Professional Qualifications

LAt ERPE M SR T SRR AR ) SRR

71.4%

72.5%

Number of companies with such level of staff

HERE A SRR B THYA S8 H

30

46

Notes:

(1) A particular company may engage in more than one sector.

Craftsman
Level

BRI

(2) Percentages are calculated on the basis of total number of companies with such level of staff

(1) FEBASINER G R RT3 -

(2) EEERAHBRRE R S THVA TS E Rt 5

183

Managerial
Level

EHEABR

Supervisory
Level

BEE

14.3%

15.0%

14.3%

25.0%

0.0%

15.0%

17.9%

20.0%

21.4%

30.0%

21.4%

17.5%

71.4%

72.5%

30

46

Craftsman
Level

I




Table 7 : Percentage distribution and ranking of training provided to employees in the next 12 months by sector by job level

R 7 EITRESESEESNERTTZE ARG REENGRERNATE LR

(a) Overall 445
Percentage Ranking
Btk #
Training Clerical/ Clerical/
=] Operative Operative
Managerial | Supervisory | Craftsman Level Managerial | Supervisory | Craftsman Level
Level Level Level AR, Level Level Level WEAR/
EEABL | HEG RI& XE% |EHEABL| BEH fran XE&

A. General Management Skills —{y & F i fE
(i) Principles of management (e.g. problem solving,
decision making, leadership, crisis management) 88.2% 52.0% 1.2% 0.7% 1 2 12 10
ETEREE (AR - AR - AL BEREIRETR)
(ii) Facilitation skills/ People Relationship Management
3 s g pas 78.1% 39.1% 2.5% 4.6% 2 4 11 5
5 ERGEE R R E ’ ° ° °
B. Trade Specific Skills ERNE¥EF
(i) Beauty Care and Body Care (Product and Equipment
Application) 21.7% 33.0% 48.5% 29.9% 9 6 3 2
EB S AR (i R R TE )
(ii) Beauty Health Care (Product and Equipment
Application) 22.3% 33.6% 43.1% 25.7% 8 5 4 4
EA PR (7 Sn B 2 E )
(iii) Chemical Knowledge and Skills (e.g. Perming and
Colouring) 4.7% 2.4% 27.0% 1.4% 12 12 6 7
(EEFFIR (IR0 EEEE ~ He52)
(iv) Hair Care and Scalp
Sl o 5.4% 4.2% 34.8% 1.4% 11 11 5 7
DREE R DE R R ’ ’ ’ ’
C. Generic Skills 3EFI#7fE
(i) Customers Services and Complaint Handling

o . N 52.9% 51.2% 64.9% 60.9% 4 3 1 1
B A5 PP ’ ’ i ’
(ii) Store Operations

o e 49 .19 49.79 29.29 1 2
TEGE 58.4% 53.1% 9.7% 9.2% 3 3
(iii) Online to Offline Integration and Digital Marketing o o o o
G AR A R B 27.2% 19.5% 3.7% 1.4% 6 7 7 7
()\Y%B}g;%a Analysis 30.0% 17.6% 3.4% 0.4% 5 8 8 11
(v) Digital Literacy (i.e. to use software features to
arrange bookings, create and edit documents, evaluate
and analyse online information) 15.4% 15.2% 2.6% 2.5% 10 9 10 6
B R ECEM BRI TRLY 2R - BRI SE
» Sl o FrER EERD
(vi) Design Thinking (i.e. begin with empathetic
understanding of a problem and find out the creative
solutions) 22.6% 12.2% 2.7% 0.0% 7 10 9 -
St B GRS R E R I E AR - A
HRITE)
%?gs 0.0% 0.0% 0.0% 0.0%
Number of companies with such level of staff|
= — 902 3208 8148 308
BEELEESFRETH A\ EHE
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Table 7 : Percentage distribution and ranking of training provided to employees in the next 12 months by sector by job level

BT ETRERBESRESHERR T ZEA AR S RSEGREN AT SRS

(b) Hairdressing Salon SZJif

Percentage Ranking
Btk #
Trainin Clerical/ Clerical/
_giggm Operative Operative
Managerial | Supervisory [ Craftsman Level Managerial | Supervisory | Craftsman Level
Level Level Level AR, Level Level Level HEIAR
EEASS | BE%K KI& XE% |EEABL| BEH KT8 X &

A. General Management Skills —fE B fE
(i) Principles of management (e.g. problem solving,
decision making, leadership, crisis management) 92.8% 75.2% 2.6% 1 4 10
ETEREE (AT - AR - S BEREIREER)
g?gggga/nj?@ég% /P;é:;ge Relationship Management 79.5% ]7.6% 5.5% 3 1 6
B. Trade Specific Skills SN E¥F B
(i) Beauty Care and Body Care (Product and Equipment
Application) 0.0% 0.0% 0.0% - - 11
EB R SR (L R AR TE )
(ii) Beauty Health Care (Product and Equipment
Application) 0.0% 0.0% 0.0% - - -

FEB O S R HE RS TE )
(iii) Chemical Knowledge and Skills (e.g. Perming and
Colouring) 42.2% 42.9% 64.1% 6 6 2
(LERERR(BIANEESE ~ HiB0)

gg %‘;;;g;%d Sealp 47.0% 47.6% 81.4% 5 5 1

C. Generic Skills 3 ¥ g

(E% %;;;;Z@S;;?;? and Complaint Handling 75.9% 77.1% 62.8% 4 3 3

%)ﬁ;;;r;% Qperatlons 89.29% 81.0% 40.8% 2 2 4

iii) Online to Offline Integration and Digital Marketin

éﬁj:(zz?%?zéoé?iiﬁl;%%gg ron g Dietal Marketng 373% 18.1% 3% ! ! !

8\%;; ;;;Ta Analysis 27.7% 14.3% 7.7% 8 8 5

(v) Digital Literacy (i.e. to use software features to

arrange bookings, create and edit documents, evaluate

and analyse online information) 16.9% 9.5% 2.8% 10 10 9

B ECEH EE B TR HF - AR

Sl R FrER EERD

(vi) Design Thinking (i.e. begin with empathetic
understanding of a problem and find out the creative

solutions) 19.3% 12.4% 4.4% 9 9 8

Seat B G AR E R E AR - A

HRITE)

giﬁérs 0.0% 0.0% 0.0%

Number of companies with such level of staff| g5 105 3415
B ESHRE T SRR
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Table 7 : Percentage distribution and ranking of training provided to employees in the next 12 months by sector by job level

BT ETRERBESRESHERR T ZEA AR S RSEGREN AT SRS

(c) Beauty Care, Health Care and Spa Centres 57558 ~ {8 B /KFE L)

Percentage Ranking
Btk #
Trainin. Clerical/ Clerical/
e Operative Operative
Managerial | Supervisory [ Craftsman Level Managerial | Supervisory | Craftsman Level
Level Level Level AR, Level Level Level WEAR/
EEASK | BE% BRI XE% |EEABL| BEH fran X &

A. General Management Skills —f/E B §E
(i) Principles of management (e.g. problem solving,
decision making, leadership, crisis management) 87.1% 55.9% 0.2% 0.0% 1 4 11 -
ETEREE (AT - AR - ST BEREIREER)
(ii) Facilitation skills/ People Relationship Management
2 e ) e 79.2% 62.1% 0.4% 0.0% 3 3 9 -
Bk NN ° ’ ° ’
B. Trade Specific Skills SENE¥EF
(i) Beauty Care and Body Care (Product and Equipment
Application) 42.7% 55.2% 87.6% 33.6% 5 5 1 2
EB R S (L R AR TE )
(ii) Beauty Health Care (Product and Equipment
Application) 39.1% 53.3% 79.8% 25.5% 7 6 2 4
FEB O S R HE S TE )
(iii) Chemical Knowledge and Skills (e.g. Perming and
Colouring) 0.0% 0.0% 0.0% 0.0% - - 12 -
(EEFFIR (IR0 EEEE ~ Hu52)
(iv) Hair Care and Scalp
Sl e 0.0% 0.0% 1.0% 0.0% - - 8 -
DREE R DH R S RE ’ ° ’ °
C. Generic Skills 3B FIE B
(i) Customers Services and Complaint Handling

o N 73.8% 72.3% 65.3% 89.1% 4 1 3 1
A 5 PR EET i ’ ’ ’
(ii) Store Operations
TEGhE 81.7% 70.3% 57.2% 27.3% 2 2 4 3
(iii) Online to Offline Integration and Digital Marketing
PR ok e 40.1% 25.3% 2.8% 0.0% 6 7 5 -
PG TS RS ’ ’ ’ ’
(iv) Big Data Analysis

35.1% 15.4% 0.2% 0.0% 8 10 10 -
KT ’ ’ ’ ’
(v) Digital Literacy (i.e. to use software features to
arrange bookings, create and edit documents, evaluate
and analyse online information) 22.6% 16.4% 2.6% 0.0% 10 9 6 -
B R B CEA B R RLY 2R - BIEAIERTE S
Sl R FrER EERD
(vi) Design Thinking (i.e. begin with empathetic
understanding of a problem and find out the creative
solutions) 26.5% 21.0% 1.6% 0.0% 9 8 7 -
Seat B G AR E R E AR - H A
HRITE)
%z;“ 0.0% 0.2% 0.0% 0.0%
Number of companies with such level of staff|
= — 307 560 4271 112
B ESRETH A EHE
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Table 7 : Percentage distribution and ranking of training provided to employees in the next 12 months by sector by job level

BT ETRERBESRESHERR T ZEA AR S RSEGREN AT SRS

(d) Nail Salon ZFEH 0,

Percentage Ranking
Btk ez 2
Training Clerical/ Clerical/
13 Operative Operative
Managerial | Supervisory | Craftsman Level Managerial | Supervisory | Craftsman Level
Level Level Level EHEIAR,/ Level Level Level [ gN= e
EEABS | BES BRI XBa% |EEABG| BEG RI& X &

A. General Management Skills —§ & FER fE
(i) Principles of management (e.g. problem solving,
decision making, leadership, crisis management) 62.5% 39.3% 0.0% 3 3 -
EERAE (ORARTIRE - SR - R R R AR

ii) Facilitation skills/ People Relationship Management
B e T 2 | B 0% > > ¢
B. Trade Specific Skills 3B FEHAE
(i) Beauty Care and Body Care (Product and Equipment
Application) 0.0% 39.3% 47.4% - 3 2
EE T S B (7 S B 2SI )
(ii) Beauty Health Care (Product and Equipment
Application) 0.0% 39.3% 25.4% - 3 4
EE ORI 5 RS E )
(iii) Chemical Knowledge and Skills (e.g. Perming and
Colouring) 0.0% 0.0% 0.0% - - -
(EERRIR(PINEESE - S50

iv) Hair Care and Scal
SR 0% 0% 0% ] ] ]
C. Generic Skills 38 7 gE

i) Customers Services and Complaint Handlin
%gggﬁg i P ¢ 87.5% 75.0% 77.0% 1 1 1
%g;i;%ol’mm’“s 87.5% 75.0% 47.4% 1 1 2

iii) Online to Offline Integration and Digital Marketin,
b4 Lk T : Bl oo 0.0% 0.0% - - -
S%;;ﬁ?;; Analysis 0.0% 0.0% 0.7% - - 5
(v) Digital Literacy (i.e. to use software features to
arrange bookings, create and edit documents, evaluate
and analyse online information) 0.0% 0.0% 0.2% - - 6
WA F e CEF BRI TR ZHE - Al RIGREE SO

» P RO EZDE
(vi) Design Thinking (i.e. begin with empathetic
understanding of a problem and find out the creative
solutions) 0.0% 0.0% 0.2% - - 6
St R G eI B RS - AR
RITE)
%Ers 0.0% 0.0% 0.0%

Number of companies with such level of staff| 3 28 461
EEHBESHETHATHRE
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Table 7 : Percentage distribution and ranking of training provided to employees in the next 12 months by sector by job level

BT ETRERBESRESHERR T ZEA AR S RSEGREN AT SRS

(&) Cosmetic Product Company — Wholesale, Import & Export {1l i Bz {6\ EHE 5 - a3 ke AL

Percentage Ranking
Btk r
Trainin Clerica.ll/ Clerica}l/
e Operative Operative
Managerial | Supervisory [ Craftsman Level Managerial | Supervisory | Craftsman Level
Level Level Level LN = Level Level Level WEAR/
EEABG | HEK RI& XE% |BEABL| BEH KI& XE&
A. General Management Skills —fE B §E
(i) Principles of management (e.g. problem solving,
decision making, leadership, crisis management) 87.0% 49.7% 1.7% 1 1 9
ETEREE (AR RTRE - B - S BEREIREER)
(ii) Facilitation skills/ People Relationship Management
oy ) e 69.2% 21.5% 11.3% 2 6 5
SIHRAE N e RE ’ : :
B. Trade Specific Skills SN E¥F B
(i) Beauty Care and Body Care (Product and Equipment
Application) 10.5% 10.4% 20.9% 8 10 3
EB R S e (i L B ERTE )
(ii) Beauty Health Care (Product and Equipment
Application) 11.4% 13.5% 17.4% 7 9 4
FEB O o R HE S TE )
(iii) Chemical Knowledge and Skills (e.g. Perming and
Colouring) 0.6% 0.3% 3.5% 11 12 6
(LA (BITE - 5)
(iv) Hair Care and Scalp
S e 0.6% 0.4% 3.5% 11 11 6
REE R R SR ’ ’ ’
C. Generic Skills 3B &8
(i) Customers Services and Complaint Handling
o . N 20.6% 27.5% 40.0% 6 5 1
A F 5 PP ’ ’ ’
(ii) Store Operations
o 21.99 2.39 49 2 2
TE G % 32.3% 37.4% 5
(iii) Online to Offline Integration and Digital Marketing
P sk o 9.5% 28.2% 0.0% 9 4 -
G EG TS RS ’ ’ ’
(iv) Big Data Analysis
24.1% 28.3% 0.0% 4 3 -
KT ’ ’ ’
(v) Digital Literacy (i.e. to use software features to
arrange bookings, create and edit documents, evaluate
and analyse online information) 8.3% 21.1% 3.5% 10 7 6
SR CR M B R FRA 2R - RIS SUE
B HE R EERD
(vi) Design Thinking (i.e. begin with empathetic
understanding of a problem and find out the creative
solutions) 24.4% 17.1% 0.0% 3 8 -
Seat B GR AR R AR - H A
HRITE)
g}‘gs 0.0% 0.0% 0.0%
Number of companies with such level of staff| 127 1435 118
BEELEESRETH SR
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Table 7 : Percentage distribution and ranking of training provided to employees in the next 12 months by sector by job level

BT ETRERBESRESHERR T ZEA AR S RSEGREN AT SRS

(f) Cosmetic Product Company — Retail {5 i Sz 6 A\ GEHE 5 - BE

Percentage Ranking
Btk #
Trainin Clerica.ll/ Clerica}l/
B3| Operative Operative
Managerial | Supervisory [ Craftsman Level Managerial | Supervisory | Craftsman Level
Level Level Level AR, Level Level Level HEIAR
EEA ARG | HAK KI& XE% |EEABL| BEH KT XE&
A. General Management Skills —f/E B §E
(i) Principles of management (e.g. problem solving,
decision making, leadership, crisis management) 91.2% 51.1% 0.0% 2 5 -
ETRREE (AR - AR - S BEREIREER)
(ii) Facilitation skills/ People Relationship Management
o ) e 94.1% 45.7% 0.0% 1 6 -
Bk NN ’ ° °
B. Trade Specific Skills PN E¥F B
(i) Beauty Care and Body Care (Product and Equipment
Application) 16.2% 55.5% 40.7% 8 3 3
EB R SR (L R AR TE )
(ii) Beauty Health Care (Product and Equipment
Application) 25.0% 54.1% 42.4% 7 4 2
EA PR (7 Sn B 2 HE )
(iii) Chemical Knowledge and Skills (e.g. Perming and
Colouring) 0.0% 2.2% 0.0% - 11 -
(EERERR(BIANEESE ~ Hi80)
(iv) Hair Care and Scalp
i, e 1.5% 7.2% 0.0% 11 8 -
PEC Rl ’ ’ ’
C. Generic Skills 3B FH 8
(i) Customers Services and Complaint Handling
e N 69.1% 70.2% 49.2% 4 2 1
A F 5 PP ’ ’ ’
(ii) Store Operations o o
o et . . 16.99 1 4
TEahE 73.5% 70.3% 6.9% 3
(iii) Online to Offline Integration and Digital Marketing
P s o 34.6% 4.7% 6.8% 5 9 5
G EG TS B E ’ ’ ’
(iv) Big Data Analysis
33.8% 4.6% 1.7% 6 10 7
KB IT ’ ’ ’
(v) Digital Literacy (i.e. to use software features to
arrange bookings, create and edit documents, evaluate
and analyse online information) 14.7% 7.5% 5.1% 9 7 6
B R ECE BRI HE - BIEAIERTE S
Sl R FrER EERD
(vi) Design Thinking (i.e. begin with empathetic
understanding of a problem and find out the creative
solutions) 11.0% 0.8% 0.0% 10 12 -
Seat B G AR E R ERIALER - A
HRITE)
gﬁ?s 0.0% 0.0% 0.0%
Number of companies with such level of staff| 145 1034 78
B ESRE T A SHE
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Table 7 : Percentage distribution and ranking of training provided to employees in the next 12 months by sector by job level

BT ETRERBESRESHERR T ZEA AR S RSEGREN AT SRS

(g) School (Beauty, Hairdressing, Make-up and Nail) 2% (5% E52 (bl EH)

Percentage Ranking
Btk ez 2
Training Clerical/ Clerical/
13 Operative Operative
Managerial | Supervisory | Craftsman Level Managerial | Supervisory | Craftsman Level
Level Level Level HEIAR,/ Level Level Level [ gN= Pl
EEABS | BES BRI XBE% |EEABG| BEG BT X &
A. General Management Skills —§y & BER BE
(i) Principles of management (e.g. problem solving,
decision making, leadership, crisis management) 92.9% 50.0% 1 4
EERAEAE (ORI - SRS - S R R
(ii) Facilitation skills/ People Relationship Management
S ) e 89.3% 62.5% 2 1
5 RE N FERR ’ ’
B. Trade Specific Skills £RNE ¥R
(i) Beauty Care and Body Care (Product and Equipment
Application) 35.7% 57.5% 7 2
FE T ST (FE o B 2R )
(ii) Beauty Health Care (Product and Equipment
Application) 35.7% 52.5% 7 3
EEORE(E S S TE )
(iii) Chemical Knowledge and Skills (e.g. Perming and
Colouring) 10.7% 12.5% 11 10
(CERIR(PlEESE ~ S50
(iv) Hair Care and Scalp
e 10.7% 12.5% 11 10
VEIEE R UE R S ’ ’
C. Generic Skills 3BFHEE
(i) Customers Services and Complaint Handling
N 50.0% 50.0% 4 4

B T R PR L ’ ’
(ii) Store Operations

o s 64.3% 45.0% 3 6
[ ’ ’
(iii) Online to Offline Integration and Digital Marketing

. . ok 39.3% 25.0% 6 7
G TR R S ’ ’
(iv) Big Data Analysis
42.9% 17.5% 5 8
KRBT i ’
(v) Digital Literacy (i.e. to use software features to
arrange bookings, create and edit documents, evaluate
and analyse online information) 28.6% 10.0% 10 12
S e CE EBREPR M AR 220k - U RISRER R
Sl R e EERD
(vi) Design Thinking (i.e. begin with empathetic
understanding of a problem and find out the creative
solutions) 35.7% 17.5% 7 8
St R G eI B A E RS - AR
AITE)
Others
HAth 0.0% 0.0%
Number of companies with such level of staff| 30 46
EEHBESHETHATRE

Notes:

(1) A particular company may engage in more than one sector.
(2) Percentages are calculated on the basis of total number of companies with such level of staff

7
(1) BEFIAFREBE S RN —ET3%

(2) BERERUAEBEEEFHRNE THA T E BEEESE
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Table 8 : Percentage distribution of encountered difficulties in recruitment in the past 12 months by sector by job level

R 8 ETERBESSEASNERRTZME A NEB2RERRATARINEEN Tt

Overall
FiBEfT%

(i) Recruitment

Eielic

Managerial Level

Supervisory Level

Craftsman Level

Clerical/ Operative Level

EEAER BHEE R T&R HEIA B LB
Zoﬁrzgggmem was taken place 99.8% 97.0% 93.2% 99.0%
Rﬁe;%gment was taken place 0.2% 3.0% 6.8% 1L0%
Encountered dmwgﬁ;};;;;“;g}% 32.0% 29.2% 66.3% 26.0%
No encountered gg;;g;g g;;“i'tm@e% 68.0% 70.8% 33.8% 74.0%

(ii) Recruitment difficulties

Erala

Managerial Level

Supervisory Level

Craftsman Level

Clerical/ Operative Level

EHASHR B BT8R A& LR
Percentage of company which encountered
difficulties in recruitment 32.0% 29.2% 66.3% 26.0%
FEEEE FRENATIBREE L
Candidates had other choices in the market
y s 20.0% 10.7% 33.8% 2.7%
SR 7T |- R ’ ’ i ’
Candidates were insufficiently
trained/qualified 12.0% 7.9% 22.1% 4.1%
JEE T R
Candidates lack of relevant working
experiences 4.0% 17.6% 13.8% 4.1%
JE G
Candidates found the remuneration package
and fringe benefit not attractive 16.0% 16.7% 33.9% 0.0%
JERE 7R BTN RN 7 i P 5 |
Candidates were unwilling to work long
working hours or work on shift 0.0% 5.7% 38.0% 19.2%
JERE T E RIS P T IF|
Candidates found the period of
apprenticeship/on-the-job training too long 0.0% 1.6% 3.9% 19.2%
JEHE 8 5 P IR IR
Candidates found low image and status in the
industries 0.0% 2.8% 2.0% 19.2%
JE 7R BT THEIPR I
Candidates were lack of awareness of possible
career opportunities and prospect 0.0% 2.2% 2.3% 0.0%
JEHET THE TV R B e
or;; 0.0% 0.9% 2.5% 2.7%
Number of company - recruitment was taken
place 25 318 560 73
HETEBNAEIEE
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Table 8 : Percentage distribution of encountered difficulties in recruitment in the past 12 months by sector by job level

8 ETHEEBESSESNERET2E A NEB2RERRATAZINESRNE

(a) Hairdressing Salon

BERE

(i) Recruitment

Eicliis

Managerial Level

Supervisory Level

Craftsman Level

Clerical/ Operative Level

PNV ekl

EHA BN BEG L&
?;\ojézcgr%tment was taken place 100.0% 99.9% 93.1%
%e;[rjluﬁgment was taken place 0.0% 0.1% 6.9%
Encountered diﬁic%ﬁ;;;;giﬁtm@e; 100.0% 73.0%
No encountered c?;fg;;gz/g g%uiltg;; 0.0% 27.0%

(ii) Recruitment difficulties

B EE

Managerial Level

EHA BN

Supervisory Level

BEg

Craftsman Level

L&

Clerical/ Operative Level

EEIAB LA

Percentage of company which encountered
difficulties in recruitment

R PSR AT E G tE

100.0%

73.0%

Candidates had other choices in the market

JER B 17755 LA TR

100.0%

34.6%

Candidates were insufficiently
trained/qualified

JERLE = 2

100.0%

4.6%

Candidates lack of relevant working
experiences

JERLE =1

100.0%

7.2%

Candidates found the remuneration package
and fringe benefit not attractive

JERLE BRI g FICR 5 ]

0.0%

41.4%

Candidates were unwilling to work long
working hours or work on shift

JERE T HEE R I/ 2 T

0.0%

45.1%

Candidates found the period of
apprenticeship/on-the-job training too long

JER SR B BT I TR

0.0%

3.0%

Candidates found low image and status in the
industries

JERLE BT TP R R AR

0.0%

3.0%

Candidates were lack of awareness of possible
career opportunities and prospect

JERLET T HETTRITEUER R

0.0%

5.5%

Others
B84

0.0%

4.6%

Number of company - recruitment was taken
place

AT IS AN E

237
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Table 8 : Percentage distribution of encountered difficulties in recruitment in the past 12 months by sector by job level

8 ETHEEBESSESNERET2E A NEB2RERRATAZINESRNE

(b) Beauty Care, Health Care and Spa Centres

KA ~ R FKETL

(i) Recruitment

- Managerial Level Supervisory Level Craftsman Level Clerical/ Operative Level
BT A SR B BT8R TN S SCEER
;oﬁre%;gmem was taken place 99.8% 98.6% 92.7% 99.9%
R;ge;grllégment was taken place 0.2% 4% 73% 0.1%
Encountered dmml};ﬁ;};;;;“;g}% 0.0% 75.9% 60.3% 0.0%
No encountered gg;;g;g g;;“i'tm@e% 100.0% 24.1% 39.7% 100.0%

(ii) Recruitment difficulties

RS
Managerial Level Supervisory Level Craftsman Level Clerical/ Operative Level
(EEENSE B KT HEhAE XEHR
Percentage of company which encountered
difficulties in recruitment 0.0% 75.9% 60.3% 0.0%
FEEEE FRENATIRE S
Candidates had other choices in the market
T | £ 0.0% 17.2% 33.7% 0.0%
Candidates were insufficiently
trained/qualified 0.0% 5.2% 35.9% 0.0%
JEHE = IR
Candidates lack of relevant working
experiences 0.0% 50.0% 17.8% 0.0%
JEE = ISR
Candidates found the remuneration package
and fringe benefit not attractive 0.0% 67.2% 28.3% 0.0%
JERE 8 SRR 1 B P TR 5 |
Candidates were unwilling to work long
working hours or work on shift 0.0% 0.0% 33.7% 0.0%
JERE T E RIS B T F|
Candidates found the period of
apprenticeship/on-the-job training too long 0.0% 0.0% 4.8% 0.0%
JER 8 5 P TR I R
Candidates found low image and status in the
industries 0.0% 0.0% 1.3% 0.0%
JERLE 8 5 TR R
Candidates were lack of awareness of possible
career opportunities and prospect 0.0% 0.0% 0.0% 0.0%
JERLE T THETHHIEEE RS
Ogg 0.0% 0.0% 1.0% 0.0%
Number of company - recruitment was taken
place 10 58 315 3

AETHEENAESE
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Table 8 : Percentage distribution of encountered difficulties in recruitment in the past 12 months by sector by job level

8 ETHEEBESSESNERET2E A NEB2RERRATAZINESRNE

(¢) Nail Salon
ERPL

(i) Recruitment

Ercliis

Managerial Level

EHA B

Supervisory Level

Craftsman Level

T8

Clerical/ Operative Level

HEIAB LA

No recruitment was taken place

DeSekisLis

100.0%

100.0%

98.3%

100.0%

Recruitment was taken place

=Eislic

0.0%

0.0%

1.7%

0.0%

Encountered difficulties in recruitment

LEFE P2

- 100.0%

No encountered difficulties in recruitment

LEIFE TG 3 LR

- 0.0%

(ii) Recruitment difficulties

RS
Managerial Level Supervisory Level Craftsman Level Clerical/ Operative Level
(EEENSE B KT HEhAE XEHR
Percentage of company which encountered
difficulties in recruitment - - 100.0% -
FEEEE FRENATIBE S
Candidates had other choices in the market ) ) 125% )
JEHE TS LIRS )
Candidates were insufficiently
trained/qualified - - 0.0% -
JEHE = IR
Candidates lack of relevant working
experiences - - 50.0% -
JEE TR Z TSR
Candidates found the remuneration package
and fringe benefit not attractive - - 37.5% -
JERE 8 SRR 1 B P TR 5 |
Candidates were unwilling to work long
working hours or work on shift - - 0.0% -
JERE TR RIS 5 B T F|
Candidates found the period of
apprenticeship/on-the-job training too long - - 0.0% -
JER 8 5 P TR I R
Candidates found low image and status in the
industries - - 0.0% -
JERLE 8 3 TR R
Candidates were lack of awareness of possible
career opportunities and prospect - - 0.0% -
JERIE T THE THHIEEE RS
Others
Ay ] ] 0.0% ]
Number of company - recruitment was taken
place 0 0 8 0
AT A SR
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Table 8 : Percentage distribution of encountered difficulties in recruitment in the past 12 months by sector by job level

8 ETHEEBESSESNERET2E A NEB2RERRATAZINESRNE

(d) Cosmetic Product Company — Wholesale, Import & Export
bt E A EEES - ftE R IMAO

(i) Recruitment

EieLic

Managerial Level Supervisory Level Craftsman Level Clerical/ Operative Level
EEEYNZE B % T4 BB SLEER
No recruitment was taken place
. 99.8% 89.5% 97.7%
e gEisti ° ’ ’
Recruitment was taken place
0.2% 10.5% 2.3%
kel ’ ’ ’
Encountered difficulties in recruitment
; 66.7% 13.4% 8.6%
AT IR 0 ’ °
No encountered difficulties in recruitment
0, 0, 0,
P i L 33.3% 86.6% 91.4%
(ii) Recruitment difficulties
Fiediiunl A
Managerial Level Supervisory Level Craftsman Level Clerical/ Operative Level
EEEYNZE B % T4 BB LR
Percentage of company which encountered
difficulties in recruitment 66.7% 13.4% 8.6%
EEEE FRESN AR EE S
Candidates had other choices in the market
o 66.7% 11.5% 5.7%
SR R ° ’ ’
Candidates were insufficiently
trained/qualified 0.0% 5.7% 8.6%
JERIZ A 1 5 E |
Candidates lack of relevant working
experiences 0.0% 4.5% 8.6%
JERRE = T
Candidates found the remuneration package
and fringe benefit not attractive 66.7% 5.7% 0.0%
JERE TR BB 7 e P R 5 |
Candidates were unwilling to work long
working hours or work on shift 0.0% 1.3% 0.0%
JER TR 2l DT T
Candidates found the period of
apprenticeship/on-the-job training too long 0.0% 0.0% 0.0%
JERE  E BT R
Candidates found low image and status in the
industries 0.0% 0.6% 0.0%
JERRE 78 5T TR R R
Candidates were lack of awareness of possible
career opportunities and prospect 0.0% 2.5% 0.0%
JERE T TRE TR 2 e
Ot/g{; 0.0% 0.0% 0.0%
Number of company - recruitment was taken
place 3 157 35
HETEBNATEE
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Table 8 : Percentage distribution of encountered difficulties in recruitment in the past 12 months by sector by job level

8 ETHEEBESSESNERET2E A NEB2RERRATAZINESRNE

(e) Cosmetic Product Company — Retail

bR EASEEL - 26

(i) Recruitment

— Managerial Level Supervisory Level Craftsman Level Clerical/ Operative Level
EHASR BB T8 A& SCEER
g\o 7éﬁ;::grggment was taken place 98.9% 91.0% 96.6%
Rﬁe;[rjluﬁgment was taken place 11% 9.0% 3.4%
Encountered diﬁic%ﬁ;;;;giﬁtm@e; 45.5% 25.5% 15.7%
No encountered g}?gﬁ;ﬁ%f%?; 54.5% 74.5% 54.3%

(ii) Recruitment difficulties

R
Managerial Level Supervisory Level Craftsman Level Clerical/ Operative Level
(LN B R TR BB TEHR
Percentage of company which encountered
difficulties in recruitment 45.5% 25.5% 45.7%
RS FRENAEIBE S
Candidates had other choices in the market o o o
A L R 2r3% 9% 0.0%
Candidates were insufficiently
trained/qualified 18.2% 10.6% 0.0%
JEHE = IR
Candidates lack of relevant working
experiences 0.0% 18.1% 0.0%
JEE R I
Candidates found the remuneration package
and fringe benefit not attractive 9.1% 5.3% 0.0%
JERE 8 SRR 1 B P TR 5 |
Candidates were unwilling to work long
working hours or work on shift 0.0% 17.0% 40.0%
JEHE TR R 2t DE T
Candidates found the period of
apprenticeship/on-the-job training too long 0.0% 5.3% 40.0%
JER 8 5 P TR I R
Candidates found low image and status in the
industries 0.0% 8.5% 40.0%
JERE T TIPSR R
Candidates were lack of awareness of possible
career opportunities and prospect 0.0% 2.1% 0.0%
JERET THE THITEEFE R e
02?27 0.0% 21% 5.7%
Number of company - recruitment was taken
place 11 94 35
AT A T E
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Table 8 : Percentage distribution of encountered difficulties in recruitment in the past 12 months by sector by job level

8 ETHEEBESSESNERET2E A NEB2RERRATAZINESRNE

(f) School (Beauty, Hairdressing, Make-up and Nail)

B RE/RE /Mt EF)

(i) Recruitment

Ercliis

Managerial Level

EHA BN

Craftsman Level

FTAR

Clerical/ Operative Level

PNV Kl

Supervisory Level

BEg

No recruitment was taken place

gkl

97.9%

85.1%

Recruitment was taken place

=Eislic

2.1%

14.9%

Encountered difficulties in recruitment

LEFE P2

100.0%

28.6%

No encountered difficulties in recruitment

LEFTIE TR 2 LI

0.0%

71.4%

(ii) Recruitment difficulties

B IREE

Managerial Level

Supervisory Level Craftsman Level Clerical/ Operative Level

(LN B £ TR TS SLEER
Percentage of company which encountered
difficulties in recruitment 100.0% 28.6%
FEEEE FREAATIBEBESLE
Candidates had other choices in the market
s 0.0% 0.0%
JEHE TS LIRS
Candidates were insufficiently
trained/qualified 100.0% 14.3%
JERIE = 2
Candidates lack of relevant working
experiences 100.0% 14.3%
JERIE = 1
Candidates found the remuneration package
and fringe benefit not attractive 100.0% 0.0%
JERIEZE BRI e A TR 5|
Candidates were unwilling to work long
working hours or work on shift 0.0% 0.0%
JERE T B R 2t L F
Candidates found the period of
apprenticeship/on-the-job training too long 0.0% 0.0%
SR 5 P T I R
Candidates found low image and status in the
industries 0.0% 0.0%
JERIEZE ST TP R A
Candidates were lack of awareness of possible
career opportunities and prospect 0.0% 14.3%
JERIE T THE TR R R
O;;Z 0.0% 14.3%
Number of company - recruitment was taken
place 1 7
AT A T E
Note:

Percentages of difficulties in recruitment are calculated on the basis of company having the recruitment in particular job level

s

THRS RS B oy LR DA Z I RE S A T A I TS A R B H BB T
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{5k 10

ERFEEFE
20204E N\ JIEREHtEE T8
: e P e ‘ s i H
P | BTREETESE e il R AR VAN R
Lo #5275 (960201) 52 J§1 1-4 1 111
59 2 54
10-19 3 42
20-49 4 58
50-99 5 6
100-199 6 2
&3t 273

20 e - HEREEE O EARE - 1-4 1 144

B IR 7 (960202) B~ KL 59 2 49

. ! 10-19 3 50

‘ R 35 H L 20-49 4 102

He B P & RS IR 7% 50-99 5 30

(960203) 100-199 6 16

200 & Above 7 4

Hfr 55 5 K 35 g8 e &3t 395
(960299)

3. e s R Em K R |E S A 1-4 1 56

i YO 2E 5 (451431) (A O A 5-9 2 24

10-19 3 27

b b B B K o C1 3 o : 2

25 (452431) 100-199 6 5

200 & Above 7 8

1B it & fe & K it 2% &t 149
(460431)

4. EEYIRERMEERET ELEEQNF 1-4 1 62
BEGEEXNFEEL 13‘?9 i ;‘5‘
TR | NG e 20:49 1 55
(477202) 50-99 5 21

- 100-199 6 9
1B A2 i ke B A 58 B3 A 200 & Above 7 13
mhE B JE) (477204) &t 179
SRR Bl BB R (2 A Gt 64
S EE AR
/S EH)
QEE 1060
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Sampling Plan for 2020 Manpower Survey of the

Beauty Care and Hairdressing Industries

Appendix 10

Hong Kong Standard
Branch Sector Employment Size | Stratum | Sample Size
Industrial Classification
1.  |Hairdressing Treatment Hairdressing 1-4 1 111
(960201) Salons 5-9 2 54
10-19 3 42
20-49 4 58
50-99 5 6
100-199 6 2
Total 273
2. |Made-up, skin and facial care | Beauty Care, Health 1-4 1 144
services (960202) Care and Spa Centres 5-9 2 49
10-19 3 50
Weight control and slimming 28'33 g 13002
services (960203) )
100-199 6 16
2 A 4
Other beauty and body 00 & Above 7
. Total 395
prettifying treatment (960299)
3. |Export trading of cosmetics Product Wholesale 1-4 1 56
and perfumes (451431) and Import/Export 5-9 2 24
Companies 10-19 3 27
Import for wholesale of 20-49 4 25
cosmetics and perfumes 188'?39 2 ‘5‘
452431 -
( ) 200 & Above 7 8
Wholesale of cosmetics and Total 149
perfumes (460431)
4.  |Retail sale of medicines and Product Retail 1-4 1 62
health supplements Companies 5-9 2 24
(with or without selling 10-19 3 25
cosmetics and personal 20-49 4 25
care products) (477202) 50-99 5 21
100-199 6 9
Retail sale of cosmetics and 200 & Above 7 13
Total 179
personal care products
(477204)
5. |Supplementary Samples Training Schools Total 64
(Beauty,
Hairdressing, Make-
up and Nail)
Total 1060
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